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CONCEPTUALIZATION OF ANGER
IN MODERN STANDARD ARABIC AND ENGLISH:
A COMPARATIVE STUDY

Noureddine Derki
University of Mustapha Stambouli (Mascara, Algeria)
derkinoureddine(@yahoo.com

Abstract: Figurative language is part of our everyday life where meaning is communicated
indirectly. Metaphor is among the major figurative devices that are commonly encountered in inter-
actions. This study investigates the use of metaphors employed to conceptualize abstract concepts,
namely that of anger in both English and Arabic. For this purpose, a corpus of metaphorical expres-
sions denoting anger in both languages was utilized. These expressions were classified based on their
metaphorical mappings and later analyzed using Kovecses’ (2002) framework. The results indicate
that although the two languages share several anger conceptualizations, they have specific differenc-
es. These differences were attributed to language differences, in that language genius and vocabulary
repertoire often influence the conceptualization process. Culture also proved to be another source of
elements like climate and lifestyle that manipulate the conceptualization process. The study of meta-
phorical conceptualization of emotions in general and anger in particular in the Arabic language is a
prospective topic that requires further research.

Keywords: anger metaphors, contrastive analysis, English, Arabic, mapping

How to cite this article: Noureddine Derki (2022). Conceptualization of Anger in Modern
Standard Arabic and English: a Comparative Study. Professional Discourse & Communication,

4(3), pp. 7-18. https://doi.org/10.24833/2687-0126-2022-4-3-7-18

1. INTRODUCTION

anguage, the primary communication source for people worldwide, is flexible in the sense

that meaning can be transmitted in different forms. Figurative language, for instance, allows

language users to manipulate how meaning is conveyed through stylistic devices. Metaphor
is among the major figurative devices which are common in interaction. Metaphors do not only
produce stylistic effects, but may capture most abstract concepts, namely feelings, such as hap-
piness, lust, and anger. This attracted many scholars to investigate how metaphors represent such
abstract notions.
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According to Ortony [1975], metaphors have different functions. To begin with, metaphors are
a helpful tool when trying to express complex and abstract concepts. Furthermore, metaphorical
expressions allow users to convey information using fewer lexical items. Lastly, metaphorical
language is seen as a stylistic tool to convey meaning in a non-conventional way using colorful
images [Gibbs, 1994].

Katz [1996] postulated that an expression is regarded as figurative, i.e. metaphorical, when its
surface meaning differs from the profound meaning intended to convey. This means that meaning
in metaphorical expressions is not delivered directly but in the form of interrelated layers, as in
“Her tears were a river”. In such a sentence, the word “river” is combined with “tears” to convey
the meaning of “too many tears shed”. Hence, the listener must make inferences about the overlap-
ping relationship between the terms to get the meaning.

The study of metaphor was first restricted to rhetoric, where it was seen as just a tool used to
render talk elegant, i.e. decorative. However, recent studies led by Lakoff & Johnson in 1980 went
beyond the traditional view and introduced new perspectives on this subject. The metaphor was no
longer seen as just a figure of speech but as a conceptual mechanism that is essential and indispen-
sable in language and thought [Op. cit.].

In their Conceptual Metaphor Theory (CMT), Lakoft and Johnson [1980] defined metaphor
as a cognitive process that allows one domain of experience to be understood in terms of another
through conceptual mappings. This occurs when the conceptual structure of the more concrete,
source, domain (fire) is transferred to the more abstract, farget, domain (anger) as in “anger is fire”.
Metaphorical mappings allow the understanding of certain abstract concepts such as time, life,
emotion by granting them more concrete features.

Emotions are the best example of abstract concepts where meaning is captured using met-
aphorical mappings. Researchers were interested in investigating the semantic structure behind
metaphorical expressions related to emotions. Lakoff and Kovecses’ [1987] pioneer work on anger
in American English revealed that anger metaphors were systematically structured in a specific
pattern such as heat, intensity, and opponent. Their study introduced a framework that was later on
used to study other types of emotions like fear [Kdvecses, 1990], love [Barcelona Sanchez, 1995],
and lust [Csabi, 1999].

2. REVIEW OF LITERATURE

Emotions conceptualized via metaphors were not only studied intra-linguistically (within one
language) but inter-linguistically as well within several language systems. The reason behind such
studies was to investigate whether different languages have similar conceptualizations of emotions
or not. Determining differences could help bridge the gap between cultures and enhance effective
communication. Since the scope of this study will cover anger in Arabic and English, it is essential
to give an overview of some works conducted on anger across unrelated languages.

Barcelona Sanchez and Soriano [2004] conducted two studies on the metaphorical conceptu-
alization of colors and anger in Spanish and English. Their work uncovered some contrasts in how
English and Spanish conceptualize a given domain of experience metaphorically. They concluded
that, as in other areas of cognition and language, it is rather uncommon for a conceptual metaphor
to have precisely the same conceptual structure and to be manifested by the same linguistic struc-
tures.

Abbasvandi and Maghsoudi [2013] investigated anger metaphors in English and Persian
from a socio-cultural perspective. A corpus of English and Persian metaphors was analyzed using
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Kovecses’ [2000] methodology. Despite the cultural gap between the two languages, the study
showed that specific conceptualizations are shared between them. This entails that there are some
universal aspects of metaphorical mappings.

More recently, Dahiru and Saidu [2018] compared metaphorical conceptualizations of anger
in two typologically unrelated languages (English and Fulfulde) to determine whether they have
similar or different conceptualizations. The researchers used focus group discussions and audio-re-
corded the production of 100 native speakers of the Fulfulde language in Nigeria. Conceptual met-
aphors were detected and then analyzed using Kévecses’ [2010] framework. The study concluded
that the existence of similar conceptual metaphors in the two languages supports the claim of some
cognitive linguists that certain conceptual metaphors are universal.

Regarding the Arabic language, little inquiry was made to investigate metaphors from a cog-
nitive viewpoint. For instance, Dihna [2008] conducted a study on anger metaphors in English and
Arabic and their implications on translation. He created a corpus of Arabic metaphorical expres-
sions denoting anger based on data from Classical, Modern Standard, and Iraqi varieties of Arabic.
The English corpus was based on the work of Lakoff on anger in American English. The exami-
nation of the Arabic and English data showed that variations in the conceptualization of “anger is
heat” were pervasive across the three Arabic varieties and the two cultures. However, this study
failed to elaborate on how conceptualization occurs since it was based on a dictionary of Arabic
figurative expressions with an English translation.

Al-Hadlaq and Maalej [2012] studied the conceptualization of anger in two varieties of Ar-
abic: that of Saudi Arabia and of Tunisia. Using the framework of Lakoff and Kovecses [1987],
the researchers analyzed some metaphorical expressions. Results showed that anger in Tunisian
Arabic (TA) revealed more embodiment dimensions than physiological ones. They concluded that
these types of embodiment could be related to such stylistic devices as metonymy when it concerns
physiology-based anger while culture-based anger is usually expressed by means of metaphor.

More recently, Al-Haq and Al Sharif [2018] conducted a comparative analysis of metaphori-
cal expressions of happiness and anger used in English and Arabic. The Arabic expressions were
extracted from the Arabic culture (literature, dictionaries, thesauri), while the English expressions
were taken from the works of Kovecses [1991]. Later on, the data was analyzed using the Concep-
tual Metaphor Theory. The study showed that despite the cultural gap, there are specific standard
mappings.

3. PURPOSE OF THE STUDY

The present study aims to investigate how anger is conceptualized in Modern Standard Arabic
(MSA) and then compare the findings with the results of the same research of English. Most of the
studies on this topic focused on different variants of Arabic (Jordanian, Tunisian. etc.), and the only
work conducted on Modern Standard Arabic was just a collection of figurative expressions in Ara-
bic and their English translation. The novelty of the present research is that it aims to provide a de-
tailed analysis of how MSA conceptualizes abstract notions and how the process compares to that
of the English language. In particular, this study seeks to answer the following research questions:

1) What are the major conceptualizations of anger used in Modern Standard Arabic and Eng-
lish?

2) What are the similarities and/or differences in the conceptualizations in MSA and English?

Professional Discourse & Communication Vol. 4 Issue 3,2022 9
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4. METHODOLOGY

4.1. Data collection

This study was based on a corpus consisting of metaphorical expressions denoting anger in
both English and Arabic. The English expressions were extracted from “The Oxford Dictionary
of Idioms” [Siefring, 2005], “The Oxford Dictionary of Proverbs” [Speake, 2008], and articles
related to the research topic. Unlike in the English language, in Arabic there are no dictionaries
specialized in emotions or extensive research covering such topic. Most researchers rely on self-
made corpora explicitly designed to address their research goals. The same method will be adopted
in the current research. Virtual platforms such as Facebook, Twitter, Instagram, and YouTube allow
millions of people to express their feelings (affection, fear, hate, anger) via comments. This latter
will be used as an input for our corpus.

The researcher selected several recent events that generated public debate like football match-
es (derbies) between two rivals and urgent news events about local riots and clashes between the
public and the police. We tracked how famous local Facebook and YouTube pages covered such
topics, mainly, how the people resorted to such platforms to express themselves. Comments that
included figurative language in Modern Standard Arabic were extracted from the comment section
to be later on analysed.

4.2. Data analysis and procedure

After selecting metaphorical expressions in both Arabic and English, we first classified them
according to the source domains they contain and then analyzed how conceptualization occurred.
Metaphorical expressions in Arabic were transliterated and given an English translation to help
non-native speakers of Arabic understand the results of the research. Data were analyzed based on
Kovecses’ [2002] framework, which identified several metaphorical patterns, including: emotion
as a fluid in a container, heat, a natural/physical force, an opponent, an animal, and a burden.

S. RESULTS

Before we proceed to the analysis of the collected data, it is essential to mention that met-
aphors were classified into two primary levels according to Kovecses [2002]. The generic level
refers to metaphors that can be used to conceptualize many different concepts, such as: “more is
up, less is down” and “the body is a container” metaphors. On the other hand, the basic level in-
volves metaphors typically used to capture not just emotions in general but happiness and anger
in particular. Based on these levels, the following part will discuss the results of the comparative
analysis of the expressions used to describe anger.

5.1. Anger is Heat

In such conceptualization, the representation of anger is based on the physiological property of
heat, where metaphors describe anger via mapping the physical properties of fire onto the feeling.
The metaphorical expressions collected show that this type of conceptualization is found in both
English and Arabic, as reflected in the examples below:

10 [unckypc npodeccroHanbHOW KoMMyHMKaLmm N°4-3, 2022
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1) You made my blood boil
e FAolaYlaJa (2
/ Yagli dam al ahrari fi oroki /
(Lit. Boiling blood of the free in my veins)
Exp. The sense of freedom is part of his identity.

This type of metaphor usually goes hand in hand with another form of conceptualization where
anger is seen as “fluid in a container”. Hence, the examples (1) and (2) above have a pattern where
anger is “heat of a fluid in a container”. Such metaphorical representation consists of three major
elements: the source of heat (anger), fluid (temper), and container (human body). The hotter the
substance — the angrier the person. The term “substance” refers to any kind of matter within the
container as it is not always fluid, as highlighted in the following examples:

3) Smoke was coming out of her nose just like a furious bull
4) He was spitting rivets
Adlain) 2iladie Luas e S a8l (5

/ Infajara al laibo gadaban inda istibdalihim /
(Lit. Exploded the player when substituted)
Exp.The player became extremely angry when he was substituted

b yina e G paiaSall e dluag ol il (6
/ An tasoba gadabak ala al hagam tsarofon gayro laik /
(Lit. to pour your anger on the referee is unprofessional)
Exp. It is unethical to behave in an angry way with the referee.

In the above metaphorical expressions (3-6), different substances were used to describe anger.
In the English example (3), smoke refers to the kind of gas that results from burning concrete. This
conceptualization infers that intense pressure will produce steam. In Arabic (6), anger is conceptu-
alized as a fluid that comes outside the container when anger rises. One may entail that such liquid
or fluid has a destructive nature, like magma or acid.

The relationship between the substance and the container is used to describe the state of the
angry person. In the English example (4), “rivets” refer to small metal pins that hold metal plates
together. The plates represent someone’s nerves or temper, while anger is seen as a kind of “pres-
sure on the container” that causes the rivets to explode, i.e. the person loses control over his anger.
The same conceptualization is found in the Arabic expression (5) where such pressure causes an
explosion.

5.2. Anger is Fire

Moving on beyond the notion of contained and container, sometimes the feeling of anger is
conceptualized as “fire”. This type of metaphor depicts anger as having the features of a burning
fire that ignites within the angry person’s internal organs. Such conceptualization is found in both
English and Arabic, as highlighted in the examples below:

7) They left him burning inside, after their offensive comments
8) Your attitude is just adding fuel to fire
Croalaiall JM\L,’AMZ\L)J\ Joas (9

Professional Discourse & Communication Vol. 4 Issue 3,2022 11
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/ Istifzaz aSorta tasababa fi isaali al motadahirin /
(Lit. Provocation the police caused flaming the protesters)
Exp. The provocations of the police made the protestors angry
Alily A et Cucaill (IS 10
/ Kana al gadabo ystairo fi daxilihi /
(Lit. Was the anger burning inside him)
Exp. The anger was burning inside him.

The highlighted elements in the examples above (7-10), such as “burn”, “fuel”, and “light”
belong to the same lexical field of “fire”. In the English example (7), anger is depicted as an ac-
tual fire being lit within the internal organs of the angry person. The term “burning” denotes that
the person is being consumed by anger just like concrete materials such as coal or wood can be
consumed by fire. Arabic metaphors similarly depict anger as fire as in example (10) where the
term “ystairo” was used to denote an aggressive form of burning. Furthermore, both English and
Arabic position the burning process as occurring within internal parts of the human body, namely
the chest and the heart.

Sometimes the notion of “anger as fire” is delivered differently. For instance, in the English
example (8), anger is explicitly referred to as “burning fire”, and the process of agitation is concep-
tualized as “adding fuel to the fire”. The same image can be found in Arabic (9) but with different
representation where the concept of agitation is captured by verb “iSaali=ignite”, which meto-
nymically refers to fire. In this situation, the protestors are seen as “fuel” and the police’s reaction
as “fire”’; combining the two would result in protestors being “lit” i.e. becoming angrier. Besides
“anger 1s heat”, there is another conceptualization where anger is seen as insanity.

5.3. Anger is Insanity

This type of conceptualization draws a picture where anger is seen as responsible for making
an angry person behave in a specific unusual way. In order to understand how such types of meta-
phors operate, consider the following examples:

11) When he heard he was fired; he just went crazy
12)She just went nuts when she heard the news
13) When the police came, he went out of his mind
allie )| ol el dul jedl 0 s 02 (14

/ Djana djonono al morasili lama arado iitikalaho /
(Lit. Went crazy the reporter when tried they to arrest him)
Exp. The reporter went crazy as the police tried to arrest him

43 gy seand) 88 Adliall Al A 33 ) Ll (15
/Iksao al fariq fi bidayat al monafasa afgada al jomhora sawabaho /
(Lit. Having disqualified the team in early competition made the supporters go wild)
Exp. When the team was eliminated, the supporters lost their mind.

The above expressions in both English and Arabic (11-15) are examples of metaphorical ex-
pressions denoting angry people as insane. In the English examples (11-13), we have three key-
words: “crazy”, “nuts”, and “out of his mind”. These words explicitly denote that the person went
from a normal to an uncontrollable mental state. The conceptualization of anger as insanity is also

found in Arabic. The Arabic verb “djana” in example 14 means “went crazy”, and depicts the shift
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from the natural into an aggressive or insane mental state. Similarly, the expression “fkada sawaba-
ho” in (15), which is equivalent to “lost his mind” in English, entails the same idea of insanity.

Often the insanity of an angry person is mentioned directly; however, the exact representation
is captured by referring to another metaphorical pattern in the sense that “insane behavior stands
for anger”. Such expressions involve describing “insanity” by referring to certain aggressive be-
haviors. To have a better picture, consider the following examples:

16) He banged his head against the table when they missed the chance
17) The children’s savage behaviour got the teacher pulling his hair out.
vl pedilid e Gz (IS (18

/ Kana yaoudo ala lisanih mina al gayd /
(Lit. Was biting his tongue from rage)
Exp. He was biting his tongue from rage

53l Mo Luzae Cae M) Ll (19
/ istashata al laibo ghadaban lama torida /
(Lit. Went into rage the player when took him out the referee)
Exp. The player went into rage when he was sent off.

Even though the conceptualization of insane behavior is present in both English and Arabic,
the difference is seen only in the type of behavior. While in English we find expressions like “bang-
ing one’s head” or “pulling one’s hair”, in Arabic we have “biting one’s tongue”. In the Arabic
example (19), we have the term “istashata”, the equivalent of the English verbal form “agitated”.
This verb has a kind of animalistic connotation where the angry person resembles an agitated ani-
mal, such as a bull. This leads us to conclude that anger is seen as the source or cause of insanity,
which surfaces as abnormal behavior.

5.4. Anger is the Opponent

In this type of metaphorical conceptualization, anger is given characteristics of a human being.
In fact, anger is depicted as an adversary that people struggle with. Such conceptualization is found
in both English and Arabic, as shown below:

20)She is struggling with anger.
21) You need to subdue your anger.
22) Rage took over him
Al ata JU amil) ) W haala Jda a3l o (23
/ Rogma anho hawal jahidan ila ana al gadaba nal minho fnihaya /
(Lit. Despite he tried anger finally conquered him)
Exp. Despite his efforts to control himself, anger won in the end.
duae e qlall dlaiual (24
/ Lam yastaie atagaloba ala gdabih /
(Lit. Could not he beat his anger)
Exp. He could not overcome his anger
Ala yall o34 bamalabuind 38 (25
/ Lakad istaslama li gadabih fi hadih al marhala /
(Lit. Surrendered he to his anger at this stage)
Exp. He surrendered to his anger at this stage.
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In the English examples above (20-22), verbs like “struggle” and “subdue” entail that there
are two people involved in a kind of battle. Anger is depicted as an adversary trying to domi-
nate the actual person. Similarly, the same conceptualization is present in Arabic as in examples
(23-25). The verbs “istaslama” (surrender) and “nal” (won) draw the same picture, in which anger
is seen as an opponent we are struggling with. In such a conflict, each party tries its best to conquer
the other. If anger is victorious, it means that the person will lose control, which may lead to dire
consequences.

5.5. Anger is a Burden

In this type of metaphorical representation, anger is depicted as a heavy overload that is placed
on the angry person. The removal of such a charge will lead to liberation from the feelings of anger.
Such conceptualization is found in both English and Arabic, as in the examples below:

26)He was relieved to let his anger out
27)He carries his anger around with him
vt Ge gl el b ol (28
/ Ahasa birtiyah lama nafasa an gadabih /
(Lit. Felt good when releasing his anger)
Exp. He felt relieved after he expressed his anger.

In the English example (27), the verb “carry” entails that anger is seen as a load. This load has
an enormous weight as reflected in example (26). When a person lets loose of something heavy,
he/she will feel much lighter and relieved. In example (28), the notion of “irtiyah” (relief) suggests
that the same image of “anger as a burden” is also found in Arabic. Note that there were no other
expressions denoting such pattern in the collected Arabic expressions.

5.6. Anger is a Captive Animal

In this conceptualization, anger is depicted as an animal that stirs aggressive behavior within
the angry person. In this pattern, the irrationality of the angry person is somehow linked to animal
instinct-based behavior. Such conceptualization is highlighted in the examples below:

29) Beware of awakening the monster within him
30)She unleashed her anger on her boyfriend
31)One can notice his fierce mood

adsl e 538 (32
/ qasra an aniyabih /
(Lit. Showed his teeth)
Exp. He was fed up to the back teeth.

ale iy als (33
/ qada ynkado alaiyhi /
(Lit. Almost jumped on him)
Exp. He almost pounced on him

ali) calsf ) IS i) (34

/ Al gadabo qalb inoflita atlaf /
(Lit. Anger is a dog when released it will do damage)
Exp. Anger is just like a mad dog if unleased it will cause harm.
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In the examples above (29-34), we notice that both English and Arabic conceptualize anger
as a captive animal. The representation of anger as an animal is reflected in the use of different
terminology. Sometimes the notion of animal is explicitly denoted, as in “monster” (29) and “dog”
(34), while in other cases it is often mentioned implicitly. For instance, English expressions “un-
leash” and “fierce” usually collocate with aggressive animals. In the Arabic example (32), the
verb “qasra” means “to make an aggressive grimace in which you show your teeth”. This verb is
restricted to animals, such as dogs and tigers. Similarly, in example (33) the verb “yankado” means
“to pounce”, which is a feature of an animal.

5.7. Anger is a Natural Force

In this conceptualization, anger is depicted as a natural force with destructive power. Such
metaphorical representation often involves referring to different types of natural phenomena, as
shown in the examples below:

35)They had a stormy debate
36) He erupted when he heard the news
g2 pms a8 sl Ay Couae (37
/ Asfa bih al gadabo fa gama bi darbiha /
(Lit. Anger blew him violently so that he hit her)
Exp. He became so angry that he hit her
S a8l (38
/ Infajara borkanoho /
(Lit. His volcano erupted)
Exp. He exploded angry just as a volcano does.
laad 2o pzual (39
/ Asbaha yariedo gadaban /
(Lit. His voice thunders from anger)
Exp. He raised his voice so high from anger

In the English example (36), the verb “erupt” connotatively entails that the person is depicted
as a volcano. Similarly, in Arabic, anger is represented as different natural phenomena. In example
37, the verb “asafa”(blew) suggests that anger is a strong wind. In example 38, anger is seen as a
volcano that explodes (“infajara”). In the last example (39), anger is seen as thunder heard in the
angry person’s loud voice. Note that the conceptualization of anger as a natural force is more con-
ventional in Arabic than in English.

6. DISCUSSION

The analysis of the collected Modern Standard Arabic and English metaphorical expressions
revealed that both languages have some similarities and differences in the conceptualization of
anger. The results indicate that general patterns such as “anger is heat/ insanity/opponent/burden/
animal” are widely shared. This similarity can be traced back to the notion of experience. Since all
human beings go through the same phases while growing up, they would develop approximately
the same level of experience. As figurative language is rooted within the notion of experience,
according to Lakoff and Johnson [1980], potential similarity across languages is very high, i.e. the

Professional Discourse & Communication Vol. 4 Issue 3,2022 15



H. lepkn OpuvrmHanbHaa ctatbs

universality of figurative language. Our findings, thus, provide further support for the claim that
some conceptual metaphors are universal [Kovecses, 2005; Lakoff, 1987].

Our findings also highlight some differences as specific patterns were noticed to be more dom-
inant or absent in one language than in the other. For instance, “anger is insanity” seems to exist in
both MSA and English, but the type of behavior differs significantly. This difference can be traced
back to the richness of the MSA language since it has more vocabulary to describe the status of the
angry person than English. “Anger as a natural force”, on the other hand, is the main conceptual
pattern that was found to be significantly different. This pattern was noticed to be more conven-
tional in Arabic than in English. This can be explained by referring to the influence of cultural
thinking. Arabs seem to be more concerned about their culture and nature, including the weather,
which is reflected in their use of language. Such finding further supports the claim proposed by
Boas [1986], which states that language is molded by culture.

7. LIMITATIONS OF THE STUDY

Since Arabic does not have special references dedicated to idioms, proverbs, or metaphors,
there was a need to rely on the corpus. One of the limitations of this study is that the corpus used is
relatively small, compared to the data available for English. Another significant limitation is traced
back to the data collection method. Collecting comments from social media is time-consuming
and sometimes inaccurate due to the language used (different varieties of Arabic). This obliged the
researcher to provide an equivalent for every expression in standard Arabic to serve the purpose
of this study. It would be more suitable for researchers to join forces and create a kind of online
corpus for Arabic metaphorical expressions. This latter would make it easier for other scholars to
investigate different phenomena on similar topics.

8. CONCLUSION

This study investigated the metaphorical conceptualization of anger in English and Arabic.
Despite the linguistic and cultural differences between the two languages, the results indicate that
both languages may indeed represent emotions metaphorically. This confirms Lakoft’s claim that
“once people start talking about abstractions or emotions, metaphorical understanding is the norm”
[Lakoft, 1987]. This metaphorical device makes it easier for people to understand each other and
talk about their emotions in a way that makes them draw images.

Data analysis revealed that English and Arabic, on many occasions, conceptualize anger sim-
ilarly. However, variations still occur due to the differences in language genius and culture. Since
the two languages belong to distant families and have contrasting systems (vocabulary repertoire),
differences in the representation of the same concept are inevitable. Furthermore, culture proved
to influence how each language represents a certain feeling.

Due to the lack of research on the conceptualization of feelings in Arabic, this study can be
seen as a moderate addition to the existing literature. Since Arabic is a rich language, Arab scholars
can study such topics from different perspectives for more extensive and profound research.
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Abstract: Maintaining communication may sometimes be ignored by the speaker. One may
have a style of offensive and controversial statements while others speak based on the rules of com-
munication without violating the theory of Grice’s conversational maxims. An example of the for-
mer is Trump’s speech about the Orlando Mass Shooting on March 16, 2016. Very often Donald
J. Trump’s speeches seem to be offensive and controversial. However, some audiences find them
effectively acceptable. To explore Trump’s big phenomenon speech, the authors carry out thorough
research by applying the Critical Discourse Analysis which focuses on the text dimension. The results
of this research are analyzed by using the qualitative approach. The application of the text dimension
theory makes it possible to conclude that in the analysed speech Donald Trump successfully delivered
his conservative beliefs and values to the audience by utilizing fear and making use of the media and
the tragedy which took place in Orlando in March 2016. His victory in the 2016 presidential elections
also points to the effectiveness of the speech. This research contributes to the understanding of critical
discourse analysis and the way it functions in the study of various social issues.
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1. INTRODUCTION

peech is one way people deliver their thoughts and ideas. There are many ways people con-
vey their opinions or statements. To avoid direct conflict when delivering speech, they may
say what they think directly, hide the message to make people think about it, or show their
ideology. From the above statement, it can be concluded that language is a form of social practice
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and thus focuses on how social and political domination is reproduced in the text. Social prac-
tice is the message receiver who has the authority to interpret the discourse freely based on their
thoughts and the social power in their community [Fairclough, 1995]. Since no one has the same
background knowledge, everyone has a different perception of how to interpret the discourse in a
particular context.

According to Fairclough, it is not easy to judge one’s speech to be right or wrong. The judg-
ment of people’s speeches could cause agreement and approval or controversy and disagreement.
That is why some of Donald J. Trump’s speeches seem to be quite controversial to the audience.
People need a specific approach to understand the speech of Donald J. Trump, as he always con-
veys his ideology in all his speeches. In this research, the authors took Donald Trump’s speech
during the US presidential election in 2016, as this speech was full of controversial points. This
was shown in the news item issued by Veronica Stracqualursi on October 29, 2016, at 5:47 PM, en-
titled *“7 most controversial lines of the 2016 election” [Stracqualursi, 2016]. The goal of Trump’s
controversial speech was to help him win the presidential election and influence the audience into
believing that this speech was enough to elect him as the president.

The present study is different from the research done by Kadim [2022] entitled “A Critical
Discourse Analysis of Trump’s Election Campaign Speeches”. In his research, the author empha-
sized the controversial racism speech focused on emigrants coming to the USA, in which Trump
highlighted his ideology of discrediting Muslim emigrants.

However, the given article employs critical discourse analysis to focus on how Trump used
his ideology to discredit his opponents in the presidential election. His speech received a lot of re-
sponses from many countries. Since there are always different ways of how to interpret someone’s
ideology, this speech was generally considered controversial. Fairclough’s theory, which contends
that critical discourse analysis is an interdisciplinary approach that can be used in analyzing lan-
guage that is related to ideology [Fairclough, 1995], is one way of such interpretation. In CDA, the
term “idolatry” itself is broader than the term “idolatry” viewed from the political perspective, and
the speaker’s belief or ideology can be observed by analyzing the language used by the producer
or speaker.

The CDA approach can be exploited to study numerous texts or discourses, whether they are
written or spoken. This idea is also supported by van Dijk [1993], who argued that critical discourse
analysis focuses in its study on the relationship between discourse, power, dominance, and social
inequality. The spoken type of text is the text utilized by the speaker in such types of discourse as
public speech, conversation, interviews, and talk shows. In this study, the researchers use Donald
Trump’s speech as the object of analysis, since Trump has a very noteworthy way of imposing his
belief in his speech by using some provocative words, sometimes to the difficulty of the audience
coping with what he said. Sometimes, Trump states his argument implicitly using various choices
of words and language components, which makes t the researcher believe that the words are not
easily understood by the listener and need to be interpreted critically. Concerning the difficulty of
text analysis, Fairclough [2001] suggested using three dimensions: A) text analysis (text descrip-
tion), B) text processing analysis (text interpretation), and C) social event (explanation).

In this article the text analysis dimension is aimed to study:

1. Repetition of words, phrases, and sentences applied by Donald Trump in his speech;

2. Synonyms and antonyms used in the speech;

3. Pronouns, employed to substitute for a noun or noun phrase used in the speech. According
to Halliday & Hassan [1976, p.37], a pronoun or personal reference is defined by its function in the
speech situation through the category of personal,
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4. Diction. It reveals the speaker’s distinctive vocabulary or choice of words used in a speech
or text. Speakers’ word choices, in particular, have some connection to the activity in a specific set
of themes. It is important in CDA to determine reality, which is signed through language, and to
reveal how reality is constructed through language;

5. An implicit assumption about the world or background belief relating to an utterance, in
which the truth itself is taken for granted in the discourse, i.e. presupposition. According to Yule
[1996], a presupposition is something that the speaker assumes to be the case before making an
utterance. It is the speaker and not a sentence that has a presupposition.

Text processing analysis entails investigating how a particular text was created, distributed,
and consumed. Fairclough [2001] suggested exploring the following stages:

1. Text production, which will analyze the party related to the production of the text itself.

2. Text transmission. This second part of text processing will focus on how and what media
were used in the previous stage — production of the text, whether newspapers, electronic media, or
other kinds of media were used. Text distribution is important to analyze since it has its weakness-
es and strengths.

3. Use of text messages. This last step in the text processing analysis will be the analysis that
focuses on the side of those who receive the news or the text receiver. It will analyze who is the
consumer of the text in the media, whether it is the ruling class, local people, or even official peo-
ple.

A social event, or social dimension, the third dimension in CDA, is social analysis. According
to Fairclough [2001], this dimension of analysis will focus on the opinion about the context from a
social perspective, despite the influence created by the media. Therefore, social events will analyze
three things. The text and media institutions are influenced by the economy, culture, and politics.
There are three aspects of social analysis. These are as follows: 1) situational: every text is created
because of a particular condition or a unique and specific situation. Specifically, the situational
aspect is significant in understanding the context at the moment when the event is taking place. 2)
Institutional: this stage of analysis shows how an institution or organization in social practice oper-
ates when the text is produced. The text could be influenced by the institutions due to institutional
power and the government. 3) Social: this level of analysis will include the economic, political,
and cultural systems in society as a whole. Therefore, by implementing this kind of discourse anal-
ysis, we will be able to uncover the idea that lies behind the text itself. The text contains a certain
ideology that makes society understand what the producer is trying to convey through his/her text
to the audience.

In the case of Donald Trump, the way he argued and gave comments was unique, which some-
times creates difficulty for the audience when processing what he said. Sometimes Trump states
his argument implicitly using a different choice of words, which the researcher believes needs to
be interpreted critically. Therefore, the authors of the article believe that CDA is the appropriate
approach to conduct this research. The researchers adopt this approach to analyze the speech given
by Trump on the Orlando mass shooting tragedy. The result of this research will hopefully make
the audience understand what the speaker intends to say. The researchers chose this particular
speech because the speech and the tragedy coincide with the time of the political campaign for
the American presidential election. Thus, the researchers aimed to reveal the implicit meaning or
ideology hidden behind Trump’s speech on the Orlando mass shooting tragedy, which coincided
with the next American presidential election and Trump’s portrayal as one of the candidates that
ran for president. In this research, we do not apply the analysis of all CDA dimensions, but only
one theory related to the interpretation of Trump’s speech, which is the text analysis dimension.
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Knowing the text dimension used by Trump is enough to interpret the speech related to the Orlan-
do mass shooting.

2. MATERIAL AND METHOD

The empirical material of the research is Trump’s speech transcription [Politico, 2016]. The
source of the data in this research is a video uploaded by Fox 10 Phoenix news outlet, one of the
American television media. This video showed Trump himself delivering his speech in front of
the media regarding the mass shooting that had recently occurred [Fox 10 Phoenix]. The research
design applied in this article is qualitative analysis. According to Bogdan & Biklen [1982], quali-
tative research is descriptive, meaning that the data is acquired using words or pictures rather than
figures. The study’s conclusions are presented via quotes from documents, field notes, and inter-
views, as well as extracts from videotapes, audiotapes, and electronic exchanges.

The researchers took the following steps to carry out the analysis: 1) watching Donald Trump’s
speech regarding the Orlando mass shooting and reading the script based on Trump’s speech. Since
this research is qualitative and the goal of the qualitative research is to generate a theory, the re-
searchers coded the speech script containing the phenomena of the controversial text that Trump
used in his speech to make readers and listeners believe him concerning the Orlando mass shoot-
ing. 2) Sorting out the selected data, which was prepared to be analyzed based on the theory of
critical discourse analysis.

Before analyzing the data, the researchers validated it by doing triangulation and cross-check-
ing with the data of the previous research in the same research genre and theory. 3) Then the re-
searchers analyzed the data based on Fairclough Critical Discourse Analysis theory and interpreted
the result of the analysis.

3. RESULTS AND DISCUSSION

The text dimension found in Trump’s speech covers repetition, synonyms and antonyms, pro-
nouns, diction, and presupposition.

3.1. Repetition

But the current politically correct response cripples our ability to talk and think and act clear-
ly. If we don't get tough, and we don't get smart — and fast — we’re not going to have a country
anymore. There will be nothing, absolutely nothing left. [Politico, 2016].

In this statement, Trump wanted to point out that, according to his belief, the government
had disabled people’s voices by establishing a law that limits their ability to speak up. Therefore,
Trump emphasized his statement by using the repetition of the word “nothing”. He was trying to
convey to the audience his view that if this condition continued, there would be nothing left for the
American people’s future unless they started to get tougher, faster, and smarter than they were at
the time the text was being prepared.

The bottom line is that the only reason the killer was in America in the first place was that
we allowed his family to come here. That is a fact, and it’s a fact we need to talk about. [Politico,
2016].

The above statement shows how Trump tried to emphasize the fact that America had a serious
problem in its immigration system which was not yet fixed by the current government at that time.
In his view, it allowed everyone with an unknown background and radical ideology to enter the US
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freely. By repeating the word “fact”, Trump was trying to convince people that immigration was
the root of every problem in America, especially terrorism.

Our President doesn t know what he is doing. He has failed us and failed us badly, and under
his leadership, this situation will not get any better—it will only get worse. [Politico, 2016].

The word “failed”, which Trump repeatedly mentioned in his speech, shows his view of the
current President at that time, Barack Hussein Obama, who, in his opinion, had failed in protecting
Americans from the so-called radical Islamists. Further, Trump also said that the President had no
clue about the real state of affairs. Therefore, it was so unfortunate that the president had disap-
pointed his people by letting more immigrants enter the US.

3.2. Antonyms and Synonyms

[ refuse to allow America to become a place where gay people, Christian people, and Jewish
people are the targets of persecution and intimidation by radical Islamic preachers of hate and
violence. [Politico, 2016].

Synonyms are used by Trump to make the speech more captivating. By using the words “per-
secution” and “intimidation”’, Trump also wanted to provide an image in the minds of the audience
of how the radical Islamic preachers had imposed their violent ideology on the Jewish, Christian,
and gay communities.

President Obama must release the full and complete immigration histories of all individu-
als implicated in terrorist activity of any kind since September eleventh. So important. [Politico,
2016].

It shows how Trump tried to avoid passive and dull text by using synonyms to make his speech
more dynamic and interesting. The words “full” and “complete”, which are synonyms, were used
by Trump to show how urgent and important the holistic information of an immigrant was to guar-
antee the safety of people in the United States of America.

When I am President, I pledge to protect and defend all Americans who live inside of our
borders. [Politico, 2016].

In the statement above, Trump uses synonyms ( “protecting” and “defending”) to improve
communication between him and the audience and to affirm his notion to the audience by showing
how strong his commitment to making America a better place in the future is.

If we want to protect the quality of life for all Americans—women and children, gay and
straight, Jews and Christians, and all people—then we need to tell the truth about radical Islam.
And we need to do it now. [Politico, 2016].

The words “gay” and “straight” are antonyms. Trump used the antonyms to show that he did
not only stand for one particular group but all layers of society as a whole, which is to lead to the
perception that he is a wise and fair person.

3.3. Pronouns

The use of pronouns in the speech made by Trump regarding the Orlando mass shooting needs
to be analyzed since it can be a determining factor in achieving political goals by the speaker. The
following is the analysis of the most frequent pronouns used in the speech. The most used pro-
nouns found in this research are “I”, “we”, and “they”.

We have an incompetent administration, and if I am elected President, that will not change,
at least not in the next four years. We have an administration that will not change--but if I get in
there, it'’s going to change quickly. We're going from totally incompetent to just the opposite, be-

lieve me. [Politico, 2016].
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By saying “I”, Trump excludes others, and the speech becomes so subjective that it positive-
ly affects the audience, as they could sense Trump’s commitment to a more functional and safer
America. Here, Trump blames the Democratic Party for its ideology as being not pro-America
and not for the American people as it allows importing more immigrants, which in his view are all
terrorists or drug dealers, through that incompetent administration system.

I will use this power to protect the American people. When I am elected, I will suspend im-
migration from areas of the world where there is a proven history of terrorism against the United
States, Europe, or our allies, until we understand how to end these threats. [Politico, 2016].

As can be seen in the above example, Trump placed himself in a better position and almost as
a hero by using the pronoun “/” many times because he would fight against all those Democratic
ideologies. Moreover, the verb “protect” is associated with the battle frame or condition. When
Trump uses the verb “protect”, he also frames himself as a guardian or warrior for the American
people.

I will be meeting with the NRA, which has given me their earliest endorsement in a Presiden-
tial race, to discuss how to ensure Americans have the means to protect themselves in this age of
terror. [Politico, 2016].

The excerpt above shows that Trump communicated a statement concerning his endorsement
of the national organization illustrated by the pronouns “me”” and “I” which have a personal ref-
erence. Since Democrats were trying to ban the use of guns to solve the problem of gun violence
in America, Trump and his party were trying to draw sympathy from the American people by
offering the opposite vision of his rival. By mentioning the fact that he already had support from
the NRA (National Rifle Association), Trump was trying to convince the American people that his
view made more sense than what Hillary Clinton had offered and that having a gun was the way
to ensure people’s safety.

If we want to remain a free and open society, and we do, we have to control our borders. We
have to control them and we have to control them now, not later, right now. [Politico, 2016].

“We” in this case involved Trump and his audience or supporters, so people who are outside of
the context are excluded. “We” at the beginning of the sentence has an impact on the outcome be-
cause Trump informed his audience that they can influence the future of America. In this statement,
Trump became very clear in his remark because it concerned what could be the positive outcome
of controlling the border for Americans.

The Obama Administration, with the support of Hillary Clinton and others, has also damaged
our security by restraining our intelligence-gathering. We have just had no intelligence-gathering
information. We need this information so badly and he stopped it. We don't have the support of
the law enforcement system because Obama is not letting them do their job. They are not being
allowed to do their job, and they could do it well, better than anybody. We need a new leader. We
need a new leader fast. They have put political correctness above common sense, above your safe-
ty, and above all else. [Politico, 2016].

Trump blames Obama and H. Clinton, who belonged to the same party (the Democratic Party),
for having weak and bad regulations on immigration, so they appeared untrustworthy.

The days of deadly ignorance will end, and they will end soon if I'm elected. [Politico, 2016].

The sentence above shows that Trump emphasizes his commitment to regulating the issues of
the administration’s program and also emphasizes that the time for the Democratic Party and its
weak administration or regulations must end after he gets elected to be the next president of the
United States of America.
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So she says the solution is to ban guns. They tried that in France, which has among the tough-
est gun laws in the world, and 130 people were brutally murdered by Islamic terrorists in cold
blood. [Politico, 2016].

In this statement, Trump again showed how his beliefs were different from the notions that H.
Clinton and the Democrats held. Also, by giving a concrete example of his statement, he made his
ideas look more relevant and reliable.

3.4. Diction

The researchers found that in Trump’s speech regarding the mass shooting tragedy in Orlando,
the speaker used various metaphors in stating his ideas and thoughts. Here are some examples
collected by the researcher.

But the current politically correct response cripples our ability to talk, think, and act clearly.
[Politico, 2016].

The verb “cripple” literally means “to deprive of the use of a limb and especially a leg” [Mer-
riam-Webster Dictionary]. In this case “cripple” is not used in its primary meaning as it describes
how the government’s regulations restricted people from expressing their thoughts and opinions.
Thus, here it means “to deprive of capability for service or of strength, efficiency, or wholeness”
[Merriam-Webster Dictionary].

They 're pouring in, and we don't know what we were doing. [Politico, 2016].

The attribute of water, expressed by the verb “pouring”, symbolizes the tremendous number of
immigrants entering America. Unfortunately, the government and the authorities have not yet been
capable of handling the problem of the high number of immigrants with the applicable regulations
to control immigration properly.

We also need to tell the truth about how radical Islam is coming to our shores. [Politico,
2016].

In this example, instead of using other words such as “land” or “soil”, for instance, Trump
opts for the word “shore”, since in his mindset a group of people whom he is referring to as “rad-
ical Islam” is mostly those who come to America from nations experiencing a humanitarian crisis
caused by the civil war or conflict. Trump chose to use the word “shore” to label them as a low-
class society. It can also be used to describe the invader who comes to America to terrorize and take
over, since, throughout history, colonists such as Columbus invaded another nation commonly by
sailing across the sea.

They tried that in France, which has among the toughest gun laws in the world, and 130 peo-
ple were brutally murdered by Islamic terrorists in cold blood. [Politico, 2016].

The phrases “brutally murdered” and “in cold blood” show how those who Trump referred to
as radical Islamists had no sense of humanity.

She wants to take away Americans’guns and then admit the very people who want to slaughter
us. [Politico, 2016].

“Slaughter” is “the act of killing many people cruelly and unfairly” [Cambridge Dictionary].
In this case, the word “slaughter” was used by Trump to dramatize his speech. It was also used
to convey his views on immigrants from the Middle East. By using the word “slaughter”, he por-
trayed the Middle Eastern immigrants as barbaric and soulless people.

Hillary Clinton's catastrophic immigration plan will bring vastly more radical Islamic im-
migration into this country, threatening not only our security but our entire way of life. [Politico,

2016].
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The word “catastrophic” here indicates how the immigration plan that H. Clinton offered to
the Americans, as viewed by Trump, would only bring even more destruction to the American im-
migration system by giving more room for the occurrence of deviation in the system itself.

We have to stop the tremendous flow of Syrian refugees into the United States. We don t know
who they are, they have no documentation, and we don 't know what they 're planning. [Politico,
2016].

The excerpt above shows that Trump specified the object of his statement, which was the
group of people that immigrated to the United States in a massive number from a Muslim nation
with an issue of terrorism and civil war. Moreover, the word “tremendous” itself in the example
above symbolizes the countless number of immigrants that came to the United States of America.
In this case, Trump tried to state that there was a poor regulation of immigration in America that
could not be handled by the president at that time, which caused a huge number of immigrants to
enter the United States of America and potentially caused a high risk to American safety.

3.5. Presupposition

In this part of the discussion, the researcher will elaborate on the use of presupposition em-
ployed by Trump in his speech regarding the Orlando mass shooting tragedy.

But today there is only one thing to discuss: the growing threat of terrorism inside our borders.
[Politico, 2016].

In this statement, the presupposition that Trump wanted to impose on his audience is that
“there is terrorism in the United States”. Trump attempted to convey the idea that there is still a
terrorist threat in America that has yet to be resolved by the current government. The idea is sup-
ported by the statement: “The attack on the Pulse Nightclub in Orlando, Florida, was the worst
terrorist strike on our soil since September 11th, and the worst mass shooting in our country’s his-
tory” [Politico, 2016]. That statement indicates how the government was incapable of protecting
its citizens.

We are importing Radical Islamic Terrorism into the West through a failed immigration sys-
tem — and through an intelligence community held back by our president. [Politico, 2016].

In this second example of a statement made by Trump in his speech, it can be seen that the
presupposition of the statement is that “there is an immigration system in America”. Using the
claim above, Trump tried to convey to the audience his thoughts about the government which had
failed to protect American citizens from radical terrorists by still maintaining the use of premature
or failed regulations on the immigration system.

Large numbers of Somali refugees in Minnesota have tried to join ISIS. [Politico, 2016].

The statement above is used by Trump to give a concrete example of the phenomenon itself.
The presupposition of the statement above is that “Somali refugees in Minnesota have tried to
join ISIS”. The example of the issue makes the speech performed by Trump more reliable from
the audience’s point of view. Moreover, by using an example from a related issue to support his
argument, he automatically strengthened his idea.

4. CONCLUSION

Based on the research, critical discourse analysis plays an important role in understanding
Trump’s speech since CDA is a method of analysis that focuses on both textual and non-textual
data. In his speech, Trump used provocative terms and diction to drive the sympathy of the masses.
The way he built a narrative using offensive and insulting statements is, for instance, by having
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his choice of words state his ideas, such as the word “slaughter” to portray the Middle Eastern
immigrants as barbaric and uncivilized people. Not only did Trump use a lot of lexical units, which
tended to express negative pragmatics, but he also frequently used repetition in his speech to so-
lidify and emphasize his ideas and claims. The use of presupposition in his speech also proved that
Trump tried multiple times to convey the intended meaning of his speech to the audience indirectly
by using assumptions.

Furthermore, because the majority of the American people were conservative, the way he and
the Republican Party used one of the most famous cable networks for political advertisements,
Fox News Channel, which was owned by one of the party’s members, gave him an advantage by
continuously building a positive image for him to gain trust and power from the American people,
particularly conservatives. Trump’s speech in response to a terrorist attack in Orlando benefited
him by granting him more obvious power. He made use of the current situation at that time to help
him build a good image among the Americans and create a positive impression by making use of
the mass shooting tragedy in Orlando to easily convince the American people about whatever he
said, and it made his statement sound more rational and more reliable.
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AnHotanusi: Ctarbs MOCBSIIEHA W3yYEHHIO S3BIKOBBIX CPEJCTB CO3MAHMS MPAarMaTH4eCcKOro
dpdexTa KOMHYECKOTO B AHIMIOA3BIYHON JIMTEpaType KOMHKCOB. [Ipobnema paccMarpuBaercs B
KOHTEKCTE M3yYeHHs KOMHKCA HE TOJBKO KaK KPEOJM30BAHHOIO TEKCTa U 0COOOH JIHTEpaTypHOM
TPaJIUIMH, HO U B KAYECTBE OTAEIBHOTO TUITA XY0KECTBEHHOTO AUCKYpCa, 00Ia1aroIero Habopom
XapaKTepHBIX  (DYHKIMOHAIBHO-IMHIBUCTHYECKAX IapaMeTpoB. [lOHMMaHWE KOTHHTHBHO-
JIMCKYPCUBHOTO MEXaHH3Ma FoMOpa B rpadiueckoM POM3BEICHAN MPEICTABIISACT 0COOBI HHTEPEC
B IUTaHE ONTHMU3AINN TBOPYECKOTO U MPO(HECCHOHATBHOTO B3aUMOCHCTBUS XyIOXKHUKA U aBTOpa
TEKCTa, YacTO BBICTYMAIONINX KOJUICKTUBHBIM TPOIYLIEHTOM COBPEMEHHOIO JHMCKYpCca KOMHKCA.
DMIUPUYIECKMM MaTEpPUaoM TMOCIY)KWIM HPUMEPbl KOMHUYECKUX CHUTyallMil M3 pa3indHbIX
BBIITYCKOB KOMHKCOB OT m3marenscTB Marvel m DC, oTHOCAIMXCS K pasHBIM TeMaTHKaM,
(opmaram BBIITyCKa ¥ BpEMEHHBIM MIEpHOIaM. B KauecTBe METOI0B MCCIIEI0BAHMS HCTIOIB30BAHbI
HaOJTIOZICHHE, KOJNMYCCTBCHHBI aHAIW3 CIIy4yaeB TPUMEHEHHS JIMCKYPCHBHBIX —CPEJICTB
KOMUYECKOTO, JIMHTBONPArMATUYECKUH aHAM3 CO3/IAHHBIX MMM IOMOPUCTUYECKHX CHTYaIluid H
000011IeHIE MOTyYeHHBIX CTATUCTUYECKUX IPYIII U MX B3aUMOJICHCTBUS. B cTarhe aBTOp npe/iaraet
OTIpeieNieHNe KOMHKCA KaK THIa TeKCTa M OTJIENBHOTO BHJIA XYIOKECTBEHHOTO IHCKYypCa, a TaKke
MPOBOJUT €T0 PasrpaHHYCHHE C YHCTO IOMOPHUCTUYECKUMH BUIAMH TPaUUecKOi JHTEpaTyphl.
BerinosnHeHHOE McCnenoBaHe T03BOMSIET TU(HEpeHIIMPOBaTh TEPMHUHBI «IIPUEM» U «CPEICTBOY» B
KOHTEKCTE FOMOPHUCTHYECKOW MparMaTuk, MpeJiaraeT KIacCH(UKAIMIO CPEICTB KOMUYECKOTO, a
TAK’Ke JACT UX KPATKYI0 XapaKTePUCTHKY. B HacTosiel crarhe mpeAnpHHIMAaeTCs MOTIBITKA BBISIBUTH
JMHTBOCTIIUCTHYECKHE U (PYHKIMOHANBHO-TIPArMaTHYeCKue OCOOCHHOCTH — HUCIIONb30BAHHS
psla CPEeICTB CO3/I@HUS KOMHUYECKOTO B CMBICJIOBOM CTPYKTYpEe aHIVIOSI3BIYHOIO KOMHKca. B
3aBEpPILECHNN UCCIIEIOBAHNUS aBTOP (OPMYIUPYET BHIBOIBI O BIMSHUH TPAQUUIECKOi COCTABIAIOMIEH
Ha OCOOCHHOCTH TIPOSIBIICHHSI CPEICTB KOMHUYECKOTO, MHTEPTEKCTYaJIbHOH HAIMPABICHHOCTH U
B3aMMOCBSI3H THX CPEJICTB, a TAKXkKe QYHKIMOHATILHOM HArpy3KU FOMOpA B aHIIOS3bIMHOM KOMHUKCE.

KitioueBble cJ10Ba: KpeonM30BAHHBIA TEKCT, KOMHKC, FOMOp, JHUCKypC, (DYHKIMOHATbHAS
JIMHTBUCTHUKA, JINHTBOIIPArMaTHKa, CPEACTBA KOMUYECKOTO

Has uurupoBanus: Pamok K.A. (2022). S3pikoBbIe cpecTBa KOMHYECKOTO B QHTIIOSN3BIY-
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1. BBEAEHHE

€IIbI0 JIAHHOM CTaTbU SIBJIAETCS PAaCCMOTPEHUE CPECTB KOMUYECKOTO, UCIOJIB3YEMBIX B
AHTIIOSN3BIYHOM KOMHUKCE, a TaKKe BBIJCICHHE HAMOOJIee XapaKTePHBIX Ui HEro mpué-
MOB CO3/IaHusI TIparMaTudeckoro dpdexra romopa. OCHOBHOM Pa3HOBUAHOCTHIO KOMUKCA,
NPE/ICTABIEHHOTO B aHIVIOA3BIYHOM MHUpE, SBJISETCS aMEPUKAHCKUN «CYHeprepoucKuiny KOMHUKC,
KOTOPBIN U cTal 00BEKTOM MCCIEN0BaHUS JaHHOM cTarhbi. HecMOTpst Ha mosBUBLIMIICS B IOCIE-
HHE TO/Ibl MHTEPEC SA3BIKOBEIOB K FOMOPHCTUYECKUM TIPOU3BEICHUSIM TpadIeCKOi JTUTEPATyPBhI,
IOMOPHCTUYECKAS COCTABIIAIONIAs KOMUKCOB MHOM YKaHPOBOM HANIPABICHHOCTH M3y4YeHa HEJ0CTa-
TOYHO TOJIHO, YTO 00YCJIaBIMBAET aKTyalIbHOCTh JaHHOTO HccienoBanus. K Tomy e, uccienoa-
HUSI FOMOpA B KPEOIM30BAaHHBIX TEKCTAX, KAKOBBIMU U SBISIOTCS KOMHKCBI, 00BIYHO paccMaTpHBa-
10T PEKJIAMHBIE TEKCThl U HHTEPHET-MEMBI, B TO BPeMs KaK JUHTBUCTUYECKUN aHAIN3 KOMUKCOB
Yalle 3aTparuBaeT uX CBs3b C OCOOCHHOCTAMH CTPAHBI MTPOUCXOKICHHS U CIEHU(UKON UX TIepe-
Bojia. [loHMMaHKe KOrHUTHBHO-IMCKYPCHBHOTO MEXaHU3Ma IOMOpa B TpauyecKoM MPOH3BE/ie-
HUM ¥ (yHKIHMOHAIBHON HArpy3ku HambOonee pacmpoCTpaHEHHBIX SA3BIKOBBIX CPEICTB CO3MAHUS
KOMHYECKOTO TIPEICTABISAET 0COOBI MHTEPEC B TUIAHE ONTUMH3AIMN TBOPYECKOTO U Mpodeccu-
OHAJILHOTO B3aUMOJICHCTBHS Xy/IO)KHHKA M aBTOpAa TEKCTA, YACTO BBICTYMAIOMINX KOJIEKTUBHBIM
MPOIYLIEHTOM COBPEMEHHOTO JIUCKYpCa KOMHUKCA.
JInst moCTHKEHUs MOCTABICHHON B UCCIIEIOBAHUM LIETM HEOOXOAMMO PEIICHHE CIESTYIOIINX
3a/1a4:
1. [latb onpeneneHne NOHATHIO «KOMHKCY;
2. CucremMaTu3upoBaTh CPEACTBA, UCHOIBb3YIOLMIUECS IS CO3JaHMs KOMUYECKOTo a3 deKTa;
3. Ilpoananu3upoBaTh NpUMEpPHI FOMOPA B KOMUKCE;
4. Cpenatb BBIBOIBI O MPEOOTaTaHAH ONPEIEICHHBIX CPEICTB KOMUUECKOTO B aHTIION3bIU-
HBIX KOMHUKCAX ¥ UX 0COOCHHOCTSIX B KOHTEKCTE TpapuuecKon TUTePaTyphl.

2. OB30P TEOPETHYECKUX UCTOYHUKOB

PaccmarpuBast onpe/eneHe KOMUKCa, MOKHO Ha4aTh ¢ OTHOTO U3 CAMbIX MPOCTHIX — «CEPUS
PHCYHKOB C COOTBETCTBYIOIMMHU noanucsimm» [OxeroB]. OQHaKo, COMACHO TEOPETUKY KOMHUKCA
Ckotty Makkiayny KOMUKC — 3TO «CMEKHbIE PUCYHKH U JPYTUE W300paKeHUS B CMBICIOBOM
nociuenoBarensHocT [Makknayn, 2016, ¢. 11] uin «ummocTpaTuBHbIE U ApyTue H300paxeHus,
COTIOCTABJICHHBIE PSIOM B TIPOTYMAaHHOH TTOCIEI0BATEIFHOCTH JUIs TIepeiadn HHDOPMALIN U/ 1IN
MOJTyYESHUS CTETHYECKOTO OTKJIMKA OT 3putelisy [Maxknay, 2016, ¢. 12]. [TogoGHbIe onpenerne-
HHS YKa3bIBAIOT HA CBA3b MEXAY rpaguieckoil u BepOabHOM COCTABNIAIONIMMH KOMUKCA, U3 YET0
MOXKHO 3aKJIFOUUTh, YTO KOMUKC OTHOCHUTCS K KPEOJIM30BaHHBIM TekcTaM, koropbie H.C. Banruna
OTpeJIeNAET KaK «CoueTaHne BepOaNbHbIX U HEBEPOATbHBIX H300Pa3UTENbHBIX CPE/ICTB Mepenain
uH(popMaIyu, KOTOpbIe, B3aUMHO JOTIONHSS IPYT APYTa, CO3/IAIOT 1IEJIOCTHBIM KOMMYHHKATHBHBIHI
adexr» [Banruna, 2003, c. 127].

Hcxomst u3 9TOr0, MBI OTMPEAENAeM B KOMHUKC B II€JIOM Kak 0COOBIH CrocoO TOBECTBOBAHHS,
NP KOTOPOM TEKCT MPECTABISAET COOOM TMOCIEA0BATEIFHOCTh KaAPOB, COUETAIONINX B ce0e Kak
rpayecKyIo COCTABIAIONIYIO0, TAK U COOCTBEHHO BepOalIbHY10, KOTOpasi, KaK MPaBUIIO, IEPEIACT
PETUTHKH TIEPCOHAKEH M 3aKIIF0UeHa B 0COOYI0 paMKy-BBIHOCKY ((uiiakTep). B TakoM moBecTBo-
BaHUH PUCYHOK (IKCTPAIMHIBUCTUYECKAS COCTABIISIONIAs) M COMTYTCTBYIONIHI BEpOATBHBIN TEKCT
(JTMHTBUCTHYECKAsT COCTABIISIONIAS) OOpa3ylT OpraHMYECKOe CMBICTIOBOe enuHCTBO [CoHUH,
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1999]. K tomy ke B paMKax HCCIEIOBaHUS MBI OTIEIsIeM KOMHUKC (comic book) OT kapukarypsl
(cartoon), koTopasi O:M3Ka K HEMY, HO COCTOMT M3 OTHOTO PHCYHKA ¢ TEKCTOBBIM KOMMEHTapHEM
W KpaitHe HeOombIuM KonrnuecTBoM peruiuk [Cartoon, 2019].

PaccmatpuBast KOMUKC Kak TUCKypC, Mbl TpuHIMaeM onpeaenenne H.B. Kynubunoii, cormacuo
KOTOPOIA, 3TO «IIOCTIEI0BATENILHBIN MPEICKa3yeMO-HeNpeIcKa3yeMblil POIeCcC B3aUMOICHCTBHS
TEKCTa M PEAbHOTO (& HE MBICIIMMOTO aBTOPOM) YUTATEIIS, YUUTHIBAIOIIETO OO HAPYILIAIOIIETO
«yKa3aHUs» aBTOpa, IPUBHOCAIIIETO B TEKCT CBOIO MH(POPMAIIHIO, KOTOpast, ObUTa M3BECTHA WU HE
n3BecTHa nucarentoy [Kymubuna, 2000, c. 79]. Ucxons u3 31oro, KOMMKC MOXKET ObITh ONpeeNicH
Kak 0COOBI BUJT Xy/IO)KECTBEHHOTO AUCKYpPCa ¢ KOHKPETHBIMH 3a/1a9aMH (CPEn KOTOPBIX 0COOEH-
HO BBIJICJISIFOTCS BO3JCHCTBUE HA PELUITUEHTA U PEaTM3aIlis 3aMbICIIa aBTOPa), MOTPYKEHHOTO B
CUTYaIHIO PeaJbHOTO OOIIEHUS MOCPEICTBOM KPEOIN30BAaHHOTO TEKCTA.

Bynyun siBneHHEM MaccoBOM KyNbTYphl, KOMUKCHI B TOM WM HHOM BHJE BCTPEUAIOTCS B pas-
HBIX CTpaHax: CyIIeCTBYeT AMOHCKas MaHra, GppaHily3ckue u Oensruiickue bande dessinée, ura-
nbsHCKHE fumetti, Hemetkue bilderbogen n 1. 1. Pycckoe HazBaHue 3TOH (HOPMBI IPOM3OIILIO OT
€€ aHIIMICKOro 0003HA4YeHUs comic, IEPBOHAYAIBLHO O3HAYABILIETO KOPOTKHUE FOMOPHCTUYECKHE
3apHCOBKH U KapUKaTypsl B KypHanax. Co BpeMeHeM KOMUKCHI IePEeCTad ObITh HCKIIOYUTETHHO
IOMOPUCTHYECKUM BUIoM HckyccTBa. Tak, [Tox ['paBeTT BbIgenseT rpaguueckne poMaHbl Kak «ce-
pbe3Hbli BUI kKomukcoBy [Gravett, 2005]. [To muenuto M.C. KocTioXuHOi e «C MOMOILBIO Tpa-
(udeckoii TuTepaTyphl ... MOXKHO paccka3arb 0 ueM yroaHo. Ho B 0CHOBE MO3THKH KaHpa JISKHUT
UPOHMS. A B MPOHHH, OECCIIOPHO, IIIABEHCTBYET UHTEIJIEKTYallbHOE Havanoy» [Kocrtioxuna, 2007].

Bymnyun xpeon30BaHHBIM TEKCTOM, KOMUKC MOKET MCTIONB30BaTh KaK YMCTO S3BIKOBBIC, TaK
U 9KCTPAIMHTBUCTUYECKUE CPEICTBA M MPHEMbI KOMUYECKOTO, a TaKKe MX coueTaHus. B man-
HOM MCCJIEZIOBAaHUHU MbI pa3/ieisieM HOHATHS CPEICTB U MPUEMOB KOMUYECKOTO, MPUIEPKUBASCH
no3utuu borgana J[3eMu0ka B OTHOIICHUH TOTO, YTO OHM SBISIOTCS OTACIBHBIMU TEMaMH IS
uccnenosanusd [[3zemunok, 1974]. CpenctBa KOHKPETHBI U MOTYT ObITh (DOHETHUECKUMU, JTEKCH-
YeCKUMHU, (PPa3eonorndeCKUMH, TPAMMATHYECKUMU U SKCTPATMHIBUCTUUECKUMH, B TO BPEMs KaK
npremMbl GOPMUPYIOTCS U3 KOMILIEKCA CPEACTB, IPUMEHSEMBIX 110 HEOOXOAUMOCTH, COOTHOCSCH C
TpeOOBaHUSIMH CIOKETa KOHKPETHOTO MPOU3BEICHHUSI.

Ha ocnose Bripaborannbix M.P. Kentyxunoii u E.B. Cadonosoii [XKenryxuna, 2000; Ca-
¢donoBa, 2013] xnaccudukanmii, B TaHHOW paboTe B KaueCTBE CPEJCTB CO3/IaHHS KOMHYECKOTO
paccMaTpuBalOTCs CIeAyolIue: KoMuueckas meradopa, gepopmarius UI1MoM, napajgokc, HoBTope-
HUE, OKKa3MOHAJbHbIE HOBOOOpa3oBaHus, mepudpas, ajuTio3us, CMEIIeHHEe CTUIEeH, BU3YaTbHbIN
KasamOyp, A3bIKOBAsl UTPA, BYJAbIapU3MBbI, THIIEPO0IIa, OKCIOMOPOH, TAPOJIHS, aTTOTH3M, S3BIKOBBIC
OIMOKH, KApUKATYpa, IOMKa «9€TBEPTOH CTEHbI». K Hepa3pbIBHO CBSI3aHHBIM C SKCTPATUHTBUCTH-
YECKOM COCTABJIAIOIIEH OTHOCATCS BU3YaJIbHBIIM KamaMOyp 1 KapuKarypa, B TO BpeMsl KaK OCTallb-
HBIE MOTYT COYETaTh KaK JTMHIBUCTHYECKHE, TAK U SKCTPATUHIBUCTHIECKHE COCTABISAIONIHE.

3. MATEPUAJIBI U METO/bI

B pamkax uccnenoBanusi OblTa MpOaHATM3UPOBAHA BEIOOPKA FOMOPHCTHYECKUX (PParMEeHTOB
U3 PasIMIHbIX KOMUKCOB m3narensctB Marvel u DC, a Takke WX HUMIIPHHTOB U3 48 MPHMEPOB.
dparmeHThI OBLIN B3ATHI U3 CITyYaiHO BHIOpaHHBIX ¢ TToMoIIbIo ceprca Grand Comics Database
BBIITyCKOB PA3HBIX JIeT. Tak Kak KOMUKC MPECTABISET CO00M KPEOIN30BaHHBIH TEKCT, PACCMOTpE-
HbI OBUTH KaK TEKCTOBBIE OJIOKH (PEIUTMKU MEPCOHAKEH U aBTOPCKHUHN TEKCT), TaK U rpaduuecKue
CPEJICTBA BBIPA3UTEILHOCTH, & TaKXKe OOJOXKH BBIYCKOB. B CIHCKe MCTOYHMKOB MaTepHalioB
yKa3aHbl PEPUHTHI KHIKHOTO (popmaTa (00beIMHSIONINE MOSBISBIIAECS B PA3HBIX KYPHATBHBIX
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BBIITYCKaX CIOKETHI), B KOTOPHIE BKITIOUEHBI 33/I€HICTBOBAHHBIE B BRIOOPKE BBITYCKH. VcTONMb30BaH-
HBIE B BEIOOpKE (pparMeHThl ¢ 00NI0KeK MyOnndHO AocTynHbl Ha caitte Grand Comics Database
[Grand Comics Database] non ycnoBusimu Fair Use.

[Ipu paccMoTpeHny BEIOOPKH Kax bl TprMep ObLT Knaccu(UIMPOBAH ¢ TOUKH 3PEHUS TIPHU-
BEJICHHOW HaMU KJIacCU(PUKALNK CPEICTB KOMUYECKOTO, a TaKKe OBUTH OTMEYEHBI 0COOEHHOCTH
UCIIONIB30BAHMS 3THX CPEJICTB U UX coueTaHnil. Ha ocHOBe mojcueTa yacTOTHOCTH KasKI0TO CPe/I-
CTBA M UX COUETAHUM ObLIN C/IeNIaHbl BBIBOJIBI O POJIM M KOHTEKCTE NMPe00IaiaHus JaHHBIX CPEJICTB
B aHIVIOA3BIYHOM KoMmuKce. Creruduka UCToNb30BaHUs ITUX CPEICTB ObLIa pacCMOTPEHa B KOH-
TEKCTE WX B3aMMOJICHCTBUS JIPYT C JAPYTOM, a TAKXKE COOTHOIICHUS TpaduIecKoil u BepOaIbHOM
COCTABIISIOIINX KPEOTM30BAHHOTO TEKCTA.

4. PE3VYJIBTATBI U OBCY/K/IEHUE

B npoananu3npoBaHHO# BEIOOPKE HAMU ObLIO BBISBICHO HCIIOIb30BAHKE CIIEYIOIIUX CPE/ICTB
KOMHUYECKOT0: BYJIbrapH3Mbl, IOBTOPEHUE, CMELIEHNUE CTUIIEH, JIOMKa «4E€TBEPTON CTEHBD», I3BIKO-
Bast Urpa, aJlTIO3us, JTUTOTA, KOMHYECKas MeTadopa, OKCIOMOPOH, BU3YaJbHbIN KaxamOyp, mapo-
1usl, alOTHU3M, KapHKaTypa, Mapagokc U AepopMaius HAUOM.

bornee nonoBuHbI mpuMepoB (27) BKIIOYAIOT B €051 COBMECTHOE MCTIONIb30BAaHUE IBYX U OoJiee
cpencts. Hanboee 4acTOTHBIMU CPEACTBAMU OKA3aJIUCh JIOMKA «4eTBepToi cTeHb» (11), 3bIKO-
Bas urpa (10) u ammro3ust (9). 3a HUMHU CIIEYIOT TAKKUE CPEICTBA KaK BYJIbrapu3Msl (7), MOBTOPEHHE
(6), cmemenue cruneit (6), BusyanbHbIi kKanamOyp (5) u mapoaus (5). [Ipoune cpencTBa cocras-
JIIOT HE3HAUYUTENBHYI0 YacTh BEIOOPKH: anorusM (3), kapukarypa (3), mapaaokc (2), nehopmarus
uaoM (2), autora (2), komuueckas metadopa (1) u okcromopos (1). Hike namu 6os1ee moapodHo
PaccMOTPEHBI HEKOTOPBIE U3 ATHX CPECTB, Harbosee crielu(GUYHO MPOSBISIONINECS B KOHTEKCTE
KPEOJIM30BaHHOTO TEKCTa KOMHKCA.

B nanHOI cTaThe MBI pacCMaTpUBAEM AJUIIO3UU U LIUTAThl B COBOKYIHOCTH, YHOTpeOss Tep-
MHH «aJUTIO3HsD» KaK [0 OTHOIIEHUIO K JUTIO3USIM B LIMPOKOM CMBICIIE, TO €CTh CChUIKAM Ha 3ITH-
307161, UMEHA, HA3BaHUS U TaK Jajee, MU(POIOTHIECKOT0, HCTOPUUECKOTO UM COOCTBEHHO JIUTEpa-
TYpPHOTO XapakTepa, TaK U K «aJUII03MBHBIM IUTatam». Vcronb3oBanue ammo3uii moapasymMeBaeTt
HAJIMYKME y YUTaTessl ONpesieNieHHbIX (OHOBBIX 3HAHWM 171 ee y3HaBaHUs. bonblyto yacTb aj-
JTIO3UH B PACCMOTPEHHBIX MPUMEPAX COCTABISIIOT OTCHUIKH HA MOM-KYJABTYPY B IIENIOM, KaK JHe-
TeTUYECKHE, TaK U 00palleHHbIe K YUTATEN0. JTO MOJUEPKUBACT IIOCTMOICPHUCTCKUM XapakTep
PacCMOTPEHHBIX KOMUKCOB, JEMOHCTPUPYS XapaKTepPHYIO JUIS 3TOTO MHTEPTEKCTYalbHOCTh. B
no00pKe BCTpeYaeTcss U IOMOPUCTHYECKOE UCIIONB30BaHUE MEPEKPECTHBIX OTCHUIOK Ha Jpyrue
KOMUKCBI U CMEXKHbIE 110 TEMAaTUKE MPOU3BEACHHS. DTO CO3AET HE TOJIBKO Pa3psAAKy CMEXOM, HO U
(GopMupyIOT OONIBILIE CBA3EH YNTATEINS C TEPOSIMH, YIITyOJIss €ro MOTpyKeHHE B TEKCT.

CwmeneHne cTUIEH — 3TO HECOOTBETCTBUE CTHJIS PEUHU U €€ COAEPKaHUs MM 0OCTaHOBKH, B
KOTOPOIi peub MPOU3HOCHUTCS. YaCTHBIM CiTydaeM CMENICHHUS CTHIIEH, XapaKTEePHBIM AJIsi KOMAKCOB,
SBJISIETCS] BU3YaJIbHOE HECOOTBETCTBUE OT/AEIBHOTO 3JIEMEHTA (3a4acTyro — 00JIMKa MEPCOHAXKa)
o01eMy TOHY cIieHbl WK Tpou3BeneHus. [logoO6upM 00pa3oM nepconaxu Bpoae Paste-Pot Pete
u Polka-Dot Man xapakTepu3yroTcs Kak KOMUUECKUE IEPCOHAXKH YrKe 61arogaps CBOMM HEyMeCT-
HBIM IIPO3BUILAM U BHEITHOCTH, KOHTPACTUPYIONIMM C TePOMYECKUM MadocoM MPOM3BEICHNUH, B
KOTOPBIX OHU (DUTYPUPYIOT.

OCHOBHBIM BHJIOM SI3bIKOBOW UTPHI B IPOAHATM3UPOBAHHOM MaTepuae okasaucs Karamoyp —
CTHJIMCTHYECKHI 000POT peun, XapaKTepU3yIOINHACS KOMUYECKIM HCIIOIb30BAHIEM CX0XKEr0 HIN
UJICHTUYHOTO 3BYYaHUs CJIOB C Pa3HbIM 3HAYEHHEM, CXOJHO 3BYUAIIUX TPYII CIOB MM Pa3HBIX
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3HAYEHUI OJJHOTO M TOTO K€ CJIOBA WJIM CIOBOcoueTaHus. CTHIMCTUUECKOM IENbI0 KanamOypa
SIBIISICTCS IOCTIKEHNE KOMUUECKOTo 3 eKTa U MpuBIeUCHNE BHUMAHHS YHTATEIS-PEIUNUCHTA
K KOHKpeTHOMY (hparmeHTy Tekcta [3amoraii, 2011]. B psyue npumepoB kanamOyp HCIOJIB30BaH
COBMECTHO C aJUTIO3MEH, 3a CUET CO3BYUMS OTChLIAs KaK K JPYrMM KOMHKCAaM, TaKk U K peallb-
HBIM (haKTaM U SIBJICHHUSAM. B 0THOM U3 IpUMEpOB TaKUM KaJaaMOypOM-aJuTIO3Mel cTajia HaI1cCh
Ha sTuKeTKe BuCKH «Lagavuliny B komukce o J[xoHe KoHcTaHTHHE: 3TO SIBASETCS MCKAKEHHBIM
Ha3BaHUEM peaNbHOTO BUCKU Lagavulin, B KOTOpOM lava OTChITaeT K «OTHEHHOMY» 00pasy aja,
UTPAOLIET0 3HAUUTENbHYIO POJIb B TIPOM3BEICHUH.

OtnenbHO HaMU OBUT PACCMOTPEH CYIIECTBYIONIMI TOJIBKO B PaMKaX KPEOJIM30BAHHBIX TEK-
CTOB BU3YaJlIbHBIN KamaMOyp (visual pun) — mryTKa ¢ UCTIONb30BAaHUEM PA3HBIX 3HAYEHHUH OJTHOTO
U TOTO € CJIOBa, BHIPAKEHHAS Yepe3 COueTaHue TeKCTOBOM U rpauueckoil coctaBisiomux. by-
Jy4Yd HEPa3phIBHO CBA3aHHBIM C TpadUueckoil cOCTAaBIAIONICH MPOU3BEACHNUS, OH SIBIACTCS Ya-
CTUYHO KCTPATMHTBUCTHUECKUM CpencTBOM. Hampumep, 00:10%Ka OTHOTO M3 BHITYCKOB Wonder
Woman o6o3nauena xak Fall Issue, T0O eCTh OCEHHUI BBIYCK, H B TO K€ BPEMs IIEHTPATbHBIM
00pa3oM ee MILTIOCTPALMK SABISETCS MafeHue epcoHaxka — Takxe fall.

FOMopucTrueckoe ucmonp30BaHue ByIbrapiu3MoB B KOMUKCAX OOJETYeHO 3a cYeT Oosee -
POKHX BO3MOMKHOCTEH Tiepeiadl MPOHWYIHON WHTOHAIMH: Tpaduyueckast cOCTaBISIONAst O3B0~
eT Kak MepeiaBaTh MUMUKY MEPCOHAKEH, TaK U BU3YaJbHO BBIACIATH TEKCT, IMUTUPYS HHTOHA-
10, ABTOPBI NPHOETraloT K MCIOIb30BaHUIO BYJIBrapH3MOB /Ui 00Jee JOCTOBEPHOM mepenadn
Pa3roBOpHOM peur, 0oJee MOTHOTO PACKPBITHS 00pa3a U XapakTepa nepcoHaxa. PasHble aBTOpbI
MMEIOT Pa3HBIi TOJXO0/] K YaCTOTHOCTH MCIIOJIB30BAHNS BYJIBTapH3MOB B CBOMX TPOHM3BE/ICHUSIX.
DTO B TOM YHCIIE OTIPEENSAETCS [ETEBOM ayAMTOPHUEH U 3aKOHOJATENbHBIMU OTrpaHnueHusIMU. OT
MpaYHbIX ¥ «PEATUCTUYHBIX» KOMHKCOB TEMHOTO BEKa M COBPEMEHHOCTH CTOUT OXMAATh Ky/a
Oonee oOIIMPHOE HCTONB30BAHKE BYIBTapU3MOB, Y€M OT OTPAHMYEHHBIX «KOJEKCOM KOMHKCOBY
0oJiee paHHMX BTI0X, UTPAIOIINX B OCHOBHOM YHCTO Pa3BIEKaTeIbHYIO POJIb M HAIPABICHHBIX HA
nonpocTkoB. Cpenn pacCMOTPEHHBIX IPUMEPOB BYIbIapU3Mbl IPUMEHSIOTCSI B OCHOBHOM B IITYT-
Kax u3 KoMHuKcoB 0 J[annyne u [Ixone KoHcranTuHe, U1 KOTOPBIX SBISIOTCS BAXKHBIM CPEJICTBOM
XapaKTepH3aluy EPCOHAKEN U alleJUISILUY K LIeJIEBOM ayJUTOPUM, YTO TOATBEP)KAAET BbILIECKA-
3aHHOE.

Tak Ha3pIBaeMast JIOMKa «4€TBEPTON CTEHBD co3MaeT Kommdeckuil apdext 3a cuer obparie-
HHSl TIEPCOHAXa K YUTATENI0, AEMOHCTPALMKM OCO3HAHHS TEPCOHAKAMU HMX BBIMBIILICHHOCTH,
B3aMMOJIEHCTBUSI C YCIOBHOCTAMU XYJJO’KECTBEHHOTO MeIMyMa. B paMkax KpeoslM30BaHHOTO TEK-
CTa BOBMOJKHO TaKKe IKCTPATMHIBUCTUYECKOE B3aUMOJCHCTBHE C «UETBEPTOM CTEHOI: B3I
MEePCOHAXKA «B KaMepy», B3aNMOJICHCTBHE C YCIOBHOCTMU M300paKEHUS BPOAE UX MOCIEI0BA-
TEIBHOCTU U PaMOK U T.J. KOMUKCHI Hepeko 0OBITPhIBAIOT HAJIOKEHUE TEKCTA PEIUIMK Ha WILTIO-
CTpalMy KaJpoB, U300paxkast €ro BUIUMbBIM CaMUM TepcoHaxaM. VIMEHHO Takoil BapuaHT 3TOro
cpencTBa HaOIMOIAETCS B pACCMOTPEHHOM MaTepuale.

[Ton mapoxueit Mbl TOHUMaeM KOMHYECKUI 00pa3 Xyn0KECTBEHHOTO TPOU3BEICHUS, CTHIIS
WITH JKaHpa U co3/1aHue Takoro oopaza. Onpesensioneil YepToil mapoauy Kak CpeacTBa Wi Heso-
IO MPOU3BE/ICHHS ABISIETCS HAMEPEHHOE TTIOBTOPEHUE XapaKTePHBIX YepT Oosiee n3BECTHOTO (par-
MEHTa, IPOM3BE/ICHUS WM HECKOIBKUX MPOU3BEACHUH C IIENBI0 CO3MAHUs KOMHIECKOTO (P hek-
Ta, TIPY 3TOM CTaBKa JIeNaeTCs Ha y3HaBaHUE yuTareneM aedopmupoBanHoro Texcra [IIsere-Ipo,
2008]. [TpumeuarenbHOM XapaKTEPUCTUKOM Mapoinii B KOMUKCAX SABISETCS UX HANPABICHHOCTb
«BOBHYTPbY»: 3a4acTyl0 MapoIUPYIOTCs KIMIIE U TPAJULUKA KOMUKCOB IPOIUIBIX JIET, HEPCOHA-
KU CBSI3aHHBIX JINHEEK M KOMHUKCHI KOHKYPHPYIOIINX M31aTeNbCTB. B momdopke Takke ObLT BbI-
SBJICH APKUM IIPUMEP MHOTOCIOMHOM MapOIuM, CBA3aHHOM Cpa3y ¢ HECKOJbKUMH MEANYMaMHU:
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XKyk-oxorHuk (mepconax DC) BOCTIPOM3BOAUT CTABIIYIO HHTEPHET-MEMOM CIIEHY U3 MYJIBT(HUITH-
Ma 10 MOTHBaM KOMHUKCOB 0 UenoBeke-mnayke (mmepconax Marvel).

Casi3aHHas ¢ mapojiieit Kapukarypa e, BhlpakaeMast 4uCTO rpauuecKUMH CPEACTBAMU, CO3-
naet komuueckuit A3GhekT 3a cuer n3o0paxkeHust Hanbonee XapakTepHbIX YepT B TUIEPTPODHPO-
BAaHHOM BHJIE, @ TAKXKE 32 CUET MCIOJIb30BaHUS HEOXHUIAHHBIX COMOCTABICHUN U YIOMOOICHHH.
Bormnpeku Hamiemy npenonaokeHuto, 1011 IPUMEPOB C UCTIOJIb30BAHUEM KapUKATypPhl B KAYECTBE
CpezcTBa KOMUYECKOTO B BHIOOPKE OKa3ajach BECbMa Maja, HECMOTPS Ha BaYKHYIO poiib rpaduye-
CKOM COCTaBIISIOLIEH B KOMUKCE. MBI Ipe/ronaraemM, yTo 3T0 CBA3aHO CO CTPEMIICHUEM aBTOPOB
OTMEKEBATh CBOM PA0OTHI OT COOCTBEHHO KAPUKATYPHBIX MPOU3BENCHUIA (K KOTOPBIM M BOCXOIHT
UCTOpPHSI COBPEMEHHOTO KOMHKCA), @ TAK)KE TE€M, YTO TEKCTOBAsl COCTABIISIOIAS AENACT KapuKaTy-
py MeHee BOCTpeOOBaHHOM ISl OCTUKEHHS KOMMYHUKATHBHBIX 33/1a4 KOMUKCA.

[Iupokoe COBMECTHOE HCHOIb30BAHUE HECKOIBKHX CPEACTB KOMUYECKOTO JEMOHCTPUPYET
KaK Pa3HOIUIAHOBOCTh FOMOPA KOMHKCA, TaK U TO, YTO FOMOP B HEM HCIIOJIb3YETCS B KAY€CTBE BCIIO-
MOTI'aTeIbHOTO CPENICTBA. DTO OTIMYAET €r0 OT KAPUKATYPhl KaK OTIEIBHOIO BUA TEKCTA, KOTOpast
LEJUKOM MOAYMHEHA CO3/IaHNI0 KOMUYECKoro dddexra.

S. BBIBO/IbI

Takum 00pa3zom, B MaTepraiax aHIOA3bIYHOTO KOMHUKCA MTPOCIIEKUBACTCS TEHICHIUS K B3a-
MMOCBSI3aHHOMY HMCIIOJIb30BaHUIO PA3IMYHBIX CPEACTB KOMHUUYECKOTO B PaMKaX OHOM CUTyallMu U
COBMEIIECHHIO JTMHIBUCTUYECKUX M 3KCTPATMHIBUCTHYECKUX acnekToB. [locnennee npencrasis-
eTCsl HaM [VIaBHOM OTJIMYMTENIbHOM XapaKTEPUCTUKON CO3JaHUsI KOMUYECKOTO B TEKCTE KOMHUKCA:
rpadyka aKTUBHO MCHOJIB3YETCs KaK JUIsl YCUJICHUS! HEKOTOPBIX CPEJICTB KOMUYECKOTO, TaK U JIs
(opMUpPOBaHUS CTPOSIIUXCS UIMEHHO Ha HEW CPEJICTB.

Haubonee yacToTHBIMHM OKa3aqMCh CPEICTBA KOMHUYECKOTO, HAINpaBJICHHbIE Ha OOpalieHue
K YUTATEINI0 W/WIH €TO 3HAHUSM: JIOMKA «UETBEPTON CTEHB» M aJUT03us. VICTmonbp30BaHuE ITHX
CPEICTB MILTKOCTPUPYET TEHACHIIMIO AHIJIOA3bIYHOTO KOMUKCA K CAMOUPOHUH M FOMOPUCTUYECKON
camopehepeHINN: TPUMEpPBI UX HCTIOIb30BaHMS BO MHOTOM OCHOBAHbBI Ha OYEPKUBAHUH U OObI-
TPBIBAaHUY IPUBBIYHBIX 00PA30B M MPHEMOB KOMHUKCA KaK JIUTEPATYPHOU TPAAUIIMN U (HOPMBI.

K Tomy ke oTMeueHa 3HauuTeNbHAas 107151 CPEJICTB, HAIIPABJIEHHBIX HA IIEpeaady pa3roBOPHOI
pEYH U CBOMCTBEHHOTO € FoMOpa (CMEIIeHUE CTUIIEH U ByJIbIapu3Mbl), @ TAKKE B 11€JI0OM YaCTOT-
HbIE B aHIVIMICKOM S3bIKE CPEACTBA (SI3bIKOBAs UIPa). ITO 3aKOHOMEPHO COINIACYETCS C TEM, YTO
IPU MAJIOM KOJIMYECTBE OMUCATENILHOTO TEKCTA Ha MEPBBIH IJIaH BBICTYMAET MpsiMasi pedb Mepco-
HaXeH, Kak PaBUiIo, OOMIAIOIINXCS HE Ha INTEPATYPHOM SI3bIKE.

Ha ocHoBaHuu 3TOr0 HaMu CJeIaH BHIBOJ O 3HAYMTEIbHOM BIHSAHUU (DOPMBI aHIIIOS3BIYHO-
ro KOMHKCa KaK KpPEOoJIM30BAaHHOTO TEKCTa Ha MCIOJIb3yEeMbIE B HEM CPEICTBA KOMHUUYECKOTO TpH
COXpaHEHUH OOUIMX TEHJCHIMH AaHTIMHCKOTO JUCKypCa, a TaKKe MHTEPTEKCTYalbHOCTH ATHUX
CpPEICTB, JEMOHCTPHPYIOILYIO TIOCTMOAEPHUCTCKUN XapaKTep TAKOTO KOMHKCA.

KonduukT naTepecon
ABTOD 3asBy1s€T 00 OTCYTCTBHU KOH(IUKTA HHTEPECOB
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Abstract: The article is devoted to the study of language means used to create a pragmat-
ic effect of humour and the comic in English-language comic books. The issue is considered
in the context of studying the comic book not only as a creolised text and a special literary
tradition, but also as a separate type of artistic discourse with a set of characteristic function-
al-linguistic parameters. Understanding the cognitive-discursive mechanism of humour in
a graphic work is of particular interest in terms of optimising the creative and professional
interaction between the artist and the author of the narrative text, who often act as a collective
producer of modern comic book discourse. The empirical material of the study comprises
examples of comic situations from various issues of comic books by Marvel and DC pub-
lishing houses related to different topics, formats and time periods. Observation, quantitative
analysis, the use of discursive means of the comic, linguistic-pragmatic analysis of humorous
situations and generalisation of the obtained statistical groups and their interaction are used as
methods of the research. In the article, the author proposes the definition of a comic book as
a type of text and a separate type of artistic discourse, as well as distinguishes it from purely
humorous types of graphic literature. The study differentiates between the terms “device”
and “means” in the context of humorous pragmatics, offers a classification of comic means,
as well as gives a brief description of them. In this article, an attempt is made to identify sty-
listic and functional-pragmatic features of the use of a number of means of creating a comic
effect in the semantic structure of an English comic book. As a result of the study, the author
formulates conclusions about the influence of the graphic component on the manifestation of
the means of the comic, intertextual orientation and the interconnectedness of these means, as
well as the functional load of humour in the English comic book.
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®YHKIUOHAJLHO-TMHIBUCTUYECKUI AHAJIN3
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Annotamusi: Hacrosmias cTaThst TIOCBSINEHA  HCCIEAOBAHUIO  (DYHKIMOHUPOBAHUS
(paseosorMyeCcKUX  eOMHHWI] B  AHDIMHCKOM  MeAHaaucKypce. BbpiOOp — aHMIOA3BIYHBIX
MyONUITUCTHYECKUX TEKCTOB B KAYECTBE 00BEKTA N3YUCHHsT 00YCIIOBIICH UX PACIPOCTPAHEHHOCTHIO
U 3HAYUMOCTBIO B TIOOATHHOM HMH(OPMAIMIOHHOM TIPOCTPAHCTBE, IMMPOKKM HCIOJTH30BAaHHEM
(paseonorun M UIMOMATHYECKOU JIEKCHKH B cdepe cpenctB maccoBod mHpopmaumu (CMU),
a TaKKe 3HAYUTENBHBIM IPAarMaTUYeCKUM TIOTEHIMAJIOM U MHOTO(YHKIMOHAIBHOCTHIO
QHTVIOSI3BIYHBIX (DPA3COTOTUUECKUX EIMHHIL, KOTOPhIE COCTABILIOT apCeHAN SI3BIKOBBIX CPEICTB,
KIIFOUEBBIX JUTS BBIIONHEHHS )KYPHAJIUCTAMH HX MpodecCHOHaNbHBIX 331a4. B craThe Ha OCHOBE
aHalM3a COBPEMEHHBIX TEOPETHYECKHX HCTOYHMKOB HCCIEIYIOTCS BOMPOCH (DYHKIMOHATBLHON
M TIParMaTHuecKod MTpHUpPOIbl (pa3eonoru3MOB, HAa KOHKPETHOM OJMITHPUYECKOM MaTepHase
aHIVOS3BIYHBIX ME/MA HMILUTFOCTPHPYIOTCS BBIIENECHHBIE (YHKIMK (Pa3eoNOrHnyecKuX €IMHUILL,
PacCMOTPEHHBIE B COOTHOLICHNU ¢ (DYHKIMSAMU MEIUATEKCTOB, a TAKKe aHATU3UPYIOTCS 3a1a4d 1
0COOEHHOCTH yTIOTpeOneHust ppa3eonorH3MOB B KKIOM KOHKpETHOM cirydae. Kpome Toro, ocoboe
BHIMAHHE aBTOp YAEJSAET CBS3H aHIIOA3BIYHBIX (DPA3eONOTHUECKUX SAMHHUII C JTMHTBOKYIIBTYPHOM
KapTUHOM HOCHUTEJNIEH SI3bIKa, @ TAKKE OCHOBHBIM XapaKTEPHBIM YepTaM MyOIUIUCTHYECKOTO CTUIS
peun. B xome mccnenoBaHus TMOATBEPKIACTCS, YTO OONBIIMHCTBO (PPA3CONOTH3MOB HAIPABICHO
Ha BBITIONHEHHE CPa3y HECKONBKHX 33/1a4 B paMKaX OHOTO TeKCTa. VX MCMoNnb30BaHHUE MO3BOJIAET
npoxayueHty auckypca CMU npulnu3uth MeANATeKCT K XyA0KECTBEHHOMY MPOM3BEACHHIO C TOUKH
3pEeHHs CTHIIS ¥ A3BIKA, HAJIENTMB €T0 AMOIMOHATHLHO-OIIEHOYHOM HH(OPMAIUEHi, caIenaTh MpodTeHne
TeKcTa OoJiee YBJIEKATeNbHbIM U YUTATeNs, EMKO M yOSIUTEIBHO BBIPA3HTh MBICIH U SMOLUN
aBTOpA 110 OTHOIICHHIO K OMHCHIBAEMOMY IMPEAMETY, a TAaKKe JOHECTH JI0 PELUIHUEHTA SIEMEHTHI
KYJBTYPBI, CBA3aHHOH ¢ KOHKPETHBIM STHOCOM.

KiioueBble cJ10Ba: MeIMAaTeKCT, MEAHAANCKYypC, (pa3eonoru3Mbl, (yHKIHOHATbHAS
JIMHTBUCTHUKA, JIMHTBOTIparMaTuKa
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1. BBEAEHHE

€IMaTeKCThl MOKHO Ha3BaTh Haubosiee PaclpoCTPaHEHHBIM BHJOM TEKCTOB B COBpe-
MeHHOM mupe. CpencTBa MaccoBOM MH(OPMAIMU OKa3bIBAIOT OIPOMHOE BIMSHUE Ha
JIOZIEH, TTIOCKOIIBKY OTBEYAIOT 32 ()OPMUPOBAHUE OOIIECTBEHHOTO MHEHHS MO COLUANb-
HO BaXXHBIM BompocaM. Tak KaKk KOJIMYECTBO HAIMCAHHBIX HA AHIVIMICKOM CTaTel 3HAYUTEIBHO
TMPEBBINIAET YUCIIO MyONUKAIM, MPEACTABICHHBIX HAa IFOOOM JIPYTOM S3bIKE, YACTO UMEHHO aH-
TJIOSI3BIYHBIC CTAThH BBICTYTIAIOT B KAYECTBE OCHOBBI JJIsI CO3aHUS MATEPHAJIOB Ha IPYTUX S3BIKAX.

HeobxonumocThio 3(EeKTHBHOTO BO3JCHCTBHSA (UUTATENh MOJKEH BOCHPHHUMATH MEIH-
aTeKCT KaK HEYTO MHTEPECHOE U 3aciIy’KHMBAIOLIEE JTOBEpHs), a TAKXKE BBHICOKOM KOHKYPEHLUEH
cpenu coBpeMeHHbIX CMU 00bsACHSAETCA HACHIIIEHHOCTh MEIMATEKCTOB C JIMHTBHUCTUYECKOH U
AKCTPATMHTBUCTHIECKOM ToUeK 3peHus. Cpeu JIeKCeM, HCTIONb3yEeMbIX B aHIIMICKOM METUAINC-
Kypce, BBIICISIOTCS (hpa3eooTu3Mbl, KOTOPBIE XapaKTEPHbI st TI0O0TO CTHIIS PEYH U THIIA TeK-
cra Onarozapsi cBoeil BO3MOKHOCTU ObITh BOCIPHHATBIMU KaK ¢ TOUKH 3pEHUSI KOHHOTaTHBHOTO
coliepKaHus, TaK U ¢ TOYKU 3PEHUsI IParMacMbICIOBOM CUCTEMBI O0Jiee UPOKOTO AUCKYPCUBHO-
ro gparmenta. Takum 00pa3oM, CTOUT TOBOPUTH M O MHOTO(YHKITHOHATBHOCTH 3THX S3HIKOBBIX
emquanil. Kpome Toro, Ghpazeonorn3mMbl BXOAST B apCEHAN S3BIKOBBIX CPEICTB, KIFOUEBBIX IS BbI-
MOJTHEHUS JKYPHAJIUCTAMU UX TPOPECCHOHATBHBIX 3314, I0TOMY H3yueHHe (PyHKIHOHAIBHON
Harpy3Kd 3THX AUCKYPCHBHBIX 3JIEMEHTOB MPH3BAHO CHOCOOCTBOBATH ONTUMHU3ALMH PUTOPUYE-
CKOTO CBOEOOpa3Msi MEIMATEKCTOB M, KaK CIIEJICTBHE, MOBBIIIEHUIO 3 ()EKTUBHOCTH MparMaTuye-
CKOTO BO3/ICHCTBHS HA UNTATEIBCKYIO ayTUTOPHIO.

MHorouucaeHHbIe A3bIKOBEAYECKUE MyONUKALMK IMOCBSIIEHb CTUIMCTHYECKHMM OCOOEH-
HOocTAM (ppaseonorn3moB B Tekctax CMU, a Takxke KONMYECTBEHHOMY aHANM3y YHOTpeOneHHs
Pa3IMYHBIX WX BUIOB, OJHAKO €IMHON KiIaccu(DUKAIMy Gppa3eonorn3MoB C [ETbl0 ONTHMH3AINH
npodecCHOHANBHON PaboTHl IEPEBOTUMKA B HACTOSIIIEE BPEMS HE CYILIECTBYET, UeM OIpeersieTCs
BBIOOP TEMBI TAaHHOM CTaThH.

AKTyanpHOCTb TPEINPUHATOrO MCCIIEA0BaHMs 00yCIOBIeHa PSAIOM (PAKTOPOB: pacmpocTpa-
HEHHOCTBIO U Pa3HOOOPa3reM MEITMAaTEKCTOB — B OCOOCHHOCTH AHTIIOSN3BIYHBIX — B COBPEMEHHOM
UH(OPMAIIOHHOM Cpefie, CTENEHbI0 UX BIUSHUS HA JIIOJEeH, MHOTO()YHKIIMOHATEHOCTBIO (hpa3eo-
JIOTH3MOB, a TAK)Ke OTCYTCTBHEM €AMHOTO MOIX0/a K KilacCH(DUKAIU (ppa3eoqornieckux eIMHHILL
C LEJIBI0 ONTHMH3ALMU UX PACCMOTPEHHUS ISl IEPEBOTUUKA.

Llenb mpencTaBineHHOM pabOThl COCTOUT B M3y4E€HUH 0COOEHHOCTEH (hyHKIIMOHUPOBAHUS (pa-
3€0JI0TU3MOB B COBPEMEHHOM aHIIOA3BIYHOM Menuaauckypcee. [Ipu mpoBeneHun ucciaenoBaHust
UCIIONIB30BAIMCh TaKHE METOJbI, KaK aHAJIN3 TEOPETUUECKON JITEpaTyphl MO M3y4aeMOW Teme,
(yHKIIMOHAJILHO-JIMHTBUCTUYECKUI aHaIN3 (parMEeHTOB MUCbMEHHOTO MEAMAJUCKypca, COIep-
Karux B cede (hpa3eonoru3Mel, METON Kiaccu(uKaIyu, TO3BOMMBIINNA PACTIPEACIUTh Pa3InIHbIC
(parMeHTHI 1O TPyNNaM ¢ TOYKU 3peHUs (yHKIIMOHUPOBAHUS, METOJ JCAYKIIUH, TO3BOIUBIIHI
clieJiaTh U3 TEOPETUYECKUX TE3UCOB, MOCBAIICHHBIX OOJiee IIMPOKHUM BOIPOCAM, BBIBOJIBI Kaca-
TEJIbHO KOHKPETHBIX IPUMEPOB.

2. OB30P OCHOBHbBIX TEOPETHYECKUX HCTOYHUKOB

B coBpeMeHHBIX YCIOBHAX MEAMATEKCThI SABISIOTCS HanOoJee pacupoCTpaHeHHOH (hopMoit
«ObITOBaHUA 3bIKa». B cuily MX pacnpoCTpaHEHHOCTH 0COOYI0 aKTyalbHOCTh MPHOOpETaeT H3-
ydeHne (yHKIIMOHUPOBAHUS S3bIKOBBIX €IMHUIL B chepe MaccoBoit kommyHukarmu. T.I. Jlo6po-
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CKJIOHCKAsI TAET OTIPE/ICNICHUE MOHATHIO «MEHAUCKYPC) — «COBOKYITHOCTb MPOIIECCOB M IMPOIYK-
TOB PEUEBOI JIEATETBHOCTH B Cpepe MacCOBON KOMMYHHUKAIIMU BO BCEM OOTaTCTBE M CIOKHOCTH
ux B3aumoeicteus» [Jloopockinonckas, 2005, ¢.21].

B Hacrosmiee BpeMs 1Mo MEAMATEKCTOM MOHMMAIOT JH000€ COOOIICHHE, «COoIepKaIlee MH-
(bopmaImo 1 M3I0KEHHOE B JIIOOOM BHJE U JKaHPE MEIHa» M HAMCAHHOE OCOOBIM S3BIKOM C
LEJIBI0 TPAHCIUPOBATh ONpeAeTIeHHYI0 KynbTypy [KpacHosiposa, 2010].

[To ompenenenuto B. C. Bunorpanosa, (hpazeonorusm —3To «IeKCHUECKH HEIEIMMOE, YCTOM-
YHUBOE B CBOEM COCTABE M CTPYKTYpE, LIENOCTHOE M0 3HAYEHUIO CII0BOCOYETAHKE, BOCTIPOU3BO/IH-
MOE€ B BUJIE TOTOBOM peueBoil eanHuIb [Bunorpanos, 1997, ¢.67].

[To 3ameuanuto A.B. Kynuna, Gppazeonoru3mel — «BbICOKO HHPOPMATHBHBIE STHHUIIBI SI3BIKAY,
KOTOpbIE HEJb3sl PACCMATPUBATh UCKIIOYUTENBHO KaK «yKpalleHHs WIN «u3uiiecTBa». OH Ha-
3bIBAET (hPa3eooru3Mbl OTHOM U3 «SI3BIKOBBIX YHUBEPCAIUITY, aleIUPys TEM, UTO HE CYILIECTBY-
eT sA3bIKa, B KOTOPOM He ObLJI0 IpezcTaBiIeHo ppazeonornueckux exunul [Kynus, 1996, ¢.52].

MenuarekcT onpenensercs Kak «BepOaJbHOE pedeBOe MPOM3BEACHUE, CO3IAHHOE C LEITbIO
OCYILIECTBIICHUS OMOCPEIOBAHHOM KoMMyHuKauuu B cpepe CMIy», xapakTepu3yromuiics npar-
MaTHYECKOM HAMpPaBIEHHOCTHIO U HAIIEJIEHHOCTBIO Ha cOMalbHY0 peryisuuto [Crenenko, 2011,
c. 273].

B aHmos3praHOM MeamamucKypee MUPOKOe MCHOMb30BaHHE (HPa3eonoruu U HauoMaTHye-
CKOM JIEKCHKU OOBSACHSACTCS «BBICOKUM Y/IEIbHBIM BECOM KOHHOTALMKY» M 3HAYUTEIbHBIM Ipar-
MaTHYECKUM MOTEHIMAIOM (pa3eoornueckux eauHuIl. [IparMarinyeckuii acieKT UCCIeI0BaHUsI
(bpas3eonorM3MoB CIUTACTCS OCHOBOTIOIATAIONINM, TTOCKOIBKY (hpa3eoIoTHueCKue eAMHUIIBI CTI0-
COOCTBYIOT pean3alii KOMMYHUKaTHBHBIX HAMEPEHHH aBTOpPa, KOTOPHIMU M OTIPEAENSETCS BbI-
00p NEKCUUECKHX €AMHMIT TPU HAIMCaHUU TeKcTa [ Yxrtomckuit, 2009, ¢. 157].

[TockomnbKy B MyOIUIIMCTHKE HEBO3MOJKHA OECTIPUCTPACTHAS Mepe/iaua MHPOPMAIIH, IIparMa-
THYECKas OPUEHTHPOBAHHOCTh MEIMATEKCTA 3aKITF0YAETCS B IIepeaue HHPOpPMAIUK ¢ U3HAYATbHO
3aJI0)KEHHOM OIEHKOM, COOTBETCTBYIOIIEH TOMUTHKE U3TAHUS. ABTOPY HYXKHO C(HOPMYITHPOBATH
MBICJIb C UCTIOJIb30BAaHUEM BBIPA3UTENBHBIX CPEACTB TAKUM 00pa3oM, YTOObI BEPHO MepeaTh CBOE
KOMMYHHUKATHBHOE HAMEPEHHE, a TAKXKE J1aTh aJJpecaTy BO3MOXKHOCTh MPABUIILHO HHTEPIIPETHPO-
BaTh ckazaHHoe. TakuM 00pa3oM, (hpa3eonoru3Mpl OTHOBPEMEHHO «IEHCTBYIOT Ha BOOOpakeHHEe
PEIMITIEHTa» M BBICTYAIOT B KAY€CTBE «MHTCHCU(HUKATOPOB IETEHANPABICHHOTO BO3ICHCTBHS)
Ha ayauTopuro [MenbHuk, 2012].

MMeHHO T03TOMY, ¢ HAIlel TOYKHU 3peHHs, QYHKIMOHUPOBaHUE (hpa3ecoJOTU3MOB B Me/Ha-
JMCKYpPCE MOXKHO PacCMaTpPUBATh C TOUKH 3PEHHUS peanu3aiin (yHKIM MeInaTeKCTOB.

3. PE3VYJIBTATBI U OBCYKJIEHUA

Kak nmokasan ananu3, 1Be OCHOBHBIE (DYHKIIMH MEAUATEKCTa — MHPOPMAIMOHHAS I KOMMY-
HukatuBHasi [Kysnenosa, 2010], mockoneky Tekct CMU cooOmraeT ynurtarento 00 akTyalabHBIX
COOBITHSIX U CIIOCOOCTBYET YCTAHOBJICHHIO KOHTAKTAa MEX/y aBTOPOM U ayJJUTOPHEH.

His staff promptly ‘walked back’ the remark, while Biden was said to have cast a shadow on
an otherwise successful European trip [Purple, 2022].

Count it as a befuddling failure, then, that the military budget President Biden unveiled
Monday doesn’t meet the moment [Purple, 2022].

Hcnonp3oBanue Gpa3eonoru3MOB B JaHHBIX MPUMEPax IMO3BOSIET EMKO M TOYHO TIEpenaTh
cMbICT cTaThu. C MX MOMOIIBIO YUTATENh MONYYaeT HHPOPMAIIUIO O COACPKAHUU U TEPOSX IIy-
ONUKaIu, pacCMaTpUBAEMbIX B HEH BOTIPOCAX M aBTOPCKOM OIIEHKE, MPEBATHUPYIOIIEH B TEKCTE.
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Coo0mas 06 akTyanbHOM COOBITUH, CBSI3aHHOM C TVIaBOIl rOCyapcTBa, MPEACTABICHHbIH Meaua-
TEKCT PACKPBIBAET €TI0 C TOUKH 3PEHUS MO3UIUH, COOTBETCTBYIOIIEH MOTUTUKE U3/IaHUS 1 MHEHHIO
0oJIbIIIeH YaCcTH 1IEIEBOM ayTUTOPUH.

Baxxen yuer u Bo3elicTByIOLIei (1, Kak cIeCTBIE, y0oexkaaromei) QyHKINY METUATEKCTOB,
MIOCKOJIbKY OHH IPEIUIAratoT ayITUTOPUH «CTIEIUATBHO CKOHCTPYHPOBAHHYIO, PACCMATPHUBACMYIO
cyObekTHBHO peanbHOCThY [Komocosa, [Tommasckas, 2015].

He's never been famous for his silver tongue [Purple, 2022].

B nanHOM mpumepe MOXXKHO HAOIIOAaTh COBMEIICHHE JIBYX AMOIMOHATBHO-OIIEHOYHBIX BbI-
paXKEHHUI: yCTOWINBOTO BBIpaKEeHUS «be famous for» m metadopsl «silver tonguey, KOTOpBIE B
COBOKYMHOCTH 00pa3yroT (hpa3zeonoru3m, KOTOPbI MOKHO MEPEBECTH KaK «HUKOTZA HE CIIABHJI-
cs KpacHopeunem». OOpa3HOCTb BBIPAKEHUS U €T0 CMBICIOBAs TOYHOCTD BHIPAKAIOT JIMIIb OIHY
TOYKY 3pEHHUS, HE [aBas aylUTOPHH, MPEICTABUTENH KOTOPOW HE Bcerma o0NnamaroT HaBBIKAMU
KPUTHYECKOTO MBIIUICHUS, TOCMOTPETh Ha OTMMCHIBAEMBIN BONPOC C IPYTOi CTOPOHBI. Hampotus,
uH(MOpMAIHS TTOAACTCS TAKUM 00pa3oM, YTO KaxeTcs OeCCIIOPHON MCTHHOM, YTO, CPEIU MpoUe-
ro, IOCTUTAeTCsl ¢ MOMOILbIO UcToNb30Banus Present Perfect, Bbpaskaromiero nocTostHCTBO 3TOTO
dakra.

Kpome Toro, MmeauarekcTam npucyiia peryJasiTaBHas GyHKIuUs, 4T0 00BICHIETCS BO3MOXKHO-
cteio CMU ocymiecTBIsATh OMOCPEIOBAHHBIN KOHTPOIIb ayANTOPHHU HA TIOTUTHIECKOM, TyXOBHOM,
UJICOJIOTUYECKOM U KyJbTyponoruyeckoM ypoBHsAx [Konocosa, ITonnasckas, 2015]. Meauarek-
CTBHl KOOPAMHUPYIOT OTHOIICHHUS MEXAY YICHAMH O0LIECTBA, KOHTPOIUPYIOT MOTOK JOCTYITHON
UHMOPMAIMK U OKa3bIBAIOT «Ipeoldpa3syromiee BO3ACHCTBHE» HA MHEHUS ayJIUTOPHU «B COOTBET-
CTBUM C aKTyaJIbHBIMH WHTEpECaMH OOIIECTBA U IEISIMHU COIMaIbHOTO nporpeccay [KysHerosa,
2010].

David Cameron volunteering at a food bank? He’s got some nerve [Williams, 2022].

B manHOM mprMepe MCToNB30BaHHbINA (pa3eonorn3M o0nagaeT spkuM OLEHOYHBIM 3HAYCHH-
eM. Emie He MpUCTYNUB K YTEHUIO CTaThH, YATATENb 3HAKOMHUTCS C MHEHHEM aBTOpa 110 TIOBOILY
MOCTYIIKA repost, Tak 4To, BocnpuHuMas TekeT CMU Kak 3aciyKUBaroIuii JOBEpHUs HICTOUHUK WH-
(opmaru, pelumieHT ¢ OONbIION BEPOITHOCTHIO OyIeT MPHICPKUBATHCS TOH jK€ TOUKHU 3PEHUSL.

OcymecTBisist COIMANBHOE YIpPaBICHHE, MEMATEKCThI OJHOBPEMEHHOTO 3aBHCAT OT 0O0IIe-
CTBA U OTIPEIETISIIOTCS €r0 MOTPEOHOCTIMH, TO €CTh OHU BBITIONHSIOT €I ¥ COLUOLEHTPHYECKYI0
(bYHKIUIO: «TEKCT Kak Obl BKJIIOYAeT B cedst 00pa3 “cBoeil” ayquTOpuH, a ayuTopusi — “cBoero”
TekcTay [Menbauk, 2012].

The Queen Is (Not) Dead. Long Live the Queen [Spanos, 2022].

BriOpannasi ctarhsi MOCBSIIEHA BBI3TOPOBIECHUIO KOPOJEBH BenmkoOpuranuu mocne -
TeabHOI Oone3Hu. OOcykIeHNe KU3HU KOPOJIEBCKOM CEMbU UTPAET OOJBIIYIO POIIb B OPUTAHCKUX
CMMU 1 mOCTOSHHO OCBEIIAETCSl UMH, OCOOEHHO KOTZIa peub MIET O INIaBe rocyaapcTBa. Takum
00pa3oM, BEIOOp TeMbI MyOIuKaIMK 00YCIOBIEH HHTEpEeCaMy ayAUTOPUH, YTO OAYEPKUBACTCH,
Cper TPOYEro, UCIOIB30BAHNEM YCTOMYMBOTO BhIpakeHus «long live the Queeny, OTChIIAIONIE-
ro, Cpe/iu MpOoYero, K TeKkcTy rumua BenukoOpuranuu: «God save the Queen. Long live our noble
Queeny.

Jlpyrue BakHbIe QYHKIIMH MEUATEKCTOB — KOTHUTHBHAS ¥ pa3BiieKkaTejbHas. OHU 3aKITIO-
YaIOTCSl B BOSMO)KHOCTH PELIUMUEHTA TOMYYUTh HOBBIC 3HAHUS U OTHOBPEMEHHO OTBiIeubcs [Jlo-
Opockionckas, 2008, c. 34].

This Sword of Damocles isn't hanging over the relationship for the next five to 10 years
[Mcleary, 2021].
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Vnorpebnenue ¢pazeonornzma, OTCHUIAIOIIETO K ApeBHETpeueckoil mudonoruu (Jlamokion
Me4) 1 00J1a/Ja0IIEeT0 OOIIMPHBIM JIMHIBOKYIBTYPHBIM COZIEPIKaHUEM, BHI3BIBAET MHTEPEC Y ay/IH-
TOPHH U JIeIaeT MOBECTBOBaHKE OoJiee pa3MEPEHHBIM U XY/I0’KECTBEHHO-HACHIIIIEHHBIM.

Ticking, but not kicking, the bucket! [Kiffer, 2022].

Bripaxenue «kick the buckety siBnsercs 3BheMU3MOM, 3aMEHSIONIAM CIIOBO «YMEPETh», U B
3aroJIoBKe coueraercsi ¢ MeTadopol «tickingy, yKa3pIBalOIIEH HA CKOPOTEYHOCTh YEITOBEUECKOM
*u3Hu. Kpome Toro, 0HO OTChUIAET K BBIpaKeHHIO «bucket listy (CIUCOK BEIIEH, KOTOPbIE CTOUT
cIenarh 10 CMEpTH, BOCIIPHHIMAs UX KaK BBI30B caMoMy cebe). B Tekcte cTarhu uaroma us 3a-
rOJIOBKa MHOTOKPATHO OOBITPBIBACTCS, HAIPUMED, B crenytomet dhpase: « We all have bucket lists,
you know, things we want to do before we actually kick the buckety. Takum o6pa3oMm, TaHHBIH
(pas3eonoru3m cMsryaeT 3aJ0KEHHYI0 B TEKCTE MBICIb O CMEPTH, a Takxke o0IagaeT AOMOIHU-
TEJBHBIM CMBICTIOBBIM COJIEPKAHUEM, UTO JienaeT (ppasy Oonee IKCIPECCUBHOM, a CaM TEKCT — HH-
TEPECHBIM C TOYKU 3PEHUSI BHIPA3UTEIBHOCTH SI3bIKA.

JKcnpeccuBHAsi (PYHKIUS MEIUATEKCTOB COCTOUT B MCTIOIb30BAHUH IKCIIPECCUH KaK «KOH-
CTPYKTUBHOTO TIPUHIIHIIAY JAHHOTO JKaHpa B PONH «MH()OPMAIIMOHHOTO HIJIM BO3/ICHCTBYIOIIETO
¢bparmenTa» [Crenenko, 2011].

To be sure, to be sure. Still, even if Biden's threat to Putin can be wholly attributed to a Gaelic
Jjig playing in his head, the fallout has been the same [Purple, 2022].

ABTOpCKasi MBICJIb BBIPQKEHA C MOMOIIbIO CBEKETO U SIPKOTO 110 KOHHOTATUBHOMY COJIEpKa-
HUI0 00pa3a, yeMy crocoOCTByeT ynoTpedieHue Heooruzma. [ 0Bopst 0 ToM, 4To JeHCTBUS Tpe3H-
neHta baiiniena 00ycIOBIEHBI UTPAOIIEH B €T0 TOJIOBE HKUTOM, JKYPHATHMCT HAAETSIET MPEeICTaB-
JIEHHBIN ()parMEHT MOIITHBIM SKCIIPECCUBHBIM COIEPKAHUEM, MOOYKIAIOIINM YUTATEINS Oy TUTD
CTENEHb YBEPEHHOCTH aBTOPA B CBOEH MPABOTE U, KK CIEACTBUE, JACNAIOLUINM BbICKa3bIBaHUE 00-
nee yoeauTenbHbIM ((DYHKIMS A36IKOBOTO MAHUITYTHPOBAHUS).

ATTpakTHBHas QYHKIUS MEIUATEKCTa COCTOUT B TIPUBJICUCHUN BHUMAHHUS PEIUNUCHTA 3a
CYET UCIOJIB30BAHMS CPEICTB BBIPA3UTEIBHOCTU U JAPYTUX BepOAIbHBIX M HEBEPOATbHBIX MpHUE-
MoB [KpacHosposa, 2010].

So this is a pretty brave mission that the US government pulled off. Was it worth it? [ Gutfeld,
2022].

B nepBom mpeioxkeHny mpecTaBIeHHOro GpparMenTa GopMyIHpyeTcs BIOIHE KOHKPETHAS
TOUKA 3PEHHUS KacaTeNbHO JICHCTBUI paBuTeNbcTBA. OHAKO Oarogapsi BTOpPOMY MPEIIOKEHHIO
B 3aroJIoBKe (BOMPOCHTEILHOMY) OHO HE Ka)KETCSl TAKUM KaTerOPUYHBIM M OIHO3HA4YHBIM. Vc-
TMIOJTb30BaHKME PUTOPUYECKOTO BOMPOCA, COMEPIKAIIETO B ceOe yCTOMINBOE BRIPAKEHNUE, TIOOYKIa-
€T YuTaTess MO3HAKOMHUTHLCS C TEKCTOM CTaThbH, YTOOBI HAWTH OTBET HA HETO.

Like Emperor Nero, seiior Gascon is playing the fiddle while Rome was burning. One can
only hope that he will be recalled this time [Los Angeles Daily News].

Hcnosnb3oBaHHBIN B 3TOI (paze (ppa3eonoru3m MOKHO Ha3BaTh Pa3BEPHYTHIM: CPAaBHEHHE I'e-
post CTaThu ¢ uMIepatopoM HepoHoM 0OBITphIBaETCS HA MPOTSKEHUH BCETO TEKCTA MyOIHKAIUK
U TIPEJCTaBIsET CO00M CBOCOOpa3HyI ajlio3ui0. DPPEKTHBHOCTL 3TOTO MpUeMa 00yCIIOBIeHA
oOpaleHreM K U3BECTHOMY aylUTOpHU 00pasy, coaepkaiiemMy B cede OHOBPEMEHHO SPKYIO He-
0I0OpPHUTENBHYIO OIIEHKY U KYJIBTYPHYIO COCTABIISIONLYIO, B YEM MPOSBISETCS KyMYJISTHBHAS (Ha-
KOTUTENbHAs) GYHKIHS (Pa3eonorn3MoB.

B cuiy crunictrdeckoro pazHooOpasus COBPEMEHHBIX MEIUATEKCTOB OHU JIAI0T NPOCTPaH-
CTBO IUISl OCYIIECTBJICHUS ICTeTHYECKOil (yHKIMHU (pa3eonoru3mMoB, COOTBETCTBYIOUIUX BbI-
OpaHHOMY CTHITIO TIOBECTBOBAHHS H TIO3BOJISIONINX aBTOPY «II0 MOJHOM MPOTpaMMe UCTIONb30BaTh
CBOM CTWIMCTHYECKUE TanaHThD [KonecHuuenko, 2008].
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But in the darkness, an easily visible, unwavering point of white light will sweep over the
heads of Ukrainians and Russians alike for a few minutes most nights, like a cue ball shot across
the heavens [ Wortman, 2022].

Onucanne Mexaynaporaoit Kocmuueckoit Ctanium, KoTopas XOpouIo 3aMeTHa Ha HOYHOM
HeOe, JeTaeT MeMaTeKCT 0osiee HACHIIMICHHBIM C XyIOKECTBEHHOM TOUYKH 3peHHus. V3o0paxkae-
MBI aBTOPOM 00pa3, MOATUYHBIN U BBIPA3UTEIBHBIN, PEATT3YETCS 32 CUET MCIOIb30BaHNS HOBBIX
CPEICTB BbIpaXkeHUs (3MUTETOB, MeTahop U (HPa3eoqOrnueckux eAMHNUIL): «HeroKoneonmas oeas
TOYKa», «CIIOBHO OHMJIbSPIHBIN IIap, 3aMyIICHHBII 0 TOBEPXHOCTH HeOay.

The first lesson is to not put the geopolitical cart before the economic horse [Wall Street
Journal].

B nanHOM mprMepe KypHAIUCT MOJIb3yeTCsl HEOJIOTH3MOM, OCHOBAHHBIM Ha CYIIECTBYIOMICH
nociuosune «don t put the cart before the horsey (ananor — e 6eru Buepéa napoBosa). ABTOPCKHI
00pa3 MOHATEH YNUTATEII0 U3 KOHTEKCTa, OAHAKO HCIOIb30BaHHE HOBOW (hOPMBI BHIPAXKEHHUS T10-
3BOJISICT IPUBHECTH B TEKCT XYJOKECTBEHHOE Pa3HOOOpa3ue, TOMOIHUTD €r0 OIEHOYHBIM COMEp-
’KaHUeM U 00JIee TOYHO BBIPA3HUTH MBICITb.

«®pa3eonoru3Mpl yCHIMBAIOT MPArMaTHUeCKyl0 HAMPABICHHOCTh TEKCTA WM €r0 YacTH —
koHTekcTay [KyHun, c. 114]. ®paszeonorndyeckue eIUHUIBI HAPSAY C JPYTUMH JIEKCEMaMu CIy-
KaT JJIsl TEKCTOBOTO 0(hOPMIICHUS TIEPEIaBaeMOro COOOIIEHHS, KOTOPOE TOJIKHO COOTBETCTBOBATD
BBIOPAHHOMY CTUITIO, OBITh MHTEPECHBIM ISl YUTATENs U WHPOPMATHBHBIM (KOMMYHHUKATHBHAS,
aTTpaKTUBHAsA, UH)OPMATUBHASA, CTUIUCTHYECKAs U TeKcTooOpasytomas Gpynkuun). Kpome toro,
OHH TIO3BOJIIOT 60JIee KPacOYHO U EMKO BBIPA3UTh aBTOPCKYIO MBICIb, a TAKXe, OylTydu IMOLHO-
HaJIbHO-OKPAIIEHHBIMH U HECYIIIUMH B C€0€ OTPEAEICHHYIO OIIEHKY, TO3BOJISIOT C/IEIATh TIO3UIHIO
aBTopa Oosee yoeauTenbHOM (BO3AEHCTBYOMIAS, MAHUIY/ISATHBHAS M SKCIIPECCUBHASL (PYHKIINH).

B OonpmmHCTBE CTy4yaeB UCTIONB30BaHKE (HPA3e0TOrH3MOB HALETIEHO HAa PeaH3aluio cpasy
HECKOJIbKHMX aCIeKTOB aBTOPCKOTO 3aMbIcia. PaccMOTpuM HECKOIBKO MPHMEPOB TOTO, KakK Onaro-
naps ynotpeoaeHunto (hpa3eoqoru3MOB CTAHOBUTCSI BO3MOKHBIM BBIIIOJHEHHE CPa3y HECKOIbKUX
(byHKIHHA.

Reality TV star leaning on faith after son's fatal shooting [ ABC News].

DTOT 3ar0JI0BOK CITY>KUT JUIsl IPUBJICUCHHS BHUMAHUS YUTATEIs, TAK KaK HCIOIb30BaHKe (pa-
3€0JI0TU3Ma, BO-TIEPBBIX, CIYKHUT JUIs TUTIEPOOIU3AIMY CUTYaluH (CTHIMCTHYeCKas QYHKINUS) 1,
KaK CIEICTBUE, A€T BO3MOXHOCTb BBIPA3UTh MBICIH 00J€e TOYHO (HOMHUHATUBHAS (YHKIIHSA),
packpbiBas TeMy cooOmuieHus (TekctooOpasyromas ¢ynkuus). Bo-Bropbix, ¢paszeonoruueckas
eJIMHUIIA OKa3bIBAaeT SMOLMOHAIBHOE BO3/ICHCTBHE HA YUTaTeNs (BO3/CHCTBYOmAs (yHKIUS) U
3aCTaBIISIET €T0 3aX0TETh O3HAKOMUTHCS C COAEPKAHUEM CTaThH (ATTPAKTUBHAS (DYHKITHSA).

Will the circle be unbroken by and by, by and by? [Fehily, 2021].

B manHOM ciydae aBTOp mprOeraeT K MCHOIb30BAHUIO HHTEPTEKCTYalbHOM BCTaBKH B BUJIE
IIUTAThl M3 U3BECTHOTO LIEPKOBHOTO TMMHa, uctonHsemoro B CLIA kak mpaBuiio Ha TpaypHBIX
[IEPEMOHHUSAX. AJUTIO3US K M3BECTHOM MY3BIKAILHOW KOMIO3HUIINH, HAXOIAMIEH OTKIHMK B Cep/ax
0OJIBIIOr0 KOJMYECTBA JIIOJCH, Peau3yeT CTUIC00PasyIoIyl0, aTTPAKTUBHYIO M ACTETHYECKYIO
(yHKIUM MEIHATEeKCTA.

Work of the devil? I think not. As a priest, I'm all for exotically tasty hot cross buns [Butler-
Gallie, 2022].

B sToM 3aronoBke ycTOHYMBOE BBIpaKEHHE, 3aKIIOUEHHOE B PUTOPUYECKOM BOIIPOCE, pac-
KPBIBAET TEMy CTaTbi (KOMMYHHKaTHBHas (DYHKI[Hs), HECET B ceOe OL[EHOYHOE COAEp)KaHue, a
TaKKe MO3BOJISIET YKa3aTh Ha CTUJIb, KOTOPHIM Oy/leT HamicaHa cTaThs (cTuneoOpasyromas GpyHK-
must). Kpome Toro, B Hell 3aK/IF0YE€HO OTHOIICHUE TOBOPSIIETO K CUTYAIMH: OH SPKO BBICKA3bIBA-
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ercs 0 mpobIieMe ¢ MOMOIIBI0 (pazeosoru3Ma (IKCIpeccuBHas QYHKINA), @ 3aTEM CMATYAET €ro
BBIPA3UTENBHOCTD, (POPMYIHPYS CBOIO TOUKY 3PEHUSI C TOMOIIBIO CBOOOAHOM (hpassl «I think not»
(oueHOYHAs PYHKIHSA).

Rain or Shine, Environmentalists Want to Control Us [Gainor, 2022].

B nanHOM 3aronoBke B Ka4eCTBE BBOJHOW KOHCTPYKITMU UCTIONB30BaH (hpa3eooTu3M «rain or
shiney («B moOOM citydaey). B criry cBOe# MIMOMAaTHIHOCTH OH MTPUBIICKAECT BHUMAHNE YUTATEIS
U JIENaeT TeKCT 0ojiee HACHIIIEHHBIM C TOUKHM 3PEHUS BBIPA3UTENbHBIX CPEICTB, TEM CaMbIM 00-
Jerdas ero mpodTeHue (paspiekarenbHas U aTTpakTuBHas QyHKIMH). OH 0OBITPHIBAETCS 3a CUET
CBOETO MPSMOTO 3HAYEHHS — TIPHU JIFOOO0H MOTO/IEe, «I0K/Ib MM COJHIIE», B COOTBETCTBUH C TEMON
CTaThu — U3MEHEHHE KITMMara (TeKCTooOpasyromas GyHKIus).

«SI3BIK BBICTYTIAET KaK COIMATBHAS CHIIa» M «CPEACTBO (JOPMHUPOBAHUS B3IJIAAOBY, IPH ATOM
«MEIMATEKCThI TPECTABMIAIOT COOOM MOIIHOE CPEACTBO YIPABICHUS MOBEACHUEM U CO3HAHUEM
moneiy [Jlsmyn, 2011]. Takum o6pa3oM, mparMaTHYeCKUiA MOTEHIINAT MEIUATEKCTOB U MCIIOIb-
3yeMBIX B HUX (DPa3eoNornuecKux eJuHHI 3aKITI0UaeTCs B CPEICTBAX yOCKICH!S, BOSACHCTBHS U
MaHHITYTMPOBAHHS OOIECTBEHHBIM MHEHUEM.

[To cnoam E.M. JlronbueBoii, ¢paseonornyeckue eJUHUIIBI B MenuaTekcTax [Jlronpuesa,
2017]:

1) XapaxrepusytoT neiicTBus cyonekra: «Fauci is showing his teeth. The only question is
why he didn 't do so earlier» [Buncombe, 2022].

2) BsIpaxaroT OIEHKY JNEUCTBUS WM €ro mochenctBuil: «The amazing legal contortions
needed to allow pheasant shooting to continue create the impression that there is one law
for the rich and quite another for the poor» [Monbiot, 2021].

3) KoukperusupyioT IeHCTBUS U YTOUHSIOT UX MOCIEN0BaTeNbHOCT: «Kim Kardashian is
taking the ‘high road’ amid divorce from Kanye West» [Overhultz, 2022].

4)  Cmyxar st BeIpaxeHus smotuit: « Biden will find a way to undermine himself» [Purple,
2022].

5) Conepxar B cebe CBsI3b C aHIIMICKUM MEHTAIUTETOM (IIEKCIUPU3MBbL, Onbnen3msl, Gppa-
3€0JIOTH3MBI, CBSI3aHHBIE ¢ peanusamu). «Merkel and Putin sharing drinks in a Russian
palace while negotiating the pipeline deal. Putin was grinning like a Cheshire cat» [Fox
News].

4. BBIBO/JIbI

Takum 00pazom, MpoaHaIU3UPOBAB yMOTpeOIeHHE (Pa3e0TOTH3MOB B AHTIIOSN3BIYHBIX TEK-
crax CMU, MO>XHO TOBOPUTBH O TOM, YTO OHU CLIOCOOCTBYIOT peaT3alliy KaXK 101 U3 CyIIECTBYIO-
X QyHKIMA MeauaTekcToB. OTOOp paccMaTpuBaeMbIX (GYHKITMN MEAUATEKCTOB OCYIIECTBIISICS
HaMH Ha OCHOBE MHOTOYHCIICHHBIX PabOT, MOCBAMICHHBIX HCCICIOBAHUIO MEAUAIUCKYpPCa, YTO
MO3BOJINIO MAKCUMAIIBHO BCECTOPOHHE PACCMOTPETh BEIOPAHHBINA OOBEKT HCCIEIOBAHMS.

[Tpu 5TOM GONBIIMHCTBO (hPa3eONIOTM3MOB HAMPABJIECHBI HAa BBHIMOJHEHHE CPa3y HECKOJIbKUX
3a1a4. Bo-nepBbiX, OHU CIIOCOOCTBYIOT MOBBIICHUIO XYA0KECTBEHHON BHIPA3UTEILHOCTH TEKCTA
U MIO3BOJISIIOT aBTOPY PeaIn30BaTh CBOM TBOPUECKHE BO3MOKHOCTU B MOMEHT €ro Hamucanus. [lo-
BOJIBHO YacTo ynotpebnenue (hpazeonmornuecKux eIUHHUI] MO3BOJSIET MPUOIN3UTh MEIUATEKCT K
Xy/I0’KECTBEHHOMY MTPOU3BEICHUIO C TOUKU 3PEHHS S3bIKA M CTHUJIS, UTO JICJIACT €ro YTeHue Oosiee
yBJIEKATEIbHBIM M 00JIer4aeT IIOHUMAaHUE CIIOKHBIX BOIIPOCOB.

Bo-BTopsIX, (pazeonorndeckiue eIUHUIIBI MPUBICKAIOT BHUMAHUE YUTATENS W MOOYKIAI0T
€ro MO3HAKOMUTHCS C TEKCTOM CTaThd B CUJIY CBOEH 3MOILIMOHAIBHOCTU U OLICHOYHOCTH. Kpome
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TOT0, C UX TMOMOILBIO YK€ B 3ar0JOBKE MM HAYAJIbHBIX MMPEIJIOKEHUSIX MEAUATEKCTa BO3MOKHO
KpaTko c(hopMyIHpoBaTh €T0 TEMY U BOTIPOCHI, OCBEIIAEMBIE B HEM.

B-tpetbux, gpazeonoru3mbl Mo3BOJSIOT aBTOPY 00JI€€ TOUYHO U EMKO BBIPA3UTh CBOIO TOUKY
3peHusl, @ B HEKOTOPBIX CIy4asx JAeNaioT ee Oosee yOeANTeNbHOM, XOTs MPeCTaBIAIOT OO0l He
(akTHUECKYI0, a IKCIIPECCHUBHO-OLIEHOYHYIO COCTABIAIONIYIO TeKcTa. Takum o6pazom, dhpaszeosno-
TU3MBI TIepeatoT HHAOPMALHIO, HO B TO K€ BPeMs BO3JCHCTBYIOT Ha CO3HAHUE YUTATEIs, TIO/I-
KpEIUIsisl 3alIUIaeMyto B IyOIMKaluKl TOUKY 3pEHHs, 0COOEHHO €C/U allbTepHATUBHOTO B3IVIs/Ia
Ha po0seMy He MpeIaraeTcs.

Hakoner, B-4eTBepTHIX, (hpa3eoqornueckue eANHUIIbI, Oyaydr CBSI3aHHBIMH C MHPOBO33pe-
HHEM HOCHUTEJNEH SI3bIKa, COeprKaT B ce0e OTCHUIKM K 3JIEMEHTaM KYJIbTYypbl M HICTOPHU HApO.a,
TEM CaMbIM XpaHs MHPOPMAIMIO O HUX U IOHOCS €€ JI0 peLUNUEeHTa MeiuaTeKcTa. B To e Bpems
COZIepKaHUE MEIMATEKCTOB ONPENETAETCS UHTEPECAMU ayAUTOPUH, II03TOMY pacCMaTpuBacMble
TEMbI MOTYT MOJKPEIIATHCS TAKUMHU OTCHIIKAMHU €ILIE U LIENbI0 3aMHTEPECOBATh YUTATENS.
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Abstract: This article is devoted to the study of the way phraseological units function
in the English mass-media discourse. The choice of English-language journalistic texts as
the object of the study is due to their prevalence and significance in the global information
environment, the widespread use of phraseological units and idiomatic vocabulary in the me-
dia, as well as the significant pragmatic potential and multifunctionality of English-language
phraseological units, which make up the arsenal of means for journalists to perform their key
professional tasks. Based on the analysis of modern theoretical sources, the article investi-
gates the issues of the functional and pragmatic nature of phraseological units, while specific
empirical material of English-language media illustrates the selected functions of phraseolog-
ical units, considered in their relation to the functions of media texts. The study also provides
the functional analysis of the problems and features of the use of phraseological units. In ad-
dition, the author pays special attention to the connection of English-language phraseological
units with the linguocultural worldview of native speakers, as well as the main characteristic
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features of the journalistic style of speech. The study confirms that most phraseological units
are aimed at performing several tasks simultaneously within one text. Their use allows the
producer of the mass-media discourse to bring the media text closer to the work of art in terms
of style and language, providing it with emotional and evaluational information, to make the
text more fascinating for the reader, to succinctly and convincingly express the thoughts and
emotions of the journalist in relation to the subject described, as well as to convey various
elements of a certain nation’s culture to the recipient.
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Abstract: The purpose of this study is to specify the cultural and educational characteristics of
modern media discourse and determine the principles for selecting electronic information resources
for foreign language teaching / learning based on their cultural and educational potential. The survey
on the cultural and educational characteristics of the media space in the context of the dialogue of
culture, conducted at the Foreign Language Department in Moscow State Pedagogical University
(February 2022), and the discursive analysis showed that modern media space can be characterized
by mythologization, interactivity, manipulativeness, hypertextuality, clustering, social orientation,
clipping, dialogicity, multiculturalism, symbolism, eventfulness, ideologization, educational value,
and mobility. According to the respondents, such characteristics as interactivity, multiculturalism,
educational value, mobility, and dialogicity possess a positive potential for foreign language learning,
but clipping, eventfulness, ideologization, manipulativeness, mythologization, and social orientation
can negatively influence the educational process. It is especially important to consider it while select-
ing social media resources that possess a big potential for forming an intercultural competence in the
dialogue of cultures. The fundamental principles of media resources selection included the principle
of taking into account the developed characteristics, and the principle of excluding media resources
with negative characteristics. Further studies are needed to determine the directions of modeling the
cultural media space with educational tasks and those including intercultural interaction.
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1. INTRODUCTION

he socio-political situation, the modern educational context require Russian researchers to

innovate both the content and process components of the system of foreign language educa-

tion at the university. Proceeding from the fact that the role of the media space as a source
of information has increased many times in recent years it is necessary to resolve the issue of se-
lection and structuring social media resources for teaching foreign languages and cultures and the
related implementation of the opportunities for the formation of intercultural competence.

This will require to find answers to the following questions: Can media space be used in the
educational process as an effective means of developing intercultural competence and implement-
ing a dialogue of cultures? What educational and cultural characteristics of the media space are
decisive for the implementation of the tasks of teaching the dialogue of cultures? What are the
principles for selecting media resources and media genres as a means of teaching the dialogue
of cultures in the content of foreign language education? Moreover, it will require to analyze the
electronic information resources, including social networks, as a large component of the cultural
and educational media space and highlight their cultural and educational characteristics.

The article aims at searching answers to the questions listed above as well as elimination of
the following contradictions: between the increased need to find ways to implement the dialogue of
cultures in the educational process in foreign languages and the insufficient development of ways
to use the cultural possibilities of the media space and that of teaching the dialogue of cultures;
between the increased role of the media space as a means of obtaining information and the insuffi-
cient development of its cultural and educational potential. To achieve these goals, it is necessary
to do the following: consider the concept of “media space” from the standpoint of a cultural ap-
proach; specify the cultural and educational characteristics of modern media discourse.

Our research hypothesis can be formulated in the following way: If the cultural and education-
al characteristics of modern media discourse are determined and the principles for selecting media
resources as a means of implementing the dialogue of cultures are identified, this will contribute
to the effectiveness of the teaching process within the dialogue of cultures and the formation of
intercultural competence among university students.

2. MATERIAL AND METHODS

Based on the cultural, activity-oriented and informative-cognitive methodological approach-
es, the following research procedure was developed:

1. Literature review in order to identify comparative characteristics and fundamental princi-
ples of organizing cultural and educational media space.

2. Cultural and discursive analysis of the concepts of “culture” and “media space”.

3. Survey of respondents (students and teachers of the Institute of Foreign Languages of
Moscow Pedagogical State University) to determine the educational potential of media resources
in the context of a dialogue of cultures on:

- the significance of media space and culture interrelation in the educational continuum,

- positive and negative characteristics of the media space as an educational tool and means
of forming intercultural competence,

- the role media space plays in education and self-education in one’s life.
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4. Research of the survey results in order to determine the cultural and educational character-
istics of the media space and the principles of selecting media resources in the content of foreign
language education.

5. Analysis of the educational and cultural discourse of media resources in the context of the
dialogue of cultures.

The study of social phenomena from the philosophical point of view shows that the category
of space originates in sociology and classical philosophy (G. V. Hegel, I. Kant, L. Feuerbach, and
others). The analysis of media space as a social phenomenon began from the 60-70s of the XX cen-
tury, especially in the works of researchers who develop the theory of mass communication. Jesper
Falkheimer and Andre Jansson identified such important global characteristics of the media space
as mobility, convergence and interactivity, which are directly related to the cultural and education-
al sphere of society and change it markedly in the modern world [Falkheimer & Jansson, 2006].

These authors also described the specifics of the space configuration, pointing, first of all, to
its hyperspatial organization. We share Nick Couldry and Anna McCarthy’ opinion about the need
to emphasize the interdisciplinary nature of the study of the media space. They rightly point to the
need for a multi-level and multifaceted analysis of this phenomenon, from different points of view
and from the standpoint of different scientific fields [Couldry & McCarthy, 2004].

Today, the media space is studied as a social, informational, cultural, educational, political
phenomenon by various branches of science, both in synchronic and diachronic aspects.

E.G. Nim identifies several approaches to the definition of media space:

a) text-centric approach— the media space is considered as the totality of all media texts, “dis-
cursive” space;

b) structural approach — the media space is understood as an institutional sphere, a social
field, a system of mass media;

c) territorial approach (“market”) — media space is characterized as a media market or infor-
mation space of a region (city, country);

d) technological approach — the media space is endowed with a special status of “virtual”
reality, supported by material technologies;

e) ecological approach — media space is conceived as a global habitat penetrating all spheres
of human activity [Nim, 2013].

In our opinion, one should also single out the cultural and educational approaches, according
to which the media space can be considered as an environment for the interaction of individuals
belonging to different cultures as well as mutual enrichment at the communicative and educational
levels.

Media space is a means of development, distribution and preservation of the cultural heritage
of all mankind, its valuable, artistic and intellectual components and dialectical unity of media
and universal culture. In this respect culture and media culture are interrelated and complementary
concepts. The media space is created by various media resources. A media resource is any source
of information intended for perception through various sensory channels (sight, hearing, touch,
smell, taste) [Understanding the use of language through discourse analysis. ThoughtCo, 2022].
In the modern information society, a significant part of the media space is created with the help of
electronic information resources. One of the significant social problems is their culturological con-
tent, ability to transmit, disseminate and preserve the moral, intellectual, ethical and other values
created by mankind throughout its civilizational development [Hastjarjo & Rahayu, 2017].
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This study does not aim to consider all types of electronic information resources that make
up the media space. Taking into account the set goal, we will focus on the study and selection of
educational electronic resources which act as a means of preparing students for the dialogue of
cultures in the content of foreign language education and intercultural communication [Falkheimer
& Jansson, 2006].

From the standpoint of foreign language teaching methodology, an electronic educational re-
source is any electronic information carrier that has educational and cultural potential and serves
to form and develop students’ intercultural and communicative competence. S.V. Chernyshov and
A.N. Shamov distinguish the following groups of electronic educational resources used for foreign
language education:

1) lexical and grammatical simulators designed to work out certain aspects of the language
system: grammatical, lexical or phonetic (Quizlet, Google Forms, Plot Generator, Linguatorium);

2) audio and video courses aimed at the development of certain types of speech activity of
students;

3) comprehensive interactive multimedia training courses;

4) educational and game applications (Kahoot, LearningApps, Wordwall, JeopardyLabs,
Playfactile, Yesnogame, Word Search Puzzle Generator);

5) information retrieval and reference tools (Oxford Learner’s Dictionaries, Cambridge Dic-
tionary, Collins English Dictionary, Dictionary by Merriam-Webster, Multitran, Macmillann Dic-
tionary, WooordHunt, ReversoContext);

6) Web 2.0 services [Chernyshov & Shamov, 2022].

Web 2.0 services are of particular importance in teaching foreign languages today. Web 2.0 re-
fers to projects and services that are actively developed and improved by users themselves. These
services allow to unite people from different parts of the world into various social interest groups.
They provide a huge amount of various cultural information for the organization of a particular
type of activity, including foreign language speech activity.

Among the main Web 2.0 services are 1) social networks; 2) video hosting; 3) photo, audio
and video services; 4) cloud storage systems; 5) services for conducting webinars, lessons, con-
sultations, etc.

One of the essential issues of methodological science is the selection of electronic educational
resources in the content of foreign language teaching. In the Russian foreign language education,
an attempt to identify criteria for evaluating Internet resources was made by P.V. Sysoev and
M.N. Evstigneev. In their book “Methods of teaching a foreign language using new information
and communication Internet technologies” [Sysoev & Evstigneev, 2010], the authors identify the
following seven criteria: the linguistic complexity of the material, the cultural complexity of the
material, information source, information reliability, information relevance, the cultural conform-
ity of the information and information objectivity.

G. Dudeney and N. Hockly offer similar criteria: the source reliability, the presence of links
to information sources, the source authority, the information accuracy, the presentation objectiv-
ity / subjectivity, the content usefulness and originality, the regularity of updates, the content, the
functionality and the site quality [Dudeney & Hockly, 2007]. Most of the listed criteria represent
universal characteristics of selecting electronic information resources for various purposes: profes-
sional, scientific, educational and political, etc.
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We believe that it is necessary to supplement this list with criteria for selecting electronic in-
formation resources of the media space in the content of foreign language education. It was done
based on cultural and educational characteristics mentioned above which were identified in the
course of a survey conducted among the students and teachers at the Institute of Foreign Languag-
es of Moscow State Pedagogical University in 2022.

3. STUDY AND RESULTS

The survey on the media space cultural and educational characteristics in the context of the
dialogue of culture was conducted at the Institute of Foreign Languages of Moscow State Peda-
gogical University in February, 2022. The respondents were to answer four questions: one multiple
choice, one matching and two short answer questions. The first question aimed at identifying the
characteristics which can be attributed to media space. The respondents were offered a choice of
14: mythologization, interactivity, manipulativeness, hypertextuality, clustering, social orientation,
clipping, dialogicity, multiculturalism, symbolism, eventfulness, ideologization, educational val-
ue, and mobility. Some terms were defined to the respondents to avoid ambiguity: ideologization
as a system of meanings that defines the understanding of social reality and event interpretation;
manipulativeness as affective value influence; dialogicity as an exchange of meanings.

The survey analysis showed that all the characteristics were identified by the respondents,
but the most vivid seem to be manipulativeness (85,7%), multiculturalism (78,6 %), ideologiza-
tion (71,4 %), interactivity (71,4 %), clipping (64,3 %) and mobility (64,3%). Fewer references
are attributed to the following characteristics: mythologization (42,9%), hypertextuality (50%),
clustering (35,7%), social orientation (42,9%), dialogicity (21,4%), symbolism (28,6%) and event-
fulness (50%). It is remarkable that modern media space has educational value according to only
35,7% of all the respondents. The second question aimed at identifying additional characteristics
of modern media space. The respondents wrote about the low language, culture and educational
level of media resources.

dialogicity
educational value
interactivity

mobility

multiculturalism

0 20 40 60 80 100 i %

Fig. 1. Characteristics of media space with a positive potential for foreign language learning
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The third question asked the respondents to sort by importance the abovementioned charac-
teristics according to their educational potential. The survey showed that from the point of view
of the respondents, interactivity, multiculturalism, educational value, mobility, dialogicity scored
the highest (see fig.1), but mythologization, manipulativeness, social orientation, clipping, event-
fulness, ideologization, on the contrary, have a negative effect on foreign language education (see
fig.2).

clipping
eventfulness

ideologization —
manupulativeness NN

mythologization

social orientation

Fig. 2. Characteristics of media space with a negative potential for foreign language learning

The open question concerning additional negative characteristics identified that according to
the respondents, media space is “extremely politicized, and many programs are specially created
in order to divert the reader from really important problems, such as modern education, child up-
bringing, topical problems of education and psychology, and others” (February, 2022). Besides,
modern media space can be characterized by standardization, dependence on trends, and by the
fact that “it contributes to the stereotype of the worldview due to the manipulative ideological
influence” (February, 2022).

Analysis revealed that the criteria proposed by Russian and foreign scientists (P.V. Sysoev and
M.N. Evstigneev; M.A. G. Dudeney, N. Hockly) to evaluate the Internet resources for educational
purposes can be specified due to the survey results which helped to single out mass media charac-
teristics with both positive or negative potential for foreign language learning. The data revealed
that while choosing an electronic media resource for educational purposes along with the above
mentioned criteria it is important to specifically take into consideration its dialogicity, educational
value, interactivity, mobility and multiculturalism. On the contrary, the electronic media resources
which are characterized by clipping, eventfulness, ideologization, manipulativeness, mythologi-
zation, social orientation are not preferable for foreign language teaching and learning. It is espe-
cially relevant for social media resources that possess a big potential for forming an intercultural
competence in the dialogue of cultures.

The special meaning of the word “discourse” was first introduced by E. Benveniste, contrast-
ing discourse (speech tied to the speaker) and récit (speech not tied to the speaker) [Understanding
the use of language through discourse analysis, 2022]. In this study, discourse was considered as
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a dynamic structure of dialogical interaction within the framework of a social service or a digital
educational resource.

In our study, discursive analysis involves the analysis of the culturologically-directed media
text of information and educational resources and their functions in relation to the educational
situation and the selection principles considered in this study, such as multiculturalism, interac-
tivity, educational value, manipulativeness, hypertextuality, clipping, dialogicity, eventfulness. We
propose to determine the presence and role of these characteristics.

The application of this method of analysis of media resources is aimed at achieving the re-
search goal to specify the cultural and educational characteristics of modern media discourse and
determine the principles for selecting media resources as a means of implementing the dialogue
of cultures in the process of teaching and the formation of intercultural competence. The analysis
object is a cultural and educational electronic media discourse. Besides, it is important to under-
stand a dynamic process of cultural and educational interaction in media space. The analysis cri-
teria were based on the degree of educational resource quality [Quality criteria for digital learning
resources; Understanding the foundations of educational media. Teaching in a digital age].

The criteria for the discursive analysis of the media text are the method of interaction, the
order of interaction, the conditions of interaction: [ Agufana, Too & Mukwa, 2019; Ilcan & Lacey,
2013]. The principles of selecting culturally oriented media resources excluded media resourc-
es with negative characteristics, such as clipping, eventfulness, ideologization, manipulativeness,
mythologization, social orientation.

1. The method of interaction reveals such principles of media resource selection as clustering,
clipping, symbolism and general style, tonality, modality and other specific characteristics of this
educational resource as a communication channel.

2. The order of interaction is determined by the principles of manipulativeness, hypertextual-
ity, eventfulness and general cultural and educational goals, objectives, strategies, resource value,
the possibilities of discourse implementation and its content.

3. The conditions of interaction are determined by the principles of multiculturalism, ideolo-
gicity, mythologization of interactivity and dialogicity, which are understood as the organization
of interactive dialog interaction and interactive culturologically-directed educational media mate-
rials, the presence of a virtual classroom, the ability to view videos and testing possibilities.

4. Participants of interaction, the degree of teacher involvement and the role of participants
in the educational situation, the ability to create thematic groups and forums, the speaker positions
(the author — the resource developer) and the addressee (the student). This criterion interacts with
such principles of selection of media resources as social orientation and educational value.

For the discursive analysis, such educational Internet resources as InternetUrok.ru, Skysmart,
the Hartley Library (University of Southampton), YouTube and Rutube were selected. They are of
interest from the point of view of cultural discourse and have the content and technological poten-
tial for the implementation of the dialogue of cultures.

Let us now consider the discursive characteristics of the Video Tutorial Library service Inter-
netUrok.ru [InternetUrok.ru]. The platform has been in existence since 2009 and is intended for
schoolchildren. It is a collection of video tutorials, video lectures, notes and tests on all topics of
the school curriculum.

1. Method of interaction: the principle of symbolism and clustering is implemented in the re-
source interface, the use of creolized text. The videos explaining the material and the podcasts are
clip-based. The style and tone of the service are distinguished by a strict scientific style, high ergo-
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nomic characteristics, a clear interface, designed for schoolchildren, teachers, students majoring in
Pedagogy, parents. The instructions for use are brief and understandable to the school and student
audience. The text is a navigation on the service platform, instructions for use and commercial
advertising that does not contain anything superfluous. The level of contextuality is low, but it is
necessary to note the scientific and educational discursive characteristics of the service. The video
sequence is strictly organized. The content base covers most users. Additional educational mate-
rials of cultural and intercultural orientation are placed in the sections “English”, “Literature” and
“History”. From a linguistic point of view, the style of presentation of the material is scientific,
corresponding to the functional characteristics of this methodological task. The service can be used
as a collection of video tutorials and online training.

2. The order of interaction. The service is based on the principle of hypertextuality. The main
purpose of the service is the organization of additional distance learning, the development of stu-
dents’ skills and competencies, the opportunity to see the best teachers’ lessons. Educational routes
are presented in accordance with the requirements of the Federal State Educational Standard. The
principle of manipulativeness is implemented through the systematic and structured nature of the
resource that guides the student along the trajectory set by the developers. The principle of event-
fulness is not implemented enough due to the low level of interactivity and updatability of the
resource.

The video tutorial library is well structured. For most sections, the student is provided with
video lectures, theory notes and test tasks, simulators. Service tasks are not always relevant. A
large database of content with a convenient and simple LMS system (Learning Management Sys-
tem). The service is only partially intended for remote interaction of online school students.

3. Terms of interaction. The service with a relatively small selection of interactive tasks and
culturally-oriented training media materials, both in basic access and by subscription. The prin-
ciple of multiculturalism is implemented in the presented cultural materials in the areas of “The
Russian language” and “The English language”, as well as “History” and “Literature”. Dialog
communication and the principle of dialogicity are realized in the process of distance learning on
the basis of this service.

There are no virtual classes. There are video and testing options. The developers use only reg-
ular tests; the platform does not position itself as a digital task book for self-study or for use in the
educational process of the organization. The video posted on the service can be used to form inter-
cultural competence. The principles of mythologization and ideologization are poorly represented
and are implemented in a number of methodological materials posted on the service platform.

4. Participants of interaction: the service assumes the involvement of teachers and parents,
for whom special content has been developed. The site presents the best teachers and samples of
video tutorials. Within the framework of distance learning, thematic interaction with curators is
possible. Forums and thematic groups are not provided. The information resource design suits the
school audience.

The tasks of the service are not always relevant, quite a large part of the lessons were recorded
in the early 2010s. Besides, the service could replace such platforms as “Yandex.Textbook™ and
“Teach.ru” in video tutorials and notes (by analogy with the Yaklass model). The potential features
of the service are discussed in educational communities and social networks, but there is no spe-
cialized community associated with the service. The discourse can be considered as scientific, ed-
ucational and culturological thanks to the posted video tutorials and assignments and the academic
style of material presentation. The media text is regularly updated and dynamic.
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Let us now consider the cultural potential of the educational platform Skysmart, which is a
specialized online school from Skyeng with courses in English, mathematics, exam preparation in
humanities and technical subjects.

The service was developed by Skysmart as a set of interactive tasks based on educational and
methodological complex called “Spotlight” for school distance teaching according to the English
language program for grades 1-10. The tasks from the school curriculum, simulators for exam
preparation, interactive educational games are presented. The general service orientation is the ed-
ucational process optimization, the organization of distance learning in both basic school subjects
and additional ones.

1. The way of interaction. The style and tone of the service are ergonomic, characterized by
joyful emotional characteristics and a simple and understandable interface for younger school-
children. The text engages and invites students to complete tasks. The friendly photos of the au-
thors-developers are presented, reflecting new trends in education and methodological science.

2. The order of interaction. The service is characterized by the systematic and extensive
dialog interaction of participants in the educational process, ease of use. There are no teaching
materials (digital textbooks, video tutorials), tools for remote video tutorials, a personal account
for parents. The educational material is presented systematically, the level of interactivity is high, a
virtual classroom and automatic task verification are presented, curatorial support is also possible.

3. Terms of interaction. The target users of the service are teachers and students of grades
1-11, interactive workbooks on 15 subjects are presented. The service is designed for its integra-
tion into the school educational process. It is possible to note the high level of interactivity and
the opportunity to conduct free training webinars. Developers use game technologies, methods of
active and problem-based learning, the opportunity to discuss problems both with the teacher and
during a webinar with fellow students.

4. Participants in the interaction. Scenarios of the service assume the role of a teacher who
can independently choose tasks from the Spotlight catalog and participate in the process of imple-
menting the tasks of forming intercultural competence. It is important to note that Skyeng is de-
signed for an individual educational process, while the Skysmart service can be used as a teacher’s
tool for educational organizations and, accordingly, for organizing dialog interaction.

The discourse of this service can be considered as pedagogical and educational, aimed at solv-
ing cultural and educational tasks. The service is dynamic, constantly expands educational courses
and methodological opportunities.

The YouTube and Rutube platforms are characterized by a variety of channels, including edu-
cational ones, in a foreign language. All of them are copyrighted and represent a conceptual media
space, the discourse of which can be considered as educational or scientific-educational, based on
the media psychology of perception of knowledge and information.

As an example, consider the discursive characteristics of the author’s channels Rachel’s Eng-
lish and Albert Kakhnovski. In the first case, the author is a girl Rachel, who is professionally en-
gaged in vocals, voice and articulation. The author of the channel helps students who have difficul-
ty with pronunciation. Albert Kakhnovski presents his own method of forming a grammatical skill
on his channel. It is important that the channels that teach a foreign language allow you to rely on
the already learned one when acquiring new knowledge, since it is presented on the channel, and
it can be repeated periodically. To practice skills and repeat the material, free training simulators
are presented on the platform, allowing you to consolidate knowledge and diagnose problematic
topics.
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These resources have such a discursive characteristic as “the image of the author engaged in
dialogue and research”, while not only professional affiliation and background knowledge become
important, but also the author’s intention, the author’s desire to develop the student’s interest in
pronunciation on the Rachel channel and grammar on the Albert Kakhnovski channel.

The scientific and educational discourse of these platforms characterizes dynamic resources
that are in the scientific search for the most effective methods of teaching a foreign language and
ways of presenting information. The scientific and educational space of such YouTube channels as
Real English can be characterized as polydiscursive, since the training videos reflect the diversity
of speech genres, as they are filmed in a real setting with real people. In particular, the entertain-
ment and gaming component of English language teaching is presented on the channels English
Show and English as by notes.

The educational discourse of the Puzzle English and Easy English channels is distinguished
by communicative characteristics and reliance on communicative situations presented in popular
English-language films and TV series. In the second case, the videos feature interviews and con-
versations in English.

The lack of real communication and feedback, which is possible only on the basis of com-
ments, is compensated by the development of self-esteem and autonomy of the participants of the
discourse.

The Rutube platform can also be considered as a dynamically developing educational me-
dia resource. Educational characteristics are the discourse characteristic of such channels of this
platform as A/l English, which presents interesting educational playlists, and Learn English. The
disadvantage of this platform is the absence of the possibility to subscribe.

The Hartley Library University of Southampton is an information retrieval and reference tool.

1. Method of interaction. The videos explaining the material and giving information about
the website are clip-based. The style and tone of the service are distinguished by a strict scientific
style, a clear interface. The instructions for use are brief and understandable to student audience.
The level of contextuality is low, but it is necessary to note the scientific and educational discursive
characteristics of the service. The video sequence is strictly organized. The content base covers
most users. From a linguistic point of view, the style of presentation of the material is scientific,
corresponding to the functional characteristics of the instructional task. The service can be used as
a collection of video and text material.

2. The order of interaction. The service is based on the principle of hypertextuality. The main
purpose of the service is the development of students’ skills and competencies, the opportunity to
see the best sources of information.

3. Terms of interaction. The principle of multiculturalism is implemented in the presented
cultural materials. It welcomes fiction and non-fiction, and could focus on race, ethnicity, gender,
sexual orientation, gender identity, gender expression, physical ability, socioeconomic class, or
anything else that can shape our community.

4. Participants of interaction. The service assumes the involvement of a wide audience, pri-
marily students and teachers. The information resource design suits the school audience.

The discourse can be considered as scientific, educational and culturological thanks to the
posted video tutorials and resources and the academic style of material presentation. The media
text 1s regularly updated and dynamic.
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Let’s consider the cultural and educational potential of social network 7ikTok service, which
is designed for video creation, as well as for editing, viewing and sharing small video files, owned
by the Beijing company ByteDance since 2018.

1. The method of interaction is characterized by high clipping and is carried out through the
placement of a short video and the opportunity to create a short video about yourself, accompa-
nied by music, and edit the video with a filter. To create a music video with the application, users
can select background music from a wide range of musical genres, edit with a filter and record
a 15-second video with speed adjustment before downloading. They can also shoot short videos
with synchronization of the video sequence of a relatively popular song. The principle of mythol-
ogization is implemented by the authors-developers of the videos, as they determine the angle of
presentation of the material.

2. The order of interaction is characterized by a high degree of interactivity and great oppor-
tunities for the implementation of the principle of dialogicity and intercultural communication.
Materials can be shared with others on TikTok or other social platforms.

3. The participants of the interaction were initially children and teenagers, but now the ser-
vice is popular among adults, including teachers who post videos with educational material. Since
the rules of use are convenient for school and student audiences, the use of the channel for ed-
ucational purposes is promising. 7ikTok is becoming an increasingly popular video file sharing
channel in different countries, becoming one of the fastest growing and most downloaded applica-
tions. Despite the entertaining nature of the discourse, it is possible to use the service to solve the
problems of forming intercultural competence. TikTok also contains various culture material, but
in most cases funny and controversial. Unlike Facebook, here you can find cases of vulgarity as
TikTok takes low restrictions.

Since the main principle of the conducted discourse analysis is the correspondence of the
analyzed materials to cultural and educational topics and the tasks of implementing intercultural
communication, the analysis showed that there is an appropriate potential of the studied resources
and social networks, which can be revealed with a more detailed study.

Consideration of the media resources’ characteristics based on the method of discursive anal-
ysis according to the developed selection criteria, such as multiculturalism, interactivity, educa-
tional value, manipulativeness, hypertextuality, clipping, dialogicity, eventfulness allows us to
conclude that these electronic educational resources and social networks to a certain degree have
these characteristics and a cultural and educational potential. These resources can be used to form
students’ intercultural competence in the process of implementing the dialogue of cultures. At the
same time, it is necessary to determine the role of each criterion in this process, since some criteria
have a positive potential, and some negative.

4. DISCUSSION

The analysis revealed that the criteria proposed by Russian and foreign scientists (P.V. Sysoev
and M.N. Evstigneev; M.A. G. Dudeney, N. Hockly) to evaluate the Internet resources for educa-
tional purposes can be specified due to the survey results which helped to single out mass media
characteristics with both positive or negative potential for foreign language learning. The data
revealed that while choosing an electronic media resource for educational purposes along with
the above mentioned criteria it is important to specifically take into consideration its dialogicity,
educational value, interactivity, mobility and multiculturalism. On the contrary, the electronic me-
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dia resources which are characterized by clipping, eventfulness, ideologization, manipulativeness,
mythologization, social orientation are not preferable for foreign language teaching and learning.
This is especially relevant for social media resources that possess a big potential for forming an
intercultural competence in the dialogue of cultures.

The analysis of the theory of media discourse from the point of view of such scientists as
M. McLuhan, N. Luhmann, D. Graeber, T. van Dijk, J. Searle, J. Potter, D. Edwards, etc. [Be-
atty, K. 2003] allows us to define media culture as a set of culture of information transmission
through media resources and information educational resources and the culture of its perception by
a student who can assimilate new knowledge and engage in media creation. A feature of the cul-
tural and educational media discourse is a combination of technological, educational and cultural
characteristics implemented in such types of media resources as electronic libraries, electronic
dictionaries, social networks and electronic educational platforms.

The main direction of further research of the cultural and educational media discourse is to
develop the characteristics of media space models that contribute to the implementation of the dia-
logue of cultures and intercultural interaction as well as the search for ways to implement cultural,
axiological and anthropological characteristics. The media discourse in the paradigm of foreign
language education is subject to a separate study, since in this case it is necessary to investigate
linguistic, pedagogical and methodological characteristics.

5. CONCLUSION

As a result of the analysis of the media discourse, it is possible to define the media environ-
ment as an educational communicative-cultural, dialogical space aimed at the formation of inter-
cultural competence. The media environment can be considered as a means of overcoming the
cultural barrier of perceiving a foreign culture as a cultural reality formed by the participants of the
cultural dialogue carried out on the basis of the studied media resources and as a tool for modeling
educational and cultural content based on the following principles of the dialogue of cultures: mul-
ticulturalism, interactivity, dialogicity, educational value, clipping, eventfulness, ideologization,
manipulativeness, mythologization and social orientation. The principles of selecting culturolog-
ically directed media resources included the principle of taking into account the developed char-
acteristics and the principle of excluding media resources with negative characteristics, such as
clipping, eventfulness, ideologization, manipulativeness, mythologization and social orientation.

The carried out specification of the cultural and educational characteristics of modern media
discourse determines the principles for selecting media resources as a means of implementing the
dialogue of cultures and allows putting forward the following:

1. The media space can be considered as part of world culture and a way to implement the
dialogue of cultures in the educational process.

2. The media space can be used in the educational process as an effective means of develop-
ing intercultural competence and implementing a dialogue of cultures.

3. Educational activity can be considered as a means of implementing teaching the dialogue
of cultures based on the use of the cultural and educational potential of the media space.

4. The principles for selecting media resources and media genres as a means of teaching the
dialogue of cultures in the content of foreign language education are interactivity, multicultural-
ism, educational value, interactivity and dialogicity.
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AHHOTammsi: Pa3BuTie MeIMHHOrO NPOCTPAHCTBA OHJAMH M 3HAYMTEIBHOE pPAaCIIMpEHUE
ayIUTOpHH TONb30Bareneil cetn MHTepHET Hen30eKHO MOBIEKIO 332 COOOW TOSBICHHE HOBBIX
GopM M KaHPOB, MHOTHME W3 KOTOPHIX IEPBOHAYAIBHO BOSHUKIM B AHIIOS3BIYHOM BEpCHUH
KOMMYHUKaIuH. B npodeccnoHansHOi cpejie HeOTheMIIEMOH YacThio OM3HECA CleqyeT NPU3HATh
BEJICHHE CaiiTa KOMITAHWH, TJIABHBIM KOMIIOHEHTOM KOTOPOTO CTAaHOBHTCS paszien “About us”, roe
KOMITaHUs pefocTaBiser nHdopmarmio o cede. TexcTsl Masioro opmara, pa3MeIieHHbIE B TAaHHOM
pasnerne, ¢ TeUeHHEM BPEMEHH CTalld UMETh HE CTONMbKO MH(OPMHPYIOIIEE, CKOJIBKO PeKIaMHOe
npeaHa3HaueHKe, YTo0 OTPa3HIOCh Ha UX CTPYKTYPHO-COZIEPIKATENbHBIX XapakrepucTukax. Llebio
JIAHHOTO WICCIETIOBAHMS CTAJIO U3yUeHHE S3BIKOBBIX OCOOCHHOCTEH TAaKHUX TEKCTOB. AKTYalbHOCTh
paboThI 3aKiodaeTcsi B 00pAlIeHUH K aHIIOA3bIYHOMY MEIUIHOMY TPOCTPAHCTBY KaK CPEICTBY
TIPOJIBIDKEHHS] TOBAPOB ¥ YCITYT, HOBBIE (POPMBI KOTOPOTO TPeOYIOT HayqHOTO OCMBICIeHNs. HoBr3Ha
paboTbl 00yCIIOBIEHA 00pAIIEHIEM K AHATU3Y U3y4aeMbIX TEKCTOB B ACTIEKTE AMHAMHUKH HX S3bIKOBBIX
XapakTtepucTuk. B pesynbrare mpoBeseHHON paboThl CHOPMYIMPOBAH BHIBOL 00 H3MEHEHUH
(yHKIMOHAIBHOTO TIOTEHIHANIA UCCIIETYEMbIX TEKCTOB, TMHAMHUKE OT COOCTBEHHO MH(OPMATHBHON
(GYHKIMM K pEeKIaMHOM, 4TO BIeYeT 3a CO0OH WM3MEHEHHWE B CTPYKType, COIEp:KaTelIbHOH
HarOJHEHHOCTU U 00beMe TaKuX TEKCTOB.

KiroueBbie cj10Ba: peKiIaMHbIH TUCKYPC, MaTTOpOPMATHBIN TEKCT, TEKCT O PO e CCHOHATBHON
JeSTeTbHOCTH KOMIIaHUH, TPO(ECCHOHATbHAS KOMMYHHKAIHS.

Jas uurupoBanusi: Xaporkosckas A.A., Kpusuenko WU.b. (2022). Jlunamuka TuHBHCTHYE-
CKHX TTapaMeTPOB aHTIIOSN3BIYHBIX TEKCTOB O TPO(ECCHOHANBHON NEeATENFHOCTH KOMITAaHUH. /Juc-
Kypc npogeccuonanvrot kommynukayuu. 4(3), C. 68-85. https://doi.org/10.24833/2687-0126-

2022-4-3-68-85
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1. BBEAEHHE

HACTOsIIIIee BPEMS Ha PhIHKE TOBAPOB M YCIYT HACUMTHIBAETCS OONBIIOE KOIUYECTBO

KoMmanuii 1 OpeHaoB. JIro0as KoMnaHus 3aMHTEPECOBAHA B TIPUBJICYCHUN KaK MOKHO

OOJIBIIIEr0 KOJTMYECTBA MOKYMATENIEH, B TOM YHCIIE MOCTOSHHBIX KIUEHTOB. DPHEKTUB-
HBIM CpPEJCTBOM YIPaBICHHUS MACCOBBIM MOTPEOUTEIbCKHM CO3HAHMEM SBIISIETCS peKiama, IT0-
CKOJIbKY OHa He MPOCTO «y4acTBYeT B (HOPMUPOBAHUH KOJIIEKTUBHOTO MACCOBOTO CO3HAHHMS Yepes3
pacimpeHne CoaepKanus MHIUBUAYaTbHOTO co3Hanus» [Kymukosa, 2009, c. 28], HOo M3HAYaIBHO
HarfpaBJieHa Ha «ynpasieHue co3Hanuem» [ComnonoBuukosa, 2021, ¢. 85], uTo, B CBOIO Ouepe/ib,
3HaYUMO 7 Bcex wieHoB obmiecTsa: “the intention of influencing people is vitally important”
[Evans]. Pekiama crana HeOTheMIEMBIM aTpuOyTOM COBpeMeHHOTo Mupa: “Advertising is part of
the culture and economics of a society and, therefore, part of our every-day lives” [Johannessen,
2010, p. 2].

CoOTBETCTBEHHO, peK/IaMa HAYMHAET MIPOHUKATH BO BCE CQepbl AeATeNIbHOCTH denoBeka. Co-
BPEMEHHBIN MOTPEOUTENb B ONPEICNEHHON CTENeHH MPUBBIK K PEKIaMHBIM POJIMKAM Ha TeJeBH-
JeHuH, Oerymiei cTpoke, yIuuHbIM OanHepaM 1 OundopiaM, IPOMKHM U 3alIOMHHAIOIINMCS CII0-
raHam, TIOYTOBOM PacChUIKE — MHOT00Opasue GopM 1 KaHpPOB, a TAKKE MX MOCTOSHHAS YBOJIOLHS
yXke oTMevaIuch yueHbiMu [bose, Apenc, 1995, c. 15-17]. JluBepcudukarys cpeicTB MacCoBOi
MH(OPMALIMU U aKTUBHOE OCBOCHHME MHTEPHET-NPOCTPAHCTBA IIMPOKUM KPYTOM IOJB30BaTENeH
BJICYET 32 CO0OIi MOSBICHNE HOBBIX BHIOB PEKJIaMbl (BCILIBIBAIOIINE YBEJOMIICHHUS, PEKIaMHbIC
CTPOKH | T.II.), BO3ACHCTBUE KOTOPBIX YCHUIMBAETCS 3a cueT 3 QexTa HEeOKUIAaHHOCTU. B amek-
TPOHHBIX CPEACTBAX MACCOBOW MH(OPMALMK BOSMOKHBIM CTAHOBUTCS U3YUEHUE MOJIENEH MOBe-
JIeHUS TIOIb30BATENeH, a Takxke n3MepeHne d3QEeKTUBHOCTH PEKIaMHbIX KaMIIAHUA, B pe3yIbTaTe
4ero BO3HUKAET TapreTUPOBaHHAS pekiaMa. [ paHuIlbl U OPMBI PEKIAMHON KOMMYHHUKAIIUK Pac-
MIUPSIOTCS, TOCKOIBKY (DYHKIIMOHAIBHBIE BOSMOYKHOCTH OHJIAIH PEKIIaMbl OKa3bIBAIOTCS HAMHOTO
00bEMHEE 110 CPABHEHUIO C TPAJULHMOHHBIMU CPEICTBAMU MAacCOBOM MH(POPMAIHH.

AKTyanpHOCTb JIAHHOTO HCCIIEJIOBAHUS MPENOIpe/eneHa MOTPeOHOCThI0 M3y4eHHUsSI HOBBIX
(bopM pexsaMbl, TOSBISAIOIINXCS B ceT VIHTepHET, Tak Kak COBPEMEHHBIN PHIHOK THKTYET 0CO-
Oble TpaBMIIa TPOJIBIKEHHSI TOBAPOB M YCIYT WHIMBUIYAILHBIM NPEANPUHUMATENSAM 1 CaMo3a-
HATBIM TpakJaHaM, MajoMy, CpeHeMy U KpymHoMmy OusHecam. [IpoxBuxenue Openna ceituac
HEBO3MOXKHO MPEACTAaBUTH 03 00s3aTebHOT0 BeeH s caiita. [Ipoananu3upoBaB aHIIOA3BIYHbIC
CaWThI KOMIIAHUH, MO’KHO 3aMETUTh, YTO BCE OHU COCTOST MIPUMEPHO U3 OHUX M TEX JKE Pa3/IeioB,
r7Ie eHTpalbHBIM siBisieTcst pazaen “About Us” / “Our Company”. [lanHbIid pa3aen oOnagaeT
HE TOJIbKO MH(OPMATHBHOM (yHKIMEH, 3HAKOMS OTEHIATLHOTO WM PEANbHOTO NOTPeOuTENs
C UCTOpHEH KOMIaHUH, €€ PYKOBOASAIIMM COCTaBOM, OCHOBHBIMH OpeHIaMu, HO M BOCIOJHSET
NOTPeOHOCTh KIIMEHTa B 0E30MacHOCTH, MCUXOJIOTHYECKOM KoM(opTe, YOeknas B HaJeKHOCTH
BBIOPAHHOW UM OpraHu3aiu. Eciiu KIMeHT He YBepeH B KOMITaHUH, TIPOM3BOAAIICH TPOIYKT WK
npe/yIararolel yciyry, Hi pekiiama, Hi BU3yajibHoe 0(opMIIeHHE caifTa He TOMOTYT 3 (HEeKTHBHO
B IIPOJIBHYKEHUU TOBAPOB U YCIIYT AaHHOH KOMIIAHUH.

HoBuzHa paboThI 3aKIII04aeTCs B M3yYESHHUHN SI3BIKOBBIX OCOOCHHOCTEH aHTIIOA3BIYHBIX METHH-
HBIX TEKCTOB O MPO(HECCHOHATBHOM IS TENbHOCTH KOMIIAHUH, pa3MELIEHHBIX Ha UX CaiiTax B pa3-
nene “About Us”, a Takke B aHAIN3€ UX COAEPKATEIbHBIX, KOMIIO3UIIMOHHBIX U (YHKIIMOHAIb-
HBIX XapaKTEPHCTUK, ONMPAIOIINXCS Ha PEKIAMHbIN MOTEHIMAN TAKUX TEKCTOB.
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Llenp nccnenoBanus 3aKTI0YAETCS B U3YUEHUH SI3BIKOBBIX 0COOCHHOCTEH TEKCTOB-TIPE3EHTA-
IUH JeATEeNbHOCTH KOMIAHHMN, Pa3MEIICHHBIX B aHIIOSN3BIYHOM MEIUHHOM mpocTpancTBe. O0b-
eKTOM HCCIIE/IOBaHUs CTajdu ManodopmarHble TeKCThl pas3nenoB “About Us”, pa3melieHHble Ha
AHIVIOSA3BIYHBIX CAlTaX MHOCTPAaHHBIX KoMmaHui. [IpenmeToM nccnenoBanus sBIAIOTCS UX A3BIKO-
BbI€ XaPAKTEPUCTHKH.

2. MATEPHUAJI U METO/bI HCCIIEJOBAHUS

Marepuanaom uccienoBaHus MOCTYKUIN CAlThl 3apyOSKHBIX TPAHCHAIMOHAIBHBIX KOMIIA-
HUIA, TIPEI0CTABIISIONINE HH(OPMAITHIO HA AaHTTIMHACKOM s3bIKE. TEKCTHI, pa3MEIIEHHbBIC Ha TaKHUX
caifTax, mpeTHa3HaYeHbl MAKCUMAIILHO MIUPOKOMY KPYTY PELUNUEHTOB, COOTBETCTBEHHO, TIPEI-
CTaBISIIOT COOOH OTpeeNeHHy0 (OpMy THATOTHYECKOTO JUCKYpCa, B TPAHUIIAX KOTOPOTO aB-
TOp OOIIAETCS C YUTATENIEM TIOCPEACTBOM XOPOIIO TMPOIYMAHHOTO TEKCTA, M3JIOKEHHOTO C yue-
TOM KOTHUTHBHBIX MOJIEJIEH, MMPUCYIIX MAaCCOBOMY CO3HAHUIO, UCTIONB3YS MPU ATOM TIIATEIBHO
0TOOpaHHbIE A3BIKOBBIE CPEICTBA. B paMKax JaHHOTO MCClIeIOBAaHUS pacCMaTPUBACTCS IUHAMUKA
M3y4aeMbIX TEKCTOB, co3aaHHbIX ¢ 2000 roza mo HacTosIIee Bpems.

B wm3ydeHnm smmumpuueckoro marepuana ObLTH 3aeHCTBOBAHBI METOIMbI (DYHKIMOHAIb-
HO-TIParMaTUYECKOTO aHAIIN3a, CTUIIUCTHUECKOTO aHAJI3a, KOHTCHT-aHaJIH3a.

3. PE3VJIBTATBI U OBCYKJIEHUA

[TockomnbKy M3ydaeMble HAMHU TEKCTHI, Pa3MELIEHHBIE B MEIUIHOM MPOCTPAHCTBE, 00IaTal0T
BBICOKMM PEKJIAMHBIM MOTEHIIUANIOM, CJIELYeT OTMETUTh, YTO UX OCHOBHBIMH (DYHKIMSMU MOXKHO
CYMTATh MHPOPMATUBHYIO U Bo3zieicTBYtoIIy0. FO. M. Tpodumona u M. C. MocsriHa 0TMeqaroT,
9TO Ha COBPEMEHHOM JTale OpPTraHu3aIis KOMMYHHKAIIMK B PaMKaX aHIIOSA3BIYHOTO MEITUIHOTO
JMCKypCca «HOCUT Mpo(heCCHOHANBHO BhIpakeHHbINH xapaktep» [Tpodumona, Mocsruna, 2022,
c. 32]. CoOoTBETCTBEHHO, aBTOPbI TEKCTOB O MPO(ECCHOHANBHON AEATEILHOCTH KOMIIAHUM Tpa-
JUIUOHHO CTaBAT I1eNIb MHPOPMHUPOBATH KAK MOJKHO OoJiee MUPOKUI KPYT PELUNUECHTOB O 3HA-
YUMBIX JIJT KOMITAHUH COOBITHSX M JIOCTIKEHHUSX, & TAKXKE O B3IVIAAAX aBTOPA Ha 3TH COOBITHUS.
Wudopmarys, mpeacTaBieHHas B TAKUX TEKCTaX, HE TOIBKO 0TOOpaxkaeT (akThl, HO U OTPaXKaeT
MHEHUS, HACTPOCHUSI, COIEPIKUT KOMMEHTApUH M Pa3MbIIUIEHUs aBTOPOB / pyKOBOJCTBA / paboT-
HUKOB KOMITAHUM WJIM TTOCTOSIHHBIX KJIMEHTOB.

MoxHO yTBep)KaaTh, 9TO MHPOPMATUBHAS CTPYKTYpa TAaKMX TEKCTOB 3HAYMTEIHHO OTIMYA-
eTCsl OT, HanmpHMep, TeKCTOB HAyYHOW HampaBIeHHOCTH. [Ipexkie BCero Takue TEKCThI CIETyeT
paccMarpuBaTh C MO3UIMI TEKCTOB Manoro ¢gopmara (“minitexts” [Kharkovskaya et al., 2017,
p. 62-63]). Ilepen aBTropamu Mano(hOpMaTHBIX TEKCTOB JAHHON Pa3HOBUAHOCTU HE CTaBUTCS 3a-
Jlaya TIOJTHOTO BCECTOPOHHETO OMMCAHKS TOTO MIIM MHOTO siBieHus. Co31aBasi peKJIaMHbIN TEKCT,
aBTOP CTPEMUTCS TIHUCATH TPEXKJIEC BCETO O TOM, YTO BBI3BIBAET MHTEPEC y OMPEAEIEHHBIX 00IIe-
CTBEHHBIX TPy, POKYCHPYS BHUMAHHE Ha T€X aCMEKTaX UCTOPHUH, OpraHu3aluy, QyHKIMOHUPO-
BaHMs KOMIIAHUHU, KOTOPbIE BaXHBI U1 €r0 NOTEHIMATIbHON ayautopuu. Takum 00pa3om, aBTOpbI
TEKCTOB, pa3MEIICHHBIX B pasaene caifta kommnanuu “About Us”, cTpemMsaTcst cOOOIHTh 1eNeBOM
aymuTopun 000 BCeX HOBUHKAX B 00JNACTH TOBAPOB U YCIYT, MPE/IaraéMbIX KOMIIAHHEH, C OJTHON
CTOPOHBI, & C APYTON CTOPOHBI, — CO3/1aTh 00pa3 HaeKHOU opranu3anuu. [IoCKoIbKy Takue TeK-
CTBI MTPEIHA3HAYEHBI JUI CaMOINPE3EHTAllMY KOMIIAHUHU, OHU 110 YMOJYAHUIO SIBJIAIOTCS PEKIaM-
HBIMU: «JUISl TOTO, YTOOBI OOBSBICHNE MOTJIO CHYUTATHCS PEKIAMOM, PEKIIaMOIaTeNlb TOJDKEH ce0st
npencraBuTh» [bose, Apenc, c. 13].
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[IpenocraBnenye HPOPMAIMT O KOMIIAHUU B TAKUX MAO(OPMATHBIX TEKCTaX COMPOBOXK/IA-
eTCsl OHOBPEMEHHBIM OCYILIECTBICHHEM BTOPOW 3HAUMMON (DYHKIUH — (YHKIIMU BO3JCHUCTBUSL.
Llens PR-MeHemkepa 3akitouaeTcs He TOIbKO B TOM, YTOObI paccKas3aThb O MOJI0KEHUH e B cfe-
pe, NpeICTaBIISIOIEH HHTEpEC ISl LIEJEBOM ayIMTOPUH, HO ¥ B TOM, YTOOBI yOEAUTh yuTaTene B
HEO0OXOMMOCTH ONPEIETIEHHOTO OTHOIICHUS K M3JIaraeMbIM (JakTaM M PerIaMeHTHPYEMOTO MOBE-
JICHUS U BOCIIPUATHS KOHKPETHOW NEUCTBUTENBHOCTH. DYHKIMA BO3IEHCTBUSA SABIACTCS U pe-
KJIaMHOT'O T€KCTa CUCTEMO0OPa3yIolel, ITOCKOIbKY OHA pH3BaHa C(OPMHUPOBATH OOIIECTBEHHOE
MHEHHUE, aKTUBHO MOBIMATH HA LEJEBYIO ayJUTOPHIO, MOOYAUTH MPUOOPECTH TOBAPHI MU BOC-
THOJIb30BaThCS yCIyraMu onuchiBaeMoii komnanuu [Ledeneva, 2018].

be3ycnoBHO, n3ydaembie TEKCTHI BBHITIOIHSAIOT U BCE OCTAIBHBIC MPHUCYIINE S3bIKY (YHKINU:
KOMMYHHUKATHBHY0, SKCIIPECCUBHY0, 3CTETUYECKY10. CllelyeT OTMETUTb, UTO KOJIMYECTBO U COOT-
HolIeHne (QYHKIMH peKIaMHOTO TEKCTa Pa3HUTCS B MHTEpIpeTaly uccnenosareneil. Hanpuwmep,
A. M. MakenoHiieBa BCie/ 3a APYTMMH YYEHBIMHU BBIJICISACT IIEJIbIA KOMIUIEKC (YHKIHA: «BO3-
JENCTBYIOIIYI0, SMOTUBHYIO, 3CTETUYECKYI0, HHPOPMUPYIOIIYIO, YOSKIAIOIIYI0, BHYIIAONIYIO,
HAIlOMUHAIOIIYIO0, aTTPAaKTUBHYIO, MOMYISPU3UPYIOIIYIO, Tu(hepeHIupyomyo <...>, OleHOY-
HYI0, apTYMEHTATUBHYIO <...>, MOZEIUPYIOLIYIO <...>, 00pa30BaTenbHyI0 U Apyruey [MakenoH-
nesa, 2010, c. 186-187.] B paMkax HacTOSIIEro MCCIENOBAHMS HET HEOOXOMMMOCTH TOIPOOHO
paccMarpuBaTh acmekThl (DYHKIMOHUPOBAHUS PEKIAMHBIX cOooOImeHuid. bonee Toro, Hemb3s He
cornacutbes ¢ M. FO. Mopo30BbIM, KOTOPBIN OTMEYAET, 4TO «(PYHKIHUU PEKIaMbl BApbHPYIOTCS B
3aBUCUMOCTH OT crieliu(uKH pexnamupyemoro oorexkray [Mopozos, 2009, c. 232]. B cBs3u ¢ 3Tu-
MH JIOBOJIAMH TIPE/ICTABISETCS 1I€I€CO00PA3HBIM OCTAHOBUTHCS TOJIBKO HA OCHOBHBIX (DYHKITHSIX.

KommyHukaruBHast QyHKIMS SBISETCS TaBHOUM (DYHKIIHEH S3bIKa M TPOSIBIAETCS BO BCEX €0
¢dopmax. KomMyHHKaTHBHAS HANPABIEHHOCTb CaliTa 3aKJII0YAETCs B TOM, YTO €r0 TEKCThI CO3/1a-
I0TCSI HE JUISl BHYTPEHHETO MOJIb30BaHUsI M HE JJIs €IMHCTBEHHOTO ajipecara (XOTs U B 3THX CIyya-
X KOMMYHHKATHBHbII aCIEeKT MPUCYTCTBYET), & Il MAKCUMAJIbHO IIMPOKOI ayIMTOPHHU, TO €CTh,
HaXO/SICh HA 3HAYUTEIILHOM PACCTOSHUM B POCTPAHCTBE, aBTOP PEKJIAMHOIO TEKCTA CTPEMUTCS
NpHOIM3UTHCS K aJpecaTy Mo BPEMEHHU, TEMAaTHKE COOOLIEHHH, a TAaKKe PEYEBbIM CTHIUCTUYE-
CKHMM 0COOEHHOCTSIM.

OxcnpeccrBHas (QYHKIUS MO3BOJISIET aBTOPY BBIPA3UTh COOCTBEHHBIE YYBCTBA: PEKIAMHBIN
TEKCT OOBIYHO OTIMYACTCS SBHO BBIPAXEHHBIM, SMOIIMOHAIBHO OKPAIICHHBIM OTHOUICHUEM aB-
Topa K u3naraeMbiM (pakram. OHAKO B paMKax TEKCTOB O MPO(ECCHOHATBHOM JesITeNbHOCTH
KOMIIAaHUH OTHOIICHHE aBTOPA K OIMHMCHIBAEMBIM (DaKTaM OKa3bIBAETCS JOBOJIBHO CIEPKAHHBIM, HO
HPUCYTCTBYET, MO3BOJISISI MOJIEIUPOBATH €CTECTBEHHYIO KOMMYHHKATUBHYIO CUTYALHIO.

Ocrernyeckas QyHKIUS PEKIAMHOTO TEKCTa MPEICTABISIET CO00M YCTaHOBKY aBTOpa Ha BOC-
NPUATUE TEKCTA aPecaToM. DCTETUUECKUE XapaKTEPUCTUKK BAXKHbI JJIsl CAUTOB KOMIIAHUH, T10-
CKOJIBKY MO3BOJISAIOT CO3aTh UMUK HA/ICKHOM, IPOBEPEHHON OpraHu3alliy, KOTOpasi T0ToBa yJie-
JIATh BHUMAHUE B TOM YHCIIE SCTETUUECKUM TTOTPEOHOCTSAM KIIMEHTOB, a 3HAYUT MPEICTABISCTCS
KOMITAHUEW, TOCTOMHOW UX JIOBEPHSL.

AtTpakTiBHas QyHKLHS SBISETCS 0a30BOW IS PEKIAMHOIO JMCKYpCa, MOCKOIBKY «HaJH-
Yue aTTPAKTUBHBIX AIEMEHTOB 00JIeT4aeT CKphITOE yrpasieHue oobekrom» [Hukomnaesa, 2010, c.
141], B cBs3u ¢ ueM Bble0003HAUEHHAS (PYHKIHS TIOABISETCS Uy MEUHHBIX TEKCTOB O Ipodec-
CHOHAJIBHOM NIeSITEILHOCTH KOMIIAHHIA.

O6001mKUB BBIIIEU3NIOKEHHbIE (DAKTBI, MOXHO OINpPEAETUTh OCHOBHYIO (DYHKLHMIO TEKCTOB,
coaepkamumx uHGOpMauio 0 NpodhecCHOHATFHON NeATEeNbHOCTH KOMIAHUH, KaK COIMaIbHO-0-
PUEHTHPOBAHHOE OOIIEHUE, MPEIIOaraIiee BO3ACHCTBIE HA MAacCOBOE CO3HAHUE M (hOPMH-
poBaHKE 00IIeCTBEHHOTO MHEHUs. Kak mpaBuio, Takue TeKCTHI XOPOIIO CTPYKTYPHPOBAHBI, YTO
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nonTeepkaaercs B padorax [l. C. XpaMyeHKO O CTaHAApTHU3AIUK ¥ KOHBEHIIMOHAIHLHOM Xapak-
Tepe TEKCTOB HAa AHIVIMICKOM S3bIKE, TPEACTABIAIONINX MPOPECCHOHANBHYI0 KOMMYHHUKAIHIO:
“English professional and business communication has always been considered one of the most
regulated kinds of verbal interaction” [Khramchenko, 2019, P. 12]. B Takue TekcThI 110 Tpaaumuu
BKJTIOUAETCS cieyromas nHpopManus: 1) 1ara co3nanus KOMIIaHUM; 2) HANPaBJICHUS AESTEIBHO-
CTH; 3) OTJIMYMTEILHBIC YEPThl KOMITAHUU H €€ TOBAPOB / YCIIYT.

TexcTsl 0 mpodeccroHaNbHON ESITEIbHOCTA KOMITAaHUH TUHAMUYHO Pa3BUBAJIUCH HA MPOTS-
’KEHHUE JIBYX MOCIEHUX JIECATHICTHH. B Hauase HOBOTO THICSYEIIETHSI OHU OTJIMYAIIHChH Pa3pado-
TAaHHOCTBIO TE€MBI, HO TIPH 3TOM MX XapaKTEPHOH YepTOH SBISIACH OJHOTHITHOCTD, MPAKTUUECKH
MOJIHOE OTCYTCTBHE rpadudeckux cpeacts. Pazmen “About Us” ObUT MmpeiCcTaBiIeH CILIOIIHBIM
TekcToM. [IpuBenem npuMep caMmorpe3eHTauun KoMnanuy, Bozaukuien B 2005 rony u coxpaHus-
IIeH TIepBOHAYATbHBIN 00pa3el] TEKCTa O CBOCH JeATEIbHOCTH:

“Different. Just like you.

Centaur Guitar started in the spring of 2005 when longtime friends and bandmates
Kelly Manahan and Jason Snell decided to open a small, community-oriented rock and roll
guitar shop. We're a full service, owner operated music store with great prices, friendly
service and lots of cool stuff.

Hundreds of bands have played in our store and in our parking lot. Bands have
formed here. Relationships have started here. Rock stars shop here. Neighbourhood kids
buy their first guitars here. We are proud members of the community that we serve. We are
a community of music lovers, musicians and guitar collectors and we’d like you to join us.

Everyone should own a guitar. They change lives. Really. It happens every day.
Whether you 're buying your first, next or best guitar we 're here to help and we 're different.
Just like you.” (Centaur guitar).

[Ipumep mpencrapiser coOoi (GparMeHT pa3BEpPHYTOrO TEKCTA, ONMUCBHIBAIONIETO MCTOPHUIO
KOMITAHHH BO BCEX BO3MOXKHBIX MOipoOHOCTIX. MHbOopMaTiBHAs QYHKIMS ABISCTCS IS JAHHO-
r0 TeKCTa JOMUHHUPYIOIICH, B TO BpeMs KaK OCTaJbHbIC (DYHKI[MH MPEACTABICHBI CKynHO. Hau-
OoJiee 3aMOMUHAMOIIMMUCS SJIEMEHTAMU TEKCTa TpeICTaBiseTcs cioran komnanuu (“Different.
Just like you™), psin mapasuienbHbIX KOHCTPYKIWMH ( “Bands have formed here. Relationships have
started here. Rock stars shop here. Neighbourhood kids buy their first guitars here”), mapuemnns-
st (“They change lives. Really”). [locnennuii mpumep mpu3BaH BOCCO3/1aTh YePThI PA3rOBOPHOI
peu, 9ToObl HaJIaIUTh KOMMYHHKATHBHBIN KaHAJ C LEJCBOM ayJUTOPUEH, TAKKe KaK pPasroBop-
HbIe JieKceMbl ( “cool stuff”, “kids”’). OmHAKO TEKCT OKa3bIBACTCS JOBOJBHO OOBEMHBIM, HMEHA
OCHOBATEJICH He HECYT JOTOIHUTEIILHON aCCOMMATUBHOM HArPY3KH JJIsl OOJIBIINHCTBA YATATEIICH,
arTpakTHBHAs QYHKIIUS HE PeaM30BaHa B TIOJTHOM 00bEME B CHITy OTCYTCTBHS BU3YaJIbHOTO Psi/a.

Haubonee TpaJuIiMOHHBIM BHIOM TEKCTOB, PACCKA3BIBAIONIMX O MPOPECCHOHATILHOU es-
TEILHOCTH KOMIIAaHUH, MOJKHO CYMTATh MAJIO(OPMATHBIN TEKCT, COICPIKAIINNA KPATKY0 HH(OP-
MaIMI0 O KOMITAHMU — OCHOBHBIC (DaKThl U3 MCTOPHH, JOCTHIKCHHS, BHIPAXKEHHBIC B IIU(PPOBBIX
MOKa3aTelsiX, CIoCcoObl B3aUMOICHCTBHS ¢ KiMeHToM. [IpuBenem nmpumep:

“Turner
Turner is a North America-based, international construction services company and
is a leading builder in diverse market segments. The company has earned recognition
for undertaking large, complex projects, fostering innovation, embracing emerging
technologies, and making a difference for their clients, employees and community.
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With a staff of 10,000 employees, the company completes $ 12 billion of construction
on 1,500 projects each year. Turner offers clients the accessibility and support of a local
firm with the stability and resources of a multi-national organization.

OUR VISION
To be the highest value provider of global construction services and technical
expertise.” (Turner).

[IpencrapieHHbIN BbILIE TEKCT HE POCTO HHMOPMUPYET UUTATEINS O CTATyCe U IOCTHKEHU-
X KOMIIAHHHU, HO 00NafaeT Ompe/eleHHbIM PEeKIaMHbIM MOTEHIMAIOM, B YaCTHOCTH Oiaromaps
TOMY, 4TO BepOaibHas COCTABIAIOIAs COMPOBOKAACTCS MOAKPEIUIAIONINM BH3yaIbHBIM PSAIOM:

Ha caiiTe mpencTaBieHO (GoTo odrca KOMIAHMM — COBPEMEHHOTO MOHYMEHTAJIBHOTO 3/IaHHMS
(Puc. 1):

Iurner About Us Our Experience Careers Office Network

Home => About Us
About Us

Who We Are
What We Do

Where We VWork

History

Turner Innovation o ==

Management Team 1 iy - T B: i
safety e

Turner is a Morth America-based, international construction services company and is a leading
builder in diverse market segments. The company has earned recognition for undertaking
Turner Prize Ialrge. complex pr_Uie,:ls. fostering innowvation, embrqcing emerging technoloegies. and making a
difference for their clients, employees and commumnity.

Sustainability

ABOUT YOUR With a staff of 10,000 employees, the company completes $12 billion of construction on 1,500
LOCAL OFFICE: projects each year. Turner offers clients the accessibility and support of a local firm with the

stability and resources of a multi-national organization
New York

OUR VISION
To be the highest value provider of glebal construction services and technical expertise.

Puc. 1

C NUHrBUCTHYECKON TOUKH 3PEHHS, aBTOP TEKCTa CTPEMHTCS CO34aTh 00pa3 OIaromnomyqHoi
KOMIIAHWH, YTO BBIIOJIHSETCSA 3@ CUET COOTBETCTBYIOLIEH CEMAaHTUUYECKOM CTPYKTYpBI JIEKCEM
“international”, “multi-national”, “leading”. JlaHHBIC SNHUTETH CO3MAIOT 00Opa3 KPYIHOMH, BbI-
JIBUHYBILIEICS HA MUPOBOM PBIHOK, a CJIE0BATEIbHO, HA/IE)KHON KoMIanuu. Vcrionb30Banue Bpe-
Mmenu Present Perfect cBueTenbcTByeT 00 ycTosIBIICHCS pemyTaliu opranuszaiuu: “The company
has earned recognition...”. VIcionb30BaHUE KPYIHBIX YHUCEN U YUCIUTEIBHBIX TAKKe OApa3yMe-
BAaET 3HAYUTENBHBIN pa3Mep KOMIIAHUH.

C Touku 3peHus OpraHu3aluy TEKCT pacnaiaeTcs Ha JBa ad3aia. B nepBom ab3alie peus ujer
0 CrielMaNu3alui KOMIaHUH, ee pacronokeHut, cdepe paboTel. Bropoit ab3ai conepkuT Komu-
YECTBCHHBIC JAaHHBIE O COTPYIHUKAX, IPOEKTaX, MHBECTULUAX. B acmekre conepxaHus Halmo-
JaeTcs ONMMCaHue COOCTBEHHO MOCTHKCHHH KOMITAHUH, C OHOW CTOPOHBI, U OMHCAHUS 0COOEH-
HOCTEW B3aMMOJEHCTBUS C KJIMEHTAMU — C IPyroi. B 3Toii 4acTu COCTaBUTENb TEKCTA PeaIn3yeT
MHOU TIOAXO0J1 K M3JI0KEHUI0 HH(OPMAIMH, YKa3bIBasi HA JOCTYITHOCTh YCIYT U TOTOBHOCTH TIEPCO-
HaJla KOMITAaHUH TIOMOYb: “making a difference for their clients”, “offers clients the accessibility
and support”.

Crieyronum 3TarnoM pa3BUTHs TEKCTOB, MPEICTABISIOMNX HHOOPMALIMIO O KOMIIAHUH, CTaJI0
e€ pasbuenue Ha moapaszensl. OQHAKo JaHHBIN GopMmaT, Kak U MpeablIyIe 00pasiibl, OKa3aics
TPOMO3IKMM M MOCTETICHHO BBIIIEN U3 UCIIOIb30BAHUS B CBA3U C U30BITOUHOCTHIO MPEACTABICH-
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HOli B HEM HHpopManiu. CoBpeMeHHBIN NOTpeOUTEb HE TOTOB YEIATh BPEMs CaliTy KOMIAaHUH,
4uTas AETAIU3UPOBAHHBIE TEKCTHI 0 €€ ucTopuu. OTCIONa MOSBIAETCS HEM30eKHOE COKpAICHIE
TEKCTa, TIOCKOJIbKY €ro 00beM OTHOCHUTCS K «(akTopam, BIUSIONIMM Ha MOJTHOTY O3HAKOMJICHHS
anpecara ¢ coobrmennem» [Jlenenena, 2017, c. 97-98].

PaszButie TeXHOJOrHMi caenano BO3MOXKHBIM pa3OuenHue 0onpIioro odbema HH(OpMAIUu
Ha mojpasziensl ¢ Busyanusaiued. Hampumep, xommanus “Wells Fargo” mocumTana neobxo-
JUMBIM BbIIENUTH B pazzaene “About Wells Fargo” takue tematudeckue Onmoku, kak: “Investor
Relations”, “Leadership and Governance”, “Newsroom”, “Working at Wells Fargo”, “Corporate
Responsibility”, “Responsible Lending”, “Social Media”, “Who We Are” (Wells Fargo). Kaxmprii
U3 Pa3IesioB COMpoBOXAaeTCs hororpadueii, n300paxaromiel Iaei B MpoIecce KOMMYHUKAIINH,
NprYeM KOMMYHUKATHBHBINM MPOLECC MPEACTABIAETCS YCIEIIHBIM, HACKOJIBKO MOXKHO CYAUTb MO
MHUMHUKe ero yuacTHukoB (Puc. 2):

About Wells Fargo

Who We Are Newsroom

Wells Fargo Stories wells Fargo reports fourth
> quarter results

<

Explore our stories of how we're helping customers succeed and communities thrive. Learn More >

See News Release (PDF) >

fs

Leadership and Governance Newsroom Working at Wells Fargo

Corporate Responsibility Responsible Lending Sorial Media Who We Are

Puc. 2

Komnanwusi, o4eBUIHO, HE pacCMaTPHUBAET JaHHBINA TEKCT KaK CIOCO0 MPUBJICUEHHUS TOTECHIIU-
aNbHBIX KJIMEHTOB: Takas MHPOpPMAIHS CKOpee OKAKETCS MHTEPECHA KOHKYPEHTaM WU JIHOMISIM,
NOJBICKKBAOIIUM BakaHcHIo. [lonoOHbIi (opmar npeacTaBienust UHGOPMAILMU O KOMIAHHU BO3-
MOYKEH B CIyyae KpYIMHOU OpraHu3alliy, XOPOIIO U3BECTHOM NOTPEOUTENAM, HE HYKJAIOLIEHCS B
0c00OM TIPE/ICTABICHUH.

CoBpeMeHHBIE TEXHOJIOTUH TAK)Ke MO3BOJISIOT ciaenarh pasnuen “About Us” OGonee MHTEpaK-
THBHBIM 3a CUeT 100aBJIECHUS aHMMALMH, UCTI0Ib30BaHus opmara “Stories”, THIIMYHOTO /IS OH-
JNailH KOMMYHHMKalUH, 100aBIeHNS BUJEO, B KOTOPOM paccKa3biBaeTcs 00 OpraHu3aluy, e€ mpo-
AYKIUH, TensiX. Bee 3To moMoraer cokpaTtuTh KOJIMYECTBO TEKCTA M OPTAaHM30BaTh MH(POPMAITHIO
0 KOMITaHWH B 00JI€€ MHTEPECHOM U KHBOM (hopmare.

Haubonee nocemaeMpiMi OKa3bIBAIOTCS CalThl KOMIIAHUM, I1e HHpOpMaLus Npe/cTaBiIeHa
MakcuManbHO éMKo. TpeGoBaHue K MamoMy 00beMy TEKCTa XOpOIIO OTOOPaKeHO B MPE3eHTa-
n komnanuu “The Coca-Cola”, caiit kotopoii comepkut B pazaene “Our Company” HECKOIb-
Ko mozpaszaenoB: “Brands”, “Sustainable Business”, “Better Shared Future”, “Careers”, “News”,
“Investors”. HecmoTpst Ha TO, 4TO y KOMIAHUM Ooraras UCTOPUs, TEKCT, BIHECEHHbIH Ha IIE€H-
TPaJIbHYIO CTPAHUILY, OTINYAETCS KPATKOCTBIO:
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“On May 8, 1886, Dr. John Pemberton served the worlds first Coca-Cola at Jacob's
Pharmacy in Atlanta, Ga. From that one iconic drink, we 've evolved into a total beverage
company.

More than 1.9 billion servings of our drinks are enjoyed in more than 200 countries
each day. And it’s the 700,000 individuals employed by The Coca-Cola Company and
225+ bottling partners that help to deliver refreshment across the globe.” (The Coca-
Cola).

JlaHHBIH TEKCT MpeACTaBiseTCs Oosiee EHHBIM ¢ XYJ0KECTBEHHON TOUKHU 3PEHHs, YeM Jpy-
rue 00pasiibl, IPUBEICHHBIC BBIIIE: B 3TOM CIIy9ac MCIOIb3YEeTCS HHBEPCHS, YTOOBI TOTYEPKHYTh
Ooraryto ucroputo komnanuu (“On May 8, 1886, Dr. John Pemberton served ...”"), MOSABIAIOTCS
snuTeThl ( “iconic drink”, “total beverage company ). JlaHHbIE SI3BIKOBBIE CPEACTBA CO3/IAIOT 00-
pa3 JIereH1IapHoro HAITMTKA, B TO BPEMs KaK BTOPOH a03al] IepeHOCHT YUTATeNs B PEIbHOCTb, T/e
MaTeMaTHIeCKHe MOKa3aTel Iy MPH3BaHbI OKAa3aTh MACIITA0bI KOMITAHUH, IPHYEM e MaclITa0-
HOCTH Ha CTWJIMCTUYECKOM YPOBHE MOJKPEIUIsieTcs runep0ooit ( “to deliver across the globe™).

MHTepecHBIMI TIPEICTABIAIOTCS MHTEPTEKCTyalIbHBIC CBS3H, BO3HUKAIONIME MEXIY pasie-
namu caitta. CnoBocoueranue “Total Beverage Company” BBIHOCUTCS B 3aIVIaBHE CIICIYIONIETO
paszena, Tae CONEPKUTCS TEKCT, XapakTepu3ytonui Operpl kommanun: “Our beverage portfolio
has expanded to more than 200 brands and thousands of beverages around the world, from soft
drinks and waters, to coffee and teas. Learn more about our brands and our commitment to quality
products.” (The Coca-Cola). Tekct comnpoBoxaaeTcs sipkoi, 3a10pHO# (hoTorpadueii 1 CChITKOH,
HpHIIIANIAONICH y3HATh 00JbIne 0 OpeHiax. Takke MPUCYTCTBYET BO3MOKHOCTD MPOCMOTPA BH-
neo (Puc. 3):

Total Beverage Company

Our beverage portfolio has expanded to more

+ than 200 brands and thousands of beverages
around the world, from soft drinks and waters,
to coffee and teas. Learn more about our brands
and our commitment to quality products.

EXPLORE OUR BRANDS

Q Refresh the World. Make a Difference: The Coca-Cola Company

13

S \We shiv%) < » herightthing
older8across the world

for stakeh
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MocmoTpeTs Ha (8 Youlube

Puc. 3
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Taxum o6pazom, cobcTBenHo TekeT o komnanuu “The Coca-Cola” omnyaercst ocoboit a-
KOHUYHOCTBIO M COJCPKUT TOJNBKO OCHOBHYIO MH(OpMAIWiO 00 MCTOPUM OCHOBAHHUS M pa3Me-
pe KOMIaHuH. B TeKcT OpraHnyHO BIMCAHBI TIPEIEICHTHBIC HMEHA, YHCIIA U YUCTUTENbHBIE. BO
(parMeHTe TEKCTa, CoAepKaIieM HHGOPMALIMIO O PACIIUPEHUH aCCOPTUMEHTA HAIIUTKOB, TAKKE
COJIEPIKATCS YMCITUTEIBHBIE, & IOCTHIKEHHS 0TOOPAKAIOTCS €IIE M 33 CUET UCTIONIb30BAHMUS BpeMe-
uu Present Perfect (“has expanded ). HecMoTps Ha TO, 9TO TEKCT JIAKOHUYEH, HEJIb3sl HE OTMETUTh
ero éMKoCTb. Bueo koMneHcupyeT 00bEM HAMCAHHOTO TEKCTa, HO HE €T0 COIEpIKaHNe, TI0ITOMY
BHICOPOJIUK TIO-TIPEKHEMY COMPOBOKIACTCS TEKCTOM, KOTOPBI CYMMHPYET COJICpIKaHHUE BUICO U
OJTHOBPEMEHHO BBITIOJIHACT aTTPAKTHBHYIO (DYHKIIHIO.

Crnemyromuii mpuMep HArISIHO JEMOHCTPUPYET UCTIONB30BAHNE MAHHUITYJIATUBHBIX TAKTUK B
paMKax U3y4aeMbIX TEKCTOB:

“Craft Matters.

Since 1997, we've seen the digital landscape change dramatically. Our industry has
transformed, our clients’ businesses and their challenges have become more complex,
consumer behavior has shifted and we as a company have evolved with some changes.

Twenty-two years ago, we were founded on the belief that smart ideas and rich
interactive experiences built with craft and creativity would move our clients’ businesses
forward. We still believe that today.

We believe bleeding-edge companies drive deeper, more meaningful connections with
their consumers. We help our clients realize the full potential of being a modern brand
that moves at the pace of culture by exploiting the last unfair competitive advantage any
brand has: craft, design, and creativity.” (Firstborn).

B npuBeeHHOM TEKCTE aKTHBHO UCIOJB3YHOTCS TAKTHKH MPUCOSAUHEHHS M OTCOCIMHEHUSL.
Cpenu s3bIKOBBIX OCOOCHHOCTEH CJIelyeT OTMETUTh YIIOMHUHAHWE JIaThl OCHOBAHHS KOMITAHUH B
COYETaHUH C MCTIONB30BaHUEM BpeMeHH Present Perfect, 4To BHOBB MO3BOIISIET C/IeNaTh aKI[CHT Ha
nocTkeHUsX. [IpuemM aHalnoruu u KOHTpacTa, NPUMEHsIEMbIN BO BTOPOM ab3arie, Oa3upyercs Ha
npoTtuBonocrapieHnn BpemeH Past Simple u Present Simple. MHTepecHO Taxke MCIONB30BaHIE
MmeTtadopbl B HauaabpHOM ab3ate “we 've seen the digital scenery change dramatically”.

[TocTeneHHOE MOHNMAHNE PEKJIAMHOTO TIOTEHIINANIA TEKCTOB, Pa3MEIICHHBIX Ha MEPBOM CTpa-
HHUIIE caiiTa KOMIIAHWUH, TIPUBEJIO K TOMY, YTO aBTOPHI Hayaad KOMOMHUPOBATH HECKOIBKO TEM B
paMKax Takux TeKkcToB. OHHU TEIeph HEe TONBKO COIepKaT MHYOPMAIIMIO 0 KOMITAHUH, €€ UCTOPHH,
PYKOBOJICTBE, paOOTHHKAX, HO BKIFOYAIOT HH(OPMAIIMIO O KOHKYPEHTHBIX MPEUMYIIECTBAX:

“Since 2011 we offer Web Development and Digital Marketing services. We work with
vocation and our success is the direct result of helping our clients improve and achieve the
objectives set, through a long-term relationship and agreements based on professionalism
and results.” (Kiwop).

B nanHOM TekcTe cOXpaHEHO aBTOPCKOE BbIIEIEHHUE KUPHBIM MIPU(PTOM Haubosee 3HaYUMOi
C TOYKH 3peHus cocTaButens nHdopmanuu. [padudeckuil cnocod BeIAENeHHUS MPUHIUNUATLHO
BKHBIX KOMIIOHEHTOB TEKCTa MPEACTABIACTCS HANOOIEe TPOCTHIM CPEACTBOM NPHUBIICUCHNS BHU-
MaHHs. ATTpaKkTHBHAs (YHKIHS HA COBPEMEHHOM 3TAIe MOXKET BBITIOIHATHCS TAKKE 3@ CUET IKC-
TPAJMHTBUCTHYECKUX CPEJICTB, KAK yKE YIIOMHHAIOCH BBIIIE, YTO 00ECIEUNBACTCS HHTEHCUBHBIM
pa3BHUTHS TEXHOJOTHH. B Hamieil BEIOOpKe eCTh MPUMEPHI TEKCTOB O PO(ECCHOHATBHOM JeATeNb-
HOCTHU KOMITaHHH, TJI€ COMCPIKUTCS aHUMAIHs, TpaduKa v IeIeHNe Ha Pa3ielbl, TIPU 3TOM IIPH TIPO-
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JIMCTHIBAHUHN CTPAHUIIBI TEKCT M N300PaKEHUS PA3MBIBAIOTCSI, TPH BBIICICHUH TEKCT MEHSIET IIBET,
aKTHBHO MCIIONB3YIOTCS BapHaIly MPU(TOB 1 IBETOBBIX COYeTaHuil. bonee Toro, coBpeMeHHbIe
TEXHOJIOTHHU MO3BOJISIOT COMPOBOXKIATH TEKCTHI O MPOPECCUOHATBHON JIEATENbHOCTH KOMIIAHUH
snementoM SEO-onTuMusaimu (KI0ueBoi 3ampoc, KOTOPBIi A0MKEH MPUBJIEKATh KIMEHTOB).

HcnonpzoBanue SEO-onTUMH3aluy M03BOMISAET HE IPOCTO paccKas3arh 0 cede, HO M OpraHny-
HO 100aBUTH B Marepuai OOHyCHBbIE 3ampochl. Kak mpaBuiio, BHyTpU TEKCTa TaKhe KITIOUEBBHIC
cloBa U (hpa3bl MOTYyHaIOT BbIIEIECHHE JKUPHBIM LIPU(TOM MM IIBETOM. YCIEX TaKOro TeKcTa Oy-
JIeT BO MHOTOM 3aBHCETH OT KOMUpanTepa, Tak Kak M30bITOK KIFOUEBHIX (hpa3 MOKET OTTOIKHYTh
PELUNUEHTa, a CIEA0BaTeNbHO, U MOTEHIHAIBHOTO KINEHTa, MOCKOJbKY TEKCT OyleT CIOoXKHee
yutats. [IpuBenem npumep SEO-Tekcra, pa3menienHoro Ha caiite SEO-areHTcTBa:

“About WordStream
WordStream has been helping small businesses with online advertising for over 12
years — providing actionable (and fun to read!) tips and strategic advice, along with the
tools to reach their biggest goals.
What started as a keyword research tool expanded into a full suite of advertising

services and solutions with even more (awesome) free tools, including our award-winning
Facebook Ads and Google Ads Performance Graders.” (WordStream).

SEO-k1t0ur 00BIYHO BBIICISIOTCS IBETOM, OHH TTIO3BOJISIIOT CO3/IaTh JIOTIONHUTENIBHBIC H3Me-
PEHUS TEKCTa, MPUYEM BEKTOP Pa3BEPTHIBAHUS MH(POPMAIMH [IETUKOM M MOTHOCTHIO 3aBUCHUT OT
WHIUBUIYATbHBIX XapPaKTEPUCTUK YnTaTelNsl. TaKUM 00pa3oM, MOXKHO TOBOPHTH O TOM, YTO U3HA-
YaJIbHO MAaCCOBBIH PEIIHIIUEHT TEKCTOB O MPOPECCUOHATBHOMN IS TETbHOCTH KOMITAHHU CTAHOBHT-
cs1 OoJiee MHIMBHYaIU3HPOBAHHBIM, YTO TIOBBIIIAET PEKJIAMHBIN MOTEHIMAT TAKOTO TEKCTA.

CrpemiieHne K MHIMBHIYaTbHOCTH HOATBEPIKIACTCS MOSBICHUEM BAPUATUBHOCTH (HOPM U3Yy-
YaeMbIX TEeKCTOB. [IprMepoM MOKET MOCIYXUTh OMMCaHNE UCTOPUH KoMranuu Renault yepes ee
(armaHcKue TOBApPHI:

“The Group’s ambitions

When you think of us you probably think about iconic cars, an international company
bolstered by a unique Alliance with Nissan and Mitsubishi Motors, a presence in Formula
[ and futuristic concepts.

But do you know what goes on behind the scenes in this uniqgue human and industrial
adventure? More than 111 000 employees in 38 countries propelled by a single driving
force: passion. Where does this energy come from? From our shared mission: providing
sustainable mobility to all around the world. Take a ride into the heart of Renault Group.”
(Renault).

CTpyKTypa TPHUBEICHHOTO BBIIIE OTPHIBKA, B LIEJIOM, HATOMUHACT MPEbITYIINE BapHAHTHI
NOMOOHBIX TEKCTOB: MPUBOJMUTCA MH(OPMALIUS O KOMIIAaHHH, €€ pa3Mepax, YTo MOAKPEIUIseTCs
YUCIOBBIMU JaHHbIMH. OOpalaeTr Ha ce0si BHUMaHKE MOBBIILICHHAS HHTEPAKTUBHOCTD TEKCTA: Ye-
peloBaHKMEe MECTOMMEHHI BTOPOTO M MIEPBOTO JIUIIA, UCTIONB30BaHUE BOIPOCOB, BBIIETEHNE OCHOB-
HOI nH(OopManuu xupHbIM mpuhToM. bonee Toro, TekcT HE MPOCTO HHOOPMHUPYET PEIUNUCHTA
0 KOMITaHUH, B HEM TPUCYTCTBYIOT MeTaOpsbl, UK 00pa3bl 0A3UPYIOTCS HA TPOQECCHOHATHHON
JeATeNbHOCTH OpraHu3auuu: “a single driving force: passion”; “sustainable mobility”; “take
a ride into the heart of Renault Group”. Cneayer 3aMeTHTh, YTO IMEHHO s3bIKOBas MeTadopa
paccmaTpuBaeTcs JIMHIBUCTaMU Kak Haubonee 3pQeKTUBHOE «CPEeICTBO apIyMEHTATHBHOTO BO3-
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neiictBus» [bapanos, 2000, c. 130]. TexkcT npogomkaer pyOpuka, NpeACTaBIsIONas OCHOBHbIC
MOJIeNTH KOMITaHHUH (TEKCT Ha CalTe COMPOBOXKIAETCS COOTBETCTBYIOIMME (hoTorpadusiMu):

“Climb aboard our 4 brands
History, performance and style. Feel the connection with one of our brands.
Renault. Dacia. Alpine. Mobilize.” (Renault).

Kak BuiHO U3 IpUBEICHHBIX TPUMEPOB, MaJIbIii ()OpPMAT BOMELIAETCS 3a CUET UCTIONB30BAHUS
TPEICICHTHBIX UMEH — Ha3BaHUI ITIABHBIX aBTOMOOMIIBHBIX MEPOTIPUSATHH, 0003HAYEHHS OPEH/I0B
1 Mapok. Takas nogada nHpOpMaIUK HaleJeHa Ha (JOPMHUPOBAHNE YCTOMYMBBIX aCCOIMATHBHBIX
CBSI3EH MEXy KOMITaHHEH U aTpuOyTaMu ycriexa.

Mexy Ha3BaHMEM KOMIIAHMU M BBIIYCKa€MbIM €d TOBAPOM HHOIZA BO3HUKAET HACTOJIBKO
CUJIbHAS aCCOLMALMSL, YTO POUCXOIUT NEPEHOC UMEHU KOMIIAHUM Ha caM ToBap. [Ipumepom Mo-
KET CIIY’KUTbh UCTOpUs KoMIaHuH “Pampers”:

“About Us
Pampers is dedicated to every baby’s happy, healthy development. Learn more about us, our
products and our commitment to you.” (Pampers).

HHTEepecHbIM MapKETHHTOBBIM XOOM MOXHO CUMTATh HEXapaKTEpPHOE pa3MeIleHue HH(Op-
Maluu 0 MpodeccuoHaIbHOM JesTeNbHOCTH KOMIaHuH. Pa3Menienyie TeKCTa-npe3eHTalul KoM-
MIaHUU HE Ha OT/EJIbHOU CTpaHMIIE, a Cpa3y Ha IVIaBHOM MO3BOJSAET 3asBUTh O ceOe U, OUEBHIHO,
COKOHOMUTH OIOIDKET, 3aJI0KEHHBIN Ha pa3paboTKy caiita. Takas mojada xapakTepHa A KOMITa-
HUH, TPEJIAraloliX OTPAHNYEHHBINA CIEKTP YCIyT. JIOTHUHBIM MpeCTaBIseTCs TOT (PakKT, 4TO BO
n30eKaHue N3NUIIHEHN 3arpy>KeHHOCTHU [TIaBHOW CTPAHHILIbI, COCTABUTEIb TEKCTa OYJIET CTPEMHTh-
sl K MAaKCUMAJIbHOW JTAKOHUYHOCTH:

“Lorem ipsum is placeholder text commonly used in the graphic, print, and publishing
industries for previewing layouts and visual mockups.” (Lorem ipsum).

Maunblit popmar TeKCTa Ha rPaMMaTHYECKOM YPOBHE MOAEPKUBAETCS CKATHIMU KOHCTPYKIIU-
SIMH — IIAPOKO MCTIONB3YIOTCS TPUYACTHBIE 000POTHI, O0BSIBICHHUE COAEPIKUT TIEPEUHCIICHUE BCEX
JOCTYIHBIX TOBAapOB / yciyr. [IpuMeuarensHo, uTo 6osee moapoOHas nHOpMAIHI MOKET COep-
’KaTbCs B JIPYTUX paszenax caifra. B wacTHocTH, ynomsHyTas Bbllie komnanus “Lorem ipsum”
OYEHb MOJAPOOHO MPUBOAUT UCTOPHIO MOSIBIEHUS CAMOTO TIOHATHS, BBIHECEHHOTO B Ha3BaHUE Op-
raHU3alnK, TAaKUM 00pa3oM TOAMEHSS HEMPOJOKUTEIbHYIO UCTOPHIO CYIIECTBOBAHUS CaMOM
KOMITAHUH BHYIIUTEIHHBIMU AaTaMHu TOABICHUS NOHATHA “Lorem ipsum”.

MapkeTonoru OTIeNBHO BBIICNSAIOT TEKCT, pa3MeIleHHbIN Ha 1ieneBoii crpanune (“‘Landing
Page”), Ha KOTOpOIi OCHOBHOE BHMMaHHUE (POKYCUPYETCS Ha BBINOJIHEHUH KOHKPETHOTO ICHCTBUSL.
[IpuBenem npumep KOMIIAHUH, pa3padaThIBAIONIEH CallThI:

“Build Your Online Store, Your Way
Try it free for 14 days — no credit card required. Free 24/7 support” (Volusion).

ABTOp OOBSIBIISET BBITOAHBIE YCIOBUS TPEATIOKEHHS, TIPEIarasi B JajJbHEHUIIEM OMpe/ieNeH-
HBIN AJITOPUTM JIEUCTBUM:
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“Everything You Need for Ecommerce Success
Create Stunning Storefronts
Sell With Ease
Expand and Scale” (Volusion)

C NMHTBUCTUYECKOW TOUKHU 3PEHUS TAKOH TEKCT BKIIIOYAET B ce0st OPOCKHIA CIOTaH ¢ UCHOIb-
30BaHMEM KaKOTO-JIMOO CTHJIMCTHYECKOTO MpUeMa, B JANBHEHIINX BKIAJIKaX HAXOMUM OOWITHE
MMIIEPATUBHBIX KOHCTPYKIMIA, OOy natomux K aeicteuto (“Try it Free for 14 Days”; “Create
Stunning Storefronts”; “Sell With Ease”; “Expand and Scale’), a npu onmcaniu cOOCTBEHHO TO-
BApOB U YCIIYT UCTONB3YIOTCA EMKHE OHOCOCTABHBIE MIMEHHBIC Mpeiokenust: “Smart Themes.”;
“Beautiful Sites.”; “Seamless Checkout Experiences” (Puc. 4):

Everything You Need

Create Stunning Storefronts Sell with Ease Expand and Scale

Enjoy powerful ecommerce features—including inventory Reach more customers and grow your sales with built-in Viith responsive themes and a comprenensive site builder,
management, payment callection, and unlimited product SEO management, newsletters, a CRM system, and more. you can create a unique store without code in just a few
options—in one place. minutes.

CREATE YOUR STORE = SELL YOUR PRODUCTS - GROW YOUR BUSINESS =+

Puc. 4

Taxoro pona TekcT HauboIEe MOTHO 0TOOPAXKAET €r0 PEKIAMHYI0 HAIPaBIEHHOCTb, CTPEMIIe-
HUE MaHWIYJIUPOBATh, MOOYXKAATh K JICHCTBHIO, OJHAKO, CIOCO0 TMoAaYy MHPOPMALK TPOTHBO-
PEYUT MBICIIU HEKOTOPBIX YUEHBIX, TTOJATralONINX, YTO MPU3HIB, BRIPAXKEHHBIA HMIUIUIIUTHO, «3HA-
YUTENHHO TOBBIIIAET 3PPEKTUBHOCTH peKnamMHoro coobmenus» [Aunukus, 2006, c. 176]. Takoe
NPOTUBOPEYHE CBUAETENBCTBYET O SPKO BHIPAKEHHBIX JMHAMUYECKUX MPOIECCax, 3aTPOHYBLINX
TEKCTBI, IPEJICTABMAIONINE B HHTEPHET-TIPOCTPAHCTBE MPO(ECCHOHATBHYIO IeITeIbHOCT KOMIIa-
Huu. @opma, KoTopas B Hayajle BeKa Ka3ajach HEIOMYCTHMOM, CTana BOCTPEOOBAHHOM CITyCTS
BCETO OJHO-/1Ba fAecsaTmwieTus. CiemyeT eme pa3 moa4epkHyTh, 4YTO MHOTUE U3 YKA3aHHBIX BBIIIE
U3MEHEHMH B JIMHIBUCTUYECKUX MapaMeTpax Mano(opMaTHBIX TEKCTOB O MPo(eCCHOHATBHOIM Jie-
ATENBPHOCTH KOMIIAHUM CTall BO3MOXHBIMH OJarojiaps pa3BUTHIO TEXHOJOTHH, 3a CYET 4Yero B
TEKCT BHEJPSIETCS SKCTPATMHTBUCTUYECKAs COCTABIIAIONIAs, a TaKxke Onaroapst COOCTBEHHO 0CO3-
HAHUIO PEKJIAMHOTO MOTEHIIMAIA TAKUX TEKCTOB.

4. BBIBO/JIbI

YuuThiBas NPOBEJEHHBIH BBILIE aHATN3, CIIEAYET OTMETHTb, YTO TEKCT O NPO(eCcCCHOHATBHOM
AEATEIbHOCTY KOMITAHUHY IIOCTETICHHO Pa3BUBAJICA B OT/AENIBHBIN KAHP PEKIAMHOIO TEKCTA, PACILIH-
pAst Kpyr QyHKIMI OT 4MCTO MHQOPMATHBHOMN K aTTPaKTUBHOM, KOMMYHHKATHBHOM, SKCIIPECCHB-
HOIA. B 1enoM, B HacTOAIINI MOMEHT y TaKUX ()parMEHTOB aHTIOA3bIYHOTO MEJUITHOTO TUCKypca
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MPOCIIEKUBAIOTCS BCE 0COOCHHOCTH PEKJIAMHBIX TEKCTOB, 0003HaueHHbIe J[3Bumom Kpucramom:
“Despite the impact of the glossy format, the memorable image and the famous personality, it is
language which can make or break an ad. <...> Commercial advertising stands out stylistically
on several counts. Like literature, it can employ other varieties of language in its service <...>.
Lexically, it tends to use words which are vivid, concrete, positive, and unreserved. Grammatically,
it is typically conversational and elliptical — and often, as a result, vague. It uses highly figurative
expressions, deviant graphology, and strong sound effects, such as rhythm, alliteration, and rhyme,
especially in slogans” [Crystal, 1995, p. 388].

Wrak, 3a 1OCTaTOYHO KOPOTKHH MEPUOI] BPEMECHH, OXBATHIBAFOIINH J[BA MOCICIHUX JECATH-
JIeTHS TIPOM30IIIO 3HAUYMTENIBHOE PA3BUTHE TEKCTOB O MPO(PECCHOHANBHON AEATENIBHOCTH KOM-
nanuid. [Ipexzie Bcero mpou3ouuio nepeocMbICieHne UX (YHKIMH U OCO3HAHHE PEKIAMHOTO
TOTeHIMaNa. Pa3BuBainch 0COOCHHOCTH KOMIO3UIMOHHOTO PEUICHHsS: YETKO MPOCICKUBACTCS
JIBIKEHHE OT MOJHO(DOPMATHOTO TEKCTA, MOCBSMICHHOTO MCTOPHU PA3BUTHUSI KOMIIAHWH C y4e-
TOM BCEX JIeTaleil, K TeKCTy Manoro oobema. CTpemiieHne K Mano(hOpMaTHOCTH TIPOCISKUBACTCS
HE TOJIbKO Ha YpOBHE 00hEMA TEKCTa, HO M B UCHOIB30BAHUU 0oJiee EMKHUX SI3BIKOBBIX CPEIICTB.
[TonmHbIe ABYCOCTABHBIC MPEIVIOKEHUS ¢ PA3BUTON CETKOW BPEMEHHBIX OTHOIICHWH 3aMEHSIOT-
Csl KOHCTPYKIUSIMH, OJJHOCOCTABHBIMH TIPEUIOKCHUAMH, TEPEUUCICHUEM TIPEIIEICHTHBIX HMEH.
TexHuveckue cpeicTBa MO3BOJISIOT 3aMECTUTh TIEYATHBIN TEKCT 00JIee IPKUM BU3YaIbHBIM PSIIIOM,
XOTS IOTPEOHOCTh B TEKCTOBOM COMPOBOMKICHUH OCTAETCS. TEKCT, MApPKUPYIOIINKA (OTO U BHIEO
MaTepHua’bl, B TIEPBYIO OYEPE/Ib BHIMOIHACT aTTPAKTHBHYIO (QYHKIMIO. Takue TEeKCThI BCerma OT-
HOCSTCS K Mano()OpMaTHbIM, OJJHAKO, CO BPEMEHEM YMEHBIIAETCS HE TOJIBKO COOCTBEHHO 00BEM
TEKCTa, HO POMCXOIUT KOMIPECCHS ColeprKalieiicss B HeM HH()OPMAILINK — UCTIONB3YIOTCS Ooree
EMKHe TpaMMaTHYeCKUe CTPYKTYPBI: IPUYACTHBIE 000POTHI, KOHCTPYKIIUH, OTHOCOCTAaBHbIE MPE/I-
noxeHust. Cxarre HHPOPMAIIUH TIPOUCXOIUT 33 CYET UCTIONB30BAHMS TEXHUYECKUX CPEICTB, a Ha
S3BIKOBOM YPOBHE — OCPEICTBOM BHEPECHHS B TEKCT MPEICACHTHBIX HMEH.
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SAMPLE SOURCES AND ACCEPTED CONTRACTIONS

Section “About us” of the site of the company “Centaur guitar”. Retrieved from https://cen-
taurguitar.com/pages/about-us (accessed: 1 September 2022) — (Centaur guitar).

Section “About us” of the site of the company “Turner construction”. Retrieved from https://
www.turnerconstruction.com/about-us (accessed: 1 September 2022) — (Turner).

Section “About Wells Fargo” of the site of the company “Wellsfargo”. Retrieved from https://
www.wellsfargo.com/about/ (accessed: 1 September 2022) — (Wells Fargo).

Section “Our Company” of the site of the company “The Coca-Cola”. Retrieved from https://
www.coca-colacompany.com/company (accessed: 1 September 2022) — (The Coca-Cola).
Section “About us” of the site of the company “Firstborn”. Retrieved from https://www.first-
born.com/what-we-do/ (accessed: 1 September 2022) — (First Born).

Section “About us” of the site of the company “Kiwop”. Retrieved from https://www.kiwop.
com/en/about-us (accessed: 1 September 2022) — (Kiwop).

Section “About us” of the site of the company “Wordstream”. Retrieved from https:/www.
wordstream.com/aboutus?camplink=mainfooter&campname=Company (accessed: 1 Septem-
ber 2022) — (WordStream).

Section “Our Company” of the site of the company “Renault group”. Retrieved from https://
www.renaultgroup.com/en/our-company/ (accessed: 1 September 2022) — (Renault).

Section “About us” of the site of the company “Pampers”. Retrieved from https://www.pam-
pers.com/en-us/about-us (accessed: 1 September 2022) — (Pampers).

Section “About us” of the site of the company “Lorem ipsum”. Retrieved from https://lo-
remipsum.io/ (accessed: 1 September 2022) — (Lorem ipsum).

Landing page of the company “Volusion”. Retrieved from https://volusion.com/ (accessed: 1
September 2022) — (Volusion).
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Abstract: The development of online media and the growth of the number of Internet
users provoke the rise of new forms and genres, which initially appeared in the English lan-
guage. In the sphere of business, it has become essential to have a website, the main compo-
nent of which is the “About Us” section. Minitexts placed in this section in the course of time
changed their focus from being merely informative to becoming advertising. This transfer of
its functional value has led to the change in structural and semantic features of the text. The
research aims at analysing linguistic features of the texts of the type mentioned. The research
seems to be relevant because it deals with the media discourse which offers new ways of pro-
moting goods and services. Such new forms require scientific treatment of their structure and
content. The scientific novelty of the study lies in treating the above-mentioned texts from the
point of view of their dynamics. The authors claim that there has been a functional change in
the texts under consideration from them being informative to becoming promotional which
caused the changes in their structure, contents, and volume.
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