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Editorial Dmitry S. Khramchenko

INTRODUCTION TO VOLUME 8, ISSUE 2

Dmitry S. Khramchenko, Editor-in-Chief

1. Overview

Welcome to Volume 8, Issue 2 of Professional Discourse & Communication. The articles
assembled here examine how language functions as an instrument of authority, persuasion,
resistance, and institutional reproduction in markedly different professional spheres. From
the correction of grammatical errors in a Russian teacher’s private messages to the rhetorical
framework of presidential legitimacy in Nigeria, from the hyperbolic registers of automobile
marketing to the cautious framing of artificial intelligence in German journalism, each con-
tribution demonstrates that professional communication is never merely transactional. It re-
mains strongly ideological and considerably consequential for how institutions operate and
how individuals position themselves within them.

This issue brings together six studies that span political, educational, commercial, sci-
entific, and cinematic discourses. What unifies them is a shared commitment to treating lan-
guage as a professional practice in its own right — not as a transparent medium for conveying
pre-existing meanings, but as a material force that constructs identities, legitimates power,
manages public sentiment, and organizes economic exchange.

2. Geographical scope and scholarly dispersion

The geographical distribution of contributors to this issue reflects both the global reach
of the journal and the local specificity of the phenomena under investigation, bringing togeth-
er research from Nigeria, Indonesia, and Russia. This dispersion is not incidental. The study
of professional discourse, when it remains confined to a single linguistic or national back-
ground, risks producing parochial theory. The articles published here resist that limitation
by grounding their analyses in concrete communicative situations, whether in 1980s Lagos
banking offices, contemporary Nigerian university tribunals, German newsrooms covering
Al-generated art, Indonesian internship interviews, or Russian university messenger chats
with international students — all drawing on conceptual theories that are immanent to these
communicative environments. The result is a collection that speaks to the particular without
sacrificing theoretical ambition.

3. The structure of this issue

The sequencing of articles in this issue follows a deliberate logic of scalar descent, moving
from the broadest manifestations of professional discourse in public political and commercial
spheres toward increasingly more granular and localized communicative situations. We be-
gin with mass genres that influence national audiences and public perceptions (presidential
commemorative rhetoric and promotional marketing discourse) before turning to journalistic
framings of technological change, cinematic representations of institutional gender politics,
corporate hiring practices, and finally the dyadic interactions that construct the foundation
of professional socialization. Such progression mirrors the structure of how professional
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discourse circulates: moving from the mass-broadcast registers establishing the ideological
climate directly down to the localized, face-to-face and screen-to-screen encounters where
professional competence is actually transmitted and evaluated.

4. About the articles

Reuben Kende opens the issue with his article “‘We Rose from the Ashes of Despair’:
A Pragma-Stylistic Analysis of Metaphor in President Tinubu's 2024-2025 Democracy Day
Speeches”, examining metaphor as a professional instrument of state communication. Using
the Metaphor Identification Procedure, the author identifies 22 active metaphors organized
into six conceptual domains, with rebirth and struggle metaphors dominating the rhetoric.
The article’s central finding concerns the multifunctionality of these metaphors in cogni-
tive frameworks and stylistic dimensions simultaneously. Kende convincingly demonstrates
that commemorative political discourse is a highly institutionalized professional genre where
metaphor performs organizational work, reframing historical trauma as collective triumph,
justifying present economic hardship, normalizing systemic repair, and elevating democratic
governance to the status of sacred duty. As seen in the article, integrating Conceptual Met-
aphor Theory with combined pragma-stylistic frameworks offers a methodological model
for analyzing professional political discourse that avoids reducing metaphor to either pure
cognition or pure rhetoric.

Yulia Filyasova’s “Linguistic Means of Intensification and Emphasis in English Promo-
tional Discourse” shifts the focus from political legitimation to commercial persuasion, yet
maintaining the analytical gaze on mass-mediated professional discourse. Exploring speech
segments in ten luxury and premium vehicle brochures, the author establishes a hierarchy of
emphatic devices with dominating adjectives and adverbs, followed by pragmatic intensifiers,
comparatives, and superlatives, alongside a minor presence of abstract nouns, verbs, idioms,
and metaphors. The crucial finding here concerns the absence of complex figurative language.
Metaphors and idioms constitute merely 2% of intensification means in the study’s corpus. Fi-
lyasova argues that global automotive conglomerates deliberately eradicate complex cultural
idioms. They replace them with highly positive evaluative descriptors to guarantee cross-cul-
tural persuasion. This corporate communication strategy relies on linguistic homogenization
to maintain commercial dominance in international markets.

Natalia Shnyakina’s “Strategemes for Representing the Creativity of Artificial Intelli-
gence in German Popular Science Discourse” introduces the concept of strategemes, i.e.,
abstract units realized through clusters of speech tactics within broader communicative strat-
egies. The author identifies two dominant negative strategemes — rejection and doubt — which
heavily overpower minor expressions of approval. The rejection strategeme, which uses vo-
cabulary of theft, copying, danger, and degradation, proves most frequent. Shnyakina ex-
plains its domination through German linguocultural values — respect for legal norms, com-
mitment to quality, emphasis on deliberate and accountable action, and orientation toward
innovation tempered by risk awareness. The study exposes how science journalists mobilize
specific strategemes to protect the borders of human copyright. Popular science journalism
functions as a crucial institutional gatekeeper, and the media aggressively renegotiates the
ethical boundaries of automated professional labor.

“Challenging Gender-Hegemonic Narratives in Nollywood: A Critical Discourse Analy-
sis of Kunle Afolayan’s Citation and Swallow” by Aanu Jekayinoluwa Olowe examines how
female characters deploy speech acts and deliberate discursive positioning to resist patriarchal
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authority in academic and workplace interactions. Cinematic dialogue operates here as a di-
rect simulation of institutional communication. The most theoretically significant finding
concerns the manipulation of van Dijk’s ideological square as female characters strategically
emphasize positive in-group attributes (e.g., professional credentials, procedural knowledge)
and simultaneously de-emphasize the positive attributes of patriarchal out-groups. In one
striking exchange, analyzed in the article, a female professor lists her superior qualifications
(two PhDs, a Rhodes Scholarship, a Doctor of Letters, and a Nobel Prize nomination) before
delivering the decisive imperative “Sit down!” to lexically counter-dominate a male inter-
locutor who attempts to unfairly dismiss her. The article shows that cinematic dialogue can
model discursive strategies of institutional resistance applicable beyond fiction.

Vladimir Botin and Irina Malyavkina narrow the analytical focus further to the most
granular scale of professional communication — private digital correspondence between
teachers and students — in “Personal Internet Discourse of a Teacher of Russian as a Foreign
Language: Linguodidactic Aspect”. Working with the message corpora sent by students from
China, Turkmenistan, and Vietnam via VKontakte, Telegram, and WeChat, the authors iden-
tify typological models centered on information transmission and action-prompting persua-
sion. The study’s most provocative finding is that error correction in student messages does
not produce resistance but rather intersubjectivity, i.e., a pedagogical effect achieved through
the specific discourse structure of social media, where informality coexists with institutional
hierarchy. The authors reveal that personal Internet discourse possesses high pedagogical po-
tential precisely because it combines personal orientation with institutional framing, a duality
that traditional classroom communication cannot replicate.

Koen Hendrawan, Mardi, and Dewi Susita close the issue with “Developing Work Read-
iness in Generation Z: The Role of Digital Skills, Communication, Experiential Learning,
and Self-Efficacy”, a mixed-methods study that explores how students perceive the commu-
nicative demands of the labor market and specialized professional discourse communities
they are about to enter. The authors deliver a finding that directly contradicts Western theo-
retical models: self-efficacy fails entirely as a mediator between professional competencies
and work readiness. Instead, digital skills, communication skills, experiential learning, and
demonstrable portfolio outputs drive work readiness directly. The qualitative phase reveals
why. Indonesian Gen Z students prioritize tangible skill evidence (e.g., portfolios, certifica-
tions) over internal psychological confidence, and they perceive “Orang Dalem” (informal
networks) as more decisive than individual self-belief. For readers concerned with teaching
professional communication, this article challenges confidence-building interventions that
lack authentic, output-oriented task design.

5. Themes of the issue

Four interconnected themes organize the conceptual territory covered by this issue.

The first theme concerns discourse as institutional reproduction and resistance. It en-
compasses the ways professional communication maintains or subverts organizational pow-
er structures. Olowe’s analysis of cinematic tribunal discourse and Kende’s examination of
presidential commemorative rhetoric both demonstrate that institutional genres are sites of
ideological contestation. Olowe shows female characters appropriating the formal registers of
academic and workplace authority. Kende highlights the presidency appropriating deep bio-
logical schemata and sacred ritual metaphors to construct legitimacy. Both articles reveal that
professional discourse is never neutral with respect to power. It either strengthens the existing
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hierarchies of power or provides the verbal means for their transformation. This theme
connects linguistic analysis to theories of institutional change, proving that discourse is be-
yond simple reflection of power relations, being a constitutive of them.

Digital transformation of professional communicative channels is the second important
topic. Botin and Malyavkina’s study of messenger-based pedagogy and Hendrawan et al.’s
analysis of digital skills in employability both address how new technologies reconfigure the
spatial and temporal boundaries of professional communication. Botin and Malyavkina find
that the integration of personal and institutional discursive types in social media expands
the teacher’s professional jurisdiction beyond the classroom. Hendrawan et al. conclude that
professionally relevant digital competence must materialize as verifiable output rather than
internal capacity. Together, these articles suggest that digitalization does not simply add new
channels to existing professional practices. It transforms the criteria by which professional
competence is evaluated. This theme exposes the flaw in assuming that work-related commu-
nication and private interactions should stay separated.

The third theme is persuasion and the construction of value. Filyasova’s analysis of pro-
motional intensification and Shnyakina’s examination of Al representation in science jour-
nalism both investigate how language constructs evaluative frameworks in specific profes-
sional fields. Filyasova demonstrates that the globalized economy demands a flattening of
rhetorical complexity in favor of universally legible positive evaluators. At the same time,
Shnyakina shows that emerging technologies are evaluated through culturally specific eth-
ical filters, prioritizing legal caution over technical enthusiasm. The contrast is instructive.
Commercial discourse minimizes cultural specificity to maximize market reach, whereas
scientific journalism mobilizes cultural specificity to manage public risk perception. This
theme connects linguistic analysis to theories of valuation and risk communication, showing
that professional discourse is always engaged in the construction of what counts as desirable
or dangerous.

The fourth and final theme of this issue is teaching practice and the formation of profes-
sional communicative competence. Botin and Malyavkina examine the micro-level of error
correction and register acquisition in informal digital pedagogy. Hendrawan et al. analyze
the macro-level of curriculum design and general employability of future specialists. Both
research teams from Russia and Indonesia find that effective training in professional com-
munication must bridge the gap between institutional regulation and existing real practice.
Botin and Malyavkina discover that teachers should correct errors in contextually mean-
ingful exchanges rather than through abstract drills. Meanwhile, Hendrawan et al.’s find-
ing is that students require experiential learning, which would produce tangible evidence
of competence. This last theme connects the studies, featured in this issue, to broader de-
bates in language for specific purposes and pedagogy of professional communication, sug-
gesting that the acquisition of competences related to professional discourse demands au-
thentic participation in concrete professional communicative situations and not simulation
or abstraction.

6. Conclusion

The articles in this issue collectively argue that professional discourse is not a peripheral
concern for linguistics but a central object of study that sheds light on how institutions func-
tion, how power is exercised and resisted, how economic value is constructed, how technolog-
ical change is managed, and how competence is transmitted to new generations. The authors
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demonstrate that discourse analysis must be institutionally specific and attentive to the rigid
generic conventions and ingrained cultural values that govern communication in particular
professional fields, remaining theoretically ambitious in its claims about the constitutive role
of language in social life.

We extend our gratitude to the authors for their patience and intellectual rigor throughout
the revision process, and to the anonymous peer reviewers whose detailed critical engage-
ment strengthened each contribution.
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“WE ROSE FROM THE ASHES OF DESPAIR”:
A PRAGMA-STYLISTIC ANALYSIS OF METAPHOR
IN PRESIDENT TINUBU’S 2024-2025
DEMOCRACY DAY SPEECHES

Reuben Kende
Joseph Ayo Babalola University (Ikeji, Nigeria)
kendereuben25@gmail.com

Abstract: In post-authoritarian democracies, commemorative speeches serve as crucial sites
for reinforcing national cohesion and legitimising state power, yet they remain largely understud-
ied in political discourse analysis. Addressing this gap, this article investigates the metaphorical
construction of political meaning in President Bola Ahmed Tinubu’s 2024 and 2025 Democra-
cy Day speeches, framing presidential rhetoric as a highly institutionalised form of professional
discourse. The aim is to examine how metaphor functions as a cognitive, communicative, and
stylistic resource in presidential rhetoric. Drawing on an integrated pragma-stylistic framework
combining Conceptual Metaphor Theory (CMT), Speech Act Theory (SAT), and Stylistic Theo-
ry, the study uncovers how metaphors frame national history and construct leadership legitima-
cy. The corpus, totaling 4,875 words, was analysed using the Metaphor Identification Procedure
(MIP). The analysis identified 22 active metaphors (14 from 2024; 8 from 2025) grouped into
six thematic domains: rebirth and struggle, war and resistance, living democracy, light and vi-
sion, economic restoration, and sacred destiny. Findings reveal that these metaphors operate as
pragmatic tools for reframing political struggle and mobilising citizen responsibility. Specifically,
rebirth and struggle metaphors construct national resilience. Journey and light imagery provide
forward-looking frames that guide public expectations. Economic metaphors simplify complex
reforms by framing hardship as structural renewal, and sacred metaphors elevate democratic prac-
tice within moral registers resonating with Nigerian socio-cultural values. Ultimately, the study
demonstrates that metaphor in commemorative discourse performs vital ideological work, shap-
ing how citizens interpret democratic progress and national identity while executing the organ-
isational objectives of state leadership. By analysing a neglected genre of Nigerian presidential
rhetoric, this study expands existing scholarship on African political discourse and highlights the
relevance of a triangulated pragma-stylistic approach for understanding metaphor as a layered
discursive phenomenon.

Keywords: political metaphor, pragma-stylistics, Democracy Day, President Tinubu, speech
act, conceptual metaphor, Nigerian political discourse.
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1. INTRODUCTION

In post-authoritarian and transitional democracies, political speeches serve not merely as vehi-
cles for information but as strategic acts of narration, identity construction, and ideological legiti-
mation. In such contexts, metaphor functions as a powerful rhetorical device that enables political
actors to frame abstract processes such as governance, reform, sacrifice, or unity through concrete,
emotionally resonant imagery (Aremu, 2017; Kwasau and Abdulrasheed, 2025). In Nigeria, where
the trauma of military dictatorship and the fragility of democratic consolidation remain part of the
collective memory, presidential speeches become crucial sites for reinforcing national cohesion
and legitimising state power. This paper examines how President Bola Ahmed Tinubu, in his 2024
and 2025 Democracy Day speeches, employs metaphorical language to frame Nigeria’s democrat-
ic identity, leadership ethos, and national direction.

A substantial body of scholarship affirms the centrality of metaphor in political discourse
(Lakoff & Johnson, 1980; Charteris-Black, 2005; Musolff, 2006), including its role in shaping
national ideology (Penninck, 2014) and constructing political personas (Pilyarchuk & Onysko,
2018). Within the Nigerian context, studies have explored metaphor use in inaugural and campaign
speeches (Aremu, 2017; Osisanwo, 2017; Jegede & Lawal, 2023), identifying how figures such
as Buhari and Tinubu deploy metaphors to frame their intentions and ethos. Other studies have
analysed presidential discourse through the lens of speech act theory (Anyanwu, 2023; Kwasau
& Abdulrasheed, 2025), stylistics (Mobolaji et al., 2024; Okunade et al., 2025), rhetoric (Eze &
Nwasogwa, 2023; Olawe, 2024), or intertextuality (Eburuaja, 2023). A growing number of works
now focus specifically on President Tinubu’s speeches, often analysing his 2023 inaugural address
through stylistic (Amoussou et al., 2024), discourse-analytic (Obitube et al., 2023), or pragmatic
(Lucas, 2022) frameworks. Some have also examined economic or ideological framing (Chinaguh
et al., 2025; Onwudinjo & Ogar, 2024). However, there remains a conspicuous gap in metaphor
studies on commemorative political genres, particularly Democracy Day addresses — ceremonial
but ideologically potent occasions that blend history, national reflection, and political messaging.
Moreover, very few studies combine metaphor analysis with an integrated pragma-stylistic frame-
work, a gap this study seeks to fill.

This study asks:

1. What conceptual metaphors are used to frame democracy, leadership, and national devel-

opment in Tinubu’s Democracy Day speeches?

2. What pragmatic functions do these metaphors serve in constructing political legitimacy and

national identity?

3. How do stylistic choices enhance the emotional and ideological force of these metaphors?
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2. LITERATURE REVIEW

Studies on political metaphor have been shaped significantly by foundational works in cogni-
tive linguistics (Lakoff & Johnson, 1980; Charteris-Black, 2005; Musolff, 2006), which argue that
metaphor is central to how political actors conceptualise and communicate abstract political real-
ities. While these global studies emphasise the cognitive and ideological functions of metaphor,
scholars of African political discourse note that metaphors in postcolonial contexts operate within
additional layers of meaning rooted in communal memory, religious symbolism, and histories of
state violence. Thus, political metaphor in African settings often blends imported democratic im-
agery with indigenous cultural schemas, creating hybrid rhetorical forms that require context-sen-
sitive analysis.

Within the Nigerian context, early work such as Aremu (2017) focused on conceptual map-
pings in presidential inaugural speeches and revealed a dominance of journey and war metaphors
used to inspire unity and frame development as a moral struggle. Although insightful, his study
remained largely cognitive in focus and did not examine the pragmatic or stylistic functions of
metaphor. Subsequent scholarship shifted toward pragmatic perspectives. Osisanwo (2017) and
Jegede and Lawal (2023) examined pragmatic acts embedded in President Buhari’s speeches,
demonstrating that metaphors do more than conceptualise. They perform illocutionary functions
such as assuring, cautioning, or legitimising. These works collectively underscore that metaphor in
political communication is multifunctional; however, they still privilege either cognitive or prag-
matic dimensions, rarely integrating both with stylistic analysis.

Beyond Nigeria, Mwombeki’s (2019) pragma-dialectical study of Tanzanian campaign speech-
es showed how African politicians maneuver debate through culturally rooted metaphors, reinforc-
ing the need for analytical frameworks that capture local rhetorical traditions. Tella’s (2018) work
on multimodal political memes expanded the field by illustrating how figurative language, includ-
ing metaphor, circulates in digital political communication. However, this work focuses on visual
and humorous discourse rather than formal presidential rhetoric.

More recent studies turn directly to President Tinubu’s emerging rhetorical style. Anyanwu
(2023) and Amoussou et al. (2024) applied speech act and pragma-stylistic frameworks to Tinubu’s
inaugural speech, showing how metaphors help soften policy messages and construct a populist
persona. Similarly, Kwasau and Abdulrasheed (2025) compared Tinubu and Peter Obi’s campaign
rhetoric and identified metaphors of rebirth and healing as dominant strategies to address national
fatigue. While these studies enrich understanding of Tinubu’s rhetorical patterns, they tend to focus
on inaugural speeches or campaign discourse, with limited attention to commemorative genres.

Stylistically oriented studies such as Obitube et al. (2023), Akinseye (2023), and Mobolaji
et al. (2024) highlight foregrounding, lexical patterning, and ideological positioning in Tinubu’s
speeches. Although they recognise metaphor as a stylistic resource, these analyses remain largely
descriptive and do not explore how metaphors simultaneously function as cognitive mappings and
pragmatic acts. Additional works (e.g., Olawe, 2024; Chinaguh et al., 2025; Onwudinjo & Ogar,
2024) examine metaphors in Tinubu’s economic and policy discourse, identifying how figurative
language frames hardship and reform. Yet these studies generally address isolated sectors or spe-
cific catchphrases rather than holistic metaphorical architectures across speeches.

Taken together, existing scholarship confirms that metaphor in Nigerian presidential discourse
is essential for constructing legitimacy, reframing crisis, and mobilising collective memory. How-
ever, two critical gaps remain. First, research overwhelmingly focuses on inaugural, independence,
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and campaign speeches, while Democracy Day speeches, which are ceremonial yet ideologically
powerful texts that blend national history with present governance, remain underexplored. Second,
few studies integrate cognitive, pragmatic, and stylistic dimensions into a unified analytical model,
despite increasing recognition that political metaphor operates across these levels simultaneously.
This study addresses these gaps by offering a pragma-stylistic analysis of conceptual metaphors
in President Tinubu’s 2024 and 2025 Democracy Day speeches, thereby providing a more com-
prehensive account of how metaphors function as cognitive schema, communicative action, and
stylistic foregrounding within commemorative political rhetoric.

3. THEORETICAL FRAMEWORK

This study adopts an integrated theoretical framework that combines Conceptual Metaphor
Theory (CMT), Speech Act Theory (SAT), and Stylistic Theory. The combination is necessary
because political metaphor operates simultaneously as a cognitive structure, a communicative act,
and a stylistic resource. No single theory adequately captures all three dimensions; therefore, a
triangulated model offers a more comprehensive analytical lens.

Conceptual Metaphor Theory (Lakoff & Johnson, 1980) provides the foundation for iden-
tifying the conceptual mappings that structure political thought. According to CMT, metaphors
allow speakers to understand abstract political concepts such as democracy, governance, or reform
through more concrete experiential domains. In Tinubu’s Democracy Day speeches, metaphors like
“We rose from the ashes” or “to midwife our democracy” illustrate mappings such as NATION IS
A PHOENIX or DEMOCRACY IS A CHILD. These mappings resonate with what Musolff (2022)
terms “metaphor scenarios,” which highlight the culturally conditioned models that shape political
interpretation. CMT therefore enables this study to uncover the conceptual architecture underlying
Tinubu’s rhetorical choices.

However, cognitive analysis alone does not explain what metaphors de in actual political com-
munication. Speech Act Theory (Searle, 1969; Mey, 2001; Verschueren, 1999) is incorporated to
account for the illocutionary and socio-pragmatic functions of metaphor. Within SAT, metaphors
are understood as performative acts that assert, reassure, promise, or persuade. For instance, “We
rose from the ashes” functions not only as a conceptual mapping of rebirth but also as an assertive
act that affirms national resilience and an expressive act that celebrates collective memory. SAT,
therefore, reveals how metaphors enact leadership, manage public sentiment, and construct politi-
cal legitimacy within their situational context.

Stylistic Theory forms the third component of the framework and highlights the aesthetic and
linguistic construction of metaphor in political discourse. Drawing on Leech and Short (2007) and
Simpson (2004), stylistic analysis focuses on foregrounding strategies such as repetition, paral-
lelism, lexical patterning, and semantic intensification. For example, expressions like “keep the
fire burning, keep the torch lit” show how rhythmic repetition and figurative clustering enhance
rhetorical force. As Vogiatzis (2025) notes, these stylistic devices amplify the metaphor’s ideolog-
ical and emotional impact. Stylistics, therefore, accounts for the linguistic craftsmanship through
which metaphors gain salience and memorability.

These three theories are applied in a complementary rather than an isolated manner. Each met-
aphorical expression identified in the speeches is analysed at three levels: cognitively, to determine
the underlying conceptual mapping; pragmatically, to identify the illocutionary acts it performs;
and stylistically, to examine how linguistic choices foreground its rhetorical effect. This integrat-
ed framework aligns with Charteris-Black’s (2004, 2005) model of Critical Metaphor Analysis,
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which emphasises the need to examine metaphor as a cognitive, pragmatic, and ideological tool.
By synthesising these perspectives, the study interprets metaphor as a layered phenomenon that
structures political thought, performs social action, and shapes discourse aesthetics.

4. METHODOLOGY

This study adopts a qualitative, pragma-stylistic research design to investigate the metaphor-
ical framing strategies employed in President Bola Ahmed Tinubu’s 2024 and 2025 Democra-
cy Day speeches. The corpus consists of two consecutive speeches delivered on June 12, 2024,
and June 12, 2025. These texts were purposively selected because Democracy Day occupies a
symbolically significant position in Nigeria’s political history, commemorating the annulled 1993
elections and the subsequent struggle for democratic governance. Examining them comparatively
across two post-election years allows the study to trace potential shifts or continuities in metaphor-
ical framing. The transcripts were sourced from official government archives and reputable media
outlets to ensure authenticity and completeness. With a combined word count of 4,875 words, the
corpus aligns with established practices in qualitative metaphor studies that prioritise depth over
size (Charteris-Black, 2005; Musolft, 2022).

Metaphorical expressions were identified using the Metaphor Identification Procedure (MIP)
developed by the Pragglejaz Group (2007). This procedure involves: (1) a holistic reading of the
text; (2) segmentation into lexical units; (3) comparison of basic and contextual meanings; and
(4) determination of metaphorical status when a contrast is detected. All metaphorical expressions
identified through MIP were included in the analysis; no illustrative sampling was used. In total,
twenty-two metaphorical expressions were identified. Of these, fourteen occurred in the 2024 De-
mocracy Day speech, while eight occurred in the 2025 speech. Their frequencies and distribution
across conceptual domains were tabulated to provide descriptive support for the qualitative inter-
pretation. After identification, metaphors were grouped into thematic domains based on shared
source—target mappings and communicative functions.

It is important to note that the study deliberately excluded highly conventionalised or “dead”
metaphors, which are no longer cognitively salient in contemporary usage (e.g., “steps taken,”
“in the framework,” or “at the heart of policy”). Following Charteris-Black (2005) and Musolff
(2022), the analysis prioritised deliberate and rhetorically functional metaphors that actively con-
tribute to political framing, persuasion, and ideological positioning. As a result, only metaphors
that displayed clear source—target tension and contextual communicative relevance were retained.
This selective approach explains the relatively modest number of identified metaphors and aligns
with qualitative pragma-stylistic traditions that emphasise analytical depth and interpretive signif-
icance over raw frequency.

The analysis proceeded through three interrelated lenses: (a) conceptual analysis using Con-
ceptual Metaphor Theory (CMT) to map source and target domains; (b) pragmatic analysis using
Speech Act Theory (SAT) to determine illocutionary force (e.g., assertive, directive, commissive);
and (c) stylistic analysis to examine rhetorical features such as parallelism, lexical deviation, and
semantic intensification. Some metaphorical expressions were double-coded across thematic do-
mains due to their multifunctional cognitive, pragmatic, and stylistic roles. Such expressions were
counted once in the overall metaphor frequency to avoid inflating the total number of metaphors.
Table 1 illustrates an excerpt of the coding procedure.
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Table 1. Sample pragma-stylistic coding of metaphorical expressions

Metaphorical Literal Contextual Conceptual Communicative func-

expression meaning meaning mapping tion

“We rose from the Rebirth from fire Nigeria’s recovery NATION IS A Assertive, expressive

ashes” from dictatorship PHOENIX

“Midwife the birth...” Assist childbirth Facilitate democratic DEMOCRACY IS A Commissive, legitimat-
emergence CHILD ing

“Keep the fire burning”  Maintain flame Sustain democratic DEMOCRACY ISA Directive, mobilising
values SACRED FLAME

“Torch lit Hold a torch aloft Pass democratic legacy nDEMOCRACY IS A Declarative, moral

for generations” GUIDING LIGHT continuity

To enhance validity, two independent linguistic scholars reviewed the identified metaphors
and their categorizations. Inter-rater reliability was assessed using Cohen’s Kappa, which yielded
a coefficient of k = 0.72, indicating substantial agreement. Disagreements were resolved through
discussion until a consensus was reached. A coding journal documenting interpretive decisions
was maintained to ensure transparency and replicability. While metaphor analysis necessarily in-
volves interpretive judgment, the study minimised subjectivity by adhering strictly to established
theoretical frameworks and by triangulating analyses across conceptual, pragmatic, and stylistic
perspectives. Ethically, the study raises no concerns, as it relies solely on publicly available polit-
ical texts. Although the findings are not generalisable due to the limited corpus, the study offers
a detailed, context-rich account of metaphor use during a critical national rhetorical moment and
provides a foundation for future comparative research on African political discourse.

5. DATA PRESENTATION AND ANALYSIS

Using the Metaphor Identification Procedure (MIP) developed by the Pragglejaz Group
(2007), a total of twenty-two (22) metaphorical expressions were identified across the two Democ-
racy Day speeches. Each metaphor was coded according to its underlying source—target mapping
and grouped into six conceptual categories. Table 2 presents the distribution of these metaphors.

Table 2. Conceptual Metaphor Categories and Frequency Distribution

Category Number of metaphors
identified

Metaphors of struggle and rebirth

Metaphors of war, resistance, and sacrifice
Metaphors of democracy as a living entity
Metaphors of light, vision, and enlightenment
Metaphors of economic reform and restoration
Metaphors of destiny and sacred oath

Total 22

Note: Total represents unique metaphorical expressions. One expression was double-coded across two categories, resulting
in a category sum of 23.

[NOJ QUST [N oy RO RSN KO0

These categories provide the structural basis for the subsequent analysis. Some metaphorical
expressions are double-coded across conceptual categories due to their multifunctional cognitive
and pragmatic roles. Category frequencies, therefore, reflect analytical overlap, while the total
count (22) represents unique metaphorical expressions. Their distribution reflects the speeches’
thematic priorities, with rebirth, vitality, and moral vision emerging as dominant frames. The
relatively small number of metaphors reflects the study’s methodological decision to exclude
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conventionalised expressions and to focus exclusively on salient, discourse-active metaphors that
perform identifiable cognitive, pragmatic, and stylistic functions within the speeches. The coded
metaphors served as units for pragma-stylistic interpretation across cognitive (CMT), pragmatic
(SAT), and stylistic dimensions in the discussion that follows.

5.1. Metaphors of struggle and rebirth

In President Tinubu’s 2024 and 2025 Democracy Day speeches, rebirth metaphors dominate
the rhetorical frame. These metaphors draw heavily on ritual, mythical, and biological domains to
present democracy as not inherited but painfully birthed, initiated, and rekindled after destruction.
The following excerpts illustrate the key metaphorical expressions in this category.

Excerpt 1

“On this day, 31 years ago, we entered our rites of passage to becoming a true and enduring

democratic society” (2024).

Excerpt 2

“Since 1999, democracy has risen from the ashes and destitution of military rule” (2025).

Excerpt 3

“I was among those who took the risk to midwife the birth of our democracy” (2024).

Excerpt 4

“Let s continue to keep the fire of democracy burning. Let's keep the torch lit for generations

to come” (2024).

Excerpt 5

“It was a long and difficult journey, but we have emerged stronger, reborn and resolved”

(2025).

Across these excerpts, Tinubu employs a blend of ritual, biological, and elemental metaphors
to present Nigeria’s democratic path as a sacred transformation. Excerpt 1 frames June 12 as a
“rite of passage,” invoking a cultural schema of spiritual initiation. This maps onto the concep-
tual metaphor DEMOCRACY IS A RITUAL TRANSFORMATION, and pragmatically functions
as an assertive and commemorative act that elevates a historical date into a moral turning point.
Stylistically, the use of “enduring” and “true” adds permanence and value-laden emphasis. Ex-
cerpt 2 presents democracy as a phoenix rising from military “ashes.” This metaphor draws on the
PHOENIX schema, in which destruction is a precursor to rebirth. The metaphor enacts the concep-
tual mapping NATION IS A PHOENIX, situating Nigeria’s political evolution within a narrative
of suffering followed by transcendence. Pragmatically, the metaphor performs an assertive act,
positioning democracy as the product of endurance and moral victory. Stylistically, the contrast
between “ashes” and “risen” intensifies the semantic register, invoking both visual and spiritual
registers.

In Excerpt 3, democracy is personified as a child, and the speaker is framed as a midwife,
enacting the schema DEMOCRACY IS A CHILD / LEADER IS A CAREGIVER. The metaphor
performs a commissive speech act, expressing personal commitment and historical participation.
Notably, the use of “midwife” (a traditionally feminine role) for a male president introduces lexical
deviation and role reversal, subtly infusing the speaker’s ethos with emotional nurturing and sacri-
ficial connotation. Excerpt 4 fuses flame “the fire burning” and light-bearing imagery “torch lit,”
to depict democracy as a sacred, intergenerational legacy. These expressions merge elemental and
ritualistic metaphors, suggesting democracy is both a sacred flame and an intergenerational torch.
The conceptual mapping DEMOCRACY IS A SACRED FLAME frames civic participation as a
duty of vigilance and preservation. The metaphor performs a directive speech act, urging citizens
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to sustain democratic ideals. Stylistically, the syntactic parallelism and repeated use of “keep” am-
plify its rhetorical rhythm and memorability. Lastly, Excerpt 5 explicitly names rebirth: “emerged
stronger, reborn and resolved.” This expression crystallises the transformation narrative. It com-
presses the metaphorical journey into a declarative summation, combining the journey, battle, and
resurrection metaphors under the broader conceptual theme of DEMOCRACY IS A NEW LIFE.
Together, these metaphors construct a master narrative of transformation from ruin to redemption.
Democracy is cast not as a constitutional arrangement but as a living memory, moral passage, and
generational fire, requiring constant renewal.

5.2. Metaphors of war, resistance, and sacrifice

In Tinubu’s rhetorical framing of Nigeria’s democratic history, war and resistance metaphors
play a central role. These expressions draw on the domains of combat, protest, and national strug-
gle to depict democracy not as a gift but as a hard-fought victory. They not only sanctify the demo-
cratic movement but also recast the speaker and his allies as frontline combatants. This metaphor-
ical war narrative enables Tinubu to link past sacrifice with present legitimacy. Below are the key
metaphorical expressions in this category.

Excerpt 6

“We could not have won the battle against military dictatorship without the irrepressible Nige-

rian journalists who mounted the barricades along with the pro-democracy activists” (2024).

Excerpt 7

“This is the great battle of our day and the major reason we specially celebrate this Democ-

racy Day” (2024).

Excerpt 8

“We must never forget the heroes who laid down their lives for this democracy” (2025).

Excerpt 9

“I have fought long and hard for this democracy” (2025).

These war metaphors present Nigeria’s transition to democracy as a battlefield defined by
moral courage, sacrifice, and enduring resistance. Excerpt 6 fuses military and protest imagery:
“battle,” “barricades,” and “activists.” The metaphor constructs a coalitional ethos between civil
society and political actors, activating mappings such as JOURNALISTS ARE SOLDIERS and
DEMOCRATIC STRUGGLE IS COMBAT. Pragmatically, it performs both a commemorative
and assertive speech act, honouring past resistance while reaffirming the speaker’s role within
it. Stylistically, the term “irrepressible” adds elevated moral status to the journalists, portraying
them as heroic, defiant, and essential to national liberation. Excerpt 7 extends the war metaphor
to the present day, suggesting that democracy remains under threat. By calling current democratic
efforts “the great battle of our day,” the speaker frames democracy as perpetually under siege.
This metaphor performs a directive act, invoking historical continuity of resistance while calling
for vigilance. It creates a sense of present-tense urgency, suggesting that while formal dictatorship
may have ended, democratic consolidation remains a contested terrain. The term “great battle”
functions as a scalar intensifier, dramatizing political engagement as a heroic duty.

Excerpt 8 solemnizes political activism through the phrase “laid down their lives,” which
draws from military funeral rhetoric. The metaphor aligns with the schema POLITICAL SAC-
RIFICE IS WAR DEATH and performs an expressive act, evoking reverence for fallen heroes.
Its stylistic register is elegiac, invoking national memory and moral indebtedness. This metaphor
also implicitly legitimises current democratic structures as the hard-earned fruit of martyrdom. In
Excerpt 9, Tinubu personalises the war narrative by asserting, “I have fought long and hard for
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this democracy.” This explicitly casts him in the role of a battle-hardened veteran, strengthening
his political ethos. The metaphor enacts the conceptual schema POLITICAL LIFE IS COMBAT,
and the phrase “long and hard” intensifies the speaker’s perceived endurance. Pragmatically, it
performs a self-legitimating assertive act, not just recounting struggle, but justifying authority.
Stylistically, the sentence’s simplicity enhances its declarative force. Across these excerpts, these
metaphors transform Nigeria’s democratic history into a collective war story, complete with barri-
cades, fallen heroes, and enduring fighters. They offer moral clarity by dividing the past into sides,
those who fought and those who didn’t, while positioning Tinubu and his allies as survivors of bat-
tle. Through these metaphors, democracy is not procedural but sacrificial: a prize earned through
blood, resistance, and unrelenting struggle.

5.3. Metaphors of democracy as a living entity

In President Tinubu’s Democracy Day speeches, democracy is repeatedly personified as a sen-
tient, evolving, and nurturing being. These metaphors frame democracy not as a static constitution-
al system but as a dynamic organism, capable of breathing, growing, protecting, and demanding
care. The conceptual mapping central to this theme is DEMOCRACY IS A LIVING BEING, and
this framing allows the speaker to evoke emotional intimacy, shared responsibility, and moral ob-
ligation. The following excerpts illustrate how these metaphors function to humanise and animate
the abstract concept of democracy.

Excerpt 10

“Democracy is neither a foreign nor abstract concept. It is a living, breathing reality for Ni-

gerians” (2024).

Excerpt 11

“True democracy shines its light into the daily lives of the people who live under its nurturing

wings” (2024).

Excerpt 12

“We must keep democracy alive through our words, actions and commitment” (2025).

Excerpt 13

“Democracy does not function on its own; it must be protected and nurtured” (2025).

These metaphors cast democracy as a vital, animate being, one that lives, breathes, and nur-
tures. This personification creates moral intimacy between democracy and the citizenry, trans-
forming governance from a mechanical structure into a relational, living force. In Excerpt 10,
democracy is described as a “/iving, breathing reality.” This metaphor draws directly from human
physiology and establishes the schema DEMOCRACY IS A LIVING BODY. The phrase per-
forms an assertive speech act, refuting claims that democracy is alien or imposed. By describing
democracy as something that breathes, the speaker positions it as organically Nigerian, rather than
imported or synthetic. Stylistically, the repetition of present participles, “living, breathing”, inten-
sifies immediacy and tangibility. Excerpt 11 introduces a maternal metaphor, framing democracy
as a force with “nurturing wings.” This draws from familial and protective imagery, activating the
schema DEMOCRACY IS A CAREGIVER / PARENTAL FIGURE. The metaphor operates prag-
matically as a reassuring directive, encouraging national loyalty by promising protection and guid-
ance. It also supports the ideological narrative that democracy is not oppressive but benevolent.
Stylistically, the coupling of “shines its light” with “nurturing wings” fuses visual and emotional
resonance, enhancing poetic depth.

Excerpt 12 emphasises democratic vitality through the phrase “keep democracy alive.” This
metaphor invokes the schema DEMOCRACY IS A FRAGILE LIFEFORM, implying it can perish
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without active care. It performs a commissive and cautionary act, reminding listeners that democ-
racy is a shared responsibility. Stylistically, the triad, “words, actions, and commitment”, ampli-
fies the metaphor’s moral urgency through rhythmic enumeration. In Excerpt 13, Tinubu asserts
that democracy “must be protected and nurtured.” Again, the speaker invokes care and growth
metaphors, reinforcing the mapping DEMOCRACY IS A DEPENDENT ENTITY. The phrase
functions as a directive, a call to civic vigilance. It also implies that political progress is never com-
plete, but always conditional on collective effort. Stylistically, the paired verbs “protected” and
“nurtured” suggest both defense and affection, blending firmness and empathy. Collectively, these
metaphors work ideologically to collapse the boundary between system and citizen. Democracy
becomes a relational actor, one that breathes with the people, shelters them, and depends on their
sustained attention. In doing so, Tinubu positions himself and his audience not just as participants
in a political process, but as caregivers to a living national organism whose well-being reflects their
collective character and responsibility.

5.4. Metaphors of light, vision, and enlightenment

President Tinubu frequently employs metaphors of light and vision to frame democracy and
leadership as pathways of clarity, moral direction, and progressive insight. These metaphors are
deeply rooted in cultural associations of light with truth, goodness, and future hope, while darkness
symbolizes tyranny, ignorance, or stagnation. By casting democracy as a beacon and Nigerian cit-
izens as participants in a shared visual field, these metaphors perform persuasive work by aligning
political reform with enlightenment. The following excerpts illustrate how light-based imagery
functions metaphorically within the speeches.

Excerpt 14

“We dare not slumber lest the good things awaiting our immediate future pass us by” (2024).

Excerpt 15

“We cannot remain in idle standstill in the middle of the intersection of hope and despair”

(2024).

Excerpt 16

“The initial rays of a brighter tomorrow now appear on the early horizon.” (2024).

These expressions present democracy and reform as light-bearing forces that expose, guide,
and empower. They rely on the conceptual mapping DEMOCRACY IS LIGHT / PROGRESS
IS ILLUMINATION, where vision symbolizes national awareness and civic awakening. As seen
earlier in Excerpt 11, the speaker metaphorically frames democracy as a luminous presence that
“shines its light” into everyday life. This enacts the schema GOVERNANCE IS ILLUMINA-
TION, suggesting democracy enables visibility, safety, and direction. Pragmatically, it performs
an assertive and reassuring act, affirming that Nigerian democracy is materially beneficial rather
than abstract. Stylistically, the expression combines visual and emotive elements, “true,” “daily
lives,” “nurturing wings”, creating a soft, morally elevated tone that blends light and familial care
metaphors. In Excerpt 14, the phrase “dare not slumber” uses sleep as a metaphor for political
apathy or moral blindness. It draws on the mapping IGNORANCE IS SLEEP / AWARENESS IS
WAKEFULNESS, and functions as a directive speech act, warning citizens to remain vigilant.
The metaphor builds temporal urgency, tying inaction to lost opportunity. Stylistically, “lest” in-
troduces a formal and cautionary register that invokes biblical or prophetic rhetoric, enhancing the
solemnity of the warning.

Excerpt 15 introduces spatial metaphor through the phrase “intersection of hope and despair.’
This draws on a navigation schema, where civic choice is likened to a moment of directional de-

’
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cision at a crossroads. It maps onto CHOICE IS A CROSSROAD, and operates pragmatically as
both expressive (acknowledging national uncertainty) and directive (urging forward movement).
Stylistically, the phrase “idle standstill”" adds negative connotation to inaction, while “intersec-
tion” implies that the country’s fate hangs in the balance. Similarly, excerpt 16 uses the sunrise
metaphor, “rays of a brighter tomorrow”, to signify optimism and future prosperity. It enacts the
schema THE FUTURE IS DAWN / HOPE IS LIGHT, performing a motivational and expressive
act. The expression reframes current suffering as temporary darkness preceding national renewal.
Stylistically, the phrase “early horizon” evokes pastoral imagery, offering emotional release and
poetic closure. Together, these metaphors construct a moral geography in which political clarity,
vigilance, and forward motion are aligned with light and vision. The discourse positions Tinubu’s
leadership as a guiding force through a transitional dawn, while inaction or criticism is indirectly
likened to blindness or regression. These metaphors, therefore, serve not only to uplift but also to
discipline and direct, reinforcing the ideological link between democratic progress and national
illumination.

5.5. Metaphors of economic reform and restoration

In addressing Nigeria’s economic challenges, President Tinubu draws on metaphors from
structural engineering, mechanical repair, and nation-building. These metaphors frame the econ-
omy as a physical structure, damaged, unstable, and in need of urgent intervention. Through this
lens, reform is not framed as political or ideological but as technical repair work, thereby shifting
blame to past “flawed foundations” and positioning the speaker as a corrective architect. The fol-
lowing excerpts illustrate this technocratic metaphorical framing.

Excerpt 17

“Our economy has been in desperate need of reform for decades. It has been unbalanced be-

cause it was built on the flawed foundation of over-reliance on revenues from the exploitation

of oil” (2024).

Excerpt 18

“There is no doubt the reforms have occasioned hardship. Yet, they are necessary repairs re-

quired to fix the economy over the long run” (2024).

Excerpt 19

“I pledge to do whatever is necessary to cement democracy as our way of life.” (2024).

These expressions present the Nigerian economy and democratic institutions as built structures,
vulnerable to collapse unless properly reinforced. They rely on the conceptual mappings: THE
ECONOMY IS A BUILDING, REFORMS ARE REPAIRS, and DEMOCRACY IS A STRUC-
TURAL FOUNDATION. This metaphorical framing promotes a rational, apolitical narrative of
national repair and long-term endurance. Excerpt 17 equates Nigeria’s economic dysfunction with
structural imbalance: “built on the flawed foundation.” This metaphor constructs the economy
as a building, with an unstable base due to past mismanagement. The mapping ECONOMY IS A
STRUCTURE allows the speaker to reframe economic hardship as an engineering flaw, rather than
leadership incompetence. The metaphor performs an assertive and diagnostic act, shifting blame
onto a distant, systemic past. Stylistically, phrases like “flawed foundation” and “unbalanced”
employ technical vocabulary that projects analytical credibility and deflects moral critique.

In Excerpt 18, Tinubu justifies hardship by likening his policies to “necessary repairs.” This
metaphor presents reform as a repair regime, evoking a mechanical intervention model where
discomfort is a prerequisite for stability. The mapping REFORMS ARE REPAIRS reframes con-
troversial policies as maintenance work rather than political decision-making. Pragmatically, it
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functions as a commissive act, acknowledging pain while reaffirming long-term goals. The phrase
“necessary repairs” uses euphemism to soften the perception of austerity, aligning with what
Charteris-Black (2005) describes as a metaphor for political sanitisation. Excerpt 19 extends the
construction metaphor to democratic permanence, with the phrase “cement democracy as our way
of life.” This metaphor blends construction and bonding imagery, mapping DEMOCRACY IS A
PERMANENT STRUCTURE. The verb “cement” implies durability, finality, and structural inte-
gration. Pragmatically, it functions as both a commissive and ideological act, expressing resolve
while reinforcing the permanence of democratic norms. Stylistically, the word “cement” contrasts
with softer metaphors used elsewhere, creating a tone of executive determination and technical au-
thority. Collectively, these metaphors recast governance as technical expertise rather than political
judgment. Democracy is a structure to be fortified, and economic failure is a mechanical break-
down rather than a moral or policy flaw. The speaker is thus positioned as an engineer-statesman,
shielded from direct blame while appearing to operate with rational foresight and infrastructural
legitimacy.

5.6. Metaphors of destiny and sacred oath

Among the more spiritually resonant devices in President Tinubu’s speeches are metaphors
that frame leadership and national trajectory in terms of divine will, sacred duty, and prophetic
inevitability. These metaphors are less frequent but symbolically powerful. They evoke a tran-
scendent order in which political roles are predetermined by divine decree and sustained through
solemn vows. This rhetorical strategy frames governance as morally elevated and potentially re-
sistant to contestation by implying that political authority is beyond human dispute. The following
excerpts reveal how these metaphors function within the broader narrative of legitimacy.

Excerpt 20

“Fate is written from above. I am your President because I am one of you. [ am here to serve”

(2025).

Excerpt 21

“I pledge before God and all men that I shall live up to the duties and expectations that the

office demands of me” (2025).

These expressions project governance as the outworking of a divine script, rather than a
merely electoral outcome. The dominant mappings are LEADERSHIP IS DESTINY and PRES-
IDENCY IS A SACRED OATH, both of which position the speaker within a divinely authorized
narrative. Excerpt 20 opens with the declaration, “Fate is written from above”. This metaphor
directly invokes the mapping DESTINY IS DIVINE TEXT, suggesting that political leadership is
preordained and sanctified. The phrase “written from above” echoes religious scripture, implicitly
removing leadership from the realm of electoral contest and placing it within a spiritual frame of
inevitability. Pragmatically, it performs an assertive and legitimating speech act, aligning Tinubu’s
presidency with cosmic order. Stylistically, the biblical tone of “written from above” adds moral
gravitas, while the closing line “I am here to serve” softens the hierarchy with pastoral humility.
Excerpt 21 casts leadership as a sacred commitment. The metaphor equates presidential respon-
sibility with a sacred vow, drawing from the mapping POLITICAL DUTY IS A MORAL COV-
ENANT. The phrase “before God and all men” fuses legal and religious registers, performing a
commissive speech act while elevating the speaker’s accountability to a universal moral standard.
Stylistically, the sentence’s formal structure echoes oath-taking rituals, reinforcing the solemnity
and ethical seriousness of the speaker’s commitment. These metaphors function as ideological
closing moves in the broader discourse. By invoking divine authorship and spiritual duty, they
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portray governance as a moral responsibility beyond human questioning. The use of religious
diction, ceremonial register, and universal audience appeal (“God and all men”) lends these meta-
phors a sacralising force, neutralizing dissent and reinforcing legitimacy. From a pragma-stylistic
perspective, they perform both self-legitimating and audience-binding functions, transforming po-
litical allegiance into a shared moral imperative.

6. DISCUSSION OF FINDINGS

The analysis of President Tinubu’s 2024 and 2025 Democracy Day speeches demonstrates
that metaphor serves as a central discursive strategy for legitimising authority, framing national
identity, and managing public emotion. Across six conceptual categories, rebirth, resistance, vital-
ity, vision, restoration, and sacred destiny, metaphor functions as both a rhetorical and ideological
device, simplifying complex democratic realities and connecting them to culturally resonant sche-
mas.

The findings reveal that President Tinubu’s Democracy Day speeches rely heavily on meta-
phors of rebirth, journey, fire, and guardianship, which collectively construct a narrative of national
endurance, moral responsibility, and ongoing democratic struggle. These metaphors do not merely
describe Nigeria’s political condition; they actively shape public understanding and behaviour,
managing public expectations, and influencing political engagement. Metaphors of rebirth, such as
“We rose from the ashes,” foreground themes of national renewal and historical triumph, evoking
shared memories of past authoritarianism and the sacrifices associated with democratic restoration.
These metaphors do more than evoke nostalgia; they actively legitimise the present leadership
by linking contemporary governance with earlier democratic heroes. By doing so, the speaker
positions Nigeria’s democratic trajectory as a continuum of struggle, encouraging citizens to view
current hardships as part of a long historical journey rather than isolated failures of governance.
This narrative serves as a political coping mechanism, subtly shifting responsibility for current
economic challenges and policy failures onto past regimes. By reframing hardship as part of a
collective journey, these metaphors aim to soften public criticism. They also encourage public sup-
port for ongoing reforms. They encourage the population to be patient, suggesting that democratic
consolidation is inherently difficult but necessary for national progress.

Journey metaphors, such as “the path we have chosen” and “our democratic course,” frame
Nigeria’s political development as a collective expedition requiring perseverance, unity, and incre-
mental progress. These mappings are particularly powerful in a socio-political context marked by
economic instability, political contestation, and public skepticism. The journey metaphor subtly
positions citizens as co-travelers in this national expedition, encouraging them to accept difficulties
as necessary stages of progress. These metaphors serve as tools of political reassurance, attempting
to manage public expectations by framing the political process as a long-term project. The speaker
emphasises that current challenges, whether economic or political, are temporary obstacles that
can only be overcome through collective commitment and cooperation. In a politically volatile
environment, this framing increases public tolerance for economic and political challenges by po-
sitioning citizens as partners in democratic growth. For many Nigerians, this framing may evoke a
sense of shared sacrifice and encourage citizens to stay engaged despite economic hardship. This
metaphor may also encourage patience among younger people who are more likely to be critical of
the slow pace of democratic development and the perceived inefficiencies of government.

Metaphors of fire, torch-bearing, and light, such as “keep the fire burning” and “the torch
lit for generations,” invoke images of vigilance, moral duty, and intergenerational responsibility.
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These metaphors highlight democracy’s fragility, suggesting that it requires constant effort and
active citizen participation. They imply that democracy is not guaranteed by institutions alone but
must be actively maintained by the people. These metaphors have significant socio-political con-
sequences. They position democracy as an ongoing moral project that requires sustained attention.
By framing democracy as an intergenerational torch, these metaphors encourage civic participa-
tion and place responsibility for democratic continuity on citizens. This may push individuals to
take greater responsibility for national progress and to participate actively in democratic processes,
such as voting and civic activism. This metaphor likely resonates emotionally with the population,
particularly when framed within the context of Nigeria’s history of military rule. It reinforces the
notion that democracy is fragile and requires vigilance from all sectors of society to thrive. By in-
voking intergenerational responsibility, these metaphors appeal to older generations who may see
themselves as the torchbearers of the democratic struggle and encourage younger generations to
embrace their role as guardians of the future.

The metaphor DEMOCRACY IS A CHILD, as seen in phrases like “midwife the birth of our
democracy,” portrays democratic governance as delicate and still developing. In Nigeria’s politi-
cally charged environment, this framing encourages patience and understanding, suggesting that
democracy’s full maturation will take time and require cooperation. This metaphor legitimises
slow reforms by framing them as part of the necessary nurturing process for democracy’s matura-
tion. It may also reduce criticism of democratic setbacks or slow progress, portraying them as nat-
ural growing pains rather than failures of governance. In a politically volatile environment, such a
framing can increase public tolerance for ongoing economic and political challenges, positioning
citizens as partners in the democratic growth process. The child metaphor could be particularly
effective in reducing discontent in younger Nigerians who might be more impatient with slow
reforms. It reassures them that democratic development, like the growth of a child, takes time and
requires collective nurturing.

Collectively, these metaphors function as ideological instruments that both reflect and shape
socio-political realities. They reinforce narratives of resilience, justify government policy by situ-
ating hardship within a metaphorical continuum of struggle, and invoke communal responsibility
to foster emotional unity. Within a context of economic pressure, public discontent, and political
contestation, the metaphors operate as strategic tools of reassurance, persuasion, and legitima-
cy-building. Thus, the speeches’ metaphorical architecture performs work beyond mere rhetorical
ornamentation: it constructs a symbolic world in which democracy is fragile but sacred, gover-
nance is a shared journey, and national rebirth is both ongoing and attainable. As Mobolaji et al.
(2024) note, Tinubu’s rhetorical style combines poetic resonance with political messaging, crafting
metaphors that instruct, console, and legitimise. These findings affirm the ideological utility of
metaphor in Nigerian political discourse, where leadership is not merely asserted but sanctified as
a historical responsibility and divine trust (Anyanwu, 2023).

7. CONCLUSION

This study examined the metaphorical construction of political meaning in President Bola
Ahmed Tinubu’s 2024 and 2025 Democracy Day speeches using an integrated pragma-stylistic
framework that draws from Conceptual Metaphor Theory (CMT), Speech Act Theory (SAT), and
Stylistic Theory. Through the systematic application of the Metaphor Identification Procedure
(MIP), twenty-two metaphorical expressions were identified and analysed across six thematic
domains: rebirth and struggle, war and resistance, living democracy, light and vision, economic
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restoration, and sacred destiny. The findings demonstrate that metaphor functions as a multifac-
eted resource that shapes thought, performs communicative action, and enhances rhetorical effect
within commemorative political discourse. The analysis shows that metaphors of rebirth, renewal,
and struggle enable the speaker to frame Nigeria’s democratic history as a trajectory marked by
endurance and collective triumph. These mappings reconstruct past political challenges as shared
achievements and reinforce a narrative of national resilience. Metaphors conceptualising democ-
racy as a living or fragile entity highlight expectations of vigilance, stewardship, and shared re-
sponsibility, thereby promoting a participatory understanding of democratic practice. Similarly,
metaphors of light and vision offer forward-looking imagery that conveys hope, direction, and
continuity, framing democratic progress as both moral and aspirational.

The speeches also employ economic and technocratic metaphors, such as construction, repair,
and foundation, to contextualise ongoing reforms and position economic hardship as part of a
broader restructuring process. These metaphorical choices help to organize complex policy matters
into accessible conceptual frames for public audiences. Lastly, metaphors invoking destiny and
sacred duty underscore the moral weight of political leadership and situate democratic governance
within broader spiritual and ethical narratives that resonate strongly in Nigeria’s socio-cultural
environment.

Although this study is limited by a small corpus, which restricts the generalisability of the
findings to other genres of Nigerian presidential discourse, the systematic application of the Met-
aphor Identification Procedure (MIP) ensures high analytical rigour. Nonetheless, metaphor in-
terpretation inevitably involves a degree of subjectivity, despite efforts to minimise bias through
coder triangulation. The analysis also focuses solely on verbal metaphors in written transcripts
and does not account for multimodal elements present during live delivery. Additionally, the study
does not include empirical audience-reception data, meaning the socio-political implications dis-
cussed remain interpretive rather than measured. Despite these constraints, the study provides
a rigorous foundation for understanding metaphor use in commemorative political rhetoric and
offers directions for future research. The study demonstrates that metaphor in Democracy Day
speeches extends beyond linguistic ornamentation; it is a fundamental instrument of professional
discourse. In the highly institutionalized sphere of the presidency, metaphor operates as a strate-
gic organizational resource for narrating history, articulating policy vision, managing public sen-
timent, and anchoring executive identity. The integration of cognitive, pragmatic, and stylistic
perspectives provides a richer understanding of how metaphor functions simultaneously as a con-
ceptual, communicative, and aesthetic device. By analysing commemorative speeches, a relatively
underexplored genre in Nigerian political discourse, this study contributes new insight into the
ways national memory, political legitimacy, and civic identity are rhetorically constructed in mo-
ments of symbolic national reflection.
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Abstract: This study addresses the strategic use of emphatic means in English promotional
discourse, used by automotive manufacturers to underscore the strengths of their premium and
top-tier vehicles in a highly competitive global market. Promotional brochures rely heavily on
emotive language to shape consumer perceptions. The primary aim of this research is to analyze
the specific linguistic units involved in generating intensification and emphasis. This encompass-
es the use of highly positive evaluative meaning (HPEM) and true hyperbole as persuasive tactics
designed to amplify the perceived value of the automobile in the consumer’s eyes. The empirical
material comprised comprehensive promotional brochures (n = 10) representing nine luxury and
premium car brands published over the previous five years. Using a continuous sampling method,
a targeted corpus of 578 contextual speech segments, accounting for roughly ten percent of the
total brochure text, was compiled. The methodology integrated contextual, stylistic, semantic,
and quantitative analyses to interpret and categorize the extracted linguistic data. As a result of
the analysis, seven distinct linguistic categories of intensification were identified. Listed in de-
scending order of frequency, they include: adjectives and adverbs expressing maximised qualities
(53%), pragmatic intensifiers (27%), comparative and superlative forms (14%), abstract nouns
(9%), verbs (6%), and a minimal presence of idioms and metaphors. The findings indicate that
promotional texts use intensification to link basic transportation to coveted lifestyle values, such
as luxury, superior quality, and outstanding performance. Notably, complex cultural imagery is
deliberately minimised, presumably to ensure a seamless persuasive impact on an international
target audience. The study demonstrates theoretical and practical relevance by deciphering the
evolving mechanisms of persuasion in global advertising. The findings establish a practical foun-
dation for developing cross-cultural communication and translation skills for students specializ-
ing in linguistics, public relations, and marketing, specifically regarding the adaptation of English
emphatic speech segments into local languages.
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1. INTRODUCTION

Promotional brochures for premium automobiles serve as a critical information channel
for manufacturers to communicate their product details and brand values to prospective buyers.
The primary objective of promotional discourse is to persuade potential customers to associate
the automobile with desirable traits such as luxury, status, and superior performance. Emotive
language resonates with the target audience at a personal level and evokes feelings of excite-
ment and aspiration. For instance, adjectives such as “exquisite”, “unparalleled”, and “breath-
taking” serve not only to describe the vehicle but also to invoke a romantic sense of the driving
experience.

Promotional brochures frequently employ stylistic tropes and devices such as alliteration, met-
aphors, and vivid imagery to engage the reader’s attention and imagination. For instance, a phrase
like “unleash your spirit of adventure” cleverly combines metaphor and emotional appeal, portray-
ing the automobile as a catalyst for freedom and exploration, thus enhancing its allure. How and to
what extent are intensification and emphasis employed in English promotional discourse to create
emphasis and persuade the target audience? Expressions, such as “the fastest car in its class” or
“the ultimate driving machine”, are scattered throughout promotional materials, significantly am-
plifying the perceived value of the automobile. These linguistic units are not merely exaggerations;
they are strategic embellishments that elevate the product in the eyes of the consumer, position-
ing it as a superior choice in a competitive market (Khramchenko & Radyuk, 2023). By utilising
emotive language, stylistic tropes, and hyperbolic expressions, brochures successfully position
the automobile not just as a product, but as a key to a coveted lifestyle and elevated social status.
What specific linguistic features are commonly used to construct intensification and emphasis in
English promotional texts? Research into these linguistic techniques would aid in deciphering the
mechanisms of persuasion in promotional discourse.

2. THEORETICAL BACKGROUND

2.1. Literature overview

The language of advertising focuses on increasing brand competitiveness, as it is seen as a
crucial factor in determining brand performance (Manjunath et al., 2024). The language of per-
suasion has a powerful effect on sales increase (Gadzhiyeva & Sager, 2017). The language of
promotion relies on various stylistic devices and means of expressiveness as persuasion tools
to underline certain product features or service benefits, for instance, repetition and variation
(Musté et al., 2015).

Persuasion is an indispensable manipulative method aimed at exerting influence on the emo-
tional, volitional, and intellectual spheres (Khramchenko & Radyuk, 2018) and urging potential
customers to perform a buying action (Al-Subhi, 2022). Persuasion, sometimes accompanied by
a comic and softening effect (Malyuga & Alenicheva, 2022), is achieved through emphasis at all
language levels — phonetic, lexical, grammatical, and graphical (Korableva, 2023). Various em-
phatic structures are deployed at the syntactic level (Korableva & Alyoshina, 2019), for instance,
imperative sentences, compression, echo phrases, ellipsis, inversion (Degtyaryova, 2023; Gao,
2025), fronting, cleft and pseudo-cleft sentences (Filyasova, 2024), along with the use of multiple
stylistic devices (Filyasova, 2023), including metaphor as a persuasive technique (Kuchina, 2023)
or antithesis as an argumentative tool (Anisimova & Chubay, 2024).
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Expressive means are designed to exert an immediate impact on recipients and to establish
strong associations with brands (Malyuga et al., 2022). Expressive syntax conveys the function of
both accentuation and dialogue (Glazko, 2021). Multiple cognitive and emotive means are used to
achieve various corporate objectives (Malyuga, 2021). Emotiveness, achieved by expressive-emo-
tive complexes (Glazko, 2024), is a crucial strategy in corporate communications aimed at ensur-
ing brand awareness and legitimacy from its initial launch until its eventual departure from the
market (Sahiniz et al., 2024).

In addition to the emotional impact, the pragmatic function of the promotional discourse in-
volves the use of encouraging language for exerting volitional impact on the addressee (Khram-
chenko, 2023), and for this reason, the promotional discourse should possess some interactive
nature, creating communication scenarios and anticipating certain recipient responses (Adel et al.,
2024).

The theoretical value of this research lies in the necessity to study the language of advertising
and promotion, which is evolving with time, developing into more implicit and indirect, subtle
and intimate, which psychologically facilitates the creation of a special trusting atmosphere (De-
mina, 2024), evoking stereotypes and desired associations, and becoming more adaptive to local
languages and dialects (Kelly-Holmes, 2024). The practical significance of studying promotional
discourse is determined by the necessity to develop cross-cultural skills for students specialising
in linguistics, advertising, and PR, and to improve their translation skills by searching for suitable
Russian equivalents for linguistic units with the semantics of intensification and adapting various
English emphatic speech segments.

2.2. Conceptual basis

The intentional character of promotional discourse is the focus of pragmatics, stylistics,
discourse linguistics, communication studies, and the speech impact theory. The determinative
nature of promotion is achieved through eloquence and emphasis, expressed through various
stylistic tropes and other elocutionary devices. Emphasis, by definition, is “the particular impor-
tance or attention that is given to something” (Cambridge Dictionary, n.d.). Emphasis is a gener-
al term referring to the act of providing special importance and drawing attention to a particular
element of speech. Intensification and emphasis can be expressed by means of various linguis-
tic devices, such as metaphor, syntactic inversion, and hyperbole. Intensification is a linguistic
category or process, realised with the help of various tools (such as intensifiers, comparative
or evaluative vocabulary), that enhances meaning by employing various linguistic means. It is
expressed by intensifiers such as “very”, “really”, “extremely”, or “so” to modify adjectives or
adverbs, as well as by emotional and evaluative lexis that enhance communication beyond their
basic lexical meaning. Intensification intentionally uses language to produce a stronger emo-
tional or aesthetic impact, such as hyperbole, an extreme form of intensification. Hyperbole is a
figure of speech characterised by deliberate exaggeration for emphasis. Hyperbolisation is a lin-
guistic process that involves overstatement, exaggeration, auxesis, or intensification. Linguisti-
cally, hyperbole can be expressed in a multitude of means — grammatical, lexical, phonetic, sty-
listic (Vlasova, 2023) — such as, parallelism, chiasmus, polysyndeton, epistrophe, anadiplosis
(Giovanelli & Mason, 2018), metaphor (Hsiao & Su, 2010), participial constructions, the plural
form of nouns with the meaning of generalisation (Leskina & Sharonova, 2017). The listener’s
reaction is crucial for the perception and understanding of hyperbole in the interactive context
(McCarthy & Carter, 2004). In addition, hyperbole may be supplemented by graphic means
such as punctuation marks, or explicit discourse markers — interjections or intensifiers (for
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example, so, very, really, actually, incredibly), capital letters, elongated words (Govindan &
Balakrishnan, 2022), or phraseological saturation (Naciscione, 2001). Functionally, hyperbole
can be either negative or positive. In a negative context, hyperbole is associated with sarcasm
(Kunneman et al., 2015; Pleshkova, 2023), irony, and parody (McCarthy & Carter, 2004; Burg-
ers et al., 2018). In a positive context, hyperbole can be a form of euphemism, conveying an
additional meaning of politeness, aesthetics, and disguise, modifying the denotative meaning
(Khramchenko & Radyuk, 2023) and altering a negative connotation into a positive one (Tri-
fonova, 2018). The aim of this paper is to study the positive type of hyperbole as a persuasive
tactic of emphasis, achieved through practice-based associations with the object of promotion,
often relying on human emotions and, in general, on an anthropocentric approach to positioning
the automobile.

For the purposes of this research, it is important to theoretically distinguish between high-
ly positive evaluative meaning (HPEM) and true hyperbole. HPEM uses standard positive lex-
icon (e.g., premium, exceptional) to assert high product quality; hyperbole involves extreme
exaggeration not meant to be interpreted literally (e.g., the rarest of diamonds). In this study,
both phenomena are analysed under the overarching macro-category of “intensification and em-
phasis”, as they collaboratively serve the pragmatic function of amplifying the perceived value
of the automobile.

3. MATERIAL AND METHODS

This research examines intensification and hyperbole, the latter being an extreme subtype of
intensification (Crystal, 2008), in the promotional discourse in a highly competitive automobile
market. Emphasis is a linguistic and cognitive phenomenon utilised to accentuate some new or im-
portant information (Watson, 2010). Emphasis in promotional brochures is crucial for highlighting
new automobile features that are important for customers for their everyday transportation and
driving experience.

Initially, a preliminary sample of automobile brochures (n = 20) published over the previous
five years was collected. However, to maintain structural equivalence for a rigorous compara-
tive analysis, the final corpus was narrowed to 10 brochures representing 9 brands. The exclu-
sion of the remaining brochures was based on objective criteria regarding document genre and
formatting: brochures shorter than 30 pages or those that functioned solely as technical speci-
fication sheets (which inherently lack stylistic narrative and expressive means) were excluded.
The selected material comprises comprehensive promotional brochures ranging from 30 to 70
pages. Brands such as Rolls-Royce, Acura, and Cadillac represent the traditional luxury seg-
ment, whereas mainstream brands like Volkswagen, Toyota, and Subaru were included because
the selected brochures specifically promote their top-tier, flagship, or premium-trim models
(e.g., VW Golf GTI, Toyota 4Runner TRD Pro). These specific models compete in higher-end
market segments and employ the same aspirational marketing discourse as traditional premium
vehicles.

The linguistic means of intensification were identified as a result of continuous (exhaustive)
text analysis and corpus selection (sampling) across the entire text of the brochures. The seman-
tic approach to discourse analysis in search of contextual intensification and emphasis yielded a
targeted language sample comprising 5,600 words (approximately 35,000 symbols) that explicitly
contained the emphatic features under study.
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4. STUDY AND RESULTS

4.1. Objects of reference

The continuous sampling method revealed 578 distinct speech segments containing linguistic
means of intensification and emphasis. These extracted segments accounted for roughly 10% of
the total word count across the entire text of the examined brochures. As seen in Fig. 1, the pro-
motional brochure describing the Japanese brand “Mitsubishi Outlander” contains considerably
more examples of intensifiers (24%), which constitutes almost a quarter of the total number of the
examined contexts.

Figure 1. Quantitative data of intensification in the promotional discourse

The number of intensification examples characterising the automobile brands “Rolls-Royce
Cullinan” (RRC) (British), “Acura Line” (AL) (Japanese), and “Volkswagen Golf” (VG) (Ger-
man) varies in the range between 10% and 15%. The rest of the brochures include a lower number
of instances, within the span between 5% and 9% (“Buick Envision” (BE), “Subaru Ascent” (SA),
“Cadillac Escalade” (CE), “Tesla” (T), Toyota 4Runner (T4R), “Volkswagen Amarok” (VA)). The
Japanese, American, German, and one British car brands under consideration have more emphasis
cases than some other premium vehicles.

The linguistic expression of intensification and emphasis employed heterogeneous means
(Fig. 2). The minimal context, ranging from one to three sentences, was necessary to understand
the complex nature of the semantic links between the elements of intensification, which provided
an indivisible semantic space.

SKY’S THE LIMIT — Embrace the day with open arms — and an open roof. Spanning an im-
pressive length, the Outlander features a power panoramic sunroof. Enjoy sweeping views of your
surroundings as the large glass roof fills the space with natural light, bringing the outside in. (MO)

BOUNDLESS LUXURY — Experience a drive like no other. Whether you 're taking to the
road or striking out into the unknown. With rear-wheel steering and ultimate stability, Cullinan
is as dynamic as it is graceful. (RRC)
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When you 're ready for life s next big adventure, the 2022 Ascent™ is ready to take you to new
heights. It s the largest and most versatile Subaru ever, with three rows and seating for up to eight.
1t’s packed with advanced technologies, from active safety systems to entertainment features. (SA)

Staying relentlessly set in our convictions led us to vehicles like the legendary Integra and
our first-ever supercar— the iconic NSX. When the rest of your lineup is born in the shadow of an
unconventional car of that caliber, your approach must be equally unconventional, one that’s more
demanding, more meticulous, and bordering on obsessive. (AL)

The examples contain multiple linguistic means that denote automobile parts and technical
systems, as well as customer benefits: adjectives and adverbs: impressive, sweeping, large, ulti-
mate, big, legendary, packed with advanced, active, relentlessly, iconic, bordering on obsessive;
comparative forms: as dynamic as it is graceful, the largest, most versatile, more demanding,
more meticulous; intensifiers: like no other, ever, first-ever; nouns: supercar, new heights, car of
that caliber, verbs: maximize, boost, stand out; idioms: strike out into the unknown, metaphor:
embrace the day with open arms, born in the shadow of an unconventional car of that caliber. The
emphasised benefits underline the glass roof, which can be electrically operated, stable driving,
vehicle exterior and performance, interior equipment and volume, increased safety, and meticulous
quality, among others.

metaphors; 2%
idioms; 3%
verbs; 6% 3

adjectives and
adverbs; 39%

comparatives and
superlatives; 14%

pragmatic
intensifiers; 27%

Figure 2. Linguistic expression of intensification and emphasis in the promotional brochures

4.2. Linguistic categories of intensification

Adjectives often accompanied by adverbs contextually occurred in close proximity to each
other in the majority of the considered sentences, and therefore, were referred to a single category
for the purposes of the stylistic analysis. Meanwhile, despite belonging to the same part of speech,
the adjectives in the positive degree (39%) with highly positive evaluative meaning (HPEM), for
example, “exceptional” or “remarkable”, were studied separately from the adjectives in the com-
parative degrees (14%) for a more precise and careful stylistic analysis. Together, they constituted
the most numerous group among the examined examples of hyperbole (53%). The second large
category included intensifiers, such as “even” or “so”, which accounted for 27% of the examined
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contexts. Nouns and verbs, which typically constitute the core of a proposition, unlike adjectives
and adverbs, which add details, accounted for 9% and 6% respectively, whereas stylistic devices
in the form of idioms and metaphors comprised a minimal category of the corresponding linguistic
means.

4.2.1. Adjectives and adverbs

In the promotional discourse, these descriptive parts of speech can be divided into functional,
social, and image-related categories (Filyasova & Afanasyeva, 2024). The image-related modifi-
ers, which constitute the persuasive effect of emphasis in the automobile brand description, refer
to linguistic means of intensification and emphasis and have positive expressive and evaluative
connotations. The adjectives and adverbs with HPEM create a positive image of the products, in-
tensifying the ideas of luxury and comfort, thereby amplifying the persuasion.

Exceptional, premium, truly premium, maximum, perfect, idealistic, impressive, meticulous,
painstakingly scrutinised, chiseled, relentlessly engineered, sweeping, substantial, iconic, dramat-
ic, expressive, bold, boldly designed, uncompromising, pioneering, revolutionary, reimagined from
top to bottom, countless, seamless [acceleration], formidable [vI2 engine], high-strength [steel
construction], legendary [quality], perfectly matched, sumptuous, supreme, supremely versatile,
unequalled [motor car], unmatched.

The choice of the adjectives and adverbs in the promotional automobile brochures is carefully
curated to evoke specific emotional and cognitive responses, emphasising the vehicle’s superiori-
ty, innovation, and attractiveness. These examples are not merely descriptive but are strategically
selected to create a narrative of exclusivity, performance, and luxury.

The semantics of these adjectives and adverbs are designed to construct a narrative of unparal-
leled quality, performance, and luxury. They appeal to both rational and emotional decision-mak-
ing processes, positioning the vehicle as not just a mode of transportation but a symbol of status,
innovation, and aspiration. The tactical use of superlatives amplifies the perceived value, making
the vehicle appear indispensable to the discerning consumer.

4.2.2. Comparatives and superlatives

Promotional texts, particularly in the automotive industry, often use comparative forms to
emphasise superiority, innovation, and desirability, given the strong market competition. These
forms serve as linguistic techniques to create a sense of exclusivity, performance, and advance-
ment, appealing to the consumer’s aspirations and emotions. Unlike the classical literary device,
the inherent meaning of comparison does not exceed the scope of the automobile-related sphere in
the overwhelming majority of the considered cases. The semantic space is primarily built around
automobile components, systems, and their properties, underscoring the automobile as an essen-
tial element of contemporary life. Different automobile models are compared either to previous
versions of their type or to all other competitive models, thereby emphasizing specific technical
advantages or customer benefits.

4.2.3. Comparative forms

The technical characteristics convey the idea of an automobile that fully meets consumer
expectations for driving experience, safety, comfort, convenience, automatic emergency braking,
lane-keeping assist, and adaptive cruise control. Each brochure positions its automobile as having
the potential to achieve better performance metrics than previous models and other competitive
brands in the market. Despite the car’s established role as a crucial personal means of transport,
marketers add further layers of customer benefits to their products and services. The description
of the automobile brands emphasises excellent storage solutions, seating arrangements, a good
choice of interior colours, climate control, ergonomic seating, and noise-reduction technologies.
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Technical advantages: the Sportier Utility Vehicle; more special than ever, more than a new
look; wider, higher; lower, more aggressive and athletic, more space than ever, worth more than
a thousand words,; more demanding, more meticulous, stiffer chassis, wider style; more real than
ever, more rigid body structure; works hard, plays harder; more than sharp lines, potential for
better.

Customer benefits: smoother ride for everyone, more peace of mind, so you can pack more,
and adventure longer, greater peace of mind; more confidence,; deliver more driving pleasure;
enjoy longer and safer road trips, more convenient, more comfort, less compromise.

The conjunction “as”, used in comparisons to refer to the degree of various automobile prop-
erties, exposes the meaning of simile, e.g., as much a performance machine as it is an SUV; as
dynamic as it is graceful; as impressive as your arrival. Semantically, the examples of simile are
based on the hypernomic-hyponomic relations, underlining performance and innovation, dissimi-
lar but associated technical and emotional qualities, and customer-focused benefits, evoking emo-
tional and psychological response.

The following are examples of the comparative forms in their contextual use:

The closer you look, the more you are rewarded. With Envision Avenir, even the details have
details. On the inside, its charms are as extensive as the cabin is spacious. (BE)

More than twice the pixel density of a 4K TV. (CE)

Some pictures are worth more than a thousand words. This is one of them. To sum it up, when
Acura was born more than 30 years ago, our sole reason for being was to build performance ve-
hicles. (AL)

A Smart Rear-View Mirror and 180-Degree Front View Monitor enhance visibility. More ways
to bring passengers together. (SA)

Made for environmentally-conscious and fuel-efficient driving, activate the Outlander’s Eco
Mode to reduce energy consumption and enjoy a cleaner ride. (MO)

These excerpts convey the advertisers’ appeal to performance-oriented buyers, elevating the
vehicle’s status to match the consumer’s self-image. The hyperbolic comparatives suggest that the
vehicle’s value is beyond description. In particular, “more than 30 years ago” implies a long-stand-
ing tradition of excellence, whereas “cleaner” highlights environmental or efficiency improve-
ments, aligning with modern consumer values.

4.2.4. Superlative forms

The superlative adjectives position the vehicle within a timeline of progress and legacy, ap-
pealing to design-conscious consumers. The vehicle is positioned as the ultimate choice for utility
and flexibility. The superlative adjectives highlight the latest technology, appealing to tech-savvy
consumers.

The longest way, to make the most of the cargo area; the largest; at the highest level; high-
est-performing vehicles; the most premium examples, the best performing; world’s wildest; tough-
est, the largest ever; the most advanced, the most important, the highest expectations, the largest
and most versatile; the tallest sand dunes; one of the most fuel-efficient in its class, the finest
vantage point, the rarest of diamonds; the most capable, the boldest.

The language conveys technological advancements, positioning the vehicle as a cutting-edge,
top-tier transportation option intended for luxury buyers. Hyperbole, achieved through superla-
tives, is often employed to create a sense of awe and desirability that evokes excitement and ad-
venture. The following are instances of the superlative forms in their contextual use:

Inside, you’ll discover one of the most premium examples of precision craftsmanship we 've
ever created. (AL)
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Even though it’s already one of the most fuel-efficient 7-seaters in its class, the Outlander
can take fuel economy even further. (MO)

You won't be able to wait for your first drive home. The longest way you know. (VG)

Metaphor, which is deployed for various social and pragmatic goals (Gibbs, 2023), does not
seem to be a frequent phenomenon in comparative forms, despite the fact that hyperbole draws
on metaphor as a bedrock mechanism (Hsiao & Su, 2010). The instances of metaphorical ad-
jectives, considering the automobile from an anthropocentric point of view, are few: e.g., lower,
more aggressive, and athletic; the boldest expression of Envision style (BE). The low-clearance
vehicle is technically more manoeuvrable, as a lower centre of gravity means the car leans less;
visually, a lower car height provides a more aesthetic and sporty appeal, appealing to customers
with high-performance preferences. The association of the car with a diamond is the metaphor of
perfection, aiming to symbolise the best, the highest, and purest, without compromise, e.g., take a
Jjourney beyond what was thought possible, all in utmost luxury. Just like the rarest of diamonds
that gave this unequalled motor car its name (RRC). By its very nature, the diamond evokes as-
sociations with new adventure, courage, vitality, strength, and protection. Analogously, similar
associations apply to the car.

4.2.5. Pragmatic intensification

Intensifiers are words whose semantics are fully oriented towards expressing the intensity of
the attribute, action, or state expressed by the reference word (Sharapova, 2021). Formally, inten-
sifiers are classified into boosters, compromisers, diminishers, and minimisers (Saltanova, 2023).
The material under study included mainly boosters, or maximisers. Functionally, they are versatile
in communication, enhancing the meaning of contextually related speech elements within larg-
er speech segments. Due to intensifiers, the surrounding elements gain prominence and elevated
expressiveness. Intensifiers play a significant role in emphasis; based on the obtained occurrence
frequency (Fig. 2), they comprise over a quarter (27%) of all intensification means. Intensifiers
tend to be more subjective than objective, as they express private opinion and evaluation (Lebe-
deva, 2021). The category of intensification is often accompanied by emotive language (Siutkina,
2024). Pragmatically, intensifiers aim to elicit desired emotions and evaluations in the addressee’s
mind, thereby enhancing persuasion. The following are instances of intensifiers in the isolated
position:

a lot more convenient, a whole lot of substance, again and again, all, anywhere, everywhere,
especially, even, ever, first-ever, exactly, a host of, only, just, yet, no matter, not only ... but also, no
bounds, plenty of, else, really, actually, truly, whatever, wherever, whole.

Through an analysis of various example sentences, we can identify how intensifiers are em-
ployed to create compelling narratives around the products:

At Tesla, we strive to be the best on every metric. (T). Here, “every” is used to express the total
number of items in a group — it is a powerful intensifier that establishes the car’s superiority in the
automotive market. The brand asserts an overarching confidence that reinforces consumer percep-
tions of excellence and reliability. This strategy communicates aspiration and invites consumers to
associate the car with success.

The level of detail that goes into every Acura vehicle is rivaled only by the level of detail we
put into Acura Genuine Accessories. (AL). The repetitive structure evokes a sense of meticulous
craftsmanship, underscoring the brand’s dedication to quality. The use of “only” further under-
scores Acura’s meticulousness, implying that no other brand can match it. This construction invites
consumers to appreciate not only the product but also the time and care that set Acura apart from
its competitors.
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In terms of driving prowess, versatility, and pure unadulterated style, the Golf GTI truly stands
out. (VG). The intensifier “truly” reinforces the authenticity of the automobile brand. By engaging
in an assertive comparison of key performance factors — with a particular focus on attributes that
appeal to emotional and aesthetic sensibilities — the statement effectively communicates a sense of
uniqueness. The intensifier, in combination with the other hyperbolic tools, implies that the Golf
GTI embodies unfiltered excellence in a saturated market.

The First-Ever Envision Avenir debuts as a stunning expression of Buick luxury. Designed to
wrap you in modern refinement, this SUV distinguishes itself not only with its list of luxuries but
also with its attention to detail. (BE). “The First-Ever” serves as a strong intensifier, enhancing the
perceived impact of Buick’s offering. This vibrant means is further augmented by another intensi-
fier — the correlative conjunction “not only ..., but also ...” that evokes a sense of sophistication
associated with luxury lifestyles. The intensifiers here act not merely as descriptors but as key
signals to the target audience, who value aesthetics alongside functionality.

4MOTION all-wheel drive provides exceptional traction on virtually any surface, while the
8-speed ZF Automatic ensures smooth power delivery. (VA). The intensifier “(virtually) any” en-
hances the reliability of the vehicle’s capabilities. By assuring consumers of superior performance
across various terrains, this tactic of intensification elevates the product’s image within the all-ter-
rain vehicle category.

Every journey in the Ascent is the perfect combination of high tech and low stress. At 54
inches, the available panoramic moonroof is the largest ever offered on a Subaru, bathing the
cabin in soothing, natural light. (SA). The intensifier “every” is employed to encapsulate an ideal
experience that consumers aspire to. This segment of promotional discourse implies a holistic sat-
isfaction that addresses both technological and emotional needs. This duality serves to connect the
product with a lifestyle choice rather than a mere transactional relationship.

Adorning the helm of every Rolls-Royce motor car since 1911. Now, with Cullinan, she glides
forward into daring new terrains. Take a journey beyond what was thought possible, all in utmost
luxury. Just like the rarest of diamonds that gave this unequalled motor car its name, Cullinan
embodies effortless endurance. Even under the greatest of pressures. (RRC). The text deploys
three intensifiers, “every”, “all”, and “just” to amplify the notion of luxury as it relates to the driv-
ing experience. This formulation suggests that the vehicle not only meets, but exceeds, consumer
expectations, hence promoting an ultra-premium brand ethos.

Even though it s already one of the most fuel-efficient 7-seaters in its class, the Outlander can
take fuel economy even further. Configure every ride to your liking, especially when it comes to
seating and temperature preferences. (MO). Similarly to the previous example, three intensifiers
are utilised: “even” (twice), “every”, and “especially” — these highlight the vehicle’s exemplary
performance. By acknowledging its current status while also suggesting further optimisation, these
contextual uses appeal to both eco-conscious consumers and those looking for versatility.

Generally, intensifiers function as rhetorical devices, shaping consumer perceptions and ex-
pectations and thereby influencing their purchasing behaviour. In promotional texts, intensifiers
dramatically increase the emotional resonance of the messages. Copywriters create a compelling
narrative that positions vehicles not just as modes of transport but as essential tools for an enriched
lifestyle. Intensifiers, as linguistic means, serve to amplify perceived value and desirability.

4.2.6. Nouns

Nouns with HPEM encapsulate key themes and values that are often instrumental in marketing
messages. The nouns with the semantics of intensification obtained on the examined material can
be divided into four categories: A) cutting-edge technologies: advances, breakthrough, reinvention,
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turning point; B) high-quality manufacturing: attention to detail, multitude, obsession, perfection,
precision, refinement; C) premium class: brilliance, luxury, masterpiece, pinnacle, supercar, top/
top class,; D) customer expectations and feelings: ambition, champion, confidence, driving plea-
sure, ecstasy, passion, persistence, top priority.

Nouns account for 9% of the total volume of intensification means; however, their meanings
carry connotations of the highest social values, penetrating the promotional discourse through the
idea of the automobile as a premium product. The meaning of the nouns centres on the high-level
aspects of car production, such as large size, the quality of the finished products, their high-end
market positioning, and the resulting customer expectations for superior quality and performance.

4.2.7. Verbs

Verbs, with their semantics of activities or states integrated into speech acts, can be classified
by several parameters, such as qualities, states, situations, locations, and processes, among oth-
ers. As a result of this research, the following verbs, with the meaning of quality and state, were
classified as units contributing significantly to the production of the pragmatic effect of increasing
the impact on readers through intensification — amplify, boast, boost, command, conquer, cosset,
enhance, go beyond, immerse, increase, innovate, make all the difference, maximize, stand out,
streamline, and show off.

Overall, the examined verbs convey the meaning of luxury, drawing on the themes of enhance-
ment, authority, indulgence, and individuality to create an enticing picture that captures the aspi-
rations of the target audience. As such, these linguistic choices are critical for shaping consumer
perceptions and driving market trends within the premium automotive sector.

4.2.8. Idioms

Idioms have a high value in promotional discourse due to their instant recognition and the
persuasive pragmatic impact they have on the target audience. Seamless integration of idioms
achieved by copywriters contributes to evoking suitable associations and long-term memorisation
of the promotional text. The likelihood of reproducing the slogan or speech segment containing an
idiom is relatively higher than plain text; therefore, idioms can be considered as an effective means
of influence. Let us consider a few examples:

Those who appreciate uncompromising craftsmanship, attention to detail, and a pioneering
spirit. The ones who don 't mind pushing boundaries, if it means breaking the mold. Some call
it idealistic, but for us, it’s simply Kodawari. (MO). “Break the mold” is a powerful idiom that
conveys the idea of nonconformity and uniqueness. In the high-end automobile market, where
differentiation is crucial, this expression emphasises the innovative design and distinctiveness of
a vehicle. The idiom suggests a departure from traditional design aesthetics. This appeal to indi-
viduality resonates with discerning consumers seeking vehicles that serve as extensions of their
identity and personal style.

Sky’s the limit. / Go all out. (MO). The former is often used to evoke a sense of boundless po-
tential and ultimate achievement. In the context of premium cars, this phrase suggests that the ve-
hicle transcends ordinary capabilities, offering unparalleled performance, luxury, and innovation.
The idiom effectively communicates a message of limitless opportunities, encouraging buyers to
envision themselves achieving their highest aspirations through ownership. The latter resonates
particularly well in the context where consumers expect an uncompromising focus on perfor-
mance, aesthetics, and customer experience. The manufacturer emphasises how their cars are engi-
neered to offer unprecedented comfort, cutting-edge technology, and thrilling driving experiences.
Implicatively, the idiom signifies superiority over all other brands.
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Technology goes to town. (VG). As the idiom implies, the automobile in question is equipped
with cutting-edge technology, which is not merely an accessory but a centrepiece of the vehicle’s
identity. Potential buyers of the premium automobile can consider themselves part of a select
group that prioritises innovation and sophistication.

Outside, LED headlights and LED Daytime Running Lights (DRL) plus redesigned bumpers
and front grille help you stay ahead of the times. (VG). The phrase is a creative blend of the idioms
“stay/keep ahead of the field” and “be ahead of the game”, both referring to the sports industry.
The replacement of ‘field” and ‘game’ with ‘times’ (occasions) elevates the meaning into a highly
positive one. Yet, the original semantics of the idiom leave it possible to identify the meaning.
The implication is that owning such a vehicle reflects a consumer’s status and aligns them with a
progressive vision of the future.

In the promotional discourse of premium automobiles, the strategic use of idiomatic expres-
sions emphatically conveys the aspirational and exclusive qualities intrinsic to luxury vehicles.
By embodying limitless potential, commitment to excellence, technological innovation, and indi-
vidualism, these idioms effectively enhance consumer engagement and express the sophisticated
narrative that premium automobile brands seek to project.

4.2.9. Metaphors

Metaphors serve as intermediaries between abstract ideas and the real world and are conveyed
through human feeling and experience. On many occasions, metaphors, allusions, and similes
produce an evaluative effect (Zharina, 2024). Despite being an effective technique across multiple
types of discourse, metaphors with HPEM do not appear to be numerous in promotional brochures
devoted to premium automobiles, accounting for only 2% of the examples in the material under
study. Evidently, creating imagery in advertising discourse is necessary to emphasise the car’s ad-
vantages. Metaphor, however, is a complex linguistic unit that integrates cultural norms, ideologi-
cal worldviews, hidden implications, and the social context in which a linguistic community exists.
Given the international target audience of car buyers, the use of metaphors may pose interpretive
challenges for speakers from different languages and linguacultural worldviews. Presumably, for
this reason, the use of metaphors with HPEM is rather limited in the advertising brochures. Let us
consider a few examples.

Run through all 10 gears of its automatic transmission and feel the VTEC turbo engine roar to
life, and it becomes abundantly clear that the soul of a supercar courses through its veins. (AL).
The use of the metaphor “soul* anthropomorphises the highly evaluative “supercar”, endowing
it with qualities typically reserved for living beings. This vivid portrayal suggests that the car
possesses an impressive mechanical prowess. In addition, the car is presumed to carry an intrinsic
essence and identity that enhances its appeal. By stating that the “soul” courses through its veins,
the sentence evokes an image of blood like a life-sustaining fluid essential for vitality and func-
tion. This imagery creates an emotional connection, suggesting that the supercar is not merely a
machine but a synthesis of technology and passion.

Shaped around the unique Rolls-Royce aluminium spaceframe and with new Rolls-Royce
chassis technology, Cullinan delivers our signature magic carpet ride. (RRC). The metaphor
“magic carpet” suggests a fantastical, enjoyable ride and invokes imagery of effortless travel and
whimsical experiences, especially in automotive advertising. “Magic” steps out of the ordinary
and hyperbolizes the speech characteristics of the car model.

And the same fire that forged this American-built supercar burns in every car we make. (Acu-
ra Line). Fire is a powerful metaphorical symbol associated with creation, transformation, and
intensity. In this context, it implies that the supercar was not produced through a conventional
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manufacturing process but through intense effort, dedication, and innovation. The metaphorical
use of “forged” suggests that the car was created under conditions of intense heat and pressure,
inferring strength and resilience akin to those of metalworking practices. This adds a sense of
durability and robustness to the car’s identity, resonating with potential buyers who value quality
and craftsmanship.

Overall, the metaphors serve several crucial functions, conveying the underlying messages
about excellent vehicle performance, heritage, and emotional appeal. They play a vital role in
establishing themes of craftsmanship, passion, and national pride while fostering a strong brand
identity. Through these metaphorical expressions, copywriters effectively utilise imagery and
symbolism to engage potential consumers at an emotional and intellectual level, reinforcing the
product’s desirability while situating it within the broader context of sublime performance and
craftsmanship.

S. DISCUSSION

In the highly competitive automotive market, promoting premium automobiles requires so-
phisticated marketing strategies that shape consumer perceptions and enhance brand competitive-
ness (Manjunath et al., 2024). One prevalent tactic is intensification, which involves exagger-
ated claims and dramatic expression to captivate potential customers (Musté et al., 2015). This
technique is particularly effective in promotional brochures, where the language of persuasion
(Gadzhiyeva & Sager, 2017) is used to create compelling narratives about luxury vehicles.

Intensification is a powerful means of emphasis, enabling marketers to craft messages that
resonate deeply with their audience. Highlighting the exceptional qualities of a vehicle — such as
unmatched performance, cutting-edge technology, and unrivalled comfort — promotional materials
create an aspirational image that appeals to consumer desires for status and success. The influence
of these brochures extends beyond mere information dissemination; they engage the emotional,
volitional, and intellectual spheres of potential customers (Khramchenko & Radyuk, 2018).

Promotional brochures incorporate expressive-emotive complexes (Glazko, 2024), which
evoke strong feelings and associations with the brand. For instance, phrases associated with ad-
venture, freedom, and sophistication are strategically used to build a connection with the target
audience. Similar to the overflow of the advertising discourse with phraseological phrases (Nacis-
cione, 2001), the analysed brochures were oversaturated with the lexicon of HPEM. By saturating
promotional texts with emotive words that convey a sense of elevation, such as “unmistakable”,
“boundless”, and “world-class”, marketers effectively elevate their products beyond mere trans-
portation to symbols of a luxurious lifestyle.

Moreover, the effectiveness of intensification is strengthened by its adaptability to local lan-
guages and dialects (Kelly-Holmes, 2024). Supposedly, copywriters deliberately avoided using
numerous culturally specific phraseological and idiomatic expressions that are difficult to adapt
to different cultures. Since the market of potential car buyers is international, the persuasiveness
of the promotional language brochures is increasingly universal. For this reason, intensification is
achieved through universal linguistic means with highly positive evaluative meaning and a maxi-
mally expressed quality, such as “exceptional”, “perfect”, and “exclusive”.

The revealed language of intensification and emphasis — adjectives, adverbs, intensifiers,
nouns, verbs (Radyuk & Khramchenko, 2020), a few idioms and metaphors — is accompanied by
many other stylistic devices at the syntactic level (Filyasova, 2024), phonetic and graphical means
(Korableva, 2023), a comic and softening effect (Malyuga & Alenicheva, 2022), among others.
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Further research into promotional discourse may help uncover new characteristics, as marketing
techniques and language tools used to attract and retain the target audience of potential customers
are constantly evolving.

6. CONCLUSION

Intensification and emphasis play crucial roles in promotional discourse. The need for empha-
sis arises from the intention to highlight various technical advances in the automobiles, effectively
capturing the attention of potential consumers and contrasting the products in focus with all other
competitors. The automotive industry, particularly in the premium segment, employs a variety
of linguistic devices — pragmatic intensifiers, adjectives, adverbs, nouns, and verbs with HPEM,
which serve as semantic markers of emphasis (Crystal, 2008), in order to communicate the value
and aspirational qualities of their vehicles. In this regard, intensification enhances the persuasive
power of promotional materials, making them more impactful.

Analysing the linguistic means employed, emphasis was expressed through multiple examples
of words with highly positive evaluative semantics, which constitute the major category of inten-
sification. By employing descriptive language that conveys intensity or superiority, marketers can
create a vivid image of their products in consumers’ minds.

The second-largest category of hyperbolic devices, accounting for just under 30 percent, was
intensifiers. These words amplify the qualities being described, further increasing the persuasive ef-
fect. The third group of hyperbolic expressions included comparative and superlative forms, which
allowed comparisons of automobiles and their features with previous models or current competi-
tors. This comparative approach underscores the superiority and innovation of brand values.

Further analysis revealed that the fourth and fifth categories were composed of abstract nouns
and verbs with highly positive evaluative semantics. These categories provide a conceptual frame-
work for technical advancements, lending an aura of sophistication and credibility. Meanwhile, the
sixth and seventh categories, which included idioms and metaphors, were the smallest. Although
less frequent, these figurative expressions can provide creative and memorable associations that
enrich the promotional message.

It is important to mention that intensification was achieved primarily through words with di-
rect meaning, with a lesser reliance on linguistic means with figurative meanings. This tendency
can be explained by the fact that promotional brochures are aimed at an international audience. In
this context, linguistic units with universal semantics appear to be the most suitable for effective
communication across diverse cultural backgrounds. Ultimately, the use of intensification not only
enhances the appeal of automotive products but also facilitates a deeper connection with a global
consumer base.

In summary, intensification and emphasis in promotional brochures for premium automobiles
are carefully crafted tactics that leverage the language of persuasion to bolster brand competitive-
ness. By using expressive means that influence consumers’ emotional and intellectual responses,
these brochures serve as vital tools in the luxury automotive market. By creating evocative, ex-
pressive-emotive environments, marketers can foster a deeper connection with potential buyers,
ultimately leading to sustained commercial success.

Conflict of interest
The author declares that there is no conflict of interest.

Professional Discourse & Communication Vol. 8 Issue 2, 2026 43



Yulia A. Filyasova Original article

44

REFERENCES

1. Adel, A., Ohqvist, A., & Shokoohi, S. (2024). Sleep well in Sméland, whether you prefer a
castle or a hut: Performing persuasion through patterns of you in tourism discourse. Jour-
nal of Pragmatics, 233, 85-99. https://doi.org/10.1016/j.pragma.2024.09.008

2. Al-Subhi, A. S. (2022). Metadiscourse in online advertising: Exploring linguistic and vi-
sual metadiscourse in social media advertisements. Journal of Pragmatics, 187, 24-40.
https://doi.org/10.1016/j.pragma.2021.10.027

3. Anisimova, T. V., & Chubay, S. A. (2024). Means of expression in social advertising about
the benefits of reading. Teoreticheskaya i Prikladnaya Lingvistika, 10(1), 5-19. https://doi.
org/10.22250/24107190-2024-10-1-5

4. Burgers, C., de Lavalette, K. Y. R., & Steen, G. J. (2018). Metaphor, hyperbole, and irony:
Uses in isolation and in combination in written discourse. Journal of Pragmatics, 127,
71-83. https://doi.org/10.1016/j.pragma.2018.01.009

5. Cambridge University Press. (n.d.). Emphasis. In Cambridge dictionary. Retrieved May 2,
2026, from https://dictionary.cambridge.org/dictionary/english/emphasis

6. Crystal, D. (2008). 4 dictionary of linguistics and phonetics (6th ed.). Blackwell Publish-
ing. http://dx.doi.org/10.1002/9781444302776

7. Degtyaryova, E. A. (2023). Inversion in the English legal text. Issues of Applied Linguis-
tics, 50, 7-27. https://doi.org/10.25076/vpl.50.01

8. Demina, M. A. (2024). Phonetic strategies of speech impact in British advertising. Vestnik
of Moscow State Linguistic University. Humanities, 2(883), 34—40. https://journals.rcsi.
science/2542-2197/article/view/316610

9. Filyasova, Y. A. (2023). The stylistics of English headlines in promotional discourse: A
multidimensional study. RUDN Journal of Language Studies, Semiotics and Semantics,
14(3), 856-875. https://doi.org/10.22363/2313-2299-2023-14-3-856-875

10. Filyasova, Y. A. (2024). The syntactic means of emphasis in the English promotional dis-
course. Moscow University Bulletin. Series 19 — Linguistics and Intercultural Communica-
tion, 3, 27-42. https://doi.org/10.55959/MSU-2074-1588-19-27-3-2

11.Filyasova, Y. A., & Afanasyeva, A. M. (2024). The attributive characteristics of auto-
mobile brand’s semantic field (evidence from the English language). Aktualnye voprosy
sovremennoy filologii i zhurnalistiki, 4(55), 172—177. https://doi.org/10.36622/2587-
9510.2024.55.4.021

12. Gadzhiyeva, N. M., & Sager, K. L. (2017). Maximizing the persuasiveness of a salesper-
son: An exploratory study of the effects of nonverbal immediacy and language power on
the extent of persuasion. Revista de Psicologia del Trabajo y de las Organizaciones, 33(2),
83-93. https://doi.org/10.1016/j.rpt0.2017.03.001

13. Gao, B. (2025). Linguistic means of prominence in English promotional discourse. Hu-
manitarian Scientific Bulletin, 10, 117-123. https://doi.org/10.5281/zenodo.17648037

14. Gibbs, R. W. (2023). Pragmatic complexity in metaphor interpretation. Cognition, 237,
Article 105455. https://doi.org/10.1016/j.cognition.2023.105455

15. Giovanelli, M., & Mason, J. (2018). The language of literature: An introduction to stylis-
tics. Cambridge University Press.

[vckypc npodeccmoHanbHOM KoMMyHUKaummn N°8-2, 2026



Original article Yulia A. Filyasova

16. Glazko, P. P. (2021). Expressive language means in professional discourse of journalists
(as used in personal genres in English and Russian). Issues of Applied Linguistics, 41,
86—103. https://doi.org/10.25076/vpl.41.05

17. Glazko, P. P. (2024). Expressive and emotive characteristics of the media discourse of the
USA. Vestnik of Moscow State Linguistic University. Humanities, 12(893), 26-31. https://
journals.resi.science/2542-2197/article/view/291694

18. Govindan, V., & Balakrishnan, V. A. (2022). A machine learning approach in analysing
the effect of hyperboles using negative sentiment tweets for sarcasm detection. Journal of
King Saud University — Computer and Information Sciences, 34(8), 5110-5120. https://doi.
org/10.1016/j.jksuci.2022.01.008

19. Hsiao, C., & Su, L. 1. (2010). Metaphor and hyperbolic expressions of emotion in Mandarin
Chinese conversation. Journal of Pragmatics, 42(5), 1380-1396. https://doi.org/10.1016/j.
pragma.2009.09.006

20.Kelly-Holmes, H. (2024). Language in advertising. Reference Module in Social Sciences.
Elsevier. https://doi.org/10.1016/B978-0-323-95504-1.00249-0

21.Khramchenko, D. S. (2023). Bridging brain and language: Enhancing language learning
and communication through neurolinguistic insights. Issues of Applied Linguistics, 51, 32—
60. https://doi.org/10.25076/vpl.51.02

22.Khramchenko, D. S., & Radyuk, A. V. (2018). Synergism of persuasive pragmatic effect
in English mass-media discourse. Linguistics & Polyglot Studies, 16(4), 38—44. https://doi.
org/10.24833/2410-2423-2018-4-16-38-44

23.Khramchenko, D. S., & Radyuk, A. V. (2023). An unconventional turn: A linguosynergetic
and diachronic study of evolving English business discourse. Professional Discourse &
Communication, 5(1), 38-51. https://doi.org/10.24833/2687-0126-2023-5-1-38-51

24 Korableva, E. A. (2023). Syntactic expressivity in cultural reporting: Insights from
Australian media. Professional Discourse & Communication, 5(4), 27-40. https://doi.
org/10.24833/2687-0126-2023-5-4-27-40

25.Korableva, E. A., & Alyoshina, O. I. (2019). Expressive syntactic means in English adver-
tisements for the target groups of different ages. Professional Discourse & Communication,
1(2), 37-49. https://doi.org/10.24833/2687-0126-2019-1-2-37-49

26.Kuchina, D. D. (2023). Metaphor as invective in the genre of internet commentary: A focus
on German political discourse. Professional Discourse & Communication, 5(3), 61-75.
https://doi.org/10.24833/2687-0126-2023-5-3-61-75

27.Kunneman, F., Liebrecht, C., van Mulken, M., & van den Bosch, A. (2015). Signaling
sarcasm: From hyperbole to hashtag. Information Processing & Management, 51(4), 500—
509. https://doi.org/10.1016/j.ipm.2014.07.006

28.Lebedeva, E. A. (2021). The pragmatic role of intensifiers in American media political dis-
course. European Proceedings of Social and Behavioural Sciences, 120, 488—493. https://
dot.org/10.15405/epsbs.2021.12.03.65

29.Leskina, S. V., & Sharonova, V. B. (2017). Language peculiarities of hyperbolization in
Russian and English publicistic texts. Bulletin of the South Ural State University. Ser. Lin-
guistics, 14(1), 31-35. https://doi.org/10.14529/ling1 70106

30.Malyuga, E. N. (2021). Functional linguistic aspects of brand communications in marketing
discourse. Applied Linguistics Research Journal. https://doi.org/10.14744/alrj.2021.71542

Professional Discourse & Communication Vol. 8 Issue 2, 2026 45



Yulia A. Filyasova Original article

46

31.Malyuga, E. N., & Alenicheva, E. A. (2022). The language game: Specifics of functioning
in English advertising texts. Modern Linguistic and Methodical-and-Didactic Researches,
2(54), 27-36. https://doi.org/10.36622/VSTU.2022.68.86.002

32.Malyuga, E. N., Polyakova, N. V., & Shabanova, V. P. (2022). The functional and stylistic
characteristics of French advertising discourse in modern economic and political media.
XLinguae, 15(4), 67-78. https://doi.org/10.18355/XL.2022.15.04.07

33.Manjunath, C., Padigar, M., & Pedada, K. (2024). The role of digital orientation and stra-
tegic emphasis in creating brand competitiveness. Journal of Retailing and Consumer Ser-
vices, 80, Article 103906. https://doi.org/10.1016/j.jretconser.2024.103906

34.McCarthy, M., & Carter, R. (2004). “There’s millions of them”: Hyperbole in everyday
conversation. Journal of Pragmatics, 36(2), 149—-184. https://doi.org/10.1016/S0378-
2166(03)00116-4

35.Musté, P., Stuart, K., & Botella, A. (2015). Linguistic choice in a corpus of brand slogans:
Repetition or variation. Procedia — Social and Behavioral Sciences, 198, 350-358. https://
doi.org/10.1016/}.sbspro.2015.07.454

36.Naciscione, A. (2001). Phraseological units in discourse: Towards applied stylistics. Lat-
vian Academy of Culture.

37.Pleshkova, D. S. (2023). Unveiling the language techniques behind the pragmatic meaning
of sarcasm in American confrontational film discourse. Professional Discourse & Commu-
nication, 5(1), 62-73. https://doi.org/10.24833/2687-0126-2023-5-1-62-73

38.Radyuk, A. V., & Khramchenko, D. S. (2020). Phrasal verbs as a means of increasing the
expressivity of mass media discourse. Modern Studies of Social Issues, 6(12), 197-210.
https://doi.org/10.12731/2077-1770-2020-6-197-210

39.Sahiniz, S., Ustabas, A., & Findikli, M. A. (2024). The effect of corporate discourses in
brand awareness and legitimacy: The rhetorical analysis of an automobile brand. Asia Pa-
cific Management Review, 29(4), 427-440. https://doi.org/10.1016/j.apmrv.2024.08.001

40. Saltanova, P. A. (2023). Main functions of intensity in the English-language autobiographi-
cal discourse. Vestnik of Moscow State Linguistic University. Humanities, 13(881), 96-101.
https://journals.rcsi.science/2542-2197/article/view/322392

41.Sharapova, E. V. (2021). Intensifiers in Fyodor Dostoevsky’s individual style: Semantics
of irregular lexical combinations. RUDN Journal of Language Studies, Semiotics and Se-
mantics, 12(2), 454—471. https://doi.org/10.22363/2313-2299-2021-12-2-454-471

42.Siutkina, N. P. (2024). Semantic syncretism in the aspect of emotive causatives func-
tioning patterns. Teoreticheskaya i prikladnaya lingvistika, 10(2), 163—172. https://doi.
org/10.22250/24107190-2024-10-2-163

43, Trifonova, S. A. (2018). Hyperbolization as a stylistic device of creating euphemisms.
Bulletin of Moscow Region State University. Series: Linguistics, 4, 68—76. https://doi.
org/10.18384/2310-712X-2018-4-68-76

44.Vlasova, E. V. (2023). Hyperbolization in modern English literary texts. Philology. Theory
and Practice, 16(10), 3372-3378. https://doi.org/10.30853/phil20230521

45. Watson, D. G. (2010). The many roads to prominence: Understanding emphasis in con-
versation. Psychology of Learning and Motivation, 52, 163—183. https://doi.org/10.1016/
S0079-7421(10)52004-8

46.Zharina, O. A. (2024). Lexico-stylistic means of implementing implicit evaluation in En-
glish-language political discourse. Baltiyskiy gumanitarnyy zhurnal, 13(4), 76-80.

[vckypc npodeccmoHanbHOM KoMMyHUKaummn N°8-2, 2026



Original article Yulia A. Filyasova

About the author:

Yulia A. Filyasova, Cand. Sci. (Philology), is an Associate Professor in the English Language
Department of Professional Communication at Herzen State Pedagogical University of Russia
(Saint-Petersburg, Russia). ORCID: 0000-0002-9728-9458

Received: September 10, 2025.
Accepted: March 16, 2026.

Professional Discourse & Communication Vol. 8 Issue 2, 2026 47



© 0

This work is licensed under a Creative Commons Attribution 4.0 International License
https://creativecommons.org/licenses/by/4.0/

https://doi.org/10.24833/2687-0126-2026-8-2-48-75

48

CTPATEI'EMBI PEIIPESEHTAIIUU KPEATUBHOCTH
NCKYCCTBEHHOI'O UHTEJIJIEKTA
B HEMELHKOM HAYYHO-ITOIIYJIAPHOM ANCKYPCE

H.IO. HInuakuna
Omcxuti 2ocy0apcmeentviil neda2o2uyeckutl yHugepcumen
(Omcxk, Poccus)
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Aunotamusi: B nocnenHue ronpl uckyccTBeHHbI nHTeIwIeKT (MU) cymecTBeHHO pacimpri
CIIEKTp CBOUX (DYHKIMIA M CTaJ aKTUBHO MCIIONB30BAThCS B Chepe TBOpUECTBa, UTO MPUBEIIO K BO3-
HUKHOBEHUIO MHOTOYHCIICHHBIX STHYECKUX M FOPUIMYECKHX BOMpocoB. HayuHble n 0ObIICHHBIE
THPE/CTaBICHUS O CaMOOOYUAIOIIMXCSl KOMITBIOTEPHBIX MPOrpaMMax, a Takke OOIIeCTBEHHOE MHe-
HHE OTHOCUTENBHO HX TEPCIEKTHB 00bEKTUBUPYIOTCS B HAyYHO-TIOMYJIIPHOM JuCKypee. M3yuenue
S3BIKOBBIX (DParMEHTOB C TOYKH 3PEHMS WX TParMaTHyeckoro MOTEHIMAIA TO3BOJAET TITyoke oc-
MBICJTUTD IPEMMYIIECTBA i PUCKH MALIMHHOTO HHTEJUIEKTa Ha COBPEMEHHOM 3Tare 00IIeCTBEHHOTO
Pa3BUTHS, UTO OLPEEIAET AKTYaJIbHOCTh JAHHOTO Hccie1oBaHusL. Llesb cTarby — BBISIBUTD U OIMCATD
CTpaTernyeckue 3aKOHOMEPHOCTH BepOAM3aIiY NPE/ICTABICHNI 0 KPEaTHBHBIX CIIOCOOHOCTSIX HC-
KYCCTBEHHOTI'O MHTEILIEKTa B COBPEMEHHOM HEMELIKOM HayYHO-TIOMYJIIPHOM JUCKypce. Marepuaniom
uccienoBanus nocy i 200 S3bIKOBBIX ()parMeHToB, 0TOOPAHHBIX METOIOM CIUTOLIHOM BHIOOPKH
U3 yONMMKaIil HEMEIKOS3bIMHOTO 3MIEKTpOoHHOTO M3nanus Tagesschau 3a 2021-2025 rozsl. B cra-
The AHAJM3UPYIOTCS OCHOBHBIE CTPATETeMBI, peaiu3yeMble B paMKax CTpaTeruii HHGOpMUpPOBaHHs
U yOeXIeHUs M HampapjieHHblC Ha (JOPMHUPOBAHHE y YMTATENEH MpPEJCTABICHUHA O TBOPYECKOM
norernmane MU B cdepax My3bIKH, JTUTEpPATYpbl, N300pa3UTENBHOTO MCKYCCTBA U KUHO. OCHOB-
HbIM METOZIOM MCCIIE0OBAHMS BBICTYIMII METOA MParMaTUyeCckoil MHTepHpETAluy, HAIPaBIeHHBIH
Ha yCTaHOBJIEHHE NTYOMHHBIX CMBICIIOB BBICKA3bIBAHUS B OTMOPE HA AKCTPATUHTBUCTHUYECKUN KOH-
TEKCT U TPEAIONAralonyii pacCMOTPEHHE JIEKCHKO-TPaMMaTHYEeCKUX CTPYKTYp Kak crocoba pe-
Hpe3eHTaluy 3amMbicia aBropa. Crarhsi, BBIIOIHEHHAs B PYCIe MCCIEN0BAHUI 10 JUCKYPCOJIOTUH
Y JIMHTBUCTUKE NPO(ECCHOHANBHON KOMMYHHUKAIIUH, CIIOCOOCTBYET OCMBICTIECHUIO KOMMYHUKALIUH
KaK OJIHOTO M3 MEXaHW3MOB pPEaln3allMd MHTCHIMM yYaCTHUKOB IMCKypca. AHajn3 SI3bIKOBBIX
(parMeHTOB MOKa3al, 4TO B HAYYHO-TIOMY/IAPHOM JHCKYpPCE IIMPOKO TPECTaBICHBI CTPATEreMbl
HETPUATHSI, COMHEHHUS ¥ OJI00PEHUsI, CIOCOOCTRYOIINE (POPMHUPOBAHIIO KPUTHUESCKOTO OTHOIIICHHUS
K MCKYCCTBEHHOMY MHTEIJUIEKTY U MPOIYKTaM ero JestenbHocTu. C 0HOM CTOpOHbI, HaOMomaeTcs
OCTOPOJKHOE U JJaKe HENPUSI3HEHHOE OTHOIIEHHE YENOBEKa K KOMIIBIOTEDY, CBA3aHHOE C HEAOCTa-
TOYHOH SICHOCTBIO €10 CTaryca B CYIIECTBYIOIEM aBTOPCKO-IIPABOBOM I10JIE M HEOJHO3HAYHBIM Ka-
4yecTBOM Tipou3BenieHnid. C Ipyroil CTOPOHBI, OTMEUAETCs MO3UTHUBHBINA HACTPOH, 00YCIOBICHHBIH
HOBBIMU TBOPYECKUMU TOPU30HTaMU. [IpOIyKTHBHOCTb BBISBIECHHBIX CTpaTereM OOBACHSIETCS BbI-
COKUM YPOBHEM OPHEHTAIMK HEMELIKOTO JIMHTBOKYJIBTYPHOTO COOOIIECTBA Ha 3aKOH, KaYeCTBO U MH-
HOBAIIHH, a TAKKEe HA OCO3HAHHOCTh COOCTBEHHBIX ISHCTBUI U ISUCTBUIA IPYTUX JTFOIEH.

[vckypc npodeccmoHanbHOM KoMMyHUKaummn N°8-2, 2026



Original article Natalia Ju. Shnyakina
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Has uurupoanus: Iaskuna, H.FO. (2026). Crparerembl penpe3eHTaIny KPeaTuBHOCTH
MCKYCCTBEHHOT'O MHTEJJIEKTa B HEMELIKOM Hay4YHO-TIOMYSIPHOM AUCKypce. Juckypc npogheccuo-
HanvHou Kommyrurayuu, 8(2), 48-75. https://doi.org/10.24833/2687-0126-2026-8-2-48-75

1. BBEJIEHUE

Texnomnorun Ha 6a3e MCKYCCTBEHHOTO MHTEJUIEKTA MPOYHO BOILIM B MOBCEAHEBHYIO JKH3Hb
U UIrparoT BcE Ooliee 3HaUMMYIO polib B mpoueccax e€ Tpancdopmaruu. [lpencrasiss coboil Tex-
HOJIOTHYECKYIO MOJIENb OTACIBHBIX KOTHUTHBHBIX (DYHKIMI UeTT0BeKa, HCKYCCTBEHHBIH HHTEIICKT
HCTIONb3YETCS B PA3IMUHBIX c(hepax AesTeTbHOCTH 1 OepeT Ha ce0st yacThb 3a/1a4, paHee BBITIOTHSB-
IIUXCS YeTIOBEKOM. VHTeNeKTyanbHbIi TOTEHIMAT MAIlTMHBI OXBAaThIBAET MHOXKECTBO cep U Hc-
NOJb3yeTcsl Kak caMooOyyarolasicss mporpaMMa B S3KOHOMHKE, 0e30MacHOCTH, 3[paBOOXPAaHEHUH,
o0pa3oBaHuu, 6aHKOBCKOM JeJie, TPOU3BOACTBE U T.1. Ha ceropHsAImHmii MOMEHT BHEAPEHUE TaHHON
WHHOBAIIUH SBISICTCS OJHUM M3 CaMbIX OBICTPO Pa3BUBAIOIIMXCS M IEPCIIEKTUBHBIX HAPABICHUH
JBWKEHHS MBICITH YEJIOBEUECTBA, 00ECIIEUMBAIOIIUX HE TOIBKO POCT MTPOU3BOJUTEILHOCTH, HO M 00-
YCJIOBIIMBAIOLINX MOSBIEHNUE a0COTIOTHO HOBBIX MAEH M KOHIENIUHA. ANTOPUTMbI HCKYCCTBEHHOTO
MHTEIUIEKTa, CIOCOOHBIE 00pabaThIBaTh OTPOMHBIE MACCUBBI 3HAHUH, @ TAKKE IPHHUMATh PEIICHHS
U IIPOTHO3UPOBATH HA 3TOM OCHOBAHUHM TPEH/IbI, B ONPEACIEHHON CTETIEHH PEBOCXOIAT YEIOBEKA;
KpOME TOTO, B TOCJIETHEE BPEMsI KOMITBIOTEP OCBAMBAET U TBOPUYECKHE MPOPECCHH: COBPEMEHHAs
MalIMHA MOXET COUYMHATH MY3bIKY, IUCaTh CTUXHU, PUCOBATh KapTHHBI U T.A. [loBcemMecTHOE pac-
HPOCTPaHEHHE UCKYCCTBEHHOTO MHTEIUIEKTa 1 HEOOXOAUMOCTh OCMBICIICHHS 3THYECKUX ACTIEKTOB
B3aMMOJICMCTBHSI YETI0BEKA M MAILIMHBI ONIPEACISIOT AKTYAIbHOCTh HACTOAIIETO UCCIIEAOBAHUSL.

HckyccTBEHHBIN MHTEIUIEKT MOAPOOHO OMHCAaH B HAyyHOM JAUCKypce. B y3kocmenuanbHbIX
TEKCTaX PacCMaTPUBAOTCS MPUHIMIIBI pabOThl MAIMHHOTO Pa3yMa, €ro NpeuMyLIecTBa 10 CpaB-
HEHHUIo ¢ Oonee paHHUMHU pa3paboTKaMu, a TaKKe MEepCIeKTHBBl CO3MaHus MHHOBaMiA. HaydHo-
TOMYJSPHBIN AUCKYPC, B CBOIO OYEPEb, TIO3BOJISET BBISBUTH OTHOIICHHE OOIIECTBA K BHEAPSIEMBIM
TEXHOJIOTUSIM, 00YCIIOBICHHOE TTFOCAMHU M MUHYCAMH MX MCTIONIb30BaHUS B TIOBCETHEBHOM pealib-
HoCcTH. OTHUM U3 aCTeKTOB, TPEOYIOIINX OCMBICICHUS, SBISETCS OTHOLIEHUE HEMELKOHM ayuTo-
PHUHU K KpEaTHMBHBIM BO3MOKHOCTSAM MCKYCCTBEHHOI'O MHTEJIEKTa. B 3TOM IU1aHe U3ydeHue crpa-
TETUYECKUX 3aKOHOMEPHOCTEN PENPE3CHTAM TBOPYECKOTO MOTEHIMAIA MAIIMHBL, SBISIOLIEECS
NPEIMETOM UCCIIEJOBAHMUS, O3BOJSIET YBUACTH CYLIECTBYIOLINE JUIEMMBI, CBSI3aHHBIE € TIpodec-
CHOHAJILHOW 3THKOM, aBTOPCKMM IIPABOM, & TAKKE KaY€CTBOM CI€HEPUPOBAHHBIX IIPOU3BEACHUH.

3asBieHHAsd B CTarbe MpoOieMa KpailHe BaXKHA, NMOCKOJbKY MO3BOJSAET ONPENEIUTh B3IVIAL
Ha MCKYCCTBEHHBIN MHTEIUIEKT KaK JJIEMEHT «HAWBHOM KapTHHBI MUPA», OTPAXKAIOUICH JIMHTBO-
KYJIBTYpHBIC MPECTAaBICHUS O0LIECTBA B HACTOSIIMMA TEPUO €ro pa3BUTHUS C yYETOM JKCTpa-
JIMHTBUCTHYECKHUX (pakTopoB. HoBU3HA pabOTHI COCTOUT B KOMIUIEKCHOM QHAIIM3E CTPATEreM pe-
MPE3CHTAIMH KPEaTHBHOCTH HCKYCCTBEHHOTO HMHTENIEKTa C y4ETOM OCOOEHHOCTEH CO3MaHus
Hay4YHO-TIOITYJIIPHOTO TEKCTA.

Jloruka HCCIENOBAaHUA OIPEAENACTCS IOCIECIOBATEIBHBIM PACCMOTPCHUEM €0 KIIFOYEBBIX
acneKkToB. B TeopeTyeckoM paszielie n3NnararTcs KOHLENTYallbHbIE OCHOBBI HCCIIEI0BAHMS, OIIpe-
JEISIOTCS KITFOUEBbIE TIOHSTHS U aHATU3UPYIOTCS pabOThI, pelieBaHTHbIE 3asBICHHON TPOOIEMaTHKE.
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B paznerne, mocBsIEHRHOM MaTepuaiaM U METolaM, HaéTcsl XapaKTePUCTHKA IMITUPHIECKOM 0a3bl
¥ TIPUHIMIIOB OTOOpa Marepuaia, Takke 0OOCHOBBIBAETCS HCIIONb3yeMas B paboTe METOOIO-
rust. B mpakTryueckoil 4acTu cTaThy MPEACTABIISAIOTCS TTOTyYEHHbIE IaHHbIC U MX WHTEPIPETAIIHSL.
B 3akimoueHny H31araroTCsi OCHOBHBIE PE3YJIbTaThl, ONPEIEISIETCS TEOPETHIECKAs M PAKTHYECKast
3HAYMMOCTH PAOOTHI, @ TAKKE OMUCHIBAIOTCS TIEPCIICKTUBBI JATBHEHIIIET0 H3YUCHHs pacCMaTpUBa-
€MO¥H B CTaTbe MPOOIEMBI.

2. TEOPETUYECKHUE OCHOBBI UCCJIEAOBAHUSA

[udposuzamms Bcex cdep KUZHEAEITETHHOCTH YEIOBEKAa CIHOCOOCTBYET (HOPMHUPOBAHHUIO
PEaNbHOCTH, B KOTOPOW TIOMUMO JIFOZEH aKTUBHYIO NO3ULIMIO 3aHUMAeT MamnHa. KoMibroTepHbIe
MHHOBAIUK MOCTENEHHO NPHOOPETaOT HOBBI OHTOJOTMYECKUI CTaTyC, CIIOCOOCTBYIOIIMN 3KC-
MAHCUH UCKYCCTBEHHOTO MHTEJIEKTA HE TOJIBKO B Chepy TEXHUKH U MPOM3BOICTBA, HO U B 00JIACTh
TBOpYeCTBa. B 3TOM mmane HaOMOAA0TCS M3MEHEHHMS, KACAIOIINECs] OCMBICIICHHS B3aMMOJICHCTBHS
YeJIOBeKa U MAIMHBI B PAMKaX COBPEMEHHOI'O ITUKO-TIPABOBOTO MOJIS C YUETOM CYILIECTBYIOLINX
COLIMAJIBHBIX U KYJIBTYPHBIX (PaKTOPOB.

Teoperrdeckoe 0CMBICIEHNE 3asBICHHON MPOOIEMbI OTTUPAETCS, B YACTHOCTH, HA «PeKkoMeH-
Januio 00 3THYECKHX acleKTax MCKYyCCTBEHHOro mHTeekTay, npuaatyio FOHECKO B HosOpe
2021 roma M CTaBILYIO NEPBBIM MEXIYHAPOIHBIM HOPMAaTUBHBIM JJOKYMEHTOM Takoro poja. Pas-
paboTka pexoMeHauuii Obuta 00yclIoBIEHA HEOOXOAMMOCTHIO MPOJIBHKEHUSI NPUHIUIIOB HPO-
3pa4yHOCTH ¥ CIPABEIIMBOCTH, a TAKKe 00ECTICYEHHs YeTOBEUECKOTO KOHTPOJS HAJl CHCTEMaMU
HCKYCCTBEHHOTO MHTEIUIEKTA. V3110KeHHbIE B TOKYMEHTE TOJI0KEHUSI KpaitHe BasKHBI ISl TOHUMa-
HHS B3aMOOTHOIICHUH MEX/1y YeIOBEKOM M MAIIMHON Ha HACTOSIIEM ATale pa3BUTHs HUPPOBOI
nuBwin3anuy. Oco0yro 3HaYMMOCTh B paMKax MPEANPHUHUMAEMOTO UCCIIEJOBAHUS UMEET ITHYE-
CKasi yCTaHOBKa, 0003HAUYEHHAs KaK «yBa)KCHHE, 3aI[UTA M TOONIPEHHE MPaB YeOBEKa U OCHOB-
HBIX CBOOOJ M YETOBEUECKOTO JOCTOMHCTBA» M PEATH3YIOIIAsACcs B MPHUHIIUIE, ACKIApHPYIOMIEM
MpaBo Ha KOH(UAEHIIMATIBHOCTD M 3amuTy JaHHbIX (Recommendation on the Ethics of Artificial
Intelligence, p. 21). JlanHas uzest TeCHO CBsi3aHa ¢ POOIEMOI aBTOPCKOTO TIPaBa B CUTYaIlUH CO3-
JaHUs IPOM3BE/ICHUI TBOPUECTBA HCKYCCTBEHHBIM HHTEILICKTOM.

Taxoke peneBaHTHBIM /TS CTAThH MpeacTaBisiercs pazsuaeMas P.I. AnpecsHom Teopust o mpu-
KJIA/HOM 3TUKE, CMBICII KOTOPOM COCTOMT B TOM, YTO STUYECKUE MPOOIEMbI UCTIOIb30BAHUS YETI0-
BEYECTBOM MCKYCCTBEHHOIO MHTEIJIEKTa HEOOXOAMMO paccMaTpHUBaTh B IPAKTUUECKOM ACTIEKTE, TO
ecTb ¢ yu€TroM crieiupuKy AesiTeTbHOCTH, OCYIIeCTBIsAeMOi uenoBekoM (Ampecss, 2019, c. 169).
B nannom ciyuae peus uagT o «1uppoBoil 3THKEY, COBMENIAlOIIeH B cede, kak ormedaeT FO.B. Ha-
3apoBa, TUYECKUE, MTPABOBbIE, COLMOIOTMYECKUE U TeXHOIOornYeckue nHcTpymenTsl (Hazaposa,
2020, c. 17).

[IpencTaBneHHbIe KOHIETIMU MO3BOJISIOT C(HOPMYITMPOBATH JIBA 3HAUMMBIX ISl paOOTHI TOJIO-
’KEHUSL: BO-TIEPBBIX, HCTIONB30BAHIE KPEAaTHBHOTO MOTEHI[HAA HCKYCCTBEHHOTO MHTEIIEKTA JOJIK-
HO OCHOBBIBAaThCS HA 3aKOHE O MPaBe 3aIUTHI MEPCOHAIBHBIX JJAHHBIX U MHTEIUIEKTYaIbHON CO0-
CTBEHHOCTH; BO-BTOPBIX, 3TMYECKAsi CTOPOHA BHEPEHHS PE3YIIbTATOB KPEATUBHOM JESTENbHOCTU
JOJDKHA ONMPAThCS HA TIOTOKEHHUS Y3KOCTICIAIbHOM 00J1acTH B chepe 3aluThl aBTOPCKOTO MpaBa.

[Ipexne yem mepeTH K M3IOKEHHIO TEOPETHYECKOM 0a3bl McCleoBaHus M 0030py paboT
10 paccMarpuBaeMoil B cTarbe MpoliemMe, He0OXOIMMO JaTh ONPEAENCHHs KIIOUEBbIM TOHSTH-
M, CPEAU KOTOPBIX «MCKYCCTBEHHbIH MHTEIUIEKTY, «KPEATUBHOCTDY, «KPEATUBHBINA UCKYCCTBEH-
HBII MHTEIUIEKT, «aBTOPCKOE MPaBO», «CTPATETHs», «CTpaTereMa» M «pedeBasi TakThka». B de-
nepanbHoM 3akoHe Ne 490 «O pa3BUTUM UCKYCCTBEHHOTO MHTEIUIEKTa B Poccuiickoit @enepanumy»
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O] UICKYCCTBEHHBIM HHTEIUIEKTOM MTOHUMAETCS «KOMILIEKC TEXHOJIOTHIECKHUX PEIICHHUH, TO3BOIS-
0N IMUTHPOBATh KOTHUTHBHBIE (DYHKIMH YeI0BeKa (BKITI0Uast CaMOOOydIEHHUE 1 TIOUCK PEIICHUI
0e3 3apaHee 3aJaHHOT0 aJIrOPUTMa) ¥ MOIy4aTh MPH BBINOJIHEHUH KOHKPETHBIX 3a/1a4 PE3yIIbTaThl,
CONOCTABUMBIE, KAK MUHUMYM, C pPe3yJIbTaTaMU UHTEJIEKTYalbHON JeATeNbHOCTH uenoBeka» (D3
Ne 490 «O pa3Butn uckyccTBeHHOTO HHTEILIeKTa B Poccniickont deneparmmny ). s 0003HaueHws
TBOPYECKOW JIEATETbHOCTH, OCYIIECTBIAEMON KOMIIBIOTEPOM, B HAYYHOM OOMXOJIE MCIIONB3YETCs
TEPMHH «KPEATUBHOCTHY, IOHUMAEMbIH KaK «CIIOCOOHOCTh MOPOXKIATh HOBBIE HJIEU, OTINYAIOIIH-
ecsl OT TPAJUIMOHHBIX CXeM MBIIUICHHUS, 8 TAKXKE HABBIKH, CIIOCOOCTBYIOIIHE PEIICHUIO TPOOIeM-
HbIX cutyaruit» (Guilford, 1967, p. 197). B cBoto ouepesip MOHATHE «KPEaTUBHBIA UCKYCCTBEHHbIN
MHTEJUIEKT)» OTpPE/eNsIeTCs KaK «HAIpaBIeHHE B MICKYCCTBEHHOM MHTEIUIEKTE, B KOTOPOM METOJIbI
MAIIMHHOTO 00Y4€HHUs MCTIONB3YIOTCS ISl TeHepaIlui HOBBIX OOBEKTOB HAa OCHOBE 3aKOHOMEPHO-
cTeil, oOHapy)XeHHBIX B MMeromumxcs qanHbix» (Kpouios, 2024, c. 33). [lockonbky pe3yabTaToMm
KpEeaTHBHOM JeATEIbHOCTH MAIIMHBI CTAHOBUTCS HOBBIN O0BEKT, B CTaThe HEOOXOMMO 00PaTUTHCS
K TIOHSITUIO «aBTOPCKOE TPABO», KOTOPOE B OTHOW M3 paboT JeHHUPYETCs KaK «CHCTEMa UMY-
IIECTBEHHBIX U JINYHBIX HEUMYILIECTBEHHBIX MPaB, CBA3AHHBIX C CO3/IAHUEM M UCIOJIb30BaHUEM
(ucnionHeHHEM, U3aHUEeM, TOKA30M H T.JI.) OOBbEKTHBHBIX PE3yJIbTaTOB TBOPUECKOM AEATEIPHOCTH
B 00J1aCTH HAYKH, MCKYyCCTBA U uTeparyps» (Makaposa, 2017, c. 34).

B nmocnennee Bpemst Bonmpoc 00 aBTOPCKOM MTpaBe B OTHOIICHUH PE3YIIBTATOB KPeaTUBHOM Jiesi-
TEIbHOCTH UCKYCCTBEHHOTO MHTEIUIEKTa BCTAJl I0OCTATOYHO OCTPO, YTO HAXOJUT OTPAKEHHE, Mpe-
/i€ BCET0, B HAYYHO-MOMYIAPHOM JTUCKypce. s 10CTHKEHUs] KOMMYHHUKATUBHBIX LIENel aBTOPbI
cTarell MCIOMNB3YyIOT ONMpPEeNeIEHHBIE CTPATETUH U TAKTUKH. TpaJfiIHOHHO CYNUTACTCS, YTO JTAHHBIC
TEPMHHBI COOTHOCATCS APYT C IPYroM Kak oOlnee W 4acTHOe, Kak pon M Bua. Tak, Hampumep,
O.C. Hccepc onpeznenser CTpaTeruo Kak «KOMIUIEKC pEUYEBBbIX ACHCTBUM, HAPABJICHHbBIX Ha JI0-
cTkeHue kommyHukatuBHoU 1enmy (Mccepe, 2008, c. 54), a peueByto TaKTHKY KaK «OIHO WJIM
HECKOJIBKO JICHCTBHIA, KOTOPHIE CIOCOOCTBYIOT peanmsanuu crparerum» (Mccepe, 2008, c. 111).
Ananornuaeiv 06pazom E.B. KittoeB onucbiBaeT cTparerrio Kak COBOKYITHOCTh 3aITAHUPOBAHHBIX
TEOPETUYECKUX XO/I0B, BEAYIIMX K peaau3allid KOMMYHUKATHBHOTO 3aMbICia, a TAKTHKU — Kak
KoHKpeTHble npaktryeckue mard (Kimoes, 2002, c. 18-19). CoBOKYITHOCTh OJHOTUITHBIX TaKTHUK
B paMKaXx OJIHOM CTpaTerHy OCMBICIIMBACTCS B paMKax HACTOSIIEH paboThI Kak «cTparereMay. [laH-
HBII TEPMUH, KaK U TEPMUH «CTPATETHs N3HAYaTIbHO UCHIOIb30BANICS B BOGHHOM JIelie Uil 0003Ha-
YeHUs1 «BOCHHOW XUTPOCTH, BBOJSIIEH B 3a0myxenue npotuBauka» (Edpemona, 2000).

B nocnennee Bpemst 3HaUEHHE TEPMHUHA «CTPATETEMay PACIIMPUIOCH: €T0 MOXKHO BCTPETHTD
HE TOJBKO B OM3HECE W TIOJNMTHKE, HO M B MOBCcEMHEBHOM oOmeHnn. Ocoboe mepeocMbICIeHIe
TaHHBI TepMHH monmydaeT B pabore B.3. JlembsiHKOBa, KOTOpBIN OMpENENseT ero Kak «cxema
CTpaTeruii» Mo aHaJloTuU ¢ «(pOHEMO», «Mopdemoit», «cememoit» (lembsnkos, 1981, c. 373)
KaK MHBAapMaHTaMH KOHKPETHBIX peueBbIX peann3auuid. Tak, ¢ yuéToM UMEINMXCS MHEHUH, MO
CTparereMoil B paMKax HacTOSIIEeH paboThl MOHUMAETCs abCTpaKTHAS €IMHHUIIA YPOBHS SI3BIKA, Pe-
anusyemMast B IMCKypce uepe3 KOHKPETHbIE CBI3aHHBIE IPYT C IPYTOM OJTHOTHUIIHBIC PEUEBBIC TAKTH-
KU B paMKax HCIOJIb3yeMbIX KOMMYHHKaHTaMu cTpareruid. [IpuBenéHnbie onpenenenus o0pasyror
TEPMUHOJIOTUUYECKHI anmapar UCCIEA0BAHUS M CIIOCOOCTBYIOT €AMHOOOPA3HIO M MOCIEI0BATENb-
HOCTH B M3JI0)KEHUH TEOPETUYECKOTO U MPAKTHIECKOTO MaTepHaa.

B cBsi31 ¢ 0OTHOCHTETEHOM HOBU3HOM M HEOTHO3HAYHOCTHIO BOIPOCA O CTEIM(DUKE peaTn3anum
aBTOPCKOTO MpaBa B c(epe UCKYCCTBEHHOTO MHTEJIEKTA PEJICBAHTHBIMHU IS U3YUEHUS 3asIBJICHHON
B CTaThe MPOOIEMBI IPEACTABIAIOTCS PaOOThI, ABTOPHI KOTOPBIX, aHAIM3UPYS CI0KHUBIIHECS YCIIO-
BHS, TOMUMO 0030pa CYIIECTBYIOINX TOYEK 3PEHHS MpPeIaraloT COOCTBEHHBIN B3I Ha MPE-
mer obcyxnenus (Bau, 2024; Opmosa, 2022; Ionkun, 2018). [Ipexme Bcero, kak OTMEYarOT
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N.B. Tloukun n A.W. Penpkuna, crenyer auddepeHnInpoBaTh TUI MIPABOBOTO CTaTyca CUCTEM
Ha 0a3e MCKYyCCTBEHHOTO MHTEIIEKTa B 3aBUCUMOCTH OT MX (DYHKIHH, 00yCIIOBICHHBIX CTEHIEHBIO
aBTOHOMHOCTH 1 cyObekTHOCTH IporpamM (ITonkun, 2018, ¢. 96). 3Ta HEOOXOAUMOCTH, IO MHEHHIO
aBTOPOB, CBA3aHA C AWJIEMMaMHM, BOSHUKAIOUIMMHU TPU YPAaBHUBAHUM PA3JIUYHBIX CUTYaLUd WU
YCTaHOBJICHUIO CITMIIKOM CTPOTHX OTPAaHWYEHHH CO CTOPOHBI 3akoHomarenbcta ([TonkuH, 2018,
c. 100). B cooTBeTCTBUY C IPUHIIUIIOM TIPUKIIATHON STUKH aBTOPCKOE MPaBO B chepe KpeaTHBHOTO
HCKYCCTBEHHOTO MHTEJJIEKTa 00J1a/1a€T CBOMMHU OCOOCHHOCTSIMHM U MOKET HE YKJIa/IbIBaThCs B 00-
II[YIO CTPYKTYpPY CYLIECTBYIOLIETr0 MPaBoBOro nosus. Tak, Hanpumep, BOIPOC BbI3bIBAET KOPPEKTHOE
omnpezieneHne CyObeKTa aBTOPCKOTO MpaBa: SBISETCS JIK UM Pa3padOTIMK WHTEIUIEKTYaIbHOM TIPO-
rpamMMBl, €€ BIaJeNel Wid T0JIb30BaTeb MAIIMHBI, TIOCPEACTBOM KOTOPOM OBLIO CO3IAHO MPOU3-
BEJICHUE MCKycCTBA. B Hacrosmmii MoMeHT, kak otmedaeT T.E. OproBa, npennoureHue oTnaércs
NOCJIEAHEMY BapUAHTY: CyOBEKTOM aBTOPCKOIO MpaBa SIBISAETCS JULO, KOTOPOE HEMOCPEACTBEHHO
3371710 MapaMeTpsl AJsl BBINOJIHEHUS 3a1aHust. OIHAKO MOMUMO MPOYETO BBIABUTAETCS MHEHHUE
0 BO3MO)KHOCTH BBEZICHUS B C(hepy TPABOBBIX OTHONIEHHH €I OTHOTO a0COMIOTHO HOBOTO MHCTH-
TyTa — «TEXHUYECKOTO JIMI[A»; TAKOH MOBOPOT, 10 MHEHHUIO aBTOPA, MOJKET CIIOCOOCTBOBATD MIPU3HA-
HUIO UCKYCCTBEHHOTO MHTEIUIEKTa MpaBooOIaaTeNeM CO3IAaHHBIX UM TPOU3BEICHHUN HCKYCCTBA
(Opmoga, 2022, c. 212).

B cBoro ouepenp, uccnenorarens Jl. Baii mpuaepxuBaeTcsi MHEHUS O TOM, YTO BOIPOC 00 aB-
TOPCKOM MpaBe Ha MPOAYKThl MHTEIUIEKTYaIbHOM COOCTBEHHOCTH JIOJKEH ObITh pElIéH B CBETE
TIOHUMAaHUs OPUTMHAIIBHOCTH M LIEHHOCTH CO3/IaHHOTO MporpaMmoii npoussenenus (Boii, 2024,
c. 84). B 310l CBSA31 BO3HUKAIOT TPU CIIOPHBIX MOMEHTA: BO-TIEPBBIX, ABISAETCS JIU UCKYCCTBEHHBIN
MHTEJUIEKT aBTOPOM ITPOU3BENICHUS; BO-BTOPBIX, SBJSETCA JIM CO3AaHHOE TPOU3BE/ICHUE UHUBH/TY-
aNbHBIM ¥ OPUTUHAIIBHBIM; U B-TPEThHX, KAKUM 00pa3oM CJIeAyeT paclpeeinuTh aBTOPCKHE MpaBa
Ha MPOM3BEICHUE MEKTY BCEMH YYaCTHUKaMU mpoliecca ero co3nanus (Bai, 2024, c. 84).

Takum 00pa3oM, aHanM3 JUTEPATyphl, KACAIOMIEHCS YPETyTHpPOBAaHUS B3aUMOOTHOLICHUH
MEXy MpaBooOIagaTeNsIMU Ha TIPOAYKT WHTEINIEKTYaIbHON NEeATEeIbHOCTH UCKYCCTBEHHOTO HMH-
TEJJIEKTa, MOKa3aJl HAJIM4YMe 3HAYMTEIbHOTO MHTEpeca, 0OyCIOBIEHHOIO CI0KHOCTBIO BOMpPOCA
1 HEOOXOIMMOCTBIO €r0 CKopeiero paspeuieHus. OTMeueHHbIe B 0030pe UAEH COCTaBIISIOT Mpa-
BOBYIO 0a3y OTHOIIEHHUS HEMEIKOTO OOIIECTBA K MCTIONb3YeMON MHHOBAIMH, a TAKKE OCBEIIA0T
ATUYECKUE PUCKH €€ BHEIpeHus B cpepy uckyccTBa. B HacTosIIee Bpems CyIecTBYIOT HCCIEI0Ba-
HMS IOTEHIMAIa KICKYCCTBEHHOT0 HHTeIekTa B chepe TBopuectBa (Kpbuios, 2024; Munbrusus &
baega, 2017).

C nosunuii punocoduu 1aHHBII Borpoc u3yueH B ctarbe (Munbrusud & baesa, 2017): aBro-
PbI QHAIU3UPYIOT BO3MOXKHOCTH HEMPOHHBIX CETEH M MPUXOAAT K BHIBOLY O IPEUMYILECTBAX TBOP-
YeCTBA YeJI0BeKa, 00YCIOBIECHHBIX CIIOCOOHOCTBIO PeaTH3allik JByX OCHOBHBIX CTaJIUH KpeaTuB-
HOTO TIpolecca: 0OHAPYKEHUSI U KOMITO3ULUH. VICKYCCTBEHHBIM MHTEIUIEKT, 10 MHEHUIO YUEHBIX,
HE MOJKET COPEBHOBATBCS C YETIOBEKOM Ha CTAJUK OOHAPYKEHHMS; YTO KACAETCs CTANN KOMITO3H-
IMH, TO MAIIIMHA P CO3IAHUH HOBOTO 00BEKTA JICHCTBYET UCXO/IS U3 YKE CYIIECTBYIOIINX 3aKOHO-
MEPHOCTEH1, TOATOMY YENIOBEK SIBIISIETCS «IKCKIIFO3UBHBIM 0071a/1aTesIeM 0CO3HAHHON CIIOCOOHOCTH
TBOpUTHY (Musibruszun & baesa, 2017, c. 65).

B uccnenoBanuu H.A. KpbiioBa kpeaTnBHas 1€ITeIbHOCTh HCKYCCTBEHHOTO pa3yMa aHaIU3H-
pyeTcsi B COOTBETCTBUY C TPEMsI YPOBHSIMH HOBU3HBI (OHTOJIIOTUYECKUM, CYObEKTHBHBIM, CEMAHTH-
yeckuM). OHTOJIOTHUECKasi HOBM3HA 3aKJIIOYAETCS B TOM, UTO JI0OOW 0OBEKT, HE CYIIECTBYIOIINIA
paHee, CYMTAETCS HOBBIM, OJTHAKO B CIIy4ae ¢ MCKYCCTBEHHBIM MHTEIUIEKTOM Peub UAET O MPOJIOJI-
’KEHWH B HOBBIX OOBEKTaX TOTO, YTO YXKE€ CYyIIECTBOBaJO paHee. C TOUKH 3peHUs CyOBEKTHBHOM
HOBH3HBI O0BEKT SBISIETCS HOBBIM /IS CyOBEKTa, OIHAKO BOCTIPOU3BOIMMBIM UM CAMUM U APYTUMH
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cyOBeKTaMH, YTO, KaK TPEACTABISETCS, MPOTUBOPEYUT CAMOMY TIPUHIMITY TBOPUYECKOTO Hadasa.
CemanTHYeCKasi HOBU3HA OTPa)XaeT HEBO3MOXKHOCTb aTOMAPHOTO B3IVIs/Ia HA OOBEKT, €ro OIHca-
Hus 1 anroputMusaiuu (Kpsuios, 2024, c. 33). CemanTH4YeCKH YPOBEHb, COOTBETCTBEHHO, MPE/I-
CTaBNsieT cOOOM CTaAUIO CO3MAHMS SKCKIIO3UBHBIX HIEH U PEIICHHUH, TOCTYIHBIX YENOBEKY, HO
He mammHe. Tak, kak 0600maer H.A. KpbiioB, kpeaTuBHas AESTENHHOCTh CEMAaHTHYECKOTO YPOB-
HS «HE MOXKET OBITh Peaqn30BaHa B aITOPUTMHUYECKHX, TPOrPaMMHUPyeMbIX Monelsix» (Kpbuios,
2024, c. 33). U3 aTOrO CiiemyeT, 4To TPH CO3IaHUU 0OBbEKTOB KPEaTUBHOCTH HOBU3HA MOXKET OBITH
OIIEHEHA JINIIb B (JOPMANBHOM CMBICIE, @ CMBICT PE3yIbTaTy TBOPUYECTBA MOXKET MPUAATH TOIBKO
4esIoBeK. B 3TOM IiaHe ClieyeT COrTacuThCs C aBTOPOM TIPEICTABICHHON pabOoThI, KOTOPBIHA MoJa-
TaerT, YTO Ha CETOHSIIHNI MOMEHT MBI IMEEM JIENIO CO «CIa0bIM» KPEaTUBHBIM HCKYCCTBEHHBIM
MHTEJJIEKTOM, CIOCOOHBIM CO3/1aBaTh HOBbIE O0BEKTHI, HO HE CKJIOHHBIM K II€JIETOIaraHuto U ped-
nexcuu (Kpsuios, 2024, c. 35).

Omnako HEOOXOMMMO OTMETHUTB, YTO AAKE PE3YIIBTATHI HCTIONB30BAHMS «CIIA00T0» UCKYCCTBEH-
HOTO MHTEJIIEKTA BBI3BIBAIOT BOCXHIIEHKE. B HACTOSsIIMIT MOMEHT CyIIECTBYIOT POTPaMMBI, TCHE-
PUPYIOIIHE MY3bIKY, TUTEPATYypHBIE MPOU3BEACHUS U KAPTHHBI, KOTOPbIE JEHCTBUTEIBLHO CIOKHO
OTJIMYUTH OT NTPOU3BEACHHUI, CO3aHHBIX YeNOBEKOM. [[J1s1 HOHUMaHUSI IIUPOThI BHEPEHUS UCKYC-
CTBEHHOTO pa3yMa B c(hepy TBOPUECTBA, & TAKKE OCMBICICHUS] COMHEHHUI OOIIECTBA, BHI3BAHHBIX
3TUM (haKTOM, JIOCTATOYHO TPOBECTH 0030p HAMMCAHHBIX HAy4YHBIX paboT. B cepe my3wiku mpo-
rpamMMbl Ha 0a3e UCKYCCTBEHHOTO MHTEIUIEKTa MMEIOT IMPOKUI CIIEKTP (DYHKIMI: OHU UCTIONB3Y-
I0TCSI JUTS CO3JJaHMs My3bIKaJIbHBIX TPOU3BEACHUI U apaHKUPOBOK, VTS aHAIM3a U KJIacCUPUKALUU
My3bIKH, IS YITy4IIeHHs 3By4aHus My3bIKaabHbIX HHCTpYMeHTOB (CTsikkuH, 2024; Bjorn, 2024).
B obnactu nurepaTypbl HCKYCCTBEHHBIM WHTEIIEKT CIIOCOOEH BBICTYMATh COABTOPOM YeETOBEKa
U JTaKe MOpoXIath 1enbie npoussenenus (Makcumos, 2021; Opexos, 2018; Van de Cruys, 2020).
Kpome Toro, uHHOBanust 0071a/1a€T MOTEHLIMATIOM CO3/IaHUSI KAPTUH M HOBBIX BUJIOB Xy/I0)KECTBEH-
Horo TBopuecTBa ([lantenees, 2023; Bani, 2023; Hermerén, 2024). Oqaako HEOOX0AUMO MOTUEP-
KHYTb, 9TO BCE OOJIBIIIE MCCIIeIoBaTeNel 03a004eHBI POOIeMaMy aBTOPCKOTO TPaBa M TEHICHITHEH
Jerpajiallii HICTUHHOTO YenoBeyeckoro uckycctsa (M3yruna, 2025; Koponbkosa, 2025; Tsysarskyi,
2024; Villalobos Portales, 2022).

O6o01mas cka3aHHOE, CIIEAYEeT OTMETHTh CAWHBINA BEKTOP B OCMBICICHUH YIEHBIMH MTPOOIEM,
BBI3BAHHBIX BHEAPEHHEM HCKYCCTBEHHOTO MHTEIUIEKTa B JKM3Hb 4eloBeka. HoBas peambHOCTDH
00yCIIOBIHMBAET HEOOXOMMMOCTD PEerIaMEHTHPOBAHNUS PABUIT B3aUMOJICHCTBHS YeJIOBEKa U MaIll-
HbI B paMKaX CJIOXKUBLICHCS [U(PpoBo 3TuKH. OCHOBHBIE apTYMEHThI, OTPKEHHBIE B TIPOAHAIIH-
3UPOBAHHBIX TEOPETHYECCKUX MCTOYHHUKAX, MPEJICTABISIOTCS YOSAUTEILHBIMA U TI03BOJISAIOT OIIpe-
TIEUTh «HACTPOEHHE» HAYYHOTO COOOIIECTBA MO OTHONICHHIO K KPEATUBHOMY HCKYCCTBEHHOMY
MHTEJJIEKTY KaK «OCTOPOKHOE»: C OTHOW CTOPOHBI, MAIIMHHBINA pa3yM, 0071a/1asi HECOMHEHHBIMU
IUTIOCaMHU, SIBJISETCS MOMOLIHUKOM YEJIOBEKY, C JPYroil CTOPOHBI, €r0 MCIOJIb30BAHUE BbI3bIBAET
Maccy BOTPOCOB, TPEOYIOIIMX MPABOBOTO YPETYIMPOBAHMUS, UTO TIPEACTABISETCS 3aKOHOMEPHBIM
CIIEZICTBUEM U3 00CTOSTETHCTB HOBOW PEATbHOCTH.

B mose JTMHrBUCTUKY MCKYCCTBEHHBIH MHTEIUICKT TAKKE MONYYMII IIMPOKOE pacipocTpaHe-
Hue. [IpenmyiecTBeHHO BHUMaHUE yENseTCs €ro MPUKIAJHOMY HCIOJIb30BAHUIO: B CTAThSIX
(Topomumes, 2023; Asher, 2020) onuchiBatOTCS BOSMOKHOCTH MCKYCCTBEHHOTO MHTEJIEKTA TIPU
00paboTKe fA3bIKa; MOTEHIMAI WHHOBAIIMM B KOMITBIOTEPHOM JIMHTBUCTUKE CTAHOBHUTCS MpEIMe-
ToM u3y4yeHus B paborax (OranecsH, 2024; Cmopoau, 2023); B crarbsx (CranbHoBa, 2022; Liu,
2023) paccmarpuBaroTCsl CIOCOOHOCTH KOMIIBIOTEPA B MEPEBOJIE. 3AKOHOMEPHOCTH S3bIKOBOM pe-
Npe3eHTAlMK MAIIMHHOTO pa3yma oTpaxkeHsl B uccienoBanusx (Knementoesa, 2022; CMupHOBa,
2023): aBTOPBI ONKCHIBAIOT WHHOBAIMIO KaK CyOBEKT, )KHUBOE CYIIECTBO, TIOMOTAIOIIEE YEIOBEKY.

Professional Discourse & Communication Vol. 8 Issue 2, 2026 53



H.10. lWHAKMHa OpurnHanbHaa ctaTba

B pabore (Kypoukuna, 2022) mpeanaraercs HEHHOCTHOE OCMBICIIEHUE OCHOBHBIX KOHIIETITOB,
pEaTM30BaHHBIX B TEKCTaX 00 MCKYCCTBEHHOM MHTEIUIEKTE.

HayuHo-nomynsipHbIil TEKCT, pACCUMTAHHBIM Ha CPEIHECTATUCTHYECKOTO UUTATENs, SBISCTCS
CPE/ICTBOM MOMYJISAPH3AINN HAYIHBIX UeH, a TAKKe NCTOUHUKOM OMpeAeaeHNs U (pOPMHUPOBAHUS
MO3MIMK OOIIECTBA MO OTHOIICHUIO K HOBBIM TeXHONOTHsM. [IpenmpuHnmaemoe mccienoBanme
B 9TOM IIJIaHE TI03BOJISAET BBISBUTH HCIOIb3yEeMbIE aBTOPAMH CTPATETeMbI M OLIEHUTD UX 3P PEKTUB-
HOCTb, YTO CO3/1AET OCHOBY JUISl IPOTHO3UPOBAHUSI TAIbHEHILIETO Pa3BUTHSI MHHOBAIIMH KaK OJHOTO
W3 aCTEKTOB )KH3HEACATEILHOCTH JTIOMEH.

3. MATEPHAJI U METOIbI UCCJIEAOBAHUSA

Enununeii ananusa BBICTYIMAeT A3bIKOBOM (h)parMeHT, coaepkamiuii 100 omucaHue crocoo-
HOCTE MCKYCCTBEHHOTO MHTEIUIEKTa B cpepax MY3bIKH, JTUTEPATYpPhl, ©300pPa3UTENBHOTO UCKYC-
CTBa ¥ KHHO, JIN00 paccy:XeHus 00 ITHUECKHX aCIEKTaX ero KpeaTMBHOIo NMoTeHIuana. Marepuan
uccnenoBanus coctaBuwin 200 A3bIKOBBIX (PParMEHTOB U3 MyONUKAIM 3IEKTPOHHOTO HOBOCTHO-
ro nmoprana Tagesschau (tagesschau.de), 0TOOpaHHBIX METONOM CILIOMIHOW BBIOOPKH M3 CTaren
3a 2021-2025 rompl. Beibop maHHOTO MCTOYHHKA 00YCIIOBIICH PETY/SPHON MyOIMKaIMel MaTepra-
JI0B 00 aKTyaJbHBIX HayYHBIX MPOOIEMax M TEXHOJOIUAX. JTO MO3BOJISET pacCMaTpPUBATh aHAJIHU-
3UpyeMbI€ TEKCThl KaK MeuiiHy0 (popMy Hay4HO-NOMYJISPHOTO JUCKYpca, (PYyHKIMOHUPYIOLIYIO
Ha CThIKE HAY4HOM MOMYIspU3allui U MaCCOBOM KOMMYHUKALIUH.

W3ydenne CTparernuecKux 3aKOHOMEPHOCTEH PENPE3CHTALMM IIPEACTABICHUN O KpeaTuB-
HOM IIOTEHIIMaJe UCKYCCTBEHHOTO MHTEIUIEKTa B HAayYHO-IOMYJISIPHOM JHCKYpCE OCYIIECTBIAET-
Cs B paMKax METo/la MparMaTH4ecKod MHTEPIPETaIiy, UCIOIb30BaHIE KOTOPOTO MPOAUKTOBAHO
HEOOXOMMOCTBIO BBISIBIEHHS MO3UIMU OOILECTBA U €r0 OTACNIbHBIX IPEACTABUTENEH 110 OTHOILIE-
HUIO K MHHOBAILMU. MeToa mparMaTiyeckodl MHTEpIpeTaluy TperonaraeT Ba 3Tamna, OMHCaH-
HbIX B.3. JleMbsHKOBBIM: BBISBIICHHE PETYIISPHO BOCIIPOU3BOANUMBIX B TEKCTAX CTPATEreM H OLIEHKA
sddexTuBHOCTH HcKypca U ero yactei ([lembsnkos, 1981, c. 373). BoisiBieHue crparerem ocy-
IIECTBISETCSA HAa ABYX YPOBHSX: «COMPOBOXKIAIOIIEM», CBSI3aHHOM C (DaKTOM BIIAJICHUS S3BIKOM,
U «MH(POPMAILIMOHHOMY, TO €CTh ypoBHE (DOHOBBIX 3HaHMH aapecara ([lembsaukos, 1981, c. 373).
Ha «conpoBoskiatoniemM ypoBHe» B POLIECCE CEMAHTUUECKOH HHTEPIPETALINH BBISBIAIOTCS CMbIC-
JIbl, HETIOCPEJCTBEHHO IEPeJaBaeMbIe aBTOPOM S3BIKOBOIO COOOIIEHHS; HA «MH()OPMALIUOHHOM
YPOBHE B pe3yJibTaTe TaK Ha3bIBAEMOT'0 «pacipeaMeunBaroiiero nonumanusy» (borun, 1993, c. 174)
Ha (OHE UMEIOIINXCS y YJaCTHUKOB KOMMYHHUKAIIUM 3HAHUH JEMaeTcs 3aKIIOUeHHE O TOM, YTO
JEMCTBUTENBHO UMEJT B BUTy TOBOpsui / mumynmil. Ouenka 3p(heKTHBHOCTH AUCKYpCa IPEAIO-
JlaraeT MHTEPIPETALUIO BHISIBJIEHHBIX CTPATETeM C TOYKU 3PEHHS 3HAYUMOCTH PETIPE3eHTUPYEMBIX
CMBICJIOB /7151 HEMELIKOH ayTUTOPHH.

4. PE3YJIBTATBI HCCJEJOBAHUA U UX OBCYKIEHUE

TBopueckas 1eATeNIbHOCT YEN0BEKa MPEAINONAracT HaIMYUe Y HEro 0COOBIX CIIOCOOHOCTEH,
HAIEJICHHBIX HAa CO3JJaHNE HOBBIX MPEIMETOB WM (OPMHUPOBAHKE HOBBIX M€, B KOTOPBIX peau-
3yeTcs €ro KU3HEHHAS MO3ULMSA U 3CTETHYECKOE BOCIPUATHE MUPA. VICKYCCTBEHHBIN MHTEIIEKT
pacIIpHiI IIPUBLIYHOE IOHUMAHUE KPEATUBHOCTU: C IOSBICHUEM CIELHUAIBHBIX IPOIPAMM Y Ye-
JIOBEKA MOSIBUJIACH BO3MOXKHOCTB MCIIOIb30BaTh PE3YNIbTAThl TBOPYECKOMU AEATEIBHOCTH KOMIIBIOTE-
pa B paznuuHbIX chepax. CoBpeMeHHas MaIllHA MOXET MUCATh CTUXHU U KAPTUHBI, COUMHATD MY-
3bIKAJIbHBIE IIPOU3BEACHUA U T.1. [IpruéM 3a4acTyr0 CreHEpUPOBAHHBIC UCKYCCTBEHHBIM Pa3yMOM
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HPOIYKTHI TBOPUYECTBA CIIOKHO OTJIMYHTH OT MPOU3BEICHUH, CO3MaHHBIX JFOIbME. Borpoc o Tom,
KakuM 00pa3oM JIaHHbIC HOBIIECTBA OCMBICIMBAIOTCS HEMEIKOM ayTUTOPHEH, MOXKET OBITh pac-
CMOTPEH MOCPECTBOM MParMaTHIeCKOW MHTEPIIPETAIINK SI3bIKOBBIX (DpAarMEHTOB, HAIPaBJICHHON
Ha BBIABJCHHE cTparereM (OpMHUPOBAaHHS OOIIECTBEHHOrO MHEHHS 00 HCIOJIb30BAHHH HCKYC-
CTBEHHOTO MHTEJUICKTA B Cpepe TBOpUECTRA.

Criennuka npeCTaBICHHOCTH B HAYYHO-TIOMYISIPHOM JUCKYpPCE 3HaHHUH O KPEaTHBHBIX BO3-
MOYKHOCTSIX MCKYCCTBEHHOTO MHTEJUICKTAa PEaTM3yeTCsl B SA3BIKOBBIX OIMMCAHUSX PA3IMYHON CTe-
MeHn 0000IIEHHOCTH: C OJHOM CTOPOHBI, CTaThbH COAEPKAT OOIIYI0 HH()OPMALIHIO O TBOPYESCKOM
HOTCHIIMAJIE KOMITBIOTEPA, C JIPYrOd — CBEJICHUS O MPUMEHEHHH TEXHOJIOTHU B PA3IMYHBIX BHIAX
HCKYCCTBA.

[Ipr 0000IIEHHOM ONHMCAHWK KPEATHBHOTO MOTEHIIMAIa UCKYCCTBEHHOTO pa3yMa B TEKCTax
MCTIONB3YI0TCs JTekceMbl Kreativitdt, Alltagskreativitit, kreativ, ideenreich:

Auch die Studienautoren betonen, dass man nicht pauschal schlussfolgern konne,
K1 sei genauso kreativ wie Menschen. Jedoch sei eine wichtige Erkenntnis, dass KI auf
dem Gebiet der Alltagskreativitit durchaus Ergebnisse erzielen kann, die mit denen vieler
Menschen mithalten konnen / Aeémopwl ucciedosanus makdice nOOUEPKUBAIOM, 4MO 6
yenom Helwvss npulimu K 6bi600y, umo MU cmonw sce kpeamusen, kak u noou. OOHako
BAJICHBIM 8b18000M A6TAemcs mo, umo MU mosxcem docmueams pe3yiomamos 6 oonacmu
NOBCEOHEBHO20 MBOPUECMEA, KOMOPble MO2YM KOHKYPUPOBAMb C Pe3)IbImamami meopye-
cmea MHozux mooel (3neck 1 nanee nepesoxn Hamr — H. 1I1).

FEine Studie hat nun die Kreativitit von Menschen und KI verglichen — und kaum
Unterschiede gefunden. Sind Maschinen also genauso ideenreich wie Menschen? / B pam-
Kax uccie008anus CpasHUBANACH KPeamugHOCMb JH00ell U UCKYCCMBEHHO20 UHMEeLIeKmA,
U npakmuyecku He ObLIO OOHAPYI*CEHO HUKAKUX paziuduil. To ecmbv, Mawunbvl max dice
uzobpemameinvHul, Kax u 1oou?

OueBHIHO, YTO OCHOBHBIM BOIPOCOM, MPOXOMISNIMM B MPOAHATU3MPOBAHHBIX KOHTEKCTAX
«KpPacHOW HHUTBIO, SIBISIETCS BOIPOC O CTETICHN UICHTHIHOCTH MCKYCCTBEHHOTO W €CTECTBEHHOTO
MHTEIUIEKTa, BepOAI30BaHHBIH TIOCPECTBOM HCTIONB30BAHUS IPOTUBOIIOCTABIIAEMBIX JAPYT IPYTY
KOHCTPYKLHH, cofiepkanux cymiectsurenbabie KI u Mensch, a Taxke 3bIKOBBIX SIMHUIL C CEMaH-
THKOH cpaBHeHus: vergleichen, Unterschiede, genauso ... wie u T.1.

[Tpn m3n0XeHMM MBICIEN aBTOP ONMPAETCSl HA NPOBEAEHHBIE B 3TOM HAIPABICHUM HUCCIIE-
JIOBaHMS, KOTOPbIE MOKA3aIH OTCYTCTBHE 3HAYMMBIX Pa3IUUMi MEXKITY KPEaTHBHOCTHIO MAIIUHBI
¥ TBOPUECTBOM uesioBeka. OIHAKO OH HE CTPEMHTCS 3aHATh MO3UIUIO CHEIMATHCTOB, a MbITaeT-
Csl CO3IaTh y YMTATENs TPENOCHUIKH KPUTHYECKOTO OCMBICIICHHS PE3YJIBTaTOB YKCIIEPUMEHTOB.
B mpencraBneHHBIX TpEMepax MPOCIEKHBACTCS aBTOPCKOE COMHEHHE OTHOCHTENBHO KpEaTHB-
HOTO TIOTEHI[MAlIa WHHOBAIWH, CPABHUBAEMOTO C YEIOBEYECKUM, MOITOMY CHOpMYIHMpOBAHHbIE
B BBICKA3bIBAHMM MBICIH 4acTO 3akaHumBaroTcst BorpocoM (Gibt es keine? Sind Maschinen also
genauso ideenreich wie Menschen? Doch mit neuen Programmen wie ChatGPT stellt sich die Frage,
ob...).

Kpome Toro, crparereMa COMHEHHSI IPOSIBISIETCS] B MICTIONB30BAHUH B TEKCTaX CHEIHATBHBIX
raronoB (generieren, produzieren), HCTIONB3yeMBIX TOJIBKO B OMMCAHUSX, KACAIOIIMXCS MAIIHHBI,
HO HE YeJI0OBeKa:
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Kreativitit gilt als etwas sehr Menschliches. Doch mit neuen Programmen wie
ChatGPT stellt sich die Frage, ob Kiinstliche Intelligenz nicht doch ein gewisses Maf3 an
neuen ldeen produzieren kann / Teopuecmso cuumaemcs uem-mo o4eHb 4en08euecKuM.
Ho ¢ nossnenuem nogwix npocpamm, maxux kax ChatGPT, so3nuxaem eonpoc, cmodicem i
UCKYCCMBEHHDITL UHMELIEKN 2EHEPUPOBAMb ONPeOenéHHOe KOTUYECMB0 HOBbIX UOElL.

Die Untersuchung zeigt, dass Chatbots, denen dieselbe einfache Frage wie Menschen
gestellt wird, mehr Ideen generieren, die im Durchschnitt genauso originell sind wie die
von Menschen / Hccrnedoeanue nokasvleaem, umo, ko20a yam-6omam u J00am 3a0aiom
00uH U mom dce npocmoti eonpoc, UMW eenepupyem 6onvuie uoet, komopovie 8 cpeonem
CMOIb Jice OPUSUHATILHBL, KAK U UOeu JIH00ell.

Crparerema COMHEHHUS TaKkKe peanu3yeTcs 3a CUET BBECHUS B KOHTEKCT aBTOPUTETHOIO MHE-
HHS, COIVIACHO KOTOPOMY HEBO3MOXKHO MOIMEHHTh TBOPYECTBO YEJIOBEKA KPEATHBHOCTHIO KOM-
NBIOTEPHON TPOrpaMMbl. ABTOp CTarell NPUBOAUT apryMEHThI, B COOTBETCTBUH C KOTOPBIMH €CTe-
CTBEHHBIN U MCKYCCTBEHHBIM MHTEIUIEKT CXOKH JIMIIb OTYACTH, & B ADCOIIOTHO HOBBIX YCIOBHUSX
MCKYCCTBEHHBIIl HHTEJIJIEKT OKa3bIBACTCSI HECOCTOATENBHBIM; TIPU 3TOM MO3T UeJioBeka, Oymyun 00-
Jiee CIOKHBIM «YCTPOHMCTBOMY, 00J1a/IaeT TOpa3ao OOJBIINM TBOPUYECKUM MOTEHIIMATIOM U MOXKET
JIETKO HaXOIUTh HOBBIE ITyTH PEILECHUS:

Diese Bewertung stiitzt auch Antonio Kriiger, Direktor des Deutschen
Forschungszentrums fiir Kiinstliche Intelligenz. «Das, was die Programme heutzutage
produzieren konnen, wird von den meisten Menschen wohl durchaus als kreativ angesehen.
Was sie allerdings nicht konnen, ist vollig abstraktes Neuland zu betreten, denn dafiir ist
die Architektur der Programme nicht geeignet» / Anmonuo Kpiozep, oupexmop Hemeyxo-
20 UCCTIe008AMENLCKO20 YEHMPA UCKYCCIMBEHHO20 UHMENLeKMA, MaKice No0oepicusaem
amy oyeHky. «borvuiuncmeo nrooetl, 6eposimHO, CHUMAalon MEOPYeCKUM Mo, Mo Ce200Hs
Mmozym cozdagams npoepammvl. OOHAKO OHU He MO2ym OMKDbIBAMb HOBble 20PUOHINbL
HA COBEPUIEHHO HEeU38e0aHHOU MeppUmopul, HOMOMY 4mo apXumexKmypa npocpamm 0is
MO0 He NOOXOOUM.

FEin wichtiger Unterschied sei zudem, dass Programme immer einen dufieren Anstof}
brauchen, um kreativ zu werden. «Menschen kreieren auch einfach mal so vor sich hin und
finden deswegen auch leichter Auswege, wenn sie in eine Sackgasse geraten. Das konnen
Algorithmen nicht, die brauchen immer einen Anstofi», so Kriiger / Ewé 00no eaxcroe
oMUY 3AKTIOUAMCS 8 MOM, YMO NPOSPAMMAM 8Ce20d HYNHCEH GHEWHUL CINUMY, YMOo-
Obl cmamu KpeamuHvlMu. «JI00u dice npocmo meopsam 01 ceds u NOIMOMY UM Je2ye
HAtimu 8bIX00, K020a OHU 3aX00AM 8 MYNuK. Aneopummvl He MO2Ym 3MO020 cOenamv, um
6ce20a HysceH cmumyny, — cogopum Kprozep.

B npoaHanu3upoBaHHBIX SA3BIKOBBIX (DparMeHTax aBTOp, BbIpakas COOCTBEHHOE COMHEHHE,
MOJKPETUIEHHOE aBTOPUTETHHIM MHEHHEM CIICHAIUCTa B 00JaCTH MH(POPMAMOHHBIX TEXHOJO-
T'Uii, HAMEKAET Ha TO, YTO, HECMOTPSI HA KaXKyIleecs COMMKEHNE UCKYCCTBEHHOTO M €CTECTBEHHOTO
MHTEIUIEKTa, BOMPOC 00 MX MIEHTHYHOCTH OCTAETCS OTKPBITHIM, U MPEAOCTABISIET TEM CaMbIM pe-
LUIHUEHTY OPOCTPAHCTBO A1 Pa3MbILUIEHHN.

56 [nckypc npodeccroHanbHOW KommyHMuKaumm N°8-2, 2026
ypc np Yy



Original article Natalia Ju. Shnyakina

Hecmotpst Ha 9acTyio BepOanM3alyio B HAyYHO-TIOMYISIPHBIX M3IaHUSAX CTPAaTereMbl COMHE-
HHSI, CIIEyeT OTMETHTD U HAJMYUE CTPATEreMbl OfI00pPEHMS, TPAHCIUPYIOIIEH KPYTy YHuTaTeNnen
UJICI0 O TIEPCIIEKTUBHOCTU LU(PPOBOI MHHOBAIIMH, KOTOpask B Oy/yIeM ¢ OOMNbIION 10MeH BEpOsT-
HOCTH CMOXKET CTaTh XOPOIIMM TIOMOIIHUKOM JIJISl YETIOBEKa.

KI als Kreativitiitstool. Deshalb legen die Studienergebnisse auch nahe, dass KI in
Zukunft einzelne kreative Aufgaben durchaus iibernehmen kann / U1 xax uncmpymenm
meopuecmea. Taxkum o6pasom, pe3yibmanivl Ucciedosanus nokasvisaion, ymo UH onpe-
0€NEHHO CMOdICem peuiams UHOUBUDYATIbHblE MEOpUecKUe 3a0atll 8 OyOVIyeM.

Kriiger betont, dass sich Menschen die Kreativitiit der Programme zunutze machen
konnen. «Sie sind ein sehr gutes Tool, um Ideen anzustofien oder weiterzuentwickelny...
Deshalb halte er es nicht fiir ausgeschlossen, dass KI irgendwann auch echte Kreativitiit
beweise / Kprozep noouépkusaem, umo 100U mMo2ym 60CnONb3080AMbCS KPEAMUBHOCTBIO
npoepamm. «OHu ABIAIOMCA 04eHb XOPOUUM UHCIMPYMEHMOM Ol UHUYUUPOBAHUS UTU
OanvHeliue2o pasgumus uoeiy. Bom nouemy on He Modicem UCKIouUms mozo, umo 8 Ka-
Koti-mo momenm MU npossum noonunHy1o KpeamugHocnb.

DKCIUTMIIUTHOE BHIPAXKEHNE UEH O BCIIOMOTaTeIbHOM (yHKIIMH HCKYCCTBEHHOTO MHTEIUIEKTa
TIPOSIBIISICTCS B UCTIONB30BaHKH SI3bIKOBBIX cpezicTB Kreativititstool, kreative Aufgaben iibernehmen,
die Kreativitét der Programme zunutze machen; a mo3utHBHbIN HacTpoi Ha Oyxylee peanu3yercs
B couetanuu echte Kreativitit, ykaspiBaromeM Ha CyIIeCTBYOIINE BOSMOKHOCTH JOCTHKCHUS YUE-
HBIMU MaKCHMAJIbHOTO COOTBETCTBHS pa3yMa MAIIMHbI U YEI0BEKa.

Cremyer OTMETUTh, YTO KOHTEKCTBI, CofiepKamine o0y HHPOPMAIIUIO0 O KPEaTHBHOM II0-
TEHIMAJIe NCKYyCCTBEHHOTO Pa3yMa, XapaKTepH3yIoTCs BepOain3alueil B HUX CTpaTereM COMHEHUS
¥ 07100peHHs, YTO CBSI3aHO C MOIBITKOM OCMBICICHHS BOIPOCA O CTENEHHW MACHTUYHOCTH €CTe-
CTBEHHOTO M MCKYCCTBEHHOTO MHTEI/UIeKTa. Hanmune Ha compoBoXkpaomeM (A35IKOBOM) YpOBHE
PUTOPHYECKHX BOMPOCOB, CIEIHAIBHBIX TIIATOJIOB C CEMAHTHKOM cpaBHeHUs U audpdepeHmanmm
TPOUCXOXKICHHS PEe3yIIbTaTa TBOPYECKO IESATENBHOCTH, a TAKXKE TIPECTABICHHBIC B TEKCTaX MHE-
HUSI 9KCTIEPTOB, CBU/IETENBCTBYIOT O MOTIBITKE aBTOPA BBI3BATH y YUTATENECH COMHEHHUS OTHOCUTENb-
HO BO3MOKHOCTH UJICHTH(UKAIINN MBIIUICHUS MAIIMHBI M YEJI0BEKa,  TAKKE CO3/1aTh IIO3UTHBHBIH
(OH /7151 OCMBICIICHHS PA3BUTHS MHHOBAIIUHU B OY/IyIIEM.

Ananu3 coOpaHHOro MaTepuaa Mokasaj, 4To Haubojee 4acTo MporpaMmbl Ha 0ase HCKyc-
CTBEHHOTO MHTEIUIEKTA PENPEe3EHTUPYIOTCS B KOHTEKCTAX, CBI3aHHBIX C MY3BIKOM, JIUTEPaTypoOi,
M300pa3uTENbHBIM HCKYCCTBOM U KHHO.

Kaxk ObL10 OTMEUEHO B MPEICTABICHHOM paHee 0030pe JUTepaTyphl, chepa NPUMEHEHHUS TeX-
HOJIOTMH B MY3bIKe JIOCTATOYHO MIMPOKA: OT APAHKHPOBKH CYHIECTBYIOIINX MY3bIKAJTbHBIX POU3-
BEJICHHIT 10 TBOPEHNUST HOBBIX. JIJ1s onmcaHus mporecca Co3Aanusl My3bIKH HCKYCCTBEHHBIM HHTE-
JIEKTOM aBTOPbI HAyYHO-TIOMYIISIPHBIX TEKCTOB HCTIONB3YIOT COUETAHNUS, BKITIOYAOIIME KOMITOHEHTHI
Musik (Musikstiicke, Songs) u komponieren (generieren, erzeugen):

Kiinstliche Intelligenz dringt in alle Lebensbereiche vor — auch in die Musik und
komponiert sogar selbst. Doch auf Basis bereits veroffentlichter Werke. Universal Music
will dagegen nun vorgehen / Vickyccmeennvlii uHmenieKm npoHuxaem 60 6ce cgepul
JICU3HU, BKIIOUASA MY3BIKY, U Oadice cam eé couunsem. Ho na ocnoee yoice onyonukoeanmvix
pabom. Universal Music menepb xouem npunsaims mepbl npOmMug 3mozo.
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Nun tauchen auf den Plattformen von Musik-Streamingdiensten offenbar vermehrt
Songs auf, die von Kiinstlicher Intelligenz aus generiert wurden — aus Liedern von
bekannten Kiinstlern, die auf diesen Plattformen verdffentlicht wurden. Die Universal
Music Group, selbst eines der grofiten Musiklabels, hat wichtige Streamingdienste fiir
Musik nun offenbar aufgefordert, zu handeln / Cetiuac na niamgpopmax my3viKarbHbIX
CMPUMUH20BbIX CEPBUCO8, CYOsL N0 BCEMY, 6CE Yauye NOABIAIOMCA NECHU, C2eHEPUPOBANHbLE
UCKYCCMBEHHbIM UHMENTEKMOM U3 NeCeH U3GeCMHbIX UCHONHUMENel, ONnYOIUKOBAHHbIX HA
amux niamegpopmax. Universal Music Group, 00ut u3 KpynHeuuux My3oiKaabHbix 1el108,
menepv, 04e8UOHO, NONPOCUL DOTbLULUE CIPUMUH2OBbIE CEPBUCHL NPUHAMb MEDb.

Denn die Programme, die in der Lage sind, KI-generierte Musikstiicke zu erzeugen,
hdufen sich. Auch der US-Konzern Google hat ein solches Programm entwickelt: MusicLM.
Aus Beschreibungen generiert das Programm Musikstiicke ... . / [lomomy umo konuue-
CMBO NpOPamMM, CHOCODHBIX CO30a8AMb MY3bIKAIbHbIE NPOUIBEOEHUs, 2eHepupyemble
UCKYCCMBEHHbIM UHMENNeKmoM, yeenuuusaemcs. Amepuxanckas komnanus Google max-
dlce paspabomana makyro npoepammy: MusicLM. [Ipocpamma eenepupyem my3vikaibHble
ppazmenmul uz onucanui ... .

JIis aKIeHTHUPOBAaHUS BHUMAHHUS YUTATENsl HA CAMOM IIPOLIECCE CO3JaHHS MY3BIKH aBTOPBI
UCTIONB3YIOT pa3iuyHble Tiaroibl. [maromsr komponieren u schreiben MapkupyroT cOnmxeHue
BO3MOXKHOCTEIl MCKYCCTBEHHOTO M €CTECTBEHHOTO MHTEJUIEKTa; yHOTpeOss IIaroibl generieren
U erzeugen, aBTOp, HAIPOTHB, CO3AAET HAMEK HA PAUYMSA MEXK/Y TBOPYECCKUMH CIIOCOOHOCTAMU
MAIlIUHBI U YeJI0BeKa, 00bEKTUBUPYS MOCPEICTBOM JAHHBIX PEUEBBIX IPUEMOB CTPATEreMy COMHE-
HUS, pEATH3YIONIYI0 UICI0 O HEBO3MOKHOCTU UX MOTHOTO COOTBETCTBHSI.

CoMHeHHs aBTOpa MPOSBISIOTCS TAKKe U B cieayroieM (parMente, HHGOPMUPYIOLIEM Y-
Tatens 00 MCHOMb30BAaHWHM MAIIMHOW YK€ CYIIECTBYIOIIMX MY3BbIKaJbHBIX Mpou3BeaeHui. Jlaxe
cumponus JI. Ban berxoBeHa Oblia 1opaboTaHa MalIMHOM:

2021 wurde die von dem deutschen Komponisten Ludwig van Beethoven zu seinen
Lebzeiten nicht vollendete 10. Sinfonie uraufgefiihrt. Eine KI hatte «Beethovens X» zu
Ende geschrieben, der Dirigent zeigte sich vor zwei Jahren aber noch skeptisch: «Die
KI verarbeitet Dinge, die schon passiert sind. Die Frage ist, ob sie etwas origindres
Neues schafft, was aus der Seele des Menschen einen Zeitgeist auffingt und daraus ein
unverwechselbares Kunstwerk macht. Da hdtte ich meine ganz, ganz grofien Zweifely,
sagte Dirigent Dirk Kaftan /B 2021 200y cocmosnace npemvepa 10-ii cumponuu Hemeyxo-
20 komnozumopa Jlroosuea ean bemxoeena, ne 3axonuennou um npu scusnu. MU 3axonyun
«10 cumghonuro bemxosena». Oonaro 06a 200a HA3a0 OUPUNCED BCe ewyé ObLT HACMPOEH
ckenmuuecku: « MU obpabamvisaem mo, umo yiice npouzouino. Bonpoc 6 mom, cozoaém
T OH 4MO-MO OPUSUHATbHOE, HOBOe, UMO VIA6IUueaem 0yx 6peMeHuU, UCXO0AWUL U3 Yelo-
geueckoll Oyuill, U npespawaen e2o 8 Henosmopumoe npoussedenue UCKyccmad. Y memus

OUeHb, OYeHb DONbLUUEe COMHEHUsS. NO DMOMY NOBOOY», — CKA3AN Mo20a oupudxceép [upk
Kagman.

HecMoTps Ha ycriex HCKYCCTBEHHOTO pa3ymMa, KOTOPOMY yIaloch 3aKOHYUTH CUM(OHHUIO, aBTOP
B CBOCH CTaThe MPUBOIUT MHEHHE M3BecTHOTrO mupwképa [upka Kadrana, kKoTopslil B CBOE Bpe-
MsI C COMHEHHEM OTHECCS K ujiee J0pabOTKN TBOPEHHUs KoMIo3uTopa. Mcnonb30BaHHbIE B ITUTATE
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cougeranus (sich skeptisch zeigen n ganz, ganz grolen Zweifel haben) moxHO paccmarpuBarh Kak
SI3BIKOBYIO PETIPE3CHTAIMIO CTPATETeMbl COMHEHUS, KOTOPOE PA3/IEIISET, 0-BUAUMOMY, U aBTOP CTa-
TbU, 3aCTaBJISAs YUTATENsl IPUHATH BO BHUMAHHE BOMPOC O KAY€CTBE TAKOW MY3bIKU M OTCYTCTBUU
TOTO CaMOro YIIEBHOTO HCTOYHUKA, Oaroiapsi KOTOPOMY MOSBISIOTCS. HEMIOBTOPUMBIE IIE/ICBPBI.

[Ipu onmrcanny STUYECKON CTOPOHBI BHEIPEHMS HCKYCCTBEHHOTO MHTEIUIEKTA B CPEPY MY3BIKH
B HAyYHO-TIOMYJIAPHBIX CTAThSIX UCIIONB3YETCS CTPATereMa HeMPHUSITHS, YTO CBSI3aHO

C BOIIPOCOM aBTOPCKOTO MpaBa Ha MUCHOJIb30BaHHBIE MAIIMHON MY3bIKaJIbHBIE TPOU3BEACHHUS.
CBo¢€ HeraTBHOE OTHOLICHUE aBTOPHI BhIpaxaroT rmaronamu klonen, stehlen, kopieren, nparmaru-
YecKas crienuduka KOTOphIX 3apuKcHpoBaHa B (OHOBBIX 3HAHUAX YICHOB OOIIECTBA, B COOTBET-
CTBHH C KOTOPBIMU HECAHKI[HOHMPOBAHHOE MCIOIb30BAHUE MPOAYKTA TBOPUECKON JESITENBHOCTU
SBIISIETCS HETIPUEMIIEMBIM:

Ist das der echte Elvis Presley, der den «Jailhouse Rocky» performt — oder doch eine
KI-Software, die seine Stimme geklont hat? / Smo nacmoswuti Ineuc Ilpecau, ucnonusro-
wui «Jailhouse Rocky, unu smo npozpamma uckyccmeeHHo2o uHmen1eKma, Ki1oHUpo8as-
was ezo 2onoc?

Gouverneur Lee begriindet das so. Kiinstler, Toningenieure oder Produzenten hdtten
«eine Gabe und die darf nicht kopiert oder gestohlen werden / I yoepnamop Jlu obvsacusem
MO Mak: «Apmucmol, 36yKopexHcuccépvl u npoorocepvl 001adarm «0apom, U e20 Helb3s
CKONUPOBAMb UNU YKPACTbY.

JleficTBUTENBHO, B HACTOAIINI MOMEHT OOIIECTBO C HACTOPOKEHHOCTHIO OTHOCUTCS K Kpea-
THBHOM JIESITEIbHOCTH MCKYCCTBEHHOTO MHTEIJIEKTA, YTO CBA3AHO CO 3HAYMUTEIBbHOM J0Neil Iia-
rvara B OTHOIICHUHU YK€ CO3JaHHBIX JIOMBMH B PA3TMYHOE BPEMSI MY3bIKAIbHBIX TIPOU3BEICHHH.
Hcnonb3ys 0TMEYEHHBIE TIIArojibl Ha COMPOBOXK/IAIOIIEM YPOBHE, aBTOP C MOMOIIBIO CTPATEreMbI
HENPHATHS TbITAETCS NPHUBICYb BHUMAaHHE OOIIECTBEHHOCTH K JJaHHOW Mpo0ieMe, YTo MOIJIO Obl
CIoCcOOCTBOBATh CKOpPEHINeH perliaMeHTAIM| TIPABIII B chepe aBTOPCKOTO MpaBa Jyisl MPOU3BEJIe-
HHH, CO3JJAHHBIX UCKYCCTBEHHBIM HHTEILICKTOM.

OTMeueHHas LeNb Peaau3yeTcsl TakKe TPU MCIOIb30BaHUK B HAYYHO-TIOMYJIAPHBIX CTAaThAX
MHEHUH, COTIaCHO KOTOPbIM MCKYCCTBEHHBIM MHTEIUIEKT B c(epe My3bIKH MOXKET HAaHECTH BPEJ
Kak MpoJrocepam, Tak U CaMUM My3blkaHTaMm. HeratuBHast mo3uiys ynrareneil B JaHHOM Ciiydyae
(bopMupyeTcs MOCPECTBOM HCIOTb30BaHUS B TEKCTaX S3bIKOBBIX equHmI] aufschrecken, schaden,
die Karriere zerstoren u T.11.:

Auch wenn KI laut Antonio Kriiger ... nicht in der Lage sei, selbst «vollig abstraktes
Neuland zu betreteny, ist die Musik-Branche aufgeschreckt / Jlasxce ecnu, no crosam An-
monuo Kpreepa, ..., U e cmodcem «npopsamvcsi HA COBEPUIEHHO HOBYIO AOCMPAKM-
HYI0 Meppumopuro», My3blKaibHas UHOYCMPUS 6CIPEBONCEHA.

«Wir gehen davon aus, dass unsere Plattformpartner verhindern wollen, dass ihre
Dienste auf eine Weise genutzt werden, die den Kiinstlern schadety, sagte ein Sprecher
der Universal Music Group... / «Mul npeononazaem, umo napmuépvl Hawiel niamgopmol
XOmsAMm npedomepamumy 803MONICHOCHU UCTIONb30BAHUSL UX CEPBUCO8 CNOCODAMU, HAHO-
cawumu 8ped apmucmamy, — 3assun npeocmasumens Universal Music Group Financial
Times.
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KI — so niitzlich sie auch sein kann, wenn sie richtig eingesetzt wird — kann auch die
Karriere eines Kiinstlers zerstoreny / UU — kakum Ovl nonesuvim o1 HU Obl1 — NpU Npa-
BUTTLHOM UCNONIb308AHUU MAKIHCE MONCENM PA3PYUUMb KAPLEPY APMUCIAY.

HecMoTps Ha OTMeUeHHbIE TPYAHOCTH, B MEPOBOM IIPOCTPAHCTBE B MOCTIEIHEE BpeMs Ha0II0-
JAIOTCSI ISUCTBHS MOMMTHKOB, HALICJICHHBIC HA 3AIIUTY MYy3bIKaJIbHBIX POU3BEICHUI 1 X aBTOPOB
OT HECAaHKLIMOHUPOBAHHOTO BMEIIATENbCTBA HCKYCCTBEHHOTO MHTEILIEKTa. VIcronp30BaHNe B Hayy-
HO-TIOMY/IAPHOM JHCKypce maroia schiitzen mo3BossieT aBTopaM U CIEHaNNCTaM [0 aBTOPCKOMY
IpaBy B paMKax peaju3allid CTpaTereMbl 000pEHUs KPaTKO BBIPA3UTh MBICIH 00 MMEIONIUXCS
NEPCIEKTUBAX M HACTPOUTD YUTATENS HA TO3UTHBHBIN JIa]T;

Schon kurz nach dem Tod Elvis Presleys vor 40 Jahren gab es Streit um die unbefugte
Verwendung seines Namens und Bildnisses. Nun soll das «ELVIS»-Gesetz in Tennessee
Kreative vor KI schiitzen / Bckope nocie cmepmu Dnsuca Ipecau 40 nem nazao 603HuKIU
pasHo2nacus no 0800y HeCAHKYUOHUPOBAHHO20 UCHONb308AHUS €20 UMEHU U U300padice-
Hus. Tenepw 3axon « DJIBUCy 6 Tenneccu npuzgan 3aujumums meopueckux nodeti om MH.

«Wir werden nicht zégern, Schritte zu unternehmen, um unsere Rechte und die unserer
Kiinstler zu schiitzeny, schrieb Universal Music bereits im Mdrz an die Streamingdienste
/ «Mbl 6e3 konebanui npednpumem wiau Oisk 3auumvl HAWUX NPas u NPag HAWUX apmu-
cmoey, — Hanucan Universal Music cmpumuneogoim cepgucam 6 mapme.

O6o0mias ckazaHHOE, CIEAYeT OTMETUTh, YTO PeaTn3yeMble aBTOPAMU HAYYHO-TIOMYJIAPHBIX
TEKCTOB CTPATEreMbl HEMPUSTUS ¥ OJI00PCHHMS HAIIENICHBI HA MOTBITKY BBI3BIBATH Y YMTATEIIS KPHU-
THYECKHI OTKIIMK Ha TPOOIeMy HeCaHKIMOHMPOBAHHBIX 3aMMCTBOBaHHi. CTparereMa HEpHATHS
CIIOCOOCTBYET MPUBJICYCHNIO BHUMAHMS K BOIPOCY aBTOPCKOTO MpaBa M 3acCTaBISIET OOIIECTBO
C OCTOPOKHOCTBIO OTHOCUTBCS K MHHOBAIMH. CTpareremMa o00peHusi, B CBOIO o4epe/ib, 00pa3yeT
THOJIOKUTENIBHBI MOMEHT B OCMBICIICHUH PAcCMaTPHBAEMOTO aCTIeKTa M CIIOCOOCTBYET (hOPMUPO-
BAHUIO TIO3UTHBHOTO BEKTOpA Ha TIEPCIIEKTHBY TOTO, YTO CYIIECTBYIOMAs mpodieMa Oyaer B Oiu-
Kaiflee BpeMsl yCTpaHeHa, a OTHOLICHUS MEXKTy aBTOPAMH MY3bIKATBHBIX TPOU3BEICHHUI U KOM-
TBIOTEPHBIMHU TIPOTPaMMaMHu OyyT periaMeHTUPOBAHbI 3AKOHOM.

AHAaJOTUYHYIO CHTYaI[MI0 MOKHO HAOJIONaTh B 00JACTH JIMTEPATYPBI NP CO3IaHUU HCKYC-
CTBEHHBIM HMHTEJUICKTOM CTHXOB M TIPO3bl. B TpoaHaIM3MpOBaHHBIX MpHMepax YETKO MpOcie-
’KUBACTCS TCHICHIIMS BepOaIM3aIl[Mi HA COMPOBOXKIAIOIIEM YPOBHE BBICKA3BIBAHUS MPOTHBOIIO-
cTaBJeHMs «MalnHa - yenosek»: Kl-generierte Poesie — die Poesie eines menschlichen Dichters,
KI-generierte Gedichte — von Menschen geschriebene Gedichte, KI-generiert — menschengemacht,
kiinstlicher Natur — menschlich, von kiinstlicher Intelligenz — von Menschen:

In der Studie, die jetzt in Scientific Reports veroffentlicht wurde, wollte Studienleiter
Brian Porter testen, ob Menschen zwischen KI-generierter Poesie und der eines
menschlichen Dichters unterscheiden konnen / B uccneoosanuu, onyonuko8anHom 6 Jcyp-
Hane Scientific Reports, pykosooumenv uccinedosanust bpaiian [lopmep xomen npose-
pumb, Mo2ym Jiu 100U OMAUYUMb NOI3UI0, CO30AHHYIO UCKYCCIMBEHHbIM UHMELIEKMOM,
OM NOI3UU YeN0BEKA-N0IMA.
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So gingen die Teilnehmenden davon aus, dass ihnen von Menschen geschriebene
Gedichte sicher besser gefallen wiirden. Aber sie bevorzugten die leichter verstindlichen
Kl-generierten Gedichte / Yuacmnuxu npeononoxcunu, umo um onpeoeiéHro boavuie no-
HPABIMCs Cmuxu, Hanucaumwle 1oovmu. Ho no paxmy onu npeonounu bonee npocmuie 0is
NOHUMAHUS. CIMUXU, CO30AHHbIE UCKYCCIMBEHHbIM UHMELTEKMOM.

Zu jedem der zehn Gedichte wurden die Probanden befragt, ob sie glaubten, das Werk
sei KI-generiert oder menschengemacht / Yuacmuuxam 3adaganu 6onpoc, co30auo Ju
Kaicooe uz 0ecsimu CIMuxomeopeHull UCKYCCMEEHHbIM UHMELLEKMOM UTU YeT0BEKOM.

Es kam heraus, dass vier der fiinf Gedichte, die am hdufigsten als menschlich bewertet
wurden, kiinstlicher Natur waren / Oxazanocs, umo uemvipe u3 nsmu CMUxXomeopeHull,
Haubonee Yacmo OYeHUBAeMbIX KAK «yellogeyeckuey, no ceoell npupooe ObLiu «UCKYC-
CMBEHHBIMILY.

Der Konzern erkldirt gegeniiber NDR Kultur, man priife Biicher aktiv auf Verstife
gegen die eigenen Richtlinien — egal ob sie von Menschen oder kiinstlicher Intelligenz
stammen wiirden / Komnanus noscusiem NDR Kultur, umo akmueno nposepsiem knueu Ha
npeomem HapyuieHutl CO6CMeeHHbIX NPAGUL — HE3ABUCUMO OM MO20, KMO ABIAEeMCs a6-
MOpoM: 00U UNU UCKYCCMEEHHbIL UHMENTEeK.

Probanden empfanden Gedichte der KI als menschlicher / Ucnvimyemvle éocnpunu-
manu cmuxu U kax 6 6onvuieti cmenenu npunaiiexicaujue Yenosexy.

B OonbmmHCTBE CIy4yaeB pernpe3eHTanus TBOPUYECTBA MALIMHBI OCYLIECTBISIETCS € TIOMOLIBIO
¢bpa3s, conepxarnux abopeBuarypy Kl, omHako oTMEUeHBI TIPUMEPHI, BKITIOYAIONTHE B ce0s pacuiie-
HEHHBIE PopMbl tekcnyeckoro Boipaxenus (kiinstlicher Natur). Cpencrsa, ncnonbs3yemble st OTH-
CaHUs €CTECTBEHHBIX CIIOCOOHOCTEH 4enoBeka, Oonee pazHOOOpas3HbL: 3TO OJHOKOPEHHBIE CIOBA
¢ komnoneHToM «Mensch» (menschlich, menschengemacht), a Taxke IKCIIUIUTHBIE KOHCTPYK-
WM, BKJTIOYaronue npudactus (von Menschen geschrieben).

[IpencraBnsist B CBOMX CTAaThsIX JaHHBIC HCCIEIOBAHNS, ABTOPHI HE CTPEMSITCS 3aHUMATh OTpe-
NENEHHYI0 TO3UILMIO 10 OTHOIICHHIO K MCKYCCTBEHHOMY HMHTEIUICKTY, & JIUIIb KOHCTaTHPYIOT
HOJy4YeHHBIE CHenuanucTaMu JdaHHble. Crparerus WHGOPMUPOBAHUS peanu3yeTcs B OObEKTHUB-
HOM OIMCAHWH YCTAHOBOK M XOJa SKCIIEPHMEHTA, OKHIAHUH UCTIBITYEMBIX U PE3YIBTaTOB HCCIIe-
noBanusl. Jlake Ipu TaKUX HEHUTPATBbHBIX S3BIKOBBIX TIOCTPOCHHSX aBTOP UMIUTAIIUTHO BBIPAXKACT
cBoé MHeHHe. J{yis BepOanu3ayuy cTpaTereMbl COMHEHHS B MPEACTABICHHBIX HIDKE IPHIMEpax uc-
HOJIB3YIOTCS TVIaroibl generieren u produzieren st OMUCaHHS TBOPUECKOTO MOTEHIINANIA MAIIUHBI
u riaron schreiben, oTHOCSIIMIACS K KPEaTUBHBIM CIIOCOOHOCTSIM YenoBeka. Tak aBTop HAMEPEHHO
nuddepeHIupyeT MPUPOIy UCKYCCTBEHHOTO M €CTECTBEHHOTO MHTEIIeKkTa. OIHAKO B TIOCIETHEM
npuUMepe UCIHOJb3yeTcs miaroi verfassen, KOTOPBIH, yKa3biBas Ha TPU3HAHUE aBTOPOM CXOJICTBA
MEXIy MAIIMHON M 4eIOBEKOM, CIIOCOOCTBYET pealn3aluy cTparereMsl ofo0penus. B konTekcre
MparMaTiyecKoi HHTEPIPETAINH 3TO CIEAYEeT pACCMATPUBATh KaK IOIBITKY CO3/IaTh Y PEIMITHCH-
TOB TIO3UTHBHBIN HACTPOU B OCMBICIICHHN HHHOBAIHH:

Dabei gingen die Teilnehmenden davon aus, dass eine KI gar nicht in der Lage sein
kann, Gedichte zu produzieren, die ihnen mindestens so gut gefallen wie von Menschen
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geschriebene Gedichte / Yuacmuuxu npeononosicunu, umo UH ne cmodxcem cozoasamo
CIUXU, KOMOPble UM NOHPABAMCSL, XOMsL Obl MAK Jce, KaK CIMUXU, HANUCAHHbIE TH00bMU.

Die anderen fiinf Gedichte wurden von der KI ChatGPT 3.5 verfasst und sollten dem
Stil der Dichterin oder des Dichters entsprechen / OcmanvHbie nsams cmuxomeopeHutl Ha-
nucarnwl npoepammoit ChatGPT 3.5 u donicHbl coomeemcmeosanms CMuiio nosma.

Jlpyroii actekT, 4acTo 3aTparuBaeMblii B HEMEIKOM HAyYHO-TIOMYJISPHOM JHUCKYypCe, CBS3aH
C KayeCTBOM MPOM3BEACHUM, CO3aHHBIX MCKYCCTBEHHBIM pa3yMOM. 3a4acTyl0 B CTaThiX Ipea-
craBieHbl HeWTpanbHble HommHaimu (KlI-generiert, computergeneriert, KI-Buch-Hersteller),
COYETAaEMbIE C JIEKCHYECKUMHU €IMHHUIAMH, CBHIETEIHCTBYIOIIUMU 00 HCIOJIb30BAaHUH ABTOPOM
WM [UTUPYEMBIM CHEIMATHUCTOM CTpaTereMbl COMHEHHS, KOTOPas Ha COMPOBOXKAAIOIIEM YPOBHE
BBICKA3bIBAHHS PEAM3yeTCs MOCPECTBOM OICHOUHBIX cioB (minderwertig, fragwiirdig), rmaro-
0B (vermuten), MOJAJIBHBIX CJIOB ¢ ceMaHTHKoM BepostHOCTH (vielleicht, offenbar) u coueranmii
CO 3HAUYEHUEM MOTUEPKHYTOTO coMHEeHus (sie wirken sehr glatt):

Immer mehr mutmaplich KI-generierte Kinderbiicher tauchen bei Amazon auf.
Experten warnen vor minderwertiger Qualitit und fragwiirdigen Verkaufsstrategien /
Ha Amazon nossnsiemcs 6cé bonvuie u 601bule 0emCcKUX KHU2, CO30AHHbIX ¢ NOMOUBIO
UCKYCCMBEHH020 UHmMeNeKkma. DKcnepmul NPedynpeicoaion 0 HUKOM Kauecmee maxux
KHU2 U COMHUMETbHBIX CIPAME2USIX NPOOAdIC.

«Wenn ich mir die vielen dhnlichen Titel anschaue, frage ich mich, ob da nicht
auch beim einen oder anderen Text vielleicht die KI eine Rolle gespielt haty, vermutet
Mantel. Die Biicher weisen alle dhnliche Cover auf - sie wirken sehr glatt und offenbar
computergeneriert / «Kozcoa s cMompio Ha MHOJMCECHBO NOXOJMCUX HA36AHUL, MHE UH-
mepecHo, moz 1 MU cviepams pons 6 mom unu opyeom mekcmey, — cogopum Moumenn.
V 6cex kHue o0unaxoswie 0010MHCKU — OHU BbI2TIAOAN OUeHb KPACUBO U ABHO C2eHEPUPO8a-
Hbl KOMNLIOMEPOM.

Crparerema HenpusATHs, 00yCIOBICHHAS HETaTMBHBIM BOCIPUATHEM OOIIECTBOM CO3JaHHBIX
MAIlMHOW MPOM3BEICHHUM, MPOSBIACTCS Ha A3BIKOBOM YPOBHE B MCIIOJIB30BAHUH CHIKCHHOM JICK-
cuku (Fake- und Schrott-Biicher):

Christian Sprang, Justitiar beim Deutschen Borsenverein, sieht hinter diesem
Phdnomen eine gezielte Verkaufsstrategie. « Wir kriegen viele Beschwerden von Verlagen, die
empfinden, dass ihre seridsen Biicher bei Amazon neben diesen Fake- und Schrott-Biichern,
die KI-generiert sind, immer stirker ins Hintertreffen gerateny / Kpucmuan Cnpane, ropu-
cKkoHcynom Hemeyxoui accoyuayuu ¢poHoo8wix Oupsic, u0Um 8 Jmom aeneHuU yeleHanpas-
JIeHHYI0 cmpamezuio npooadic. « Mol nonyuaem MHo2o scanob om uzdameneti, KOMopble CHu-
maiom, 4mo ux Hacmosiujue KHueu 6cé bonvule u Oonvle omemaiom Ha Amazon om 3mux
helikosbIX U MYCOPHBIX KHUS, CO30AHHBIX UCKYCCIMBEHHBIM UHMEIEKINOMY.

CemMaHTHUECKasi MHTEPIPETALMS BHICKA3bIBAHUI O IUTEPATYPHBIX POU3BEICHUSAX, CO3aHHBIX
MAIlIMHHBIM Pa3yMOM, OCHOBaHHAs Ha PACIPEAMEUMBAIOLIEM aHAIM3E A3BIKOBBIX CPEJICTB COMPO-
BOXK/IQIOIIETO YPOBHS, TI0Ka3aa PEryIIpHOCTh UCIIONB30BAHUS B HAYYHO-MOMYJISIPHOM JIHCKYpCe
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cTparereM COMHEHHS U HETPHATHS. B TiepBoM ciyuae nmpy BeIpaKEHUH MHEHHS aBTOPA CTAThH M
[IUTHPOBAHUH MBICIICH CTEIMAICTa B 00IaCTH UCKYCCTBEHHOTO MHTEJIEKTA UCTIONB3YIOTCS SI3bI-
KOBBIE CPE/ICTBA C CEMAHTUKON BEPOSITHOCTH 1 COMHEHHSI.

Bo BropoMm cityuyae Hempusi3Hb TOBOPSAILETO 00BEKTUBUPYETCS € MOMOLIBIO CHUKEHHON JIEKCH-
ku. [IprcoennHssICh K BBICKa3aHHBIM B CTAaThsX WJIESIM, aBTOP SKCIUTUIIUTHO TPAHCIUPYET MBICITH
0 HU3KOM KaueCTBE CTCHEPHPOBAHHBIX MCKYCCTBEHHBIM MHTEIUIEKTOM Tpou3BeneHui. [Ipusneue-
HHE JaHHBIX BCIIOMOTaTeIbHOTO YPOBHS, COITIACHO KOTOPHIM KHUI'H, HCTOYHHUKOM KOTOPBIX SIBIISIET-
cs caMo00yyaroasics mporpaMma, moJb3yITCs CIPOCOM, a YaCTO B paMKax cObITa M IPEBOCXOIAT
HPOU3BEICHNS, CO3aHHbIE YEIIOBEKOM, 00pa3yeT OCHOBY I HH(pEpEHIMATbHOH 00paboTKN 4u-
TaTeJIeM CKa3aHHOTO, TIO3BOJISIONIECH MPHUBIEYh BHUMAHKUE MIMPOKOW OOIIECTBEHHOCTH K HU3KOMY
KaueCTBY MPOM3BEJCHUMN, CO3IaHHBIX MHHOBAIMEH U 33 [yMaThCsl O IEHHOCTH U TIPUOPUTETE TOJ-
JIMHHOTO YEJI0BEYECKOTO TBOPUYECTBA.

KpearuBHbIE CIOCOOHOCTH HMCKYCCTBEHHOTO WHTEIUIEKTa HAIUTH TAKXKE IIMPOKOE TpUMeE-
HeHue B chepe :kuonucu. Co3qaHue KapTHH C MOMOIIBI0 HEHPOCETEH CTalo pacrnpocTpaHEH-
HOM MpakTHKO cpemu LudpoBbIX Moib3oBareneid. Bo3MOXXHOCTH MaluHbl B U300pa3UTEIbHOM
MCKYyCCTBE BEepOAM3YIOTCS C MOMOIIBIO IIaroja malen, caMu MpPeAMEThl HCKYCCTBA OObEKTHBH-
pytotes cymiectButenbHbiMA Kunst n Kunstwerk, a ux cozmarens-po6oT — CymiecTBUTETBHBIM
Roboterkiinstler(in). B mpuBenéanoM Huske S36IKOBOM (hparMeHTe aBTOP HHPOPMUPYET YUTATENCH
0 pe3ynbTaTax BHEIPEHHUs] HCKYCCTBEHHOTO MHTEIUIEKTa B TOBCEAHEBHYIO PEAIbHOCTD YeIOBEKa:

«Derheutige Rekordpreisfiirdas erste Kunstwerkeiner humanoiden Roboterkiinstleriny
bei einer Auktion spiegele «die wachsende Schnittmenge zwischen KI-Technologie und
dem globalen Kunstmarkt widery, erkldrte Sothebys / « Cecoonswnsa pekoponas yena
3a nepeoe npoussedeHue UCKycCmed, CO30aHHOe 2YMAHOUOHBIM POOOMOM-XYO0NCHUKOM»
HA AyKYUoHe, OMpaicaem «pacniyujee nepeceuenie mexHoni02ull UCKyCCmeeHH020 UHMeI-
JIEKMA U MUPOBO20 PbIHKA UCKYCCMBAy, — 3asa6unu Ha aykyuone Comeouc.

B crenyromiem s361K0BOM (hparMeHTe aBTOp TaKkKe B paMKax peau3alliy CTparerud HHMop-
MHPOBAHHS paccKa3biBaeT 00 ayKIIMOHE, HAa KOTOPOM ObLIa TPOJIaHa KapTHHA, HAPHCOBAHHAS XY-
TOKHUTIEH-POOOTOM:

FEin Portrdtdes britischen Mathematikers Alan Turing ist bei einer Auktion des Londoner
Auktionshauses Sotheby's fiir 1,2 Millionen Euro versteigert worden. Das Ungewohnliche
daran: Das 2,2 Meter grofie Werk, das den Namen «AI-Gody (auf deutsch «KI-Gotty)
tragt, wurde von dem KI-Roboter Ai-Da gemalt / [lopmpem dpumanckoeo mamemamuxa
Anana Toropurea 6vln npoOan Ha AyKyuoHe T0HOOHCKO20 AYKYUOHHO20 doma Sotheby s 3a
1,2 munnuona egpo. Ymo neobviuno: npoussedenue gvicomotl 2,2 mempa, Hociujee Ha38a-
Hue «AI-Gody (no-nemeyxu «Al Gody), ovino napucosarno UH-pobomom Aii-/la.

Cravana B TeKcTe M3nararorcsi (hakThbl, OMHMCHIBAIOIINE MPOUCXOAAIIEE, 3aTeM BHUMAHUE Y-
TaTeNnell KOHIIEHTPUPYETCsl Ha poOoTe: aBTOp MOCPEICTBOM CTparereMbl Of0OpEeHHs BbIpa)kaeT
coOcTBeHHOE MHEHHE ¢ ToMoIpio (passl «Das ungewdhnliche darany, mpusHaBas TeM camMbiM
HEOOBIYHOCTD M OTHOBPEMEHHO MPOTrPECCUBHOCTH MHHOBALMU. BepOanu3zoBanHOe TakuM 00pa3oM
MPUHATHE CO3MAET y YMTATENs MO3UTHBHBIN (JOH B BOCHIPHATUM HOBBIX BOSMOXKHOCTEH MAIIHHBI,
9TO B KOHTEKCTE PArMaTH4ECKON HHTEPIIPETAIIMH CBUICTENIHCTBYET O KOCBEHHOM YO@KICHUH Pe-
[UIHEHTA B IEPCIIEKTUBE TEXHOJIOTHH.
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B npyrom mpumepe 3aTparuBaercs 3THUECKas mpooieMa BHEIPeHHs HCKYCCTBEHHOTO UHTEN-
JIEKTA B HAIILY KU3Hb:

Das Thema erhdlt mit der von Ai-Da geschaffenen Kunst eine neue Brisanz. Der
Galerist und Aid-Da-Betreiber Aidan Meller betonte, die von dem Roboter erschaffene
Kunst sei «iitherisch und eindringlich» und werfe Fragen dazu auf, «wohin KI uns bringen
wird und wie die Menschheit ihre Kraft bezwingen kanny / [lannas mema npuobpemaem
ocobyto ocmpomy onazooaps uckyccmsy, cozoantomy Aui-/la. I'anepucm u onepamop Aid-
Da Juioan Mennep oxapaxmepu3osan uckyccmeo, co30aHHoe pooomom, KaxK «He3eMHoe
U 3axeamuleaioujeer, u NOOHAI 6ONPOChl 0 MOM, «Kyoa Hac npusedém UM u kax yenoseue-
CMBO cModcem nobeoums e2o Cuy».

[IpencraBnenHbie CloBa co3marens poOOTa-XyHOKHHIIBI, MPOIUTHPOBAHHBIE aBTOPOM CTa-
T («dtherisch und eindringlich»), a Taxxe BeIpaskeHHOE MM COOCTBEHHOE MHEHHE («eine neue
Brisanz») MOXHO paccMaTpuBarh Kak SKCIUIUKAIIUIO CTPATETHH OI00OPEHNsI, KOTOPasi CBS3aHa C BbI-
3bIBAEMBIMH Y ITyOIHMKH SMOLMSIMHE YIUBICHHS M BOCXUILIEHNS KOMIBIOTEPHOI TexHooruei. Jlanee
B MPOAHAIM3UPOBAHHOM SI3BIKOBOM (pparMeHTe HAOIIONAETCs cTpaTrereMa COMHEHHs, BepOan30-
BanHas B Bonpoce («wohin KI uns bringen wird und wie die Menschheit ihre Kraft bezwingen
kanny), HaTanKKWBAIOIIEM YUTATENSI HA PA3MBIILICHHS] OTHOCHTENBHO MEPCTIEKTHB MAIIMHHOTO Pa3-
yMa U BO3MOXKHBIX TIOCIEICTBHUIA [T YETIOBEKa.

Taxum o6pazom, B chepe n300pa3uTEILHOTO UCKYCCTBA OTMEUACTCS TIO3UTUBHAS TEHICHIIUS
OCMBICJICHUSI KPEATUBHOM JIEATEIbHOCTH NCKYCCTBEHHOTO MHTEIIEKTa, 0OCHOBAaHHASA HA OCO3HAHUU
HOBBIX OTKPBIBAIOLIUXCS TIEPe]] YeOBEYECTBOM BO3MOXKHOCTEH. OHAKO MCHOIb3yeMasi aBTOPOM
B paMKax CTpaTeruu yOeKJIeHHs CTparereMa COMHEHHs, Peajn30BaHHAs C MOMOIIBIO PEYEBBIX
TAKTUK BBIPAKCHUU UM COOCTBEHHOTO MHEHHS M IIUTUPOBAHUH CIICIIUAIUCTOB, CBUJICTEIILCTBYET
0 MPOTUBOPEUHBBIX TyBCTBAX 110 OTHONICHHUIO K IPOTPAMME BBU/TY TOTEHIIHATBHBIX PUCKOB H BO3-
MOXXHOCTH HETaTUBHBIX UCXOJIOB.

CuHTE3 KpeaTUBHBIX COCOOHOCTEH MCKYCCTBEHHOTO MHTEIIIEKTA, POSBISIONIMIICS B COBME-
IICHUH JICHCTBUIA TIPU CO3/IAHUH 3BYKOBOTO M MY3BIKAJIBHOTO PSIIOB, MPOCICKUBACTCS B KHHOMH-
AycTpuH. B npuBe€HHBIX HIDKE TIPUMEPAX HAOTIONASTCS UCTIONB30BAHKE CTPATET UK HHYOPMHUPO-
BAHMSI, HAIIEICHHON Ha 3HAKOMCTBO YUTATeNEH C HOBBIMH BO3MOXHOCTSMHU B KHHO, TO3BOJISIOIMA
MOAU(UIIPOBATH TOI0CA AKTEPOB U MX IKPaHHbIE 00pa3bl B COOTBETCTBUH C BO3PACTHHIMU XapaK-
TEPUCTUKAMHU MIEPCOHAKEH 1 TPEOOBAHUSAMY CLICHAPHS:

Doch was das Publikum hort, ist nicht ganz ihre eigene Stimme. Der Soundmixer Cyril
Holtz bestitigte, dass KI-Technologie fiir die Gesangsparts eingesetzt wurde. Gascons
Stimme, die sich durch ihre medizinische Transition noch verdnderte, lag fiir bestimmte
Passagen zu tief / Ho mo, umo civluwum nybauka, — 3mo He co8cem e€ coOCMBeHHbl
eonoc: 38ykopedxcuccép Cupun Xonvy noomeepoun, ymo 01 60KAIbHbIX NAPMULL UCHOTb-
308a714Cb MEXHON02USL UCKYCCmBeHH020 unmentekma. Tonoc Tackon, komopwlil 6cé ewé
MEHANCS U3-3a CMEHbl NOJA, ObLI CIUUKOM HUZKUM 051 HEKOMOPBIX NACCAMCell.

In einem dhnlichen Fall enthiillte der Cutter des Films «The Brutalisty, dass Adrien

Brodys Darstellung des ungarischen Architekten LaszIo Toth digital nachbearbeitet
wurde. Auch hier kam kiinstliche Intelligenz zum Einsatz / B noxoocem ciyuae Mmonmaxicép
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purvma «bpymanucmy oOHapyscun, umo uzodpasicerue eeneepckoeo apxumexmopa Jlac-
110 Toma, komopoeo uepan I0puar bpoyou, Ovino nooseperymo yugposoti pemyui. 30eco
maxaice ObLIL UCNONB30BAH UCKYCCMEEHHbIL UHMELTEKM.

KI prigt mittlerweile alle Bereiche der Filmproduktion. In «Furiosa» verwandelt
digitale Technik eine junge Darstellerin schrittweise in ihre erwachsene Version, gespielt
von Anya Taylor-Joy. «Alien: Romulusy verwendet KI-Tools, um den verstorbenen lan
Holm digital wiederzubeleben. In «Dune: Part Two» half Kiinstliche Intelligenz dabei,
die blauen Augen der Fremen zu erschaffen — und sparte damit laut den Machern
«Hunderte Arbeitsstunden» / U menepv enusem ua 6ce cghepwvl KUHONPOU3800Cmed.
B gunome «@ypuocay yugposvie mexnonocuu nocmeneHHo npespawjarom mMorooyio ax-
mpucy 6 eé 83pocayio eepcuio, komopyio uzpaem Aua Teunop-Locou. «Qyacou: Pomyny
UCNONb3Yem UHCMPYMEHMbL UCKYCCIMBEHHO20 UHMELIEeKMA 0151 YUpPOoBoU peKOHCmpyKyuu
obpasa nokotinozo Msna Xonma. B ¢hunvme «/{rona: Yacme smopasy uckyccmeeHHwlil uH-
meJileKm nomo2 co30amy 201y0vle 21a3a PpumeHos, 4mo, no c1068am cozoameietl, CIKOHO-
MUTO «COMHU HACO8 PADOMbLY.

B nocnennem npumepe B pamkax nHOOPMHUPOBAHUS MOKHO OTMETHTD PEaTU3ALNI0 CTPATETUH
yOexieHusl, 00bEKTUBUPOBAHHYIO MOCPEACTBOM CTpATereMbl Of00pPEHMS, YTO CBSI3aHO C HOBbI-
MU BO3MOKHOCTSIMH BOCCO3/IaHUsI BHEIIHEr0 00JMKa repoeB 0e3 JIOMOTHUTENbHBIX (DHHAHCOBBIX
3arpar.

OnHako ciexyer MOAYEpKHYTh, YTO U B cepe KMHO HaONIofaeTcss OCTOPOKHOCTb U JakKe
HENpHSA3Hb K UCKYCCTBEHHOMY MHTEIUIEKTY CO CTOPOHBI CHELHAINCTOB KWHOUHYCTPUH, KOTOPbIE
BOCIIPHHHUMAIOT UCKYCCTBEHHBIN MHTEIUIEKT KaK YTpo3y MOJITMHHOMY TBOpUYECTBY. J[aHHAs MBICTIb,
BepOaIn30BaHHas MOCPEACTBOM CTPATEreMbl HENPUSATHS, NPEACTABICHA B CIEIYIOIINX A3BIKOBBIX
(bparmenTax:

Es sind zwei Filme, zwei kiinstlerische KI-Manipulationen, die in Hollywood intensive
Debatten ausliosen. Kritiker sehen darin einen gefihrlichen Trend, schauspielerische
Leistungen zu verfiilschen. Sie warnen vor dem Verlust authentischer Darstellung / /[sa
puavma, 06e xydodcecmeennble MAHURYIAYULU C UCNONIb308AHUEM UCKYCCMBEHHO20 UHME-
JleKma, 8vizvléarom OypHuie debamvl 6 I oniugyde. Kpumuku 6uosm 6 3mom onacHyro mem-
OeHYUI0 K UcKadiceHuro akmeépckoi uepvl. OHu npedynpeicoaion 0 603MONCHOU ympame
NOOMUHHO20 UCNONHEHUA.

«Die ethische Gefahr besteht darin, dass die Schauspieler zu bloflen Trainingsobjekten
fiir KI degradiert werden», warnt Philosophin Winter. Das ist eine Befiirchtung, die
angesichts der rasanten technischen Entwicklung an Gewicht gewinnt. Winter merkt an,
dass die «KI nicht streikt, keinen Urlaub will und alles macht, was man einprogrammierty
/ «dmuyeckas OnAcHOCMb 3aKII0YAEMCs 8 MOM, Ymo aKmépsbl 0e2paoupyiom 00 npocmbix
yuebHvix 00bekmog ons Uy, — npedynpescoaem unocogh Bunmep. Imom cmpax npu-
obpemaem 6cé bonvbulee 3naveHue 66Udy ObICMpPo20 MeMNA pa3sumus mexHono2uu. Bun-
mep ommeuaem, umo « MU ne bacmyem, ne xouem omnyckog u oeiaem 6cé, 4mo 3anpo-
2PAMMUPOBAHOY.
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JIis omMCaHWsT HETATHBHBIX TIOCITEACTBHH B paMKaxX pEaM3allidl CTPaTereMbl HETPUSTHS
aBTOPHI TEKCTOB U LIUTHPYEMbIE UMH CIEIHAIUCTBI UCHIOIB3YIOT JIEKCHKY, CBSI3aHHYIO C YTPAaTON
opuruHanbHocTH (schauspielerische Leistungen verfdlschen, Verlust authentischer Darstellung,
degradieren) ¥ BO3HHMKAIONIMMH B CBsI3U ¢ 3TMM omnaceHusmu (intensive Debatten auslosen, die
ethische Gefahr, gefahrlicher Trend, eine Befiirchtung). JlanHble cMbICITBI, BbISBIEHHBIE HA COMPO-
BOXK/IAIOIIEM YPOBHE BBICKA3bIBAHUS M COOTHOCHUMBIE C ()OHOBBIMHU 3HAHUSMH KOMMYHHKAHTOB 00
ATUYECKHUX PUCKAX, CIOCOOCTBYIOT IIeJICHATPABICHHOMY ()OPMUPOBAHHIO Y PEIUITUEHTOB YyBCTBA
HACTOPO)KEHHOCTH K MHHOBAIMK B LIEJIOM M K €€ MCIIONB30BAHUIO B TIPOIIECCE CO3MAHMS KUHO,
B YaCTHOCTH.

Taxum 00pa3oM, MEpBBIA 3Tan MPAarMaTHYECKON HHTEPIPETAIUH, MPEANOoNararonui pac-
MpEeIMEUUBAIOIIEe TIOHUMAHKE, TIO3BOJIMIT BBISIBUTH B QHAIM3UPYEMOM MaTepuasie TPU OCHOBHBIC
CTparereMbl PEerpe3eHTAllMd KPEeaTHBHOTO MOTEHIMANa MCKYCCTBEHHOTO MHTEIUICKTa B HAYYHO-
MOMYJISIPHBIX TEKCTaX: HEMPHUATHE, COMHEHUE 1 000peHne. Pe3yabrarsl KauecTBEHHOTO M KOJIMYE-
CTBEHHOTO aHAIIN3a MpejcTaBieHbl B Tabmue 1.

Tabmuna 1. Cmpamezemvl penpezenmayuu ucKyccmeenno2o unmeniekma
6 HeMeYKOM HAYUHO-NONYTIAPHOM OUCKYpCe

Crtparerema CemaHnTHYecKasi HHTEPIPeTALMs HA cONPoBokAa- [Iparmaruyeckasi MHTepnpeTanus HAa HHpOpMa-
101L[eM YPOBHE LIMOHHOM YPOBHe

1. Henpusitue * JICKCHKA, CBA3aHHAS C BOPOBCTBOM U KOIIMPOBAHKMEM; aBTOp MPHBICKACT BHUMAHIE YUTATENS K IIpo0IemMe

(94 koHTEKCTA) * JIEKCHKA, CBSI3aHHAS C OIMIACHOCTHIO BO3MOKHBIX ABTOPCKOTO MpaBa, KauecTBa U MOJVIMHHOCTH TPO-
MOCJIECTBUN; IyKTOB KpeaTuBHOI1 nesrensHoct M, Gopmupyer
* OIICHOYHBIC MOKA3aTEN KA4eCTBA PE3YIbTaTOB 00IIECTBEHHYO HETPUS3Hb U OCTOPOXKHOCTh, HACTaU-
KPEeaTHBHOH JIeATENEHOCTH. BAET Ha HEOOXOAMMOCTH PEerNIaMEHTAINN OTHOLICHHIH

mexay MU u yenosekom, 3actaBisier yntaresnei
KPUTUYECKH MBICIIUTB.

2. Comuenne * JIGKCHKA C CEMAHTHKOIl CPaBHEHHS, ABTOP NPEACTABIIACT PA3IUYHbIC MHEHHS, OCTABIIAA

(56) * JIEKCHKA C CEMAaHTUKON COMHEHNS; JUIsl PEUMITMEHTA POCTPAHCTBO 1711 Pa3MbIIIIEHUN
* IJIAroJibl, NOAYEPKUBAOIIIE IPOUCXOKICHUE pe- OTHOCHUTEJIBHO 9THYECKHUX PUCKOB, CBSI3aHHBIX C
3yNIbTaTa KPeaTuBHOM JESTENbHOCTH; BHezipenrem NN

* MOJIaJTbHBIE CJIOBA,
* PUTOPHYECKHE BOIIPOCHI;
* coclarateabHOC HAKJIOHEHHUE.

3. Onodpenne * JIGKCHKA, BbIpakatomas uzeto 06 ocmpicienn MM aBrop co31a€T Mo3UTHBHBII HACTPOIT [UTsl pas3BU-
(50) KaK OMOIIHHKA; trst 1Y B Oymymem (paciupeHie Bo3MOKHOCTEH,
* JIGKCHKA, CBSI3aHHAS C YACTHYHOH MAeHTU(DHKAMEeH  CHIKeHHe (QMHAHCOBBIX 3aTPAT, perIAMEHTHPOBAHIE
WU u yenoseka; npaBooTHomIeHuH B chepe UN).

* KOHCTPYKIIUH, BBIP@XKAIOIINE 3HAHKE O TIEPCIEKTUB-
Hoctd VUM 1 HOBBIX BO3MOXKHOCTSIX;

* JIEKCHKA C CEMaHTHUKOMN YAUBJICHUSA U BOCXUILICHUSA
* I3LIKOBBIE CPE/ICTBA, ONMUCHIBAIOLINE PECYPCHI JUIS
M3MEHEHHS CUTYAIMH B Ty4YIIYIO CTOPOHY.

Bropoii stan nmparmarideckoil HHTEpIpeTalyy, 3aKIF0YalOIINNACS B OleHKe Y(Q(HEeKTUBHOCTH
JUCKypca ¢ MO3HULMHI JOTHKH, TI03BOJISAET CAENATh BHIBOJ O JEHCTBEHHOCTH UCIIONB3YEMBIX aBTOpPa-
MM TEKCTOB M LIUTUPYEMBIMH CIIELUATNCTAMU cTparereM. Crparerema HENpUATHs, IPUBIEKAOIIAs
BHUMaHHUE YUTaTesst K IpodieMaM aBTOPCKOTO MpaBa, KauecTBa MPOU3BEACHUI 1 UX OPUTHHAIBHO-
CTH, SIBISIETCS HEOOXOAUMOM COCTaBIAIONIEH cTpaTernu yOeKAeH!s B paMKax HHDOPMUPOBAHUS,
HOCKOJIbKY, KaK MPEACTaBiAeTCs, 00yCIOBIeHa KyIbTYPHO 3aKPEIUIEHHBIMU HOPMAaMH U TPaau-
[IMOHHBIMH LIEHHOCTAMU HEMELIKOr0 00IIECTBa, CPeIU KOTOPBIX YBa)KEHHUE K 3aKOHY U IIPaBUIIaM,
a TaKKe CTpeMJIeHHe K kKauecTBy. CTUMYIMpOBaHUE YUTATENEeH K KPUTHIECKOMY OCMBICTIEHUIO 3-
naraeMbIX (haKkTOB, JOCTHTaeMOe MPH yOSKICHUH MTOCPEACTBOM BepOai3aliy CTPaTereMbl COMHE-
HUS, TAKKe OKa3bIBaeTcs 3(Q(PEKTUBHBIM PEUEBBIM IIPUEMOM, UTO MOXKET OBITh CBSI3aHO C BHICOKHM
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YPOBHEM OCO3HAHUS YJICHAMH HEMEIIKOTO 00IIecTBa COOCTBEHHOM OTBETCTBEHHOCTH. OpHeHTAIHS
HEMIIEB Ha Ka4€CTBO M MHHOBAIIMM MOKET OBITh MPUYMHON MIMPOKOH TPEACTABICHHOCTH B Pac-
CMaTpPUBAEMbBIX TEKCTAaX CTpaTereMbl 0JJ00pEHUs, TOCPEICTBOM KOTOPOM CO31aETCs MO3UTUBHBIN
BEKTODP B OCMBICIICHUU UCKYCCTBEHHOTO MHTEIUIEKTA U €T0 BO3MOKHOCTEH.

5. 3AKUIIOYEHUE

['moGanbHas 1m@poBH3aLUS COBPEMEHHOIO MMpa CIOCOOCTBYET NMPOHUKHOBEHUIO HCKYC-
CTBEHHOTO HMHTEJIEKTa BO Bce c(epbl KM3HU yenoBeka. KpeaTHBHbIE ClIOCOOHOCTH MAIIMHHOTO
pa3yMa akTUBHO HCIOJIb3YIOTCS JIIObMHU B My3bIKe, JTUTEPAType, H300pa3uTeIbHOM UCKYCCTBE, KU-
Hemarorpade. IlIupokoe pacnpocTpaHeHne MHHOBALMY 00YCIIOBIMBAET HATMYUE CIIOPHBIX BOIPO-
COB, OCBEIIIAEMbIX B HAyYHO-TIOMYISPHOM AUCKYpce. ABTOPHI cTaTell MHPOPMUPYIOT YMTaTeNen
0 BO3MOKHOCTSIX HCKYCCTBEHHOTO MHTEJIEKTA U OAHOBPEMEHHO HEPE/IKO KOCBEHHO BO3/IEHCTBYIOT
Ha HUX TI0CPEJICTBOM COOCTBEHHBIX OLIEHOK U CChIIOK HA MHEHHE aBTOPUTETHBIX 3KCIIEPTOB.

OznHuM 13 cioco00B TAKOTO BO3AEHCTBHS SIBIAETCS MCIONB30BaHUE CTPATEreM — COBOKYITHO-
CTH PEYEBBIX TAKTHK, HALICTICHHBIX HA JOCTUKEHUE aBTOPOM €ro 1iened. KoMiuekcHoe ncenenona-
HHE HTUX TAKTHK HAa BCIIOMOTaTeIbHOM YPOBHE B paMKaxX METO/Ia IParMaTH4eCcKoN HHTEpIpETaluy
03BOJISIET BBISIBUTH JIMHIBOKYJIBTYPHbIE CMBICIbI HH(POPMALIMOHHOTO YPOBHS, KOTOPbIE aBTOP ITbI-
TAeTCs JJOHECTH JI0 YUTATEIIed ¢ IOMOLIBIO PA3INYHbIX S3BIKOBBIX CPEACTB. B pamkax peanuzanuu
cTpaTereMbl HEPHUATHUS aBTOP MPUBJIEKAET BHUMaHUE K MPOOIeMaM aBTOPCKOTO TIpaBa U KayeCTBY
Pe3yJIbTaToB KPEaTUBHOM JEATENbHOCTH MalIMHbL TeM cambiM (opMupyeTcs HACTOPOKEHHOE, a
B psjie CIy4yaeB M HEraTMBHOE OTHOLICHHE O0LIECTBAa K MHHOBALMM; aBTOP CO3MAET YCIOBUS IS
KPUTUYECKOTO OLICHUBAHUS TEKYILEH CUTYallU U IepcreKTuB. CTparereMa COMHEHHS OPHEHTHPO-
BAaHA HA OCMBICIICHUE YUTATEISAMU 3TUYECKUX PUCKOB, CBA3aHHBIX C BHEJPEHUEM MCKYCCTBEHHOIO
MHTEJUICKTa, U B LIEJIOM BBICTYNAeT CPEICTBOM MoOyxaeHus K pedrexcun. C MOMOIIBIO cTpare-
reMbl 0700peHHs aBTOP, ONHUCHIBAsT HOBbIE BOSMOXHOCTH, 33/1a€T MO3UTUBHBIM BEKTOP B OLIEHKE
TEXHOJIOTUH.

Crparerembl HENPUATHS, COMHEHUS U OJ0OPEHUS SBISIOTCS MIPOAYKTUBHBIMU NPUEMaMH pe-
YEBOI0 BO3/ICHCTBUS, TAK KaK aleJUIMPYIOT K KYJIBTYPHBIM LIEHHOCTAM HEMELKOTO HapoJa, Cpeau
KOTOPBIX, 110 JIaHHBIM MPOBEIEHHOIO aHAIN3a, 0C000€ 3HAUYCHHE UMEIOT YBaXKEHHE K MPABOBBIM
HOpMaM, CTPEMIICHHE K Ka4€CTBY U HHHOBALMOHHOCTH, a TAK/KE OCO3HAHHOCTD JICUCTBHN.

[IpoBenénHoe rccnenoBaHne BHOCUT BKJIA/ B 0071aCTh TUHIBUCTUKH MPO(ECCHOHATBHON KOM-
MYyHHKALI{ 1 AUCKYPCOJIOTHH, TIOCKOJIBKY CIIOCOOCTBYET IIOHMMAHUIO PUHIIUIIOB MOMYIIpU3aLiii
HAy4YHBIX MJIEH 1 MX OCMBICIEHHS B PAMKaX COBPEMEHHOI'0 9TUYECKOTIO OIS, B mpakTnueckoMm Iuia-
HE IICHHOCTb CTaTbU 3aKJII0YAETCS B BOSMOXKHOCTH MCIIOIb30BaHNs IOIYYCHHBIX PE3YIbTATOB IIPH
CO3[IaHMM ¥ QHAITM3€ HAYYHO-TIOMY/APHBIX TeKCTOB. C y4ETOM MOCTOSIHHOTO Pa3BUTHS Cephl HH-
(opMaIMOHHBIX TEXHOJOTHIT 1 MOSABJIAIOMIMXCS EPCIIEKTUB B chepe NCKYCCTBEHHOTO MHTEIIEKTa
paccMaTpUBaeMbIe B CTaThe BOIPOCHI MOTYT MOJIYYUTh JAIbHEUIIEE U3YYEHUE B CBETE U3MEHEHUS
aKTyaJbHBIX 00CTOATEIBCTB.

Kongpnuxkm unmepecos
ABTOp 3asBIsI€T 00 OTCYTCTBUHU KOH(PIMKTA HHTEPECOB.
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Abstract: In recent years, artificial intelligence (Al) has significantly expanded its functions
and become widely used in the creative sphere, giving rise to numerous ethical and legal issues.
Scientific and everyday perceptions of self-learning computer programs, as well as public opin-
ion regarding their prospects, are objectified in popular science discourse. Examining linguistic
fragments from the perspective of their pragmatic potential allows for a deeper understanding of
the benefits and risks of machine intelligence at the current stage of social development, which
determines the relevance of this study. The aim of the article is to identify and describe the strategic
patterns of verbalizing perceptions regarding the creative capabilities of artificial intelligence in
modern German popular science discourse. The research material comprises 200 linguistic frag-
ments selected via continuous sampling from the publications of the German-language online
media outlet Tagesschau in 2021-2025. The article analyzes the main strategemes employed in
the framework of information and persuasion strategies, aimed at shaping readers’ perceptions
of Al’s creative potential in the fields of music, literature, visual arts, and cinema. The primary
research method is pragmatic interpretation, which aims to establish the deeper meanings of ut-
terances based on extralinguistic context and involves examining lexical and grammatical struc-
tures as a means of representing the author’s intent. The analysis of the results has shown that
the strategemes of rejection, doubt, and approval are widely represented in popular science dis-
course, contributing to the formation of a critical attitude towards Al and its outputs. On the one
hand, there is a cautious and even hostile attitude towards machines, linked to the lack of clarity
regarding their status within the existing copyright framework and the ambiguous quality of the
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works produced. On the other hand, there is a positive societal attitude driven by the new creative
horizons opening up. The effectiveness of the identified strategemes is explained by the German
linguocultural community’s strong focus on laws and regulations, quality and innovation, as well
as an awareness of their actions.
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Abstract: Existing scholarship on Nollywood extensively explores how female identities
are constructed and contested. Though these studies have offered valuable data on gender por-
trayals, few studies have employed a detailed discourse-analytical lens to examine how female
resistance is performed and narrated through language, especially in the context of institutional
communication and economic power structures. This study examines how gendered power rela-
tions are constructed, challenged, and reimagined within academic and workplace environments
in Kunle Afolayan’s Citation (2020) and Swallow (2021). It explores how language operates as a
site of ideological contestation, where female characters negotiate institutional and interpersonal
authority, resist patriarchal silencing, assert economic autonomy, and subvert traditional gender
norms. Adopting a qualitative design, the study purposively sampled 50 discourse excerpts from
the two films, focusing on scenes where women articulate agency, resistance, and self-definition.
These excerpts were analysed using key elements of Feminist Critical Discourse Analysis, par-
ticularly the concept of lexicalisation, to identify how speech acts, lexical choices, and discursive
positioning reflect and resist hegemonic gender ideologies. Five major themes emerged from
the analysis: (1) power struggles and resistance to patriarchal authority; (2) challenging sexu-
al violence and institutional silencing; (3) discursive construction and legitimisation of female
professional authority; (4) economic autonomy and resistance to gendered dependency; and (5)
subversion of gender norms and masculinities. The findings reveal that the female characters in
both films are not passive recipients of patriarchal control but active agents who use language
to assert their voice, reclaim space, and resist domination. Through strategic lexical choices and
assertive discourse, these characters challenge the normative scripts of womanhood and reshape
the ideological terrain of gender in contemporary Nigerian cinema. This study demonstrates how
Nollywood, as a popular cultural medium, can function as a discursive space for gender critique

and transformation.

Keywords: Feminist Critical Discourse Analysis, lexicalisation, Nollywood, speech acts,

ideological framing, gender resistance.
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1. INTRODUCTION

Gender representation in media remains a critical area of inquiry, particularly within patriar-
chal societies where traditional power structures often marginalise women and restrict their access
to agency. The Nigerian film industry, popularly known as Nollywood, functions not only as a
source of entertainment but also as a cultural mirror that both reflects and shapes societal values,
including gender norms. Historically, Nollywood has been critiqued for reinforcing stereotypical
portrayals of women, frequently casting them in domestic, submissive roles, or defining them
solely through their relationships with men (Okome, 2007; Haynes, 2016). As Adesokan (2011)
observes, its narrative framework has often mirrored a society deeply entrenched in gender asym-
metries, echoing broader African cultural texts in which male agency dominates both public and
private spheres.

However, contemporary shifts in feminist and postcolonial scholarship have highlighted the
emergence of filmmakers who challenge these hegemonic portrayals. Scholars such as Alola and
Alola (2020), Osakpolor (2021), and Arinze-Umobi and Akpankwo (2026) have noted an increas-
ing trend toward cinematic narratives that reimagine female subjectivity, autonomy, and resis-
tance within contexts of systemic gender oppression. Among this new wave of filmmakers, Kunle
Afolayan stands out for his commitment to exploring gendered power dynamics through nuanced
storytelling. His films Citation (2020) and Swallow (2021) offer compelling case studies for exam-
ining how media discourse can serve as a tool for critiquing and resisting patriarchal ideologies.
Citation (2020) tells the story of Moremi, a brilliant postgraduate university student who accuses
a celebrated professor of sexual assault, navigating institutional cover-ups and social backlash.
Swallow (2021), set in 1980s Lagos, follows Tolani, a working-class woman who confronts eco-
nomic precarity, workplace harassment, and moral compromise. While distinct in setting and tone,
both films spotlight women resisting patriarchal authority within institutional and economic struc-
tures. Their shared emphasis on female agency and discursive contestation provides fertile ground
for a feminist critical discourse analysis (FCDA), particularly in exploring how language is used
to name violence, assert autonomy, and reshape gender norms.

Crucially, for the purposes of this analysis, the cinematic dialogues in Citation and Swallow
are not viewed merely as dramatic entertainment, but as represented simulations of professional
and institutional discourse, which reveal cultural ideologies about professional communication
while remaining distinct from naturally occurring workplace talk. Citation provides a rich discur-
sive site for examining academic institutional communication and hierarchical power negotiations
between students and professors. Swallow highlights workplace communication and economic
negotiations in male-dominated professional spaces. By examining these interactions, this study
frames cinematic dialogue as a valid lens for exploring how gendered asymmetries are maintained
and challenged in professional, academic, and socio-economic institutions.

This study examines how discourse in these films not only reflects gendered power dynamics
but also participates in reshaping them within the Nigerian socio-cultural framework. This study

Professional Discourse & Communication Vol. 8 Issue 2, 2026 77



Aanu Jekayinoluwa Olowe Original article

addresses the following research questions: (1) How do female characters in Citation and Swallow
use language to resist patriarchal dominance? (2) In what ways does discursive strategy reflect
shifting gender ideologies in Nigerian cinema? It hypothesises that female agency in these films
is performed through deliberate lexical and rhetorical strategies that subvert gendered expecta-
tions. By analysing selected excerpts, the study seeks to demonstrate how cinematic discourse can
expose, subvert, and potentially transform entrenched gender ideologies, contributing to wider
feminist efforts to decolonise representation and amplify women’s voices within African media
narratives.

2. LITERATURE REVIEW

Nollywood, as one of the most prolific film industries in the world, has become a crucial site
for constructing, interrogating, and reinforcing gender ideologies in African contexts. Scholars
have examined how femininity is (re)constructed and regulated within its narratives, but more
nuanced, discourse-analytical engagements remain limited. Kur and Aagudosy (2011) and Ok-
wuowulu (2019), for example, critique how female characters are framed within binaries of virtue
and vice, often culminating in social correction or symbolic punishment that reifies hegemonic
gender norms. Adeniyi (2021) similarly explores the discursive foundations of “penis primacy”
in Nigerian cinematic and societal representations, linking gender marginality to rape culture and
patriarchal logic.

Expanding beyond film, Ayodele and Onanuga (2024) explore how female hip-hop artistes
linguistically resist male dominance, employing performance and discourse to challenge systemic
silencing. This emphasis on discursive resistance, though grounded in music, is instructive for un-
derstanding broader gender politics in Nigerian popular culture. Similarly, Amore, Aderogba, and
Osijo (2023) use textlinguistic tools to demonstrate how African and American films incorporate
feminist voice, showing how narrative structures themselves can be subversive. These approaches
provide methodological cues for analysing media discourse but rarely integrate a full FCDA toolkit.

Within the scope of African cinema, Harrow (2016) notes a regime shift in women’s cinematic
roles — from passive to agentive — though this visibility often remains symbolic and restricted by
cultural-nationalist imperatives. Gwam-Nzekwu’s (2021) doctoral study echoes this, revealing that
while portrayals of career women have emerged, they remain entangled in conservative tropes of
domesticity and moral scrutiny. Feminist Critical Discourse Analysis (FCDA), as articulated by
Lazar (2005, 2007), offers a more nuanced framework for interrogating these representations by
exposing how language naturalises gendered hierarchies and how women resist symbolic domi-
nation.

Regarding Kunle Afolayan’s filmography, existing scholarship has primarily focused on his
thematic depth and cinematic craftsmanship. Endong (2019) considers Afolayan’s films as tools
for nation-building, while Olayiwola and Folajimi (2017) analyse his demythologisation strate-
gies. Emwinromwankhoe (2022) and Ifatimehin (2023) offer insightful readings of Anikulapo,
highlighting both the empowerment and the ambivalence in its portrayal of female characters.
Afolabi, Akintaro, and Adebayo (2026) further explore Anikulapo: Rise of the Spectre, examin-
ing the character of Awarun as a representation of female power and agency beyond patriarchal
constraints within traditional sociocultural structures. Ekundayo and Akinwunmi (2025) provide
a gendered reading of Anikulapo through the lens of the male gaze and female thingification,
illustrating how visual framing and narrative structure objectify the female body while masking
this objectification through cultural symbolism. However, there remains a noticeable gap in the
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application of Feminist Critical Discourse Analysis (FCDA) to Afolayan’s works — particularly
Citation and Swallow, which directly engage with institutional and economic patriarchy.

Some studies have focused specifically on Swallow. Tairu (2024) reads Citation through the
lens of karmic discredit, arguing that it ultimately reaffirms conservative morality through its nar-
rative resolution. Scholars such as Okoye (2014) and Epochi-Olise (2017) investigate Afolayan’s
use of language and mythology but pay limited attention to their intersections with gendered
power. Similarly, Ayodeji and Oluwatobiloba (2024), in their study of Irapada, foreground ritual
and sacrifice in Yoruba cinema, presenting women primarily as vessels of tradition. Sam’s (2023)
contribution to “Narrative as a symbolic social act” addresses sexual bribery and pragmatic res-
olution but stops short of interrogating the systemic gender hierarchies that underpin Afolayan’s
storytelling. Moreover, Hermansyah (2022) interprets Swallow through the lens of Nigeria’s 1980s
economic crisis, viewing the film as an allegory of structural hardship. However, his analysis over-
looks the gendered dimensions of economic vulnerability depicted in the film. Hogan and Eneyo
(2023) examine Swallow s aesthetics and technological motifs but offer little discussion of power,
patriarchy, or resistance. These analyses, though informative, do not address gendered discursive
strategies. Afolayan’s broader filmography consistently blends cultural symbolism with sociopo-
litical critique, often framing female protagonists within moral or existential dilemmas. Yet, few
studies have interrogated the gendered discourse of resistance in his work through the lens of Fem-
inist Critical Discourse Analysis (FCDA), a gap this study aims to fill.

Studies in discourse and power, particularly van Dijk (1993), Fairclough (1989), and Wodak
(2005), stress the ideological nature of language — how it serves to reproduce or challenge societal
power structures. Yet, few works draw upon these insights to systematically examine Nigerian cin-
ema. Even studies like Oladoja and Tomere (2022) and Omoera and Emwinromwankhoe (2024),
which explore gendered voice in Nollywood, remain largely descriptive and do not critically anal-
yse the linguistic mechanisms by which gender ideologies are sustained or resisted. This study
addresses these gaps by applying a detailed FCDA approach to Citation and Swallow, focusing
on speech acts, lexical strategies, and discursive constructions of female agency. It situates Nolly-
wood not just as a space of gender representation but as a contested linguistic arena where patriar-
chal ideologies are challenged, negotiated, and potentially transformed through discourse.

3. THEORETICAL FRAMEWORK

This study is situated within the framework of Feminist Critical Discourse Analysis (FCDA),
a subfield of Critical Discourse Analysis that interrogates the discursive reproduction of gendered
power relations. FCDA, as articulated by Lazar (2005), focuses not only on how language reflects
power asymmetries but also on how it can be mobilised as a tool of resistance and reconfiguration
(Lazar, 2005). It is concerned with the ideological processes through which gender identities are
constructed, sustained, and contested in discourse, particularly in contexts marked by systemic
patriarchy and institutional hierarchies. As such, FCDA is methodologically suited to analysing
the cinematic dialogue and narrative structure in Citation and Swallow, where female characters
engage in discursive struggles against established power formations.

Discourse, in this study, is understood as both language-in-use and as a social practice that
is ideologically saturated (Fairclough, 1992; van Dijk, 2006). Discourses do not merely describe
social reality; they constitute it by framing what can be said, who can say it, and under what
conditions. Within this framework, ideology refers to the tacit beliefs, assumptions, and values
embedded in discourse that serve to legitimise social inequalities, particularly those rooted in
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gender hierarchies (van Dijk, 1998). FCDA is thus attentive to both macro-level ideologies (e.g.,
patriarchy, institutional silencing) and micro-level linguistic strategies, including lexical choices,
turn-taking, intertextual references, and pragmatic functions such as speech acts (Searle, 1976) and
implicature.

A key linguistic tool deployed in this study is lexicalisation, which refers to the choice of
specific words that carry ideological weight (Fairclough, 1989). The act of naming — for example,
using rape instead of assault — is not neutral but deeply political. Such choices reflect the speaker’s
ideological positioning and serve to foreground or background certain social realities. Moreover,
this study draws on van Dijk’s (1998) notion of the Ideological Square, which explains how in-
group and out-group representations are discursively managed — for example, by emphasising
female resilience while de-emphasising male authority. These concepts enable a nuanced reading
of how language is used in the selected films to either reproduce or subvert hegemonic gender ide-
ologies. By integrating FCDA with broader linguistic insights, this study bridges gender represen-
tation in media with discourse analytical rigour. It thereby positions cinematic dialogue not merely
as performance but as a form of professional and institutional communication where gendered
power is both exercised and challenged.

4. METHODOLOGY

This study adopts a qualitative research design grounded in Feminist Critical Discourse Anal-
ysis (FCDA), with an emphasis on uncovering how language both reflects and contests gendered
power structures in cinematic contexts. The analysis draws from two Nollywood films, Citation
(2020) and Swallow (2021), selected through purposive sampling based on their explicit engage-
ment with themes of gender inequality, sexual harassment, and female resistance. Both films fea-
ture female protagonists navigating patriarchal systems and thus offer rich discursive data for
feminist and linguistic inquiry.

The unit of analysis is the utterance — a speaker’s complete verbal expression within a defined
turn — examined within the broader narrative and interactional context. A total of 50 excerpts were
purposively selected from both films, based on their concentration of gendered speech events
where female characters negotiate power, resist authority, or challenge normative roles. Selection
was guided by the presence of key discursive features relevant to FCDA, such as ideological nam-
ing, speech acts of defiance, lexicalised authority, and instances of institutional dialogue.

Each film was viewed repeatedly and transcribed manually to preserve sociolinguistic nuance,
including code-switching, pragmatic markers, and non-standard dialects (e.g., Pidgin and Yoru-
ba). The data were then thematically coded using an inductive approach, whereby codes emerged
organically from repeated patterns across the transcripts. Initial coding of the excerpts focused on
recurring discursive patterns related to resistance, agency, and gendered power. Using thematic
analysis, 12 initial codes emerged (e.g., ‘verbal resistance,” ‘naming violence,” ‘economic autono-
my’), which were then grouped into five overarching themes. The final five themes were derived
through iterative refinement and were cross-validated against theoretical constructs from FCDA.

Although a total of 50 excerpts were initially transcribed and inductively coded to reach the-
matic saturation, 22 highly representative excerpts were selected for detailed linguistic presenta-
tion in this article due to space constraints. Because the data corpus is multilingual (incorporating
English, Nigerian Pidgin, Yoruba, and French), all non-English utterances were translated by the
researcher. Translation prioritised pragmatic equivalence over strict literal translation to preserve
the illocutionary force and lexicalisation strategies of the original utterances.
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In alignment with the reflexive mandate of Feminist Critical Discourse Analysis (Lazar, 2005),
the researcher acknowledges her positionality as a Nigerian female academic. This linguistic and
cultural insider-knowledge facilitated a deeper contextual reading of the complexities of power
dynamics, particularly in interpreting the pragmatic weight of culturally specific vernacular and
code-switching in professional spheres.

Linguistic analysis in the study focused on lexicalisation, speech act functions (Searle, 1976),
modality, and discursive positioning, linking micro-linguistic choices to macro-level ideological
structures. Analytical attention was given to how language performs identity, resists institutional
norms, and constructs or deconstructs authority. Ethical considerations were observed by ensur-
ing that all films used were accessed through official, non-pirated streaming platforms, and all
transcribed excerpts were used for academic analysis only. No identifiable personal data were
involved, and the study operates within the bounds of fair use for educational research.

S. RESULTS & DISCUSSION

In this study, five dominant themes emerged from the analysis. Each theme captures a distinct
yet interconnected dimension of how female characters in Citation and Swallow challenge hege-
monic gender norms through discourse. The identified themes are:

1. Power struggles and resistance to patriarchal authority;

Challenging sexual violence and institutional silencing;
Discursive repositioning of female authority;

Economic autonomy and resistance to gendered dependency;
. Subversion of gender norms and masculinities.

The analysis below explores each theme in detail, illustrating how language functions as a site
of both oppression and resistance.

In analysing the themes, it is important to acknowledge the distinct historical contexts of the
two films. Swallow operates within the linguistic and workplace norms of 1980s Lagos. Citation
reflects contemporary, post-#MeToo academic discourse. The discursive strategies available to the
characters differ. Furthermore, the analysis of speech acts in these excerpts (particularly directives,
assertives, and commissives) is evaluated alongside their institutional felicity conditions. In these
professional and academic communicative situations, a female character’s speech act succeeds as
resistance not merely through strong lexical choices, but by strategically subverting the expected
institutional norms of who is allowed to speak, and how.

Dok W

5.1. Power struggles and resistance to patriarchal authority

Power in patriarchal contexts is not simply enforced through laws or hierarchies; it is continu-
ously reproduced through everyday discourse, institutional codes, and normative gendered interac-
tions (Lazar, 2005). In African societies, particularly within the Nigerian socio-cultural landscape,
male authority is naturalised across educational, familial, political, and relational domains, while
women are discursively positioned as deferential subjects. As Lazar (2007) notes, power is not
static but negotiated through discourse. In Citation and Swallow, power struggles unfold as female
characters linguistically assert agency, refuse compliance, and redefine institutional and interper-
sonal boundaries through strategically crafted speech acts.
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Excerpt 1
Koyejo: You see this field trip, I don 't want you to go... Yes, join another group. Do you un-
derstand?
Moremi: /’m not here to ask for your permission. I came to inform you. Dude, the last time I

looked, it wasn't your signature on the cheque that pays my tuition fees!
(Citation, 1:09:31)

Excerpt 2
Archibong: Do you realise the implication of what you are doing?

Tolani: Yes. I don't owe any of you any explanation. I have filed my report.
(Swallow, 20:11)

Excerpt 3
Moremi: / hope my victory serves as a clarion call for change, and I hope my victory gives
a voice to the silent girls and women in all walks of life facing sexual harassment just due to

their gender.
(Citation, 2:24:28)

Excerpt 4
Geeky Twins: We know what you 're going through and we salute you for taking a stance for

all females on campus.
(Citation, 46:04)

In excerpt 1, Moremi’s interaction with Koyejo illustrates discursive resistance to informal
male control through assertive speech acts. Koyejo employs a directive speech act (“I don t want
you to go”) embedded in paternalistic concern, typical of informal patriarchal dominance. His
utterance contains modal control (“do you understand?”’), positioning Moremi as a subordinate
interlocutor. In response, Moremi performs an assertive counter-speech act, refusing to conform
to his expected authority. Her use of the declarative structure “I’m not here to ask for your per-
mission” reframes the exchange from request to notification, asserting autonomy. The lexical item
cheque symbolically undermines the basis of economic control often associated with patriarchal
patronage. Through strategic lexicalisation (Fairclough, 1989), she redefines herself as institution-
ally empowered, rather than relationally subordinate.

Excerpt 2 captures Tolani’s linguistic defiance within a workplace hierarchy. Her use of the
declarative structure “I have filed my report” indicates procedural literacy and institutional en-
gagement. The phrase “I don t owe any of you any explanation” exemplifies a rejection of patriar-
chal accountability structures, where women are often compelled to justify their resistance to male
authority. This utterance functions as a counter-hegemonic discursive move, reorienting the locus
of power from informal, male-dominated workplace culture to formal institutional procedure. By
invoking bureaucratic language, Tolani displaces male authority with administrative rationality —
shifting the ideological battleground.

Excerpt 3 demonstrates how individual resistance can evolve into collective feminist discourse.
Moremi’s statement post-tribunal, “a clarion call for change”, uses metaphoric discourse to el-
evate her personal vindication into political action. The repetition of victory alongside voice and
harassment reflects discursive naming (Lazar, 2007), where injustices are explicitly labelled rather
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than euphemised. This act of naming aligns with FCDA’s emphasis on challenging ideological
silencing by exposing how language can legitimise or resist oppression. Her discourse transcends
personal narrative to embrace activist positionality — framing her speech as a representative, asser-
tive act that mobilises collective awareness.

Excerpt 4 underscores the role of discursive solidarity in constructing feminist alliances. The
Geeky Twins’ use of collective reference ( “all females ) and the performative verb salute conveys
public validation and moral elevation. The phrase functions as a commissive speech act —a pledge
of allegiance to a broader cause. By evoking militaristic and nationalistic registers, the utterance
recontextualizes campus feminism as heroic resistance, not mere personal grievance. This gesture
of solidarity, especially in Nigeria’s male-dominated academic space, reframes female resistance
as worthy of admiration and replication.

Taken together, these excerpts illustrate how female characters in Citation and Swallow use
language to reconstitute power relations. Through assertive, declarative, and strategic discursive
acts, they challenge the ideological naturalisation of male dominance and reclaim agency within
institutional and interpersonal domains. These instances exemplify FCDA’s central tenet that lan-
guage is a site of ideological struggle — one where women articulate resistance not only through
what they say but how they say it.

5.2. Challenging sexual violence and institutional silencing

Sexual harassment and gendered violence are pervasive in patriarchal societies, often excused
or obscured through institutional silencing, victim-blaming, and the discursive authority of men.
In Nigerian academic and professional environments, women who report abuse frequently encoun-
ter disbelief, shame, and systemic reprisal. Feminist Critical Discourse Analysis (FCDA) offers
tools to uncover how such violence is both constructed and resisted in discourse. Language here
becomes not only a mechanism of oppression but also a medium for contestation and agency. The
excerpts below illustrate how female characters challenge silencing, explicitly name violence, and
reclaim narrative authority through linguistic resistance.

Excerpt 5

Prof. Yahaya: Miss Oluwa, are you implying that your supervisor, a senior lecturer of this
university, a professor of international repute, attempted to assault you?

Moremi: No, I'm saying he attempted to rape me.

(Citation, 1:43:03)

Excerpt 6

Tolani: Did you slap him?

Rose: Tolani, because women like me and you never get justice in this country... If I ever see
that man again, I will deal with him!

(Swallow, 21:57)

Excerpt 7

Rose: When [ was growing up, all these stupid old men started touching me but I learned how
to fight them!

(Swallow, 1:32:17)
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Excerpt 8

Dr. Nwosu: Why didn t you make an official complaint?
Moremi: Because I treated his f**k-up!

(Citation, 1:47:56)

Excerpt 9
Angela: There is a thin line between wooing and oppression, especially when one party has
power over the other.

(Citation, 34:01)

In excerpt 5, Moremi’s response exemplifies a lexical escalation — from the ambiguous in-
stitutional term assault to the legally and culturally explicit term rape. Prof. Yahaya’s attempt to
soften the allegation using euphemistic language reflects the institutional impulse to depersonalise
and minimise gendered violence. Moremi’s correction is not only an assertive speech act but also
a strategic act of discursive precision, one that names the violence and refuses the sanitization of
her experience. According to Lazar (2005), such acts of naming dismantle ideological mechanisms
that obscure systemic abuse. In the context of a university tribunal (i.e., a patriarchal space where
authority is often gendered), Moremi’s linguistic intervention disrupts both institutional and cul-
tural norms that expect female silence.

Excerpt 6 demonstrates how Rose critiques the institutionalised impunity surrounding sexual
harassment. Her phrase, "women like me and you never get justice,” reflects an interdiscursive
awareness of systemic failure. The statement blends personal testimony with social critique, po-
sitioning her experience within a larger pattern of state and institutional neglect. The utterance
“I'will deal with him” constitutes a threatening commissive act that rejects reliance on failed sys-
tems and implies a form of vigilante justice. From an FCDA standpoint, this discursive shift from
legal to extralegal language reveals the desperation and resistance of women who have been failed
by structural mechanisms.

In excerpt 7, Rose narrates her experience of childhood molestation using informal and eval-
uative language ( “stupid old men ), disrupting the cultural norm of deference to male elders. By
replacing neutral or protective titles like uncle with pejorative descriptors, Rose performs a discur-
sive inversion — reframing abusers as morally and socially inferior. Her declarative, “I learned how
to fight them,” transforms her from a passive victim into an active agent. This aligns with FCDA’s
emphasis on how resistance is enacted through narrative positioning and counter-hegemonic lan-
guage.

Excerpt 8 features Moremi’s blunt, colloquial reply to a formal institutional inquiry. Her re-
sponse, “I treated his f**k-up,” employs vernacular empowerment — a deliberate refusal to use
institutional language. The verb treated signals autonomous action, while /**k-up dismisses the
institutional need for decorum or euphemism. This is an example of what Lazar (2007) terms
discursive rebellion, where women reclaim power by rejecting sanitized bureaucratic discourse.
Rather than participate in a process she distrusts, Moremi reclaims justice through informal but
potent rhetorical defiance, resisting both institutional logic and linguistic norms.

Angela’s observation in excerpt 9 highlights the discursive ambiguity that often surrounds
gendered power in romantic and professional interactions. Her phrase, “thin line between woo-
ing and oppression,” deconstructs normalised gender scripts by emphasising the hidden coercion
embedded in everyday interactions. The statement functions as a didactic declarative, urging both
characters and viewers to critically reassess power asymmetries masked as affection. In FCDA
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terms, Angela articulates the ideological function of romance discourse as a vehicle for patriarchal
control, thereby challenging its normalisation.

Across these excerpts, women in Citation and Swallow engage in various forms of discur-
sive resistance: through naming, challenging euphemisms, rejecting institutional decorum, and
redefining their subject positions. These speech acts and lexical choices do not merely narrate
experience; they reshape power relations, expose ideological silencing, and assert feminist agency.
The analysis affirms FCDA’s core assertion that language is a central site where gendered power is
negotiated, contested, and potentially transformed.

5.3. Discursive repositioning of female authority

Within African patriarchal contexts, women’s authority — especially in public, academic, or
intellectual spaces — has historically been delegitimised or rendered invisible (Raymond & Can-
ham, 2022). In Citation, however, Afolayan reconfigures this dynamic by presenting women as
discursive agents who assert professional, cultural, and intellectual authority through strategic
lexical choices, institutional alignment, and linguistic capital. The excerpts below demonstrate
how female characters resist marginalisation by co-opting or subverting the discursive tactics tra-
ditionally used to reinforce male dominance.

Excerpt 10

Prof. Ibukun Awosika: [ would like to introduce every member of the panel starting from
Uzoamaka Chukwu, who is representing the student body.... And Dr. Mrs. Nwosu. Thank you
very much for being part of the panel ... and I have the privilege to chair this section...
(Citation, 24:30-55)

Excerpt 11

Prof. Lucien N’Dyare: Excuse me, young lady. I possess two master s degrees, a highly pub-
lished PhD thesis and membership in 18 well-renowned academic fellowships, so now I un-
derstand you are one of the panel here, but I strongly suggest that you adjust your tone when
addressing me.

Prof. Ibukun Awosika:........And I am a Rhodes Scholar, I possess two PhDs, one Doctor of
Letters, I belong to 23 academic fellowships across the world, and on top of that, I was pre-
viously nominated for the Nobel Prize in Economics, and as the chair of this panel, Professor
N’Dyare, sit down!

(Citation, 2:08:51-2:09:41)

Excerpt 12
Moremi: (In French) Professor N’Dyare? Having issues with your car?
Prof. Lucien N’Dyare: (In French) You speak French?

Moremi: Yes, I have a French baccalaureate qualification.
(Citation, 29:40)

In excerpt 10, Professor Awosika’s introduction of the panel is more than procedural; it per-
forms discursive authority. Her structured, measured tone and formal references (Dr. Mrs., chair)
function as lexicalisation (Fairclough, 1989), institutionalising female presence and professional
hierarchy. Beyond mere procedural formality, her deliberate use of honorifics and structural titles
functions as a discursive shield against patriarchal dismissal. By anchoring her speech in the strict
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syntactic parameters of academic protocol, she preemptively neutralises any attempt to undermine
her authority on gendered grounds. The act of naming, particularly the inclusion of a student
representative (Uzoamaka), foregrounds female visibility and intergenerational representation. In
a context where Nigerian student unions are predominantly male-led, this moment becomes a
symbolic challenge to gendered institutional norms. By anchoring authority in formal institutional
discourse, Awosika asserts a leadership style grounded in bureaucratic legitimacy rather than gen-
dered hierarchy.

Excerpt 11 features a discursive confrontation between patriarchal credentialism and feminist
authority. Professor N’Dyare deploys academic capital as discursive intimidation, listing qualifi-
cations to delegitimise a female interlocutor. His phrase “adjust your tone” is a directive speech
act laced with gendered condescension — an attempt to enforce behavioural compliance. Awosika’s
response mirrors his strategy but escalates the register: she outperforms his credentialism using
the very tools like academic titles, fellowships, and global accolades that the patriarchal system
respects and usually reserves for men, and caps her response with a decisive imperative, sit down.
This utterance reverses traditional gendered power hierarchies. The imperative speech act, framed
within an academic context, enacts linguistic dominance typically reserved for male authority
figures. Awosika’s rhetorical strategy is thus a form of lexical counter-domination — leveraging
the tools of patriarchal discourse to dismantle its monopoly on authority. Furthermore, this ex-
change perfectly operationalises van Dijk’s (1998) ideological square in institutional communica-
tion. Awosika strategically manipulates the discursive square by heavily emphasising her positive
‘in-group’ attributes (e.g., her superior global accolades, Nobel nomination, institutional rank as
chair). Simultaneously, she effectively de-emphasises the positive attributes of the patriarchal ‘out-
group’ (N’Dyare’s previously stated credentials). By capping her credentialist display with the
blunt imperative sit down, she highlights his institutional subordination in this specific context.
Through this application of the ideological square, Awosika does not merely defend her legitima-
cy. She completely neutralises his attempt at professional intimidation and redraws the boundaries
of academic authority. From an FCDA lens, this exchange illustrates how women can repurpose
dominant discursive codes to assert legitimacy. Awosika does not seek moral high ground or ap-
peal to gendered sympathy. Instead, she reclaims space through credential-based self-legitimation,
amode of resistance deeply embedded in the norms of Nigerian academic culture, where hierarchy
is textually and socially constructed.

The Ideological Square (van Dijk, 1998) is not limited to Excerpt 11. It is also operably pres-
ent in Excerpt 1, where Moremi emphasises her positive in-group attributes (e.g., tuition-paying
autonomy, institutional presence), de-emphasising Koyejo’s out-group authority (e.g., informal
paternalistic control). Similarly, in Excerpt 2, Tolani’s assertion “I don 't owe any of you any ex-
planation” strategically emphasises her procedural legitimacy (i.e., in-group: formal institutional
engagement), de-emphasising the patriarchal out-group norm that women must justify resistance.
Across these cases, female characters consistently manipulate the Ideological Square to centre
their own legitimacy and dismantle patriarchal authority.

Excerpt 12 reveals a subtler but no less powerful discursive move. Moremi’s unexpected use
of French surprises Professor N’Dyare, whose reaction, “you speak French?” suggests an inter-
nalised assumption of linguistic and perhaps intellectual superiority. Moremi’s reply, “I have a
French baccalaureate qualification”, 1s a declarative act of epistemic parity, situating her within
an elite, transnational academic class. Here, multilingualism becomes discursive capital. Instead
of using French for deference or embellishment, Moremi uses it to interrupt linguistic hierarchy
and assert global cultural fluency. In African postcolonial contexts, colonial languages often index

86 [nckypc npodeccroHanbHOW KommyHMuKaumm N°8-2, 2026
ypc np Yy



Original article Aanu Jekayinoluwa Olowe

power, access, and prestige. Moremi’s casual but confident bilingualism, therefore, subverts both
gendered and neocolonial expectations, enacting multilingual agency.

Taken together, these excerpts demonstrate how Citation constructs women as agents of in-
stitutional discourse. Through discursive authority, credential-based counter-discourse, and lin-
guistic versatility, female characters resist delegitimisation and redefine their power. Awosika and
Moremi do not simply participate in institutional spaces — they reshape the discursive terrain by
speaking the dominant language more effectively than their male counterparts. This aligns with
Ofori’s (2024) notion of outspoken women in emerging Nigerian cinema who use formal discourse
to challenge hegemonic norms. As FCDA emphasises, the ability to control language within dom-
inant structures is a core mechanism of feminist resistance. In this context, Nigerian film becomes
a site where discursive gender hierarchies are not only exposed but actively inverted through lin-
guistic mastery.

5.4. Economic autonomy and resistance to gendered dependency

Within patriarchal societies, economic dependency functions as a persistent mechanism
of gendered control, often casting women as financially subordinate in both private and public
spheres. In the Nigerian context, gender roles are tightly structured around the male-as-provider/
female-as-dependent binary, a schema reinforced by cultural practices, media portrayals, and ev-
eryday discourse (Ladele, 2010; Ofori, 2024). In Swallow, Afolayan subverts these ideological
patterns by scripting female characters who reject financial dependency, assert the right to self-de-
termination, and reconfigure economic relationships through linguistically empowered positions.
These shifts are not just behavioural — they are discursive, marked by how the women speak about
money, labour, and relational expectations.

Excerpt 13
Tolani: / suggest I give you what little I have left of my savings, so you can add it to the money

you have.
(Swallow, 1:36:19)

Excerpt 14
Rose: My work of seven years. Seven years! Show me one person wey try pass me for that

bank. Show me one person wey him shorthand better pass my own.
(Swallow, 21:35)

Excerpt 15

Tolani: /ts about my dowry.

Sanwo: What about it?

Tolani: But when exactly are you planning to meet my family so we can make this official?
Let’s do the proper thing so you can pay my dowry. I don't understand why it's taking so long.
(Swallow, 16:44)

Excerpt 16
Mrs Durojaiye: Baba yin oloriburuku, o ti fi owo ta poolu tan, emi nikan ni mo n sise (Your
father that is unfortunate, he has used all his money to gamble, I am the only one working).

(Swallow, 11:04)
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Tolani’s proposal in excerpt 13 to financially support her partner is a significant discursive
deviation from patriarchal gender norms. The modal verb suggest frames her action as agentive,
allowing her to occupy the subject position in financial negotiation. This is a strategic speech act
that implies decision-making power, not dependency or deferential offering. In traditional Nigeri-
an relationships, male pride and provider status are closely intertwined, making female economic
support a potential threat to normative masculinity. Yet here, Swallow reframes financial contribu-
tion as a site of feminist agency. Through lexical control and pragmatic restraint, Tolani reclaims
economic discourse as an expression of autonomy, not obligation. In FCDA terms, this act resists
ideological constructions that equate femininity with financial passivity.

In excerpt 14, Rose’s defense of her professional competence in Nigerian Pidgin constitutes
a radical discursive act. Pidgin, typically marginalised in formal professional spaces, is deployed
here to assert expertise and challenge institutional dismissal. Her repeated emphasis, “Seven
years! Seven years!”, operates as intensified lexical repetition, reinforcing her labour investment.
The rhetorical challenge, “Show me one person...” functions as a performative declaration of
merit, unmediated by elitist linguistic expectations. Linguistically, the syntax of her Pidgin and
specifically the use of the comparative marker pass in wey try pass me and wey him shorthand
better pass my own functions as an emphatic structural means to assert dominance in a competitive
workspace. In the highly formalised, English-dominated Nigerian banking sector, standard En-
glish is typically the gatekeeping currency of professional competence. By choosing to articulate
her unmatched stenographic skills (shorthand) using the syntax of Pidgin, Rose juxtaposes work-
ing-class linguistic identity with undeniable professional mastery. From a CDA perspective, this
utterance destabilises the double marginalisation of working-class women: first by gender, then
by language. Rose reframes her vernacular as valid, even superior, thereby constructing economic
value in a discursive register often excluded from workplace validation. This is a case of classed
linguistic resistance — an act of asserting professional legitimacy through subaltern language.

Similarly, in excerpt 15, Tolani’s initiation of a conversation about dowry defies traditional
cultural scripts that cast women as passive recipients of bride price arrangements. In many Nige-
rian traditions, dowry (or bride price) negotiations are male-led processes, with women often po-
sitioned as passive participants. Tolani’s use of /et s transforms the act into a collaborative speech
act, reclaiming agency in a domain typically governed by patriarchal custom. The phrase do the
proper thing is lexically ambivalent — It invokes tradition while simultaneously questioning the
delay or inaction of her partner. This is a strategic discursive reappropriation: Tolani acknowledges
the cultural norm yet repurposes it to critique her partner’s failure and reassert her stake in the rela-
tionship’s future. FCDA recognises this as ideological negotiation, where dominant gender scripts
are not outright rejected but reconfigured from within to elevate female agency.

Mrs. Durojaiye’s utterance in excerpt 16 performs economic authority through grievance.
While emotionally charged, the declaration “I am the only one working” positions Mrs. Duro-
jaiye as the de facto provider, flipping the patriarchal script of male financial dominance. Her
frustration is not merely personal; it reveals the hidden labour of women within households, often
discursively coded as male-led. The insertion of the Yoruba insult oloriburuku (‘cursed or useless
man’) is more than expressive; it functions as a moral delegitimisation of patriarchal failure. In
FCDA terms, this is a discursive inversion: the woman exposes and denounces the ideological as-
sumption of male competence in economic leadership. Her language renders visible the typically
unspoken economic contributions of women in domestic spaces, reframing them as both necessary
and authoritative.

88 [nckypc npodeccroHanbHOW KommyHMuKaumm N°8-2, 2026
ypc np Yy



Original article Aanu Jekayinoluwa Olowe

Collectively, these excerpts show how Swallow uses female dialogue to subvert entrenched
gender ideologies surrounding economic dependency. Through modal assertiveness, vernacular
legitimacy, cultural reappropriation, and linguistic confrontation, women like Tolani, Rose, and
Mrs. Durojaiye dismantle the normative structures that position them as economically subordinate.
Their speech acts redefine provider roles and challenge the ideological mechanisms that sustain
gendered financial inequality. In doing so, the film contributes to a broader feminist discourse that
values not just women’s labour, but their discursive authorship of economic power.

5.5. Subversion of gender norms and masculinities

In Nigerian society, hegemonic masculinity is discursively constructed through ideals of
dominance, rationality, sexual control, and provision, while femininity is framed around submis-
sion, nurturance, and moral propriety (Izugbara, 2004; Mensah, 2021). These expectations are
normalised not only through institutions but also through language. Citation and Swallow deploy
female characters who actively resist, invert, or ridicule these gender binaries through everyday
discourse. Their speech acts reveal alternative constructions of power, expertise, and desirability
that challenge patriarchal expectations and affirm feminist subjectivity.

Though the previous themes explicitly address institutional and economic communicative
spheres, it is crucial to recognise that in patriarchal systems, the private and public domains are
discursively intertwined. The subversion of social, domestic, and romantic norms directly informs
female professional agency. A woman'’s linguistic refusal to submit to domestic subservience or
romantic policing establishes the ideological groundwork for her defiance in the workplace. By
rejecting patriarchal scripts in these private and social verbal interactions, these characters culti-
vate the assertive discursive identities they subsequently deploy in professional and institutional
communicative situations.

Excerpt 17

Moremi: Okay, Professor. I am going to teach you how to drive a manual gear shift automo-
bile.

(Citation, 28:52)

Excerpt 18

OC: Let me get you some wine.
Rose: No o, na beer me I dey drink.
(Swallow, 40:05)

Excerpt 19
Sanwo: ... 0 ni Mrs. Archibong query Salako, o tun wa fun ni suspension (She said Mrs. Ar-

chibong queried Salako and also gave him suspension).
(Swallow, 2:01:08)

Excerpt 20
Rose: If I am dating and in six months he hasn't proposed, I'm gonna date another person...
You can take me out to a club every Friday and buy me beer. But you better not wake me up on

Saturday morning and ask me for breakfast.
(Swallow, 5:43)
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Excerpt 21
Tolani: My roommate Rose is someone I could ask for advice; she spoke manly whether or not

I was ready to listen.
(Swallow, 6:47)

Excerpt 22

Gloria: Are you single?

N’Dyare: No, I’'m married.

Gloria: Ouch!

Mr Kwesi: Your friend has no shame.
(Citation, 12:01)

In excerpt 17, Moremi’s utterance disrupts the patriarchal hierarchy of both academic and
gendered authority. In Nigerian society, driving — particularly manual driving — is symbolically
coded as masculine, connoting control, autonomy, and physical skill. The verb feach is a directive
and pedagogic act, reversing the expected professor-student dynamic. From an FCDA perspec-
tive, this is a discursive inversion of hegemonic masculinity: Moremi occupies the instructional
role, undermining both academic seniority and male privilege. Her confident declarative syntax
reframes expertise as independent of gender, affirming the FCDA notion that language can contest
institutionalised power.

Rose’s response in excerpt 18 rejects the feminized elegance of wine and embraces beer, a bev-
erage culturally coded as masculine and working-class. The lexical choice na beer me I dey drink
is a linguistic act of self-definition that subverts expectations of feminine refinement. In Nigerian
middle-class and patriarchal cultures, wine is gendered as sophisticated and feminine, while beer
is coded as masculine, associated with strength, ruggedness, or working-class leisure. By declaring
her preference for beer in Pidgin English, Rose both rejects elitist expectations of decorum and
reclaims the right to pleasure on her own terms. Her casual, defiant tone affirms FCDA’s argument
that resistance is often embedded in everyday speech. The use of Pidgin, a socially marked and of-
ten male-dominated linguistic register, amplifies the defiance. It resists the standardised, “proper”
language expected of women who wish to appear “decent.” This scene disrupts gendered linguistic
expectations and affirms alternative femininities that are assertive, earthy, and unapologetic.

In the reported speech of Excerpt 19, Mrs. Archibong assumes the role of institutional disci-
plinarian, an authority typically reserved for men in patriarchal workplace hierarchies. The verbs
queried and gave... suspension are disciplinary lexicalisations, signaling control and retribution.
FCDA identifies such terms as ideologically potent: they locate women as enforcers rather than
nurturers, flipping conventional gender roles. The scene highlights institutional power enacted
through discourse, where a female character asserts administrative control in a male-dominated
structure.

In excerpt 20, Rose’s declaration of her dating terms performs a discursive deconstruction of
romantic expectations. Rose’s rhetoric satirizes traditional female roles within romantic scripts
— submissive, sacrificial, and patient. Her blunt speech acts “If he hasn't proposed... But don't
wake me up and ask for breakfast” signal relational autonomy. This satirises the cultural expecta-
tions placed on women to endure, serve, and wait for male validation. Nigerian romantic culture
valorises the “patient woman” who cooks, cleans, and supports while hoping for a proposal (Ad-
edoja, 2019). Rose mocks this with blunt lexical choices, gonna date another person and don t
ask me for breakfast, asserting that she owes nothing outside mutual commitment. Her refusal
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to be domesticated disrupts the gendered equation of femininity with self-sacrifice, particularly in
intimate relationships. Rose rejects the performative patience and dependence expected of Nige-
rian women in romantic relationships (Saguy, Reifen-Tagar & Joel, 2021). FCDA identifies this
as a discursive rejection of patriarchal exchange, where attention or affection is expected to be
reciprocated with service.

Tolani’s reflection in excerpt 21 on Rose’s speech style identifies it as “manly,” a revealing
moment of gendered linguistic perception; “She spoke manly...”. Here, manly does not refer to
pitch or tone, but to discursive style — directness, bluntness, assertiveness. In Nigerian sociolin-
guistic norms, such speech is typically associated with male authority, while women are socialised
to be polite, soft-spoken, or indirect (Yul-Ifode, 2012). By acknowledging and admiring Rose’s
“manly” voice, Tolani acknowledges a form of feminine discursive agency that disrupts politeness
norms often imposed on women. This can be interpreted as linguistic re-gendering, where tradi-
tionally masculine discursive traits are adopted by women, not as mimicry, but as resistance to the
silencing effects of “feminine speech.”

The interaction in excerpt 22 presents a layered commentary on romantic agency and gendered
decorum. Gloria’s flirtation breaks from passive female archetypes by initiating desire. Gloria’s
question “Are you single?” positions her as the initiator of a romantic inquiry, a role typically re-
served for men within patriarchal settings. Her forwardness challenges the normative expectation
that women should be passive, demure, or reactive in romantic engagements. In taking initiative,
Gloria asserts control over her desire, disrupting the symbolic order in which male pursuit and
female receptivity are naturalised. N’Dyare’s simple response, while factually neutral, is followed
by Gloria’s humorous Ouch! indicating not embarrassment, but a confident acknowledgment of
rejection. Mr. Kwesi’s interjection, “Your friend has no shame,” is a moralistic speech act rein-
forcing patriarchal respectability politics. His language performs ideological surveillance, policing
female behaviour within heteronormative norms. In contrast, Gloria’s discourse challenges the
premise that women should be ashamed of expressing desire, performing a subtle but effective act
of discursive resistance.

Across these excerpts, Citation and Swallow subvert hegemonic gender norms by constructing
alternative expressions of power, pleasure, and relational agency. Female characters dismantle tra-
ditional binaries through lexical inversion, assertive speech acts, register defiance, and re-gender-
ing of discourse. FCDA allows us to see how these acts are not isolated — they are part of a broader
ideological contest over language, gender, and legitimacy. Through discursive strategies, these
films promote a feminist reimagination of what it means to speak — and be heard — as powerful, on
one’s own terms.

6. CONCLUSION

A comparison of the two films reveals distinct discursive registers shaped by their institutional
contexts. Citation (2020) operates within the post-#MeToo academic discourse of a university tri-
bunal, where speech acts tend toward formal assertives and declaratives (e.g., “I have filed my re-
port,” “sitdown!”), and lexicalisation draws on academic credentialism (e.g., PhD, Rhodes Schol-
ar, French). Swallow (2021), set in 1980s Lagos, uses more colloquial and vernacular registers
(e.g., Pidgin, Yoruba, and informal directives) reflecting the working-class professional sphere.
Despite these register differences, both films share a common FCDA strategy: the subversion of
expected institutional norms of who may speak, and how. In Cifation, women speak the language

of academia more effectively than their male counterparts (e.g., Awosika, Moremi); in Swallow,
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they speak the language of the workplace on their own terms (e.g., Rose, Tolani). This convergence
suggests that FCDA shows a shared discursive representation of female resistance in institutional
communication, even as the surface-level linguistic realisations differ.

This study has demonstrated how Citation and Swallow function as salient discursive sites for
contesting gendered power structures in Nigerian society. Using FCDA, the analysis revealed how
language operates dually as a tool of patriarchal control and, crucially, as a medium of resistance.
Across five thematic dimensions — power struggles, sexual violence, discursive repositioning, eco-
nomic autonomy, and the subversion of gender norms — female characters assert agency not merely
through symbolic or cinematic spectacle, but through deliberate, strategic speech acts. These films
refuse to portray African women as voiceless victims or passive figures within male-dominated
institutions. Instead, they foreground women as discursive agents who challenge, destabilise, and
reframe the ideologies that seek to constrain them. Moremi’s refusal to euphemise sexual violence,
Tolani’s linguistic assertion of financial agency, Rose’s unapologetic vernacular, and Awosika’s
command of institutional discourse collectively illustrate how language becomes a terrain of ideo-
logical struggle and feminist reimagination. Significantly, the analysis demonstrates how female
characters successfully manipulate van Dijk’s ideological square in institutional communication.
Rather than accepting marginalised out-group positioning, these women discursively centre their
own professional, academic, and moral legitimacy (emphasising in-group positive traits), effec-
tively de-emphasising or dismantling the patriarchal authority of their male interlocutors.

This study contributes to feminist media and discourse scholarship by affirming the role of
language as a site of meaning-making, resistance, and identity negotiation. Afolayan’s films, while
positioned within Nollywood’s popular tradition, transcend entertainment to function as cultural
texts of postcolonial critique and feminist intervention. They interrogate hegemonic masculinity
and model alternative structures of authority, solidarity, and discursive power rooted in African
realities. In a context where gender-based violence, economic marginalisation, and institutional
silencing remain pervasive, these films do more than reflect society — they intervene in it. They
invite audiences to interrogate the perceived naturalness of patriarchal norms and to imagine new
grammars of power, in which women’s voices are framed as legitimate, authoritative, and socially
consequential. Even though this study does not measure direct audience reception, it demonstrates
that these films model highly transformative discursive scripts. In a context where gender-based
violence and institutional silencing remain pervasive, Afolayan’s films provide a vital represen-
tational blueprint. They invite audiences to interrogate the perceived naturalness of patriarchal
norms and to imagine new grammars of institutional power, in which women’s voices are framed
as professionally legitimate and socially consequential. Ultimately, this analysis affirms that the
media possesses significant critical potential, functioning as a simulated arena where alternative,
equitable professional discourses can be rehearsed and normalised.

Although this study offers valuable data on the discursive construction of female agency in
Citation and Swallow, it is not without limitations. First, the analysis is based on two films by a
single director, Kunle Afolayan, which may limit the generalisability of the findings to broader
trends in Nollywood or African cinema. Secondly, although Feminist Critical Discourse Analysis
(FCDA) allows for deep exploration of language and ideology, the study focuses primarily on
dialogue and speech acts, without extensive attention to visual or cinematic techniques that also
contribute to meaning-making. Additionally, the analysis is interpretive in nature, relying on close
reading and theoretical framing, which may invite alternative readings or critiques. Future research
could expand the scope by incorporating a larger sample of films, comparative regional studies, or
multimodal analysis that includes visual and narrative structure.
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Annotanusi: KoMMyHHKaTHBHBIE MOIETM COBPEMEHHOTO 00pa30BaTEBHOTO JCKypca aK-
THBHO TpaHC(OPMHUPYIOTCS MOJ Bo3aeiicTBueM rudposusanuu. [lepexon obmeHns Mex 1y Ipero-
JlaBaTesieM M MHOCTPAHHBIMU CTYIEHTaMH B COLIMATBHBIC CETU U MECCEH/DKEPhl MEHSET CTPOTyIO
BEPTUKAIBHYIO MEPAPXUI0 ayIUTOPHOTO B3aMMOJIEHUCTBUS Ha Oojee CBOOOMHYIO, «TOPH30HTANb-
HYy0» KOMMYHHKALMIO. B CBA3M C 3TMM M3ydyeHHE MHTETPATHBHON MPHPOABI MEPCOHATBHOIO MH-
TEpPHET-AUCKypca MpUodpeTaeT 0co0yI0 aKTyalIbHOCTh C TOYKU 3pEHUS MOMCKa dP(OEKTHUBHBIX Me-
TonoB o0y4enus. Llemp HacToSIIEro nccnenoBaHus — BBIIBUTh M ONMCATh JIMHTBOAUIAKTHYECKUM
HOTEHLMA NIEPCOHABHOTO MHTEPHET-AUCKYpPCa BYy30BCKOIO MPEMOAABATENS PYyCCKOTO fA3bIKA KaK
unoctpansoro (PKHW), peanu3yemoro B colanbHbIX MeIHa. IMIUPHIECKYIO 0a3y COCTaBUII KOPITYC
u3 71 TEKCTOBOTO COOOIIIEHHSI, M3BIECYCHHOTO U3 MEPEMICKA MHOCTPAHHBIX CTYIEHTOB-0aKaIaBpoB
(13 Kuras, TypkmeHucrana u BreTHama) u MX mpernojaBarenieil B conuansHon cetn «BKonTakrey
u Meccenprepax WeChat u Telegram. B uccnepoBaniy npuMeHsIICs KOMIUICKCHBIH TTOIXO], BKITFO-
YaIOIIUIl METO/IBI IUCKYPCUBHOTO, KOHTEKCTYaIbHOT0, CEMAaHTUUECKOTO U JIMHIBOCTUIUCTUYECKOTO
aHaIN3a, a TAKKe METOJ IeJIeHANPABICHHOH BHIOOPKH 1 aHAIIM3 TIeJarornyeckoro B3anMOICHCTBHS.
AHann3 KOMMYHHUKATUBHBIX TIPAKTHK MOKa3aJ, YTo He(hopMasbHas IepenucKa COXpaHseT HHCTUTY-
IIMOHAJIBHBIE PAMKH 00pa30BaTebHON cpebl, GopMUpYs 0COOBIH THOPUIHBIIN THII PO(eCCHOHAIb-
HOTO JIUCKypca TpernofaBarelis. ABTOpaMu MpeiokeHa Kiaccu(UKanus coOOIIeHHH, Ha OCHOBE
KOTOPO#i BbIJIENICHbI TPH JOMUHHUPYIONIHME THIIOBBIE MOJIENIM KOMMYHUKATHBHOM CUTyalluu: HHHOp-
MHUPOBaHUS, YOSKICHHS 1 TIOOYK/ICHHS K JIEHCTBUIO. YCTAaHOBJIEHO, YTO B paMKax JAHHBIX MOJIe-
JIeii peanusyeTcst BBIpaKEHHBIN MEePIOKyTUBHBIHN (TMHrBouAaKTHYecKui) addekt. [Ipenonasarens
B OHJIAMH-Cpe/Ie HE TOJBKO PEIaeT OpraHMu3allMOHHBIE BOIPOCHI, HO M BHICTYIIAET 3TaJIOHOM IPaMoT-
HOU pey, TIeNICHATIPABIICHHO U TIPU 3TOM JIETMKATHO KOPPEKTHPYSI JTIEKCHKO-TPAMMATHYECKHE OIINO-
KU CTYJICHTOB BO BHeayUTOpHOE BpeMs. [loiydeHHble TaHHbIE MO3BOJIAIOT paccMaTpyUBaTh Mepco-
HaJbHBIA MHTepHET-IHUCKype mpenofasarenss PKU B xauecTBe BakHeiiiero npoheccuoHaIbHOro
MHCTpyMeHTa ()OPMUPOBAHMS S3BIKOBOM Cpelbl. MIHTerpamys JMHIBOAMIAKTHKN B TIOBCEITHEBHOE
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MHTEPHET-00IIEHNE CIIOCOOCTBYET CHIDKEHHIO TICHXOJIOTHYECKOro Oaphepa y MHOCTPAHHBIX yda-
IIMXCS], HOBBILIAET MX MOTUBALMIO M PA3BUBAET MEXKKYIIBTYPHYIO KOMMYHHKATHBHYO KOMIIETCHLIUIO
3a CYET ECTECTBEHHON PeueBO NPAKTUKH B PEaIbHbIX )KM3HEHHBIX CUTYaLUsAX.

KiroueBble cj10Ba: NEPCOHANBHBINA JUCKYpPC, HHTEPHET-AUCKYPC, COLUAIbHBIE CETH, MEC-
CEHJUKEpbI, INHTBOANIAKTHKA, PYCCKHUIA S3bIK KAK MHOCTPAHHBIH, EPIOKYTUBHBIN 3P(DEKT.

Has uutupoBanus: borun, B.A., Mansskuna, W.B. (2026). IlepconanbHblii HHTEPHET-
nuckype mpenofaBarens PKU: nMUHTBoguMmakTHYECKWH acmekT. J{uckypc npogheccuonanbHou
kommynuxayuu, 8(2), 97-114. https://doi.org/10.24833/2687-0126-2026-8-2-97-114

1. BBEAEHUE

[Ipobnema TpaHchopMaluK NEAATOTMYECKOTO TUCKYpCca B YCIOBHAX HU(PPOBU3ALMI AKTUBHO
o0cy/1aeTcs B COBPEMEHHOW Hayke. TeM He MeHee, HECMOTpSl Ha IPUCTAILHOE BHUMAHUE HC-
clemoBareneil K KOMITBIOTEPHO-OTIOCPEIOBAHHON KOMMYHHUKAIMH, CIENU(UKa MePCOHATBHOTO
UHTEpHeT-Iuckypca npenoaasarens PKU, ero nuuHoe BHeayquTopHOE OOIIEHHE CO CTYIEHTAMU
B MECCEH/DKEpax, a TAKKe IPAarMaTMYeCKUe MEXaHM3Mbl pealn3alliyl JIMHIBOIUJAKTHYECKOIO
MOTEHIIMANA B YCIOBUAX HE(OPMAIbHON FOPU30HTAILHON KOMMYHHUKAIIMK OCTAlOTCS HEIOCTATOU-
HO M3yYEHHbIMHU.

ABTOpBI CTaThM IMOJArAKOT, YTO HAyYyHas HOBU3HA MCCIIEIOBAHMS 3AKIIOYAETCS B ONHMCAHUM
KOHKPETHBIX TUMOBBIX Mojesned kommyHuKatuBHOM cutyaruu (TMKC) Ha marepuane oOuienus
C a3MaTCKOM (KUTaHCKOM, BLETHAMCKOM, TYPKMEHCKOI) ayIuTOpHEH, a TaK)Ke B BbISBICHUH Mpar-
MaTHYECKUX CTPATeryii, MO3BOJIAIOIIMX MPENOJABATENI0 OCYLIECTBIATh JEIUKATHYI0 KOPPEKIHIO
peuu CTyeHTOB 0e3 pa3pyleHus HeOpMaTbHOTO KOHTAKTA.

Llenbto nanHOTrO MccnenoBaHus sBisercsd (1) omucaHue *KaHPOBO-(QYHKIMOHAIBHON THIIO-
JIOTHU COOOIIEHUH B TIEPCOHAIBLHOM MHTEpHET-IHCKypce mpenoaasarens PKU; (2) onpenencnue
CTparerii ¥ MpuéMOB, HAOMFOIAEMBIX B IAHHOM BEIOOPKE U TIOTEHIMATIBHO CTIOCOOCTBYIONIHNX (op-
muposanuto UKK; (3) npennoxenne pekoMeHIaIMi 15 TMHTBOAUIAKTHYECKON pakTuku. Ha mMa-
TepHaJle UCCIEA0BaHUN, NIPOBEICHHBIX ABTOPAaMHU, PACCMAaTPUBACTCS PN KJIFOYEBBIX BOIIPOCOB:
(1) xakoMy perucTpy OOIIeHHSs OTAAETCS MPEANOYTECHUE MPH MEPeXo/ie OT ayJUTOPHOTO B3aUMO-
JEUCTBHSA K IEPCOHATBHOMY UHTEPHET-UCKYPCY, COKPAIAETCs JIM TUCTAHIMsA MEXY ITpernogaBa-
TEJIEM U CTYICHTOM, (2) Kakue HeBepOalibHbIe CPEICTBA OOIIEHUS ITPU 3TOM BKIIIOYAIOTCS, (3) KaKo-
BbI HanOosee 3QPEKTUBHBIE IPUEMBI I TEXHUKHU C NMO3ULUH JUHIBOAUAAKTUKY, CTUMYIUPYIOIIHE
€CTECTBEHHYIO peueByl0 MpakTUKy. Ocoboe BHUMaHKE YAENEHO NPEHMYILIECTBAM He(OopMaIbHON
MHTEPHET-KOMMYHHKAIIMM MEXKAY YYAIUMUCS U TPENOJAaBaTeNIIMU: CHIKEHHIO TPEBOXKHOCTH
y CTYAEHTOB, POCTY YBEPEHHOCTH B MCIOJIb30BAaHUH SI3bIKA B PEAbHBIX CUTYalUsX, (POPMUPOBa-
HHUIO MOJIOKUTENBHOTO 3MOLIMOHAIBHOTO (pOHA 00yUEHHSI.

2. TEOPETUYECKHUE OCHOBbI UCCIIEAOBAHUSA

C nauvana 2000-x To10B poccHiiCKast IMHTBUCTHKA CYIIECTBEHHO PACIIMPUIA OMHUCAHUE JIUC-
Kypca Kak 00beKTa MCCIEeJOBaHHs, BKJIIOYAs BOMPOCHI THIOIOTHU, WHCTHTYLHOHAJIBLHONW KOM-
MYHUKAI[AM ¥ WHTEPHET-B3aMMOJICHCTBUS. B HaydHBIX CTaThsiX, MOHOTpa(usIX, THCCEPTAIHAX
00CYK/IalTiCh M JAUCKYTHPOBAIUCH KaK OOILIETEOPETUUECKUE BOMPOCHI TEPMUHOJOTHHU, TUIIOJIO-
run (Fopauesckuit, 2006; benornazosa, 2009; Cunuisina, 2010; Cununpina, Aasiiesa, 2014;
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Janunosa, 2015; Ycauea, 2013), Tak ¥ MHOTOUMCIIEHHBIE PE3YIBTUPYIOLINE OMUCAHUS PA3IIHY-
HBIX THUTIOB JUCKYpCa, & TAKXKE MParMaJMHIBUCTUYECKUE ACTICKTHI MHCTUTYIIMOHATBHBIX AUCKYP-
coB (I'puropnesa, 2007; JlyroBunosa, 2009; Kapuaera, 2009; umununa, 2010; CnobHosa, 2016;
Ho6pocknonckas, 2014; benosa, 2016; Mursaruna, Cumoposa, 2016; Edanos, Ocokun, 2022;
I'pummanosuy, 2023). OnHako npeanoxeHHble poccuiickuM juHreuctoM B.JM. Kapacukom B 2000
rojly J1Ba OCHOBHBIX BHJA JUCKypCa — TMEPCOHANBHBIN M MHCTUTYIIMOHATBHBIA — HUCIIONB3YIOTCS
B Hay4HOM 000pOTE U HE YTpaTuii aktyaiabHOCTH cerofns. B.W. Kapacuk onpenennn uHCTUTYLIH-
OHAJIBHBIA TUCKYpC KaK OOLIEHUE B 33/laHHBIX PaMKaX CTaTyCHO-POJIEBBIX OTHOLIEHWH M Ha3Bal
CIIETYIOIINE BUJIBl MHCTUTYIIMOHATIBHOTO JIUCKYypPCa B COBPEMEHHOM KOMMYHHUKATHBHOM MPOCTPaH-
CTBE: NOJIMTUYECKUH, TUIUIOMATUYECKUN, aIMUHUCTPATUBHBIN, IOPUANYECKAN, BOCHHBIN, I1E€1ar0-
TMYECKUH, PEIUTUO3HBIM, MUCTUUECKUM, MEAUIIMHCKUI, IEI0BOM, PEKIIAMHBIN, CTIOPTUBHBIN, Ha-
YUHBIH, CLIEHWYECKHiA 1 MaccoBo-MHpopmaronnbii (Kapacuk, 2000). [lns Hatero uccieqoBaHust
TaKXKe TEOPETUYECKIM 000CHOBaHHEM SIBJISETCS OnperesieHne, JanHoe Kapackom nepcoHanbHo-
My (TMYHOCTHO-OPHEHTHPOBAHHOMY ) AUCKYPCY, B KOTOPOM «TOBOPSIINIA BBICTYIIAET KaK JTMIYHOCTD
BO BceM Oorarctse cBoero BHyTpeHHero mupay (Kapacuk, 2000). ITpu 3tom B Oonee no3Hux pa-
00Tax aBTOPbI 3aMEYAIOT OTCYTCTBUE YETKHX FPAHULl MEXK/TY AIByMSl OCHOBHBIMHU BHJIAMHU JIUCKypca:
«Bo3MoXeH mepexo1 T OJHOTO UCKypca K Ipyromy. Beixois 3a paMKu OBCETHEBHOTO OOIICHUS,
YeJIOBEKY MPHUXOAUTCS OBICTPO BOCHPHHUMATDH U TiepepadaThiBaTh HOBYIO MH(popManuoo. B stom
ciyyae HaOmroaercs ObicTpas cmeHa TeM. [Ipu mepexose OT OHOTO AUCKYypca K IPyroMy 4eso-
BEK HE HCIBITBIBACT TPYAHOCTH, TaK KaK Jt00as mogo0Has CUTyalus SBISETCS €r0 €CTECTBEHHON
cepoit kommynukarmm» (CunuibiHa, ABpimesa, 2014). O1o HaOMIONEHNE CETOIHS 1aeT HaM BO3-
MOXKHOCTb /7S U3y4YEHHs TUTIOBBIX Mojiesieil kommyHuKaionHbIX cutyaimil (TMKC) B mepconans-
HOM MHTEpHET-IUCKypCe TpenoaBares By3a. [l Hac NpUHIMINATBHO BaKHBIM SBISIETCS TaKKe
canenyrommii BbiBoa B.W. Kapacuka: «IIpu paccMoTpeHrn QuUCKypca COLMANbHBIX MEAUAa MOXKHO
CIeTaTh BBIBOJI, YTO B HEM MPHUCYTCTBYET KaK MEPCOHANTBHBIA, TaK W MHCTUTYIIMOHATBHBINA THITHI
auckypca. [IepBblif MPOCIeKUBACTCS B OTHOIIIEHUH MOJTb30BaTENeH, KOT/Ia YYaCTHUKAMU OOIICHHS
CTAHOBATCS XOPOILIO 3HAKOMBIE JIFO/IH, & CAMO OHO «CBOJAMUTCS K MOAAEPKAHUIO KOHTAKTa M perlie-
HUI0 00MXOHBIX Tpobnem» (Kapacuk, 2004). B kauecte npumepa taxoro oomenus B.W. Kapacuk
HA3bIBACT TEPETUCKY B MECCEHPKEPaX ¢ KOHTAKTaMH M3 TeNe(OHHOW KHUTH MM B COIMATBHBIX
CeTSX C MOJIB30BATENISIMU U3 CIHCKA Jpy3ei. M1 HakoHel, 0CHOBOIOJATaloIeH Ne(UHIINEH TaH-
HOTO UCCIIEJOBAHUS BBICTYIACT CJIEAYIOIIEE OMpeeeHne: «I0/] AUCKYPCOM COLMAIbHBIX MeAua
cIeyeT HOHMMAaTh (DYHKIIMOHAIBHO-00YCIOBICHHBIN TUI IUCKYpCa, IPEACTABISIONMI CO00i HH-
TETPAIMIO MIEPCOHATTHFHOTO ¥ MHCTUTYIIMOHAIFHOTO THITOB TUCKYPCa, KOTOPBIE CO3AAIOTCS TOIb30-
BATEJISIMU PA3HOTO POJia HHTEPHET-CEPBUCOB (MECCEHKEPHI, COLIMAIBHbIE CETH, CITy>KObI 0OMeHa
JaHHBIMU, SNEKTPOHHAS [IOYTA U JIp.) B MPOLECCE aKTUBHOTO MCIOIb30BAHUS A3bIKA U BO3HUKAIOT
B 3aBUCUMOCTH OT T1aT(opmMbl 001IeHHS, cOOeCeTHUKOB, cB3el Mexy Hummy» (Kapacuk, 2004).
[ludpoBbie TEXHOTOTHH aKTUBHO TPaHCHOPMHUPYIOT CIOCOOBI peanu3alii KOMMYHHUKATHB-
HOM KOMIETEHIIMH COBPEMEHHOT0 KOMMYHHKaHTa. OHU cOCOOCTBYIOT (POPMHUPOBAHUIO YMEHHIA
3} dexkTuBHOrO 00LIEHNS C APYTHUMH JIFOABMHU, B TOM YHCIIE TIOCPEACTBOM Tepeau KyJIbTypPHBIX
¥ JIyXOBHBIX IIEHHOCTEH, YTO OTpakaeT 3TMYECKUH M COLMOKYJBTYPHBIH aCMeKThl KOMMYHHKa-
i, Kpome Toro, 1iupoBbie TEXHOIOTUH YYaCTBYIOT B BRIPQKEHHH SMOIMOHAIBHON CBA3M MEXK-
Ty y4aCTHHKAaMHU OOILIEHHS, YTO CBA3AHO C TCHXOJIOTHYECKAM U IK3UCTEHIUATHLHBIM aCIEeKTaMU
MEXJIMYHOCTHOM KOMMYHUKaluK. B Gosee mupokoM colpaibHOM KOHTEKCTE H(poBoe 0OIIeHIEe
MOKET paccMaTpuBaThCs KaK BaXKHBIHM (haKTOp colpanu3anuy. B COBOKYMHOCTH yka3aHHBIE T1apa-
METPBI MOTYT OBITh COOTHECEHBI C TMOHITHEM KOMMYHUKATHBHOTO MOTEHIMATa TUIHOCTH (Ja3u-
HuHa, 2022). KoMmMyHHKaTHBHAS KOMIIETEHTHOCTh npenonasarens PKIU mposBrsercs B scHOCTH
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U CTPYKTYPHPOBAaHHOCTH U3JIOXKEHUs Martepuana, 3p(deKTUBHON opraHu3anuy 0OpaTHON CBSA3H,
a TaKkXkKe B COONIOICHNH TIPUHIIUIIOB TOJIEPAHTHOCTU U KOPPEKTHOCTHU OHNaiiH-o00meHus. [TapThep-
CKO€ B3aMMOJICHCTBHE KAK KPUTEPUI KOMMYHUKALIMOHHOTO YPOBHS PEAINU3YETCS YEPE3 UCIIOIb30-
BaHNE MHTEPAKTUBHBIX (OPMATOB pabOThI, THOKOCTH B BRIOOpE CTpaTEruii OOIIEHHS Ha Pa3IHYHBIX
(POBBIX MWIATHOpMax U OKa3aHWUe MOIICPKKH HHOCTPAHHBIM CTYICHTaM 32 paMKaM# (OpMalib-
HBIX y4eOHBIX CHTYaIHH.

WuTerparuBHbIil XapakTep JUCKypca COLMATbHBIX ME/IMa M03BOJIAET UCTIONB30BATh Kiaccu(u-
Kalluio TUNIOBBIX Mojieneit kommyHukatuBHOUM cutyaiu (TMKC) B cTpykType HHCTUTYIIMOHAIb-
HOT'0 IMCKypCa JUIs aHaIK3a MIEPCOHAIbHOTO MHTEPHET-AUCKYpCa:

— TMKC undopmupoBanus;

— TMKC y6exnenus;

— TMKC noOyxaeHus K JeHCTBUIO;

— TMKC co3nanus uHTepakTHBHON KoMMyHHKaimu (Mansskuna, 2017).

JlaHHBIE TUIIOBBIE MOJENN MOIPA3JEISAIOTCS B COOTBETCTBUU C JTUCKYPCUBHBIMU MHTEHIIMS-
MM TOBOPSIIEro (aapecanTa). ABTOpCKas MHTEHLMS MOKET ObITh BBIPAXKEHA KAaK SKCIUTHIIUTHO,
TaK U UMIUTMLIUTHO. B TO %e BpeMsl He BCeryia MOKHO BBIJIETUTh OJJHY €IMHCTBEHHYIO aBTOPCKYIO
MHTEHIIMIO B K&)KIOM KOHKPETHOM 3mu30/e oomenus. Ckopee MOXKHO TOBOPUTH O COBOKYITHOCTH
WHTEHIINH, BBI3BIBAIOIINX TEPIOKYTHBHBINA 3P (EKT.

YYacTHUKaMH TEPCOHAILHOTO UHTEPHET-IUCKYpca, Kak MpaBuilo, BeICTyNatoT (1) By3oBCckuil
IpEenojaBaresb PyCCKOro s3blka Kak HHOCTPAHHOTO U (2) 00yJaronuecs — HHOCTPAHHbIE CTY/IEHTBL.
Cpenu xKaHaJIOB KOMMYHHMKAIIMM MOXHO BBIJICIUTH HanOosee TOMyISpHbIE — COIMATbHBIC MEra
«BKonraxkre», meccenmkepsl Telegram nu WeChat.

B nocnennee Bpems Boripoc o0yuenust PKU ¢ momoripio conmanbHbIX ceTel HaXOIUT OTpaxke-
HUE B HAYYHO-METOMYECKHX CTAThsIX U pa3paboTKax, MyIbTUMEUHHBIX IPOEKTAX U AUCCEPTAL-
onHbIX uccnenoBannsax (Hedhenos, Opreizko, 2014). [Tpu 3ToM Hate BCero akieHT aenaeTcs Ha cam
nporecc 00y4eHusI C UCTIONB30BAHUEM COLMAIBHBIX CETeH U IPYTUX WHTEPHET-TIIAT(OPM: «COLIH-
aNbHBIE CETH JIAI0T BO3MOKHOCTh CO3/1aBaTh BUPTYaAlIbHBIE COOOIIECTBA M OCYLIECTBIATH Pa3y-
Hble (PopMbI PAOOTHI ¢ OOYYaAIOIIMMUCS: MHANBUYAIbHYIO0, KOJUIEKTUBHYIO U TPYIIIOBYIO paboTy;
MPOEKTHYIO JIEATEILHOCTh: CETEBBIE MMPOEKTHI, CAMOCTOATENBHYI0 paboTy cTynenToB» (Hecteposa,
2021). B wactnoctr, H. I. Hecteposoii u /. A. TymanoBoit Oputa pa3paboTana cucteMa 3aJlaHuit
IJ1s1 IOATOTOBKM MHOCTPAHHBIX y4alIuXcs K KOMMYHHMKAlMK B COLMANBHBIX ceTsx. O. P. Jlukux
THUIIET, YTO HHPOPMAIIMOHHAS MOJIEPXKKa YUeOHOTO Kypca B COIMATBLHON CETH MO3BOJISAET CTY/CH-
TaM, IPOIYCTHUBIIMM 3aHSITHE, HE BBITIAIaTh N3 00PA30BaTEILHOTO MPOIIecca, MPUHNUMATh y4acTHe
B 00CYXJICHHSX U BBIONHATH 3aJaHus TUCTaHIMOHHO ([{ukux, 2012).

I[Tpu paccMOTpeHnH NEPCOHATBHOIO MHTEPHET-ANUCKYpCa MPEMOJABATENS PYCCKOIO S3bIKa KaK
MHOCTPAHHOTO € TOYKU 3PEHUsI TUIIOB KOMMYHHKAIIMOHHBIX IPOIIECCOB BAKHO OTMETUTH, YTO 00-
IIEHKE B ayAUTOPHHU CTPOUTCS MO BEPTUKAIIHU, TOMUHUPYIOLIEH, B TAKOM CITy4ae, OKa3bIBaeTCs HUC-
XOZIAIas KOMMYHHKanus. B To Bpems kak mpu oOIIEHHH MEKIy TPENogaBaTesieM U CTYAECHTOM
B MECCEH/KEpax U COLUATIbHBIX CETSX OCHOBHBIM CTAHOBUTCSI TOPU3OHTANILHBIN THIT KOMMYHHKA-
1uu. B To ke Bpems, HecMOTps Ha He(OPMalIbHYIO IUIOIIA/IKY, COXpaHsETCs poseBast TUCTAHLIUS,
T. K. COXPAHSIOTCS TPEOOBAHMUS PEUEBOTO ITHKETA, M 3aKPETUICHUE €T0 HABBIKOB HA MUCHME BXOIUT
B [I€PEUYEHb JJMHTBOAUIAKTUYECKHX 33/1a4 KOMMYHUKAI[MU B COLIMAJIBHBIX MEIHA.

['opu3oHTaIbHBIE KOMMYHHKAIIMK HA3bIBAIOT TaKKe HHTepakTuBHbIMU (Bacunuk, 2005). UnTe-
PaKTHUBHBIE (TOPH30HTAIBHbBIE) KOMMYHHUKAIMH, TPOTUBOIOCTABIEMbIE BEPTUKAILHBIM KOMMYHH-
KallusiM, OYEBUIHO, HA3bIBAIOTCS TAK IOTOMY, YTO «BO3HHUKAIOT B MPOLIECCE B3AUMOICHCTBHUS C JIU-
I[AMH, PaBHBIMU TI0 TIOJI0KEHUIOY, 00€CTICUNBAs YEI0BEKY HEOOXOAUMYIO COIMATTBHYIO TTOIIEPAKKY,
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KOTOpasi MOXKET CIIOCOOCTBOBATh «0ObEIMHEHUIO YCUIINH ISt TOCTIDKEHUS O0LINX IeNel U 3a1ad»,
TaK KaK «TICHXOJIOTMYECKH YETOBEKY ylo0Hee 00paTHThCS 3a MOIEPIKKON IMEHHO K TEM, KTO CTO-
UT MPUMEPHO HA TOM K€ YPOBHE, a HE K BbIIIE- WM HIbkecTosmum» (Bacumuk, 2005).

BeprukanbHas KOMMYHHKAIMS TOAPA3IEAETCS HAa HUCXOISIIYIO U BOCXOASIIYI0 KOMMYHHUKa-
0. CornmacHo TEOpUM KOMMYHHUKAITHHM, HUCXOAAIIEE HAMpPABICHUE XapaKTepu3yeT KOMMYHHKA-
THBHBIN MOTOK, KOTOPBIN TIEPEMEIIAETCS OT OTHOTO YPOBHSI B TPYIITIE WITH OPTaHU3ALNHI K IPYTOMY,
Oonee Hu3KoMy ypoBHI0 (Cunexonosa, 2014). [pyroii pa3HOBUIHOCTbIO BEPTUKAIbHON KOMMYHH-
KaIuK SIBISIETCS BOCXOAAIIAsS KOMMYHHKAIMs. Bocxoasinee HampaBieHne BepTUKAIbHOH KOMMY-
HUKAIMK — 3T0 KOMMYHHUKAIMS CHU3Y BBEPX, BBIMONHSIIOMAS «(DYHKIIMIO OMOBEHIEHUS O TOM, YTO
aenaercs Ha HI3MMX ypoBHAX» (Bacumuk, 2005). Bocxoasmas nHpopManis UCIOAb3YeTCs s
00paTHOI1 CBA3M MOYMHEHHBIX C PYKOBOJUTENEM C LIEJIbI0 HHPOPMUPOBAHUS O Pe3yJbTarax padbo-
ThI U TeKyIux npodnemax (Cunexornosa, 2014).

B 3apy0exHO# TMHTBUCTHKE U TIEAATOTUKE CXOKUE MPOIECCHl aKTHBHO M3yYalOTCsl B paMKax
Hanpasnennii Computer-Mediated Communication (CMC), Digital Discourse (mudpoBoit muc-
kypc) 1 Mobile-Assisted Language Learning (MALL). MccnenoBarenn oTMe4arot, 4T0 UCHOIb30-
BAaHUE COIMANbHBIX CETeH W MECCEHKEPOB BO BHEAYIUTOPHOM OOILICHUM MPENoIaBaTelis U CTy-
nenta (Out-of-Class Communication) criocoOCTByeT NOBBILIEHUIO 3P (eKTa «IpernoaaBareIbCKoro
npucyTcTBus» (teacher immediacy), 4To HaPAMYy!0 KOPPEIUPYET C POCTOM MOTHBALIMU 00ydaro-
muxcs (Manca & Ranieri, 2016; Miangah & Nezarat, 2012). 3apy0OesxHble aBTOPBI TaKXe MOTYEp-
KUBAIOT THOPHIHYIO TIPUpPOLYy OOLIeHHs B MecceHmkepax (Hanpumep, WhatsApp nmn WeChat),
e HeopmanbHas cpesia (social presence) HEM30€KHO CTATKUBACTCS C aKaJEMHUYECKIMU TETAMH
(cognitive presence), TpeOys OT penoaBaTes BEIPAOOTKH 0COOBIX CTPATEruii KOMMYHHKATUBHOM
anmantaiyu (Bouhnik & Deshen, 2014; Herring, 2018).

3. MATEPUAJI U METOIbI UCCJIIEAOBAHUSA

Marepuaiiom uccieoBaHus MOCTYKIIM TEKCTOBbIE COOOLIEHHS, TIOyUeHHbIE B XO/Ie Mepe-
MUCKHU B colnanbHoil cetn «BKoHTakTey, a Takke B Meccenpkepax Telegram u WeChat mexy
npenoasarensiMu MIHCTUTYTa pycckoro si3bika kak uHoctpanHoro PTTIY um. A. U. I'epuena u
MHOCTPAaHHBIMH CTyAECHTaMH OakanaBpuara, oOydaronMucs 1o Harpaienuto 45.03.02 «JIunr-
BHUCTHKa». O011ee KOMMYecTBO 0TOOpaHHbIX /I aHanu3a coobmenuit — 71. C uenbto cobmoze-
HUS 9TUYECKUX HOPM BMECTO PEANIbHBIX MMEH CTYAEHTOB U MPENoAaBaTeNel yKka3aHbl UX HHUIHA-
JbI. B 910Xy pa3BUTHS U TIOBCEMECTHOTO MCIIONB30BAHMS KOMITBIOTEPHBIX TEXHOJIOTUI CTYICHTBHI,
B TOM YHCJIE HHOCTPAHHBIE, AKTUBHO B3aMMOJICHCTBYIOT C TIPETIOABATEISIMH HE TOJIBKO P OYHBIX
BCTpEYax, BO BPEMsl ayIUTOPHBIX 3aHATUI U BHEAYAUTOPHBIX MEPOINPUITHI, HO M JUCTAHIOHHO.
B otnuue ot 001ieHus 10 3eKTPOHHOMN NOYTE, MEPENNCKA B COLUATBHBIX CETIX U MECCEHIKEPaAX,
Kak MpaBuiIo, He TpeOyeT YeTKOM CTPYKTYphI COOOIIEHNH (KaK B CITy4ae ¢ HIEKTPOHHBIMH MTHChMa-
MH, B KOTOPBIX 00s3aTeIbHBIMH 3JIEMEHTAMU SIBJIAIOTCS IIIANKay MHUChbMa, 00pallieHe, OCHOBHOM
TEKCT, MOJANNCH) U XapaKTepU3yeTcss HepOPMaIbHBIM XapaKTepOM KOMMYHHKALIUH, ITPU KOTOPOM
AUCTAHINA MEXIy PeroaBaTesieM 1 00yJarouMcs cokparnaercs. JJanHbIi MaTepua mo3BojseT
B HanOoJIee MOTHOM 00BEME TIPOBECTHU UCCIIEIOBAHKE MIEPCOHATEHOTO HHTEPHET-TUCKYPCa TPETo-
JaBaTeNsl PyCCKOTO SI3bIKa KaK MHOCTPAHHOTO, 3aTPAaruBasi U €ro JIMHTBOMETOANYECKUI acleKT —
KOPPEKTHPOBKY OLIMOOK, JOMYIIEHHBIX CTyAEHTaMH B Xofie mepenucku. Jlanee npeacTaBisercs
1enecooOpa3HeIM 000CHOBATh BBIOOP JTaHHBIX MECCEHIKEPOB M COIHMANBHON CETH B KauecTBE
MCTOYHUKA MaTepuaa.
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ConnanbHas cetb «BKoHTakTe» sBisieTcs camoii nomynsipHoii B Poccuiickoit @enepayn u B
HACTOSALIEE BPEMs JOBOJIBHO AKTHMBHO HCIIOJNB3YETCS MHOCTPAHHBIMH CTYACHTAMH, KEJIAIOLIUMH
001IaThCsl ¢ HOCUTENSMU PYCCKOTO SI3bIKA, CIETUTh 38 HOBOCTAMU PA3IMYHbIX COOOIIECTB U T. .
MHorue yuanmecs 100aBISIOT B Apy3bs CBOMX HpernoaBareneil, 4To0bl UMETh BO3MOKHOCTh Obl-
CTpO CBsi3aThes ¢ HUMH. Telegram siBisieTcs OHUM M3 HauOOJee MOMYNSPHBIX TPHIOKEHUH IS
OsicTporo oomeHa coobmienusiMu B ctpanax CHI, B wactHocTH, Y30ekucrane u TypkMeHHCTaHE.
Taxum oOpa3om, nepemnucka ¢ y30eKCKMMH U TYPKMEHCKUMH CTyJieHTaMu, oOyyatorumucs B PITTY
M. A. U. Tepuena, npenmyiiecTBeHHO BeaeTcs B 1aHHOM Meccenxepe. WeChat npencrasnser
co0o¥l KuTalickoe MOOMIIBHOE TPUIIOKEHHE, 00beIMHsIoNIee B cede (pyHKIMI MECCEHKEpa, CO-
LMAJIBHOW CETH U IUIATEKHOU CUCTEMBI. [IaHHOE IPUIIOKEHNE NHTEPECYET HAC, B TIEPBYIO 04EPEb,
KaK MECCEeH/Kep, KOTOPBIM €KEeTHEBHO MOJIB3YIOTCS BCe KuTaiickue ctyneHtsl. Oomenue B WeChat
croco0CTByeT OBICTPOH Hepeaaye nHMOPMAIMHY, B TOM YHCIE U LEIbIM TPYIIIaM WK AaKe Kypcam
WHOCTPAHHBIX CTYIECHTOB, MOJIABJISIONIEE OONTBITMHCTBO KOTOPBIX B IHCTUTYTE PyCcCKOTO SI3bIKA KaK
MHOCTPAHHOTO coCTaBystoT yyamumecs u3 KHP.

B uccnenoBanuu 3a1eiicTBOBaH METO[ LIEJICHANPABICHHON BHIOOPKU COOOIICHUM B COOTBET-
CTBHU C KPUTEPUSIMH PENPE3EHTATUBHOCTH:

— Hammuue ogHo n3 TMKC B nepcoHanbHOM HHTEPHET-IUCKYPCE IPENoaBaTels;

— HaJUyYKe JMHTBOMETOAMYECKOTO KOMIIOHEHTA B TeKCTOBBIX coobmenusax TMKC.

MeTon0510rn4ecKy0 OCHOBY MCCIIEIOBAHUS COCTABUIIM TAK)KE aHAJIN3 TIEAarOrn4eCcKoro B3au-
MOJICHCTBHUS, CPABHUTENBHBIN aHAIN3, METO/] IMCKYPCUBHOTO aHAIM3a, KOHTEKCTYalIbHBII aHAIH3,
JIMHTBOCTUJINCTUYECKNI aHAIIN3, CEMAHTUYECKUN aHAIIU3.

VuuTbiBas crienu(uKy aHAIN3UPYEMOTO MaTepuana (JMYHas MeperrcKa), JaHHOe UCCIeI0Ba-
HHME HOCHUT XapaKTep KauyeCTBEHHOIO MUJIOTHOIO MPOEKTa, Keiic-cTaau. Ero rmaBHOM LEsbro sBIIS-
eTCs He CTaTUCTHYEeCKOE (KOMMYECTBEHHOE) 0000IIeHNe, a BBISBICHHE TTyONHHBIX Ka4€CTBEHHBIX
MEXaHU3MOB MPArMaTHYeCKOr0 M JTMHTBOJUIAKTUYECKOTO B3aMMOICHCTBHS B THOPUAHOM IU(pO-
BOU cperne. Bee ydacTHHKM KOMMYHHKALMK ObUIM TIPEIBAPUTENHHO MPOUH(POPMUPOBAHBI O TENSAX
UCCIIeJIOBAaHUS 1 JaM CBOE HH(OPMHUPOBAHHOE COIVIacKe HA aHOHUMHOE UCTIONIb30BaHue (pparMeH-
TOB UX NEPENNUCKU B HAYYHBIX MyOIMKALIUAX.

Jlis BepruKamy KOMMYHUKATUBHBIX HHTEHIMH 00ydJatonmxcs B Mae 2025 royma Obu1 mpoBe-
JIEH CTPYKTYPUPOBAHHBIN MHUCbMEHHBIN ONPOC, B KOTOPOM MPHUHST yyacTHe 21 CTyJeHT-UHOCTpa-
Hell. AHKeTa BKJItouasa B ce0s 5 3aKpbIThIX BOIPOCOB ¢ MHOKECTBEHHBIM BEIOOPOM (HaIpaBIeHHBIX
Ha BBISIBIIEHHE LeIEH UCIIOIb30BAaHMUS COLMATIBHBIX MEINA) U 2 OTKPBITBIX BOIPOCA, HO3BOJISIOINX
CTyZIeHTaM B CBOOOIHOH (hopMe OmHrcaTh CBOM OTBIT OOIIEHHS C MperoiaBaTeNsiMi B ceTH. [1omy-
YEHHBIE JAHHBIE UCIIOJIb30BAIIUCH U1l TPUAHTYJIALMU PE3YIbTaTOB AUCKYPC-aHAIN3A.

HeoOxomuMo OroBopuTh M HEKOTOpPbIE OTPaHUYEHHS MPOBEAECHHOTO HCCIIEOBAHMUS.
Jlns aHanm3a ObUTM BBIOpaHBI TeKcTOBbIE cooOmenus 21 crymenta w3 KHP, Typkmenucrana
u BrerHama n 2 npenonasareneil. YpoBeHb BIAJICHUs PYyCCKUM si3blkoM — B1-B2. Ananu3s crpa-
TETWi MCIPABICHUs OIMOOK, PUMEHEHHBIX TPENOaBaTeIsIMU, HE BXOAWI B TIEPEUYEHb IIeNei
UCCIIEIOBaHUSL.

4. PE3VJIBTATBI U OBCYXKIEHHUE
Snpo mepcoHanbHOrO MHTEpHET-AUCKYpca By3oBckoro npenopasarenss PKU cocrasiser

00IIIeHNE YYaCTHUKOB KOMMYHHKAIIUH, 00J1aIAl0IINX aKKAyHTaMH (JTMYHBIMHU CTPAHUIIAMH ) B COIIU-
anpHOM cetn «BKonTakTey. B nanHOM citydae [uist aHanmu3a ObUM BRIOpaHBI TEKCTOBBIE COOOIIEHUS
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crynentoB u3 KHP (7 wenosek) u 1 npenonasarens. [lepron nadmronenus: centsops 2023 roma —
uronb 2025 roma. B mae 2025 rozma cpemyt CTYICHTOB-YYaCTHUKOB KOMMYHHUKAIIUK OBLT MTPOBE/ICH
OIPOC, PE3yNIbTaThl KOTOPOTO MIPUBEACHBI HUKE.

B ananusupyemom marepuane nepBuyHON Mozenbto Bbictynmaer TMKC co3nanust uHTEpak-
THBHOM KOMMYHHKaluu B couuaiabHoi cetn «BKontakte». Mexanusm coznanus TMKC cran-
JapTHBIHA, 00eCTIeueHHbI HHTEPHET-TUIAT(HOPMOI COLabHON ceTh. Kaxk bl 3 ceMu CTyIeHTOB,
obnajiarenp nepcoHanbHOro akkayHra Bo «BKonTakTtey, ormpaBui 3anpoc «J00aBUTh B Apy3bsi»
CBOEMY IperoaBaTelio. BaxxHo 3aMeTHTb, 4TO MEPCOHANBHBIN AUCKYPC 00Ia1aeT BRICOKOH cTere-
HBIO CBOOOJIBI B BEIOOPE KOMMYHHKAHTOB, B YaCTHOCTH, B COIMalbHOM cetn « BKoHTakTe» ampecar
MOKET TPUHATH WM OTKJIOHHUTH 3anpoc «J{00aBUTH B APY3bs», WK « YIAIUTH U3 MOAMUCIUKOBY.
B nanHOM citydae mpernojaBatesb MPUHSAI HE BCE 3asBKH, MOJAHHBIE OT CTYAEHTOB. [lomb3ysch
BO3MOKHOCTBIO OIPaHMYEHUS! OCTYNA HA JTMYHYIO CTPAHMILY, KOMMYHUKAHT OTKJIOHMII MPOCHOBI
TeX KOMMYHUKATOPOB-CTYJICHTOB, KOTOpbIE HE MPOSIBUIN YCEPIUs U 3aUHTEPECOBAHHOCTH B ay-
JWUTOPHBIX 3aHATHAX. B MEpBUYHON KOMMYHHUKAaTMBHOM CHTyallMM HE UCIOJB3YIOTCS aBTOPCKUE
TEKCTOBBIE COOOLIEHHUS, TOATOMY HElb3s OAHO3HAYHO TOBOPUTH 00 aBTOPCKOM MHTEHIMH. TeM He
MEHee, ONUPAsACh HA Pe3yJbTaThl ONIPOCa CTYIEHTOB-YYaCTHUKOB, MOXKHO YTBEPKIATh CIIEMYIOIIEE:
aBTOpCKasi MHTEHIIHS — YCTAHOBJICHHE HE(OPMAIBLHOTO KOHTAKTa C TIPEIO/IaBaTeIeM — BhIpaKeHa
sxcruuTHO (Puc. 1).

S 3apeructpupoascs(nack) Bo BKonrakre, 4To0b1

0 IMeTh TIpaKkTHKY B PYCCKOM SI3bIKE

0 HedopmaibHo 001IaThCst ¢ PYCCKUMU JPY3bIMU

0 HedhopmanbHo 00mIaThCs ¢ IpenoaaBaTessMu

O 3aBECTU PYCCKUX Jpy3eit

0 Moii oTBeT Hedghopmanvro obwamocs ¢ npenooasamensimu
Puc. 1. @paemenm popmul onpoca

Bce mocnenyronme aBTOpcKHe COOOIIEHHS KOMMYHHMKAHTOB B TEUEHHE BCErO IEpHOfa
HaOMIONEHNH HOCHIIM IBYCTOPOHHUIA XapaKTep, MM Pa3iTuIHyI0 HHTEHCUBHOCTD U PA3NYaIncCh
10 CTETICHU PETYISIPHOCTU. AHAIU3 COAEPKAHUS TO3BOJISAET CUCTEMATU3NUPOBATh UX B 3aBUCHMO-
CTH OT aBTOPCKOM MHTEHILIUH 110 TPEM THIIOBBIM MOJAEIISM:

* TMKC unpopmupoBanus;

* TMKC y6exnenus;

* TMKC noOy>xenus K JeHCTBHUIO.

[IpuBOzs pUMEPBI TEKCTOBBIX COOOLIEHUH IS KaX 0 MOJIENH, Mbl BbLIEISIEM UCTIPABICHUS
OIIMOOK, KOTOpPBIE JIeNaeT MPernoaBarelb B OTBETHOM COOONIeHNH. BaKHO TakKe OTMETUTh peak-
IIMIO a/ipecaTta Ha uchpasieHus. B nmpuseneHHsx Hike nmpumepax «C:» 0003HauaeT cooOIeHne
crynenta, «I1:» - coobmenue npenogasarens (cm. Tadmuiry 1, ocoOeHHOCTH TTyHKTYauu U opgo-
rpauu aBTOPOB COOOIIEHUN COXPAHEHBI).
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Tabanua 1. lpumepvr mexcmogwix coobuenuti u3 coyuanvhou cemu «BKonmaxmey

TMKC Muuuuarop KOMMYHHKAIMY - IpenogaBarelb  MHHIHATOP KOMMYHHKALMH - CTYICHT
HH(OPMHpPOBAHNUS I1: {o6psrii Beuep, T. Kak Bame 3noposse? Ecte C: JloOpsiit nens, U. B. S ucnpasun 1,3,6.
Temmeparypa? I1: To6perit nens. [TocmoTpro B Omkaiimiee Bpe-
C: Jlo6poe ytpo, U. B. Hem memnepamypa. MHe M3 3aBTpa HIIH B Cpey.
HY’KHO OYEHb XOPOLIO OTAbIXaThb. 5 ycTa. C: Xoporto. B amom nedene y MEHs €CTb 3a4€Thl U
[1: Hem memnepamyper - npasuivto. J1a, Bel 9K3aMeHBI. [109TOMy TONBEKO CMOTY MPOIOIIKATE B
MHOTO 3aHHMaeTech. Bam Hano Habpatses cui, CIIeTyIOIEM MOHE/ETbHIUKE.
310poBbs — 0. 3a BaMu XOpOIIO yXaKUBAET, 5 I1: Tlonsarro. [lpaBunsno: Ha amoii nederne... 6
yBEpCHa. Ce0yIouull NOHEOCTbHUK.
C: 10. 3abonena m3-3a pabotel. Hem memnepa- C: Jla.
myphL.
TMKC I1: TTonnmacere, T., B cruxotBopenun «ropoput»  C: Xopormo. Criacu6o 3a sauty 3ameuanuro. [Ipo-
y0exneHust noru0mmii 6oer. BHavase oH KHBOM, cpaXkaeTcsl, BEPIO U HCIIPABIIIO.

a [OTOM €ro YOUBAIOT. «3Be31a npsaMo 1oz cepa- 11 Baww sameuanus —paBUIbHO!
1e» -- 9TO Myls1. DTOT MOMEHT o4ueHb BaxkHbIiH. Ero  C: Cnacu6o 3a sawu sameuanus!
HaJI0 OKA3aTh MHTOHALUEH.

C: Ilonsn.

C: Cracu6o 6onbuuoi.

I1: [IpaBmibHO: criacu6o Horvuioe.

C: 4 ciyuaiino ommbes. Cracu6o Bam 3a ncrnpas-

JICHHE.

TMKC I1: 51 mocmotpena. Bee xopomro. Hano caenars C: Korna BbI e30ume B Kurait? I 8 Kurae xay
no0y:kaeHus K AeiicTBHIO  mocnenuuii craiin «biaromapro 3a BHUMaHKE!» Bac. [laaiire!
W npouuraiite TEKCT JOKIaa TP pa3a BCIyX I1: Korna Bel noedeme B Kuraii? -- Tak paBmIbHO.

MPOBEPBTE yAapEHHE B HE3HAKOMBIX cioBax —3T0  C: Korma Bel noedeme B Kuraii?
BIIMSIET HA OLIEHKY.
C: Xopomo!

C mparMaaMHTBUCTHYECKON TOUKH 3PEHHS 0COOBIM MHTEPEC TPEACTABISIET CTPATETHs KOPPEK-
I OIIMOOK, KOTOPYIO MCTIONB3YET MpernoaaBaTenb. Bo3HUKaeT OUeBUIHBIN POJICBON KOH(IUKT —
MECCEH/IKEPhI MPEAIONaraT «rOpHU30HTAIBHOEY, HeopMaibHOe OOIIEHHE, TOTa KaK UCIpaB-
JIEHUE OIIMOOK SBIISIETCS aTpUOyTOM «BEPTHKAIBHOT0» MHCTUTYIIMOHATILHOTO AUCKypca. AHAIN3
TIOKa3bIBAET, YTO JIIS CHATHS ATOTO TPOTHBOPEUUS TPETOIaBaTel b akKTHBHO MPUOETaeT K cTpare-
TUSM TIO3UTUBHOM BEKJIMBOCTU M «COXPAHEHUS JIMIA» coOeceqHrKa. Bo-TIiepBbIX, HCIOIB3YeTCs
UMIUTMIATHAS KOPPEKIIUS, KOTJia MpernojaBareb HE YKa3bIBaeT Ha OMIMOKY MpsMo, a nepedop-
MYJIHPYET MBICIIb CTY/IEHTa B MPAaBUJIBHOM BHJIE B CBOEH OTBETHOM perutnke, Hanpumep: C: «Hem
memnepamypa» > . «Hem memnepamypwi - npasunvhoy; C: «6 credyroujem noHeoenbHukey >
IT: «6 credyrowuii nonedenbHUK Y.

Bo-BTOpBIX, SKCIUTMIIMTHBIE MCIPABICHHS CMATYAIOTCS MapKepaMH SMIIATHU U OOOIpEHUs
(narmpumep: «Hudero crpairHoro, st IpocTo ucnpabuiny). Takas mparmMaTuyeckas TaKTUKa MO3BO-
JIET COXPAHUTh HE(POPMAITbHBIHN, TOBEPUTEIBHBIN XapaKTep OOIIEHNUS, peann3ys Py 3TOM o0pa-
30BaTeNILHYIO (MIEPIOKYTHBHYIO0) (YHKIHIO 03 pUCKa IEMOTHBUPOBATH MHOCTPAHHOTO yYaIIerocs.

[TonpoOHbINA aHATN3 TEKCTOBBIX COOOIIEHHIA TIOKA3bIBAET, UTO MbI HE BO BCEX CIIyUYasx MOXKEM
BBIJICJIUTH €IMHCTBEHHYIO aBTOPCKYIO MHTEHIMIO. Halle MHTeHIIMI HECKOJIBKO, HO OfIHA SIBJISETCS
JOMUHUPYIOIIEH B TOW WM MHOM Mojenu. OHaKo BayKHA, HA HALI B3IV, BO3JIEHUCTBYIOIIAs HH-
TEHIIMS aJpecaHTa-MpernoaaBarels, IejIeHanpaBIeHHO UCTIPABISIONIETO TPAMMATHYECKHIE OTHOKH
azpecaroB. B 0TBETHBIX COOOIIEHUAX BCE CTYICHTHI HEMU3MEHHO ONaroapsT W BHOCST UCTIPaBIIE-
HHS B TIEPEIAaHHOE paHee TEKCTOoBOE coolrenue. JlanHHoe HaOMoaeHne T03BOJISAET HaM TOBOPUTh
0 TIEPIIOKYTHBHOM, B JTAHHOM CITy4ae JTMHTBOUAAKTHUECKOM d(h(eKTe, BOSHUKAIONIEM B THIIOBBIX
MOJIENSIX KOMMYHHUKATUBHBIX CUTYaIMi TUCKYpCa COLMAIbHBIX MENA.

OO600IIEHHBIN PE3yaBTaT OMpOCca CTYJICHTOB-YYaCTHHUKOB KOMMYHHKaIuu Bo «BKonTtakre»
MO3BOJIAET MPUHATH K 3aKIFOYEHHIO, YTO MHTETPATHUBHBIA XapakTep AUCKYpca COIMAIbHBIX Me-
7I1a, B KOTOPOM MPHUCYTCTBYET KAaK MEPCOHANIBHBIN, TAK U HHCTUTYLIMOHAIIBHBIN, B HAIIEM CIydae

104 [nckypc npodeccnoHanbHom KommyHuKaumm Ne8-2, 2026
ypc np Y|



Original article Vladimir A. Botin, Irina V. Malyavkina

00pa3oBaTeIbHbIN, TUIT UCKYpCa PACIIUPSAET AUAAKTHYECKOE BO3ACHCTBHE apecaHTa-IpernoaaBa-
TEJIs, OIHOBPEMEHHO MOBBIIIAS PEUEBBIC HABBIKU PYCCKOTO SI3bIKA a/IPECAHTA-CTY/ICHTA.

[TomMuMo aHanM3a TEKCTOBBIX COOOLIEHNH, BRIOPAHHBIX U3 IEPENUCKU MEXKITY TPENo/jaBaTeIeM
¥ CTYJICHTaMu B colianbHoi cetu « BKoHTakTe», Hamu Takxke ObUTH IPOaHAIN3UPOBAHbI COOOIIE-
Hus u3 MeccermkepoB WeChat u Telegram, obmagatonux cBoei crienugpuKoi.

B omnune ot counanbHoi cetn «BKoHTakTey, B KOTOPOil CTYI€HTBI PETUCTPUPYIOTCS 110 Ke-
JIaHUIO, CBA3aHHOMY C MOTPEOHOCTBIO B OOIEHUH C HOCUTEIISIMU PYCCKOTO SI3bIKa, B TOM YHCIE C
TpernojaBaressamy, nepenucka B Mmeccenmkepax WeChat u Telegram 1i1st HFHOCTpaHHBIX CTY/IEHTOB
SBISIETCS OOJIEe MPUBBIYHBIM CTIOCOOOM OOTIEHHS C YWICHAMHU CEMbU U JIPY3bSIMH.

Telegram siBnsieTcst oHUM 13 HauOoIee TOMY/SAPHBIX MPUIOKEHUH 1711 OBICTPOro 0OMeHa co-
obmmenusamu Ha Tepputopun Poccuiickoit @eepaliiyu, moIToMy €ro UCHOIb30BaHUE YI00HO U MPH-
BBIYHO Kak MHOTUM cTyaeHTaM (ocobenHo u3 crpan CHI), tak u ux npenopaBatensm. WeChat
HpeJICTaBIsIeT co0oi MmomynsipHoe MHOTO(YHKIMOHATIbHOE npriiokeHne B Kuraiickoir HapoxHoit
Pecny6mnuke, mogasnstoree OOJIBIIMHCTBO KUTENEH KOTOPOH UCHOB3YIOT €10 €XKEIHEBHO HE TOJb-
KO /U1 OOILEHHs, HO M JUISl OILIAThl MOKYIIOK, BEAEHUS JIMYHON CTPAHUYKH 110 aHAJOTHHU C COLU-
aJTbHBIMU CETSAMH, UTp U 1p. Takium 00pa3oM, MOKHO KOHCTaTUPOBaTh, YTO MpuMeHeHne Telegram
u WeChat B xonTekcTe npenogaBanus PKU 1 koMMyHUKauny MexIy y4aIluMICcs ¥ IPEno/IaBaTes-
MH SIBJISieTCS BeCcbMa 3(D(PEKTUBHBIM: CTYICHTHI C TOTOBHOCTHIO T0OABIISAIOT MPEToiaBaTesieil B KOH-
TaKTbl, YaCTO 00pAIAIOTCS K HUM KaK 10 YYEOHBIM, TaK U 110 Pa3IndHbIM ObITOBBIM Bompocam. Mc-
TOJIb30BAHKE ITAHHBIX MECCEH/IKEPOB CIIOCOOCTBYET O0s1ee OM3KOMY U IOBEPUTEIILHOMY OOIIEHHUIO
MEXIy CTyIeHTaMH U TipernoaaBareneM. OTMETUM, 9To caM (haKT MCTIONB30BAHMUS MPETIOaBaATEIEM
npuioxenns WeChat MoJkeT 3anHTepeCcoBaTh KHTAMCKHUX CTYICHTOB M PACTIONOXHUTH €T0 K HIM.

B 1o Bpems kak B coumanbHoi cetn «BKoHTakTe» y mpenopasarens ecTb BO3MOKHOCTb J0-
0aBUTb CTYJIEHTA B Ipy3bsl WM OTKJIOHUTH 3asBKY, J00ABJIECHHUE CTYAEHTOB B KOHTAKThl B MECCEH-
mxepax WeChat n Telegram mpoMcXOquT OTHOCHTEIBHO «HE3aMETHO» Ul YYACTHUKOB KOMMY-
HUKAIlIK, COXPAHSS MPU 3TOM BO3MOXKHOCTBH OBICTPOM CBSI3U MPU HEOOXOMMMOCTH. B HEeKoTOpBIX
CIyyasx MperoaBaresib MOXKET MONPOCUTD «I00aBUTHCS» K HEMY B KOHTAKTbI HE BCEX CTYJICHTOB
OTpeJIeTIeHHOM TPYMIbI, a 3-4 4enoBek, 4ToObl, C OAHOM CTOPOHBI, OBITH HA CBSA3U C TPYIIOWH, a C
JPYTO CTOPOHBI, N30€KaTh MEPEN30bITKA HOBBIX UMEH B CIIUCKE JIMYHBIX KOHTAKTOB, YTO MHOT/A
MOXET 3aTPYJHUTH OBICTPBIM TOUCK HYKHOTO KOHTAKTa. Taxke BaKHO OTMETUTDH TO, YTO B MEC-
CEHJDKepax MpernogaBareiy, B 0COOEHHOCTH, KypaTophbl CTYIEHYECKHUX TPYII ¥ KypCOB CO3AIOT
oO1ye JaThbl, B KOTOPHIX MOYKHO OMEPaTHBHO JOHECTH J0 BCEX CTYAEHTOB MH(OPMAIHNIO UK 00-
CYIUTH Kakue-mu00 Bompochl. [Ipu 37TOM mepcoHaIbHbIN HHTEPHET-ANCKYPC MPETIOABATENS TAKKE
(yHKIMOHHUPYET B IOTHOW Mepe B paMKaX JTMYHOM MEPETUCKHU CO CTYACHTAMH.

Jlns ananuza ObUTM 0TOOpaHbI TEKCTOBBIE cooOIieHus 14 crynento u3 Kuras, Typkmenu-
craHa u BreTHama, nmosyueHHbIE B epuo ¢ KoHIa aexaodps 2024 r. mo utonb 2025 r. O6umit 0obem
coobmmennii — 664 cnosa. B kaxaoM mpumepe KypcuBOM BbIJIETICH JTMHIBOUAAKTHYECKUI KOMIIO-
HEHT: oImuOKa, JOMyIIEHHAs CTYACHTOM, HCTIPaBICHA MPEToaBaTeieM B OTBETHOM COOOIICHUH
nubo 6e3 mpsAMOro yKazaHust Ha Hee, JTM00 ¢ MPSIMbIM yKa3zaHueM Ha ouoKy. Kak u B cirydae ¢ mpu-
Mepamu U3 couuanbHol cetn «BKoHTakTey, Mpu paccMOTpeHHH COOOLIEHUH U3 MECCEHIKEPOB
Telegram u WeChat nepsuunoit mogensto okazanach TMKC co3nanus HHTEpakTHBHON KOMMYHH-
kanuu. Kak mpaBuiio, cTyaeHTsl, 100aBISACh B KOHTAKTHI, OTIIPABISIIOT COOOIIEHNS, COIEpKAIINEe
TOJBKO (paMIIMIO U UMS (Hale Bcero Tak jenaior crynenTsl u3 KHP) mubo neGonbuioe mpen-
JI0OXKEHUE C MPUBETCTBUEM. AHAIN3 COZIEPIKaHMs COOOLIEHUI M COAEPKAIMXCS B HUX aBTOPCKUX
WHTEHIIUH TI03BOJMIT PACTIPEISITUTH UX MO TPEM TUTIOBBIM MOJIEISIM KOMMYHHUKATHBHOM CUTYaIIUH:
TMKC undopmuposanus, TMKC yoexnenus, TMKC noOyxaeHuns K 1eiCTBHIO.
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Opmrleaanaﬂ cTatbA

B npuBenennsix Hiwke npuMepax «C:» obo3HauaeT cooduienue cryaenta, «I1:» - coobuieHne
npernofasarens (cM. Tabmuiy 2).

Taomuna 2. [Ipumepsr mexcmoswvix coodujenuti uz meccenoxncepos Telegram u WeChat

TMKC Muunuarop KOMMYHHKAIUY - Ipenogasartelb  MHHIMATOP KOMMYHHKALMM - CTYIEHT
uHdopMHpoBaHUs I1: 3npaBctByiite! Y Hac 3a4eT B cpemy. C: <CTyHeHT mpHCal CKPUHIIOT PaCTIHCAHUL>

C: Byner 1t 6cmynumenvhblil 9K3amen 6 Koiieddc — 3aBTpa 3TU JABE napsl 6Y0VmM HAX0OUMbCS 8 PAZHBIX

OUYEHb CIIOKHBIM? mecmax?

I1: Het. Bol yunrecs 6 ynusepcumeme, a me 6 kon-  11: 31paBcTBYiiTe, 1a, HEKOTOPBIE 3aHAMUSA NPOXO-

sedoice. Imo He IK3amMeH, mem boiee, He 6cmynu- — Osm B TIIaBHOM Kopityce Ha Moiike.

menbHbll. Y HAC MPOCTO 3a4eT.

I1: 3apasctByiite! Hammmmre, noxanyiicta, korqa  C: 3apaBcTByiite! 13-3a mpoOOK U AOKIUBEIX

cTyzeHTs! Bameil rpynns! npuenyt B Poccuto. JHEH MBI MOKEM OIO3J1aTh B LUKOY.

C: 3npascTByiiTe! <umeHa cryneHtoB> Bee Tpoe  II: 3xpaBcTByiiTe, B LIKOILY HE HY)KHO IPUXOIUTD.

npubsLiu B Poccuto 23 despans. [Ipuxonure 6 yrusepcumen. Xoporuo, s MOT0XKIY.

I1: Xoporo, cnacu6o! «IIpubydym» - Gyayiee

BpeMS HYKHO.

C: Cacubo 6omnpmroe!

I1: 3npasctByiite! C: Vsaocaemas b. B.! Mens 30ByT <...>, rpynna 4,

14 nrons y Bac ecTh 3a4€T 10 YpOKy <...> s KaIUISI0, TI03TOMY X049y HOIPOCHUTB Y Bac CErofi-

B nensb 3auéTa HYKHO 00513aTEIBHO BHIOTHUTD He oTmyck. Xopomrero aus! C yBaxkeHuem, <...>.

tecT. Konosoe cioBo 53. I1: 3npasctByiite! Xoporo, He Goseiite. Tonbko 5

C: 3npascTByiiTe! Panple HaM cka3aiu, 4To 3TO He «ysadicaeMasy, a «y6alcaemvlily.

HeoOs3aTeNbHO. DTO UCHUILIIHA MO BBIOOPY. C: Bonpmioe criacu6o)

I1: [Ta, HO, K coxxasieHuo, CuTyalus momMersuiace.  [1: W myumie oOpammarscs «B. A.», 6e3 pamuinm.

3aBTpa OyzeT IpoBepka, II0ATOMY HyXHO 00s13a- C: Xaxaxa XopoIIo

TENBHO BBINOJTHUTH TECT BCEM CTYACHTaM!

C: Sl yxe crenai 3TOT TeCT HaM HaJI0 UOmu 8

yHusepcumeme?

I1: Her, 6 ynusepcumem npuxooums ne HygicHo, 3T0

HYXKHO CJIeNaTh JUCTaHIKOHHO, B Moodle.

I1: 3mpaBctByiiTe! CraxuTe, MOXKANyHcTa, Iie C: DM oceHblo s nepeexan 6 cems epynn. Ceifaac

ceifyac cTyneHt <...>? s B CEMM IpyIIax.

C: On yxe npuexain. Ha npownom namuuyy. I1: «Ceiiuac 5 6 cedbmoii epynney. Tak IPaBHIBHO.

I1I: TIpaBunbHO «B npowinyto namuuyyy. Wnu «8 rpynme 7».

C: UzBunuTeE. C: Xopomo!

IT: Higero cTpaisoro, st IpoCTo HCNPABHIL. C: <crynent npucinan ¢pororpapum, cHiTbC B BbI-
oopre> [lepBrie Be poTorpaduu — 910 20pOdoK
mexooCIyHCUBAHUA.

I1: 3npasctsyiite! [louemy copodok mexobcrysicu-
sanus? Omo Buibope. Criacubo! 3ameuarenbHble
¢ororpadun!
C: IloToMy 4TO B KUTAHCKUX COLUAIBHBIX CETAX
JTIOIH HAa3BIBAIOT €0 TOPOZIOM TEXOOCITY KHBAHHS
UM GUHCKAM TOPOZIOM.
I1: Ionsn.
TMKC I1: 3npasctyiite! Bam Hyx)HO 3aBTpa o0s3atensHO  C: 3apaBCTBYiTE, TOMOTUTE, MOXKAITYHCTa, OTpe-
yoexaeHust 3alTH B JIEKaHar. JaKTUPOBATh CITHCOK UMEH. 3aBTpa 5l HE CMOTY

C: KabuHer nexaHata HAXOIUTCS Ha BTOPOM 3TaXe NpPHUITH. MHE HY)KHO TOTOBUTBCS K IMAHYE6ANLHOCO

TIKOMBI? BO BTOpHUK. Criacu6o Gonpiioe.

I1: [a, Ho He wkonvl, a ynugepcumema. Uncturyra I1: 3xpaBctByiite! BaM Hy)KHO TOTOBUTBCS K M aH-

PYCCKOTO s3bIKa Kak HHOCTpaHHOro. KaOuHeT 23.  yesanvHoMy gvicmynienuio?

IT: 3npaBctByiiTe! Y Bac ectb kakue-HHOYab Mpo-  DTO MeponpusTHe 00s3aTeIbHO IS BCEX CTYICH-

OmeMbl co c/raueil akaeMHIeCcKol pasHUIIBI? T0B! CIIHCKH NPOBEPSIIUCH U YTBEP)KAAIUCh.

C: JloOpstit iens! MHe Hy)KHa OLlEHKa 32 3TOT V3BHHWTE, HO HUKAK HEJb3s 3aBTPA MPOITYCKATh.

TPEIMET, HO 51 He MOTY CBs3aThes ¢ yuumenem. Yto  C: ma, s mpumy 3aBTpa

1 JOJDKEH Jieath? I1: Cnacu6o 3a nonumanue! Jlo 3aBrpa!l

I1: Bam Hy»HO NPUATH B I€KaHAT, OHU TIOMOTYT *mvt omuocum dannwii npumep k TKMC yoesxncoe-

CBSI3ATHCS C npenodasamenem. HUSL, NOMOMY YO ABMOPCKAs UHMEHYUs Npenooa-
samens (TKMC ybexcoenus) sozoonadana

TMKC I1: 3apasctByiite! [loxanyiicta, cpouno mogoiau- C: DT0 COCTABNEHHBIA MHOM IUTAH COIEPIKAHUS

no0y:KAeHHs K /1eiicTBHIO

Te B MEXIyHAPOIHBIN OTHE.

C: Ornpassiics B Kazauw, 6, BepHO?

I1: [{a. Bam HyxHO ToiiTi Ha Kasauckyro yauyy,
oom 6, te Bbl Obln ceronus.

JUccepTanyy. MoxKeTe JU BBl IPOBEPUTH €I0 HIIH
TPEIOKUTH KaKHe-JIM00 peKOMEHIaIHH?

[1: 3npasctyiite! Bel mumete He Ouccepmauro,
a ounnomuyio pabomy Ha 4 kypce. Unun BKP —
BBINYCKHYIO KEATUDUKAYUOHHYIO pabomy.

C: Jlunnomnas paboma.
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Takum 00pa3oM, MbI BUMM, YTO B TIPOAHATM3UPOBAHHBIX MPUMEPax BCTPEUYAIOTCS Pa3sHOO-
Opa3sHble OIMOKHK: Iekcuueckue (MHOTUE CTyaeHThl 3 KHP mumnyT «ikomay, «KoJienky BMeCTo
KYHHBEPCUTET», «IUCCEPTALUSD BMECTO «KypcoBas paboTa» WM «IUIUIOMHAs paboTa» u T. IL.),
rpaMMaTHyYecKKe U Ipyrue. 3aaua nmpenogaBareis — BOBpeMs UCIPABHUTh MX, TEM CaMBIM CIIOCO0-
CTBYS COBEPIIICHCTBOBAHUIO PEUCBBIX HABBIKOB YYUAIIUXCS M HCTIONB3YS 3IEMEHTBI JINHTBOTHIAKTH-
KM B OOILCHUH B MECCEHDKEPaX B paMKax MEPCOHATBHOTO MHTEPHET-TUCKYpCa.

ABTOpaMu OBLI POBEJICH ONMPOC CTYACHTOB-YYaCTHUKOB KOMMYHHKAIUH. [ [pUBOIMM HECKOIb-
KO XapaKTePHBIX OTBETOB:

«BKonmaxme nomozaem mme noooepiucueams KOHMAaxKm ¢ Opy3vimu, Oblmb 6 Kypce HOBoCHell,
a Makoice YIyuuanms c60U HABbIKU PYCCKO20 A3bIKAY,

«A 3apecucmpuposanacy 60 BKonmaxme, umobwvl Hepopmanvro odwamucs ¢ npenodagame-
JAMUY,

«A 3apecucmpuposanace 60 BKowmakme, umobvl HepopmanivHo odwamvcs ¢ pyccKumu
OpY3bAMIUY.

5. 3AKUIIOYEHUE

B coBpemenHno# rubpuaHOi Moaenu 00ydeHHs MeJarornIecKuil UCKypC MPEACTABISET CO-
0oii He mpocTo cepy oOMeHa MHMOpPMAIKEH, HO TPEXKIEC BCETO TEPPUTOPHIO METArOTHUECKOTO
HOBATOPCTBA, I11e (OPMUPYETCS U Pa3BUBACTCS IMYHOCTH oOyyaromerocs. Takum oOpasoM, yueo-
HBII IpOLECC MPEACTAaeT KaK COBMECTHAS M ILIEJICHAINIPABICHHAs MeJarorndyeckas AesTebHOCTD
npenonasarens PKU u cTynenrta, HanpasineHHas Ha TpaHC(HOPMALIMIO JIMYHOCTH MOCIEAHET0, [71e
KaXKJIbIil SJIEMEHT B3aUMOJICHCTBHUSI — OT PEUEBBIX HOPM 10 BbIOOpA METOAOB OOYyUYEHHS — CITYXKUT
€MHOM LIEJIU: BCECTOPOHHEMY PAa3BUTHUI0 MHOCTPAHHOIO YYalIErocs B KOHTEKCTE COBPEMEHHBIX
TpeOOBaHUI K BBIYCKHUKY POCCUICKOTO yHHBepcuTeTa. B koHTekcTe nndpoBoil megaroruueckon
CpeJibl BaXKHOM CTAHOBUTCS HE TOJIBKO CEMAHTHYECKas COJEPKaTeIbHOCTh CAMOT0 PeueBoro coob-
IIEHUS], HO U €r0 JIEKCUKO-IpaMMaTHyeckoe 0popMiieHIe, KOTOPOE BBICTYIIAET B POJIM HHCTPYMEHTA
17151 JOCTUKEHHSI IOCTABJIEHHBIX 00pa30BaTe/IbHbIX 33/1a4. JTO, B CBOKO OYEPE/b, OAPA3yMEBACT
ruOKoe ¥ OCMBICTIEHHOE TIPUMEHEHHE HOPM JIUTEPATYPHOTO S3bIKa ¢ Y4ETOM HOPMATHBHO-CTHIIH-
CTHYECKUX TPeOOBAHMI COBPEMEHHOTO PYCCKOTO si3bika. OOIIeHNEe B paMKax COMATBHBIX MEIHa
nos3BossieT npenoaanarento PKU coxpanuts HeoOXoquMblii 6anaHc MEXLy CTPOTHMMH aKaJeMuye-
CKHUMH PErIaMEHTaMH U aJAITUBHOCTHIO BUPTYAJIbHOIO B3aUMOJICHCTBUS MEXKY YUaCTHUKAMHU 00-
Pa30BaTENIBLHOTO MPOLIECCa.

[IpoBeneHHbBI AUCKYPCHBHBIM aHATM3 THUIOBBIX MoOjened MpodecCHOHATbHON HHTEPHET-
KOMMYHHKAIMU TIEPCOHAIBHOTO JUCKypca npenonasarens PKI BbIssBUI Hanuuue ONpeiesieHHOro
JIUHTBOMAAKTHYECKOTO MOTEHIIMANA B 0OMEHE TEKCTOBBIMHU COOOIICHUAMU MEX/y MpernoaBare-
JIEM U MHOCTPAHHBIMU CTyAeHTaMu. Kak nmepcoHanbHbIA TUCKYpC, OH JIMUHOCTHO-OPHUEHTUPOBAH
U HaIleJIeH Ha HeopMabHOE OOIIEHNE YUYACTHUKOB, HO B TO %€ BPEMS CTaTyChl YYaCTHHKOB U3-
HayaJbHO OMpPEAENIeHbl MHCTUTYLIMOHAIBHBIM 00pa30BaTeIbHbIM AUCKYpCcOM. IHTerpaTuBHbIN Xa-
paKTep AUCKYpCa COLMANBHBIX ME/IMA paCIIMpsET 00ydarolee BO3EHCTBHE IPEMNOaBaTes Ha CTy-
IeHTOB. Bo-TIepBbIX, MpernoaaBaTenb-aipecanT JEMOHCTPUPYET 00pa3ell MpaBUIbHON MICHMEHHOM
peun, BO-BTOPHIX, MPENOIaBaTENb-aAPECAT MOMYIaeT BOZMOKHOCTD UCIIPABIATh OIIMOKH B MHCH-
MEHHOM pe4r CTYAEHTOB BO BHEAYIUTOPHOE BpeMs. B ncciemyemom Kopiyce KOMMYHHKAaTUBHBIX
aktoB mpeobOnagaror TMKC undopmupoBanus 1 TMKC nmoOyxaenus x aeicTuro. JIMHTBOIH-
TaKTUYEeCKasi CTPAaTerusl UCTPABICHHS 00HAPYKIJIa TPU3HAKA KOMMYHUKATUBHON TPUEMIIEMOCTH
B IIPOAHATM3UPOBAHHBIX AMU30/1aX, T. K. THOCTPAHHbIE CTYIEHTHI POSBIISIIN 3aMHTEPECOBAHHOCTD
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B He(hopMabHOM OOIIEHNH C TPEToIaBaTesieM U NCTIPABICHUH CBOMX OMMOOK. XOTs MOTY4ISHHBIH
PE3yIBTaT MOKHO CUUTATh TIPOSIBIICHUEM YaCTHOTO CITydasi, OH CBUICTENILCTBYET 00 00IIIel TeH IeH-
LUU: JIMHTBOJMAAKTHKA MO3BOJISIET MCIIOIb30BATh AUCKYPC COLMAIBHBIX MEIHA JUISl TIOBBILIECHUS
PEUEBBIX KOMIETEHIIMI HHOCTPAHHBIX YUYAIIUXCSL.

VCTenHbIN OTIBIT, MPHOOPETEHHBI HAMH B X0/ UCCIISIOBAHMS, PE/NONAraeT MpoJaoKEHNE

W3YYeHHUS JaHHOW TEMAaTUKH, a Takxke pekomenaaimu npenopasareasM PKU aktuBHee BKItoyath
CTY/IEHTOB B Ka4€CTBE YYaCTHUKOB IIEPCOHAIIBHOIO MHTEPHET-AUCKYpPCa NPEIOJaBaTeLs.
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ABTOpBI 3a5BISIOT 00 OTCYTCTBUM KOH(IIMKTa HHTEPECOB.

CIIUCOK JIMTEPATYPbI

. benosa E.B. CtpykrypHO-conepkarenbHble 0COOCHHOCTH OBITOBOTO KOH(MJIMKTHOTO JUCKYP-

ca : aproped. auc. ... kaun. ¢uion. Hayk : 10.02.19 / E. B. benosa. — Tseps, 2016. — 16 ¢c. —
URL:  https://www.dissercat.com/content/strukturno-soderzhatelnye-osobennosti-bytovogo-
konfliktnogo-diskursa/read (nara obpamenus: 19.05.2026).

. benornazosa E.B. INomuauckypcHocTh kak ocoOblii uccnenoBatensckuil Gokyc / E. B. be-

nornaszosa // M3sectust CankT-IleTepOyprckoro yHUBEpCUTETa SKOHOMHKH U (PMHAHCOB. —
2009. — Ne 3 (59). — C. 66—71. — URL.: https://elibrary.ru/item.asp?id=12946593 (nara 006-
pamenus: 19.05.2026).

. Topouesckuii A.A. Kareropuss MHTEpAMCKYpCHBHOCTH B HAay4YHO-AWJAKTHYECKOM TEKCTE:

Ha MaTepuae JEeKIUH Ha PyCCKOM U HEMELIKOM s3bIKe : aBTOped. HC. ... KaH[. (HUI0N. HayK :
10.02.20 / A. A. Topauesckuii ; Tromen. roc. yH-T. — Tromens, 2006. — 23 c.

. I'puroprea B.C. Jluckypc Kak 31eMeHT KOMMYHHKAaTUBHOTO MpOIiecca: MparMaJnHrBUCTHYE-

CKUI U KOTHUTUBHBIH acniekTsl : MoHorpadus / B. C. ['puropbeBa. — Tam0o0B : U3n-Bo Tamo.
roc. TexH. yH-ta, 2007. — 288 c.

. T'pumanoBuy E.A. HWHTepHeT-IUCKypc Kak OOBEKT JIMHTBUCTHYECKHX HCCIEIOBAHUN /

E. A. I'pumanosuu // ITyte B Hayky. O0pa3oBanue. [lenaroruka. — 2023. — Ne 48. — C. 159—
162. — URL: https://journals.psu.by/specialists_education pedagogy/article/view/5344 (nara
obpamenus: 19.05.2026).

. HanunoBa C.A. Tunonorus auckypca / C. A. Jlanunosa // I'ymaHutapHble, COLMAIbHO-

AKOHOMHYECKHE 1 oOmmecTBeHHbIe Hayku. — 2015. — Ne 1. — URL: https://cyberleninka.ru/
article/n/tipologiya-diskursa (nata oopamenus: 19.05.2026).

. duxux 3.P. O6 Mcnonb30BaHUM COLMANBHBIX ceTeil B oOpaszoBanuu / J. P. Jlukux // Jlnu-

HOCTb, CEMbs 1 00IIIECTBO: BOMPOCHI MEAATOTUKH M TICHXOJIOTHY : MaTepualbl X VI MexayHap.
Hayd.-mipakT. koH}. Y. [. — HoBocubupck : Cu6AK, 2012. — URL: http://sibac.info/index.
php/2009-07-01-10-21-16/2968 (nara oopamenus: 19.05.2026).

. Jloopockrnonckas T.I. Maccmenuitnbiii iuckype kak oobekt Haygnoro onmcanus / T. I Jlo-

Opockionckas // Hayansie Bemomoctr benropozckoro rocynapctBenHoro yauBepcurera. Ce-
pust: ['ymanutapusie Hayku. — 2014. — Ne 13 (184). — C. 181-187. — EDN: TFXGWT.

[inckypc npodeccmoHanbHON KoMmyHUKaumm Ne8-2, 2026



Original article Vladimir A. Botin, Irina V. Malyavkina

9. EdanoB A.A. Jluckypc coumansHeIX Meaua: K mpobneme uurepnperaiuu / A. A. EdaHos,
A. A. OcokuH // Bonpocsl Teopuu U npaktuku xypHanuctuku. — 2022, — T. 11, Ne 3. —
C. 509-527. —DOI: 10.17150/2308-6203.2022.11(3).509-527. — URL: https://cyberleninka.
ru/article/n/diskurs-sotsialnyh-media-k-probleme-interpretatsii (1ara oopamenus: 19.05.2026).

10.Kapacuk B.1. O tunax auckypca / B. Y. Kapacuk // SI3p1k0oBast TMYHOCTH: HHCTUTYLIMOHAJIb-
HbII U IEPCOHANBHBIN AUCKYypC : ¢O. Hay4. Tp. / mox pen. B. W. Kapacuka, I'. I. Capimkuna. —
Boarorpan : ITepemena, 2000. — C. 5-20. — EDN: VWHLIZ.

11.Kapacuk B.W. fI3b1k0BO# KpyT: TMYHOCTH, KOHLENTHI, quckype / B. W. Kapacuk. — M. : I'no-
3uc, 2004. — 390 c.

12.Kapuaena C.X. K mpobneme crparuduxaruu tunos auckypcea / C. X. Kapyaesa // Bectauk I1s-
TUTOPCKOTO FOCYIapCTBEHHOI0 JIMHTBUCTHYECKOTO YHUBEpcuTeTa. — 2009, — No 3. — C. 27—
30. — EDN: KZPRGB. — URL.: https://elibrary.ru/download/elibrary 13051345 25782906.
pdf (nara obpamenust: 19.05.2026).

13.Jlazunnna E.B. KomMmyHUKaTuBHAS KOMIETEHIMS B YCIOBUSX LU(POBHU3AIUHM KaK Xapak-
TeprcTHKa cyobekTa mudposoro odmectsa / E. B. Jlasununa // CoBpeMeHHbIE HCCIeI0Ba-
HHs comuanbHbIX mpoOmem. — 2022, — Ne 1. — URL: https:/cyberleninka.ru/article/n/
kommunikativnaya-kompetentsiya-v-usloviyah-tsifrovizatsii-kak-harakteristika-subekta-
tsifrovogo-obschestva (nara o6parenus: 19.05.2026).

14.JIytoBunoBa O.B. JIMHIBOKYJIBTYpOJIOTHYECKUE XAPAKTEPUCTUKH BUPTYaJIbHOIO TUCKypca :
monorpadust / O. B. JlyroBunoBa. — Bonrorpan : U3a-so BITIY «Ilepemenay, 2009. — 476 c.

15.MansaBkuna 1.B. MuTennnonanbHble MoieaH (pyHKIIMOHUPOBAHHUS (UHAHCOBOTO AUCKYpCa (Ha
MaTepuaje MeIUaTeKCTOB B chepe CTPaxoBbIX U OAHKOBCKUX YCIYT) : aBTOped. AHUC. ... KaH]I.
¢wunon. Hayk : 10.02.19 / U. B. Mansaskuna. — CII6., 2017. — 28 c. — URL: https://www.
dissercat.com/content/intentsionalnye-modeli-funktsionirovaniya-finansovogo-diskursa-na-
materiale-mediatekstov-v-s (nara obpamenus: 19.05.2026).

16.Mutsaruna B.A. Xanpsl nepcoHan»HOr0 HHTEPHET-UCKYPCa: KOMMYHHKATHBHBIE SKCILIMKA-
1 naHoctH / B. A. Mutsaruna, U. T. Cunoposa // XKanpet peun. — 2016. — No 2. — C. 105—
115.— DOI: 10.18500/2311-0740-2016-2-14-105-115. — URL: https://elibrary.ru/download/
elibrary 28278658 22890756.pdf (nara obpamenus: 19.05.2026).

17.Hecreposa H.I. JIunrBomMeToquueckue BOZMOKHOCTH COIMAIBHBIX CETE€H B OOyYCHUH PyC-
ckoMmy s13bIKy Kak uHocTpanHoMy / H. I. Hectepoga, JI. A. Tymanosa // SI3bIK 1 Ky/nbTypa. —
2021. — Ne 54. — C. 262-282. — DOI: 10.17223/19996195/54/15. — EDN: YTKMFH. —
URL: https://elibrary.ru/download/elibrary 46470123 64476754.pdf (mara oOpameHus:
19.05.2026).

18.Hedenor U.B. Ponb conmanbHbix ceteii B HGOPMUPOBAHUY JIMHTBOKYJIBTYPOJIOTHUECKON KOM-
nerenmu npu o0ydenun PKU / Y. B. Hedenos, E. B. Opreiko // JIMHrBOKY Ty pHBIE (heHO-
MEHbI B KOMMYHHKATHBHOM IPOCTPAHCTBE MOIMITHUYECKOTO PEruoHa : Matepuainsl I Mexy-
Hap. Hay4. koH(., PocToB-Ha-/{ony, 5—7 Hos0ps 2014 . — Pocros w//l., 2014. — C. 381-385.

19.0cHOBBI TeOpUU KOMMYHHKaIMH : yuyeOHuK / o pen. M. A. Bacunuka. — M. : [apnapuku,
2005. — 615 c.

20.Cno6nosa KO.H. Hekotopbie ocobeHHOCTH COBpeMeHHOT0 BoeHHOTo fuckypcea / FO. H. Cro6-
HoBa // BecTHHK MOCKOBCKOTO TrOCY1apCTBEHHOTO IMHTBUCTUYECKOTO YHUBEpcHUTeTa. [ ymaHu-
tapHble Hayku. — 2016. — Ne 12 (751). — C. 149-155. — EDN: QRSMAL.

21.CunexomnoBa I'B. KoMMyHukatuBUCTHKa Kak HpakTHYeCKas HAayKa: SMUCTEMOJIOIMYECKUI
acriekt / I. B. CunexonoBa // Hayunsle uccnenoBanus u pazpabotku. CoBpeMeHHasi KOMMYHH-
karuBuctuka. — 2014. — T. 3, Ne 2. — C. 4-7. — DOI: 10.12737/3444.

Professional Discourse & Communication Vol. 8 Issue 2, 2026 109



B.A. BoTuH, U.B. ManaBknHa OpurnHanbHaa ctaTba

110

22.CununpiHa FO.H. [uckypc u ero xoruutuBHble acnektsl / 0. H. Cununpina // CoBpemen-
HbIE MPOOJIEMBbI TUCKYPCHBHOU JEATENBHOCTH : KOJUICKTHBHAs MoHorpadus. — KpacHonap,
2010. — C. 9-42.

23.Cunnnsina FO.H. O knaccudukanuu THIOB JUCKypea (Ha MaTepuale aHTIInICKOTO U PYCCKOTO
s3pikoB) / FO. H. Cununpina, E. I. ABnpimesa / Becthuk Akagemun 3Hanumii. — 2014, —
No 2 (9). — URL: https://cyberleninka.ru/article/n/o-klassifikatsii-tipov-diskursa-na-materiale-
angliyskogo-i-russkogo-yazykov (mara oopamenus: 19.05.2026).

24 Vcauesa O.10. /luckypcHblil aHaIM3 TEKCTOB AUAIOTUYECKON MHTEPHET-KOMMYHUKALUY : aB-
Toped. auc. ... 1-pa dunoin. Hayk : 10.02.19 /0. 1O. Ycauea. — Enern, 2013. — 52 ¢. — EDN:
ZOTKQP. — URL: https://viewer.rsl.ru/ru/rsl01005531143?page=1&rotate=0&theme=white
(mara obpamenus: 11.07.2025).

25. Munuiuna JI.IO. KomnbrotepHo-onocpenoBaHHas KOMMYHHUKALUSL: IMHTBUCTUYECKUIN aCIEKT
anamm3a / JI. 1O. Iununuaa. — M. : KPACAH/T, 2010. — 296 c.

26.Bouhnik D., Deshen M. WhatsApp goes to school: Mobile instant messaging between teachers
and students // Journal of Information Technology Education. Research. — 2014. — T. 13. —
C.217.

27 Herring S. C. The coevolution of computer-mediated communication and computer-mediated
discourse analysis // Analyzing digital discourse: New insights and future directions. — Cham :
Springer International Publishing, 2018. — C. 25-67.

28.Manca S., Ranieri M. Facebook and the others. Potentials and obstacles of social media for
teaching in higher education // Computers & education. —2016. —T. 95. — C. 216-230.

29.Miangah T. M., Nezarat A. Mobile-assisted language learning // International journal of
distributed and parallel systems. —2012. — T. 3. — Ne. 1. — C. 309.

30.Xodabande I. The effectiveness of social media network telegram in teaching English language
pronunciation to Iranian EFL learners // Cogent education. —2017. —T. 4. — Ne. 1. — C. 1347081.

REFERENCES

1. Beloglazova, E. V. (2009). Polidiskursnost’ kak osobyi issledovatel’skii fokus [Polydiscur-
sivity as a special research focus]. Izvestiya Sankt-Peterburgskogo Universiteta Ekonomiki
i Finansov, 3(59), 66-71. https://elibrary.ru/item.asp?id=12946593 (In Russian)

2. Belova, E. V. (2016). Strukturno-soderzhatel’nye osobennosti bytovogo konfliktnogo
diskursa [Structural and content features of everyday conflict discourse] [Abstract of PhD
dissertation, Tver State University]. https://www.dissercat.com/content/strukturno-soder-
zhatelnye-osobennosti-bytovogo-konfliktnogo-diskursa/read (In Russian)

3. Bouhnik, D., & Deshen, M. (2014). WhatsApp goes to school: Mobile instant messaging
between teachers and students. Journal of Information Technology Education. Research,
13,217.

4. Danilova, S. A. (2015). Tipologiya diskursa [Typology of discourse]. Gumanitarnye, Sot-
sial 'no-Ekonomicheskie i Obshchestvennye Nauki, (1). https://cyberleninka.ru/article/n/
tipologiya-diskursa (In Russian)

5. Dikikh, E. R. (2012). Ob ispol’zovanii sotsial’nykh setei v obrazovanii [On the use of
social networks in education]. In Lichnost’, sem’ya i obshchestvo: Voprosy pedagogiki i
psikhologii: Materialy XVI mezhdunarodnoi nauchno-prakticheskoi konferentsii (Part 1).
SibAK. http://sibac.info/index.php/2009-07-01-10-21-16/2968 (In Russian)

[inckypc npodeccmoHanbHON KoMmyHUKaumm Ne8-2, 2026



Original article Vladimir A. Botin, Irina V. Malyavkina

6. Dobrosklonskaya, T. G. (2014). Massmediinyi diskurs kak ob”ekt nauchnogo opisaniya
[Mass media discourse as an object of scientific description]. Nauchnye Vedomosti Bel-
gorodskogo Gosudarstvennogo Universiteta. Seriya: Gumanitarnye Nauki, 13(184), 181—
187. (In Russian)

7. Efanov, A. A., & Osokin, A. A. (2022). Diskurs sotsial 'nykh media: K probleme interpre-
tatsii [Social media discourse: On the problem of interpretation]. Voprosy Teorii i Prakti-
ki Zhurnalistiki, 11(3), 509-527. https://doi.org/10.17150/2308-6203.2022.11(3).509-527
(In Russian)

8. Gordievskii, A. A. (2006). Kategoriya interdiskursivnosti v nauchno-didakticheskom tek-
ste: Na materiale lektsii na russkom i nemetskom yazyke [The category of interdiscursivity
in scientific-didactic text: Based on lectures in Russian and German] [Abstract of PhD
dissertation, Tyumen State University]. (In Russian)

9. Grigor’eva, V. S. (2007). Diskurs kak element kommunikativnogo protsessa: Pragmal-
ingvisticheskii i kognitivnyi aspekty [Discourse as an element of the communicative pro-
cess: Pragmalinguistic and cognitive aspects]. Tambov State Technical University Press.
(In Russian)

10. Grishanovich, E. A. (2023). Internet-diskurs kak ob”ekt lingvisticheskikh issledovanii
[Internet discourse as an object of linguistic research]. Put’v Nauku. Obrazovanie. Ped-
agogika, (48), 159-162. https://journals.psu.by/specialists_education pedagogy/article/
view/5344 (In Russian)

11.Herring, S. C. (2018). The coevolution of computer-mediated communication and com-
puter-mediated discourse analysis. In Analyzing digital discourse: New insights and future
directions (pp. 25-67). Cham: Springer International Publishing.

12. Karasik, V. 1. (2000). O tipakh diskursa [On types of discourse]. In V. I. Karasik & G. G. Sly-
shkin (Eds.), Yazykovaya lichnost’: Institutsional'nyi i personal’nyi diskurs (pp. 5-20).
Peremena. (In Russian)

13. Karasik, V. I. (2004). Yazykovoi krug: Lichnost’, kontsepty, diskurs [Language circle: Per-
sonality, concepts, discourse]. Gnozis. (In Russian)

14. Karchaeva, S. Kh. (2009). K probleme stratifikatsii tipov diskursa [On the problem of strati-
fication of discourse types]. Vestnik Pyatigorskogo Gosudarstvennogo Lingvistichesko-
go Universiteta, (3), 27-30. https://elibrary.ru/download/elibrary 13051345 25782906.
pdf (In Russian)

15.Lazinina, E. V. (2022). Kommunikativnaya kompetentsiya v usloviyakh tsifrovizatsii
kak kharakteristika sub”ekta tsifrovogo obshchestva [Communicative competence in the
context of digitalization as a characteristic of a subject of digital society]. Sovremennye
Issledovaniya Sotsial’nykh Problem, (1). https://cyberleninka.ru/article/n/kommunika-
tivnaya-kompetentsiya-v-usloviyah-tsifrovizatsii-kak-harakteristika-subekta-tsifrovo-
go-obschestva (In Russian)

16. Lutovinova, O. V. (2009). Lingvokul turologicheskie kharakteristiki virtual 'nogo diskursa
[Linguoculturological characteristics of virtual discourse]. Peremena. (In Russian)

17. Malyavkina, I. V. (2017). Intentsional 'nye modeli funktsionirovaniya finansovogo diskursa
(na materiale mediatekstov v sfere strakhovykh i bankovskikh uslug) [Intentional models of
financial discourse functioning (based on media texts in the field of insurance and banking
services)] [Abstract of PhD dissertation, Saint Petersburg State University]. https://www.
dissercat.com/content/intentsionalnye-modeli-funktsionirovaniya-finansovogo-diskur-
sa-na-materiale-mediatekstov-v-s (In Russian)

Professional Discourse & Communication Vol. 8 Issue 2, 2026 111



B.A. BoTuH, U.B. ManaBknHa OpurnHanbHaa ctaTba

18.Manca, S., & Ranieri, M. (2016). Facebook and the others. Potentials and obstacles of
social media for teaching in higher education. Computers & education, 95, 216-230.

19. Miangah, T. M., & Nezarat, A. (2012). Mobile-assisted language learning. International
Jjournal of distributed and parallel systems, 3(1), 309.

20. Mityagina, V. A., & Sidorova, I. G. (2016). Zhanry personal nogo internet-diskursa: Kom-
munikativnye eksplikatsii lichnosti [Genres of personal Internet discourse: Communicative
explications of personality]. Zhanry Rechi, (2), 105-115. https://doi.org/10.18500/2311-
0740-2016-2-14-105-115 (In Russian)

21.Nefedov, 1. V., & Orgyzko, E. V. (2014). Rol’ sotsial’'nykh setei v formirovanii ling-
vokul’turologicheskoi kompetentsii pri obuchenii RKI [The role of social networks in
the formation of linguocultural competence in teaching Russian as a foreign language].
In Lingvokul turnye fenomeny v kommunikativnom prostranstve polietnicheskogo regio-
na: Materialy I Mezhdunarodnoi nauchnoi konferentsii (pp. 381-385). Rostov-on-Don.
(In Russian)

22.Nesterova, N. G., & Tumanova, D. A. (2021). Lingvometodicheskie vozmozhnosti sot-
sial’nykh setei v obuchenii russkomu yazyku kak inostrannomu [Linguo-methodological
possibilities of social networks in teaching Russian as a foreign language]. Yazyk i Kul tura,
(54), 262-282. https://doi.org/10.17223/19996195/54/15 (In Russian)

23.Sdobnova, Yu. N. (2016). Nekotorye osobennosti sovremennogo voennogo diskursa [Some
features of modern military discourse]. Vestnik Moskovskogo Gosudarstvennogo Lingvis-
ticheskogo Universiteta. Gumanitarnye Nauki, 12(751), 149-155. (In Russian)

24. Shchipitsina, L. Yu. (2010). Komp 'yuterno-oposredovannaya kommunikatsiya: Lingvis-
ticheskii aspekt analiza [ Computer-mediated communication: A linguistic aspect of analy-
sis]. KRASAND. (In Russian)

25. Sinekopova, G. V. (2014). Kommunikativistika kak prakticheskaya nauka: Epistemolog-
icheskii aspekt [Communicology as a practical science: An epistemological aspect]. Nauch-
nye Issledovaniya i Razrabotki. Sovremennaya Kommunikativistika, 3(2), 4-7. https://doi.
org/10.12737/3444 (In Russian)

26. Sinitsyna, Yu. N. (2010). Diskurs i1 ego kognitivnye aspekty [Discourse and its cogni-
tive aspects]. In Sovremennye problemy diskursivnoi deyatel nosti (pp. 9—42). Krasnodar.
(In Russian)

27.Sinitsyna, Yu. N., & Avdysheva, E. G. (2014). O klassifikatsii tipov diskursa (na materi-
ale angliiskogo 1 russkogo yazykov) [On the classification of discourse types (based on
English and Russian languages)]. Vestnik Akademii Znanii, 2(9). https://cyberleninka.ru/
article/n/o-klassifikatsii-tipov-diskursa-na-materiale-angliyskogo-i-russkogo-yazykov
(In Russian)

28.Usacheva, O. Yu. (2013). Diskursnyi analiz tekstov dialogicheskoi internet-kommunikatsii
[Discourse analysis of dialogic Internet communication texts] [Abstract of doctoral dis-
sertation, Yelets State University]. https://viewer.rsl.ru/ru/rsl01005531143?page=1&ro-
tate=0&theme=white (In Russian)

29. Vasilik, M. A. (Ed.). (2005). Osnovy teorii kommunikatsii [Fundamentals of communica-
tion theory]. Gardariki. (In Russian)

30. Xodabande, I. (2017). The effectiveness of social media network telegram in teaching Eng-
lish language pronunciation to Iranian EFL learners. Cogent education, 4(1), 1347081.

112 [nckypc npodeccnoHanbHom KommyHuKaumm Ne8-2, 2026
ypc np Y|



Original article Vladimir A. Botin, Irina V. Malyavkina

Hngpopmavuus 06 aemopax

borun Baagumup AsekceeBHY — CTaplInii mpenojgaBaresb KaQeapbl pyCcCKOro si3blka Kak
MHOCTPaHHOTO M METOAMKH €ro npenopaBanus MHCTUTyTa pycckoro sizblka Kak MHOCTPAHHOIO
PITIY um. A. U. T'epuena (Caukr-IletepOypr, Poccust). O61acTh Hay4YHBIX HHTEPECOB — METO-
JMKa TIPENOaBaHUs PYCCKOTO SI3bIKa KaK MHOCTPAHHOTO, JIMHTBOKYJIGTYPOJIOT UL, TEKCUKOIOTHUSL.
ORCID - 0000-0003-2870-4053.

Mansikuna Upuna BagumoBHa — kanauaaT Gpuionornyeckux Hayk, JOLEHT Kadeapsl pyc-
CKOTO SI3bIKa KaK HHOCTPAHHOTO M METOMKH €T0 TpernoaBaHusi IHCTUTyTa pyCcCKOTO S3bIKa Kak
unoctpanHoro PI'TIY um. A. U. I'epuena (Cankr-IletepOypr, Poccus). O6iacTh HayuHBIX HHTEpE-
COB - IUCKYPCOJIOTHSI, PYCCKHUIA SA3bIK KaK MHOCTPAHHBIM U METO/IMKA €T0 MPEeroJaBaHusl, IUHIBO-
KYJIBTYPOJIOTHs, CTUIHMCTHKA pycckoro sizbika. ORCID - 0000-0003-0708-3243.

Ilonyueno: 23 aprycra 2025 r.
Ipunamo k nyonuxkayuu: 2 mapta 2026 1.

PERSONAL INTERNET DISCOURSE OF ATEACHER
OF RUSSIAN AS A FOREIGN LANGUAGE:
LINGUODIDACTIC ASPECT

Viadimir A. Botin
Herzen State Pedagogical University of Russia (Saint-Petersburg, Russia)
bassbot92@mail.ru

Irina V. Malyavkina
Herzen State Pedagogical University of Russia (Saint-Petersburg, Russia)
irina_teletrade(@mail.ru

Abstract: Communication models in modern educational discourse are undergoing active
transformation driven by digitalization. The shift of communication between teachers and interna-
tional students to social networks and instant messengers replaces the strict vertical hierarchy of
classroom interaction with a more flexible, “horizontal” type of communication. Examining the in-
tegrative nature of personal Internet discourse is of great relevance for developing effective teach-
ing methods. The study aims to identify and describe the linguodidactic potential of the personal
Internet discourse of a university teacher of Russian as a Foreign Language (RFL) realized through
social media. The empirical basis comprises a corpus of 71 text messages extracted from the cor-
respondence between foreign undergraduate students (from China, Turkmenistan, and Vietnam)
and their university RFL teachers via the VKontakte social network and the WeChat and Telegram
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instant messengers. The study employs a comprehensive methodological framework, including
discourse, contextual, semantic, and linguostylistic analysis, alongside purposive sampling and the
analysis of pedagogical interaction. The analysis of communicative practices revealed that infor-
mal correspondence maintains the institutional framework of the educational environment, there-
by forming a specific hybrid type of professional discourse. The authors propose a classification of
student-teacher messages, identifying three dominant typical models of communicative situations:
informing, persuading, and urging to action. It is established that a pronounced perlocutionary (lin-
guodidactic) effect is realized within these models. In the online environment, the teacher not only
addresses organizational issues but also acts as a model of literate written speech, purposefully
and tactfully correcting students’ lexical and grammatical errors outside of class time. Results of
the study show that personal Internet discourse serves as a crucial professional tool for shaping the
language environment. Integrating linguodidactics into daily online communication reduces the
psychological barrier for international students, increases their motivation, and develops intercul-
tural communicative competence through natural language practice in real-life situations.

Keywords: personal discourse, Internet discourse, linguodidactics, social networks, instant
messengers, Russian as a foreign language, perlocutionary effect.
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Abstract: Literature on work readiness increasingly highlights the critical need for gradu-
ates to successfully integrate into specialised professional discourse communities, particularly
as institutional communication becomes more complex in the digital era. However, prevailing
employability models, predominantly derived from Western contexts, often emphasise self-effi-
cacy as the core psychological mediator. This study critically examines the universality of such
models within the sphere of institutional communication in a developing economy. The objectives
are to (1) test the direct influence of professional communication skills, digital literacies, and
experiential learning on work readiness, and (2) utilise an explanatory sequential mixed-methods
design (QUAN — qual) to explore the limitations of self-efficacy among Generation Z university
students transitioning into the Indonesian labour market. The quantitative phase surveyed 277
students, analysing data via PLS-SEM. The subsequent qualitative phase used in-depth interviews
(n=15) to unpack unexpected statistical outcomes. The quantitative results indicated that commu-
nicative competence (including the clear articulation and persuasion of ideas), digital skills, and
experiential learning significantly drive work readiness. Crucially, however, self-efficacy failed
to function as a mediator. The qualitative findings elucidated why this paradox occurred: coping
with institutional communication and hiring practices in Indonesia demands strict pragmatism.
Students prioritise producing tangible communicative artefacts (e.g., professional portfolios, lan-
guage certifications) and tapping into informal institutional networks (social capital) far above
internal psychological confidence. This study advances the literature by providing robust empir-
ical evidence from a non-Western context. It challenges the universal application of self-effica-
cy theory, proposing instead that the demonstrated mastery of professional discourse and active
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participation in institutional networks are more potent predictors of employability. These findings
offer vital implications for teaching foreign languages for specific professional purposes, sug-
gesting educators must prioritise authentic, task-based language instruction that yields verifiable
communicative outputs over abstract confidence-building exercises.

Keywords: work readiness, digital skills, communicative competence, experiential learning,
self-efficacy, mixed-methods, professional discourse, Generation Z.
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1. INTRODUCTION

The imperative to produce work-ready graduates has become a critical global challenge in
the Industry 4.0 era, characterised by rapid labour market transformations (Islam, 2022). Never-
theless, a “skills gap” persists, in which employers consistently report that university graduates
are frequently unprepared for the realities of the modern workplace (World Economic Forum,
2020). This gap directly highlights a fundamental critique of higher education: curricula are often
perceived as overly theoretical, failing to equip students with the practical competencies required
to be productive from day one (Lawton et al., 2024). Consequently, identifying the determinants,
be they technical, interpersonal, or psychological, that effectively cultivate work readiness has
become an exigent research agenda for educational institutions.

In response to this challenge, management and education literature, predominantly originating
from Western contexts, has identified various antecedents of work readiness. Research consistently
highlights the importance of mastering tangible competencies such as digital skills (Van Laar et al.,
2020) and communication skills (Cuic Tankovic et al., 2023; Reith-Hall & Montgomery, 2023),
as well as practical experience through experiential learning (Kolb, 1984). Crucially, foundational
theories, such as Social Cognitive Theory (Bandura, 1986), have positioned psychological factors,
particularly self-efficacy, as a critical mediator. The prevailing model in this literature posits that it
is this internal conviction (i.e., an individual’s belief in their capabilities) that acts as the psycho-
logical “engine” translating acquired skills into workplace readiness (Fugate et al., 2004). Conse-
quently, the current understanding relies heavily on the assumption that self-efficacy is a universal
psychological driver of work readiness, an assumption critically examined in this study.

However, this assumption of self-efficacy’s universality warrants scrutiny, as the preponder-
ance of empirical evidence originates from individualistic cultural contexts in Western nations.
Scant research has critically examined whether this model, focused on an individual’s internal
psychological factors, holds in non-Western countries, such as Indonesia, where contextual and
external factors may play a more dominant role. For instance, in a highly pragmatic labour market,
students (such as Gen Z) might value tangible evidence of skills (portfolios) or even the strength
of social capital (connections or ‘insiders’) over mere internal psychological confidence. Thus, a
clear literature gap exists not only to re-test this model but also to explore in depth why such con-
textual factors might render the standard psychological model less relevant.

Therefore, this research aims to address this gap with two primary objectives: (1) to quantita-
tively examine the standard work readiness model (including the mediating role of self-efficacy)
among Gen Z in Indonesia, and (2) to qualitatively explore why this model may fail to explain
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the contextual realities students face. To answer these complex “what” (objective 1) and “why”
(objective 2) questions, a purely quantitative design, such as PLS-SEM alone, is insufficient. This
study adopts an explanatory sequential mixed-methods (QUAN — qual) design, as described by
Creswell (2007), constituting a methodological innovation in this field. This approach integrates
the statistical power of quantitative survey data (N=277) for hypothesis testing with deep qualita-
tive insights from interviews to elucidate unexpected findings. Through this methodological inte-
gration, the research contributes to the literature by offering a richer, more contextually relevant
understanding of the determinants of work readiness in a developing country.

2. THEORETICAL BACKGROUND

Understanding the antecedents of work readiness has become a principal focus in the educa-
tion and management literature, particularly in addressing the demands of Industry 4.0. Concep-
tually, work readiness is not a binary ‘ready or not ready’ state, but rather a complex multidimen-
sional construct (Herbert et al., 2020; Makki et al., 2023). This construct is generally understood
as a synergistic blend of human capital (knowledge and technical skills) and psychological capital
(personal attributes and self-belief) that enables graduates to adapt and contribute productively in
the workplace (Aprile & Knight, 2020; Fugate et al., 2004). Therefore, a comprehensive frame-
work for explaining work readiness must identify how graduates build their ‘assets’ of competence
alongside the psychological ‘engine’ that mobilises those assets.

The primary foundation of work readiness lies in the possession of ‘tangible assets’ in the form
of competencies relevant to current industry demands. In the modern era, two competencies stand
out as non-negotiable: digital skills and communication skills (Cuic Tankovic et al., 2023). Dig-
ital skills have evolved from mere technical abilities into a fundamental literacy for professional
participation (Gui & Argentin, 2011; Van Laar et al., 2020; World Economic Forum, 2020). In
parallel, communication skills, encompassing the clear conveyance of ideas and persuasion, are
consistently ranked by employers as the most crucial ‘metaskill’, without which technical abilities
lose their value (Farzaliyeva, 2022; Succi & Canovi, 2020). This consistent empirical evidence
indicates a fundamental positive relationship between the mastery of these two skills and work
readiness, forming the basis for the initial hypotheses in this study.

Furthermore, in the context of a globalized labour market, this communication skill is intrin-
sically linked to the mastery of specialized professional discourse and, frequently, proficiency in a
foreign language (e.g., English for Specific Purposes) (Ramirez, 2015). For Gen Z, communicative
competence is no longer limited to interpersonal fluency. It requires the ability to work with com-
plex institutional genres, articulate persuasive arguments, and produce tangible linguistic artefacts
(such as professional emails, project pitches, and digital portfolios) that signal their legitimate
membership within a professional community.

However, the possession of ‘tangible assets’ (digital and communication skills) cannot be
effectively acquired solely through passive, theoretical classroom learning. Experiential Learning
Theory (Kolb, 1984) provides a robust theoretical foundation, positing that knowledge and skills
are created through the “transformation of experience.” In the context of higher education, this
manifests as internship programmes, project-based learning, and work simulations (Masdarini et
al., 2024). These authentic environments serve as the ‘crucible’ wherein students test, practice, and
validate their theoretical competencies, transforming them into proven, practical skills. Therefore,
participation in experiential learning is hypothesised as the third direct driver of work readiness, as
it provides the essential platform for competency development.
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Interestingly, the Western-dominated literature does not stop at these direct relationships; it
focuses profoundly on the psychological mechanisms that bridge the gap between possessing skills
and feeling ready. This is where Social Cognitive Theory, developed by Bandura (1986), becomes
particularly influential, proposing that self-efficacy, an individual’s belief in their ability to succeed,
is the primary psychological mediator. The underlying logic of this model is that successful experi-
ences (e.g., mastering a new skill or succeeding in an internship) build self-efficacy (HS5, H6, H7),
and this self-efficacy subsequently becomes the internal engine driving work-ready behaviours and
attitudes (H8, H9, H10). Consequently, this self-efficacy mediation model has become a ‘gold stan-
dard’ and a foundational assumption in the majority of Western work readiness research.

However, this assumption regarding the universal mediating role of self-efficacy becomes
questionable, as its empirical backing is derived almost exclusively from individualistic cultural
contexts in Western nations. Little research has critically examined whether this model, focused
on an individual’s internal psychological factors, remains valid in non-Western countries, such as
Indonesia, where contextual and external factors might play a more dominant role. For instance,
in a highly pragmatic labour market, Gen Z students might value tangible proof of skills (such
as portfolios or certificates) more than internal psychological confidence. Furthermore, external
factors, such as the strength of social capital (connections or ‘insiders’), might be perceived as a
more influential career pathway than individual self-efficacy. Thus, a clear literature gap (a clear
advancement gap) exists not only to retest this model but also to explore in depth why these con-
textual factors might render the standard Western psychological model less relevant.

In developing economies, the transition from education to employment is often influenced
by factors beyond individual competence. While Human Capital Theory emphasises skills and
knowledge (Becker, 1985), Social Capital Theory highlights the value of social networks and con-
nections in securing economic resources (Bourdieu, 1986).

Previous studies suggest that in collectivist cultures, strong ties, often manifested as kinship or
close personal networks, can play a pivotal role in recruitment processes (Tlaiss & Kauser, 2011).
This creates a labour market where meritocratic selection coexists with network-based hiring.
Consequently, a graduate’s confidence may depend not only on their internal skills but also on their
perception of access to crucial professional networks.

Based on the aforementioned literary debate, this study proposes a mixed-methods model to
test the identified tension. The quantitative phase of this research will test both sides of the argu-
ment: (1) the direct influence of tangible assets, skills, and experience, and (2) the mediating role
of the psychological engine dominant in Western literature. The qualitative phase (explained in
the Methodology) will then be utilised to explore in depth why a mediation failure might occur,
thereby providing a literature advancement supported by methodological innovation. Therefore,
the quantitative hypotheses to be tested in this study are as follows:

H1: Digital skills have a positive and significant influence on work readiness.

H2: Communication skills have a positive and significant influence on work readiness.

H3: Experiential learning has a positive and significant influence on work readiness.

H4: Self-efficacy has a positive and significant influence on work readiness.

HS5: Digital skills have a positive and significant influence on self-efficacy.

H6: Communication skills have a positive and significant influence on self-efficacy.

H7: Experiential learning has a positive and significant influence on self-efficacy.

HS: Self-efficacy mediates the influence of digital skills on work readiness.

HO: Self-efficacy mediates the influence of communication skills on work readiness.

H10: Self-efficacy mediates the influence of experiential learning on work readiness.
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3. MATERIAL AND METHODS

3.1. Research design

This study adopts an explanatory sequential mixed-methods design (QUAN — qual) (Cre-
swell, 2013; Guest et al., 2006). This design was chosen in response to critiques of a “lack of
methodological innovation” and represents an ideal approach to comprehensively address the re-
search objectives. The research flow consists of two phases: (1) The primary Quantitative (QUAN)
Phase was utilised to test hypotheses and identify statistical relationships among variables. (2) The
subsequent Qualitative (qual) Phase was employed to explain and deepen the quantitative findings
that were unexpected and contradictory to existing literature, particularly concerning the failed
mediating role of self-efficacy.

3.2. Phase 1: Quantitative (QUAN) study

3.2.1. Quantitative sample and data collection

The quantitative phase of this study employed a cross-sectional survey approach. The target
population was Gen Z university students in Indonesia in the final stages of their studies, as they
are the group most relevant to the issue of work readiness. Utilising a purposive sampling tech-
nique, data were collected from a total of 277 valid respondents. The online questionnaire was
disseminated via social media and academic networks during July. To capture richer variations in
responses and enhance data sensitivity, all instrument items were measured using a 7-point Likert
scale (ranging from 1 = Strongly Disagree to 7 = Strongly Agree).

3.2.2. Instruments and quantitative measurement

The research instrument (questionnaire) was developed based on established literature.
Work Readiness was measured using indicators adapted from the following papers (Fugate et
al., 2004a; Herbert et al., 2020), encompassing dimensions of human and psychological capi-
tal. Digital Skills were measured using indicators adopted from Van Laar et al. (2020) and Gui
and Argentin (2011), focusing on practical competencies in the digital era. Communication Skills
were measured using indicators developed by Tankovic et al. (2023). Experiential Learning was
measured with indicators adapted from Kolb (1984) and Morris (2020), assessing students’ expo-
sure to practical work experiences. Finally, Self-Efficacy was measured using indicators adapt-
ed from Bandura (1997). All items had been validated and shown to be reliable in previous
research.

3.2.3. Quantitative analysis technique: PLS-SEM

Partial Least Squares Structural Equation Modeling (PLS-SEM) was chosen over Covari-
ance-Based SEM (CB-SEM) because this study is exploratory and predictive, focusing on
identifying key drivers of work readiness rather than confirming an established theory. Fur-
thermore, PLS-SEM is more suitable for complex models with multiple latent variables and a
moderate sample size (below 300), where data normality cannot be fully guaranteed (Hair et al.,
2019).

Data from the quantitative phase (N=277) were analysed using Partial Least Squares Structur-
al Equation Modeling (PLS-SEM) with SmartPLS 4 software. PLS-SEM was selected as the pri-
mary analysis technique for two reasons: (1) it is ideal for testing complex models and predicting
target variables (work readiness), and (2) its capability to handle models involving both reflective
and formative constructs. Following the recommendations of Hair et al. (2022) and Sarstedt et al.
(2021), the analysis was conducted in two steps:
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3.2.3.1. Evaluation of the measurement model

This step was conducted to ensure data validity and reliability by testing convergent validity
(outer loadings, AVE, CR) and discriminant validity (HTMT).

3.2.3.2. Evaluation of the structural model

To test the research hypotheses, path coefficients, p-values, and T-statistics were analysed
through a bootstrapping procedure (5000 subsamples) to assess the significance of direct and me-
diating relationships.

3.3. Explanatory qualitative study

The second phase of this mixed-methods design was devised as a proactive step to gain a rich-
er understanding than is attainable from survey data alone. Its primary objective was to prepare
explanations for complex, unexpected, or contradictory quantitative findings. Given that the the-
oretical background section had already identified a debate over the universality of self-efficacy’s
mediating role (Western vs. non-Western contexts), this qualitative phase was explicitly designed
to explore the “why” behind these relationships from students’ perspectives.

This mixed-methods approach was chosen because the study aims not only to identify what
relationships exist, but also to explain why they emerge. By adding the qualitative phase, the study
gains the methodological depth to uncover the pragmatic realities that students may face, which
cannot be captured by quantitative survey data alone.

3.3.1. Participant selection and qualitative data collection

For the qualitative phase, purposive sampling was used to recruit participants who could pro-
vide the richest insights. Participants were final-year students and recent graduates from the study
population with direct experience of the transition from university to the workforce.

Semi-structured, in-depth interviews were conducted until data saturation was reached, which
occurred at 15 participants. All interviews were conducted face-to-face, allowing the researcher
to capture nuances and build a deeper rapport. The interview questions were open-ended and ex-
ploratory, focusing on students’ perceptions of the relationship between self-belief (self-efficacy)
versus tangible skills (portfolio evidence) and the realities of the Indonesian labour market.

In line with the explanatory sequential mixed-methods design, participants for the qualita-
tive phase were purposively selected from the respondents who had previously participated in the
quantitative survey. This approach was employed to ensure explanatory consistency between the
quantitative findings and the qualitative insights. The selected participants represented diverse
levels of work readiness and self-efficacy, enabling a deeper exploration of the unexpected quanti-
tative results, particularly regarding the non-significant role of self-efficacy.

3.3.2. Qualitative data analysis

The qualitative data collected from the interviews were analysed using Thematic Analy-
sis (Braun & Clarke, 2006). This process involves six phases: (1) familiarisation with the data,
(2) generating initial codes, (3) searching for themes, (4) reviewing themes, (5) defining and
naming themes, and (6) producing the report. This systematic approach allows the researcher to
identify key patterns and themes emerging from the data. These themes will then be used to pro-
vide deep insights into students’ perceptions of the role of self-efficacy in the context of work
readiness.

To ensure the credibility and trustworthiness of the qualitative findings, this study applied
several validation strategies recommended by Lincoln and Kalleberg (1985). These included
data triangulation, member checking, and maintaining an audit trail throughout the analytic pro-
cess. Triangulation was achieved by comparing responses across multiple participants to con-
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firm consistency of emerging themes, while member checking was conducted by sharing the pre-
liminary interpretations with several participants to verify the accuracy and authenticity of the
results.

3.4. Mixed-methods data integration

Finally, this explanatory sequential design integrates both datasets at the interpretation stage.
Findings from Phase 1 (QUAN) will be presented first to establish the statistical relationships.
Subsequently, findings from Phase 2 (qual) will be presented in the Discussion section to provide
a rich, contextual explanation for the statistical findings, particularly for the hypothesis-testing
results, both those that were supported and those that were not.

4. RESULTS AND DISCUSSION

This section presents the findings within the explanatory sequential mixed-methods design.
The first section (4.1) reports the statistical results from the quantitative (QUAN) phase. The sec-
ond section (4.2) will report the thematic findings from the qualitative (qual) phase.

4.1. Quantitative study

4.1.1. Respondent profile and descriptive analysis

The quantitative (QUAN) phase successfully gathered valid data from 277 respondents. The
sample comprised 151 male respondents (54.5%) and 126 female respondents (45.5%). In terms
of academic background, a substantial majority of participants were from social science fields (n =
194; 70.04%), while the remainder were from science fields (n = 83; 29.96%).

Descriptive findings indicated high mean scores for all constructs, suggesting generally pos-
itive perceptions (Table 1). A crucial initial finding was that Self-Efficacy registered the highest
mean score among all variables. This descriptive finding indicates that, at a surface level, the Gen
Z respondents possess a very high level of confidence in their abilities.

Table 1. Description of questionnaire results

No Variable Mean Standard Deviation
1 Work Readiness 5.79 1.06
2 Digital Skills 5.96 0.98
3 Communication Skills 5.41 0.99
4 Experiential Learning 5.92 1.01
5 Self-Efficacy 6.15 1.03

4.1.2. Evaluation of the measurement model (outer model)

In accordance with PLS-SEM analysis procedures developed by Hair et al. (2019), the mea-
surement model (outer model) was evaluated first to ensure the research instrument met the stan-
dards of validity and reliability.

Construct reliability was assessed using Cronbach’s Alpha (CA) and Composite Reliability
(CR), while convergent validity was evaluated using the Average Variance Extracted (AVE). As
shown in Table 2, all constructs demonstrated satisfactory reliability, with CA and CR values
exceeding the recommended threshold of 0.70. Specifically, Communication Skills demonstrated
strong internal consistency with a Cronbach’s Alpha of 0.891 and Composite Reliability of 0.896.
Furthermore, all AVE values exceeded the minimum threshold of 0.50, indicating adequate con-
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vergent validity across all constructs. Although Communication Skills and Digital Skills share
identical reliability scores, their validity metrics (AVEs) differ, indicating distinct underlying struc-
tures.

Table 2. Measurement model: Reliability and convergent validity

Construct Indicator ~ Outer Loading  Cronbach’s Alpha  Composite reliability AVE
Digital Skills DS1 0.811 0.891 0.896 0.648
DS2 0.842
DS3 0.716
DS4 0.841
DS5 0.839
DS6 0.771
Communication Skills CS1 0.666 0.891 0.896 0.509
CS2 0.743
CS3 0.629
CS4 0.704
CS5 0.788
CS6 0.611
CS7 0.725
CS8 0.731
CS9 0.806
CS10 0.707
Experiential Learning EL1 0.707 0.890 0.892 0.566
EL2 0.721
EL3 0.738
EL4 0.768
EL5 0.824
EL6 0.732
EL7 0.778
EL8 0.743
Self-Efficacy SE1 0.783 0.871 0.882 0.564
SE2 0.848
SE3 0.752
SE4 0.766
SE5 0.742
SE6 0.711
SE7 0.632
Work Readiness WRI1 0.753 0.840 0.847 0.557
WR2 0.811
WR3 0.715
WR4 0.738
WRS 0.793
WR6 0.659

Note: The identical Cronbachs Alpha and Composite Reliability values for Digital Skills and
Communication Skills are coincidental. The two constructs differ in both item composition and
Average Variance Extracted (AVE) values, indicating that they are empirically distinct constructs.

Discriminant validity was assessed using the Heterotrait-Monotrait ratio (HTMT) criterion
(Henseler et al., 2015). As presented in Table 3, most HTMT values were below the conserva-
tive threshold of 0.85, indicating satisfactory discriminant validity among the constructs. Howev-
er, the HTMT value between Experiential Learning and Communication Skills (HTMT = 0.855)
slightly exceeded the recommended cut-off. This marginal exceedance suggests a close conceptual
relationship between the two constructs, which is theoretically plausible given that experiential
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learning activities often serve as a primary context for the development of communication skills.
Despite this, the overall HTMT pattern remains within an acceptable range for exploratory re-
search, supporting the adequacy of discriminant validity for subsequent structural model analysis.

Table 3. Heterotrait-monotrait ratio

Self-Efficacy Work Readiness Digital Skills Communication Skills
Work Readiness 0.622
Digital Skills 0.592 0.841
Communication Skills 0.729 0.731 0.632
Experiential Learning 0.723 0.820 0.705 0.855

Taken together, the results of reliability and validity testing indicate that the measurement
model demonstrates an acceptable level of psychometric quality, thereby allowing the evaluation

of the structural model and hypothesis testing to proceed.
4.1.3. Evaluation of the structural model (inner model) and hypothesis testing

After the measurement model was confirmed as valid and reliable, the structural model was

evaluated to test its predictive power and the research hypotheses (Fig. 1).

X1.1
X1.2
X1.3

X1.4

o Digital Skills

0.164 (0.006) 0.457 (0.000) :

X1.6
Y.2

x2.1 M3
* Y3
X2.10 M4 0.005 (0.930)
Y4
x2.2 M5

Self-Ftficac
0.296 (0.006) 0.126 (0.046)

0.335(0.003)  0.324 (0.000) ve

Y.5
x2.3

xX2.4

X2.5

xX26

X7

X2.8

x2.9
x3.1 x3.2 X33 X34 X3.5 X36 X3.7 x3.8

Figure 1. Structural model (PLS-SEM results)

The model’s explanatory and predictive power was evaluated using two primary metrics. First,
the in-sample explanatory power was evaluated using the coefficient of determination (R?). Based
on data processing, this model was able to explain 50.4% of the variance in the Self-Efficacy vari-
able (R>=0.504) and 65.2% of the variance in the Work Readiness variable (R*= 0.652). According
to the criteria (Hair et al., 2022), both R? values indicate moderate explanatory power (trending

toward substantial for Work Readiness).
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Second, the out-of-sample predictive relevance was evaluated using the Stone-Geisser Q? via
a blindfolding procedure. The data processing results showed that both dependent variables had Q?
values > 0 (Self-Efficacy Q* = 0.478; Work Readiness Q> = 0.641). As all Q? values are well above
zero, this indicates that the model possesses strong predictive relevance.

The results of the hypothesis testing (Table 4), obtained through a 5000-subsample bootstrap-
ping procedure, are presented below. The results indicate that H1, H2, H3, HS5, H6, and H7 were
significantly supported (p < 0.05). The most critical finding from this quantitative phase is the
rejection of all hypotheses related to the functional role of self-efficacy. Specifically, H4 (the direct
influence of self-efficacy on work readiness) was rejected. Furthermore, all three mediation hy-
potheses (H8, H9, and H10) were also found to be statistically insignificant (p > 0.05).

Table 4. Path coefficients and hypothesis testing results

Hypothesis Path Path Coefficient T statistics P values Decision
H1 Digital Skills -> Work Readiness 0.457 10.607 0.000 Supported
H2 Communication Skills -> Work Readiness 0.126 1.999 0.046 Supported
H3 Experiential Learning -> Work Readiness 0.324 4.907 0.000 Supported
H4 Self-Efficacy -> Work Readiness 0.005 0.087 0.930  Not Supported
H5 Digital Skills -> Self-Efficacy 0.164 2.738 0.006 Supported
Hé6 Communication Skills -> Self-Efficacy 0.296 2.750 0.006 Supported
H7 Experiential Learning -> Self-Efficacy 0.335 3.015 0.003 Supported
H8 Digital Skills -> Self-Efficacy -> Work Readiness 0.001 0.078 0.937  Not Supported
H9 Communication Skills -> Self-Efficacy -> Work Readiness 0.002 0.078 0.938  Not Supported

H10 Experiential Learning -> Self-Efficacy -> Work Readiness 0.002 0.087 0.931  Not Supported

4.2. Explanatory qualitative study

In accordance with the mixed-methods design, the qualitative phase was conducted to explore
student perceptions in-depth, in order to prepare explanations for the quantitative findings. The-
matic Analysis (Braun & Clarke, 2006) of 15 in-depth, face-to-face interviews (see Table 5) iden-
tified two highly relevant primary themes. Both themes emerged consistently among participants
and provided rich contextual insights into why self-efficacy (internal belief) might not function as
Western literature assumes.

Table 5. Characteristics of interview participants

Participant ID  Gender Major / Field of Study Year of Study Internship Experience
P1 Male Management 4th Year Yes
P2 Female Accounting 3rd Year Yes
P3 Male Communication 4th Year Yes
P4 Female Visual Communication Design 4th Year Yes
P5 Male Information Systems 3rd Year Yes
P6 Female Management 4th Year Yes
P7 Male Architecture 4th Year Yes
P8 Male Informatics Engineering 4th Year Yes
P9 Female International Relations 3rd Year Yes

P10 Female Business Administration 4th Year Yes
P11 Male Informatics Engineering 4th Year Yes
P12 Female Management 4th Year Yes
P13 Male Communication 3rd Year Yes
P14 Female Criminology 4th Year Yes
P15 Male Electrical Engineering 4th Year Yes
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4.2.1. Theme 1: Gen Z pragmatism towards tangible skill evidence

The first and most dominant theme was a strong pragmatism. Participants clearly differentiated
between feeling confident and having demonstrable proof. There was a clear consensus that in the
current Indonesian job market, employers (HRD) are no longer interested in abstract self-belief.
They demand concrete evidence in the form of portfolios, skill certifications, or clear internship
experiences. Self-confidence was deemed hollow or worthless unless supported by tangible proof.
This theme was perfectly summarised by one participant (P2):

“Just being confident isn't enough, Sir. Nowadays, we must have specific skills that can be
shown to HRD to get hired. It s useless to be confident [percaya diri/PD] if the portfolio is empty.”

4.2.2. Theme 2: Perceived dominance of social capital (Orang Dalem)

The second emergent theme was a strong perception of the importance of external factors be-
yond individual control, particularly social capital or informal networks. In the Indonesian context,
the term “Orang Dalem” refers to individuals with internal connections or informal ties within
organizations or institutions, perceived to facilitate access to job opportunities beyond formal re-
cruitment mechanisms. Participants felt that career paths are often determined more by who you
know than by what you believe or even what you can do. This perception further diminishes the
relevance of internal psychological factors such as self-efficacy. If success in the job market is per-
ceived as highly dependent on external connections, internal self-belief becomes less critical. This
theme was bluntly expressed by the same participant (P3) as a continuation of the previous quote:

“...Unless there is an ‘insider’ (orang dalem), only then can you get in even if your competence
is lacking.”

While self-efficacy remains a core driver of work readiness, our qualitative data revealed a
prevalent skepticism regarding meritocracy. Several participants highlighted that technical com-
petence often plays a secondary role compared to social capital, colloquially known as “Orang
Dalem.” For instance, while P3 emphasised the necessity of networking, P8 provided a more direct
critique of the hiring landscape:

“...Honestly, even if I have high confidence and digital certificates, I feel insecure if I don't
have connections inside the company. In Indonesia, “who you know” is often faster than “what
you know”.” (P8, Male, informatics engineering)

This sentiment was corroborated by P12, who observed similar patterns during their internship
application process. P12 noted that internal recommendations frequently bypassed standard selec-
tion procedures, creating a psychological barrier for students without such networks:

“...I saw my friend get accepted immediately because his uncle was a manager there. It makes
me feel that my skills might not be enough, no matter how hard I study.” (P12)

These findings suggest that for Gen Z in this context, work readiness is not solely an internal state
of confidence but is heavily moderated by their perception of external structural barriers (nepotism).

4.3. Discussion

This section integrates the quantitative and qualitative findings to answer the research ob-
jectives. Its primary aim is to provide an in-depth explanation of the hypothesis-testing results,
particularly those findings that contradict existing literature, thereby offering a clear advancement
of the literature.

4.3.1. The self-efficacy paradox: Explaining the mediator’s failure

The most notable finding of this research is the total failure of self-efficacy to function as an
influential variable. Quantitatively (Results 4.1.3), hypothesis H4 as well as H8, H9, and H10 were
all rejected (p > 0.05).
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This finding creates a sharp paradox. First, it contradicts our own descriptive findings (Re-
sults 4.1.1), where self-efficacy actually registered the highest mean score (indicating students felt
highly confident). Second, it directly contravenes the majority of Western literature (Innab et al.,
2024) that positions self-efficacy as the primary psychological engine in work-readiness models.

However, this paradox is plausibly explained by the qualitative findings (Results 4.2), which
is the strength of this mixed-methods design. The in-depth interviews revealed that Gen Z students
in Indonesia are highly pragmatic and capable of distinguishing between reported confidence and
actual competence.

Theme 1 (Pragmatism towards Tangible Evidence) explains why this high self-confidence is
not functional. Students understand that in the modern job market, self-belief is worthless without
tangible proof. As expressed by Participant P3:

“Just being confident isn't enough, Sir... It’s useless to be confident (PD) if the portfolio is
empty.”

In other words, high self-efficacy may exist, but it is a ‘confidence unsupported by demon-
strable evidence’ that is non-convertible into work readiness. Students place more faith in tangible
assets than in internal beliefs. This explanation for the failure of self-efficacy is further reinforced
by Theme 2 (Perceived Dominance of Social Capital).

Theme 2, the qualitative finding (Results 4.2), indicates that students perceive external factors
beyond individual control, such as connections, as highly influential in shaping career pathways.
As Participant P3 revealed:

“...Unless there is an ‘insider’ (orang dalem), only then can you get in even if your competence
is lacking.”

This qualitative finding provides a robust contextual explanation. When students perceive the
job market as heavily influenced by external factors (e.g., connections), the relevance of internal
factors/psychological self-belief is automatically diminished. Their focus shifts from 7 believe [
can to I must have tangible proof (Theme 1) or I must know someone (Theme 2).

The combination of these two qualitative themes provides a solid mixed-methods justification
for our statistical (QUAN) findings: self-efficacy fails as a mediator because, in the context of Gen
Z in Indonesia, it is superseded by the pragmatic demand for tangible skill evidence and the per-
ceived importance of social capital.

4.3.2. The strength of tangible assets

In stark contrast to the failure of self-efficacy, the quantitative findings (Results 4.1.3) demon-
strated robust support for hypotheses H1, H2, and H3. Digital, communication, and experiential
learning skills were found to have a positive and significant influence on work readiness. This
finding is fully aligned with and reinforced by the qualitative findings. Theme 1 Pragmatism to-
wards Tangible Evidence is essentially a reflection of HI, H2, and H3. The qualitative interviews
(Results 4.2) confirmed that students are consciously aware that it is these three ‘tangible assets’
that employers seek:

+ Digital Skills (HI) and Communication Skills (H2) are the evidence they referred to in the
quote “...specific skills that can be shown to HRD.”

» Experiential Learning (H3) is the factory where they acquire the portfolios or certificates
that they deem more valuable than self-belief.

Therefore, this combined (QUAN + qual) finding confirms that, in the Indonesian context, the
Gen Z work-readiness model is strongly driven by the development of tangible, verifiable assets,
rather than internal psychological factors. This finding supports prior research (Cosby et al., 2023;
Helsper & Van Laar, 2021) that also emphasises the centrality of digital skills in the modern era.
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Viewed through the lens of professional discourse, these ‘tangible assets’ represent concrete
communicative outputs. Students intuitively understand that recruiters do not merely evaluate
subjective self-belief. They assess a candidate’s applied communicative competence. Digital and
communication skills must materialise into verifiable artefacts (i.e., recognized foreign language
proficiency certificates, documented cross-cultural internship reports, or multimedia portfolios).
In a pragmatic hiring culture, discursive artefacts like these serve as the ultimate proof of work
readiness

4.3.3. Theoretical implications

This research offers two primary theoretical contributions that directly address concerns about
limited theoretical advancement in studies of work readiness.

First, this study contributes to the ongoing debate on the boundary conditions of Social Cog-
nitive Theory (Bandura, 1986) and self-efficacy—centered models of work readiness developed
predominantly in Western contexts. While self-efficacy has been widely validated as a significant
predictor of career-related outcomes in individualistic societies, the findings of this study indicate
that its mediating role may be substantially weakened in collectivist and pragmatically oriented
labour markets such as Indonesia. The consistent rejection of all self-efficacy-related hypotheses
in the quantitative phase suggests that internal psychological beliefs alone may be insufficient to
explain work readiness in contexts where employability is evaluated primarily through observable
competencies and tangible evidence.

Second, rather than treating the non-significant role of self-efficacy as a statistical anomaly,
this study advances theory by providing an explanatory account of why the established model fails
to operate as expected. Through an explanatory sequential mixed-methods design, the qualitative
findings reveal that pragmatic hiring practices, portfolio-based assessments, and perceptions of
social capital play a more central role in shaping work readiness than internal self-belief. These
findings suggest a contextual reconfiguration of work-readiness theory, in which external and so-
cially embedded resources may serve as dominant mechanisms in non-Western labour markets.
Consequently, this study extends the literature by proposing that self-efficacy should be viewed as
a context-dependent construct rather than a universally dominant explanatory mechanism.

Third, this study extends the theoretical framework of communicative competence within the
discipline of Language for Specific Purposes (LSP). Although modern language pedagogy often
integrates psychological interventions to lower affective filters and build ‘willingness to com-
municate’ (Maclntyre et al., 1998) this research demonstrates that in pragmatic, network-driven
communicative situations, discourse mastery must be empirically demonstrable. The findings pro-
pose that in non-Western labour markets, linguistic competence is validated not by an individual’s
internal efficacy, but by the successful production of institutional genres and the strategic use of
language to cope with social capital networks.

4.3.4. Practical and managerial implications

These findings have vital practical implications for higher education stakeholders, particularly
educators teaching foreign languages for specific professional purposes. Career development and
language curricula must no longer overemphasize abstract psychological interventions, such as
general confidence-building or casual conversational fluency, as these are insufficient. Priority
must be given to experiential learning (H3) programmes that yield concrete outputs (e.g., real
projects, skill certifications) that can be shown to HRD, as our participants expressed. Educators
must also prioritize highly authentic, task-based instruction that results in verifiable communica-
tive outputs. Universities must shift their focus to helping students build a tangible portfolio of
professional discourse, incorporating real-world project documentation, mastery of specialized in-
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stitutional vocabulary, and formal language certifications. These are the exact concrete assets that
Gen Z students correctly perceive as crucial for bypassing the limitations of subjective confidence
when facing HR professionals.

Gen Z students must realise that feeling confident alone will not guarantee employment. This
finding encourages them to pragmatically focus on building tangible skill assets (H1 and H2) and
documenting them in a professional portfolio during their studies.

4.3.5. Limitations and future research directions

This study, despite its contributions, possesses several limitations. First, the cross-sectional
design does not permit us to draw definitive causal inferences. Future research would benefit from
a longitudinal design, for instance, tracking students from before to after they complete an intern-
ship programme.

Our qualitative findings on the importance of social capital are highly provocative. However,
this was only explored qualitatively. Future quantitative research should explicitly incorporate
‘social capital’ as a new variable into the work-readiness model for statistical testing.

5. CONCLUSION

This research set out to test prevailing work-readiness models in Western literature, with a
specific focus on challenging the universal assumption of self-efficacy’s mediating role in a devel-
oping country context. By adopting an explanatory sequential mixed-methods design, this study
successfully not only tested statistical relationships but also uncovered the “why” behind those
findings.

The quantitative findings from 277 respondents confirmed that ‘tangible assets’ comprising
digital skills (H1), communication skills (H2), and experiential learning (H3) are potent and signif-
icant drivers of work readiness. However, the most crucial finding was the total failure of self-effi-
cacy to function as either a direct predictor (H4 rejected) or as a mediator (HS, H9, H10 rejected).
This paradox, in which students reported the highest descriptive scores for self-efficacy, yet it was
functionally irrelevant, was explained in depth by the qualitative (qual) findings.

The qualitative findings from 15 interviews revealed two primary themes: (1) Gen Z Prag-
matism, which values tangible skill evidence over empty confidence; and (2) the perceived im-
portance of Social Capital, which supersedes internal psychological factors. Overall, this study
provides a potential contribution to the literature by demonstrating the boundary conditions for the
application of self-efficacy-focused theories. Its practical implication for universities is clear: the
focus must shift from merely building self-confidence to building a portfolio of proven, tangible
skills to prepare graduates for the realities of a pragmatic labour market.
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