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Editorial Volume 2 Issue 2

EDITORIAL

Issue 2 of Professional Discourse & Communication presents a wide range of articles
covering topics in linguistics of professional communication and practices of teaching
languages for specific purposes. Current issue comprises research papers, viewpoint essays and
conference reports on different kinds of professionally-oriented institutional discourse,
including functionally overlapping spheres of political and mass-media communication, the
discourse of marketing and advertising, dialectal and culturally specific regional varieties of
professional discourse, correlation of extralinguistic factors in the process of streamlining
professional activity of the pedagogical and academic community of higher education.

Volume 2 Issue 2’s authors cover an array of problematic areas of study, namely the
prosodic features of modern political communication in American and British press, hate
speech in American politics and the functional-pragmatic evolution of professional political
rhetoric in the official discourse of the United States, adaptation of linguapragmatic properties
of international advertisements and commercials to the specifics of Russian national culture,
field studies of the systemic nature of dialectal vocabulary in Russian regional professional
discourse. A considerable part of the Issue is dedicated to the problems and challenges of
teaching professional communication in foreign languages amidst the COVID-19 outbreak
which has disrupted the previously established norms and practices and calls for new
approaches and methodologies.

The opening paper “The realization of prosodic categories in political media discourse
in British and American linguacultures” by Laurissa Milyaeva focuses on the experimental
studies of phonostylistic parameters of intonation and prosody in the linguacultures of the UK
and the USA. The author highlights the functional significance of prosodic categories which
serve as a reliable indicator of speech manipulation and persuasion in English political
discourse.

Yaroslav Khlopotunov in “Hate speech in American political discourse: functional-
linguistic analysis” deals with conflictual communicative strategies and tactical verbal means
used by professional politicians to prevail over their opponents. The author’s study of extensive
empirical material reveals the functional loading of mockery, poisonous sarcasm, utter
discrediting, putdowns, proving that hate speech has become an effective rhetorical device in
its own way and a pivotal game-changing tendency in the evolution of linguapragmatic norms
of political discourse.

In “A pragmatic approach to the analysis of marketing adaptation to Russian national
culture” Anna Tikhomirova carries out a statistical, sociological and functional-linguistic
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research to describe a cognitive discursive mechanism behind successful strategies of
marketing adaptation of transnational companies’ international advertising campaigns in the
English language to the specifics of Russian mentality, cultural values and communicative
norms. Properly structured and carefully planned discourse can help professional marketing
managers predetermine consumers’ behavior and make required pragmatic impact on the minds
and volition of Russian buyers.

In “Dialectal vocabulary of labour activities of the people residing on the banks of the
Nepryadva River” Nelly Krasovskaya and L.V. Kilmamatova look at the systemic properties
of the dialectal vocabulary typical of several local communities in one of Russian regions. The
authors meticulously analyze all the common traits and subtle differences between lexical units
in dialectal varieties of a number of small villages in the area. The results of the research show,
that despite evolutionary dynamics of the language in general and professional discourse in
particular, dialectal vocabulary of labour remains relatively stable.

Galina Parshutina’s “Teaching consecutive interpretation as a way to develop
professional competences of future specialists in international affairs” is devoted to various
methods of teaching consecutive interpretation in the professional sphere of diplomacy and
international business. The author categorizes translation mistakes university students typically
make in the process of their practical education and suggests ways to avoid them.

In “Phraseological units as reflection of ethnic stereotypes in Spanish culture and
professional activities” Olga Chesnokova ponders over cultural and mentality-related roots of
Spanish phraseological units with ethnonyms and how important information about the people
can be perceived through the analysis of casual and professional communication.

Global COVID-19 pandemic changed a lot for the functional, linguapragmatic,
cognitive and pedagogical aspects of professionally-oriented discourse. Now more than ever
do specialists in different areas of expertise need to learn about the new practices of
organization, optimization and sustainment of activities within multiple professional spheres.
In “Vivat academia, vivant professores! Challenges of teaching professional communication in
foreign languages amidst global pandemic” a group of authors from two different universities
collaborate to provide a summary of their experience of unexpected transition from traditional
classroom activities to e-learning and distance education. Their insights and reflections can
turn to be useful to their colleagues who face the same issues and challenges.

In “Digital didactics: technologies & practices” Elena VVoevoda reports on an important
event — the inter-institutional scientific and practical seminar with international participation —
which aimed at summarizing valuable academics’ experience in e-learning around the world
to come up with practical solutions to the new problems in higher education and minimize the
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destructive effect that the coronavirus outbreak has had on teaching English as a tool of
professional communication.

We hope our readers will enjoy the selection of papers chosen for the current issue of
the journal. We really appreciate all the authors’ contribution and would like to thank them for
the quality articles and essays they submitted.

Editor-in-Chief
Dmitry S. Khramchenko
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THE REALIZATION OF PROSODIC CATEGORIES IN POLITICAL MEDIA
DISCOURSE IN BRITISH AND AMERICAN LINGUACULTURES

Laurissa V. Milyaeva
Moscow Financial University under the Government of Russian Federation
(Moscow, Russia)
LVMilyaeva@fa.ru

The main aim of the article is to describe, analyze and compare main prosodic categories that
are realized in a unique context, namely in political media discourse. The article looks into the
principles of classification of the prosodic categories as well as at realizational differences of
three main prosodic categories: syllable, foot and intonation phrase. These categories are
distinguished unanimously by the majority of the researchers and are described in the article
form their structural and cognitive perspectives. The realizational differences of these
categories derive from pragmatic and linguacultural features of English media communication.
In the article media communication is represented with political media discourse which is
understood as a new contextual model of media communication and is characterized by high
degree of immediacy and interactivity. Certain attention in the article is given to the results of
the comparative research of the realizational differences of the prosodic categories done by the
author. On the basis of the data resulted from the prosodic and content analysis the author
concludes that the realizational differences of the prosodic categories are often due to
pragmatics of the discourse and the type of discourse itself.

Key words: prosodic categories, realizational differences, media discourse, political discourse,
comparative analysis, phonology.

1. INTRODUCTION

The term “category” has been studied for a long time from different perspectives
(philosophical, linguistic, sociological, etc.) and has got many different representations.

The term “category” in general scientific sense is the fundamental term that reflects
sustainable and regular connections and relations between reality and experience or knowledge
[Ozhegov, 1992; Yartseva, 1998]. Many researches show that categories in linguistics form a
“closed” system where the members are united with one or several features and function as
forms or sustainable principles of intellectual process [Yartseva, 1998; Akhmanova, 2007].

Everything mentioned above gives us the reason to assume that any category (regardless
of the scientific approach from which it is studied) is of cognitive nature, as it reflects and
enshrines human activity, experience and knowledge.

In this article our primary focus is on descriptive, theoretical and comparative analyses
of prosodic categories that are actualized in political media discourse in two different
linguacultures (British and American) united by one language.

2. PROSODIC CATEGORIES AND PRINCIPLES OF THEIR

CLASSIFICATION. LITERATURE REVIEW

Following the results of different researches [Pierrehumbert & Beckman, 1988;
Pierrehumbert, 1980; Selkirk, 1978, 1986, 1995, 2005; Nespor & Vogel, 1986; Gussenhoven,
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2004], we have grounds to claim that any language is characterized by a system of prosodic
categories.

The system of prosodic categories is represented by the corpus of prosodic units. These
units have one field of realization (i.e. phonological) and construct a unique and strong
hierarchical system. The units may differ in their structure and realizational peculiarities
associated with the language itself or with its invariants; they can also differ in their mandatory
presence, i.e. languages may have different numbers of categories, and in their mandatory
combinations.

The system of prosodic categories should be studied in close connection with the theory
of prosodic structure of an utterance which is in the center of such scientific paradigm as
prosodic phonology. Those researchers, who work in this scientific field, consider the flow of
speech as an organized structure of phonological units; the above mentioned units interact with
the units of grammar and vocabulary and in such a way build phonological structure of an
utterance. Phonological structure of an utterance consists of levels that are structured
hierarchically and these levels, in their turn, consist of the prosodic categories starting from the
syllable and up to the phonological utterance.

The idea of a phonological structure of an utterance was first mentioned in the works
of Firth in the 1930s and later his ideas and the ideas of his supporters and followers were
dominating the field in the 60s. The theory received further development in the works of
Liberman and Prince (1977) and then was adopted and developed by Selkirk (1978, 1986),
Pierrehumbert (1980), Pierrehumbert and Beckman (1988), Nespor and Vogel (1986), Ladd
(1980, 1986) and others.

In the works of the researchers mentioned above we find claims that every utterance (as
well as every word) possesses its own phonological structure. Thus, the main assumption of
the prosodic structure theory may sound as following: phonological representation of an
utterance can be viewed as a structure that consists of distinct prosodic units. These prosodic
units form a hierarchy where at the base there is the smallest prosodic unit (a syllable) and at
the top there is the unit of the highest level or an utterance (IP or U) [Selkirk, 1978, 1986;
Pierrehumbert, 1980; Pierrehumbert & Beckman, 1988; Nespor & Vogel, 1986; Wheeldon,
2000; Buring, 2016].

In the works of Gussenhoven (2005) we find the ideas of prosodic structure of an
utterance presented in a well-designed scheme which contains six elements. Let us present this
scheme in our article to make it more graphic [Gussenhoven, 2005]:

/U(JE\ utterance

ip intonation phrase
N

| AN

ip

phonological phrase

c|o 0|) 03| (T 07 phonological word
F F\ F F 7 foot
c‘; cs/ c (‘s L c o syllable
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Taking into account everything mentioned above, we find it possible to make an
assumption: prosodic units that form phonological model of an utterance should be viewed as
universal phonological categories. Therefore, accepting the terminology of recent
phonological researches [Beckman, 1986; Hirst & Di Cristo, 2004; Jun, 2006; Gussenhoven,
2004; Selkirk, 1995; Pierrehumbert & Beckman, 1988] under prosodic categories we would
understand a “syllable”, a “foot”, a “phonological word”, a “phonological phrase” and an
“intonation phrase”, known in traditional terminology as a “syllable”, an “accent group”, a
“rhythmic group” and a “syntagma” respectively [Shakhbagova, 1982, 1992; Antipova, 1980,
1984; Vasilyev, 1980; O’Connor & Arnold, 1973].

All these categories are universal and exist and function in all the languages and are
characterized by realizational differences. It is worth mentioning that such category as an
“utterance” is quite controversial as there is not enough data concerning it in scientific
literature. Thus, it can’t be ranked as a universal category. Further in the article we will deal
only with three main categories: “syllable”, “foot” and “intonation phrase”.

Our analysis of the works of different researchers, who work in the field of phonology
and study phonological categories, allow us to highlight some common characteristics that
researches kept under review while allocating and describing prosodic categories [Selkirk,
2003; Gussenhoven, 2005]:

e structural layout of the category — structure and size of the category should
be taken into consideration;

e functionality — place and function of the category in the system;

e cognition — cognitive character and features of the category.

2.1. A closer description of the categories

The prosodic category “syllable” as a phonological unit in the majority of modern
researches is viewed as a minimal articulatory group which is the unity of phoneme
combinations with a vowel as a nucleus and a certain amount of consonants surrounding it in
the variety of combinations allowed by the language itself [Durand & Laks, 2004; Buraya,
Galochkina & Shevchenko, 2006; O’Connor & Trim, 1953, 2003).

The prosodic category “syllable” exists in all the languages and presents an important
element of a spoken chain playing a vital role in the processes of speech production and speech
perception. As the results of numerous researches show, the prosodic category “syllable” is
universal, i.e. it exists in the phonological system of all languages, and possesses universal
characteristics. To such characteristics we may refer the following:

e open syllable structure (VC — vowel + consonant) is considered basic in the
majority of languages;

e all the segmental units are grouped into syllables according to the degree of
sonority which is reflected in the syllabic structure. It means that the most
sonorous element would be found in the center of a syllable (would occupy the
position of a nucleus) and all other elements would be positioned around it
according to the same degree of sonority: the less sonorous the element is — the
farther it is from the nucleus;

12 Juckype npodeccnonanbHoi kommyHuKarmu Ne2-2, 2020
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e polysyllabic words are divided into syllables according to the principle of the
“maximal onset” [Durand & Laks, 2004; Buraya, Galochkina & Shevchenko,
2006].

In all our researches [Postnikova, 2011, 2014] and other works devoted to the prosodic
categories attention is always drawn to the fact that any prosodic category is also a cognitive
category. The cognitive character of any category is revealed in its ability to reflect the
connections between reality and experience or cognition. From the cognitive point of view, the
prosodic category “syllable” is viewed as a unique mental structure meaningful for speech
production and speech perception [Sequi & Ferrand, 2002; Ferrand, 1995; Durand & Larks,
2002].

Modern cognitive phonological researches suggest two main approaches to the category
under discussion as to cognitive phonological unit. According to the first approach, syllables
are accepted as solid unitary chunks. It gives evidence to the fact that the words are stored in
our mental lexicon as sequences of syllables and every syllable is represented by one symbol
which comes as its sound representation. From the point of view of the second approach,
“syllables” should be perceived as certain schemes. These schemes only determine the structure
of a syllable and have nothing to do with its phonological representation as the latter possesses
its own cognitive representation [Ibidem].

Following everything mentioned above, we may assume that according to the first
approach such syllables as [sit] or [bed] represent different chunks as the sounds, which they
are comprised of, are absolutely different; but from the second point of view they are equal as
they possess a common structure (CVC — where C is a consonant and V is a vowel) [Ibidem].

All the facts, previously referred to, prove the statement that the phonological status of
the prosodic category “syllable” still remains open and gives grounds for discussion; the results
of different researches of different scholars do not give sustainable and complete data that
would allow to accept one of the viewpoints as the correct.

Under the influence of stress syllables are grouped in to a prosodic unit of a greater
magnitude and form a stress group or the prosodic category which is in modern terminology
gets the name “foot” [Abercrombie, 1964; Halliday, 1970; Gussenhoven, 2005].

From the structural point of view, the prosodic category “foot” is the category that
consists of the succession of two syllables one of which is strong (stressed or S) and the other
one is weak (unstressed or Us) [Gussenhoven, 2005; Hayes, 1995; Selkirk, 1980]. There are
two main models of the category “foot” based on its structural differences that can be presented
in the following schemes: “S — Us” and “Us — S”. As we can see, these models differ according
to the position of the stressed syllable and these models function in the phonological systems
of all the existing languages. Typical “foot” is formed out of two syllables but polysyllabic and
monosyllabic “feet” are not a rare thing. It is monosyllabic “foot” that presents a sticking-point
and gets different construal in the works of different phonologists. Thus, some linguists are
sure that monosyllabic “foot” consists a priory of a stressed syllable, while others deny its
existence at all and view it as a binary structure with an “empty” structural element [Ibidem].

From the functional perspective the prosodic category “foot” is the category on which
the English rhythm is based. And this fact is important for the analysis of the tempo. The latest
researches revealed one more important feature of the category “foot”. According to these
researches “foot” is the category which is the home for different tonal changes; in earlier
researches such changes were associated only with stressed syllables [Hirst & Di Cristo, 2004].

The prosodic category “intonation phrase” is in itself the largest prosodic category in
the phonological structure of an utterance and is intonationally marked. It gets different
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“names” in the works of different scientists: nominal phrase, sense group, prosodic unit that
contains no pauses, intonation group, etc.

As the works of different scientists show, the most important questions to answer while
analyzing the “intonation phrase” is the question of its size and its borders. The main dispute
goes around the following: how far the size and the length of the “intonation phrase” depend
on pragmatics, syntax and semantics of the discourse. If not to go to extremes, we may suppose
that pragmatics plays the leading role in the division of the utterance into intonation phrases.
But we can’t ignore some basic syntactic constraints, such as the tendency of intonation phrases
to coincide with simple sentences or subordinate clauses [Ibidem].

The length of the intonation phrase can be measured in syllables or words. But such
approach is not accurate at all as a lot depends on the structure of a syllable itself, on the
functional words and their position in this prosodic category. The researches of J. Jun (a famous
phonologist of Seoul University) proved that the most effective way to measure the prosodic
category “intonation phrase” is in milliseconds (further ms) [Jun, 2006].

According to the data presented in scientific literature the average length of an
intonation phrase reaches 1,5 ms (in English, German and French). But we should always
remember that such factors as the type of a discourse and style genre of speech influence the
length of intonation phrases and, thus, should always be taken into account while analyzing
intonation phrases [Postnikova, 2014].

3. RESULTS OF THE RESEARCH

Comparative analysis of the prosodic categories in political media discourse, which is
presented in this article, was carried out based on the authentic empirical material of political
discourse in two variants of the English language: the British variant (henceforth BE) and the
American variant (henceforth AE). Political discourse is represented by the political shows and
programs of the BBC channel. Here we should mention once again that in this article we present
the analysis of the three main categories “syllable”, “foot” and “intonation phrase” that are
allocated as universal categories by the majority of scientists.

Now, let us pass over directly to the analysis of the particular realizational differences
(features) of prosodic categories in media political discourse in BE and AE.

The results of the comparative analysis of prosodic categories in political media
discourse in two main variants of English, as well as the unity of the phonological systems of
these two variants, gave us the grounds to claim that British and American linguacultures
possess a common system of prosodic categories [Postnikova, 2003, 2005, 2012, 2014]. And
therefore, we should mention that prosodic form of conversational behavior is reflected not
only in prosodic structure of an utterance but is also shaped by social and psychological roles
of communicators, by their “roles” and individual and personal relations in formal and informal
communicative situations, that is to say by specific characteristics of the “speaking etiquette”
in the society. All these things influence the specific realization of prosodic categories in
English coherent discourse.

Realizational differences in the system of prosodic categories are nationally specified
and revealed through acoustic data and specific character of melodic configurations of the
sounding discourse.
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3.1. Prosodic category “syllable”

In media political discourse in the British variant of English such prosodic category as
“syllable” (namely stressed syllable) is characterized by equal presence of rising-falling tones
and falling tones of narrow range (3-4 semitones) with the maximum results of Fo up to 221Hz.
Alongside with this the prosodic category “syllable” is illustrated by quite high indices of
length. Average Length of Syllable (further ALS) of a stressed syllable is 200ms but can
amount up to 270ms. It proves a certain tendency in the realization of this category in British
political media discourse. We shall call this tendency — lengthening of a stressed syllable in
media political discourse.

In American media discourse ALS of a stressed syllable is much shorter and on average
amounts up to 147ms. Stressed syllables are mainly characterized by Rising tone of narrow
range and quite high indices of Fo. But these indices are still lower than in the British variant:
Fomax IS 183Hz and Fomin is 166 Hz.

To sum up, the results of the comparative analysis allow us to state the fact that the
prosodic category “syllable” in political media discourse in both variants of the English
language (BE and AE) may be characterized by the following:

e domination of rising termination on the stressed syllables;
e the range of Fois quite narrow;
e the indices of Fo are not high.

Nevertheless, the indices of ALS of the prosodic category “syllable” in the American
variant are much lower than in British English and it gives evidence to the fact that the rate of
speech in American political media discourse is higher, that is to say, American politicians,
statesmen and political newsmen speak quicker compared to their counterparts in British
English.

In the chart below you may find the averaged key indices of the prosodic category
“syllable”:

Prosodic category “syllable” | British Variant | American Variant
Political Media Discourse
Tone Termination 1. Rising-Falling 1. Rising
2. Falling

ALS 200 ms 147ms

Fomax 197Hz 183Hz

Fomin 163Hz 166Hz

Tone Range 3-4st 4st

Chart 1

So, reviewing the results and summarizing everything mentioned above we may note
the following: realizational differences of the prosodic category “syllable” in political media
discourse in two main variants of the English language show similar tendencies. First of all, it
can be seen in the figures of the range of Fo (in both linguacultures the range of the stressed
syllable is narrow) and in the terminations of tones, realized on a syllable (in both variants we
observe the presence of falling termination). The main realizational difference lies in the
figures of ALS which are much higher in the American variant and prove the fact that political
media discourse in the American variant of English is characterized by a faster rate of speech.
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3.2. Prosodic category “foot”

Let us start with the consequence. The comparative analysis of the prosodic category
“foot” revealed certain realizational differences of this category in political media discourse of
the two national variants of the English language.

In the American variant of the English language in media political discourse the
prosodic category “foot” is characterized by a certain set of melodic configurations: Level
Tones, Falling Tones and Falling-Rising Tones. However, dominating positions are occupied
by Level Tones. Alongside with this, prosodic category “foot” with level termination of
melodic configurations is noted for high indices of Fo (Fomax reached the level of 245Hz) as
well as for the narrowest range of Fo — only 4st. “Feet’ with prevailing falling termination are
registered mainly in the initial and final intonation phrases. Falling Tone in such “feet” has the
widest range of Fo (8st) and the highest figures of Fomax that may reach 275Hz. “Feet”, on which
the Falling Tones are realized, are the longest, it means that the figures of average length reach
257ms. In general, it is worth noting that in media political discourse in the American variant
the prosodic category “foot” is marked by an increase in length and by widening of the range.

In British political media discourse the situation is somehow different. To the
dominating tones we may refer the following tones: Level Tone (the same as in American
variant) and Falling Tone. From the point of view of realizational differences the prosodic
category “foot” is characterized by the following:

e the “foot” is noted for the increase in length;
e the range tends to widen;
e the figures of Fo are getting higher.

In the following chart below, one may find the averaged exponents for the prosodic

category “foot” in British media political discourse:

Averaged length of a Fomax (HZz) Fomin (HZ) Averaged range Fo,
“foot”, ms. semitones
158 213 157 6
Chart 2

Let us draw some conclusions. So, in media political discourse the prosodic category
“foot” in both British and American variants of the English language is characterized by certain
tonal structures and melodic configurations (depending on the pragmatics of the utterance).
The range of Fo is narrow and the indices of Fo are not very high. But, at the same time, we
can’t ignore some tendencies that develop in the prosodic category “foot” in political media
discourse. First of all, it is the length. In this type of a discourse the prosodic category “foot”
is noted for the tendency to lengthen in both variants of English. The second is the range of Fo.
In general, in both variants the range of the prosodic category “foot” can be considered narrow,
but the results of the research show that in both variants the range tends to widen. The third
tendency that is worth mentioning is the variation of Fomax. In both variants of English there is
atendency to serious increase in the figures of Fomax in media political discourse in both variants
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of English. Thus, in British English it reaches 213Hz and in American English is amounts to
245Hz. Looking ahead, we should note that the tendency for the range to widen in media
discourse is observed with such prosodic category as “intonation phrase”.

Speaking about the realizational differences of such prosodic category as “intonation
phrase” in both variants of English, we are bound to mention that the research revealed two
opposite tendencies in media political discourse in both linguacultures.

Indeed, in British media discourse there is a tendency to the increase of all the prosodic
indices of the category under consideration (that is “intonation phrase’’). We have to admit that
the increase in the length of “intonation phrase” itself came as the most unexpected. The same
should be noted for the pausation (pauses became longer in media discourse in contrast with
an institutional one, for example). As a result, the tempo of the “intonation phrase” (the rate of
its pronunciation in milliseconds) came as rather slow if to compare with institutional
discourse, for instance.

The prosodic category “intonation phrase” in political media discourse in British
English is characterized by rather wide range of Fo and high indices of Fo.

In the American variant we observe quite an opposite tendency — the tendency for the
prosodic indices to decrease. In media political discourse, the prosodic category “intonation
phrase” is indicative of shorter length, higher tempo and short length of final pauses. But it
should be noted that the indices of Fo and of the range of Fo remain practically unchanged.

Summing everything up, we may well assume that the prosodic category “intonation
phrase” is noted for serious variations in prosodic indices in both variants of English and it can
be explained by a number of reasons. Here should be noted the commitment of the British to
the formal public speaking traditions and high level of speech expressiveness. In media
discourse the way of presenting information is specified by the strict time limits and it
influences the realization of prosodic categories.

Now it can be seen that the comparative analysis of the prosodic categories in two
different linguacultures allows distinguishing universal features of the prosodic categories and
nationally-marked peculiarities of the categories in the British and American variants of
English. Universal character of the prosodic categories manifests itself in the indices of Fo:
narrow range of Fo and not very high Fomax of such categories as “syllable” and “foot” in
institutional discourse. This can be explained by the unity of the phonological system and of
the rhetorical practices. Universalism is seen in the tendency of the range to widen in such
categories as “foot” and “intonation phrase” in media discourse.

Realizational versatility of the prosodic categories, caused by the type of political
discourse, is seen in the indices of Foand length and very explicitly seen in British political
linguaculture. Thus, in media discourse in BE there is a tendency to the increase in length and
to the widening of the Fo range of all the prosodic categories.

In American media discourse such changes also take place but they manifest themselves
not so vividly and it speaks for the fact that American political discourse tends for stable
realization of the prosodic categories despite the type of political discourse.

4. CONCLUSION

Finishing this article, we find it possible to come to certain conclusions and findings.
First of all, we should state that modern phono-stylistic researches and the results of our own
research give evidence and firmly prove the fact that prosody itself and the prosodic categories
as its integral part are the finest indicators of rhetorical persuasive means used by speakers to
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influence the minds and emotions of listeners and the audience. These means are carefully
chosen in accordance with the communicative situation and the image of the speaker.

The results of our experimental research also prove that British and American political
discourses possess common prosodic characteristics that are intrinsic of English political
culture as a whole; but at the same time we have all the grounds to claim that in two different
linguacultures united by one language one may find such differences which are due to socio-
cultural factors: different types of discourse, political context of the situation, differences in
the mentality, etc.

Analyzing any political discourse at every level of the linguistic system, a researcher
gets the possibility not only just to study and describe all the forms and categories that function
on the surface but also to get the results and come to conclusions that are based on linguistic
interpretation and processing.
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Llenpro HacToOsIIEH CTAaThU SBISIETCA W3yYeHHE peanu3anud KoHnenrta «HeHaBucTs» B
PUTOPUKE aMEPUKAHCKOIO MMOJIUTHYECKOIO TUCKYpca. AKTyaJIbHOCTh UCCIEA0BAaHUS COCTOUT
B YCUJICHUH arOHAJIbHOTO XapaKTepa COBPEMEHHON NoJuTH4YecKo kommyHuKauuu B CIIA u
CBSI3aHHBIM C 3TUM HMHTEHCUBHBIM HCHOJB30BAHUEM PEUEBBIX CPEICTB € MPArMaTUYECKUM
3HaYCHHEM HEHABHCTH, HAIIPABICHHBIX HAa BHIPAKCHUE HENPUSI3HU U HEYBAXKCHUS K OOBEKTY
BBICKa3bIBaHUA. OMIIMPUYECKUM MAaTEpHaJOM HCCICAOBAaHMUS IOCIYXKWIM (DparMeHThl
YCTHOTO U MHCbMEHHOTO MOJIMTUYECKOI0 JUCKYpCa, OXBAaTBhIBAIOIIUE PEUYU U BBICTYIUICHUS
aMEpHUKAHCKHX IMOJIUTHKOB, aHAJTUTUYECKIE MEUATEKCThI MOJUTHUECKOH TEMaTHKH, TOCTHI U
3asBJIEHUS TIOJTUTHKOB B COITMAIBHBIX CETSIX. B KauecTBe OCHOBHOI'O METO/Ia B COOTBETCTBHH
C Ienbpi0 paboTel BBIOpaH MeTOA (YHKIHOHAIBHO-TUHTBUCTUYECKOTO aHaIW3a IHCKypca.
ABTOp aHanM3WpyeT KOMMYHHKATHBHBIE TAKTHKH, pPEaNM3YIONMecs B KOH(JIUKTHBIX
CUTYaIUAX, K KOTOPHIM MO’KHO OTHECTH, HAIIPUMED, TUCKPETUTAIINIO, H3/IEBKY, OCKOpOJIeHNE,
oOBMHEeHHE, HacMemKy #u Ap. OObeKTaMH HEHABUCTH B aMEPHUKAHCKOM ITOJUTHYECKOM
JUCKypce 4alle BCEro CTAaHOBSTCS CONEPHUKH CYOBbEKTa BBICKAa3bIBAaHHSA, HMEIOIINE
MIPOTUBOIOJIOKHbBIE TOJMTUYECKHE BO33PEHHUS, PEIUTHO3HBIE W KYJIBTYPHBIE TpaUIINH,
couuanbHbie cTatychl. [Ipu kpailHHX QopMax peanu3anuu KoHuenTta «HeHaBUCTBY», TakuX,
KaK «SI3bIK BPaXKAbD» WM PUTOPHKA HEHABHCTH, HETIPHI3Hb MOXKET BBIPAXKATHCS M K LENBIM
KOH(ECCHOHAIBFHBIM M 3THHYECKUM TpyNnaM. B HacTosiiel craThe pacCMOTPEHBI IeJIeBbIE
YCTaHOBKH KOMMYHHKAHTOB, 0OpaImaronmxcsi K JaHHOMY KoHIenTty. K TakuM ycTaHOBKaM
MOJKHO OTHECTH >KeJlaHHe CyOheKTa BBHICKA3BIBaHUS MPOJEMOHCTPUPOBATH HEYBAXKUTEIHHOE
OTHOLLIEHUE K CBOEMY COIEpPHUKY, BBICMEATh U NPUHU3UTH €r0 ABTOPUTET, a TaKKe
MOJIOKUTENBHO PEIPEe3eHTOBATh ce0sl B CPaBHEHUHU C ONIIOHEHTOM. B kauecTBe XapaKkTepHBIX
0c00EHHOCTEH PUTOPUKN HEHABUCTH BBIIEIACTCS UCIIOJIB30BAHNE TAKUX S3BIKOBBIX IPUEMOB,
KaK SIUTETHI W MeTaopbl C HETATHBHBIM WJIM OCKOPOUTENHHBIM 3HAUYCHHEM, a TaKkKe
TUNEepOOINYeCcKre, CpPaBHUTENbHBIE, PUTOPUYECKHE U JIEKCHYECKHe KOHCTPYKIUH C
UPOHHYECKHM cMbIcOM. Kpome Toro, gyHKIMOHaNbHBIE cdepbl KoHIenTa «HeHaBHCTBY
MOTYT TIEpPeceKaThCsi C KOHIEeNnToM «CBOH-UyXKOi» B TeX CHTyallsIX, KOrja CyOBeKTy
BBICKA3bIBaHM BA)KHO IIPOTHBOIIOCTABUTH CE0S ONIMOHEHTY HA OCHOBAHUH KaKUX -TO PA3IHUHIA
(HalMOHANILHBIX, PEJIMTHO3HBIX, COIMAIBHBIX W T.I.). B JaHHOM cilydyae aKTHBHO
MOTYEPKHUBAETCS 1y >KEPOJHOCTD OJMTUYECKOTO COTIEPHUKA M €r0 MHAKOMBICIIHE.
KnroueBble cjioBa: MOJIUTUYECKUI TUCKYPC, KOMMYHUKaTUBHAS TAKTHKA, (DYHKIIMOHATIbHAS
JMHTBUCTHKA, peyeBasl arpeccus, npodeccuoHaibHasi KOMMYHUKAIHSI, HEHABHCTh, PEUYEBOC
MaHUIIYJIUPOBaHKE, TIParMaJIuHTBUCTHKA.

1. BBEJAEHHUE

CoBpeMEHHBI ~ aMEPUKAHCKHI  TOJUTUYECKHMH  JIUCKYpC B  CHIy  CBOMX
WHCTUTYLIMOHAIBHBIX M HAIIMOHAIBHBIX OCOOEHHOCTEH (AEMOKPAaTHYHOCTh, MyOIUYHOCTB,
MEIUNWHOCTh, JIMAJOTUYHOCTh, OWIAPTU3M) HOCUT aroHAJIbHBIA XapakTep, CIEICTBUEM

20 Juckype npodeccnonanbHoi kommyHuKarmu Ne2-2, 2020



Y.Y. Khlopotunov Research article

KOTOPOTO SIBIISIETCS TOCTOSIHHAas OoppOa KaHIUAATOB HA PA3IUYHBIE TOCYAAapPCTBEHHBIE
JOJDKHOCTH 3a BiacTh. JlaHHas KOHKYPEHLMs 3a4acTyl0 MPUBOIUT K KOH(IMKTOT€HHBIM
CUTYaIUsIM, S3bIKOBBIM MapKEepPOM KOTOPBIX SIBIISICTCSI UCIIOJIb30BAHKUE CJIIOB CEMAaHTUYECKOIO
nosis «HeHaBUCTBY», T.€. CIOB «Pa3IMYHBIX YACTEW peuH, 3HAUYEHUS KOTOPBIX MMEIOT OJUH
oOmumit cemanTuueckuid npusHak» [Kymmkosa, Canmuna, 2013], B naHHOM ciydae —
BBIp2KEHNE HEHABUCTHU K 00BEKTY BBICKA3bIBaHUA. B ycnoBusx mporekanus GyHKIIMOHATIBHO-
ParMaTU4eckoil HBOJIOIUN COBPEMEHHOT'O AaHIJIOSI3BIYHOIO JHUCKypca M HaOmro1aeMoi
MHOTHUMH HWCCIIEIOBATEISIMA  TpaHC(HOpPMAIMK JIMHTBOIIPAarMaTUYeCKUX HOPM PEYeBOi
WHTEPAKIMK B TOJUTHYECKON cdepe HaMepeHHOe OTKIOHEHHE OT MpaBHJI BepOAlbHOTO
MOBEACHUA, JEperylaMeHTalusl JUCKypca M HapylIEHHWE YCTAaHOBOK HAa KOPPEKTHOE
HEKOH(DIMKTHOE B3aMMOJICHCTBHE MOTYT paccMaTpUBaThCs B KadecTBE 3((HEKTUBHOTO
PUTOPUYECKOrO TMpHUEMa OKa3aHUS MparMaTHYecKOoro BO3ACUCTBHUS Ha OIIOHEHTOB
[Xpamuenko, 2014; Khramchenko, 2017]. Hecomuenno, hate speech, kak QucKypCHBHOE
SIBJICHHE, MOYXHO OTHECTU UMEHHO K TaKUM IIE€PCya3UBHBIM CPEICTBAM.

K ocobennoctsim peanmms3anuu  KoHuenta «HeHaBUCTE»  OOBIYHO  OTHOCAT
BepOaTM3alMI0 TaKUX MPAarMaTUYeCKUX 3HAYEHUM, KaK OTBpAIICHHE, BPaXKJa, HENPHUS3Hb,
OMEp3eHHUE, 3JI0KEeNaTeNbCTBO, 3JI0HAMEPEHHOCTh, HemoOoBb [Emudanosa, 2019].
AMEpUKAHCKHI TOJIKOBBIN CJIIOBaph Meppusma-BebcTepa cogeput N (10%011\% )
neunuiuio caosa HATE: mean to feel strong aversion or intense dislike for. HATE implies
an emotional aversion often coupled with enmity or malice [Dictionary by Merriam-Webster
Online, 2020]. TakuMm 06pa3oM, kK ceMaHTHYECKOMY MO0 « HEHaBUCTB)» MOTYT OTHOCHTBCS TE
SI3BIKOBBIC €IUHUIIBI, JIEKCUYECKOE 3HAuYeHHE KOTOPBIX BKJIKOYAET HAMEPEHHOE pPE3KO
HEraTUBHOE OTHOIICHHE CyObEKTa BHICKA3bIBAHUS K HEKOEMY MTPEIMETY MITH YECIIOBEKY.

Kpaiitaum crrocoboM pedeBoro BeIpakeHHs KOHIENTa « HeHaBUCTY B OJUTHISCKOM
OOIIICHUH SABJISETCS UCIIOJIb30BaHUE «SI3bIKa BPaXKIbI» WK puToprku HeHaBucTH (hate speech).
[lon HUMH MOXXHO TOHMMATh PAa3JIUYHBIE BHICKA3bIBAHHWS KOMMYHHUKAHTa, CHOCOOHBIE
nepeaTh UM BbIPAa3UTh LIE€JICHANIPABICHHO HEHABUCTD K ONIPEICIEHHOM IpyIIIe HAaceleHus, B
TOM YHCIIC ¥ K STHAYECKOMY, PEIUTHMO3HOMY WJIM HAIMOHAIHLHOMY MEHBIIMHCTBY [SMIts,
2016]. Putopuka HeHaBucTH, Kak orMedaeT E.B. Kopanb, 6asupyercs Ha muddepennmanum
JIIOJIEN Ha «CBOMX» U «UYKHUX» U OJHOBPEMEHHO paccuuTaHa U Ha COUYBCTBHE U [IOHUMaHUE
CO CTOPOHBI CTOPOHHHKOB CyOBEKTa BhICKa3bIBAHUS, U HA AUCKPEAUTALIUIO «1yXux» [KoBab,
2019]. CoOTBETCTBEHHO, <«3BIK BPAXKIbD» BO3JICHCTBYET B TIEPBYIO OdYepenb Ha
SMOLMOHANBHYIO chepy ayAuTOpHH, amneupys K e€ He3alu[UIIEHHOCTH, OIACHOCTH,
HEPAaBEHCTBY B OTHOIIEHUH T€X COLUAIBHBIX IPYII, KOTOPbIE SBISIOTCS 00bEKTOM HEHABUCTH.

B KOMMYHHKAaTHBHOM aKT€ HEHABUCTH MOKHO BBIACIUTH CIEAYIOLIUE CMBICIOBBIE
COCTaBIISIFOLINE: CYyOBEKT BBICKAa3bIBAaHUS, AMOIMS, IMpolecc, 0ObeKT HeHaBUCTH. K Takum
aKTaM Mbl OyJileM OTHOCHUTb JIFOObIE BbICKA3bIBAaHUS MOJIMTUKOB, HAIIPABJIIEHHbIE HA TO, YTOOBI
MIPOJIEMOHCTPUPOBATH HETIPUS3HD U HEYBAKEHHE K CBOEMY COIEPHHKY.

Ilenpto HacTosLIEM cTaThbU SBISETCS M3YYEHHE pealM3alUud MparMaTuyecKoro
3HaueHus «HeHaBuUCTB» B aMEPUKAHCKOM IOJUTHYECKOM JIMCKypc€ Ha OCHOBE
(GYHKIIMOHATBHO-TUHTBUCTUYECKOTO TOJIX0Ja. B COOTBETCTBMM C MOCTaBIEHHOW IIETBIO B
CTaTb€ PELIAIOTCS CIEAYIOLINE 3a1a4H:

- Ha MaTepuaie NOJUTHYECKUX peuell aMepUKaHCKUX JAeSTeel BbIIEISI0TCS OCHOBHbBIE
CHOCOOBI BBIPAKEHUS HEHABUCTHOTO OTHOIIEHHS CyObEKTOB BbICKA3bIBAHMUS;

- QHAJIM3UPYIOTCS peUeBbIe TAKTHKH, UCTIOIb3yeMble B KOHPJIMKTOTEHHBIX CUTYaIHSIX;

- OIIPEIETISIOTCS 1IeNIEBbIE yCTaHOBKHM CYObEKTOB BBICKAa3bIBAHUS, PYHKIIMU UX PEUEBBIX
aKTOB, 0COOEHHOCTH BBICTPAWBAEMBIX MU 00pa30B OOBHEKTOB HEHABHUCTH.
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2. METOJAUKA UCCJIIEJOBAHUS

B ﬂaHHOﬁ CTaTbC PACCMATPUBAIOTCA (bYHKI_[I/IOHaJ'IBHO-HpaFMaTI/I‘ICCKI/Ie 0COOEHHOCTH
PCYCBLIX AKTOB CO 3HAYCHNUECM HCHABUCTU B aMCPUKAHCKOM MMOJIMUTUYICCKOM JJUCKYPCC. Ananus
SI3BIKOBBIX CII0C000B pcain3anuun CMBICIIOBOTO KOMIIOHCHTA «HenaBucte» B
HHCTUTYHHOHAJIBHOM JUCKYPCEC IMO3BOJISICT BBIABUTH LCJICBBIC YCTAHOBKHM KOMMYHHKAHTA U
YTOUYHUTH MAHUITYJIATUBHBIC TAKTHYCCKUC ITPUCMBI, BIIUAIOIIUC HAa KAPTUHY MUPY aApccaTa.

3MHI/IpI/I‘ICCKI/IM MaTepruaJioM HUCCICHOBAHUA IOCIYKHUIIM BBICTYIIVICHHA KPYITHBIX
AMCPUKAHCKHUX IIOJIMTHUKOB, a TaKXXE HUX IIOCTbI B COLHAJIBHBIX CCTAX. B pe3yibTaTe
(bYHKI_II/IOHaJ'IBHO-HpaFMaTI/I‘{eCKOFO aHanu3a OBUIM BBISBIICHBI KIIIOUCBBIC TAKTHUECKHUE
CITOCOOBI pcain3anuu 3HaUCHUA HCHABUCTHU B AMCPUKAHCKOM MMOJIUTUYCCKOM JUCKYPCE.

3. PE3VJIBTATBI HCCJIEAOBAHUS

Konnnent HEHABUCTD wame Bcero peamusyercs B pedax IOJIUTHKOB uepes
MEeMOpaTUBHBIE U TUCKPEAUTUPYIOLINE CPEACTBA BHIPA3ZUTENBHOCTU. PaccMOTpUM clieayromue
BbIcKa3bpiBaHus npe3usieHTa CIIIA Jlonansna Tpammna:

(1) They re going to put him into a home, and other people are going to be running the

country, and they’re going to be super-left, radical crazies. And Joe’s going to be
in a home and he’ll be watching television [The Washington Post, 2020].

(2) She said she was Indian. And | said that I have more Indian blood than she does,
and I have none. I'm sorry, and we drove her crazy and that's a good thing, not a
bad thing [The Hill, 2019].

(3) Looks to me like it’s going to be SleepyCreepy Joe over Crazy Bernie. Everyone
else is fading fast! [Twitter, 2019].

(4) Disgraced and discredited Bob Mueller and his whole group of Angry Democrat
Thugs spent over 30 hours with the White House Council, only with my approval,
for purposes of transparency [Twitter, 2018].

(5) So interesting to see "Progressive’ Democrat Congresswomen, who originally

came from countries whose governments are a complete and total catastrophe,
the worst, most corrupt and inept anywhere in the world (if they even have a
functioning government at all), now loudly and viciously telling the people of the
United States, the greatest and most powerful Nation on earth, how our
government is to be run [Twitter, 2019].

B BeickaspBanum (1) JI. Tpamm ucmoib3yeT HeraTHBHBIC omnpeacineHust super-left u
radical Crazies B OTHOHICHWH KOMAH/bI CBOCTO KOHKYPCHTa II0 Hpe3I/I,Z[eHTCKOI7I T'OHKE OT
nemokparudeckord mnaptum Jxo baitnena. Ilpeduxc super- u mpumararensnoe radical
IMOAYCPKUBAIOT PE3KOC pa3INIHUC MCKIY MOJIUTHUYCCKUMHU B3IJIAJaMU JIBYX COIICPHUKOB, a
MEIUIIMHCKasT OIIEHKa CraziesS ykaswiBaeT Ha OespaccyactBo mpuBep:keniieB /. Baiinena.
I'unep6ona Joe’s going to be in a home and he’ll be watching television siBnsiercst siBHOM
HAacMeIKou co ctopoHsbl J[. Tpamna Hag BO3pacToM U 3I0POBBEM €0 OMMOHEHTA U MTO3BOJISIET
CO3J1aTb B COBHAHWHU PCHUIIMCHTOB O6p8.3 HCHCI/IOHCpa-O6BIBaTeJ'I$I, BMCCTO KOTOpPOI'o CTpaHOﬁ
ynpasiseT ero komanaa. CoorBercTBenHo, Jlonansa Tpamn oOparaercss B JaHHOM pedeBoit
CUTyallUl K Bep6an1/13au1/n/1 nparMaTuidCcCKOro 3HAYCHUA HCHABUCTHU C 1CJIbBIO YKa3aTb
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n30upaTensiM Ha OECIOMOLIHOCTh W HECaMOCTOATEIbHOCTh CBOETO KOHKYPEHTA, a TaKKe
YpE3MEPHYIO paIuKaIbHOCTh KOMaH bl J[. baiinena.

B nuckypcuBHoM ¢parmente (2) Mbl MokeM yBUIeTh Hanaaku Jlonansaa Tpamna Ha
ceHatopa Onu3aber YOoppeH, KOTOpble MOCTPOCHBI Ha BBICMEMBAHUU 3asBICHHNA CaMOT0O
CEHATopa O €€ ITHUUECKON MPUHAJIEKHOCTH K PaCOBBIM MeHbIIMHCTBaM. poHnyeckas ¢paza
| have more Indian blood than she does, and | have none no3BossieT KOCBEHHO OOBHHUTH D).
YoppeH B JuIEMEpUH, HEYMECTHOW IIOMNBITKE IOCTPOUTH IOJUTHYECKYIO Kapbepy Ha
cepbe3Hoil uig CIJA HanmoHnanbHO#N mpobOiieMe. C MOMOIIBIO pa3srOBOPHO-UANOMATHUYHOTO
BeIpaskenust We drove her crazy u nekcudeckoro mostopa that's a good thing, not a bad thing
Honanpn Tpamn axTyanusupyer KoHuenT «HeHaBuCTBY», 0700psisi TeM caMbIM MacCOBOE
OCY)KJIEHUE CBOET0 OINIOHEHTa M JIOObIE MOMBITKA BBIBECTH J. YOpPpeH M3 JyLIEBHOTO
paBHOBECHS.

B Beicka3biBanuu (3) npe3uneHt CLIA ucnonbs3yeT B OTHOIIEHUH CBOMX IPOTUBHUKOB
CIIOBECHBIE SIPJIBIKH, IOCTPOCHHBIE HA KOMUYECKOM COYETaHWHM HMMEH OIIOHEHTOB U HUX
runepoOonu3upoBandbix  xapakrepuctuk  (SleepyCreepy Joe over Crazy Bernie).
[IpeneOpexuTeNbHbBIN U HEHAaBUCTHBIN TOH PENPE3CHTYET Hecepbe3Hoe OTHoIIeHue JJoHanbaa
Tpamma K KOHKypeHTaM B TIOJMTHYECKOW OOpbOe, OTCYyTCTBHE O00OECIOKOEHHOCTH 32
BO3MOKHOCTh TOTEPSATH TJIABHBIA TOCYAapcTBEHHBIM MmocT crpanbl. Metadopa fading fast
MO3BOJISIET MTOAYEPKHYTh OTCYTCTBHE CEPhE3HOM MOTUTHUECKO OOpbOBI cpeiu JEMOKPATOB U
JOCTOMHBIX MPE3UJICHTY ONMOHEHTOB. TakuM 00pa3om, B COZHaHUU M30MpaTesel co3naercs
o0pa3 Jlonanpaa Tpamna kak yBepeHHOro U 0e3a1bTEepHATUBHOTO (paBOpUTa BHIOOPOB.

B Bricka3biBanuu (4) MOKHO yBUIETh HeratuBHbIe snuTeThl disgraced u discredited B
OTHOIICHUU TpoKypopa PobGepra Mriomiepa, KOTOpBI Bell paccieloOBaHUE BMEIIATEIbCTBA
Poccun B mpesupentckue BeIOOpH! CLHA 2016 Toma. /laHHas wWCTOpHS OTpPHUIATEIHHO
ckazasiacb Ha umupke Jlonanpna Tpamiia, MOCKOJIBKY €ro moJ03peBaAId B COTPYIHUUYECTBE C
poccuiickuMu  crienicyxoamu. OTpurnarensHas mnpucTtaBka diS- MO3BOISET MOTYEPKHYTH
TOPKECTBO MPE3UIEHTA HaJ Oe3yCHEeNIHbIMU pe3yJibTaTaMH JedrenbHocTd P. Mromnepa, a
HHBEKTHBHOE cioBocodyeranre his group of Angry Democrat Thugs ykassiBaeT Ha
apPUIMpPOBaHHOCTH U HEOOOCHOBAHHOCTH paccienoBanus. CinenoBarenbHo, JJonansa Tpamn
penpe3eHTyeT cels Kak KEpTBY IOJUTUYECKOI'O IPECIIeIOBaHUs, KOTOPOE SIBIISETCS
OecCMBICIIEHHBIM W OTHHMAeT y Hero MHoro Bpemenu (spent over 30 hours with the White
House Councel, only with my approval, for purposes of transparency).

B BrickasbsiBanui (5) Jonans Tpami ucnoiabp3yeT TAKTUKY KOCBEHHOTO OCKOPOIeHHUs
B OTHOUICHHM IKEHIIWH-KOHTpeCCMEHOB U3 JleMokparuueckoil maptuu. Hamepennoe
UCIOJb30BAHNE KaBbIUEK M 3arjlaBHOW OYKBBI NpM HaNMCaHUM snuTera ‘Progressive”
rpadUUecKy JAEMOHCTPUPYET HACMEIUIMBBIA TOH NMPE3UACHTA B aJIpeC €ro CONEPHUKOB, a
JMCKYPCHUBHBIN 35ieMeHT Originally came nmoguepkuBaeT ux SMUIPAHTCKOE IPOUCXOXKICHUE U
VMMILUTALUTHO MO3BOJISIET OTHECTH ONIIOHEHTOB K KaTETOPUH «UYXKUX», T.€. K UyKECTpaHILaM.
«Puropuka HeHaBuCTH» Hcnoab3yercd Jl. TpaMIioM Takke B OTHOIIEHUH CTPaH, U3 KOTOPBIX
npuOBLTH TaHHBIE TOJUTHKH. MeTtadopuueckrie KoHcTpykimu complete and total catastrophe,
the worst, most corrupt and inept anywhere in the world u antutesa the greatest and most
powerful Nation on earth xapakrepusyer 3T rocyapcTBa Kak HEpa3BUTHIC U OTCTAIbIC MO
cpaBHeHuo ¢ CIIIA, a cooTHeceHME PMUIPAHTOB U MX POAWHBI KOCBEHHO MOJYEPKUBAET
MIPUHAJUIC)KHOCTh ONIIOHEHTOB NPE3UICHTa K YYKOH KyJIbType, a TaKKe UX JIMLEMEpUue U
HEYBaXXCHHE K aMmepukanckomy Hapoay (now loudly and viciously telling the people of the
United States how our government is to be run).
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Konnent «HeHaBuCTh» MOXET MPOCTYNaTh B caMOM (PaKTe HCIIOJIB30BAaHUS B PEUH
KOMMYHUKATUBHBIX TaKTUK AOUCKpEAUTALIUU, 06BI/IH€HI/I$I, OCKOp6J'I€HI/I$I, yYOpeka H
MOJ0XKUTEIBHON CaMOPCIPE3CHTAIU N

(2) I think this president is a coward when it comes to helping our kids who are afraid
of gun violence. | think that he is cruel when he doesn’t deal with helping our
Dreamers, of which we are very proud of. | think he is in denial about the climate
crisis. However, that’s about the election [Time, 2019].

(2) 1think the president is making clear that the Democrats have been parroting Iranian
talking points and almost taking the side of terrorists and those who were out to
kill the Americans. | think the president was making the point that the Democrats
seem to hate him so much that they're willing to be on the side of countries and
leadership of countries who want to kill Americans [The Hill, 2020].

(3) So I'd like to talk about who we're running against, a billionaire who calls women
"fat broads™ and ""horse-faced lesbians.” And, no, I'm not talking about Donald
Trump. I'm talking about Mayor Bloomberg [The New York Times, 2020].

(4) I'm a New Yorker. | know how to take on an arrogant conman like Donald Trump,
that comes from New York. I'm a mayor or was a mayor. | know how to run a
complicated city, the biggest, most diverse city in this country [NBC News, 2020].

(5) What a wonderful country we have. The best known socialist in the country
happens to be a millionaire with three houses. What did | miss here? [NBC News,
2020].

(6) You know, when we talk about a corrupt political system, bought by billionaires
like Mr. Bloomberg, it manifests itself in a tax code in which not only is Amazon
and many other major corporations, some owned by the wealthiest people in this
country not paying a nickel in taxes, we have the insane situation that billionaires
today, if you can believe it, have an effective tax rate lower than the middle class
[NBC News, 2020].

Bo dparmente (1) crnmkep Ilamarer mpencraButeneit CIIA Haucu Ilemocu maet
HECKOJIbKO HETaTUBHBIX XapaKTepUCTUK npe3uaeHty Jlonansay Tpammy (a coward, cruel) n
MOJJYEPKUBACT C MOMOIIBIO OTPUIATENBHBIX KOHCTPYKIUi doesn’t deal n denial about ero
peTporpaiHpie B3MVBIIBI HAa WMMUTPAIIMOHHYIO TIOJIMTHKY W MPoOJieMy T100aabHOTO
norerieHus. [IpursokatenbHoe MmecTorMenue our (our kids, our Dreamers), ykasaresbroe this
(this president) u nmuunbie mectronmenus | (Tpoekpartubiii motop | think) u we (we are very
proud) akTyaausupyroT KoHIENT «CBOW-4yXKOi», C MOMOIIBIO KOTOPOI0 KOMMYHHKAHT
HUMIUTMOUTHO ITPOTHUBONOCTABJIACT JIMACPA CTPAHBI U aMepI/IKaHCKI/Iﬁ HapoJ, yKa3biBasd TCM
caMmbIM Ha TO, 4To aelicTBusA Jlonanpna Tpammna uayT Bpaszpe3 ¢ MHTEpecaMu COOCTBEHHBIX
rpaxaad u neHHoctsM CLIA. Pemapka that’s about the election ncnions3yetcs [lenocu s
TOoro, 4TOOBI AKIOCHTUPOBATb BHUMAHHC PCCIIOHACHTOB Ha BBI60pHOCTI/I U CMCHACMOCTH
npesusenTa. CoOOTBETCTBEHHO, KOHLENT «HeHaBUCThY peanu3yercsi B JaHHOM (parMeHTe B
oTHOIIEeHnU TuuHOoCTH [loHanpaa Tpamna, a He cTaryca NPEe3UICHTa CTPaHbl B LIETIOM.

Bo ¢parmente (2) mpecc-cexperaps benoro noma Credanu ['puidM BeICKa3bIBaeTCS
npotus Jlemokpatuueckoil naptun CIIIA, packpuTHKOBaBIIEl AHTHMMPAHCKYHO BHEILIHIOK
nonutuky Jlonansna Tpamna. C momonipro noMeHbl moustuii (Iranian - terrorists, those who
were out to kill the Americans, countries who want to kill Americans), koropsie co3garoT
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OTpHLIATENIbHBIA 00pa3 skuteneil MpaHa Kak NpPECTYNHHKOB M BparoB AMEpHUKH, OHa
penpesentyer onnoHeHToB J[. Tpamma kak mpenarenei U MOCOOHMKOB TeppopucToB. llpu
3TOM HCIOJIb30BaHKME KOHCTPYKIHA co 3HaueHreM BepostHoctH (I think, almost, making the
point, seem t0) mo3BoisieT M30erath NPSMOro OOBMHEHHUS J[eMOKpaTHYecKOoil mapTuu B
noajepxke npectynHukoB. C. I'puIlldM Takke MOJYEPKHUBAET HEHABUCTh JIEMOKPATOB B
ornomennu J[. Tpamna (hate him so much that they're willing to be on the side of countries
and leadership of countries who want to kill Americans), yka3biBast TeM camMbIM Ha TO, YTO MX
o3ulMsl 00yCIIOBJIEHA HE HHTEpecaMu AMEPUKH, a TUYHBIMU NOJUTUYECKUMH aMOUITUSAMU U
KOPBICTHBIMU ITOBOJAMH.

B Bbicka3zbBanuu (3) ceHarop Onuzaber YoppeH KpUTHKYET CBOEro CONEpHHMKa IO
BbIOOpam Maiikia birymbepra 3a moBuHI3M 1 romodobuto. Hamepennoe comnocraBnenne M.
briymbepra u JI. Tpamma 1mo3BojsieT MOAUYEPKHYTh CXOKECTh MEXIy JABYMS MOJMTUKaMU (a
billionaire who calls women), HecMoTpst Ha aHTHTpaMIOBCKy puTopuky M. BmymbGepra.
Jleriktrueckass KOHCTpykumms WhO we're running against mo3Boisier KOMMYHUKAHTY
aKTyalIM3UpOBaTh KOHLENT «CBOM-4yXOW», yKa3blBash TEM CaMbIM Ha COOTHECEHHOCTb M.
briymbepra k rpyrmme «4yXux», MPOTHB KOTOPBIX H30HpaeTcss YOPpPEeH W €€ CTOPOHHHUKHU.
Takum o00pazom, OHa pENPE3CHTYET CONEpHUKA KaK IMOJUTHKA JPYTUX B3IJIJIOB U
MIPUOPUTETOB, HECMOTPSI HA €ro MPHUHA/UIEKHOCTh K TOW XK€ MapTUH, B KOTOPOH COCTOUT
CYyOBEKT BBICKA3bIBAHHUS.

B cBoro ouepenp, Maiikn baymbGepr B BbickasbiBaHuHM (4) oOpamiaercss K
MOJIOXKUTEIILHOW CaMOpEeNpe3eHTallul M IMOAYEPKUBAET, YTO ero oObeauHser c¢ JloHanibj
Tpammom toasko mpoucxoxaenue (I'm a New Yorker — Donald Trump, that comes from New
York). IlefiopatuBHOE ciioBocoueTanue an arrogant conman B JaHHOM KOHTEKCTE TIO3BOJISIET
BBIPA3UTh MPE3PEHNE B OTHOLIEHUHU JIMJEpa roCyapcTBa U KOCBEHHO YKa3bIBaeT Ha TO, YTO
cBoe cocrosinue Jlonanpn Tpamn, B ormimuue ot bimymOepra, HaXkuia MOIIEHHHUYECKUM
CIOCOOOM, U 3TO SABISETCS TAaKKE BAKHBIM OTJIIMYMEM MEXIYy JIBYMs MHLIHApAECpPaMu.
CHHTaKCHYEeCKUI MapayieNn3M U JEKCUUYECKHE MTOBTOPHI B MOCIEAHMUX JBYX NPEATIOKEHUAX
BBIJICJISIFOT YIIPABJICHYECKUN U TIOJUTUYECKUM ONIBIT KOMMYHUKAHTA, a SIIUTETHI, BBIPAKECHHBIE
npujaraTelbHBIMU B TpeBocxoaHoi crernenu (the biggest, most diverse), oOpasyror
uMILIMIUTHOE cpaBHeHne Hpio-Mopka m CIIIA, MOCKOIBKY 3TOT TOpOJ IO CBOEMY
STHUYECKOMY COCTaBY HamOoJjee TOYHO perpe3eHTyeT crpaHy. CliejoBaTelbHO, YCHEIIHbII
onblT biaymbepra B ymnpaBieHHH KpyNHEWIIMM TOpPOJOM CTpaHbl JeJaeT ero Hauboiee
MOAXOAIIMM KaHIUAaTOM CPEIU AEMOKPATOB Ha JOJDKHOCTh MPE3UJICHTA.

B BbickazpiBanuu (5) Maiikn biym0Oepr ucnosb3yeT TakTHKY yIpeka B OTHOIICHHUU
bepun Canzpepca 3a JHMIIEMEPHYIO MO3ULMI0 B OTHOUIEHWM MUJUIMOHEPOB. Puropnueckue
koHcTpykuuu What a wonderful country we have u what did | miss here? umeroT sBHBII
MPOHUYECKUI TOH M YKa3bIBAalOT HA HEJIENOCTb CUTYyalluH, B KOTOPOU OKa3alMCh YYaCTHUKU
npeaseiOopHoit ronkn. Homunarmu the best known socialist u a millionaire with three houses
ABIISIIOTCSL B JaHHOM (pparMeHTe KOHTEKCTYaJbHBIMH AHTOHMMAMH, IOJYEPKUBAIOIINMU
HECOOTBETCTBUE TMOJUTHYECKUX B3IJISI0B OMNIOHEHTAa M €ro peaJbHOro obpaza >KU3HU.
CootBerctBenH0, M. birymbepr nbiTaeTcst co3qarh HeraTuBHBINA 00pa3 bepuu Canpepca s
TOr0, YTOOBI HUBEIUPOBATh €r0 COLMATBHYIO TOBECTKY, oOecieHuTh o0pa3 Oopra 3a
COIMAJIPHYIO CTPaBEIIMBOCTh CpeIu u3dbuparesneit padbovero kiacca.

Cam bepan Canzmepc B BbICKazbiBaHUM (6) XapakTepuU3yeT aMEpPUKAHCKYIO
MOJINTUYECKYIO CHUCTEMY IpUJIAraTelIbHBIM C OTPHULATEIbHBIM 3HAadeHHMEM a Corrupt u
npuvacTHoi koHcTpykiued bought by billionaires like Mr. Bloomberg, kocBeHHO 00BHHSS
CBOET0 COMEpPHHUKA B MOJKYIIE APYTUX NOJIUTUKOB U TEHEBOM YIIPaBJIECHUU I'OCY1apCTBEHHBIMU
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uHCcTUTyTaMu cTpanbl. ['unepoosna the wealthiest people in this country not paying a nickel in
taxes, nomunanus the insane situation u ycnoBHas konctpykuums if you can believe it
MOAYEPKUBAIOT a0CypaHOCTh HajoroBod pedopmsl CIIIA, a mpumaroyHas cpaBHUTEIbHAS
koHcTpykuus (that billionaires today have an effective tax rate lower than the middle class)
HCIIOJB3YETCSL B KaYECTBE IMOATBEPKICHUS TE3UCAa O KOPPYMIIMPOBAHHOCTH CTPaHBI. Takum
oOpa3oM, KOMMYHHKAHT CO3/Ja€T HETaTUBHBIA 00pa3 aMEpUKaHCKUX MIJLIHAPACPOB,
PCIPE3CHTY UX KaK aJIYHBIX mo,ueﬁ, HCIOJIB3YIOIIHUX HAJIOI'OBYHO CHUCTEMY CIIA B cBOHX
neiadax ajad Toro, 4TOOBI YBCIINYUBATH CBOH KaIuTal.

I[TomuMmo >xemaHusi OOBMHUTL OMIIOHEHTA H IIPUHHU3UTE €0 aBTOPHUTET, LIGJ'IGBOFI
yCTaHOBKOﬁ KOMMYHUKAHTa IIPpU peajln3aliluyi KOHILCIITa «HeHaBHUCTBY» MOKET CIIYKUTb
HaMCpPCHUC BBIBCCTH COIICPHUKA K3 SMOLNUMOHAJIBHOI'O pPaBHOBECUS, IIO6I/ITI)C$I OT HETro
OTBETHOM pEAKIMU, OTKPBHITO IPOJAEMOHCTPUPOBATh HEBEKECTBO, IpPEHEOpexKeHUEe U
HCIIpUA3HL B AHUAJIOTC. B ,Z[aHHofI CUTyallul aKTUBHO HCIIOJIB3YIOTCSA TAKTHUKHW HACMCIIKU U
N3JCBKHU:

(1) Let’s dumb this down for me, because I don’t know what a class 1 is, and I don’t
have the Book of Mormon over there like you’ve got to read from... I tried...
[YouTube, 2020].

(2) As you are speaking as the oracle of science, tell us, what exactly is a Y
chromosome? [Twitter, 2020].

(3) Sen. Cruz, while I understand you judge people’s intelligence by the lowest income
they 've had, | hold awards from MIT Lincoln Lab &others for accomplishments in
microbiology.

Secondly, I’'m surprised you’re asking about chromosomes given that you don’t
even believe in evolution. [Twitter, 2020].
(4) - Romney’s in isolation? Gee, that’s too bad.
- Do | detect sarcasm there?
- No, no, none whatsoever. [YouTube, 2020].

(5) - My family has served this nation in uniform, going back to the Revolution. I'm a
daughter of the American Revolution. I've bled for this nation ... Families like mine
are the ones that bleed first.

- | had forgotten that your parents came all the way from Thailand to serve George
Washington [NBC News, 2020].

(6) In three short years, President Trump has doubled the growth of the greatest
economy in all of human history. And you know what our Democratic friends have
done for him? Speaker Nancy Pelosi is trying to impeach him! I don't mean any
disrespect, but it must suck to be that dumb! [The Hill, 2020].

BrickaszbiBanue (1) npuHAUIEKUT ceHaTopy-AeMOKpary 1mTata AloBa Mbatry
MakKoro. B nannoM (hparmeHTe oH BeIcMenBaeT pecnyOiaukania /xexa YanmmaHa, KOTOPBIH,
npoaBurass B CCHATC 3aKOH O PaspCHICHUHW HNPOJAaBaTh IMUPOTCXHUKY B IITATC, IMOIBITAJICA
OOBSICHUTH Pa3HUILY MEKIY Pa3sHbIMU KJlacCaMM MUPOTEXHUUECKUX u3Aenuil. Vcrnonb3oBanue
CHIDKCHHON JIEKCUKM B HMIIEPATUBHOM KOHCTpYKUUH let’s dumb this down for me
JIEMOHCTPUPYET MpeHeOpekuTenbHoe oTHOMEeHne M. MakKos K BBICTYIIJICHHIO OMIIOHEHTA, a
CpaBHHTEIbHAS KOHCTpYKIus u napueiusinust (I don’t have the Book of Mormon over there
like you've got to read from... I tried...) TIO3BOJIAIOT peali30BaTh TAKTUKY H3JICBKH B
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orHomeanu penuruu  J[. Yanmana. CoOTBETCTBEHHO, KOMMYHHMKAHT oOOpalaercst K
KOHIENTya’abHbIM oOnacTsaM «HenaBucte» n «CBoH-uy:k0ii», 4TOOBI MPOJIEMOHCTPUPOBATH
HENpUsi3Hb K MOPMOHM3MY B II€JIOM M KOCBEHHO YyKa3aTh Ha HEBMEHSEMOCTb CBOETO
OIIIOHEHTA, TEM CaMbIM 00ECLIEHUB €T0 3aKOHOIIPOEKT.

BrickasbiBanue (2) mpuHaiexxuT peciyonukanckoMmy ceHatopy Teny Kpy3y, koTopslit
noneiTasics BeicMesATh wieHa [lanatel npencraBureneit CILLIA ot gemokparoB AnekcaHIpuio
Oxacuo-KopTec 3a KpUTHKY Ha3HadeHus BHIe-Tipe3ujeHTa Maiika [leHca, monutuka Ge3
MEIUIIMTHCKOT0 00pa30BaHusl, HAYaTHbHUKOM IITaba mo 60psde ¢ kKopoHaBupycoMm. Homunanms
the oracle of science comepXUT CKpPBITYI0 HACMEIIKY HaJ aBTOPHUTETHOCTBHIO 3asBICHHI
OINIIOHEHTAa, IIOCKOJBKY OHAa SBISIETCd IIOJUTUKOM, a He YydeHbIM. C MOMOILIBIO
BornpocuTenbHoi KoHCTpyKiuu (What exactly is a Y chromosome?) Ten Kpy3 Takxke nbitaetcs
KocBeHHO 00BuHHTH A. Oxacuno-Koprec B JuIeMepuu, TOCKOJBKY, 110 MHEHHIO
KOMMYHHMKaHTa, OHa caMa He MMeeT HeOOXOIUMBIX 3HAHUM B MeIUIMHE U OHOJOrHuH, 3a
OTCYTCTBHE KOTOPBIX KpuTUKyeT M. IleHca.

B otBeTHOM BBICKa3bIBanuu (3) Anekcanapus Okacno-Koptec kputukyet Tena Kpysa
3a IpeHeOpeKUTETbHOE OTHOIICHUE K JIIOISIM HAa OCHOBAaHHH WX (DMHAHCOBOTO IOJOMXKECHHS
(vou judge people’s intelligence by the lowest income) M MOJIOKUTEILHO CAMOPEIPE3CHTYET
ce0s1 Kak dYejoBeKa, MMEIOIICTO OMpeAeICHHbIE NOCTIKEeHUs B obmactu Omomoruu (I hold
awards from MIT Lincoln Lab &others for accomplishments in microbiology). C momoiisio
YCUJIMTENbHBIX KOHCTPYKUMH (['m surprised, you don’t even believe) oHa BBICMEHBAET
penuruosHple  yOexXIeHHWs  ONIOHEHTa, MPOTHBOpPEYAlMEe HAy4YHBIM  YCTaHOBKaM.
CnenoBatennbHO, 00a KOMMYHHMKaHTa B CBOMX BBICKA3bIBaHUSl IIBITAIOTCS TMPUHU3ZHUTD
aBTOPUTETHI IPYT ApyTa.

B BrickasbiBanuu (4) Jlonansa Tpamn BICMEMBAET CaMOU30JISIUIO CBOETO KOJJIETH 1O
pecryOirkaHckod mapTuu Mwutra PoMHH, KOTOpBIM YacTO KpPUTUKYET Mpe3UuJIeHTa U
rojocOBal 3a €ro HMMIMYMEHT. MexzaomeTne (ee HMMeEeT H3/IEBATENbCKUN XapakTep M
MO3BOJISIET BBIPA3UTh OTKPBITOE HEYBA)KEHHE K CBOEMY OJHONAPTUMIY, a YCHJIUTEJIbHbBIE
KoHCTpyKIuu t00 bad u none whatsoever ykaspiBaroT Ha capkacTudeckuii ToH cito J. Tpamma,
XOTs ()OpPMATILHO OH U BBIPAKAET COXKAJIICHHUIO MO MOBOY OrpaHUueHus cBoOo 61 M. PoMHu.
Takum 00pazom, MPE3UICHT AEMOHCTPUPYET OTKPOBEHHOE HENPHUATHE B OTHOIICHHH CBOETO
KOJUJIETH, 3JI0PAJICTBO MO MOBOAY €r0 CAMOM3O0JIALINH.

@parmeHT (5) mpenacraBisieT coOON IUAIOT MEXAYy CEHaTOpOM-IeMOKpatoM Thmmu
HakyopT u pecnyonukanuneM Mapkom Képkom. B Hem [lakyopT anemupyer K npousioMy U
penpe3eHTyeT cebsi Kak HacleqHHIy aMmepukaHckoi pesosroruu (I'm a daughter of the
American Revolution). B orser M. Képk ¢ nomorisio uponuueckoii pemapku (I had forgotten)
u runepoonsl (your parents came all the way from Thailand to serve George Washington)
BBICMEMBAET a3MATCKYI0 BHEITHOCTh T. [lakyopT, ubs MaTh ObUTa TAKOHM, M aKTyaJIM3UPYET
KoHIEeNnT «CBON-4yKOi», yKa3bIBasi TEM CaMbIM Ha JUI[EMEPUE CBOETO OMIOHEHTA, KOTOPBIN
neITaeTcss 3apaboTaTh TMONUTUYECKUN KamuTajdl Ha BAaXKHOW JJISI aMEpUKAaHLEB TeMe.
CootBerctBeHHO, M. Képk mnbITaercs HeWTpanu3oBaThb TAKTUUYECKUM MpHUEM ameunsIiuu K
npouuiomy T. JIakyopT U IPUHU3UTH €€ aBTOPUTET.

BrickasbiBanue (6) mNpHHAUICKUT pecryOnukaHckomy ceHatopy /[Dxony Hwumm
Kennenu. B nanHoM ¢parmMeHTe OH BBICMEUBAET MOJIUTHKOB-AEMOKPATOB, BBICTYUBIIMX 32
umnuument Jlonansa Tpammna. Putopuueckuil Bompoc M HpOHUYECKass HOMHHALMsS OUur
Democratic friends yka3eiBaeT HeKOOTIEpaTUBHOE MTOBEJICHNUE IEMOKPATHUECKIX CEHATOPOB U
yieHoB KoHrpecca B OTHOIIEHHMHU MPE3UJEHTA, & UHBEKTHUBHAS JIEKCUKAa B PUTOPUYECKOM
Bockimiaauu (it must suck to be that dumb!) mosBomseTr BBIpa3UTh HEIOBOJBCTBO H
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BO3MYIIICHHE KOMMYHHKAaHTa JaHHbIM noBeneHueMm. Pemapka | don't mean any disrespect
UCIOJB3YeTCS KOMMYHHKAHTOM JUIi  TOTO, 4YTOOBI CMSATYHUTH  OCKOPOHMTEIBHOCTDH
BBICKa3bIBaHUS, IPUIATh eMy 0oJice KOHBCHIIMOHAIBHBIN XapakTep. ClieJ0BaTeIbHO, IIEJIEBOI
YCTAHOBKOW JaHHOTO KOMMYHHUKATHMBHOTO aKTa SIBJIICTCS HACMEIIKa W BO3MYIICHHUE
JUIIEMEPHBIM M HEJIOTUYHBIM, 10 MHeHHUI0 [k, H. Kennenu, mosezeHneM OMIMOHEHTOB, a HE
MpsIMOE OCKOPOJICHHE YIeHOB JleMOKpaTHuecKon MmapTHH.

4. 3AKVIIOYEHHUE

Konnent «HeHaBUCTh» HaxOAUT MHOTOYMCIEHHBIE CHOCOOBI pealu3aluyd B
AMEPUKAaHCKOM  IIOJIMTHYECKOM JHCKypce. K HUM  MOXHO OTHECTHM pa3iMyHbIC
KOMMYHHUKAaTUBHbBIE TAKTUKU: JUCKPEAUTALMH, OOBUHEHUS, OCKOPOJICHHUSI, yIpeKa, U3AEBKH,
HacMmerku. LleneBoil ycTaHOBKOW KOMMYyHHKaHTa HpH oOpamieHun k hate speech mosxer
CILY’KUTb >KEJIAaHUE BBIPA3UTH HENPUA3Hb WM HEYBAKEHHUE K CBOEMY ONIIOHEHTY, IPUHU3UTH
€ro aBTOPUTET U MOJIOKUTEIBHO PEIPE3eHTOBATh ce0s Kak 0oJiee JOCTOMHOIO KaHu1aTa, 4eM
ero comepHuk. Ha ocHoBe aHamm3a COOpPaHHOIO SMIIMPUYECKOTO Marepuana ObLIo
YCTaHOBJICHO, YTO IIOBOJOM I BBIPAXKCHUS HEHABUCTH MOTYT BBICTYIIaTh pa3jIM4yHBIC
MpPU3HAKA OOBEKTa KPUTUKH: HAIMOHAJIBHOCTb, PEJUTUs, YyOeXKIEHUs, MOIUTUYECKUE
BO33PEHNUs, BO3PACT U MHOTO€ pyroe. YacTo KOMMYHHUKAHT aKTyaJIU3UPYET TAK)KE KOHLEIT
«CBOH-4yX0i» I TOro, 4yToOBI YKa3aTh Ha YYyXJOCTh MOJUTHYECKOTO MPOTHBHUKA. B
KAueCTBE pPEYEBBIX MApPKEPOB BBIPAKECHHSI HEHABUCTU M HENPUA3HM K ONIIOHEHTaM
UCHOJb3YIOTCS UHBEKTHBHbBIE U MEHOpaTUBHBIE AMUTETH U MeTa(opbl, a TaKkKe TUIepOoIIsl,
JIEKCUYECKHE IIOBTOPBI, PUTOPUYECKUE U CPABHUTENIbHBIE KOHCTPYKLUU C HPOHUYECKUM
cmbiciioM. OcoOeHHOCTH (H)YHKIIMOHMUPOBAHUS PA3HBIX S3BIKOBBIX CPENICTB B 3aBUCHMOCTH OT
KOMMYHHUKaTUBHON CUTyallMM MMEIOT, Ha Hall B3IUIAJ, OCOOBIM MHTEpPEC M 3acCily’KUBAIOT
JATBbHEUILIETO U3YYCHHUS.
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HATE SPEECH IN

AMERICAN POLITICAL DISCOURSE: FUNCTIONAL-LINGUISTIC ANALYSIS

Yaroslav Y. Khlopotunov
Tula State Lev Tolstoy Pedagogical University (Tula, Russia)
yktulal7@gmail.com

The aim of this paper is to analyze how the concept of hatred is represented in American
political discourse. The problem of intensified hate speech requires thorough linguistic
investigation as political discourse is becoming more openly conflictual. The empirical
material of this study comprises public speeches by American politicians, politically
themed analytical articles in the press, posts and statements of politicians in social networks.
The main method is that of functional-linguistic analysis of discourse. The author analyzes
confrontational communicative tactics, e.g. discrediting, scorn, insult, accusation, mockery,
etc. The objects (or victims) of such rhetoric are political opponents of the subject of speech,
who may have different points of view, religious beliefs, cultural backgrounds and social
status. Hate speech, which is an extreme form of how the concept of hatred can be
verbalized, may be directed against confessional and ethnical groups. The paper puts special
focus on communicative goals and intentions of the discourse participants who resort to
hate speech. Usually it is the desire of the subject of speech to publicly demonstrate
disrespect, mock, belittle the authority of opponents and favorably represent oneself in the
eyes of the audience. The rhetoric of hatred comprises such typical means as negative and
offensive epithets and metaphors; hyperbolic, comparative, rhetorical and lexical
constructions with the pragmatical meaning of irony. In situations, when the subjects of
speech emphasize the difference between them and their opponents (national, religious,
social etc.), the functional fields of the concept of hatred and the “in-group/out-group”
concept may overlap. In these cases, the communicative goal of the speaker is to alienate
political opponents and emphasize their dissidence in a negative way.

Key words: political discourse, communicative tactic, functional linguistics, verbal
aggression, professional communication, hatred, speech manipulation, pragmalinguistics.
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A PRAGMATIC APPROACH TO THE ANALYSIS OF MARKETING
ADAPTATION TO RUSSIAN NATIONAL CULTURE

Anna N. Tikhomirova
China University of Geosciences (Wuhan, China)
anna_tikhomirova@live.ru

There are a great number of transnational corporations operating all over the world. All of them
are facing the issue of national culture, and cross-cultural difference is of vital importance.
Choosing appropriate marketing strategy assures success or failure on the international market.
The concept of culture is very dynamic and requires constant observation. The tasks marketing
managers started to deal with became more complex, requiring cultural sensitivity and ability
to overcome cross-cultural differences.

The research, presented in this paper, attempts to analyze whether national culture affects
marketing strategy of international companies. The framework of cultural dimensions
developed by Hofstede was taken as a basis for the analysis of Russian national culture. The
author resorts to the quantitative approach based on the conducted survey and analyzes data
collected in the Russian Federation. At first cultural values were used to identify Russia.
Cultural values were measured at the individual level and compared to the previous findings on
Russian culture. Analysis of differences in cultural values on the individual level among
Russian population has shown that there is some kind of difference between previous findings
related to Russia and findings obtained during the research. The level of adaptation was
evaluated from the consumers’ point of view. Questionnaire was designed based on the
analyzed literature, and obtained data was statistically analyzed with SPSS. Linear regression
and correlation analysis were used to prove the hypotheses of the research work. Though
Russian national culture was depicted as unique with a great number of peculiarities, in the
industries, analyzed in this paper, the connection between marketing strategy adaptation and
uncertainty avoidance, and marketing strategy adaptation and dimension of collectivism for fast
moving consumer goods was proved statistically.

The second stage of the research included the analysis of the empirical evidence of the cultural
adaptation of the advertisement of fast moving consumer goods for the Russian consumer. A
number of samples were analyzed, and two cases are presented in the paper. The pragmatic
approach was used for the analysis of the empirical data.

The results of the study add to the theoretical knowledge about the relationship between cultural
dimensions in Russia and marketing strategies employed by transnational companies. They also
contribute to the knowledge about Russian consumers’ behavior patterns. The framework can
be potentially applied to other spheres of professional business in Russia.

Key words: cross-cultural differences, professional communication, marketing strategy,
rhetoric, national culture, pragmatics, discourse of advertising.

1. INTRODUCTION

Modern world is globalized. Transnational corporations are playing the leading role in
the economical development of the world. Globalization changes occur primarily under the
influence of tough competition.

Transnational corporations are using all the possible tools and sources in order to gain
competitive advantage. One of these tools is modern and effective marketing. Normally
companies’ strategy is based on the principles of international marketing, taking into
consideration problems of cross-cultural heterogeneity. While developing an approach to the
new market place international companies have to choose between two basic strategies:
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standardization or customization (or adaptation). When choosing a strategy, the company is
paying attention to a number of factors where local culture is one of the crucial aspect.

Based on Hill’s determinants of culture, cultural norms and value systems comprise a
number of components: religion, social structure, education, political philosophy, economic
philosophy and the language [Hill, 2007]. Marketing strategy is influenced by consumers’
behavior, which in its way is affected by values, demographics, nonverbal communication and
language.

In marketing discourse proper combination of language tools is one of the keys to the
success of the campaign. The current research paper aims to analyze what language tools are
used by the marketer in order to create an attractive image of the product.

The examined literature gives a wide range of researches on the topic of marketing from
the perspective of the cross-cultural approach. Though the amount of works is large, at the
same time the majority of works in this sphere are devoted to the analysis of the European and
American markets. In current research the Russia Federation was chosen as a region of interest.
Existing theoretical works don‘t pay enough attention to different aspects of cross-cultural
marketing strategies and their application in the region of research interest. It‘s of great
importance to figure out what aspects of marketing strategies are influenced by culture and
how these aspects are perceived by consumers in the Russian Federation.

As the number of transnational companies (TNCs) operating all over the world is great,
it seems necessary to narrow the field of analysis to one particular industry. Fast moving
consumer goods (FMCG) industry was chosen as an object for the analysis. FMCGs form a
large part of consumers’ basket of goods over the world. Consumers as well as policy makers
pay a lot of attention to the supply of FMCG to households because a retail sector of this
particular industry is essential for daily provision of these essential goods at high quality and
low cost [Majumdar, 2004; Brierley, 2002].

The object of the current research is FMCG in Russia.

The area of the research is professional marketing discourse in FMCG area.

Research question is “How Russian national culture is reflected in FMCG marketing
discourse?”’.

In order to answer the research question the following objectives were pointed out:

1. To assess Russian national culture using CVScale at the individual level;

2. To assess customers’ attitude towards standardization strategy;

3. To analyze which dimensions of Russian national culture are of
particular importance for marketers in FMCG sphere;

4, To analyze marketing discourse using pragmatic approach.

2. THEORETICAL BACKGROUND

2.1. Consumer culture

American anthropologist and cross-cultural researcher Edward T. Hall defines culture
as the way of life of a people, or the sum of their learned behavior patterns, attitudes or material
things [Hall, 1976]. The idea that culture is a learned set of human behavior patterns and not
given by nature is supported by Lustig and Koester who define culture as — a learned set of
shared interpretations about beliefs, values, norms and social practices, which affect the
behaviors of a relatively large group of people [Lustig & Koester, 2010].
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There are many definitions of the concept of culture and many of these tend to focus
on culture as a collective whole and less on the individual perceptions. Within the context of
marketing, factors such as age, gender, nationality, work style, social status, wealth and
language influence the way an individual sees and judges the world, thus should also be taken
into consideration when planning marketing activities [Dake, 1991].

Kotler defines culture as the fundamental determinant of a person’s desires and
behavior [Kotler & Keller, 2009].

This research work is based on the so-called classical cross-cultural theory: Hofstede’s
cultural dimensions. It represents a framework for cross-cultural communication which over
time has been applied in different scientific disciplines such as general business and
management.

Hofstede’s cultural dimension model is a widely applied and validated approach to
studying cultural values (1984, 1991, 2001). He defines culture as a broad, collective pattern
of cognitions, affects and actions that have important consequences for the functioning of
societies, of groups within those societies and of individual members of such groups [Hofstede,
2001].

The model consists of six dimensions. From the viewpoint of consumers’ behavior they
can be interpreted in the following way [Mooij & Hofstede, 2002]:

1. The power distance dimension. In large power distance cultures social hierarchy is
of vital importance, every member of the society has his or her place. This dimension helps to
understand which role global brands and luxury goods are playing. In cultures with a large
power distance index it is important to show one’s social status so that it would be clear for
others. Global brands fulfill this function. Luxury articles, some alcoholic beverages and
fashion items typically appeal to social status needs.

2. The difference between individualism/collectivism. In the sales process in
individualistic nations, individuals need to get to the goal fast, while in collectivistic nations it
is essential to first form a relationship and confidence between individuals. This alteration is
revealed in the different roles of advertising: persuasion versus creating trust.

3. The masculinity/femininity dimension. In masculine cultures, performance and
success are significant; and success must be established, so status brands or goods such as
jewelry are vital to show one’s achievement.

4. Uncertainty avoidance. High uncertainty avoidance nations have an inactive
approach to healthiness by concentrating on pureness in food and drink and using more
medicine, low uncertainty avoidance nations have a more active approach to health by
concentrating on fitness and sports.

5. Long- versus short-term orientation. VValues comprised in long-term orientation are
persistence, ordering relationships by status, thrift, and having a sense of shame. The opposite
thing is the short-term orientation, which comprises personal stability and solidity, and respect
for custom.

Cultural aspects have been recognized as the ones influencing international marketing
communications and success of marketing campaigns launched. Such aspects as language,
values, customs, mindsets, traditions or religion arise and they should guide marketers while
developing international marketing communications strategy.

The cultural values of the society, consumer behavior and marketing strategies are
closely connected. Marketing incentives (the attributes of product, price, distribution, and
promotion) reflect cultural values (abstract and non-abstract). They have influence on
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consumers and are used as means of realization of the goals, motives and models of consumer
behavior.

2.2. Russian consumer culture

Cultural and marketing research gives the ground to think that Russians people prefer
to consume international brands, expecting for them to be of higher quality. Consumers have a
certain picture in their mind correlating the country with some cliché characteristics. At the
same time there is a common belief among the Russian population that foreign markets import
into Russia goods of poor quality compared to the original. A lot of Russian consumers prefer
domestic brands of foodstuffs and drinks, having a strong belief that Russian foods are more
genuine and contain smaller amounts of preservatives. At the same time, they regularly doubt
the quality of these same local brands. These contradictory standpoints put Russian customers,
and those firms marketing to them, in difficult circumstances.

According to Hofstede’s findings, Russian national culture has the following
characteristics: Power distance 93, Masculinity 36, Uncertainty avoidance 95, Long Term
Orientation 81, Indulgence 20 [What about Russia?, http].

2.3. Pragmatics in marketing discourse

Linguistic pragmatics is defined, for the purposes of this paper, as the science of
language use. It roots in linguistics, psychology, anthropology, and especially semiotics and
the philosophy of language [Verschueren, 2015].

Linguistic pragmatics considers the functional aspect of how words and phrases are
used, famously coined in the Wittgensteinian expression ‘the meaning of a word is its use in
the language’.

Firstly, the main unit of pragmatic analysis is the sentential utterance rather than the
word — focusing on the whole rather than the part. Secondly, a pragmatic treatment of meaning
needs to be attentive towards not only the utterance itself, but also the situational context in
which it is made, e.g. who is speaking, who is listening, what conventions exist, what sequence
utterances are made in, what effects utterances produce, and so on. Thirdly, definitional
meanings can be understood not only as compositions of atomic parts — a series of denotations
— but also only as codifications of conventions — a bundle of connotations, associations and
cultural practices. Fourthly, an utterance can be understood simultaneously at variegated,
multi-dimensional levels of abstraction — as a direct assertion, a move in a dialogical sequence,
a tactical move in a language game, or an act which conforms to social norms and conventions
[Magee, 2011].

Advertising discourse is the result of the lucky meeting of the iconic message with the
textual one, so that image and text may go together and touch the soul of the consumer making
him/her decide to buy the respective promoted product or service. The concept of discourse
cohesion assures the compatibility between the image and the text within an advertisement
[White, 2000].

Specialists have revealed that the language of advertising should be accessible for every
single consumer to be able to properly understand the message in order to react in an proper
way (namely, go and purchase the promoted product). The message should also be short:
whether it is transmitted via TV or radio, it should not last more than 30 seconds [Condry,
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2010]. The slogan is supposed to have no more than 12 words, while the body text is necessary
only under certain conditions: whether the promoted product belongs to the category of
products for which the public shows a high degree of involvement [Bonnange & Chantal, 2010;
Goddard, 2002].

The art of writing an efficient sample of advertising discourse may be decisive for
consumers when they are about to choose among more similar products.

As far as we see, in order to be efficient (namely, to sell the product), advertising
discourse should take into consideration the following: the type of targets it addresses to; the
age of the promoted product; the specific cultural features of the community which will get the
promoted product.

A good advertisement is not necessarily an artistically written one, with a sophisticated
textual message and an exquisite iconic one, but that very advert which will sell the promoted
product. That is why it has to “speak” the language of the target, address those specific needs
of the consumer which are to be fulfilled [Balanescu, 2014].

3. METHODOLOGY

The current research comprises quantitative data analysis and empirical research.

On the stage of quantitative data analysis, the CVSCALE was adopted in order to
analyze consumers’ culture at the individual level. Self-completion questionnaire was chosen
as a tool for primary data collection. While designing the survey questionnaire based on the
examined theoretical base, it was decided that the questionnaire will consist of several parts.
Multi-item Likert scales are common and the recommended question format for measuring
latent consumer behaviour constructs such as attitudes, beliefs and values [Wong, Rindfleisch
& Burroughs, 2003]. The questionnaire includes items measured with 5-point strongly agree
to strongly disagree Likert scales. Due to the central role of cultural values to this research and
to the difficulties in operationalization of the concept of culture, this variable has been an object
of very special attention and exhaustive search for existing measures in scientific literature.
The CVSCALE is a previously developed valid and reliable instrument which was adopted for
the research [Naveen & Yoo, 1998]. This instrument includes 26 items to measure the five
cultural dimensions, with advantages of applicability to general consumer situations, adequate
psychometric properties, and use in previous studies [Naveen & Yoo, 1998; Lenartowicz &
Roth, 1999]. Therefore, this instrument was used to measure cultural values at the individual
level.

Next part of the questionnaire represents the attitude towards FMCG marketing
strategy. In this part a product is used as a mediator factor taking into consideration cultural
dimensions. This part of questionnaire is based on previous research works and helps us
analyze customers’ perception of the degree of adaptation of the product. In this part we refer
to the STRATADAPT scale developed by Lages, Abrantes and Lages [Lages, Abrantes &
Lages, 2008] and adapted by Morgan, Kaleka, and Katsikeas [Morgan, Kalekam & Katsikeas,
2004]. This scale helps to analyze the degree of adaptation. The collected data were
summarized and statistically analyzed by means of SPSS.

The description of the questionnaire

The questionnaire starts with some descriptive information. Part one contains four
questions giving an overview image of the respondents. The questions concern age, gender,
level of education and income. The questionnaire was completed by 175 respondents who are
citizens of the Russian Federation. In terms of statistics, there were 65.7 % of respondents in
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the age range from 18 to 30, 20% at the age of 30 to 40, 8.6% at the age of 40 to 50 and 5.7%
at the age above 50. The table below represents the summary data on the age of the respondents.

The analysis of gender variable has shown that out of 175 questionnaires conducted,
170 are valid and 5 contain missing value. The majority of the respondents (54.3%) are female
and 42.9% are male.

The income was analyzed, giving four possible options. The majority of respondents
(51.4%) have income between 10 000 and 30 000 rubles, then comes income from 30 000 to
60 000 rubles (31.4%). 9.4% have income lower than 10 000 rubles, and there were no
respondents with income over 60 000 rubles. This can be explained by the fact that 65.7% of
respondents are young people at the beginning of their career.

When it comes to education, out of 175 respondents 140 are graduate students (80%),
10 respondents or 5.7% have only basic primary education, 11.4% have secondary school
education.

Part 4 of the questionnaire, which is related to the purchase of household appliances,
includes two questions with descriptive information. The first is related to the ownership of the
household appliances which showed that 100% of respondents owe household appliances.

The second question was related to the usage of international brands of household
appliances which also showed that 100% of respondents use household appliances produced
by international brands.

The summarized information about respondents is represented in the table.

Number Percent (%)
Age from 18 to 30 115 65,7
from 30 to 40 35 20,0
from 40 to 50 15 8,6
above 50 10 5,7
Total 175 100
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Gender feminine 95 54,3
masculine 75 42,9
Total 170 97,1
no data 5 2,9
Total 175 100,0

Income Up to 10,000 15 8,6
10,000 to 30,000 90 51,4
30000, to 60,000 55 31,4
Total 160 91,4
missing value 15 8,6
Total 175 100,0

Education | metric 10 57
intermediate 20 11,4
graduate 140 80,0
master 5 2,9
Total 175 100,0

Descriptive information about respondents

4. THE EMPIRICAL STAGE

We analyzed mainly the textual part of advertising messages and investigated it from
the pragmatic perspective. Many pragmatic aspects are to be taken into consideration when
we speak about efficiency of advertising discourse: the pragmatic act (namely, the message
hidden behind the uttered words), the context or the situational context of the dialogue, the
discourse register (which indicates the technical aspects of the information), the type of
verbal acts (which may indicate the illocutionary component of the message), the type of
verbal interaction (which highlights the relationship established between interlocutors,
namely the advertiser and the consumer), the levels of building a conversation, the discourse
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vectors, the principles of communication (whether they are kept or broken and why) [Reboul
& Moeschler, 2001].

4.1. Data analysis

4.1.1. Quantitative data analysis
To check the reliability of obtained data Cronbach’s o was used which showed
acceptable results for all the items.

Dimension Number of items Cronbach’s a
Power distance 5 .854
Collectivism 6 .699
Uncertainty avoidance 5 .697
Masculinity 4 .641
Long-term Orientation 6 .64

Table 1. Reliability statistics for CVSCALE

Dimension Number of items Cronbach’s o
Power distance 4 .783
Collectivism 7 691
Uncertainty avoidance 3 704

38

Table 2. Reliability statistics for FMCG

A Cultural values index was formed for each cultural dimension by averaging responses
to the corresponding items [Naveen & Yoo, 1998; Lenartowicz & Roth, 1999]. The possible
scores are represented in the range from 5 to 1, where 5 is the maximum and 1 is the minimum.

Dimension Mean
Power distance 3.226
Collectivism 3.009
Uncertainty avoidance 4.013
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Masculinity 3.166

Long-term Orientation 4.061

Table 3. Cultural values mean

If to compare with the scores provided by Hofstede’s model where Russia scores 93 for
power distance, on the individual level PDI is not so high with mean 3.226. Collectivism does
not have a high score both in Hofstede’s model (39) and by individual level 3.009. According
to Hofstede’s model Uncertainty avoidance and Long term orientation have pretty high score
with 95 and 81 respectively. The same high result they are getting on the individual level with
means 4.013 and 4.061. When it comes to the analysis of collectivism and masculinity, both
dimensions have low index — according to Hofstede, Masculinity scores 36, and Collectivism
scores 39. On the individual level the mean for Masculinity is 3.166 and 3.009 for collectivism.

If to take into consideration that the perception of the level of adaptation by customers
was measured by the Likert scale with the range from 1 to 5, where 1 is strongly disagree and
5 is strongly agree, the results obtained after the conducted questionnaire analysis show that
overall adaptation of international brands is average.

Dimension FMCG Household appliances
Mean Mean
PDI 2.077 2.179
UAI 3.046 2.884
Col 3.211 3.457
Table 4

When analyzing purchase of FMCG only three cultural dimensions were taken into
consideration. They were chosen based on the research conducted by de Mooje. These
dimensions are Power distance, Uncertainty avoidance and Collectivism [Mooij, 2003].

The mean of coefficient concerning products which were used as a mediator for the
analysis differs greatly from the mean of the dimensions on the personal level. If to compare
means for power distance index for household appliances, it‘s a little bit higher than for the
FMCG, which indicates that, though Russia is a country with relatively high PDI, it does not
play a great role for analyzed goods. When it comes to the uncertainty avoidance index, it‘s
higher for FMCG, which indicates that consumers are pretty stable in their choice of FMCG
and loyal to the brands they are using. The index of Collectivism for both industries is higher
when it comes to the industries we are analyzing than in overall individual level.

It was supposed that there is a significant relationship between cultural dimensions
chosen for the analysis and the marketing strategy adaptation.

Adaptation is a dependent variable impacted by cultural dimensions as independent
variables. The relationships were assessed first using correlation coefficients, which served as
a preliminary test.
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adaptatio
n FPDI FUAI FCOL
adaptatio Pearson 1 -140 |-545" [-,219™
n Correlation
Sig. (2-tailed) ,065 ,000 ,004
N 175 175 175 175
FPDI Pearson -,140 1 ,253™ [,085
Correlation
Sig. (2-tailed) ,065 ,001 261
N 175 175 175 175
FUAI Pearson -545™ [ 2537 |1 149"
Correlation
Sig. (2-tailed) ,000 ,001 ,049
N 175 175 175 175
FCOL Pearson -,219™ |,085 1497 |1
Correlation
Sig. (2-tailed) ,004 261 ,049
N 175 175 175 175

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).

Table 5. Correlation of adaptation and cultural dimensions

The results of correlation prove that there is a significant level of correlation between

uncertainty avoidance index and adaptation, and collectivism and adaptation of international
brands. As for both these dimensions, the correlation is negative because the correlation index
is negative. It means that as one variable increases in value, the second variable decreases in
value. Power distance index, though having negative coefficient, does not show any statistical
significance. After this, hypotheses were tested by linear regression.
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Mode R Adjusted R
I R Square | Square Std. Error of the Estimate
1 ,562% [,316 ,304 ,56031

The output’s first table shows the model summary and overall fit statistics. We
find that the adjusted R? of our model is 0.304 with the R? = .316 that means that the

a. Predictors: (Constant), FCOL, FPDI, FUAI

Table 6. Linear regression Model Summary

linear regression explains 31.6 % of the variance in the data.

Sum of Mean
Model Squares df Square F Sig.
1 Regressio | 24,794 3 8,265 26,325 |[,000?
n
Residual |53,686 171 ,314
Total 78,480 174

a. Predictors: (Constant), FCOL, FPDI, FUAI

b. Dependent Variable: adaptation

Table 7. Linear regression ANOVAP

The Coefficients table first shows the constant and the regression coefficients (b) for
each explanatory variable. The constant value (4.613) represents the intercept. The next values
here are the regression coefficients for FPDI which is equal to .005, the regression coefficients
for FUAI which is equal to -.465 and the regression coefficients for FCOL which is equal to -

.105.
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 Constant | 4,613 ,232 19,857 |,000
o 005 064 005 079|937
FUAI -,465 ,058 -,525 -7,959  |,000
FCOL -,105 ,048 -,141 -2,199  |,029

a. Dependent Variable: adaptation

Table 8. Linear regression
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The Beta (B) helps us judge about the relative importance of explanatory variables.
From Beta (B) coefficients we can see that the effect of UAI is larger relative to PDI and COL,
as it can be seen by the relative difference in beta values (.005 versus -.525 and - .141).

But as we can see from the table the p-value for FPDI is larger than .05 so we can
conclude that this variable is statistically not significant.

There is a significant relationship between the level of collectivism of Russian
consumers and marketing strategy adaptation (FMCG).

There is a significant relationship between the level of uncertainty avoidance of Russian
consumers and marketing strategy adaptation (FMCG).

4.1.2. Empirical data analysis

For the empirical data analysis several advertisements by TNCs were chosen.

The first case of adaptation chosen for the analysis is the advertisement created by P&G
for the Pantene shampoo. It was decided to compare the advert produced for the UK market
and for the Russian market.

In the Russian version of the advertisement the main character, or the so called the
guarantee of the brand is Evgenia Medvedeva, Olympic awardee in figure skating in 2018. It
is very common to use a famous person for the advertisement in order to create a trustful image
of the advertisement.

For the UK version Ellie Goulding, British singer and composer, was chosen as a
guarantee. She produces a very strong and persuasive image.

UK version

Russian version

I believe in strong. Strong is not just about
how hard you hit. Strong is pushing
yourself to your limit. And then realizing
you have no limit. Strong is banding and
not breaking. Strong is something that
comes from the inside. Where it counts
for you and your hair. Because when you
are strong in the inside you can do

YTo0BI MOH BOJIOCHI OBUIM CHILHBIMHE, €€ Ha
crapre s 3apskaro ux cuioil. Ilpenacrasisem
caMblii  OOJBINIONW TPOPHIB TAHTUH 34
nocneanue 30 ner. HoBas dopmyna mpo-Bu
HAIOIHSICT BOJIOCHI [MUTATEIIbHEIMH
syeMeHTaMu 1 nenaeT ux Ha 100% cuipHee.
[laHTUH - CUJIBHBIA CTapT Ui TBOMX BOJIOC.
Kpacora B cuine.

anything. And that’s a beautiful thing.
Strong is beautiful.

The message hidden behind the uttered words is obvious. For both Russia and the UK
the marketers were trying to create an image of a strong woman, and this strong woman is using
Pantene.

The slogan of the advert contains no more than 12 words, three for both versions. While
the message included in the slogan differs. For the UK version “Strong is beautiful” enforces
that if you are strong you are beautiful. While in the Russian version “Kpacota B cune” (“beauty
is in the strength”) puts the word beauty on the first place, underlining that the product is first
of all for the beauty and only after that it has something to do with the strength.
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While talking about the body text, it also differs greatly. For the UK version strength is
the key element. The word strong is repeated 7 times drawing a lot of attention to this particular
characteristic. It does not mention shampoo, it only provokes feelings and successfully fulfill
the AIDA principle (attention, intention, desire, action), namely to draw the attention of the
public, to raise its interest in finding out more details about the promoted product/service, to
make the public desire the respective product and finally to determine the consumer to take
action (to purchase the product, Salavastru, 2003).

In the Russian version the word strong is repeated only 4 times. The message of the
text body is very direct with no metaphorical meaning. It just talks about shampoo and its
properties, using the first sentence to explain the existence of the main character in the advert.

The Russian version brings us only to the “Learn level”, giving information about the
product, while the UK version can bring customers to both “Like level” or “Do level”
[Bonnange & Chantal, 2010].

However, the situational context of two adverts is very different.

In the Russian version of the ad customers see Evgenia, whose name is marked with
the asterisk at the bottom of the screen, which brings some doubts if she is really famous enough
for such a big brand. Second, even though she is a figure skating sportsman, there is no ice,
and she is not skating, on the contrary, she is wearing some pinkish clothes. This fact initially
contradicts the idea of “strength” which was ingrained in the advert and the slogan.

The UK version is more successful in terms of the situational context. Ellie is boxing
and playing drums. The marketers decided to use black and white colors which create a stronger
and more aggressive image of a woman but still keeping her feminine and beautiful.

When talking about adaptation strategy for this product from the viewpoint of the
cultural dimension theory, the advert fulfills its goal. According to the quantitative data
analysis, the most influential cultural dimension for Russian customers is the Uncertainty
avoidance. Thus, closing a Russian celebrity for the guarantee is approved from this point of
view as well as giving the information about the shampoo and its properties. The advert gives
some dates and numbers which may seem more trustful for the customers making the product
more attractive.

The second case study was chosen from P&G products as well. Gillette SkinGuard
advertisement was compared for the Russian and the UK markets in order to see the adaptation.

UK version Russian version
I’ve got that scurfy beard because when | | Koraa mopessl u pasapakeHust HarpsiraroT
shave | got this awful red rash on my 9TO HamucaHo y Te0s Ha iuue. [TonpoOyii
neck. I couldn’t shave for my brother’s a0COTIOTHO HOBBIM KUJIETT CKUH Tap] C
wedding. Then my mate suggested this MHHOBAIMOHHBIM IIPOTEKTOPOM, KOTOPBIi
Gillette skin guard. The blue belt actually | cHmwkaer naBieHue Ha KOy ¥ mOMOTaeT
guards my skin, helps stop that redness. IpeI0TBPATUTh MOPE3bI U Pa3IpaKCHUS.
Gillette the best the man can get YroObI THI MOT ITOKA3aTh CBOE HCTHHHOE
auio. Beap nydiie Te0st My KIUHBI HET.
Jxunert

Even though the marketers are advertising the same product Gillette SkinGuard, they
use different tools to create an attractive image for the customers.
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For Russian market they have chosen famous footballer Alexander Golovin as an
endorser. Despite the fact that they use his image, the guarantee neither speaks for himself nor
shares his experience. The situational context is bringing customers to the topic which of
football, which is very popular and exploited by many marketing campaigns.

First of all, marketers appeal to negative emotions of their customers trying to provoke
the feeling of irritation which is familiar to many of them. This is an interrogative discourse
without a question mark at the end. The marketers are enforcing the message “Do you want to
feel like this? No?”” Then comes the answer: the customer should try the product. Then follows
the detailed explanation of how the product works, accompanied by the video which makes it
even more convincing. As for Russian consumers in particular, it refers to high uncertainty
avoidance index. The customer understands how it works, he/she trusts it.

The slogan in the Russian version “Benp nydmie Te0s myk4uHbl HeT. [[xunert”
(“there’s nothing better for a man”) implies that you are the best if you use the product, creating
the image of uniqueness.

For the UK version the situation is a little bit different. For the guarantee a regular man
is selected to highlight the idea that the problem is common and the solution is right there.
Customers can see some episodes of his life and then, similarly to Russian version, a detailed
explanation of how the product works is shown.

The situational context leads the customers through different moments of the
guarantee’s life again, underlining that it is a regular problem, and it can happen any time.

As for the slogan, it differs from the Russian version. “Gillette the best the man can
get”. According to this version the product is the best, not the man.

5. CONCLUSION

To sum it all up, in the contemporary world it is very important to choose a proper
marketing strategy. It is always up to the company and its peculiarities whether to choose
standardization or adaptation. A lot of factors should be taken into consideration, culture and
language being of paramount importance.

This paper has assessed Russian national culture on the individual level and the attitude
of the Russian customers towards the adaptation of the marketing strategy. It has been proved
statistically that the most influential dimension of the Russian national culture is Uncertainty
Avoidance.

Two cases have been analyzed as examples of marketing strategy adaptation for
Pantene and Gillette advertising campaigns. The analysis of empirical material reveals that in
both cases the marketers are taking into consideration high Uncertainty Avoidance index of the
Russian customers and trying to make their message as trustful as possible.
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JTUAJEKTHAS JIEKCHUKA TPYJIOBOM AESTEJILHOCTH JIOJEM,
MPOKUBATOIIMX MO BEPET'AM PEKH HETIPSIIBEI

H.A. Kpacosckas
nelli.krasovskaya@yandex.ru

JI.B. Kunomamamosa
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Tynwsckuil 2ocyoapecmeennulil nedazoeudeckuil ynusepcumem um. JI.H. Torcmoeo
(Tyna, Poccus)

OcHOBHas [IeJh HANMMCAHUS TpeIsiaraeéMoi CTaThl — OOpaTHUTh BHUMAHWE YHTATeNed Ha
OUAJEKTHYI0 JIEKCHKY, KOTOpas OTHOCUTCA K Tematuuecko rpynne «TpynoBas
JeSTeNbHOCTEY. JlMajeKTHas JIeKCHKa 4Yalle BCEro CBsi3aHa C HMCTOPUYECKUMH (pakTamu,
OTpa)kaeT TPaJAUIMOHHOE MHUPOBO33PEHHE UEJIOBEKa, €ro CHUCTEMY IIEHHOCTEH. ABTOPEI
OTMEYAIOT, 4YTO B CTaThe pPAaCCMATPHBAIOTCS JIEKCHYECKHE €IUHHIBI, KOTOpble ObLIH
3a()MKCUPOBAHbI HA TEPPUTOPHH, OOTATOH CBOUM HCTOPHUYECKHUM H KYJIHTYPHBIM MPOILIBIM.
JlaHHast cTaThs MOCBSIIEHA aHATN3Y JHAJTEKTHON JIEKCHKH, OTPasKaroIIel mpoecCHOHATBHYIO
TPYAOBYIO NESATENBHOCTh W 3aHATHS JIIOJEH, IPOKUBAIOIINX B OacceifHe BEpXHETO TEUSHHS
peku Henpsiaeel. C 1aBHUX BPEMEH HACEJIEHUE 3TOT0 Kpas 3aHUMAIOCh Pa3InYHbIMUA BUAAMU
JeSATENbHOCTH, PEMECIIaMH, MpoMbIcIaMu. Tematnueckas rpynna « TpyaoBasi I1eIT€IbHOCTh
BKIIFOYaeT B ceOs IENblid KOMIUIEKC MOJTrPYII, KOTOPble HEOAHOKPATHO CTaHOBHWIIMCH
NPEIMETOM PACCMOTPEHHUSI HCCIEAoBaTelIIMU. B pamMkax MNpPUBEICHHOW CTaThU AaBTOPHI
OCTaHaBIMBAIOTCS HA JICKCHYECKOM MaTepualie, OBITYIOIEM B TYJILCKOM TpyIIe TOBOPOB. Tak,
AHAITM3UPYIOTCS JIEKCEMBI, OTpasKaloIIie BaKHbIE cephl ACATEIILHOCTH YeJIOBEKa, TaKUEe KaK
TI0JIEBOICTBO, OTOPOJJHHYECTBO, CaJ0BOICTBO, JKHBOTHOBOJICTBO, ITHUIIEBOICTBO. B pe3yibrate
WCCJIEIOBAHUS OTMEYaeTCs, 4TO AWajieKTHas JIeKCMKa yKa3aHHOW TeMaTHYEeCKOH TpPyTIIIBI
MpeacTaBisieT coboii cuctemy. IlpuBeneHHBIE MPUMEPH OAIOT BO3MOXKHOCTH YBHIIETH
WICHTHYHOCTH B TOBOPaX OOCITIEOBAaHHBIX HACEJICHHBIX ITyHKTOB M ONPEEICHHBIC Pa3IIusl.
CnenyeT NOTYEpKHYThb, 4YTO, HECMOTPS Ha CTOWKYI0 TEHICHLHIO K HUBEIMPOBAHUIO,
JMAJICKTHBIC JIEKCHYeCKUE (DaKThl, OTHOCAIIMECS K TemaTudeckoi rpymme «TpymoBas
JESTENbHOCTRY) TPOAOJDKAIOT OBITOBaHHE B COBPEMEHHBIX TOBOpax. PaccmarpuBaemble
JIEKCUYECKHEe eJMHULIBI U WIITIOCTPAlUN TPeOYIOT TaNbHEHIIIer0 HAyYHOTO OCMBICIICHUS.
KuaroueBble cioBa: TpynoBasi A€STEIHHOCTh, TOJIEBOJCTBO, OTOPOIHUYECTBO, CaJI0BOJICTBO,
KUBOTHOBO/ICTBO, NITHIIEBOJICTBO, TYJbCKHE TOBOPHI, JUaNeKTHas JIEKCHKa,
npoeccuoHaabHast KOMMYHHKALWSA, TUATEKTHBIN MPo(ecCHOHATBHBIN TUCKYPC

1. BBEJIEHUE

Tepputopus pexku HenpsiagBbl n31aBHa OCBOCHA YETIOBEKOM M SIBIISIETCS] IPEBHEUIIUM
MECTOM CYILECTBOBAHUSA JItOJIeH. B pe3yibrare apxeosornyeckux packomnok 1o oeperam pexu
HenpsiaBel BBISBIEHO, YTO XO3SHCTBO HEOJUTHUECKUX IIJIEMEH NAaHHOTO paioHa OBLIO
OCHOBaHO B TEPBYIO OYepelb Ha PHIOOJIOBCTBE, 0XOTe M coOuparenbcTBe. [lo3ke Havamo
3apOKAaThCs XO34MCTBO Mpou3BojsAuiero tumna. JKurtenu tepputopun peku Hemnpsiasbl
3aHUMAIIUCh PA3IMYHBIMU PEMECIaMU, O YeM CBHJIETEILCTBYIOT pa3HOOOpa3Hbie apTe(dakThl,
oOHapykeHHble apxeosioramu. [lo neBomy Oepery Henpsinbl Obl1 0OOHapy>keH TOHYApPHBII
ropH XIII — XIV BekoB, TaM ObLIO pa3BUTO KEpaMHUUYECKOE MPOU3BOACTBO. bbuin HaiieHbI
clie/lbl Havyaljla MEeTaJUTypruuecKoi 1eaTeabHOCTH. O BBICOKOM YPOBHE OBJIA/ICHUS MAIIEHHBIM
3eMJIe/IETUEM CBHJIETEIbCTBYIOT HAaXOJKU OpYIUH Tpyda, HaIpUMeEp, HAaXOJKa IUIYHOTO
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Hoxka. [lo3gHee Ha yKa3aHHOW TEPPUTOPUMU HAYadd Pa3BOJIUTH JOMAIIHUX >KUBOTHBIX.
Hcropuueckne MCTOYHUKH CBHUACTEIBCTBYIOT, YTO MEPEIIOMHBIM 3TAallOM B XO35SHCTBEHHOM
ocBoeHMHM paiioHa Obl1 XVII Bek, kKorga pe3ko BO3pocia 3aceICHHOCTh TEPPUTOPUHU, U
BOJIOpa3/IeIIbHBIC MPOCTPAHCTBA ObLIHM pacnaxanbl [ XoTuHckui, 1988, c. 43-53].

MOoxkHO CKa3aTh, YTO UCTOPUYECKH CKIIAJbIBATIOCh JOBOJBHO TPAIUIIMOHHOE BEICHUE
XO34IICTBA HACEJICHUEM, IMPOKUBAIOIIMM Ha paccMaTpuBaemMoll Tepputopuu. Bronne
€CTECTBEHHO, YTO OCHOBHBIE BHJbl JEATEIBHOCTH JIIOJEH, MPOKUBAIOUIMX B YKA3aHHOM
pEeruoHe, He MOTJIM HE OTPA3UThCS HAa OBITOBAHHMH JIGKCHYECKUX €IMHHI], OTPAKAIOIIUX ITH
BUJIBI JIESTENbHOCTH. VIMEHHO MOATOMY OOBEKTOM HCCIEIOBaHUS B HACTOALICH cTaTbe
SBJISIETCSl AUalIeKTHast Jekcuka Tynbckoro kpas. IIpenmeTrom u3ydeHuss — JMaJeKTHbIE
JIEKCUYECKHUE €JIMHUIIBI, OTPAKAIOIINE TPYAOBYIO NEATEIBHOCTH JIIOJIEH, MPOKUBAIOIINX Ha
TEPPUTOPUU BEpXHETO TeueHus peku Henpsasel. Llensimu 1 3a1ayamMu TaHHOTO UCCIEI0BAHUS
B HACTOSIIMA MOMEHT SBISIOTCS (UKcallMs JIEKCUYECKUX EIWHHI] B XOJE TOJEBBIX
WCCIICIOBAHMM, KITaCCHU(DUKAIIHSI JIEKCEM TI0 TEeMAaTHICCKUM MTOATPYIIIIaM, BBEICHNUE B HAYYHBIN
00UXO0/J] WJUTIOCTPATUBHOM 0a3bl. AKTYyalIbHOCTb UCCIIEIOBAHUS ONPEALIAeTCS HEAOCTaTOYHOU
M3YYEHHOCTBIO AUANIEKTHOM JIEKCUKHU, OBITYIONIEH B TYJTECKOM PErHOHE.

OCHOBHBIM HCTOYHHUKOM MaTepHalia, UCIIOIb3YEMOTO B CTAThe, SBISIOTCS COOpaHHBIC
B TOJICBBIX YCJIOBHSX JIEKCUUECKUE €TUHUIIBI. BbUIM MPOBEACHBI SKCIICIUIIMH B CIICTYFOIINX
HacelIEHHBIX MyHKTax BomjoBckoro paiiona Tynbckoir oOmactu: a. KpacHerit  Xomw,
n. AnekceeBka, 1. Ilpymnsl, c¢. Hukurckom u c. Henpsnsa. s JOCTHXKEHHUS II€NH
WCIIOIB30BAJICS. METOJ HEMOCPEICTBEHHOTO HAOJIOACHHS HAaJl PEUYbI0 JKUTENEH yKa3aHHBIX
HaceJIEHHBIX MMyHKTOB, METOJ HAPABJIEHHOrO OINpoca Mo nporpamme Jlekcnueckoro ariaca
pycckux Hapoanbix roBopoB (JIAPHI'), a Takke w™eronbl Inekcukorpaduueckoro,
CEMAHTUYECKOTO U COMOCTaBUTEIBHOIO aHaIM3a PEYM AUAJIEKTOHOCUTENIEH, TOMUMO 3TOTO,
METO/Ibl CHCTEMATH3AIMH, KJIacCU(UKALIUU UCCIIEyeMOro MaTepuania.

2. TEOPETUYECKHAI OB30P

TpynoBasi A€SITENTBHOCTh TMPEACTABISAET COOOW BaXKHYIO YacTh COIMAIBLHON >KH3HU
WHAMBUJIA U SBJSIETCS OCHOBHOM (popMoif ero cymiectBoBaHuA. J{MaleKTHBIE JIEKCUYECKUE
EIMHUIIBI, XapaKTEePU3YIOUIHE TPYIOBYIO JAEATEIBHOCTh, HAIUIM OTpPaK€HHE BO MHOTHX
JeKcUKorpaduyecKux HCTOYHHMKAX, TaKuX Kak «JIekcuka TpaJulMOHHOTO TKayecTBa B
roBopax paiiona borocnosmiuna Psizanckoit obnactu (cemanTH4ecKasi, TUalIeKTOIOTHUeCKas 1
sTuMosiorudeckasi xapakrepuctuka)» HO.II. UymakoBoir [UYymakoBa, 1995], «Cnoapb
TaMOOBCKMX TOBOPOB (IyXOBHas M MmatepuainbHas Kyiabrypa)» C.B. IluckynoBoii, T.B.
MaxpaueBoit, B.B. I'y6apeBoii [[IuckynoBa, Maxpauesa, ['ybapesa, 2001], «ITuenoBogueckuii
cinoBapb» A.H. KaprnioBa [Kapnos, 1997]u MHOTHX ApyTrHX.

[ToMumMO 3TOTO, JIEKCHKA TPYAOBOW JIESATEIHHOCTH HEOJHOKPATHO CTAHOBWIIHCH
MpEeIMETOM pPACCMOTPEHHUSI B CIHEUUANIbHBIX CTaThsiX, MOHOTpausiX, AUCCEPTALUIX.
OTnenbHBIM BOIIPOCAaM, HApuMep, BASJIBHOTO JieJla M TKauyecTBa IMOCBSIIEHa cepHst paboT
M.J. KoponbkoBoit [KoponbkoBa, Cyxaue, 2019]. IIpobiemaM BBIpaIMBaHUsI 3JIaKOBBIX
KyJbTYp, TO €CTh BaXKHBIM BOIPOCAM >KHU3HEEATEIbHOCTH CIIaBsiH, BOIpocaM XjeOomneueHus,
WCIOJIb30BAHNUS BBIMEYHBIX M3ACTHHA B CBaJCOHOM OOpse MOCBALICHBI AUCCEPTALUS U Pl
crarei T.E. IpermoBoii [I'peBmoBa, 2016]. Hekoropbie BOIPOCH CaI0BOACTBA
paccmarpuBatorcs C.A. KomapHoii B ¢Bs3M ¢ aHanM30M (PUTOHHMOB Ha MaTepualie JIEKCUKH
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benroponckoii obnactu [Komapnas, 2016]. IlpenmeroM aHanmm3a CTaHOBWIJIACH M JIEKCHKA
prIOoNIOBCTBa, Hanmpumep, ee ucciaenopana M.C. Kpanusuna [Kpanusuna, 2012]. ITomumo
3TOro, M3ydanach Jiekcuka muenoBojcTBa. A.H. KapnoB — oauH U3 nepBBIX JIMHIBUCTOB,
KOTOpBIMA cZenai JaHHYK TEMAaTHUYECKYl0 TPYIIy IPEIMETOM CBOEr0 HayYHOTO ONMCAHUS
[Kaprios,1997]. [IpuMepoB Hccite[0BaHuUil JTIEKCUKH TPYAOBOM IEATSILHOCTH YeJI0BEKa MOKHO
MIPUBOJIUTH €lle 04eHb MHOro. Cpeiu HUX eCTh Kak OoJiee eTalbHbIe, OCBALICHHbIC OJIHOM,
y3KOH cdepe AeATeNbHOCTH, TaK M T€, KOTOphle 00OOINAIOT MOHMMAHWE KOHLENTa TPy
(manpumep, MHOTOUHUCIHEHHBIEC HccaeaoBanus Tokapesa I'.B. [Tokapes, 2003]).

[lonoOHble HayuyHble W3BICKAHHSA, HA HaANl B3MJISA, MOXKHO JOBOJBHO YCJIOBHO
00BEJMHUTB B HECKOJIBKO I'PYIII: T€, KOTOPbIE OCHOBBIBAIOTCS HA TUAIEKTHOM MaTepHase U Ha
00IIepacnpoCTpaHEHHBIX JIEKCHUECKUX (hakTtax. MOKHO TakKe TOBOPUTH O TOM, YTO B PsiJie
paboT paccMaTpuBaeTCs JIEKCMKAa TEPMUHOJIOTMUECKOTO XapakTepa, CBs3aHHAas CO
cieun(UKoil BeleHUs TPYJIOBOM MAEATENBHOCTH, M JIEKCHKa OOUIeynoTpeOuTenbHas, He
OTHOCAMIASCA K CIIEUATEHBIM Mo eccHoHaNbHBIM Tpyminam. [locieqauii yka3aHHbIH BOIpoC
Mpe/CTaBIsieT Cco0OM JIOBOJIBHO CEPhE3HYI0 TEOPETUYECKYI0 NpoOJieMy, CBA3aHHYIO C
BO3MOKHOCTBIO WJIM HEBO3MOYKHOCTBIO pPa3rpaHUYEHUs] JIEKCUKU IPOU3BOJCTBEHHOU H
HEMPOU3BOJICTBEHHOM, JHAJEKTHON M 00meynoTpeduTenbHoi. B aToM cMbicie Ham Oim3ka
touka 3peHuss M.Jl. KopoabkoBoil, kotopas mnumer: «Kmnaccudukauus sBisercs
JIBYXYPOBHEBOM, TaK KaK BCE CJIOBA, BXOJSAIINE B COCTAB PEMECIECHHOMN JIEKCUKHU, SBIISIOTCA
WM AUAJEKTHBIMHM, WM O0LIEHAPOAHBIMHU, TO €CTh M3BECTHBI MM HAa BCEH TEPPUTOPUU
Poccun, mnn tepputopraibHO 0OYCIIOBIEHBI, U BHE 3aBUCHUMOCTH OT TOTO, SIBJISIOTCS JIU
aHaJIM3UpyeMble CJI0Ba OOIICHAPOIHBIMH WU TUAIIEKTHBIMHU, OHU MOTYT OBITh H3BECTHBI BCEM
HOCHUTEISIM TOBOpa WM TOJBKO MacTepaM, 3aHUMAIOLIMMCS PEMECIOM, KOIJa MOXHO
TOBOPUTH 00 MX 00IIEPACTIPOCTPAHEHHOM WM TEPMHMHOJIOTHYECKOM Xapakrepe. BoiBoabl
OTHOCHUTENIbHO NMPUHAAIICKHOCTH TOT'O WM UHOTO CJIOBA K JUAIEKTHBIM WM OOIIEHAPOIHBIM,
a TaK)Ke O €ro XapakTepe JEJIarTCsl HA OCHOBAHUU JIaHHBIX COIIOCTABIISIEMBIX UCTOYHHUKOB C
y4€TOM HAONIOJCHUI 32 (YHKIIMOHUPOBAHUEM JICKCHUECKUX CIUHUI] B ToBOpe. Kpurepun
ornpeieneHusl 0O0LIEepacpOCTPAaHEHHOTO WJIM TEPMUHOJOTUYECKOr0 3HAYEHHUS CJIoBa
CIIEYIOIME: €CIIU CJIOBO B YKa3aHHOM 3HAUYEHUHU MCHOJb3YETCS TOJIBKO JUIsl TOrO Ipolecca
WM TIPEMETA, TO OHO UMEET TEPMUHOJIOTMUECKUH XapaKTep, ECIIU CJI0OBO 0003HAYAET pEaIHIo,
KOTOpasi BBIXOJUT 332 PaMKH PEMECICHHON TEXHOJIOTUH, HampuMep, obliee HauMEeHOBaHUE
npodeccun  MacTepa WIM  HAaUMEHOBaHMsS — M3JeNUi, TOorja CJIOBO  INpHU3HAETCs
obmmepacnpoctpanenubiM [KoponbskoBa, 2018, ¢. 53-54]. Ha mam B3ruisii, Takoe IelieHUE
MO3BOJISIET JJOBOJIBHO TOYHO OIPENEIUTh MECTO S3bIKOBOW €AMHMIIBI MO OTHOLICHUIO K €€
TEPMHUHOJIOTMYECKOMY XapaKTepy U JUAJEKTHON OTHECEHHOCTH.

JIOBOJIBHO CIIOKHBIM BOIIPOCOM IIPU PACCMOTPEHUHU JIEKCUYECKUX E€IUHUL TPYIOBOM
NEeSITEILHOCTU SIBJISIETCSI BOIIPOC O TOM, K KaKOM TeMaTUYECKOW MM JIEKCUKO-TEMaTHUeCKON
rpyNIe JaHHbIe €AMHUIIBI OTHOCUTH U KaKUM UMEHHO 00pa3oM MX KIacCH(PHUIIMPOBATS.

IIpu paccMOTpeHHH COOpaHHOTO HaMM MaTephalla Mbl €ro, Kak 3TO Yallle BCEro
Ha0JI01aeTCsl B TOI00HBIX pab0Tax, OTHOCUM K TEMaTHUYECKUM IpyIIiaMm, AeJaeM 3TO BCiea 3a
pSAIOM  JIMHTBUCTOB, ONHPAIOIIUXCS B BBIOOpE KIAcCU(UKALMM MEXIY JEKCHUKO-
CEeMaHTHUECKOW M TeMaTh4yeckod rpynnupoBkoil Ha paborel @.II. ®unnHa, KOTOPHIA
MOYEPKUBAIL: «TEMATUYECKUE TPYMIBI CIIOB HEPEIKO COBIAIAIOT WJIM MOTYT COBIAJaTh C
OTpacjaeBON JEKCUKOU...» [Dwmmn, 1982, c. 232], yTo Aind HAMKUX HAOTIOJACHUHN SIBIISACTCS
OUYEHb BAXKHBIM.
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3. PE3YJIBTATBI U OBCYXXIEHUSA

JlnanexTHas JTeKCHKa, CBSI3aHHAs C TPYAOBOU JIEATEIBHOCTHIO JIFOCH, TIPOKUBAFOIIINX
o Oeperam peku HemnpsiaBel, panee He ObliIa pacCMOTpEHA.

Jlns moaroroBku uccaeaoBanus B 2013 — 2019 rr. ObuId MPOBEACHBI SKCIEAUIUN B
CJIEYIONIMX HACeNEHHBIX MyHKTax BomoBckoro paiiona Tynbckoit oOmactu: a. KpacHsrit
XomMm, na. AunekceeBka, nA. Ilpyael, ¢. Huxkutckom wu c¢. HenpsaBa. Bech kopmyc
3a(pKCUPOBAHHBIX JIEKCEM ObLIT YCIOBHO pa3OUT Ha TEMaTHUECKUE TPYIIIbI, K UX aHATTU3Y MbI
yKe HEOJIHOKpaTHO oOpamannuch B pasHbiX crarbsix [KunmbmamaroBa, 2019; Kpacosckas,
2018]. OnHoM U3 BaXKHBIX SABIAETCS Ipynna « TpyaoBas A€ TEIbHOCTEY», KOTOpPas BKIIOYAET B
cebss Ooyee MenKHe, KOHKPETHbIE MOATPYNIBL. B MaHHOM ciydyae MBI OCTaHOBHUMCS Ha
JIEKCUYECKUX €JIMHUIIAX, KOTOpbIE, MO HAIlleMy MHEHUIO, MOKHO OTHECTH K TOJIEBOJICTBY,
OTOPOJHUYECTBY, CaJl0OBOJICTBY, KUBOTHOBOJCTBY, NTHUIIEBOJACTBY. PaccmMoTpum moapobHee
MIPUMEPBI, OTHOCAIIUECA K KaXAO0W MOATpYIIIE.

[lepBas noarpynna, BeljieJIeHHAs: B TeMaThuuecKou rpymnmne « TpynoBas 1eaTeabHOCThY,
o0BeuHsET B ce0sl TPU CXOXKUX BUJA JCATEILHOCTH, CBSA3aHHBIX ¢ 00pAa0OTKON 3eMETbHBIX
YYacTKOB, BBIPAIIMBAHHEM PA3IUYHBIX KYJIbTYp. OTO MOJEBOJCTBO, OTOPOJHHYECTBO H
casioBoJCTBO. Ha3BaHHBIE OTpaciau CEbCKOTO XO3SMCTBA PA3IMYAIOTCS MO JOKAIM3ALMHU U
MacimTabHocT ipuMeHeHus. [1071eBOACTBO — OTpaciib CEMBCKOTO XO35HCTBA, B KOTOPOH JIFO 1
3aHUMAIOTCS BBIPAIIMBAHHEM 3€PHOBBIX, TEXHUUYECKUX, KOPMOBBIX KYJIbTYp U KapTodens. [log
OTOPOJTHUYECTBOM MTOHUMAETCSI BBIPAIIBAHUE OBOIIEH, (DPYKTOB, SITOJ ¥ APYTUX KYTBTYPHBIX
pacTeHui Ha HEOONIBIIMX yYacTKax 3eMiid. B caoBo1CTBE JIFOAM 3aHUMAIOTCS BO3ICIIBIBAHUEM
MHOTOJIETHUX IJIOJIOBBIX WM STOAHBIX KYJBTYpP IUISl MOJTY4YEHHUS (PPYKTOB, ATOJ U OPEXOB U
BBIpAIIUBAHUEM JICKOPATUBHBIX pacTeHHWil. B HaHHYI NOATpymiy BKIIOYEHBI JIEKCEMBI,
Ha3bIBAIOIINE YUYACTKU 3€MJIH, CEIbCKOXO3SIMCTBEHHBIE OPYAUs M YTBaph, Ha3BaHUS CIIOCOOOB
YKJIQJIKA CHOTIOB M Ha3BaHUs pacteHuil. [logpoOHee ocTaHOBUMCS Ha KaXIOU U3 HUX.

A) JlexceMbl, Ha3bIBAIOIME YYACTKH 3€MJIU:

- B a. Ipyasr ans oOGo3HaueHUsi oropoga Mepen JOMOM HCIOJIb3YyeTCs JIeKcema
NAIUCAOHUK [ITBIIMCATHUK — J3TH M b JUIOMBM, CAKAIH ayypIlbl, TbMUIOPHI|.

- B 1. [Ipyast pazaen 3emnu o 4 rektapa, JaHHBIA U1s1 00pabOTKH, HA3bIBAIOT OdyYKA
[auTBIp b YUKTAPD an0a0axXbjyT, 144 Kb. K&K CBajy TAYKY T AITBI].

- B 1. AnexceeBka 3eMJisi, KOTOpasi BCIIaXMBAETCsl BECHOW, HA3bIBACTCSA 8€CHOCNAWKA [
JATH BUCHACTIAIIIKD, ITO HAYCIT 31 (CHaxar , BUCHO] (CIAXUBBJYT].

- B 1. [pyxasl nexcema kyauea ynoTtpedisieTcss B 3HAUEHUH OOJBIION JYT [KyJINYb,
0a’ 1o ’j Iyx, KaCUJH ¢’ 9Hb KapOBBM].

- B 1. AnekceeBKa UCTIONB3YETCs JIEKCeMa 00/bAK B 3HAUCHUH TIOJIe, HAXOISIIeecs 3a
JIyTOM [3a JIyYbM j3Th HB3BIBA]bIIb O maK].

b) Jlexcembl, Ha3bIBAIOIIME CEIBCKOXO3SIIICTBEHHBIE OPYIUsl U YTBAPh:

- Kom0aiin mist MOoThOBI CHOTIOB B ¢. HUKUTCKOM MMEHYIOT C10XcKa [11aTOM CTAu
MAaIIbIHBI-MBJIATHIIKH, CIOIIKH HB3BIBATIUC' |.

- PyuHoe opyaue misi MOJIOTHOBI, COCTOSINEE W3 UTMHHOW ACPEBSIHHOW PYYKH U
MPUKPETIIEHHOTO K HeM peMHEeM JepeBSIHHOro Ouia, B ¢. HUKMUTCKOM Ha3bIBaeTCs yon [3HAUUT,
CHAmbI KJIaIyT, U y HAC IO j3C'T TakOj, MATATHT CHAIbI|, a B 1. AJleKceeBKa — yen.

- Opyaue, ¢ MOMOIIBI0 KOTOPOTO OTACNISUIA BOJIOKHA JIbHA, KOHOIUIM OT JKECTKOM
npeBecHO 000s10ukH, B 1. Kpacubrit Xomnm, 1. [Ipynet u B ¢. Henpsiase Ha3wpIBaeTCs MsiKa
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[M'SUIKD — J9TH CAMBIj, KBHAIUT'Yy, jUjO, TakO] 3a30p ObUI, M KIAIM HBA3a30pHM, a TYT ObLIA
Takaja py4Kb, OUI ¥ jujO, IITOM aCBBOAXKIATHC aTMYChPB|.

- B c. HukuTCKOM HCHOJB3yeTCS JIEKCEMa KOYepédcka B 3HAUYCHUHM ‘TSIKA
[a KbUMp OLIKB — j3TH Kamar |.

- B 1. Tlpyast HEOOMBIIOE pyyHOE MTPUCTIOCOOIEHUE 1711 00pabOTKH 36MJIM Ha3bIBACTCS
O0pO30HAK WA 60PO30HUK [OBPB3 H aKOM T AITBIU. Y KaBO T SKb, y KaBO Obpa3 H UK].

- Opynue Tpyna, HeOOXOAUMOE JJisl pa3rpaHUYeHus TpAaok B 1. [lpyabl Ha3piBaeTcs
yapmuaxa [3 1’901 UM YapTUIIKY, B4 3y0b, aHA T SH UT, I 3JIBjbT MOIBCHI, 1T 3BT U Kak
rp gtk u. [Tanks 11 MHAB]b, HA MAJIKY IBIAP OK, TP U3YOB].

- Bunbl i mogaum ceHa B 1. AlleKceeBKa HA3bIBAIOT J#Cypdenu [XKypaBld — jITh
II'bAABAIIA HACKUPT, HAJTUHB] PYUK b].

- Tenmera B c. HempsanBa Ha3wpiBaJlach pbul0gdH [THII Yy 3BATW DPBIABAH, JOUIBT
3BIPUYAIIN].

- CenbCKOXO3SUCTBEHHAs MalllMHA, NpPEIHA3HAYCHHAs! ISl OTICNCHHUS 3€pHa OT
MsIKMHBI, B 1. KpacHblit XonM u B 1. AJleKceeBKa UMEHYETCS gésika [B 3jaliku Takuja, B 3jyT
3UPHO, aHA KPYTHIIh, PUIIOTKH XO YT, a 3UPHO CHITHITS .

- Sk juIs XpaHEHUs 3epHa B J. AJIGKCEEBKA HA3BIBACTCSA J1apb WIH PYHOVK [MIap’,
UPYHAYK, JuBO Ma-(hc’ d96CKU HB3BIBANN |, B 1. [Ipyanl Takke pyHOYK.

- Cocyn, B KOTOPOM OYMIIAIOT 3€pHO OT OOOJIOYKH HJIM WU3MEIhYal0T YTO-JIH00, B
1. Kpacuerii Xonmm u 1. [Ipynsl Ha3pBaloT cmyna [Tank OM CTYIbj, j9Th NMHH OK, BH OM
TaJIKJIH |.

- B 1. Kpacubiii XosiM 1 B 1. AJIeKCEeBKa U3TOTOBJISUUIM M3 TPaBbl BEPEBKY IJIs1 CBSA3KU
CHOIIOB — C65C/Ibl [B @341 U CHAIIBI, CYYHJIH CB SICIIBI].

- CaMoTKaHasi TOACTUIIKA OOJIBIIIOTO pa3Mepa MoJI CHOIBI B ¢. HUKUTCKOM Ha3bIBaeTCs
paccvinka [Mbl PaCTHIIATH, KaK jUjO, JT a CHaroO@, pacChlllikh — aHA Mp ajdac’, CbMaTKAHb]b
ObLT4].

B) Jlekcembl, 0003HaUarONMe Ha3BaHUS CIIOCOOOB YKITaIKA CHOTIOB:

- Hwxnsist yacTs cHoma B . AJIeKCeeBKa Ha3bIBAIACh KOPeHbsl [Hy HUKHHU]b 4a'C'T -
JoTh KbpuH ja], a B 1. KpacHblii XonMm oey3ss [TyT KbJIACOUKH, TYT arys jb, ary3’jb — j3Th
aTKOPH B).

- B n. Kpacupiii Xonm u B ¢. HUKUTCKOM 3ameueHa Jiekcema xpucméy B 3HAUCHHUH
‘YKJIaJKa CHOIOB: TPUHAALATH CHOIOB, KOTOpbIE CKJIAJBIBAIOT B BHUAE KpecTa’ [CB a3dnu
CHAIIBI, CIAXBUTH (DXPHC T 311, TPHHAIIBT CHANO} — j3TH 3HAUYUT HB3BIBAJICH XPUC T 311, CHAITBI
KJIANU Kp acTOM], a YeThlpe XPHUCTLA B JAHHBIX HACEIEHHBIX MyHKTAX MMEHOBAIU KONHOU
[4’aThIp’'s XpuCHA — j9TH Oya BT KanmHa]. B 1. AnekceeBka HCMONb3yeTcs JeKCeMa KOMHA B
3HAYCHHMHM ‘KPYIJIBIH CTOT ceHa’ [HY j3Th KallH4].

- bonpmas xmamp cHomoB B 4. KpacHbrit Xonam Ha3bIBaeTcs ckupod [MatoM uX
CchOMPAjyT’, BO3 YT (hCKUpPLy, a CKUpAA ObLIa, KIANK CKupy Oan mbljal, a B ¢. Hukurckom —
CKUpO [a CKUPT — 3T Ky14 CHAIIBI CKIIAIBIBBIIN, Kay4 BEICAXHYT CHAIIbI Ha MOJ b, J3TU CHAIIBI
aTBO3 BT (HCKUPT].

I') JIekcembl, Ha3bIBAOIIIME PACTEHUS U MX CEMEHA U IIJIOJIBI:

- B n. Ilpymsl cemeHa TOJCONHEYHHKA HA3bIBAUCh HOOCOAHYXU [C'OMUYK' B -
MaTCONHYXH |, KOTOPBIE HAXOIUITUCh B peutémkax [ynanoiaHyXb — pUIIOTKH |.

- Yeuyesunia Lensculinaris cemelicTBa 0000BBIX, MMEIOIAsd TOHKUH MajJOBETBUCTHIN
KOpEHb, MPSIMOCTOSYUN BETBUCTHIN cTeOelb M MeJKHWe Oenble WU PO30BBIC IIBETKH, B
1. [Ipy a1 Ha3bIBanach vyyeguxa [1a j3Th HCUYYHMBUKH, YAPOIIKHA TaKHjb MATUH KHUJb ).
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- PacTenue, KOTOpBIM 3aceUBAIH MOJS IS YITyUIICHUS ILTI0I0POAUS TOYBHI, HA3bIBAIH
Kocmép [nap — joThb 3ac’3]bBBjJyT KaCTpOM].

- YacTeie COpHSKH Ha I0JIe B JI. AJIEKCEeBKa HA3bIBAIOT COp W Oddepruk [0a’ I bpH UK
HB3BIBjbIB, PC’O COPBM 3BPACT4)bT].

- Xecrtkas yacth crebis pacTeHMil (JIbHA, KOHOIUIM M T.IL), pa3apoOiseMas u
oTeNsgeMas OT BOJIOKHA Ipu niepepadoTke, B 1. [Ipy sl u B c. Henpsasa HazbIiBanach kocmpuka
[BHHC aTIUTANBh KaCTPUKB|. A OTXOABI IPH OOMOJIOTE U OYHCTKE 3epHA XJEOHBIX 3]IaKOB U
HEKOTOPBIX JIPYTUX KYJIbTYpP; MSIKUHA B ¢. HUKUTCKOM Ha3bIBaeTCs nososa [(eadiky Kuaammu,
a TaM BaJHy CTOPBHY 3UPHO, a B IPYYY]y — MaJIOBB].

- Xenckas oco0p koHorumm Cannabis ceMeiicTBa KOHOIUIEBBIX, HMMEIOIIAS
MPSIMOCTOSIYMIN CTeOeIh, YepeIIKoBbie JIUCThs B 1. [Ipynel u B c. HenpsiiBa Ha3bIBaslach cémsi
[3'm'ac’ mac’éjpm c’éM’b, a 3’ 1'3c’ — mmbiHO. C'éM'p — jJ9Th KbHamI a]. B a. Ilpyasr ais
0003HaYEHHUS KEHCKOI 0cOO0M HapaBHE C 3TUM Ha3BaHHEM HCIOIb30BAIOCH JPYTO€ — KOHONS
[kBHAI 4 — CAMB]jb YATOPKB, TaM €’ 3M bUYKH, 040b, a CTATOYIIKD — MYKBIK]. A My>KCKast 0CO0b,
T.€. cTeOau KOHOTUTH, B J1. [Ipybl Ha3pIBanachk nockaus [MOCKBH - J3TH CT 3011 KbHAILIH .

- Muoronetrnuii nyk Allium cemeiicTBa amMapuIUIMCOBBIC, UMEIOIINE CILTIOCHYTYIO
IAPOBUIHYIO JTYKOBHUILY, TUHEHHBIC TIUCThS K MEJIKUE OeNble IBETKH, B 1. [Ipy bl HAa3bIBaETCS
JIyK-0ypdK [yHac ObUI IyKAYPAK, HY J3Th (¢’'d € 3JyT, PCc’y KbI3'H pac’T OT, MbI JUyO JIyKIypaK
3aB’ OM].

Bropas BaxxHas BblAeneHHas noArpymmna — « KuBoTHOBOACTBO». B naHHOM oTpaciu
CeIIbCKOTO  XO3fAWCTBAa 3aHUMAIOTCS  Pa3BEJCHUEM OJKUBOTHBIX IS  IPOM3BOICTBA
KUBOTHOBOJUYECKUX MPOAYKTOB. JKHBOTHOBOACTBO — Hauboiiee JpeBHUN crocod
JeSITETFHOCTH YeJIOBEKa MOCIIe OXOThI, COOMPATEIhCTBA U PHIOOTIOBCTBA, OCBOSHHBIN HAPSTY C
semsienienueM. K moxarpymme OTHOCSTCS JIEeKCEMBI, 00O03HAaYaromue Ha3BaHUS JIOMAITHUX
KUBOTHBIX, UX XapaKTEPUCTHUKY, CIOCOOBI OOpaIlleHUs K HUM, a TaK)Ke IPEIMEThI, CBA3aHHbIE
C BBIPAIIMBAHUEM KHBOTHBIX.

- B 1. Kpacusiit Xonm, B 1. AjekceeBka U B 1. IIpyabl HCTIOIB3YETCS JIEKCEMA NOsAPKA
B 3HAYCHHUH ‘OBIIa BECEHHEH CTPWIKKH [yHajapKu MIDPC T M aXKbjb, XapOIIbjb|.

- B 1. AnekceeBka u n. Ilpynsl oBily, KOTOpas He Jajia MPUILUIOAA B MEPBBINA IO/,
Ha3bIBAIOT nepenoKa [’ bpUTOKD Hb3bIBA]bIlb, B’ACHO] KOT YIIb].

- B 1. Kpacupiii Xoam JiekcemMa ocenuyk yNOTpeOJsieTcs B 3HAYCHHUSAX ‘STHEHOK,
POJMBIIMICS OCEHBIO® W ‘HIEPCTh OBIIBI, KOTOPYIO CTPUTJIM OCEHBIO' [OC'BH Jy — aCHHUYK
3BAJM, aKOT YIIb aCHHYYKH, YHUX BIIIDPC T M 4XKbjb|, a B ¢. Henpsasa — TOJIBKO B mepBOM
3HaueHnn. OBIA, POKICHHAs BECHOM, B J. AJIEKCEEBKa HA3BIBACTCS 65CHUKA [B acHO] —
B aCHHKB, OC bH Jy — aC 3H H bjb, B'aCHUKDb — YHH]O JUIMHH]b II3PC T |, a B 1. KpacHbrid Xoam
u B c. Henpsinsa — eawnuka. B 1. Kpacusiii XoaMm Takke 3Ta Jiekcema yrnoTpeOssercs B
3HAYEHUHU ‘IIEPCTh OBI[bl, KOTOPYI CTPUIJIM BECHO [j3Th B'acHO] B alllHWKb, ACHHYYK —
M 4XKbjb IIDPC'T , @ B allTHUKD — aHa maypyo 3j], a B 1. [Ipyasl BeCEHHIOW MIEPCTh Ha3bIBATIH
pyHuka [OC'BH'jy — ac’dH H bjb, @ ]3Th PYHHUKDB, BUCHO], H3HU]O 1ip anu]. B n. I[Ipynusl u B c.
Henpsinea mepcth OBIBI HA3BIBACTCS wépecms [jaciu apud, mop bC' T  amadj].

- B 1. [Ipyapl MosIo1yr0 OBITYy Ha3bIBAIH spouKka [TAPHUKD — OapaH UjAPBHUKE .

- B 1. [Ipyas1 Mostoayto K03y Ha3bIBAIM KO3uuKa [a ObIBATH, MAT bH K bjb Ka3UUKH .
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- B 1. [Ipyas! OBIKOB MOA3BIBANIN CIIOBAMU $00-y06¢é [101 11003 Maa3bIBAJyT OBIKOQ),
mTon ObIcTp 3] Omxkan]. OBeny — xamb-kams U Oawi-Odws [aB’ 349 bK, KBIT , KaK TaM, Kar ,
KaT IIbJ3bIBATIN U Oar-0ari|.

- B na. Ilpyaer 06e3porux KOpOB Ha3bIBAd MPWJIATAaTeIbHBIM KOMOIAS WA
CYILIECTBUTEIbHBIM KOMOIKA [KaMOIIKb, 0 b3paydd, kamOrb)b]. [I€cTphIX KOPOB — necmpyuika
[T’ 6CTpPB)b, TayN4 MUCTPYIIKE] 3aB OM]. A OOUMBBIX — O0ddcmas [ua OT KapOBb 0AIACTh)b,
3p0anajbT THO a]. KopoB, HaXoAIINUXCSl B COCTOSTHUN OCPEMEHHOCTH, HAa3bIBAIIA CMETbHbIMIU,
a MOJIOZIBIX, HETEIIMBIINXCS — HeCMENbHbIMU [H 3T TWII OHKB, TaYJI4 aHA HUC T €1 Hbjb, @ JICIN
Jo¢’'T - ¢'T AN HBjb|. Y OepeMeHHBIX KOPOB npuuuHdem BBIMA, T.e. HaOyxaeT [Xxbpamod
MPUYKHAJBT, BBIM b 0aJ 1m10], KayAa j3) aTuauis)|. Eciu kopoBa XOpoIio A0UTCs, TO TOBOPSIT,
YTO OHA CIAOOCUCSS, A SCIH TUIOX0 — Mmy2ocucss [Cib0acHCHjb, KaH 3IIHb, J1 OXKb JauT , a
HBa0apOT — TYYBCUCH]B].

- B 1. Ilpyas! sxepebeHka mepBOro rojaa KU3HU HA3bIBAIM COCYH [JICIU MAT YUK, TO
KBIPUO OHKH CACyH HB3BIBAIHM, MAJTMHKH]]|, @ BTOPOTO TOJA JKU3HU — CMPUSYHOK [TOT OH
W 11 O CTPUYYHOK].

- B 1. [Ipynpl mopoceHka Ha3bIBAIM npoCcEéHoK [Npac’ OHKD CaKalld HBHAIIAC T , Y1 3
KypBI CHJT aT].

Tperbst Temarnueckas rpynna — «lltuneBoncTBo». [laHHas oTpacip CEnbCKOTO
XO3sICTBa CleNUaIN3upyeTcsl Ha MPOU3BOACTBE MsACA NTHIIBI, MHUIIEBBIX SHUIl U MOOOYHON
MPOIYKINK — IyXa u nepa. Temarndeckas nmoarpynmna «IITUIIEBOACTBOY» BKIIOYAET JIEKCEMBI,
0003HAYAONINE HA3BAHUS ITHUII, CIIOCOOBI OOpAIEHUsT K HUM, a TaK)X€ OTHOCSIIHECS K UX
BBIPALIUBAHUIO MTPEIMETHI.

- B c. HenpsiaBa Kypuily-HaceKy Ha3bIBaIOT K8ouka, a B 1. llpyael — knywka [y Hac
KIIYIIKb, j3Th HAC 3TKb, & YHUX — KBOUKB]. Kyp Ha HOUB cakanu Ha MepekiajnHy, KoTopas
Ha3bIBAJIaCh HAWICMb [TIpac’ OHKD CaXKAIU HBHAIIAC T , Y 3 Kypbl CUJ ST].

- [leryxa B c. Henpsnasa Ha3pIBalOT kOyem [BH WMp 4AB’b KOU bT], @ B A. [Ipynsr —
nempycs [Karxsb ja cBaBO MUTPYyC ypy OutT Oyay].

- Unmroka B 1. [Ipy el Ha3bIBau nowis [IbUT b HB3BIBAIM UH]T YIIIBK |, @ TIOA3BIBATN MX
CIIOBAMU Nblilb-Nblb [[ITYMHUII LT TIUT , aHU OVMKAT).

4. BAKJIIOYEHHUE

IIpuBeneHHBIE BBIIIE IPUMEPHI TUATEKTHBIX JIEKCEM M WIUIIOCTPATUBHBIM MaTepHall,
3aUKCUpOBaHHBIE B CellaX M JIEPEBHSAX, PACIONOKEHHBIX B OacceliHe peku Hempsiusel,
ITO3BOJIAIOT YTBEPKAATh, UTO TPYAOBas AEATENBHOCTD SABIISAJIACH C JABHUX BPEMEH U ABIISIETCS
B HACTOsILEEe BPEMsI HEOTHEMIIEMON YaCThIO CYIECTBOBAHUS YEIOBEKA, IIPOKUBAIOLIEIO Ha
YKAa3aHHOW  TEppUTOpPUU. TpaJUIIMOHHBIE BUIbI  3aHATHN  JIFOAEH:  IOJIEBOACTBO,
OTOPOJHUYECTBO, CaJ0BOJCTBO, )KUBOTHOBOJICTBO, NITUIIEBOJACTBO — YKAa3bIBAKOT HA OCEIIBIN
o0pa3 JKu3HU, Ha 0COOyl0, CIOXHBIIYIOCS BEKaMHU KyJbTYypy BEAEHHUS XO34iCTBAa U
OpraHu3aluy Tpyaa.

AHanmu3upys NPUBEICHHBIN BBILIE JIEKCUYECKUN MATEPHUAII, MOKHO TAKXKE TOBOPUTH O
TOM, YTO PAaCCMOTPEHHBIE JIEKCEMBbI IIPEJICTABIAIOT CO00I cuCTeMHOI 00pa3oBaHMe, KOTOPOE,
C OZIHOM CTOpPOHBI, YKa3bIBaeT Ha PsJ] MPHU3HAKOB, COIMIKAIOMIMX TOBOPHI MEPEUHCICHHBIX
BBILIE HACEJICHHBIX ITyHKTOB, & C JPYrOdMl CTOPOHBI, CBUIETEIBCTBYIOT M O HEKOTOPBIX
pa3anyYuax B TOBOPAX.

B kauecTBe BBIBOJIa MOXKHO TakXe€ OTMETHTb M TOT (aKT, YTO, HECMOTpS Ha
CTPEMUTENIBHOE pa3pylIeHHEe AHANEKTHBIX CHUCTEM, TeMarhdeckas rpynmna «TpynoBas
JEATEIbHOCTE» COXPAHAET B CBOEM COCTAaBE JOBOJIBHO MHOTO €IMHMII, KOTOpble TPeOYIOT U
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JanbHeWme (uKcauud B XOJA€ IMPOBEICHUS SKCIEAUIUH, M AaIbHEUIIEro MOApOOHOIrO
aHaJIM3a C TOYKH 3PEHUS UX STUMOJIOTUH, CUCTEMHON OPTaHU3aLlNN.
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DIALECTAL VOCABULARY OF LABOUR ACTIVITIES OF THE PEOPLE
RESIDING ON THE BANKS OF THE NEPRYADVA RIVER
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The main goal of this article is to draw readers' attention to the dialectal vocabulary, which
belongs to the thematic group of labour. Dialectal vocabulary is most often associated with
historical facts, it reflects the traditional worldview of a person, his/her system of values. The
article considers lexical units that were recorded on a territory rich in its historical and cultural
past. This article is devoted to the analysis of dialectal vocabulary, reflecting labour activity and
professional occupation of people living in the basin of the upper reaches of the Nepryadva River.
Since ancient times, the population of this region was engaged in various activities and crafts.
The thematic group “Labour activity” comprises a whole complex of subgroups that have
repeatedly become the subject of consideration by linguists. In the framework of the article, the
authors focus on the lexical empirical material that exists in the Tula group of dialects. They
analyze a particular part of lexis that reflects important areas of human activity, such as field
cultivation, gardening, horticulture, animal husbandry, poultry farming. As a result of the study,
it is concluded that the dialectal vocabulary of the specified thematic group is a system, and the
selected empirical material makes it possible to see the identity in the dialects of the studied
settlements and certain differences. It should be emphasized that, despite the persistent tendency
to leveling, dialectal lexical units related to the thematic group of labour continue to exist in
modern dialects of the Russian language. The considered lexical units and samples of dialectal
professional discourse require further scientific consideration.

Key words: labour activity, field cultivation, gardening, horticulture, animal husbandry, poultry
farming, Tula dialects, dialectal vocabulary, professional communication, dialectal professional
discourse.
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OBYYEHUE YCTHOMY HOCJIEAOBATEJIBHOMY JIBYCTOPOHHEMY
MEPEBOJY KAK CIIOCOB ®OPMHUPOBAHUS ITPO®ECCUOHAJIBHOM
KOMIIETEHIUU CTYAEHTOB-MEXIYHAPOIHUKOB

I A. Ilapuwymuna
Mockogckuii 2ocyoapcmeerHvlil UHCIUMym mexncoyHapoonvix omuouenutt MU PD
(Mocksa, Poccust)

13gap@mail.ru

ABTOp JaHHOUM CTaThH OOpamaeTcs K BONPOCY MPo(ecCHOHATBHO 3HAYUMBIX KOMIECTCHIMN
COBPEMEHHBIX CIEIMAINCTOB B chepe MEXIYyHAPOJHBIX OTHOIICHHH, BBIIENSAS HABBIKA
MOCJIeI0BAaTEILHOTO TIepeBoia Kak KitodeBble. OOBACHSA clie(UKY B CI0XKHOCTB Ipolecca
HHTEPIPETAIUH, aBTOP PACCMATPHUBACT TAKOE SIBJICHHE, KAK MEKbI3BIKOBAS ACHMMETPHSI.
ABTOp 00BSICHSIET BEIOOP YCTHOTO MOCIIEA0BATENBHOTO MEPEBO/Ia B KaYeCTBE 00BEKTa aHaIM3a
YHHBEPCAIBHOCTHIO U MHOTOILIAHOBOCTHIO OPM OTPabOTKH SI3BIKOBBIX KOMIETEHIMA. Takue
dbopmbr paboOTBI YAOOHBI W TIOJNIE3HBI KakK IS CTYIASHTOB, TaK W JUIsI TPENojaBaTelici,
MOCKOJIBKY TO3BOJISIIOT  OMPENENATh TpeOyrompe HauOONbIIero BHUMAHHUS MPOOJIEMEI,
KOPPEKTUPOBATh MMEIOIIHMECS 3aTPYAHCHHS M pa3pabaThiBaTh HOBBIC CTPATETHMU Pa3BUTHS
MEPEBOTYCCKUX HABBIKOB.

Lenbto maHHOW paOOTHI CITY>KUT BBISBICHHUE M aHAIN3 HanboJiee XapaKTePHBIX MEPEBOAUECKUX
OIMOOK M, COOTBETCTBEHHO, 000CHOBaHKE CIIOCOOOB MX MpeaynpexacHus. ABTop 00o0maer
HE TOJBKO CBOH COOCTBEHHBI NPENOJABATEILCKAI OMBIT, HO M PAA HCTOYHHKOB
METOAMYECKOH JIUTEpaTyphl B KauyeCTBE OCHOBHOW TEOPETUKO-METOHOJIOTHYECKOW Oa3bl
M3YYCHHSI PACCMaTPUBAEMBbIX SBJICHHUH.

Mertomonorusi  TPOBEIEHHOTO  HMCCICIOBAHUS  BKIIOYAET DIIEMEHTHI  O0OOIICHUS U
Knaccu(UKaIyu, KOHTEKCTHOTO U CEMaHTHYeCKOTO aHaju3a, nparmMa-QyHKIHOHAIBHOTO
aHaIN3a, SJIEMEHTBI AMITUPUICCKOTO UCCIICIOBAHNS, TAKUE KAK HAOIIOACHUE U SKCIICPUMEHT.
[loxBoast WTOT, aBTOp MPHUXOMUT K BBIBOJY, YTO IOCJIEIOBATEIBHBIN IEepeBON, OyIydu
JOBOJIBHO CJIOKHBIM IPOLIECCOM, TpeOyeT HE TONBKO BBICOKOTO YPOBHS SI3BIKOBBIX
KOMIISTSHIIUH, HO ¥ JOCTATOYHO NIUPOKOTO MPOECCHOHAIBHOTO M 00IIET0 Kpyro3opa.
PesynbpTaT mpoBeneHHOTO aHajM3a COCTOMT B TOM, YTO OIpeJelieHBl HanOoyee THITNYHBIC
MepPeBOIUECKHUE OMMOKKM, 000CHOBAHBI MPUYMHBI X BO3HMKHOBEHHUS U JaHbl PEKOMEHIAINU
M0 WX MPEIYNPEkKICHUIO M YCTPAHCHHIO, TOJYEPKUBACTCS BaXKHOCThH IPOIEJACBTUYECKOM
paboThl U CO3J]AHMUS CUTYAIHH YCIICITHON IEATSILHOCTA 00yYaeMbIX.

KiwoueBble  cjoBa:  jaeioBas  KOMMYHHUKAIUs,  NpodecCHOHANBHBIA  JMCKYpC,
npoeccuoHaIbHBIE KOMIIETSHIINH, TOCIIEI0BATEBHBIA YCTHBIN IEPEBO/T, TPYAHOCTH YCTHOTO
nepeBosa, JABYCTOPOHHMH  TEPEeBOA, IMEpeBOJYECKHE  OIIMOKH, IMpEeAyNpesKAcHUE
MePeBOTYECKUX HEeyAay.

1. BBEJIEHUE

OcymiecTBiieHne KOMMYHUKAIUHN B cepe AEIOBbIX OTHOLICHUN Ha MEXIYHAPOJIHOM
ypOBHE ObLIO ObI HEBO3MOXHO 0€3 KOMIETEHIINI YCTHOTO U MUCbMEHHOI'0 IIEPEeBOa, MpHUueM
COBpEMEHHAsl TEHJCHIMS TaKOBa, YTO HEPEIKO HENOCPEICTBEHHBIC YYAaCTHHKHU JEJIOBOH
KOMMYHHMKAIIMH CaMH BBICTYTIAIOT B KaU€CTBE N1epeBOIUMKOB. OIHAKO, €CIIH P BBIIIOJIHEHUH,
CKa)XeM, MUCbMEHHO-NIMCbMEHHOTO MEepPEeBOAAa €CThb BO3MOXKHOCTh OOpPATUTHCS K TEKCTaM
OpUTMHAJIa W IepeBoJa HEeoOXOAUMMOEe KOJUYECTBO pa3, IMpU HAIMYUM BpPEMEHU
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BOCIIOJIB30BAThCS CJIOBAPEM, MPOBEPUTH COUYCTAEMOCTh JICKCUUECKUX CIAMHUI[ B KOHTEKCTE,
YTOYHUTE 3HAQ4YCHHUE TCEPpMHUHA, TIIATCIbHO IIpOoAyMAaThb HM3JaraCcMyr0 MbIC/IIb, TO JJIA
OCYIIECTBIICHHS YCTHOTO MepeBoia HeoOxoquMa 0oJiee TIaTebHas MOJArOTOBKA U BBICOKHIA
ypoBeHb npodeccroHanu3Ma. BHe 3aBUCHMOCTH OT THIIA YCTHOTO MEPEBO/Ia OT CIICIIUATUCTA
Tpe6yeTC$I HE€ TOJIBKO XOpOHII/Iﬁ YPOBCHb BJIaJACHHUSA MHOCTPAHHBIM SA3BIKOM U CHGIIPIaJ'IBHOfI
TEPMHHOJIOTHEH, HO TakXke OOJbIION 00bEeM KpPaTKOBPEMEHHON MaMsITH, YMCHHUE
MIPOTHO3UPOBATh COJICPKAHUE COOOIEHUH, OBICTPOTA PEAKIIUU U CTPECCOYCTOMUUBOCTb.

BBI/II[y H3JI0KCHHBIX BBIINIC ITPUYKWH HPH NOATOTOBKE CIICHUAJIMCTOB MCKAYHAPOIHOT'O
YPOBHSI KEJIATeIbHO HE TOJBKO CIIOCOOCTBOBATH TMOCTOSIHHOMY IOMOJHCHHIO HMX Oaraxa
(OHOBBIX 3HAHWU, H3y4aThb KaK MOXHO OOJbIIE CHEUATbHOW MPOodhecCHOHATLHOU
TCPMHHOJIOTHH B 3aJAHHOM KOHTCKCTC, TINATCIIBHO HpOpa6aTI)IBaTI) CUCTCMATU3allUIO PYCCKHUX
U WHOS3BIYHBIX SKBUBAJICHTOB, HO W YJICISITh BHUMAaHWE TMOHHUMAHHIO CYTH SIBICHHH M
MPOIIECCOB, KOTOPBIX KacaroTcs B mepeBojie. COOTBETCTBEHHO, B MPOIECCE TTOTOTOBKU TAKHX
CICHUAINCTOB  OOJBIIOC  3HAYCHHWE  WrpaeT TMpaKkTHKa TIepeBoja TEKCTOB  UX
npodeccuoHanpHOM TEeMaTHMKHM, B TOM 4HCIE H3ydeHHe U OTpadoTKa JIEKCHKH,
COOTBETCTBYIOIICH SKBHUBAJICHTHBIM TEKCTAM Ha POJIHOM U M3y4aeMOM SI3bIKE.

B mporecce 00y4yeHHs U MPAKTUKU YCTHOTO TEPEBOA MPOUCXOAUT O3HAKOMIICHHUE C
TaKHM A3BIKOBBIM SABJICHUEM, KAK KOHBCHIIMOHAJIBHOCTD, 1 CO CTIJINCTUKOH KaK TAaKOBOU: KaHp
TEKCTa MEePEeBO/ia TOJKEH COOTBETCTBOBATh TEKCTY-OPUTHHAIY U COJCPIKATh SKBUBAICHTHBIC
NEpCBOAUMBIMU OGH.[CHpI/IHSITBIe JJI A3bIKa IICPCBOAAa TCPMHUHLBI U KIIMIIIC.

B noponecce IMOATOTOBKHU CICHHUAIMCTOB-MEXKAYHAPOJHHUKOB BBOIUTCA IIPAKTHKA
YCTHOT'O JIBYCTOPOHHETO MOCJIEA0BATEILHOTO IEPEBO/IA O PSY MPUYKMH: TTOCIICI0BATEIbHbBIH
nEPEeBOJd MOXKET 6LITL HCIIOJIB30BAaH KaK B paMKaX JIUYHOI'O, TaK U JCJI0BOI'O O6H.[CHI/I$I, MECHEC
SHEPrOEMKHii, He TpeOyeT paboThl B Mape M CIEIHATBLHOIO 000PYI0BaHUs, KAK CHHXPOHHBIH.
MHorue y4eHbie CXOJSTCS BO MHCHUH, YTO YCTHBIA MEPEBOJ, MyCTh M MOCIIEI0BATEIbHBIN,
npeacTaBisieT co0oi OCOOBId BHJl PEYCMBICTUTEIBHOU ESITEIBHOCTH, W B IPOIECCe
IIOATOTOBKH CIICIIHAJINUCTOB 0co00e BHUMaHUU Caeayer yACATb TaKUM OIICpalviaMH, Kak
BOCIIPUSATHE PEUYM Ha CIyX, 3allOMHHAHWE OOJbIINX (PAarMEHTOB BBICKA3bIBAHHM, S3bIKOBAS
KOMIIPECCUsI U, COOTBETCTBEHHO, pa3BHBAaTh HABBIKM TMPUMCHEHHUS Pa3HOOOPa3HBIX
nepeBoayeckux Tpanchopmaruii [Russell, 2005; Ribas, 2012; Conde, 2012].

2. METOA0JIOI'us

OOBCKTOM HACTOSIIETO UCCIICAOBAHMS ABIISIOTCS MIEPEBOAUYCCKUE OIMOKH M CIIOCOOBI
WX TpenynpexaeHus. MeTomonorus HCCIACAOBAHUS CONEPKHUT SJIEMEHTHI OO0OOIICHUS H
Kinaccu(uKanuyu,  KOHTEKCTHOTO M CEMAaHTHYECKOTO  aHaln3a,  IparMaTH4ecKH-
(hyHKIIMOHAJILHBIN aHAJIN3, DJIEMEHTBI SMIIUPUYECCKOTO NCCIICI0OBAHMS, TAKKE KaK HAOJII0ICHHE
1 DKCIIEPUMEHT, a TaK)K€ WHIYKIUIO U AeAyKIHi0. JlaHHBIH HAOOp METO0B MO3BOJISIET BUIETh
Y aHAJIM3UPOBATh IMPOIECC IMOCIEIOBATEIBHOTO IepeBoJa Haubosiee moapoOHO, Hauboliee
TOYHO BBISIBJISATH MPUYMHBI IEPEBOTYECKUX HEYAA4 U B JAIbHEHIIEM TPOSKTUPOBATH BUJIBI U
METOJIbI pabOTHI.

Ha ocHoBe ananmm3a TeopeTHueckoil 0a3bl HMCCIETOBaHUS, BKIIOYAIONICH HAay4YHBIC
TPYJIbl B O0OJIACTH IEPEBOJOBEACHMS, OBUIM BBISIBICHBI OCHOBHBIC IPOOJEMBI, KOTOPBIC
BO3HHMKAIOT Ha Pa3HBIX JTamax OCYIISCTBICHUS TIOCIENIOBATCIIFHOTO TIepeBoaa, |
YCTaHOBJICHO, YTO JIJIsl KaYKJIOTO 3Tala CyIIeCTBYET CBOsSI crien(uKa MOArOTOBKH, KOTOPOM HE
CTOMT IMpeHeOperaTh, U CIOCOOBI MOBHIIICHHUS KadyecTBa NepeBoia. B pamkax skcriepuMeHTa
ObUTO BBIOpaHO TpH Trpymmbl cTyaeHToB IV kypca MITMIMO MU]] Poccum HampaBieHUs
MOATOTOBKM B OOJACTHM MEXKIAYHAPOJHONW KOMMEPIHUH, C KOTOPBIMH TPOBOJIUIHCH
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eXKEHeNleNIbHbIe 3aHATH M0 Kypcy «/lemoBas komMmMmyHuKamus». B mporecce skcriepuMeHTa
YYaCTHUKH BBINOJHSIN IE€PEBOJ KOMMEPYECKOM KOPPECHOHJIECHIHH M JBYCTOPOHHUX
JMAJIOTOB KaK C IMOATOTOBKOM, TaK M 3KCIIPOMTOM, YTO ITO3BOJIMIIO ONPEAEIHTh XapaKTepHbIE
OIINOKHU AJI1 CTYACHTOB MCXKAYHAPOAHHUKOB, BOSHUKAIOIIMEC Ha MIPAKTHUKE, U, COOTBCTCTBCHHO,
1o100paTh HauboIIee aKTyalbHbIE (U3 IIPEICTABICHHBIX AaJIe€) CIIOCOOBI X MPEAYIPEKACHUS
U YyCTpaHEHHS.

3. PE3YJIbTATBI UCCJIIEAJOBAHUSA

3.1. MexaHu3Mbl YCTHOTO OCJI€I0BATEILHOIO MepeBoia

[To MHEHHIO MHOTHX CIICIUATNCTOB B OOJIACTH TICUXOJOTHH W TIO0 OMBITY CaMHX
MEPEeBOYUKOB, B OCHOBE KOMIIETEHIIMM YCTHOTO IIepeBOja JeKaT IATh MEXaHHU3MOB
YeI0OBEUYEeCKOTO CO3HAHUS: MBIIUIEHUE, MaMsATh, BHUMaHUE, BOCIPHUSITHE U BEPOSITHOCTHOE
nporuo3upoBanue [Anukuna, 2017; Kpens, [leposa, 2014].

brnarogaps Takum (QyHKUMSM MBIIUIEHUS, KaK aHAIM3 U CHUHTE3, CpPaBHEHUE U
o0o011eHre, cucTeMaTn3alus U Kiaccudukaius, HIUBUA MOXKET (OPMUPOBATH TOHUMAHHE
U COCTaBJISITh MHEHHE KacaeMO CMbICIAa MCXOJHOTO COOOIIeHHUsS (TEKCTa-OpUTrHHaia),
OCO3HAaBAaTh €0 JIOTUKY U TIPH 3TOM MOJHUCHOCHO, €III¢ Ha CTaNH MOPOXKIACHUS COOOIICHMS,
(GbopMyIIHpOBaTh MBICIIb Ha SI3bIKE MEPEBOA, UCIOJb3YsS COOTBETCTBYIOILIUE MEPEBOIUECKUE
MIPUEMBI.

BonpIIMHCTBO yUeHBIX B 00JaCTH MCUXOJIOTHU €AMHOTIACHO BBIICISIFOT TPU YPOBHS
MaMsTH: KPaTKOBPEMEHHBIN, OMEpaTUBHBIA M JoiNroBpeMeHHbIH. CamMo Ha3BaHHWE BUIA
«KpaTKOBPEMEHHAsI TaMsITh» TOBOPHUT O TOM, YTO COXpaHEHUE MH(DOPMALIUU UTUTCS HEJOMTO.
3a 3ToT mepuona (okomo 20 CEKyHJ, 3a KOTOpPHIC UYEJOBEK 3allOMHHAET 10 7 JJIEMEHTOB,
cornacHo dopmyne k. Mrosiepa) MO3T ycrieBaeT 00paboTaTh U ONPENeTnuTh, OCTABIIATh JIA
MOCTYNUBIINE JaHHBIE Ha Oosee anuTenbHOe XxpaHeHue. llocie Takoit 00paboTKH
nH(MOpMAIIUS TTIEPEBOUTCS B PEKHM OIEPATHBHOW MaMSATH, a BPEMs €€ COXPAHCHUS TaKKe
oTpesieNIeHO He0OXOJMMOCTBIO PEIIeHUs [TOCTaBIeHHOM 3a1aun. JlonroBpeMeHHast MaMsTh MO0
€MKOCTHU U JUTUTETTbHOCTH MPAKTUYECKU Oe3rpaHryuHa, HO Ka4eCTBO COXpaHEHUS MHPOPMAIIHH
B HEll 3aBUCUT OT MHOKECTBa ()aKTOPOB, HAYMHAS OT TOTO, HACKOJIHKO MaTepUas MPUBLIUCH, U
3aKaH4YMBas LEIbI0 U YPOBHEM MOTHBAIUH.

Kak npaBuo, ocyiecTsisisi MOCIeI0BATENbHBIN MEPEeBO/I, CIIEIUATUCT BOCIPHHUMAET
MCXOJHOE COOOIICHHE Ha CITYX, U HH(POPMAIUs H3HAYAITBHO COXPAHSIETCS B KPATKOBPEMEHHOM
namaT. BBuny cienuduky Takoro Buaa nepeBoia, 00beM cooOIIeHUs JOBOJIBHO OOJIBIION U
4acTO MPEBBIIIAET EMKOCTh MaMsTH. [1o 3Toi mpuunHEe MHOTHE CIIEMATNCTHI ACTa0T 3aMUCH
BO BpeMsl 3Tara BOCTIPUSTHS cooOIieHus. Jlanee nHpopmaIus nepeBoIuTCs B OMIEPATUBHYIO
MaMATh ¥ YIACPKHUBACTCS TaM J0 TOTO MOMEHTA, KaK IEPEBOJYUK BOCIIPOU3BEICT TEKCT
nepeBojia, Mocje 4ero namsTh 0CBOOOXKIaeTcs sl HOBOTo (parmenTa. JloaroBpeMeHHas xe
MaMsATh OTBEYACT 3a HAKOIUICHUE S3BIKOBOTO OIBITa, KOTOPBIA (OPMUPYETCS MyTeM
JUTATETBHBIX TPEHUPOBOK U TIPAKTHUKH.

Jlns mepeBoIYMKa, COBEPILIAIOIIETO YCTHBIM MOCIeI0BaTENbHbIN MepeBo/, TJIaBHBIM
O0BEKT BHHMaHUS — COJEpIKATelIbHasl CTOPOHA HMCXOJHOTO COOOIIEHUS, TTOMUMO KOTOPOW
BOKHYIO POJIb TAKKE HTPAOT HEBEPOATHHOE MOBEACHHE KOMMYHHKAHTOB, IEMOHCTPAITMOHHBIE
MaTepuanbl U YCJIOBUS BHEIIHEW oOcTaHOBKHM. KoHIleHTpanus BHUMaHHS BBbIpAXKAaeTCs B
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CTETIEHH €T0 COCPEIOTOYCHHOCTH Ha o0bekTe. OJHUMH U3 OCHOBHBIX KAa4€CTB BHUMAHWS
BBICTYIIAIOT KOHIICHTPAIHS W YCTOWYUBOCTH, CHIDKEHHE KOTOPBIX OTPAaKAETCs HA KAa4eCTBE
nepeBoa.

PesynpTar moHumaHuUs JOO0TO COOOIIEHUS — 3TO JHMOO MOHWMAaHUE, MO0 ero
orcyrctBue. Tpu Bompoca O uem? Ymo? u 3auem? OTpakaroT TPU YPOBHS BOCIIPUSATHUS PEUHU:
MMOHUMaHKE OCHOBHOT'O TIPEIMETA, CMBICIIOBOTO COAEPKaHUSI 1 MOTUBOB, BHYTPEHHEW JIOTUKU
CMBICIIOBOT'O COZIEp KaHUsI COOOIIECHUS.

OnHMM 13 OCHOBHBIX (DAKTOPOB ycIliexa YCTHOTO MEPEBOJIA SBISETCS BEPOSTHOCTHOE
MIPOTHO3WPOBaHUE (CIMOCOOHOCTH TpENCKa3aTh COOBITHS B OyIaylieM Ha OCHOBAaHHUH
c(hOpMUPOBABILIETOCS PEUYEBOrO OIBITa), KOTOPOE HJAET HEPa3pbIBHO C BOCHPUATHEM U
MMOHMMaHUEM. B MpakTHKe YCTHOTO TOCJIEIOBATEILHOTO TIEPEBO/A CTEICHD MPABUIBHOCTH
BEPOSTHOCTHOTO TIPOTHO3a MEPEBOIYMKA YBEINYMBACT CKOPOCTh (PUKCAIMU MHPOPMAIUH, a
3HAYUT, MOBBIIIAET KA4eCTBO MEPEBOIA.

3.2.  Oco0eHHOCTH ABYCTOPOHHETO MOCJIEA0BATEILHOIO MEePEeBoIa

Camo mo ce0e Ha3BaHHWE THIIA TEpPEeBOJA — IOCIENOBATENbHBIA — AT YETKOE
IMOHUMAHHUE TOr0, KAaKMMH OTJIMYUTEIBHBIMH OCOOCHHOCTSIMH OH 00JIaJacT: CBOEOOpa3HOE
«CTICIOBAHUE» 33 OPATOPOM BBIPAKACTCS B TOM, YTO TEPEBOIUUK JIOKHIACTCS TAy3bl B peUn
BBICTYIIAIOLIET0, YTOOBI OCYIIECTBUTH IEPEBO/. | 0BOPSIIIHI IEPUOINUECKH OCTAaHABIMBACTCS,
Jenasi B peud Tay3bl, Kak MPaBWIO, HE OYEHb OOJBIIHME, MOCKOJIBKY MPEANoIaraeTcs, 4yTo
podecCHOHANTBLHBIN TTEPEBO YUK BO BPEMs TTay3bl 03BYYHUBACT TIEPEBO/, CHOPMYITUPOBAHHBII
eme BO BpeMs 3By4yaHus peud. OTcrofa B TOCJIEIOBATEILHOM IE€PEBOJEC TPAJAULIMOHHO
MPUHSATO BBIIEIATH ABe (haspl. [lepBast BKIIOYAEeT BOCIPUSATHE COOOIICHUS U (PUKCHUpPOBAHUE.
OnHako Heb3s 3a0bIBaTh O TOM, YTO YEIIOBEUCCKHIA pa3yM — 3TO YHUBEPCATbHBI HHCTPYMEHT,
MI03TOMY NIEPEBOAYMK HE TOJBKO JIeJaeT 3aMETKH, HO U aKTUBHO 3a/IHCTBYET NaMsITh, a JOHOM
y’Ke MPOUCXOAUT YaCTUYHAS HHTEPIIPETalust cooOmeHus. Bo Bpemst BTopoit (a3bl, HCTIOIB3YS
CBOW 3aIl¥CH, TIEPEBOUHK IEPEIACT Pe3yIbTaT MepeBoia aipecary.

B npomecce uHTepmperanuy MEpeBOJYMK BBICTYNA€T B KadecTBE IOIydarels,
OTIIpaBUTENSA, MpeoOpa3oBareisi W KaHala CBS3M OJHOBPEMEHHO, W TpeoOpa3oBaHUE
HCXOJHOT'O COOOIIEHUsSI C OJHOTO S3bIKa HA JPYTOd SBJISETCS HE MPOCTHIM MEXaHUYECCKHM
MEepPEeBOJIOM M3 OJHOW CHUCTEMbI 3HAKOB B JPYTYIO, a MOABEPraeTrcs CMBICIOBOMY aHAJIHU3Y,
KOTOPBIN TMpEAIoiaraeT COMOCTaBICHHE TMOHATUN B JABYX HECOBMAJAIOUINX S3BIKOBBIX
CUCTEMaX.

CHcTeMBI PyCCKOTO W aHTJIMACKOTO sI3bIKa acUMMeTpudHbI [ KyHunoBckas, MopryH,
2018]. AHMIMICKUIN - «IKOHOMUYHBINY» SI3bIK, UMEIOUIUN aHAIUTUYECKHUI CTPOM, TO3TOMY, B
OTJIMYHE OT «OOraToro» CHHTETUYECKOTO PYCCKOro, TpeOyeT OT MEepeBOMYHKA TITyOOKOTrO
aHaJIM3a Ha Pa3IMYHBIX YPOBHAX. SIBJICHHE MEKBA3BIKOBOW aCHMMETPHH Ha (DOHETHIESCKOM
yYpOBHE — 3TO HalM4YMe OCOOBIX 3BYKOB M 3HAKOB JJsl MX O0O3HAYEHHS B OJIHOM SI3BIKE U
OTCYTCTBHE B IpyroM (B PyCCKOM SI3bIKE OTCYTCTBYIOT 3BYKH aHTIuickoro [w], [n], [0], [0]).

Ha rpammarnueckoM ypoOBHE MEXKBS3BIKOBAsS aCHMMETPHS OINpPEHSISIeTCS HATMIUEM
ornpeAeneHHbIX MOpPhOIOTHUYecCKUX (OpM B OJHOM SI3bIKE M OTCYTCTBUEM B Jpyrom. Tak,
KaTeropusi ONpeAeTIeHHOCTH/HEOTPEACICHHOCTH BBIPAKACTCS apTUKIEM B aHTIUHCKOM,
(dpaHIy3cKOM, HEMEIIKOM, a B PYCCKOM SI3BIKE — Ha JIKCHYECKOM ypoBHe. PaccMoTpuMm B
kadectBe mpumepa nepeBoxa the apple, la pomme, der apfel. Bo-mepBbix, ompeneneHHbIH
apTUKIb AUKTYET HEOOXOAMMOCTh TEepeBO/a C MOMOIIBIO CIIOBOCOYETAHHUsS, YKa3biBas Ha
OTIPEICTICHHOCTh: «TO camoe SI0JIOKO», «HEOE3BI3BECTHOE SIOOKO», «TO SIOJIOKOY», «HAIIe
s10;10Kk0» U mpoure. Bo-BTOpPbIX, AaXe B TpyMIie NePEeYHCIEHHBIX €BPONEHCKUX S3bIKOB MOXKHO
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OTMETUTh MPHU3HAKH T'PaMMATHYECKOH aCHMMETPHH, KOTOPBIC 3aKIIOYAIOTCS B PAa3IHUUAX
IrpaMMaTHYEeCKHX CBOMCTB apTUKIISA. B HEMEIkoM U (ppaHIly3CKOM SI3bIKaX apTHKIh BKIIOYACT
XapaKkTepUCTUKH dYHCla U poja (mpuyeM B ITHX S3bIKaX pPOJ| 4acTO HE COBMAJAET), Y
AQHTTIUHCKOTO apTUKJIS K€ TaKUEe XapaKTEPUCTUKHA OTCYTCTBYIOT.

[TpumepoM HeECOBMAJCHUS TPAMMATHYCCKUX KATCTOPHA MOXET IOCITYXHTh YacTas
mpoGiieMa MHOTHX HW3YyYaloIIUX HWHOCTPaHHBIA f3BIK, Y KOTOPBIX HE CQOpMUpPOBAJICI
yCTONYMBBIA HAaBBIK, CBSI3aHHBI ¢ (QopMaMH €IWHCTBEHHOTO M MHOKECTBEHHOTO 4HCIa
CYIIECTBUTENbHBIX. B  anrmmiickom s3eike  advice, knowledge, news o6o3HagaroT
HEUCUHCTISIEMbIE TIOHSATUS W HE yHoTpeOnsiorcs B (OpMe MHOXKECTBEHHOI'O YHCIA BO
n30exanue rpyooit rpaMMaTHYeCcKOi OITMOKH, B PYCCKOM K€ SI3bIKE BCE HA000POT.

Ha nexcudeckoM ypoBHE ITPOSIBIICHUE MEXKBSI3BIKOBON aCHMMETPUU MOKHO HAOJIOIaTh
clly4ad, KOIJla HE COBIAJal0T 00bEM M COAEpkKAHHE 3HAUECHUHN S3BIKOBBIX €IMHHUIL (CKOJIBKO
3HaueHui aHrnuiickux band, break wiam run Bl MokeTe BCOMHUTH?). HeoaHO3HAYHOCTH
(ToMCeMHsT) MOKET MPOSIBIISATECS M BHYTPH s3bIKa (Takoe 3Hakomoe cioBo head mmeer 11
3Ha4YeHUI), 4TO TpeOyeT OT MePEeBOJUMKA HE TOJIBKO 3aIIOMUHAHUS 3HAYCHHH, HO U TOHUMaHUS
KOHTEKCTa, B KOTOPOM YIOTpeOsieTcsi cIoBo. YacThIM sBIIEHHEM ObIBACT HEOAHO3HAYHOCTH
Ha STHOKYJBTYPHOM YPOBHE, UTO SIBIISIETCS CIEACTBHEM PA3HUIIBI CUTYAIIH PA3BUTHUS, CUCTEM
B3TJIS7I0B M KAPTHUH MUPA TPEJCTABUTENICH TEX MIIM HHBIX KYJIbTYp. [JIsI KOTO-TO KHBHYTH — 3TO
COTJIACUTHCS, a JUIsl KOTO-TO HA00O0POT.

3a4acTyro HEeKOTOPBIE TIOHATHS BOBCE OTCYTCTBYIOT (JIAKYHBI) ¥ TPEOYIOT MOSICHEHUH 1
omMcaHui Tpu mepeBojge. [IpumMepoM OE3PKBHBAJICHTHBIX JIEKCHYCCKUX CIWHHII MOTYT
MOCITYKUTh CJIEAYIOIINE MPUMEPHL: “eye-opener” «TO, YTO OTKpBhIBAaeT 4YEJOBEKY Ija3a Ha
JeCTBUTENbHOE TMONoXKeHue Bemel» (u3 cinoBaps B.K. Mriomnepa); cmoape Collins
ompexnensier “Dutch treat” kak COBMECTHBIM IMOXOJ B PeCcTOpaH Wi Kade, TIe KaKIbIi
YYaCTHHK TUIATHT 3a cebOst cam; mis “elevenses” KeMOpumKCkuii ciioBaph aeT CleAyOIIyIO
TPAKTOBKY: «4ail M JIETKasi 3aKycKa MEX]y 3aBTPAKOM M 00€I0M» - JIETKUI 3aBTpaK (BTOPOH)
B 11 yTtpa.

«JlokHbIe NIpy3bsi MEpEeBOAYUKA» — €IIE OJIMH MPUMEP MEXKBbA3BIKOBOH aCUMMETPHUHU.
MeKbSI3bIKOBBIE OMOHUMBI MIPENICTABIISIIOT CO00i Mmapy OB (4acTo ¢ o0IIei ITUMOJIOTHEN),
KOTOPBIC TTOXOKH 0 HAMMMCAHUIO W/WJTH MPOU3HOIICHHUIO, HO UMEIOT Pa3INIHbIC 3HAUCHUS

accurate — TOYHBIH, a He 3HAKOMOE PYCCKOMY yXY «aKKypaTHbIi» (tidy, smart).

cabinet — mkad (taxxe Kaburner MUHHCTPOB), a HE MOMEIIIEHHE, KOMHATA ISl PaOOThHI
«KabuHETY.

SEVEr — oTpbIBaTh, pa3phlBaTh, a HE reorpauuecKuil TEpMUH U1 ONIPEAETICHUS] CTOPOH
cBeTa «ceBepy» (north) u Tak ganee, MPoOAOKATH MOKHO JIOJITO.

KoHeuHo, ecTh 1 4aCTUYHO COBMAJIAIONIHNE 110 3HAYCHUIO CIIOBA!

concrete — «kKOHKpPETHbBINY (TOYHBIH, ONpeAeIeHHbIN) U «OETOH»

solid — «conuaHbI» (pecreKTaOesbHbINA, 3aMETHBIH), HO B IEPBOM 3HAYCHHU
«TBEPIBIIN»

element — «amemeHT» (COCTaBISAIONIAs YacTh), HO JAaJCKO HE BCE 3HAIOT 3HAYCHHE
«CTUXUS.

[Ipoutecc cTWpaHuss TpaHUIl MEXKIY OSKOHOMHYECKMMH W  MOJUTHYECKUMHU
MPOCTPAHCTBAMHU BIIEYET 32 COOOW W S3BIKOBYIO WHTerparuio. COOTBETCTBEHHO, TaKOH
MpOLIECC, KaK 3alMCTBOBAaHUE CJOB W3 APYTUX S3bIKOB HEU30€XKHO BEAET K TOMY, UTO
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WHOSI3BIYHBIC CJIOBA BXOMAT B JICKCHMYECKYIO CHCTEMY PYCCKOTO SI3bIKa M MPHUOOPETAroT
CBOWCTBEHHBIE eMy (oHeTHUecKoe Oo(OpMIICHHE W TpaMMaTHYEeCKHE MNpPHU3HAKH. Takum
0o0pa3zoM, B MPAKTHUKE YacTO CIIy4aeTcsl, YTO MpPH IEPEBOJC HA PYCCKHMA SI3BIK y4Yalluecs He
BCerja NPUHUMAIOT BO BHHUMAHHE HUX JIEKCHYECKOE 3HAUCHHE, PaCIpPOCTPAHCHHOCTh W
YaCTOTHOCTh HCIOJb30BaHHSI, COUYETAEMOCTh C IPYTUMH JieKceMaMu. [103TOMy BO3HUKArOT
TaBTOJIOTHUECKUE ONIMOKHU, HAIPUMEp, «IPEHCKYpaHT IieH». HyXHO 3aMeTUTh, YTO CIIOBO
«IPeCKypaHT» 3aMMCTBOBAHO U3 HEMEIIKOTO si3bIka (preiskurant, rae preis — yena u kurant —
yKazamenvb, T.€. yKa3aTreidb II€H), W Ha CETOAHANIHUN JEeHb OHO YCTYNaeT MeCTO
AHIJIOA3BIYHOMY CIIOBY npaticaucm (pricelist). Omgnako coueranue yekcem list price caemyer
MEPEeBOJIUTh C KCIOJIb30BAaHHEM TMPEKHEr0 TEPMUHA «IpEeHCcKypaHTHas IleHa». [lpu
OCYIICCTBIICHHU TIEPEBOJIa HE PEKOMEH/IYeTCsl 3aMMCTBOBATh CJIOBA JIJIsl ONMCAHUS MTOHSATHH,
AHAJIOTH KOTOPBIX YK€ CYIIECTBYIOT B POJHOM SI3bIKE, B TIPOTUBHOM CITydae TEKCT TMepeBoa
MOXET JINOO OKa3aThCs HESICHBIM JUTSI PEITUITMEHTOB, OO0 MPO3ByUYaTh HEMPO(HECCHOHABHO.
OnmHako Kak B IOBCEJHEBHOW HM3HU, TaK U B cdepe IeIOBOr0 OOLICHUS TPOUCXOISAT
MIPOIIECCHI TTOCTETIEHHOTO BBHITECHEHHS U 3aMEMICHHS OJHHUX JIKCHUECKUX EAMHHUIL APYTHMH.
Hamnpumep, ciioBo ureotic (invoice) CTano BBITECHATh MPHUBBIYHBIA TEPMHUH cuem-paxkmypa.
[TosiBNsAIOTCST 3aMMCTBOBAHHBIC CJIOBA, KOTOPBIC SBJISIOTCS CHHOHUMAMH JUIS OMPEACICHHUS
MOHATHSA, YX€ CYIMIECCTBYIOIIETO0 B POIHOM SI3bIKE, HO OHH, KaK IPaBHJIO, MPHOOPETAIOT
HECKOJIbKO WHOE 3HaueHHe, 3a4acTyro Ooyiee y3Koe, TakkKe JUIi HHUX XapaKTepHO
UCIIOJIb30BaHUE B KOHKPETHOM 00J1acTH MPpodecCHoHaIbHOU aesaTenbHoCTH. K TakuM ciioBam
MOYKHO OTHECTH CJIOBO «TPaH3aKIUsD», T.€. CALNKA. B peanusx pocCuiiCKoN 1eMCTBUTENbHOCTH
3TOT TEPMHH CTall aKTUBHO YIOTPEONSAThCS B OAHKOBCKOHM cdepe, o3Hauas IrOOYIO
0aHKOBCKYIO oreparuio. Tem He MeHee 4acTo cI0BO transaction mepeBoasT Kak «JICHEKHBIN
NepeBo1 / IepeBOJI ICHET, YTO SBIISIETCS OMIMOKON MOHATHIHOTO XapakTepa.

Taxke CTOMT YHNOMSHYTH €HI€ OJHY 4YacTyl OINMOKY HW3Yy4YalolluX JeJI0BOM
AHTJIMICKUN, TPUPOJIa KOTOPOH OOBSCHIETCS OMOHMMHUYHOCTBIO HEKOTOPBIX TEPMHUHOB M
HEJIOCTaTOYHBIM yYPOBHEM OCBEJIOMIICHHOCTH M oco3HaHHocTH. Tepmun Bill of Lading, B
cokparieHun B/L, mepeBoauTCs «KOHOCAMEHT» W SBISAETCS O(DUIUATBHBIM JOKYMEHTOM,
WCTIOJB3YIONUMCS  BO BHEIIHEH TOProBje: OH MPEIOCTaBISICTCS BIAJACIbIy TIpy3a
MEPEBO3YMKOM, KOTOPBIA YJOCTOBEPSET MPaBO COOCTBEHHOCTH IEPBOTO HA TPY3, B TO BpeMs
KaK CO3BYYHBI PYCCKOMY «KOHOCAMEHTY» TEPMHH CONSIgNMent — 3To rpy3 WM MapTUs
toBapa. Cpeau ompenenenuii Tepmuna freight, xoTtopbie mpemocTaBiaseT KeMOPHHKCKUN
CIIOBaphb, HE BCTpEYACTCs JCHCTBUE «3a(paxToBaTh», T.€. HAHATDH JJIsl IEPEBO3KU TPy3a, s
3TOTO eCTh YKBUBaJICHT charter.

3.3. HauGosiee 4YacTOTHBIe OMMOKH B JIBYCTOPOHHEM TOCJI€I0BATEIHLHOM
nepesojie U X MPUYNHBI

Pe3ynbraroM HEZOCTATOUHOrO BHHMAHHUSI K TaKOMY SIBJICHHUIO, KaK MEXbS3bIKOBas
ACUMMETpHSI, SIBIISIOTCS OIIMOKA TOHWMAHHS M, COOTBETCTBEHHO, OIIMOKH BBIPAXKEHUS,
MOCKOJIbKY TEPEBOMIYMK BBICTYNAET B KAUECTBE IMOJIy4aTess OPUTMHAJIBLHOTO COOOIIEHUS U
OTIPABUTEIIS EPEBEICHHOTO TEKCTA.

B mpakTuke repeBoia B OCHOBHOM MPe00Iaat0T CIeIYIOIIIE TUITHI OIIMOOK: OITHOKH,
CIPOBOIIMPOBAHHBIC BIMSHHUEM POJHOrO SI3bIKA M T€, B OCHOBE IMPHUYUH KOTOPBIX JICKUT
CTPYKTypa HHOCTPAHHOTO si3bIka [Ayupova, 2016]. 1 B ToMm, U B IpyroM ciaydae mposBIsSETCS
(heHOMEH, KOTOPBIH MBI OTMCATN paHee — MEXbI3bIKOBast acuMMmeTpus. Ho koria peus uaer o

Professional Discourse & Communication Vol. 2 Issue 2, 2020 63



HccnenoBarensckas cTaTbs T'.A. Ilapurytina

BUJIaX OIIMOOK, BO3HUKAIOIINX B IPOIECCE OCYIIECTBICHHS IEPEBO/IA, CTOMT BCE 5K€ BBIIEIISATH
OLMOKY JIOTUYECKOT0, JIEKCUYECKOT0, CTUIMCTUYECKOTO XapaKTepa.

KoneuHo, roBopsi 0 mepeBoUecKUX OUIMOKaX, Mbl UMEEM B BHJIy HEYMBIIILICHHBIH
«cOoif B peanm3aluu MEepPeBOJUYECKON CTpaTerny, HApPYyIIAIIUNA HOPMY, CHIKAIOUIUMA
Ka4ecTBO IEPEBOJIa M MEMIAIOIINK JOCTHKEHUIO ero menn» [Anukuna, 2010, c. 64]. s
yIIy4IlIEHUs] KauecTBa MepeBo/ia U COKPAIICHUs KOJIUYECTBA COBEPIIAEMbIX OITMOOK BaXKHO B
MEePBYIO O4epeb UACHTU(DUIIUPOBATH UX THI. JIUIIL BEIYJICHUB U OMPEICITUB OIIUOKU, MOXKHO
BBISIBUTDH UX IIPUUUHBIL, U, CIIEOBATEIBHO, ONPEAETUTh CUCTEMY MEp NMPEAYIPEKICHUS.

Jis Bo3MOKHOCTH OoJiee MPOJYKTHBHOTO BBIWIEHEHHUS OIIMOOK M JajbHeiiein
paboThI MO UX aHAJIM3Y CHEIMAIMCTHI B 00JaCTH YCTHOTO MEPEBOA COBETYIOT (PUKCHPOBATH
OTBETHl OOYYAIOIIUXCS C TOMOIIBIO BHJEO- WM ayAWO3alMCH Hapsay C NEepeBOIYECKOi
cemanrorpagueii. IlepeBogueckass cemantorpadusi, WM yHHUBEpCalbHas IEpeBOIYECKAs
CKOPOITUCh, — 3TO CUCTEMA, C TOMOIIbI0 KOTOPOH crenuanucT (GUKCHPYET CoJepKaHue
MIEPEBOUMOr0 TEKCTa C IIEJIbI0 €r0 BOCIPOM3BEIECHUSI HAa TPeOYyeMOM SI3bIKE IepeBoja [TaM
xKe].

Yame Bcero nepeBoguecKre OMIMOKH KIacCU(PHUIHMPYIOT Ha OIIMOKK MOHMUMAHUS H
OLIMOKY BBIPAXKEHHSI, YTO MOXKHO TipocieanTs B paborax H.K. 'ap6osckoro, JI.K. JlaTsImesa,
D. Gile u apyrux y4eHbIX.

Peun — 310 cpencTBo noCTHKEHUS ONpeeNeHHbIX eneil. Takum oOpa3om, eciu opaTop
UCHOJIb3YET Ty WM HUHYIO JIEKCHUYECKYIO €IMHUIly, 3HAUWUT, OH CUHUTAET 3TO BaXHBIM U
HEO0OXOAMMBIM (DAKTOPOM JIJIsl JOCTHIKEHUS 11eTH 001eHus. VIcKmroueHne u3 Tekcra nepeBoia
WM UCKaXEHHE 3HAYUMBIX 3JIEMEHTOB OTHOCAT K THUITY OIMIMOOK MOHUMAaHUS, OOBSACHSSA 3TOT
(bakT HEZOCTaTOYHOCTHIO S3BIKOBBIX KOMIETEHIMH TmepeBoaunka. B Takom ciyuyae
MCKaXaThCSl MOTYT HE TOJIBKO OTAENbHBIE (DaKThl, HO M JIOTHKA WCXOJHOTO COOOIICHHS.
WNnorna B pesyibTare HEJOCTATOYHOCTH MEPEBOTYECKUX KOMIIETEHIIUH MOTYT MOSBISATHCS
HOBBIE U HEPEJEBAHTHBIC, OTCYTCTBYIOIIME B HMCXOJHOM COOOIIEHUH (HAKThI, YTO TOXKE
spisercs uckaxerrem [Aveling, 2003; Russell, Shaw & Malcolm, 2010].

Haynewm no nopsaky ¢ yHuBepCalbHBIX /Ul BCEX THIIOB MEPEBOJIa OIIUOOK: ¢ OMIMOOK
noHnuManus. OCHOBHasE MPUYWHA OMIMOOK MOHUMAHHS OYEBHJHA — 3TO clabas S3bIKOBas
MOArOTOBKA M, KaK CIEACTBHE, HEIOCTATOYHBIN ypOBEHb BIIAJICHHS S3bIKOM OpUIMHAJIA.
Henocratounble SKCTpaIMHIBUCTUYECKHE 3HAHUS W HeAOCTaTo4YHas Wiu Hed(dekTHuBHAS
paboTa Ha dTane MOAroTOBKH (Tepe]] BHITOTHEHUEM MIEPEBOIa CIEIUATNCThI «HAYNTHIBAIOT»
JUTEPATypy COOTBETCTBYIOLIEH IMPEACTOSILEMY IEPEBOAY TEMAaTUKU, COCTABJISIOT CIIMCKHU
TEPMHUHOB, 3HAKOMSTCS CO CIEHU(PUKONW MPOIECCOB, KOTOPBIX OYyJET KacaThCs IEPEBON)
MPUBOJIAT K BBIJCIEHUIO JIOKHOTO OOIIET0 CMBICIOBOTO IJIaHa U BJIEKYT 32 COO0H mpoOIeMBbl
KOTHUTHUBHOTO XapakTepa (CI0KHOCTH B 3allOMHHAHUU, HELEIecoo0pa3Hoe pacipeieleHue
BHUMAaHUS [IPU BOCIPUSATHH U JajbHeieM ananuse cooduienus) [Kypasckas, 2012].

[Tprunnamu omrOOK BRIpRXKEHUSI, KaK MTPABUIIO, SABJIAIOTCS CIa0bli ypOBEHB BIAICHUS
S3BIKOM  TIepeBoja (4ame BCero poAHbIM), Hed(h(EKTUBHAs HEKAYECTBEHHAs WU
HeZocTaTo4YHasi paboTa B MpolEcce MOATOTOBKM K IEPEBOIY, HEBHUMATEIBHOCTb MpPH
oOpallleHuu K MEepeBOUYEeCKON 3alMUCH U, COOTBETCTBEHHO, UCKaXEHHE B (POPMYITUPOBAHUU
coO0OIIeHUs Ha SA3bIKE MEPEeBO/IA.

Jlig penunueHTa TeKcTa NepeBojia BaXkKHa MPaBUIbHOCTD BBIPAKEHUS, UTO TPEOYET OT
MEepeBOUMKA 3HAHUSA M COONIO/ICHHUS SI3bIKOBBIX U peueBbIX HOpM. JItoOble HapylleHus B
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nmepeBojic OyJIyT BOCIPUHHUMATHCS Kak OmMOKH. K JEKCHKO-rpaMMaTHYECKUM OIIHOKaM
OTHOCATCS HEKOPPEKTHOE HCIOJIb30BaHUE TEPMHUHOB, JIEKCHYECKHE HECOOTBETCTBUS,
HCKIIFOUEHHE U3 TEKCTA MEPEBO/Ia CJIOB MM CIOBOCOYETAHUM, HEKOPPEKTHOE COTIACOBAHUE U
CHPSDKEHUE PEIUITUEHTHI CUUTAIOT JOCTATOYHO TPyObIMH OTKIOHEHUSAMH. CTUIHCTUYECKUMU
OMMUOKAMH CUWTAIOTCSI CMEIICHHE J>KaHPOB U CTWIEH, (pa3oBble HArPOMOXKIICHUS,
ynotpeOieHne Helleeco00pa3HbIX KaproHU3MOB. Henmpremiembl 3anoaIHUTeNH 1ay3 (COpHbIe
cioBa) U (OHETUUYECKU HECOOOpa3Hble MPUHATOMY MPOU3HOIICHUIO OTKIOHEHUS, a TaKXKe
MMOBTOPBI (MHOTOKpPATHOE TIPOM3HECCHHIE BAPHAHTOB MEPEBOJIa OJHOTO M TOTO K€ (parMeHTa
opuruHaia) u camoucnpanieHus. [lockonpky paboTa nepeBoauMKa BOCIPUHUMAETCS Ha CIyX,
CMHTAKCMYECKM W  WHTOHAallUOHHO  HE3aBEpLIECHHBIE  BBICKA3bIBAHUS  CUUTAIOTCA
HE3aKOHYCHHBIMH (Ppa3amMu U BOCIPHUHUMAIOTCS Kak omnoOku [Naqvy, 2006].

PykoBOACTBYSICH OIBITOM MHOTHX MEPEBOIYMKOB, CIEIIUAINCTHI B 00JIaCTH MepeBoia
BBIICTISIIOT €lIe OJIUH TUI OMMOOK — OMUOKHU noBeneHusl. OCHOBHBIC MPUYHUHBI ATOH TPYIIIBI
— TMICUXOJIOTHYECKOTO XapakTepa, TO €CTb HEYMEHHE CHPaBJISAThCA CO CTPECCOBBIMU
cutyauusMu. OTCyTCTBHE OINbITAa BBICTYIJICHUH Tmiepell OOJIbIIOW ayIuTOpUEll MOXKEeT
MIPUBECTH K HECOOJIOICHUIO HOPM MpodeccroHaIbHOro nopeaeHus [AnukunHa, 2010, c. 89].
HeonbITHBI ¥ 4pe3MEPHO BHEYATIMTENBHBIA MEPEBOAYUK MOYKET COBEPILNATH CIEIYIOLINE
OIMMOKH: CITUIIKOM THXO WJIM TPOMKO TOBOPUTH, TOBOPUTH B 3aMEUICHHOM TEMIIC, JIeJaTh
JUIUTEJIbHBIE T1ay3bl, YPE3MEPHO KECTUKYIUPOBATH, IPUHUMATh HECOOTBETCTBYIOLIUE MO3bI,
npeHeOperaTh 3pUTEILHBIM KOHTAKTOM.

3.4. Buabl padoThl 10 NpeayNpexIeHHI0 U ClIOCO0bI YCTPAHEHHUS MePeBOIYeCKNX
omudox

OO06oOmieHne ompiTa MpenojaBaHus AUCHUIUIMHBI  «JlenmoBasi KOMMYHUKAITUS
cryneatam IV kypca MITMUMO MMU]Jl Poccun — Oynymmm mnpodeccuoHasam B 00J1acTH
MEXIyHApOAHONH KOMMEPIIUU — IMTO3BOJISIET CAECNATh Psi/i BEIBOJIOB, BAXKHBIX IS ONTHMH3AIIT
00pa30BaTeNLHOrO MPOIecca U COBEPIICHCTBOBAHUS METOJMKH MOATOTOBKH KOMITETEHTHBIX
MIEPEBOTUHUKOB.

B kauectBe pabOTHI MO MPEAYNPEKACHUIO M YCTPAHEHHUIO MEPEBOTYECKHX OIIMOOK
CJIEIIyEeT UCTIOIB30BAaTh KOPPEKTUPYIOIINE YIIpaXKHEHUs. Tak, Hapumep, 1 «HapalliBaHUs
JUHTBUCTUYECKOTO MOTEHIIMAIa MOYKHO MPAKTUKOBATh:

® M3JIOKCHHE TEKCTa OPUTHHAJA MPU BOCIIPUSATUH WM HA CIYX, WU 3pPUTEIBHO;

e JleTaJIbHOE ONMCAHNE WIUTIOCTPATUBHBIX MaTepualoB (¢$oTo, rpaduku, TaOIHIIbl);

e paboTy ¢ oOpa3liamMH YCIHEIIHbIX BBICTYIICHUH CHEIHATMCTOB, BBIMOIHSIOMINUX
MEePEBOJI C 1EJIbIO0 COCTABIICHUS CIIOBAPS TUIIOBBIX (hOPMYJI peun, U AaJIbHEHIIee
MCIIOJIb30BaHUE B MIPAKTHUKE MEPEBO/JIA;

e paboty ¢ obpa3iaMu HEYJAYHBIX BBICTYILJICHHI C [IEbI0 BBISIBICHUS U MOMCKA
BApUAHTOB KOPPEKIMHU MTEPEBOTUECKUX OIIHOOK.

J1J1 TOBBIIIEHNS YPOBHSI SKCTPATMHIBUCTUYECKUX 3HAHUM U pa3BUTHS MUPOBO33PEHUS
HauOoJsee yAauyHbIMU MTPEICTABISIOTCS:

e yNpaXHEHUS Ha 3aNOJIHCHHE MPOMYIICHHOW WH(POpPMAIlUHU, KOTOPhIE TPEOYIOT
(OHOBBIX JTMHTBOKYJIbTYPHBIX 3HAHHIA;

® TIEPEeBOJI WJIM KOMMEHTHUPOBAHHE TEKCTOB, COAEPXKAIIMX KYJIbTYpPHBIE peajuu,
JIaKyHBI, IIATATHI, ITOTOBOPKH, TOCIoBuIIbI [Interpreter Training Resources].

C mnpobnemoii HepallMOHANBHOTO paclpeAeNieHUss BHHUMAaHUS MOXHO paboTarh
CJIeIyIOIUM 00pa3oM: BO BpeMsl CIIOHTAHHOI'O WJIM MOATOTOBJICHHOTO MEPEBOAA MO CUTHATY
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CMEHSITH SI3BIK — TAKOE YIIPKHEHHUE MTO3BOJIUT HE TOJIBKO TPEHUPOBATH HABBIK PACIIPEICTICHHS
W TIePEKIIOYCHUsS BHUMAHMS, HO W BBIPA0ATHIBATh CTPECCOYCTOMYMBOCTH. HekoTopbie
CTICIIUAACTHI COBETYIOT TPEHUPOBATHCS, BEIS TIEPEBOMICCKYIO 3aIMCh MTMCBMEHHOTO TEKCTa
Y OJTHOBPEMEHHO YUTas €€ BCIYX.

Eciii BO3HUKAIOT CIIOKHOCTH C ONPEACIICHUEM CMBICJIOBOM TUTIOTE3bI, TO CTICIIHATUCTHI
COBETYIOT TPAKTHKOBATh IE€pecKa3 TEKCTOB, KOTOpble HE OyIyT COCTaBIATh OCOOBIX
TPYAHOCTEH Juis TepeBoAa (CIOXKHBI, KaK MPaBWIO, TEPMUHOJNOTHS W creuuduyeckue
TEXHUYECKHE TIPOIECCHI), HO HACHIMICHHBIX (DaKTaMH WU HISIMU. Takke MOKET OKa3aThCs
MOJIC3HOW TPAKTUKa TIEPeBOJa TEKCTOB, COJCPIKAIIMX JIOTUYECKHE CIBUTH, POTHBOPEUHS,
MpoIycKu MHGOpMaIK, HecyecTByomue ¢aktel. [Ipenmnonoxkenue o coaepkaHuu TEKCTa
0 paboThl C HHUM TIO 3arojOBKy WJIHM KIIOYEBBIM CJIOBAaM TaKXKe TMOJIE3HO WU MOXKET
CIOCOOCTBOBaTh BBIPAOOTKE TpeOyeMoW TEpPEeBOMYECKON KOMIETEHIIMHA OMpeaeTeHUs
CMBICIIOBOM TUIIOTE3HI.

AHanu3 SMIIUPUYECKOTO MaTepuana TMPOBEACHHOTO WCCISIOBAHUS ITOKA3hIBACT
BBICOKYIO 3()(pEeKTHBHOCTH yNpakHEHHI Ha acCOIMATUBHOE 3allOMUHAHHE, YCTHBIA MEPEBOJ
WIH TIepecKa3 COOOIEeHH WH(POPMALMOHHOTO XapaKTepa, BO BPEMsi KOTOPBIX MEPEBOIYHK
MBICIIEHHO CO37aeT 00pa3bl M acCOIMAIlNK, CBSI3aHHBIE C TEM, O YeM HJAET Peub, a TAKKe
MOJICYCT KOJMYECTBA KIIFOYEBBIX HACH MOTYT CIIOCOOCTBOBATH YBEIUYCHHIO OOBeMa
orepatuBHOW mamATH. OTIETBHO CIIEAYeT OTMETHTh TaKUEe YIPaKHEHUs, KaK 3aIluCh
MPEU3UOHHON WHGOpMAIMK, HAapUMep, MOJ IUKTOBKY BEIETCS 3aluch HUQpP pa3HOTO
nopsiaka (mar, HOMepoB TenedOoHOB, IpoOel, HOMEPOB KOHTPAKTOB W T.II.), Ha3BaHHM
KOMITaHHH, ToJpKHOCTEH, pamunuii [Mellinger & Hanson, 2019].

Jlis pa3BUTHsI HaBBIKOB YIIPABJICHUS CTPECCOBOM CHUTYyaIlel ClieAyeT MPaKTHKOBATh
MyOJTMYHBIC YCTHBIE BBICTYIIICHUS, KEJIATEIbHO B MPUCYTCTBHH MTPHUTIIAMICHHBIX CIyIIaTeIeH,
MEPEeBOIMTh PEUYb MPUIIIANICHHBIX OpaTopoB. [loJe3HBIM MOXET OBITh MOJETHPOBAHHE
CUTyaluii nepeOuBaHusl, MOMPABOK U KPUTHKH, TIOCTYTAIOIINX CO CTOPOHBI OpaTopa, a TaKKe
YTOYHSIONIUE BOIPOCH], HCIPABICHUS M KOMMEHTAapUU CO CTOPOHBI PEIHIHCHTA WIN
ayJUTOPHUH.

Jlns oOydaronuxcs OY€Hb BaXKHO CO3[aBaTh CHUTyaIMIo ycrexa. Tak, B mporecce
aHanmm3a paboThl BaXHO oOpamaTh BHUMAaHUE HA YCICNIHBIE TEPEBOAYECKUE DPEUICHUS H
aKICHTUPOBaTh BHHMaHHE Ha TOM, YTO OKa3aJoCh IPUYMHON BBICOKOTO KadyecTBa
BBIMIOJIHEHHOTO TepeBofa. Hampumep, KauecTBeHHash IOATOTOBKA, caMOOOJaJiaHue |
CTPECCOYCTOWYUBOCTD, TPAMOTHAs peub ¥ MHTOHAINHS. 1, COOTBETCTBEHHO, B Y€M UMEHHO ATO
BBIPOXAJIOCh B pe3yJibTare pabOThl: OOTaThIil JIGKCHMYSCKUM 3amac W YIadHbIA BBIOOD
TEPMHUHOJIOTHH, aJICKBATHOE TOBEICHUE, XOPOIIUH TEMIT M TPO3PAYHOCTh BBICKA3BIBAHHIA,
JIETKOCTh BOCTIPUSATHS U TIP.

4. SAKIIOYEHHUE

[TocnenoBarenbHblii ABYCTOPOHHUN MEPEBOJ SBJISIETCS CIOXHBIM IPOLECCOM, IS
OCYIIECTBJICHUSI KOTOPOTO HEOOXOIUMO HE TOJHKO YBEPEHHOE BJIAJICHUH OOOWMH SI3BIKAMU
nepeBojia, HO U MOCTOSIHHAS paboTa HaJ yIydllIeHHEM IaMsATH, BHUMaHUs, KOHIEHTpPAaIUH,
HAKOIUIEHUEM SI3bIKOBOT'O ONbITA U PACIIMPEHUEM KPYT030pa.

B mponecce npoBeneHust SKCIIEPUMEHTA, CTABIIETO KIFOYEBBIM 3TAIOM MPOBEIEHHOTO
HaMU HCCIICZIOBAHUS, YYAaCTHUKU CyMellu pa3padoTaTb COOCTBEHHBIE CHCTEMBI BEICHUS
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MEPEBOTYECKOI 3aMKCH, YTO MOMOIJIO MM CYIIECTBEHHO COKPAaTUTh BpeMs (hUKCHPOBAHUS
HEOOXOJUMBIX JIaHHBIX TEKCTa-OpUTMHAja, IOBBICUTh KaueCTBO M YBEIMYUTH OO0BEM
3arnoMuHaeMoi uHGOpMaluu. ODKCIEPUMEHT MOATBEPAWI TO, YTO MpEeABApUTEIbHAS
MOJArOTOBKA B BUJIE O3HAKOMJIEHUS C JIUTEPATYPOUN U JOKYMEHTALIUEN, CBA3aHHOW C TEMATUKOU
MepeBo/ia, COCTABJIEHNE CIIMCKOB TEPMUHOB M COKPAIIEHUI B KOHTEKCTE TEMbI IIPEJCTOSAIIETO
MepeBoJia CYIIECTBEHHO IOBBIIIAET KAa4eCTBO MEPEBOJa U MO3BOJISIET MEPEBOTUUKY OBITh
YBEpEHHBIM, MEHbIlIE HEpBHUYATh, oOOecreunBas Oojiee YCTOHYMBOE IICHXOJIOIMYECKOe
cocrostHue. M, HanpoTHB, KOT1a OArOTOBUTEIbHAS padoTa CO CeUaIbHOW TEPMUHOIOTHEN
OTCYTCTBYET WJIM BeJeTcs 0e3 MOHUMaHUs CEU(PUKI epEeBOAUMBIX ITPOLIECCOB € OMOPOH Ha
KOHTEKCT, KayecTBO IEpeBOJ[a CYLIECTBEHHO MaJgaeT. DTO MOXHO OOBACHUTH TE€M, UTO
MIEPEBOUUKY MPUXOAUTCS MPHUKIAIbIBaTh OOJIbIIE MHTEIIEKTYAIbHBIX YCUINN K CO3JJaHUI0
a0CTPaKTHBIX aCCOIMATUBHBIX 00pPa30B M MEXaHMUECKOMY 3alIOMHUHAHMIO, HEIIeIecoo0pa3Ho
3aJIeliCTBOBAB JOCTYIHBIN MOJIE3HBIH 00beM KpaTKOCPOYHON MaMATH Il MEHBIIEro o0bemMa
uHbopmanuu. brarogapst BHEAPSHUIO CUCTEMBI YITPAKHEHUN HA Pa3BUTUE TMHTBUCTUYECKOTO
MOTEHIIMAaJa, yJalluecs CMOIJIM HE TOJBKO YJIYUYIIMTh CBOM SI3bIKOBBIE MPO(ECCHOHANbHbBIE
KOMIETCHIIMM M COKPaTUTh BpeMs, HEoOXOAMMOE MJisi MEHTAIbHOrO IOMCKa Haumbosee
MOAXOJAIIET0 HKBUBAJIEHTa, HO U paCIIUPUTh Kpyro3op OyIylIUX CHEUAINCTOB-
MeXTyHapoAHUKOB. COBMeCTHbIE O0CY KICHHS YCIICIIHbIX U HEYIaUHbIX IEPEBOIOB U IPUUMH
TaKUX pPe3yJbTaTOB TMOCIYXWIH NPEAYyNPEeKICHUI0O BO3MOXHBIX B JajbHeimeld padoTe
OLIMOOK M JTaJIi BO3MOXKHOCTh BBISIBUTH U TEPEHAThH yAaUHbIE TIEPEBOTUECKHUE PEIICHUS, UTO
MpHUBEJIO K OOLIEeMy TMOBBIIIEHNUIO YpPOBHS KauecTBa KOMIIETEHIUMH I0OCIIEOBATEILHOTO
YCTHOT'O IIEPEBO/IA.
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TEACHING CONSECUTIVE INTERPRETATION AS A WAY TO DEVEOP

PROFESSIONAL COMPETENCES OF FUTURE SPECIALISTS IN
INTERNATIONAL AFFAIRS

Galina A. Parshutina
MGIMO University (Moscow, Russia)
13gap@mail.ru

The article makes the case that the skills of consecutive interpretation are the key ones among
professionally relevant competencies of modern specialists involved in international
relations. Focusing on the specificity and complexity of the interpretation process, the author
considers the issue of cross-language asymmetry.

The author gives ground for making consecutive interpretation the object of analysis by
emphasizing the fact that the related training modes are, on the one hand, cross-functional
and multifaceted, and, on the other hand, universal. Their convenience and usefulness for
both students and teachers are highlighted, since they help identify learning problems of
special importance, was to fix them and elaborate new strategies for interpretation skills
development.

The purpose of the paper is to reveal and analyze the most typical mistakes in interpretation
as well as outline methods of their prevention. The author sums up a number of theoretical
sources, that serve as the main methodological basis for the analysis of the phenomena in
question, and reflects on her own teaching experience at MGIMO University.

The methods of analysis applied herein comprise elements of generalization and
classification, contextual and semantic analysis, pragmafunctional analysis, empiric
investigation through observation and experiment.

The presented analysis results in the overview and the rationale of the most common
translation mistakes arising in the process of students’ mastering skills of bilingual
consecutive interpretation, and the set of suggested corrective exercises. The paper highlights
the value of propaedeutic work and the process of building up successful learners’ activities.
Keywords: business communication, professional discourse, professional competences,
translation, consecutive interpretation, difficulties in oral interpretation, mistakes, prevention
of interpretation failures.
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0.S. Chesnokova Viewpoint

P®PA3EOJIOI'N3MbI KAK OTPA’KEHUE STHHYECKHUX CTEPEOTHIIOB B
KYJBTYPE U ITIPO®ECCUOHAJBHOU JEATEJIBHOCTHU UCITAHLIEB

O.C. YecHnokosa
Poccuiickuti ynusepcumem opyorcovt Hapo0os
(Mockea, Poccust)
chesnokova-os@rudn.ru

Llenp maHHOM cTaThM 3aKiIOYaeTcs B 0030pe (pa3eoorHYecKuX CPeACTB ¢ HAIMOHAIBHO-
STHUYECKHMHU QJUTIO3USIMH B HCHAHCKOH (hpa3eoOrHueckoil MOJIEId MHpa B IIEJIOM H
npo(eCcCHOHATBHON JEATENPHOCTH B YaCTHOCTH. ABTOp HCXOJIUT U3 TOro, 4YTO B
npoecCHOHATBHOM 00pa30BaHUHM YYaCTHUKOB MEKIYHAPOIHBIX IPOLECCOB MOHMMAHHE
aCCOLIMATUBHOIO MBIIUICHHUS Hapo/a, OCOOCHHO B OTHOLICHWH ITHHYECKUX CTEPEOTHUIIOB,
SBJSICTCS.  YPE3BBIYAHO BAXKHBIM ~ YCJIOBHEM Ul  YCHEHIHOTO MEKHAIMOHAJIBHOTO
BSHI/IMOILCI\/'ICTBI/I}I, U [OpUBOAUT MHOXCCTBO IMPHUMEPOB BOCIPHUATHA HCIIAHIIAMU KakK
COOCTBEHHOTO, TaK M PYTUX HALMOHAIBHBIX XapaKTepOB.

Oco0oe BHMMaHHE YIENSEeTCS ITHOOPHEHTHPOBAHHBIM ()pa3eojoru3MamM, CBS3aHHBIM C
pa3IMYHBIMA BHIaMH TPO(PECCHOHATBHOH JEATENPHOCTH. PaccMaTpUBaeTCsi TakkKe
HCTOPUYECKU 00YCIIOBICHHAS MOTHBAIIUS HAIIMOHAIBHO-ITHHUYECKHUX aJUTFO3UIl B UCIIAHCKOM
(bpa3eonoruy, CEMaHTHYECKUE U OLCHOYHBIC XaPAKTEPUCTHKH AaHHBIX (Pa3eoOrHuecKux
CPEICTB.

ABTOp ZienaeT psii BBIBOJIOB:

—  HalMOHAJBbHO-3THUYECKUE aJUTFO3MH B UCIIAHCKOW (hpa3eosIorHuecKoil MOIeI MUpa
OTIIMYAIOTCA  CaMOOBITHOCTBIO  00pa3oB M CTEPEOTHIIOB, OOYCIOBJIEHHBIX
HCTOPUYECKUM U KYJIBTYPHBIM OIIBITOM HOCUTEJIEH SA3BIKA;

— CTPYKTypHasi opraHu3zaius (pa3eoioTU3MOB C OTHOHHMMAaMH COOTBETCTBYET
YHUBEPCAJIBbHBIM CTPYKTYpaM (pa3eooru3MoB B HANa30He OT CIIOBOCOYSTAHHUS JI0
[PEUIOKEHNUS;

— OLICHOYHBIC KOHHOTalUH ()Pa3eoNOrn3MOB ¢ STHOHHMAMH HE BCErJa MO3BOJSIOT
JIOCTOBEPHO CY/IUTh O HAIIMOHAIBHO-3THUYECKHX CTEPEOTHIIaX KaK TAKOBBIX, MHOTHE
HAalMOHAIBHO-ITHUYECKHE 00pa3sl B HCIAHCKMX  (pa3eosioru3Max CKopee
HIapaloKCaIbHbI, HEXKEJIH CBHICTEIBCTBYIOT O CTEPEOTHIIAX BOCIPHUSATHS HAIHH,
CJIOKMBIINXCS B CUITY O6’beKTI/IBHBIX IMPEAITOCBLIIOK.

KnroueBble cioBa: (pa3eosorusi, OSTHOHMM, HAI[MOHAIBHO-ITHUYECKUE aJUTIO3HH,
KyJIbTYPHBIE CTEPEOTHUIIBI, TPO(ecCHOHaNTbHAsS KOMMYHHKAIINS

1. BBEJIEHUE

[MoaroroBka mpo)eCCHOHAIOB B TOM HJIM WHOM BHJIE JIEATEILHOCTH, CBSI3aHHOM C
MEXHAIIMOHATbHBIMU OTHOILLIEHUSIMU, — JUIJIOMaTHH, XypHAJIUCTUKE, OusHece, cdepe
KyJIbTYPHBIX U HAYYHBIX CBS3CH U T.I., — B OOJBIION CTENIEHHU OJDKHA OPUEHTUPOBATHCS HA
(hopMHUpPOBaHHE BTOPHYHON SI3BIKOBOHM JIMYHOCTH 00yYaeMBIX C Pa3BUTHIMH KYJbTYPHBIMH U
KOMMYHHUKATHBHBIMH KOMIICTCHIIUSIMH. TOJBKO TpHU COOJIOJCHUM JIaHHOW YCTaHOBKU
S3BIKOBOE  O00pa3oBaHME TIOMOXKET CTYJACHTAM CTaTh CHEIHAIMCTAaMHU, CIOCOOHBIMHU
3¢ exTUBHO peann3oBaTh CBOM NpodeccHOHaNbHbIE WHTEpPEChl. B HaydyHOW u Jpyroit
JUTEepaType OIMHMCAHO HEMAaJIO CIIydyacB, KOTJAa HEJOCTaTOYHAs KyJbTypHas IOATOTOBKA
CTAaHOBUJIACh IPUYUHON HEJOTIOHMMAHHUS MTAPTHEPAMU JAPYT JAPyTa U CEPhE3HO OCIOKHSIIA UX
B3aMMOJICHCTBHE, WHOTJA BBI3bIBas CPHIB KOMMYHHKAIUMu. Kak oTMedaiu B CBOEH
moHorpadun “The World’s Business Cultures and How to Unlock Them” b. Tomanun u M.
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Huxkc, “failure to relate to another culture can lead to business disaster” [Tomalin & Nicks,
2007, p. 4].

Tembl, cBsi3aHHBIE C STHOKYJBTYPHBIMH BOIMPOCAMH, BCerJa ObBUIM M OCTAIOTCA
YyBCTBUTEIbHBIMH, OCOOCHHO C Yy4YeToM TIJIoOalbHOTO MacmTada COBPEMEHHBIX
MIPOU3BO/ICTBEHHBIX, TOPTOBBIX W APYTHX JEJOBBIX OTHOIIEHWH. B 3TOM TmuaHe ciemyer
o0paTuTh BHUMaHUE Ha MPUCYIIHE KAXIOMY S3bIKYy HAIlMOHAIbHO-3THUYECKHE 00pa3bl B
noJicucreMe (Ppa3zeoJOrHueCcKUX CPEACTB U X OCBOCHHE PYCCKOA3BIYHBIMU CTYICHTAMH.

®paszeos1orus NPU3HAETCS MOJICUCTEMOM SI3bIKA, OTPAXKAIOIIEH UCTOPUIO U KU3HEHHBIN
OTBIT 3THOCA, TEPElaBaeMblii M3 MOKOJEHHUS B MOKOJEHHE, CHEHU(PUKY HAIUOHAIBLHOTO
MEHTAJIUTeTa W JaXe Mapajokchl MupoBocnpusTus. OHa (opMHupyeT HAMOHAIBHYIO
(pa3eonornyecKy0 MOJIeb MUpa — YacTh HAIIMOHATBHOW SI3LIKOBOW KApTUHBI MHUpa — U
MpPEJICTaB/IsIeT BeCbMa IIEHHbIM MCTOYHMK 3HAHUM O BepOanu3aluy HalMOHAIbHBIX
CTEPEOTHIIOB, KOTOpbIE MEpefaroTcs YKOPEHEHHbBIMH B CO3HAaHMM Hapoja CpeACTBaMHU
obpasnoctu. «JlonroxxuBymas» (paseonornyeckas MojcCUCcTeMa si3bIKa KaK HUKaKas JApyras
MOATBEPHKJIAET, YTO KyJIbTypa HAIlMOHAJIBHOTO COOOIIECTBAa, «HEB3Mpas HAa OYEBUAHOCTh
WHTETPAIlMOHHBIX MPOIIECCOB, <...> HE MOXKET paJuKaIbHO U3MEHHUTHCS 32 HECKOJIBKO JIET, a
KOMMYHHKATHBHOE TIOBEICHUE M PEUEBON OTHKET SBISIOTCS MPOU3BOJHBIMA HWMEHHO
OCHOBHBIX THUIIOJIOTUYECKUX OCOOCHHOCTEN M3ydaeMbIX KyabTyp» [Camoxuna, 2019, c. 101].
WNupiMu cioBaMu, u3yuasi 3aKpEIUICHHBIE B SI3bIKE CPEICTBA OOPA3HOCTH, MBI JIYUIIE Y3HAEM
riryOuHHOE, BeKaMu (hopMupyIoIeecss MUPOOIIYIIEHHE U aCCOIIMaTUBHOE MBIIIIJICHHE HapOa,
MMOHUMaHKNE KOTOPOT0, HECOMHEHHO, HTPAaeT BAKHEHIIYIO POJb B OOSCIIEYCHUN YCIICITHOTO
MEXHAIIMOHAIBHOT'O B3aUMOJICHCTBHS B KOHKPETHBIX KOMMYHUKATUBHBIX CUTYalIHsIX.

3amaua JaHHOM cTaTbM 3aKioyaercs B 0030pe (Ppa3eosIOTHUECKUX CPEJCTB C
HallMOHAJTBHO-3THUYECKUMH AJUTIO3USIMH B HMCHAHCKON (Dpa3eoqOorHYecKod MOJENH Mupa.
Ucnanckuii, Oyayuyd OJHMM M3 HamOojee paclpOCTPAHEHHBIX TJIO0OANBHBIX S3bIKOB,
CYIIECTBEHHO BJIMSAET Ha COCTOSIHUE YMOB MUPOBOT'O COOOIIECTBA, U CTPEMJICHHUE JIMHI'BUCTOB
K TO3HAHHWIO WCIIAHCKOW S3BIKOBOM KapTWHBI MHpPAa HMEET HE TOJBKO HAay4YHOe, HO |
MpaKTH4ecKoe 3HaueHue. B yacTHoCTH, aieKBaTHOE BOCTIPUATHE U IPABUIIbHOE (C KyJIbTYPHO-
KOMMYHHUKATHUBHOW TOYKW 3PEHHSI) HCIONH30BAHHE XaPAKTEPHBIX STHOOPHUEHTHPOBAHHBIX
(bpa3eosorn3MOB MOMOTAET, C OJHOM CTOPOHBI, CACTATh pedb 00y4aeMbIX O0Jiee ayTEHTHYHOM,
C Jpyroi, — u3beraTb KOMMYHUKATUBHBIX OIIMOOK Ha MOYBE HEIOCTATOUYHON KYJbTYpHOI
KOMIETEeHTHOCTH B OOILIEHUHU C MHOS3BIYHBIMU MapTHEPAMHU.

2. ABTO- U TETEPOCTEPEOTHUIIBI UCITAHLIEB

Hcnanckue wmMmeHa mpuiarateibHble, 0003Hadawolue reorpapuveckue Ha3BaHUS,
HAI[MOHAJILHOCTD ¥ YKUTEJICH TOW WIIM MHOM MECTHOCTH, MIMEIOT OJJMHaKOBYI0 opmy: Espafiol
— 9TO ¥ «OTTOMOHUMHUYECKOE» MPUIaraTeIbHOEe «UCHAHCKUI», U STHUYECKOE HAUMEHOBAHHNE
«HCTIaHeI.

Vcnianosi3pI4HBI MUpP Ype3BBIYAHHO HMHTEpEeceH M MHoroodOpaseH. B Oonee yem
JBAJIATH CTpaHAX MHPa MCMAHCKHH SI3BIK 3aKPETUICH KaK roCylapCTBEHHBIN, u Oomee 450
MUJJIMOHOB YEJIOBEK CYHUTAIOTCS HOCUTEISIMH 3TOro si3bika. OOBEKTOM aHalu3a B Halleu
CTaTbe CIYXHUT (Ppa3eosiorus MUPEHEHCKOr0 PeruoHa W TO CTabWUIIbHOE SAPO, KOTOPOE
o0benuHseT (PPa3eosIOTHIO JTATHHOAMEPUKAHCKUX HAIMOHAIBHBIX BapHAHTOB HCIIAHCKOTO
SI3BIKA.
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SI3BIKOBOE TBOPYECTBO JIFOOOTO HApOAa BKIIOYACT OTPAXKEHHE B S3BIKE €ro
MIPE/ICTaBICHUI O HAlMOHAILHO 00YCIIOBIEHHBIX OOIUX YepTaX, IPUCYIIUX MIPEACTaBUTEISAM
JAPYTUX 3THOCOB. DTU MPEACTaBJIECHUS BOIUIOIIAIOTCS KaK B BBICOKOHM I1033HMH, JIUTEPATYpE,
CEphE3HBIX AHATUTHUYECKUX MaTepuanax, TaK U B PEUCBBIX NPOU3BEACHUSAX CHIDKCHHON
CTHJIMCTUKHU — Oaifkax, aHeKJ0TaX, FOMOPUCTHUYECKHUX MECHSX, TPYOBIX IIYTKaX O TEX WA WHBIX
Hapozax. [Ipu 3ToM 1moJ0OHbBIE IPOM3BEACHUS OTPAXKAIOT HE TOJBKO I'€TE€pPOCTEPEOTUIIBI (O
IPYTUX), HO ¥ aBTOCTEpeOTUIb! (0 cede). ABTOCTEPEOTHUIIBI U TETEPOCTEPEOTUITBI HOCUTENEH
UCTIAHCKOTO  s3bIKA  TPOUCTEKAIOT TMpPEXAEe BCEro W3  yCIoBHHA  (OPMHpPOBAHUS
COOTBETCTBYIOIMX HallMi, UX o0pa3a >KU3HU, UCTOPUHM M KYJIbTYpbI, YTO BCerjga ObUIO U
OCTaeTcsl MePCHEKTUBHBIM OOBEKTOM MCCIEIOBAaHUS B pycle LEJOoro psijia TyMaHUTapHBIX
HayK.

N3yuas aBTO- M reTepoCTEPEOTUIIBI HCIIAHIIEB, CIIEAYET 00paTUTh 0c0O00€ BHUMAaHUE Ha
MOJMATHUYECKUN COCTaB MCMAHCKOM Hanuu. TecHble KOHTaKThl KOPEHHBIX oOHuTaTenei
[Tupeneiickoro noayocTpoBa — MOEPOB — C MPUIILTBIMUA HAPOAaMH, B TOM YHCJIE 3aBOCBATEIISIMU
(apabamu, ¢uHUKHIIIAMH, TpekaMmu, Kap@areHsHaMu, pUMIISTHAMH, BECTTOTaMU U JIp.)
CHI'pAJIM OJHY M3 BaXKHEHIIMX posell B (OPMHUPOBAHMU MCIAHCKOW HALlMUM M IMOPOJIWIN
MHOXECTBO HAIIMOHAJILHO-ITHHYECKMX CTEPEOTUIIOB, TMPEACTABICHHBIX B PAa3IUYHBIX
IHMCKypcax, a TakKe (pa3eoJTOru3MOB ¢ ITHOHIMAaMHU.

[IpuBeneM npumep BEIMKOJIEIHOIO 00pa3lia MCHAHCKOTO HO2MUYEcKo20 OUcKypcd,
MOCBSIIEHHOTO HapojaaM VcnaHun — CTUXOTBOPEHHME UCMAHCKOTo 1moata Murenst DpHaHeca
“Vientos del pueblo me llevan” / “Bemep napooos” (nepesoo Anaronus I'eneckyina):

OmeaoicHble acmypuiiybl

u 6bl, cbiH06bs Kacmuivu,

OmmoyeHHbvle, KaK JieMmex,

u mpenemmvie, KAk Kpblibsl,

Kunyuue aHoauy3uybl,

Ybl0 OPOH3Y U3 Cle3 OMIUTO

PACNNIeCKAHHO20 PblOAHbSL

KIOKOYYWee 2OPHUNO;

beccmpawinvle apazoHybl,

U36ASAHHbIE GEKAMU,

MYyMaHHble 2aNUCUH bl

U 6acKu — KOBAHBIN KAMEHD,

polcanvie Icmpemaoypubl,

MYPCUIIYbL — NOPOX U CONHYE;

gecevle 6AICHCUTLUbL

u meepovle KamaaoHybl;

Hagappywl, 6epHvle CIMPAdICU

HYJICObL, monopa u noma,

MOHApXu memuvlx 3a60es,

CeHbOpbl YepHOU pabomul,

éce, Kmo 6 3emiie npoaazaem,

Kax KOpHesuwa myzaue,

nymo om podcOenus K cMepmu,

nymes om mo2uavl k mocuie [Vcnanckas mo33us B pyccKux mnepeBoaax, 1978, c. 823].
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JlpyruM TOpUMEpOM CIIy’KaT 3THOOPHEHTUPOBAHHbIE KOMMEHTapuU B Y4YeOHHKax
HCITAHCKOI'O A3bIKa KaK MHOCTPAHHOTI'O, I'IC HAXOAWM XapaKTCPHBIC O6pa3HI)I OUOAKMUYECKO20
OUCKypca 0 HalIHOHATTLHOCTSIX

Andaluces. Tienen fama de estar siempre de fiesta y de hacer reir a los demas. Ofrecen
todo lo que tienen sin pensarselo dos veces. Les cuesta trabajar. Cuando hablan de las cosas
suelen deformar la realidad, aumentandola. Lo suyo no es de estar tristes [A Fondo, 2002, p.
31] («Anpamy3nsbl CIaBSTCS TEM, YTO IIOCTOSHHO YTO-TO MPA3AHYIOT U BecensT Apyrux. OHu,
HEJONTO IyMmas, IIEAPO MpearaloT To, yTo uMeroT. Pabortats um cioxxkHo. B pasroope
AHJAJIY31bI OOBIYHO UCKAXKAIOT PEAIBHOCTD, ITPCYBCIINYHUBAas €€. Fp}ICTB MM HE CBOHCTBEHHAY
(nepesoo naut — O.4.)).

Gallegos. Estan apegados a creencias antiguas sin fundamento racional. No se fian de
nada ni de nadie. Son reacios a aceptar lo que es distinto o0 nuevo. Son diligentes y no hacen
ascos al trabajo. Dan rodeos para expresar sus ideas u opiniones. Demuestran el amor y el
afecto con facilidad [tam xe, p. 31] («anucuiinbl MoIBEPKEHBI HPPAITMOHATBHBIM APEBHUM
npuMeraM. OHU HE BEpAT HUYEMY U HUKOMY. [ aTucHiIibl IPUIICKHBI U TPY10TF00MBEI. OHHU ¢
TPyAOM BOCIIPUHUMAIOT KakKue-1100 HOBIIIECTBA. OTKpLITO CBOM MBICJIM HC BbIPpAKAIOT. Jlerxo
JIEMOHCTPUPYIOT JTIOO0BB U MIPUBSI3AHHOCTHY (nepesood naut — O.4.)).

Vascos. Les gusta comer mucho y bueno. Estan muy apegados a su zona y a sus gentes.
Son robustos. No tienen término medio. Son francos, pero asperos, sin delicadeza. Tampoco
se rien mucho [ram xe, p. 31] («Backu 06T MHOTO U BKYCHO TI0€CTh. OHM OY€Hb IPUBSI3aHbI
K POJIHOM 3eMJIe U K 3eMisikaM. backu kpenkue u 310poBbie. OHU HE JTIOOAT MTOJIOBHHYATOCTH.
OHHU MCKPEHHH, HO CYPOBBI, 0¢3 TOHKHX MaHep. Oco00 OHHM HE BECEIATCS» (nepesod Haul —
0.4.)).

ITocobue «Modismos y metaforas culturales» Takxke ampecyer wuHOCTpaHIam,
W3yYarolMM MCIAHCKUMA $S3bIK, IOMOPHUCTHYECKHE KOMMEHTapuM O Hapoaax cnanwuw,
HaIlpUMep:

Los vascos son brutos y fanfarrones:

Un bilbaino entra en una libreria y pregunta al dependiente:

¢ 0iga, tiene un mapamundi de Bilbao? [Prieto Grande, 2006, p. 17] («backu rpyOsI u
3aHocuuBEL. JKuTenb BI/IJH:GaO 3aX0JUT B KHIDKHBIM MarasuH U CIIpallinBacT IpodaBla:
«ITocnymaiite, ecTh y Bac kapta mupa buns6ao?» (nepesoo naw — 0.4.)).

3HaunTENLHAS qacCTb HCIaHCKOM cbpa3eonor nn CBsI3aHa C HOMHHaAIIUAMU
MpeJCTaBUTENCH ’THOCOB MHOTOHAITMOHAIBHOM VcriaHuu, KoTopsie 0OBIYHO YIIOMUHAIOTCS B
YCTOMYMBBIX CPAaBHEHUAX U MeTadopax, HapUMep:

— Ser vasco /«ObITh 0ACKCKUM) — OBITH HEOHATHBIM
— justicia catalana / «kaTanoHCKuii cya» — caMocy .

Ou4eBUIHO, YTO CTEPEOTHIBI TAKOTO POJa JajJeKo HE BCErja HOCIT OOBEKTHBHBIMN,
HereHBB}ITHﬁ XapakKTep, 1 UM, KakK IIpaBUJIO, CBOMCTBEHHA OMOIIMOHAJIbHAA OKPAIICHHOCTb U
OLIEHOYHOCTb, KaK M IPYTHM CPEJICTBaM CO37jaHus 00pa3HOCTH. B Haiie BpeMsi He TepsieT cBoeit
AKTyaIbHOCTH 3aMEYaHHE W3BECTHOTO CIEIHAIKCTA 10 JIUHTBUCTHKE olleHKHu E.M. Bonbd o
TOM, 4YTO KOLOCHOYHBLIC CTCPCOTHUIIBI BKIIFOYAIOT <...> Kak cOOCTBEHHEIE CBOIICTBA npeaAMCTOB,

1 3neck u manee, ecnm He yKa3aH MCTOYHMK, TOJNKOBAHUE 3HAUEHHMH JTAHO 110 SEKTPOHHON Bepcuu 22 W3aHus
Crosaps Ucnanckoit Koponesckoit Akamemuu (WWW.rae.es).

74 Juckype npodeccnonanbHoi kommyHuKarmu Ne2-2, 2020



0.S. Chesnokova Viewpoint

o0pa3yrolue cTaHJapTHBIE HAOOPHI MPU3HAKOB, TAaK M CTEPEOTHUITHBIC MPEACTABICHUS O MECTE
00BbeKTa B IICHHOCTHOW KapTWHE MHpA, UHBIMH CIIOBAaMH, OIUPAIOTCS HAa OOBEKTUBHBIC U
cyObekTuBHBIE (hakTOpHI oleHKH» [Bombd, 1985, . 60-61].

3. ®PA3EOJIOTU3ALMA STHOHUMOB B ITIPO®PECCUOHAJIBHOM

JIEKCHUKE

@pazeosnoruzanysi STHOHUMOB — YHHBEPCAJIbHBIN IMPOLECC S3BIKOBOIO TBOPUYECTBA
sTHOCa. Mcmanckas ¢pa3eosorus, ycroiunuBeie MeTadopbl U CpaBHEHUS, I/I€ YIIOMHHAIOTCS
9THOCHI, HAIIMOHAIBHOCTH ¥ HAapOAHOCTH, OYEHb Pa3HOOOPAa3Hbl U OTPAXKAIOT Pa3MbIIUICHUS
UCMAHLIEB O caMuX ce0e, 0 CBOMX OMMXKaWIIMX cocelsiX W O JAJEKUX OT HUX HapoJax.
SI3pIKOBBIE pedIeKCHH 3TOTO OOBIIEHHOTO CO3HAHHS WHOT/IA AKTYyaJTU3UPYIOT JTOBOJBHO
3aMBICIIOBAThle TPACKTOPUU CEMAaHTHUYECKON 3BOJIOLMU CIIOB, U 3TO €CTECTBEHHBIM 00pa3oM
MPOSIBJISIETCS HA PA3JIMYHBIX YYaCTKaX HCHAHCKON (pa3eosornyeckoil Moienu Mupa.

@pazeonoruzanysi 3THOHMMOB  HaOmIOmaercs B JIGKCHKE MHOTHMX  BHJIOB
npodeccnoHanbHOM JESITEeTbHOCTH HCIAHIIEB — MOPCKOM, BOEHHOM, MNOIUrpaduyecKkon,
00TaHWYECKOH, dKMBOTHOBOAYECKOH, 300JI0rn4eckoi u T.1. Hampumep:

— parrafo espafiol / «ucnanckuii ab3am» — 3TO TEKCT Oe3 ab3amHOro OTCTyMa
3aKaHYMBAOIIMICS 10 LIEHTPY;

— péarrafo francés / «ppaniysckuii ab3anHbIi OTCTYI», B OTJIHYHE OT
MPEbIAYIIEro, TaeT MEPBYIO CTPOKY C BBICTYIIOM, a OCTalbHbIe — 0e3 Hero;

— pasta espafiola / italiana / valenciana — Ttun meperiera Ha3bIBaeTCS
«UCHAHCKUH / BaJIGHCUMCKUIN / UTATbSIHCKUI» B 3aBUCUMOCTH OT MaTepHana.

OueHb TUIOAOTBOPHOM B MHTEPECYIOLIEM HAC IUIAHE OKa3aJlaCh TAaKXKe KYIUHAPHASA
MepMUHOI02UsL, TIOPOAUBIIAS MHOKECTBO (Ppa3eoqoru3MoB ¢ Ha3BaHUSMH HAIIMOHAIBHOCTEH
U MECT NPOUCXOKJICHHS, B KOTOPBIX IIOKAa3aHa Ta WM MHAs MECTHAsi MaHEpa MPUTOTOBJICHUS
nuimy. K TakuM cpeacTBaM OTHOCATCS, HAIPUMEP, HAMMEHOBAHUS M3BECTHBIX OJIO/, TaKUX
KakK:

— pulpo a la gallega — 3HaMeHUTHIH raTUCHICKHIT OCBMHHOT B OCTPOM COYCE;

— crema catalana — kaTanoHckui necepr;

— fabada de Asturias — acrypuiickoe OJIFOZI0 U3 TYCTO CBapEHHOH M CHIIBHO
Harep4YeHHOU (acoiu ¢ KPOBSHOM K010acoil 1 CBUHBIMU HOXKKaMHU;

— CONnejo tarragonense / «kpoJiMK TMO-TapparoHCKW» Wik CONejo a la ampurdana
/«KpOJIMK TO-aMITypAaHCKu» (AMITypJiaH — 3TO KaTtaloHckoe HazBaHue Kocra-
bpaBsl) KpoJIMK B IIOKOJIAIHOM COYCE;

— bacalao vizcaina / «rpecka mo-OMCKaiCKI» — IMODKAapEeHHAs Ha OJIMBKOBOM
Maciie Tpecka ¢ MOMHUJOPAMU U JYKOM, TPaJAULMOHHOE ONI00 B KyJIWHAPUU
Crtpansl backos;

— salsa a la vasca / «backckuii coyc» — TpaaIuIMOHHBINA OCTPbI OACKCKHIA COYC €
NEeTPYLIKOM, (hacoNIbI0 U YECHOKOM JIJIsl pBIOHBIX OJTIOI.

B momoOHBIX 0003HAUYEHUSX AKTUBHBI HA3BaHUS C ONPEACICHHEM TI0 MECTy
NPOUCXOXKICHUSI, KOHCTPYKIIMM M3 TOMOHMMA C MPEIoroM (€ WM OTTOMOHUMHYECKHM
NpUIaraTtelibHbIM, a TaKke HapedHas cxema a la + npunacamenvhoe oucenckoeo pooa.
Ha3Banus HAMOHATBHOCTEW M MECT TIPOUCXOXKICHHS B METasI3bIKE HCITAHCKOW KYXHH CITyKaT
111 0003HAYEHUs MECTa MIPOUCXOKACHU OJt01a MU TS Tiepeiadun HHpopmanuu o6 ocoOoi
MaHepe ero npuroropieHus. Tak, kiaccudeckast KClaHckas madibs — 3to paella valenciana /
MadJibsi TO-BAICHCHICKH, B KOTOPOM WCIIOJNB3YeTCs MsCO IBIIUIGHKA W KPOJIHMKa, a
HEOOXOJMMBIMU OBOIIHBIMH KOMITOHEHTaMM SIBJISIIOTCSI NOMMJOPBI, YECHOK M (acolib.
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Hamnporus, paella catalana / masmps mo-karanoHCKu — TOTOBUTCSI CO CBHHUHOUW U KaJbMapaMH,
paella zamorana / nmassbsi Mo-caMOPCKH — C OKOPOKOM.

4. ®PA3EOJIOI'U3ALIUSA 9THOHUMOB KAK OLEHOYHOE

BOCIIPUATUE HALITMOHAJIBHBIX XAPAKTEPOB

To, uro gpazeonoruzaius STHOHUMOB OOBIYHO CBSI3aHA C HAIMOHAIBHO-3THUYECKUMU
CTEPEOTHIIAaMU U OLEHOYHBIM (TO €CTh HEOOBEKTHUBHBIM) BOCIPHATHEM IPYTHUX HApOJIOB,
MMEeT JIaBHUE U TITyOOKHE KOPHU B UCTOPUYECKOM OTIBITE B3aUMOJICHCTBHUS HCIIAHIIEB C STHMHU
HapoJaMu. B 9TOM 11aHe HEM3MEHHBIM MHTEpPEC BBI3BIBAIOT (Ppa3eooru3Mbl U MeTadophl,
BOIUIOTHBIIIHME MIPEJCTABICHUS UCITAHLIEB O HUX.

Tak, ucriaHIIBI TPUITHACHIBAIOT TOTAM 3aHOCUYUBOCTH, BRICOKOMEPHE B IMTaMSTh O TOM, YTO
BECTIOTHI COXKIJIM PuM u BeiTecHUIM ¢ [IMpeHeicKkoro nojiyocTpoBa pUMIISIH:

— ser godo / «ObITh TOTOM» 03HAYaeT «OBITh FOTYOBIX KPOBEW,
— hacerse de los godos / «BbimaBaTh ce0si 3a rora» — «CTPOUTh U3 ceOA
apUCTOKpATa.

B BonuBuu 1 Ynin umst 00 MMeeT 3HAUCHUE «HCIAaHCKUI» U IMPEHEOPEKUTENbHYIO
KOHHOTanuoo (Www.rae.es), B KomymOun — 3HaueHue «peakuunonep» [Mcmancko-pycckuii
croBaps. Jlaturckas Ameprka, 2004, ¢. 342; Montoya, 2006, p. 140].

3areM BeCTrOTHl ObUTM B CBOIO OYepe/ab BHITECHEHHI ¢ [lupeHeickoro moiayocTpoBa
npumenmumu apadamu. 711-1492 rr. — 3to roas! apabckoro BiaasuectBa Ha [lupeneiickom
MOJTyOCTPOBE W HENPOCTOTO TEPHOAa COCYIICCTBOBAHUS TpPEX PEIUTUN: XPUCTHAHCTBA,
uciaMa u mynausMa. ApaObCKuii KOMIOHEHT COCTaBIISIET OTIMYUTENbHYIO YacTh MCIIAHCKON
JICKCUKH, BBIICIAIONIYI0O MCIIAHCKUI Cpelu APYrUX POMAHCKHX SI3BIKOB, U BaXHYIO 4EpTy
WCIAHCKOW KyIbTYypbl. OTTrOIOCKH MMPOTUBOCTOSIHHAS POMAHCKON M apabCKO# COCTABIISIONINX B
KynbType [Tupenelickoro nomyocTpoBa oTpakaroTcs, HanpuMep, Bo Gppazeosnorusme estar una
cosa en ardbigo / «ObiTh Ha apabCKOM», «3Ta INTyYKa HAa apabCKOM» B 3HAYCHHUHU
«abpakanabpay», «TyT caM 4epT HOTY CIIOMHUT.

Apabbl, mokopuBmue IlupeHeickuii moayocTpoB, ObUIM poAOM M3 MaBpUTaHUU U
Ha3bIBAJIMCh MOI0S / «MaBpbl», C Y€M CBS3bIBAIOT COBPEMEHHOE MEPEHOCHOE 3HAYCHHE CII0BA
MOro «HekpemeHsli». Kpome Toro, sra jekcema BOIUIA B IUIACT OOIICYNOTPEOUTENBHBIX
BBIPAKEHUI, ONUCHIBAIOIINX LIEBIA Psii TUIIOBBIX CUTYallMi UCIIAHCKOTO ObITa:

— ViNO MOr0 B BUHOAENBYECKO JIEKCHKE 03HAYACT «HEPa30aBICHHOE BHHOY;

— MOros van, moros vienen / «MaBpbl MPHUXOIAT M YXOMAAT», T.€. «B TJa3zax
JBOUTCS», — TAK UCIAHLIBI IIYTJIMBO TOBOPST O HETPE3BOM YEIIOBEKE;

— haber moros en la costa / «vaBpel Ha Oepery» — MpeaymnpexacHue 00
OIaCHOCTH;

— COmO moros sin sefior / «kak MaBpbl 0€3 TOCIOIUHA» — XapaKTEPUCTHKA
coOpaHus, T1ie HapuT OeCTOPsIIOK;

— ni moro ni cristiano / «Hu MaBp, HU XPUCTHAHUHY, T.C. KHU PbIOA, HU MSCO»;

— “Morosy cristianos” / «MaBpbl 1 XpUCTHAHE» — Ha3BaHHE KOCTIOMHPOBAHHOTO
Mpa3HKKa, MOCBAIICHHOT0 PekoHKkucTe;

— moro viejo no puede ser buen cristiano / «cmaputit masp ne cmodxcem cmamo
XOpowium XpUcmuaHuHomMy, — TIACHT HapoJHas MYyApOCTb, HE Beps B
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BO3MOYKHOCTh TJIyOOKHX HM3MEHEHHH B YENIOBEKE, YTO CO3BYYHO PYCCKOMY
«CKOIbKO 801IKA HU KOPMU, OH 8CE 8 JleC CMOMPUIN » .

OcBoboxnenue Mcnanuu ot MaBpoB — PekoHkucta — Hadanoch Ha ceBepe Vcnanuu, B
Actypun, a 3aKkoOHYMWIach B AHAANyCUU. AHJATY3Lbl B SI3bIKOBOM KapTHHE MHpA HCIAHLEB
ACCOLIMUPYIOTCSI C HEYJIEPKUMBIM TeMIIepaMeHTOM H OyicTBoM sMorui. HecmydaitHbl
IIOATOMY TaKH€ YCTOMUYMBBIE CPAaBHEHUS, KaK:

— exagerar (mentir) como un buen andaluz / «npeyBenuumBaTh/NIraTh, Kak
UCTUHHBIA  aHjamy3en» — «0e300:xkHO  Bparb»  [Mcmancko-pycckuit
bpazeonornyeckuii cmoaps, 1985, c. 41];

— ser una cosa como la caldera de un buen andaluz /«ObITh, Kak KoOTEN
HACTOSIIETO aHIATy31a» — «3TO CUIIBHOE TpEeyBeInueHe» [Tam xe, C. 113].

CeBepHble HApOJBl YACTO CUUTAIOTCSA (DIErMAaTUYHBIMU M YNPSAMBIMUA. THUIUYHBIN
HCIIAHCKUHN IpUMEpP — YCTOMYMBOE CPaBHEHUE «YNPAMBINA, TYIIOM, Kak aparoHery»: terco
(tozudo) como el aragonés.

[Ipouno Bomien B THUPEHEHCKYIO W JIATHHOAMEPUKAHCKYIO (pa3eosioruto oopas
ramucuiina (ucn. Qgallego). Ilupeneiickue ¢Gpa3eosoru3mMbl, B KOTOPBIX (UTYPHPYIOT
TraJIMCHUUITBI, MHOTOYMCIICHHBI [TaM Xke]:

— necesita de un gallego que lo ayude / «tpe6GoBaTh MOMOIIM TATUCHIIIA» — «ETO
BEUHO HAJI0 TOHYKAaTh»,

— buscar uno la madre gallega, irse uno con la madre gallega / «uckarp
raJIMCUNCKYI0 MaTh» — paboTaTh, TPYIUTHCS B IOMCKAX yJauu; UCKaTh CYACTbS;

— como las manos de un gallego / «kak pyku raaucHiilia» — HEJIOBKHE PYKH,
«PYKU-KPIOKW»; HECKIIA/IHBIN YEJIOBEK B IJ1a3aX MCHAHLEB M0I00€H BBIXOALIAM
n3 I'ammcny,

— como las patas de un gallego / «kak HOTH TaTHMCHIATIA» — HEYKITFOXKHIA,

— hacer mesa gallega / «ycTpouTh TalMCHUHCKHII CTON» — IOYUCTa OOBITPATH
napTHEpa;

— mesa de gallegos /«ramucuiickuii cro» — 0be 6e3 xeba.

Takum 006pazom, rajgucuer] B MUpeHencKon (ppa3eosioruu MpeicTaeT Kak yy 1akoBaThIi
U HENOBKUH yesioBek. Emie Oosee mecTpoil oka3plBaeTcs NaJUTpa OLIEHOYHBIX KOHHOTALUI
stHoHUMa Qallego B pasroBopHO-00MXOIHON peuw aTMHOaMmepuKkanies, rae gallego /
«TAIMCUICKHIT» — 3TO Pa3sroBOPHO-OOMXOIHBIM CHHOHMM mpujarateabHoro espafiol /
«ucnaHckuit», B Kocra-Puke — olieHOYHOE TpuiaratreibHOoe «riaymbiii»y, B CanbBagope —
«3AUKAIOIIUICS.

CnpaBennuBocTH  pagd  HagO0  CKazaTb, 4YTO MNpPU  BCEM  OYEBHIHOCTH
STHOOPUEHTUPOBAHHBIX CTEPEOTHUIIOB O PA3HBIX HApOAaX MCHAHIIBl TaK K€ WPOHUYHBI U 11O
OTHOIICHUIO K CaMUM ceOe U He CTECHSIIOTCSI BhIpa)kaTh 3TO B 3a0aBHBIX MapeMusix. [lociaoBuia
Tres espafioles, cuatro opiniones / «Tpu ucmaHia — 4eThIpe MHEHHUS» OTCHUIACT K TaKOH
caMoKBanu(pUKAIMK UCTIAHIIEB, KaKk HHAMBUAYyau3M [Iter Sopena de Refranes, 1984, p. 101].
Kak ompenensromas HallMOHAJIBHBIN XapakTep paciieHuBaercsi mocioBuiia En Espafia lo
primero es no obedecer y, luego, determinar lo mas conveniente [Ibidem, p. 88] / «B Ucnanuu
CHayajla He TOBHUHYIOTCS, a 3aTeM MPHUKHJIBIBAIOT BHIrOLy». CaMOKpUTHYHO pU(PMOBaHHOE
peuerre Con la capa de los gitanos nos tapamos los castellanos [Ibidem, p. 314] / «MH,
WCIAHI[BL, TPUKPBIBAEMCS LIBITAHCKUM IUTAIOM», B KOTOPOM KaK cOOUpaTeNbHbI HEraTUBHbBIN
STHUYECKUM CTEPEOTHUIN YIIOMUHAIOTCS I[bITAHE.

Panee oTMeuasiock, 4To TSI BOCCO3aHMS HAITMOHATLHOW (hpa3eoJIOruIecKoi MOIeTH
MUpa 3Ha4uMbl (ppazeonoru3Mel U MeTadophl, OTpaKaIOIIUE OIEHOYHOE WU MPEAB3SATOE
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BOCIIPUATHE T€X WM MHBIX HApOJOB, X 00pasa >KW3HU M npuBbiuek. OOpaTtumcs eie pas K
(bpazeosornzanuy 3STHOHUMOB B KYJIMHAPHOW TEPMUHOJIOTHH.

OOBIYHO OHA OTpaXkaeT pealbHYI0 CHeUU(PUKYy HAIMOHATBHON KyXHH, OJHAKO
ucrnanckoe (paseosioruszupoBanHoe obosznadenue ensalada (ensaladilla) rusa / «pycckwmii
cajlaT» COOTBETCTBYET B OOMXOJHOM PYCCKOM CO3HAHHUH CalaTy «OJIUBBE», XOTSI M HE COBCEM
touHoM. CrnoBapp Hcnanckoit KoponeBckodt AkaaeMuu YIOMHUHAET TAaKOW KOMIIOHEHT
«pycCKOro canara», Kak TyHel, a mocobue “Modismos y metaforas culturales” — psi0y
MOKpenb (ckymOpuio) [Prieto, 2006, p. 43]. SI6movsblii mupor U3 OMCKBHTHOTO TeCTa
(mapyioTka) — Ha3pIBaeTCs mo-ucnancku carambola rusa, carlota rusa / «pycckas mapiotkay,
T.€. B JAHHBIX CJIy4asx HaOroJaercs cBoero pojaa ommOouHbi aapec. [IpunmaratensHoe
«pyccKuil», Kak W BO (paHIly3ckoM s3bIke (Mmontagnes russes), 3akperuieHO B Ha3BaHHU
montafia rusa / «pycckas ropa» (Cp. pycck. «amepukanckue 2opku» u anri. roller coaster),
YTO TaKKe CBMJIETEILCTBYET CKOpEe O MapaJOKCAIbHOCTH 3THUYECKOW aIIO3UH, YeM O
(akTosornuecKu 00yCIOBIEHHOM cTepeoTrre. OOImencnancKuil Pppa3eonoru3M 3HAYCHUS
«IPUKUIBIBATHCS HEMOHMMAIOIINM, TIIYXUMY, «BAJIATh Aypaka» 3By4uT Kak hacerse el sueco /
«IIPUKUIBIBATHCS MIBEAOM», a B ['oHaypace — hacerse el ruso / « npukuapiBaThCst pyCcCKUM,
YTO TaKXKe CBHUJETENBCTBYET 00 HM3BECTHOH MPOM3BOJIBHOCTH MOJOKEHHOTO B OCHOBY
(dpaseonoru3mMa STHHYECKOrO o0pa3a, aOCTparupoBaHHOTO JO 3HAYCHUS «UYXKOW», H
noaTrBepkaaeT Habmonenue [Kapacuk, 2004, c. 30] o6 oTpuiaTteabHON OIEHKE B S3BIKE
cTaryca HHOCTpAHIIA.

Jlis ycTaHOBJIEHHS CBO€0Opa3us MCIAHCKOM (Ppa3eosoruyeckoil MoJAenu Mupa
MOKAa3aTeJIeH COMOCTABUTEIbHBIA aHaIN3 (Ppa3eosoru3aluu HalMoHaIbHBIX 00pa3oB. Tak,
pycckoMy (hpa3eosoru3My «yumu no-aHeauticku» B UCTIAHCKOH (hpa3eosiornu COOTBETCTBYET
Jpyroi HallMOHANbHBIN 00pa3 — (paHIly3bl, a JOMyCKalOIUi BapUaTUBHOCTh IJIaroJIbHOTO
KOMITOHEHTa COOTBETCTBYIOIINI (hpazeosioru3M 3ByduHuT Kak irse/ despedirse/ marcharse a la
francesa / «yiitn mno-¢paniy3cku». Cuuraercs, 4ro 3TOT ()Pa3eojOru3M BO3HUK H3-3a
TpaIUIIAH, pacrpocTpaHeHHOH pu Gpaniy3ckom aBope XVII Beka, yxomuts 6e3 myOoaudaHoro
nporanus [Suazo Pascual, 1999, p. 58-59; Prieto, 2006, p. 90].

BriBenieM XxapakTepHble THIBI HAIlMOHAIBHO-3THHYECKMX AJUTIO3UHA B HMCIAHCKOM
¢dpazeonorndyeckold  Mojenu  MHpa. HekoTopble HalMOHAIBbHBIE 00pa3bl  BHEUTHE
napaiokcanbHbl: hacerse el SUECO «PUKUHYTHCS MIBEIOMY» — KJIACCHYECKHIA IPUMEP HAUBHOU
TUMOJIOTHH, PE3ybTaT (POHETHYECKOTO CMEIICHHsI ZUECO / «IepeBAHHBIN OarMak» u Sueco /
«mBeny. Llenblif psa HaMOHANBHBIX 00pa30B BIOJHE MPO3payeH MO0 BHYTpeHHeH (opme:
puntualidad britanica / «anrmuiickast MyHKTYaabHOCTBY», ti0 en Américas / «amepuKaHCKui
TSIIOIIKa» Kak CHUMBOJI OOraTroro poOJACTBEHHMKA, XKHUBYIIEro THe-TO Aanexko. MHorue
(bpazeosoru3Mbl OTPaXKAIOT peabHbIe HCTOPUYECKUE COOBITHS CBOETO BOSHUKHOBEHHs. Tak,
uMeHHoH (pazeosoru3m cabeza de turco / «romoBa Typka» B 3HAYCHUH «KO3EJ OTITYIICHUS
OTCBUIACT K IpamMatuaHoMy conepruuectBy Mcnanuu u Typrun Ha CpeanzemHoMopbe, hacer
el indio / «ipuKKIBIBATECS MHICHIIEM» B 3HAUCHUU «IIPUKUABIBATHCS HEOHMMAIOIIAM» — KO
BpEMEHU HCIIaHCKOoTo 3aBoeBanus HoBoro Caera.

B ocHoBHOM e (pazeosnorusmMbl ¢ ITHHYECKUMHU aJUTIO3USAMU OOJAJal0T SBHBIM
UTPOBBIM KOMIIOHEHTOM M JOCTaTOYHO MPOHM3BOJIBHBIM XaPaKTEPOM IOJO0KEHHOTO B OCHOBY
HOMHMHAIIMM HAIMOHAJIBHOTO TMpH3HaKa: Naranjas chinas / «kuraiickue anenbCHHBDY Kak
CHMBOJI HEBEPOSATHOT0; aMmeprKkaHu3M Chiste aleman / «aemerkuii oMOp» B 3HAYCHUH «IITyTKa,
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HE BBI3BIBAIOINAS cMex». Hepenku cilyyan METOHHMMHYECKOTO IEepPEeHO0Cca, KOria MpeaIMeTHO-
JIOTMYECKOE 3HAUCHHE 3THOHMMOB M JTHHYECKHX 00pa3oB abCTparupyercs 10 3HAYCHUS
«4YXOW» M CONPOBOXKIACTCS OLIEHOYHOW KOHHOTAlMEH - KaK MpaBWIIO, OTPHIIATEIBHOM.
CumnToMaTHYHBI B 3TOM CMbICIe (paseosoru3mbl ¢ rinaronom roeopenus hablar /
«TOBOPHTBY, «pasroBapuBaThy, «U3bICHATHC» . hablar en chino / en vasco/ en ruso / en latin
/ en griego / «roBOpHTH MO-KUTAUCKH / T0-0aCKCKH / TIO-PYCCKH / Ha JIAThIHK / TIO-TPEUCCKI» B
3HAUYEHHH «TOBOPHUTH HETOHATHO, HEMPAaBHJIBbHO, HESCHO». [Ipu 3TOM pomHOM S3BIK Bcerma
BBICTYIaeT 3TaJloHOM TpaBuibHOCTH [['ypeBud, 2003, c. 95]: hablar en castellano puro /
«TOBOPHUTH HA YHCTOM KAaCTHIILCKOM» B 3HAUCHHH «TOBOPHUTH MOHITHO, SICHOY.

o. 3AKVIIOYEHUE

[IpencraBneHHslii B JaHHOW cTaThe 0030p TMO3BOJISAET CAENATh  CIICTYIOIIHE
000011IeHuS.

Hcnanckuit  ¢pa3eosorndeckuii MaTepuall OTIMYAeTCs CaMOOBITHOCTBIO 00pa3oB,
OTpaKaOIIMX HAIIMOHAIbHO-3THUYECKHE AJTIO3MH B UCHAHCKOW (hpa3eoJornyeckoi Moaenu
mupa. CTpyKTypHasi opranusanus pazeoJoruuecKux eMHUL ¢ STHOHUMaMHU COOTBETCTBYET
YHHUBEPCAJIBHBIM CTPYKTypaM (pa3eoloTU3MOB B JAMANa30HE OT CIOBOCOYETAHUS M0
npeiokeHusl. MoTuBanusi  HAIMOHAJIbHO-3THUUECKUX  O0pa30B  OKa3bIBaeTCs  Kak
palMoOHAIBHO-IOTMYHOM (YTO MOKAa3aHO Ha IpUMeEpe MeTasi3blka MCHAHCKOM HallMOHAJIbHON
KyXHH), TaK U HEMOTHBHPOBAHHOH pPallMOHATIHHO (C TMPEBATUPOBAHHEM 3SMOLMOHAIBHO-
OLICHOYHOT'O0 KOMIIOHEHTA). ABTOCTEPEOTHUIIBI U FE€TEPOCTEPEOTUIIBI CIIAHIIEB, KaK MPaBUIIO,
SMOLMOHAIBHO OKpAILIEHbI U CBSI3aHbI C MEXaHU3MaMH (POPMHUPOBAHUS OLIEHOUHBIX CYXKICHHUH.
OrneHouHbIe KOHHOTAMU (PPA3€0IOTU3MOB C STHOHUMAMHU HE BCET' /1A MO3BOJIAIOT JOCTOBEPHO
CYIUTh O HAI[MOHAJIbHO-3THUYECKHX CTEPEOTHNAaX KaK TaKOBbIX. MHOTHME HalMOHAJIbHO-
THUYECKHE O00pa3bl B MCHAHCKUX (Ppa3eosoru3smMax CcKopee MapagoKCalbHbI, HEXeIu
CBUJETEIBCTBYIOT O CTEPEOTUIIAX BOCHPUATHS HALUM, CIOKUBILUXCS B CUITY TEX WM MHBIX
00BEKTUBHBIX MPEANOCHUIOK. Takne 00pa3bl aOCTparupoBaHbl 10 3HAYCHHS «TYy>KOHM BOOOIIE»
U COIPOBOXKIAIOTCA KOHHOTALMSAMU «MHAKOBOCTU» U «UY>KEPOJHOCTH» I10 OTHOLIEHHIO K
COOCTBEHHOMY HApOIy.

HccnenoBarensckas 3ajaya MOKET 3aKJIIOYaTbCs B MOMCKaX MOTHBALMU, WUCTOPUU
BO3HUKHOBEHUS M Pa3BUTUS 3HAUYEHUH HAIMOHAJIBHO-3THUYECKUX OOpa3oB B S3BIKOBOM
KapTHHE MUpPa HOCUTENEH 0moenbHbiX HAYUOHAIbHBIX 8APUAHMOE UCNAHCKO20 A3bIKA U UX
yIOTpeOJIeHHS B TUCKYPCAaX Pa3sNUYHbIX THIIOB. Duionorus kak «ciyx6a noaumanus» (C.C.
ABepuHIIEB) IpU3BaHa 3/1€Ch BHECTHU CBOIO JIENTY B AUAIOr KYJIBTYp, YTO JJISl UCIAHCKOTO
A3BIKOBOIO MaTepuajla OKa3blBACTCS W AMAJIOTOM MEXAY Ppa3In4YHbIMU HAallMOHAIbHBIMU
BapUaHTAMU €JMHOI'0 B CTPYKTYPHOM OTHOILIEHUH NOJIUHAIIMOHAIBHOI'O HCIIAHCKOTO SI3bIKa.
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PHRASEOLOGICAL UNITS AS REFLECTION OF ETHNIC STEREOTYPES IN

SPANISH CULTURE AND PROFESSIONAL ACTIVITIES

Olga S. Chesnokova
Peoples’ Friendship University of Russia (Moscow, Russia)
chesnokova-os@rudn.ru

The purpose of the paper is to give an overview of phraseological means incorporating ethnic
allusions in the framework of the Spanish world model as a whole and in professional activities
in particular. The author proceeds from the premise that professional education of participants
in international processes should attach critical importance to the awareness of the nation’s
associative thinking, especially related to ethnic stereotypes, for ensuring successful interethnic
relationships. The Spanish perception of their own, alongside others’, national character is
exemplified by numerous ethnically coloured phraseological units. Special attention is paid to
ethnically orientated idioms referring to various professional activities. The author also
considers historically based motivation of ethnic allusions in the Spanish phraseology, semantic
and evaluative features of the phraseological units in question.

The following conclusions are made:

— ethnically related allusions in the Spanish phraseological world model are distinguished
by specific images and stereotypes which are determined by historical and cultural
experience of native speakers;

— interms of structural modes, phraseological units with ethnonyms follow the universal
patterns of set phrases ranging from word combinations to complete sentences;

— evaluative connotations of such units do not always provide reliable testimony of the
actual ethnic stereotypes; many ethnically coloured images in Spanish idioms look
paradoxical rather than demonstrate the Spaniards’ true vision of a nation rooted in the
objective background.

Keywords: phraseology, ethnonym, ethnic allusions, cultural stereotypes, professional
communication
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VIVAT ACADEMIA, VIVANT PROFESSORES!
CHALLENGES OF TEACHING PROFESSIONAL COMMUNICATION IN
FOREIGN LANGUAGES AMIDST GLOBAL PANDEMIC

Ekaterina V. Kopshukova
Samara National Research University (Samara, Russia)
kopshukova.ev@ssau.ru

Victoria L. Malakhova
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Anastasia V. Lazareva
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MGIMO University (Moscow, Russia)

This paper is dedicated to challenges of transitioning the educational process to online learning.
To present an objective analysis the authors have compared the experience of two Russian
universities — MGIMO University and Samara National Research University in the field of
foreign language teaching, in particular professional English. The focus of the paper is on
difficulties faced by the faculty and the ways academics coped with them.

The authors highlight the specificity and peculiarities of such a complicated form of education
as distance e-learning. Comparative analysis of online platforms, which are mostly used for the
organization of e-learning, reveals their benefits and major drawbacks. Furthermore, the authors
reflect upon how learning material is blended and assimilated in order to form an e-course. As
one of acute pressing problems, the complexity of students’ knowledge assessment is described.
The goal of the paper predetermined the necessity to carry out a survey to accumulate and
summarize data on teachers’ and students’ individual experiences of the newly formed online
educational environment. As the survey indicates, both professors and students consider e-
learning to be a real breakthrough. On the other hand, the authors conclude that currently it can
be only an alternative to the more traditional forms of education, since it can’t be
relevantenough to teaching various aspects of professional communication at universities.
Key words: online education, e-learning, professional English, teaching methodology,
challenges, knowledge assessment.

This review compares and analyzes the experience of two Russian universities —
MGIMO University (Moscow State Institute of International Relations) and Samara National
Research University — education institutions with different location, aspirations and culture, in
their forced transition to online learning.

The Internet resources have been extensively and effectively incorporated and used by
a greater number of our colleagues for more than a decade, although the selected learning
material and sources as well as the frequency and quantity have been tested for applicability
and properly refined. In the regular education process all this learning material is organically
blended and assimilated forming a course.

What is more, distance education itself has long been an alternative to classes at a
traditional brick-and-mortar university. The word “alternative” implies availability as another
possibility or choice, something that provides two or more options. Meanwhile, for Russian
universities there were no possibilities or options to choose from — thus, we faced a real
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challenge. For the majority of us, well-reputed lecturers, with the older generation taking the
lead, the challenge initially turned into a fearful stress. Though stress is an integral part of a
challenge. Adrenaline generated by tension and fear helps the humanity move forward and
farther. That is what we heavily relied on and what we were obliged and bound to do.

What is in common between the two above mentioned educational institutions? Prior
to the start of the online teaching-learning process, there were some instructions developed by
both of the universities, as well as seminars and short-term training sessions conducted, aimed
at raising awareness.

Both of the universities also managed to develop efficient methodological
recommendations to implement distance education. These recommendations provide the
faculty and the students with the guidance how to interact using electronic information and
educational environment (EIEE), e-learning, distance learning educational technologies
(DLET).

The main difference was due to the distinctive circumstances we faced with — in
Moscow there was only one week of e-studies, with professors delivering classes from the
university classrooms and auditoriums, equipped with the university’s devices, gadgets as well
as access to the Internet and Webinar.ru platform, which did not prove impeccable though. All
this time faculty members were provided with an available and sustainable technical support
service in case the internet connection or software turned faulty, which still did not make the
process flawless. Whereas Samara National Research University enabled their teachers with
the option of teaching from home from the very beginning.

It is worth noting that in order to implement e-learning it has been proposed to take into
consideration several resources, services and mechanisms. First of all, teachers working from
home are supposed to have the opportunity to post information on third-party resources, such
as cloud storage (e.g. Mail.ru, Google Drive files), to use services for conferences and webinars
(e.g. BigBlueButton), third-party mail servers for messaging (e.g. Mail.ru, Yandex, Gmail),
social networks (e.g. VK, Facebook, Whatsapp), personal websites. In this case, it is required
to inform students about the platforms where all the information and assignments are posted.
Also, the faculty are offered to reconsider their courses and disciplines in terms of the
university’s own system of distance learning educational technology (DLET). In addition,
online broadcasts are provided with the available resources by the university, in some cases
prior request is necessary. Alternatively, the faculty can use streaming services, hosting
platforms, as well as platforms for conducting webinars (e.g. Youtube, Skype, Twitch). Thus,
choosing from the numerous platforms for distance e-communication — Skype, Webinar,
Zoom, Google Hangouts and many others among them — most of the teachers and lecturers
opted to proceed with Zoom, the platform providing a more resilient connection, options for
recording and saving documents and video sessions, virtual blackboards, screen-sharing, with
priority to users’ privacy and safety.

The proposed mechanisms and working with foregoing services are one of the
complexities for the faculty and teachers as their own level of technical and software training
is not high enough, especially among the advanced-aged. Moreover, we always strive to create
a rich English language learning environment in English classes and communicate in
professional English only. Nevertheless, as our colleagues from Samara National Research
University confessed (and this opinion is partially shared by us), the necessity to regularly
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contact support services to solve numerous technical issues during broadcasts has revealed a
great number of troubles in establishing fully-fledged oral communication with students in
English.

Despite the disadvantages, we would like to mention an advantage which is the
messenger built into the personal account that allows quick communication between the faculty
and the students within the electronic information and educational environment of the
university. Students have the opportunity to receive information and give immediate feedback
to their tutors if they have accepted or completed the assignment. Nevertheless, such written
communication in the messenger is also supposed to be in professional English which is also
mandatory for this type of communication and provides additional practice.

Moreover, the faculty of Samara National Research University were asked to choose an
online course of leading universities recommended by the Ministry of Education and Science
of Russia. Despite a rich collection of online courses, a wide full-textured scientific base of
domestic and foreign electronic educational and scientific materials in a variety of repositories
and library systems, we have faced with a lack of alternative for a full or partial replacement
of our academic discipline in professional English. As for the policies of MGIMO University,
it was initially required to adapt the essential course material to the needs of e-studies in the
shortest time possible.

Considering the positive: firstly, a lot of time, previously spent on commuting, has been
saved for the people — both teachers and students of MGIMO University and Samara students
only. Thus, an unexpected and at the same time pleasant outcome of the transition to distance
education was the improvement in students’ attendance of online classes. It turned out that the
results of some students’ current control got better. On the one hand, the new digital format
motivated them to study and, on the other hand, it allowed them to combine their educational
process with work. This way, both of the universities witnessed attendance figures growth in
most of the groups, on average, by 15%. Furthermore, even some minor malaises or
indispositions did not prevent the students and lecturers from attending the classes online.

However, it is undeniable that how skillful any teacher can become depends on the
experience. It takes more than one year of hard work and effort not only to hone the pedagogical
skills of preparing and presenting learning material to students, but also to put theoretical
knowledge of psychology into practice. It should be highlighted, that each student is
distinguished by individual characteristics of information perception, especially related to their
professional sphere, and getting this information in English makes the whole process much
more complicated. By unifying the learning process under a standardized template digital
format, we sort of deprive our students of multichannel sources to gain information. Moreover,
we have to wait much longer for answers to questions that have suddenly arisen. It used to be
much more effective to ask or comment directly in classes in order to assess the degree of
assimilation of the material.

Here we can roughly distinguish between the two types of activities with language
groups — technical performance of typical model exercises and assignments versus creative
tasks. Thus, monotonous performance of the drills, for instance, in Business English lessons
did not show any difference with face-to-face in-class teaching-learning process. They were all
carried out as appropriate with a high level of involvement of all the students. Whereas creative
activity tasks and practice appeared ambiguous — dependent on the assignment and personality
of a particular student. Thus, unlimited two-way screen sharing enabled and encouraged some
motivated and industrious students to prepare and come up with more visually-based
assignments in the form of a mini-presentation. On the other hand, the availability of numerous
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gadgets out of the teacher’s sight made it tempting for some students to use various apps for
automated text translation in such aspect as English for professional purposes, Economic and
Environmental translation courses.

If we compare the traditional scheme of having classes with e-classes, we will see the
difference. The traditional one is the “teacher” — “student” model. In this case, the quality of
the lesson depends directly on the efforts and knowledge of the teacher, how masterfully the
learning material for lectures, practical and laboratory classes is prepared. Hence, when
switching to distance learning, the scheme looks like the “teacher” — “computer / tablet / cell
phone” — “programmer (technical support service)” — “student” model. In case we add other
links to the traditional chain, we get additional time costs for data processing and transfer.
Thus, to achieve success in the educational process, the teacher must have advanced knowledge
of the computer, cell phone and tablet, be able to understand all the intricacies of device
connectivity and setting up various kinds of programs. Now, the members of the faculty feel
sort of distracted from their original task, and it cannot but cause a large number of negative
emotions because you should be guaranteed high-speed broadband Internet connection with
stable data transfer, and your electronic devices have to meet all modern system requirements,
and you have to easily cope with the consequences of regular updates. At present, as practice
shows, the faculty of Samara National Research University have to regularly coordinate work
on emerging issues and turn to responsible services and personnel. Only thanks to a high-
quality centralized accumulation of data on the existing problems and competently structured
interaction with the university departments it is possible to successfully resolve all the troubles
that inevitably arise. We can assume that some complications and problems, which sometimes
emerge in the teaching-from-home mode, have to be dealt with by academics on their own. At
the same time some minor percentage of teachers appeared to be either computer-illiterate or
non-equipped for such a sudden but inevitable type of interaction.

Any interaction implies bilateral communication. Thus, connection should remain
stable all the time during the class. With most of the students having left their dormitories in
Moscow and Samara for remote parts of Russia for the period of the quarantine hardships,
stable connection for some of them appeared to be a real luxury and at times unachievable.

All in all, and in addition to the mentioned above, one of the most complicated
methodological problems that foreign language teachers had to face in the process of online
learning is the organization and monitoring of students’ knowledge on the subject.

On the one hand, sustaining the control and regulatory process by the teacher via
feedback tools does not differ much from the usual forms of assessment in classroom: there is
an opportunity to monitor and direct students’ activity in understanding and mastering
theoretical knowledge, performing practical tasks, generalizing and systematizing knowledge.
With the help of modern Internet technologies, students can do quizzes and tests and
automatically get the grade and comments of the teacher unless the performance requires some
creative activity on the part of the learners.

In this regard, online test creation tools with automatic and manual assessment systems
turned out to be rather effective, e.g. google-forms, testmoz, etc. This form of evaluating
students’ cognitive performance in a distance education is convenient because it allows prompt
assessment of knowledge. However, such tests have a number of requirements. Thus, not too
many questions or assignments should be included into the test, since it is necessary to save
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time and take into account the quick fatigue of students; questions are to be formulated in many
different ways; the test requires careful planning, practical evaluation and elimination of
shortcomings before its widespread use.

As for other forms of knowledge assessment, we can point out a recitation in a direct
dialogue mode using a video camera or an audio system. Special programs and various
platforms for organizing audio and video conferences (e.g. Zoom, Webinar, Skype, etc.) make
it possible to monitor and test student knowledge on a real-time basis.

When choosing an exact form of knowledge assessment in teaching the English
professional language, it is necessary to correlate the selected mode with the content of the
mastered material and used methodological technique.

On the other hand, online education implies diverse difficulties in the process of
assessment of students’ knowledge. What compounds it is the specificity of communication
via the Internet. And here again, as well as in the teaching process itself, despite advanced
communication technologies, certain issues remain in abeyance, such as verification of the
student’s personality, communication quality and feedback speed. In other words, monitoring
can be complicated by a hardware or software failure. For its elimination, one has to provide
the storage of data on a reliable medium, to understand quickly at what exact moment during
the recitation session the information transfer ceased.

One of the most acute problems we had to cope with is cheating, for students have the
opportunity to use additional devices, translation software, dictionaries, and various sources of
information. As the experience shows, even if test materials on, for instance, economic
translation are presented for a rather short period of time, students are able to use the google-
translate app and pass off the translation made by the system for their own. This requires the
teacher to be more concentrated and attentive, as he/she cannot be absolutely certain whether
the students completed all the assignments on their own. Moreover, this way it appears
senseless to conduct course tests at different classes and different period of time for the
language groups, as students are willingly sharing the material and results via messengers.

To improve the quality and reliability of students’ knowledge assessment in the process
of teaching professional English, special measures are to be taken. For example: in order to
accurately identify the student, a system of individual passwords and codes for accessing
resources is used; various verifiers and identifiers are applied during tests so that there is no
unauthorized access; mandatory use of video cameras and audio equipment; limiting the time
for written tests or recitation; random mixing of tasks from the bank of testing materials for
different groups.

As we can see, the testing techniques used in the process of distance education should
meet a number of fundamentally different requirements compared to conventional knowledge
assessment. Testing modes should be aimed at evaluating a specific set of competencies, be
aligned with the specifics of online education, take into account the human factor and the
imperfection of equipment and software, and fix the dynamics of mastering the material of the
curriculum.

Thus, the transition to online education shows the necessity for the introduction of new
forms of knowledge assessment: e-mail, web forums, audio and video conferences. But still,
the main form of testing is the one with the obligatory physical presence of a student. At the
same time, remote test of knowledge involves some difficulties which make it irrelevant for
teaching some subjects and aspects in universities.

Combining our impression of the experience we have gained through distant interaction
with our language students, it is worth highlighting that the most positive thing we obtained
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from this experience is the experience itself of acting under pressure and succeeding,
strengthening our unity with each other and the students. On par with the tense ambience of
the online teaching-learning process we gained the positive — closeness, rapport and solidarity
being put all together onto one screen.

We all performed greatly and quickly. What could have taken us maybe a couple of
years was arranged as fast as possible not to lose a moment’s time.

As the opinion poll of the teachers of both universities has revealed — the vast majority
of us are satisfied with the results as they showed a high level of professionalism and
adaptability of the teachers as well as enthusiasm and flexibility of the students. Nevertheless,
due to the physical/mental and psychological pressure experienced, most of the teachers and
students of both the universities perceive distant education exclusively as an addition, extension
or inclusion to the traditional forms of education, something temporal and exceptional, even
phenomenal, though quite applicable. For even the new millennium introverted generation of
the galloping technologies and booming innovations desperately requires a teacher not behind
the lifeless cold monitor but vibrant and spirited humans, imparting knowledge and vitality,
deserving a real feedback. For otherwise how could one interpret our students’ words “We miss

2

you”.
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HUPPOBASA TNJAKTUKA: TEXHOJIOTYA U ITIPAKTUKHA
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Mocrkoeckuti 20cy0apcmeeHHbLl UHCIUMYM Me#COYHAPOOHbIX OMHOWEeHUL (YHU8epcumem,)
MUJ] Poccuu (Mocksa, Poccust)

25 ampens 2020 r. B MOCKOBCKOM TOCYAapCTBEHHOM HMHCTUTYTE MEXIYHapOIHBIX
OTHOIIEHUN (YHHUBEPCUTETE) COCTOSUICS MEKBY30BCKHM HAyYHO-TIPAKTHYCCKUN ceMuHap (C
MEXIyHapoAHbIM yuacTueM) «LludpoBast qunakTUKa: TEXHOJIOTHMHM U MPAKTHUKU», KOTOPBIH
npomen B ¢opmare oHnaiH-KoH(peperuun. CodpaBiirecss 00CYAUIN OMBIT MIEPBOIO MecAIa
paloThI By30B B YCJIOBUSIX AUCTAaHIIMOHHOTIO O0Yy4EHUSI.

CrpeMuTenbHoe pa3BUTHE LUGPOBBIX TEXHOJIOTUH TMOBJIEKIO 3a cOO0M yCKOpeHHOe
pasButHe nuppoBoro obpaszoBanus. B 2016 r. Ilpesummymom Cosera mpu IIpesumente
Poccuiickoit ®enepannn O6bu1 0100peH MPHOPUTETHBIN MpoekT «CoBpemeHHas uudposas
oOpazoBatenbHas cpena B Poccuiickoit @enepanuu», U, B COOTBETCTBUU C HPUHATHIMU
HOPMaTUBHBIMM akTamH, K 1 stHBapst 2020 r. miaaHupoBaiock 00y4UTh 6 MUIJIMOHOB YEIOBEK
B (opmare onHialH-KypcoB, B ToM uucie 300 ThicAY UYEIOBEK B paMKax CpEIHEro
CIELMAILHOTO U BbIcuiero obpasoBanus. LluppoBusanus oOpa3oBaHus BbI3Bala HE TOJIBKO
HEO0XOIMMOCTh pa3pabOTKH M BHEIPEHUS B yUeOHBIH mporiecc HU(POBBIX TEXHOJIOTHH, HO U
M3YYEHUS TUIAKTUYECKUX BO3MOXXHOCTEH WX MPUMEHEHHUS: IeTH U CPEeICTB HU(POBOM
IUJIAKTUKH, Y4€Ta OUIAKTUYECKUX HPUHLUIOB MPH MOCTPOCHUU OHJIANH-KYpPCOB, POJIM U
¢byHKIMK npenoaBaress B Lu(poBoil 00pa3oBaTeNbHON Cpere.

ONuAEeMHOIOTHYECKas CUTYyallusl, BEI3BaHHAS KOPOHOBHPYCHOM HH(EKIKEH, HE TOJIBKO
yCKOpHJIa IIpoLecC Iepexoja K OHJIalH-O0y4eHMI0, HO cliejlaa €ro IpaKTH4eCKU
OJTHOMOMEHTHBIM: YTOOBI HE MPEepBIBaTh YUEOHBI MpoIlecC U JAaTh CTYJEHTaM BO3MOKHOCTh
OCBaMBaTh MPOTPAMMBI, MTPETIOIaBATENIN BY30B ObUTH BBIHYKICHBI B C)KaThle CPOKH OCBOUTH
HU(GPOBbIE TEXHOJIOTHH, IO3BOJIAIOLIME OOIIAThCS €O CTYIEHTaMH, IPEJOCTaBIATh WM
yueOHbIe MaTepHalibl U KOHTPOJIMPOBATh UX YCBOCHHUE.

Cemunap, opraHu3oBaHHBI Kadenpoil nmeparoruku u ncuxojorun MIMIMO, cran
JMCKYCCHOHHOM IUIOIIAAKOM . ﬂ
TS o0cyxaeHus y
TEOPETUYECKUX U MPAKTUIECKUX
npobem MudpPOBON TUIAKTUKH
B YCIIOBHUSX Iepexoja BY30B K
Oo0y4eHHI0O B yJIEHHOM

Onenka ')(I](')t‘l\"l'lIBIIOC‘I'II JUHCTAHITIOHHOTO
(1)0p Mate u TO3BOJIHIT dopmara 3ansiTiii
IIOACIIUTHCA OIIBITOM
Al cumraio guc # popmar oby
HpeHOHaBaTeHHM u HaquBIM a¢¢ek:‘uaub|mqnu Moeit AUCUMNAMHBI
COTPYAHUKAM JIECATH

YHUBEPCUTETOB M  HAyYHBIX
OpraHu3aun u3 Poccun,
benopyccun u Monnasun.

Ha IJICHAPHOM
3aceflaHUM OBUTH OOCY>KICHBI
POJIb U MECTO OHJIAWH KYpCOB B
BY30BCKOM IPENoAaBaHHH.

®Ra
" Yacrwano

u He / satpyspmioce orsermte
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HoBoctu Hay4HO# %U3HU E.B. BoeBona

OtkpeiBast cemunap, E.B. BoeBoga mojuepkHysna HEOOXOOMMOCTb YTOYHEHHS THUIIOJIOTUU
OHJIAlH-KYpCOB ¥ BONPOCOB TEPMHUHOJOrMYECKOro xapakrepa. CerogHst CyLIeCTBYIOT
HECKOJIbKO Pa3HOBUHOCTEN OHJIAMH-KypCOB: OHJIAHH-KYPCHI JUIsl JUCTAHIIMOHHOTO O0yUYeHMSI
— 4acTO C YYacTHEM ThIOTOpA; MAacCOBBIE OTKpPbIThIE OHIaWH-Kypcsl — MOOKwu, koTopsie
OCBaMBaIOTCs 0€3 yJacTus MPEroiaBaTess, IPH 3TOM CIYIIATeNIsIM OOBIYHO MPEIOCTABIISCTCS
BO3MOKHOCTb ITOJTyYUTh OHJIAIH-KOHCYJIBTALIMIO; OHJIAHH-KYPCHI JUIs CMELIAaHHOTO 00y4eHUs,
IIPEIIOJIaratoIiie KaKk HaJU4Me MPOrpamMMbl TUCTAHIIMOHHOM NOIJECPKKH, TaK M y4dacTHE
npenojasarens. EmE oauH TUN OHIAWH-KYpCOB IpeanojiaraerT o0ydyeHue B COLMATIbHBIX
CETsX, OJHAKO 3TOT BApUaHT HE ITOAXOAUT I UCIIOJIb30BAHUS B By3e. B 1enom, Bce oHIIalH-
KypCBl, TaK WJIM WHA4e, BIUCHIBAIOTCS B KOHILEIIIUIO AUCTAHLIMOHHOTO 00ydeHus. OHiaiiH-
KypChl pa3MelaloTcs Ha pa3iiMyHbIX MO (GyHKIWSIM TutaTdopmax: Ul XpaHEHHsS y4eOHBIX
pecypcoB yarie Bcero ucnoib3yroTes miatdopmbl Moodle, Google Classroom, iTRAINIUM,
Stepik, Coursera u ap., B TO BpeMs Kak Uil OHJAiH-KOMMYHHKAIIMH MOJIXOAAT IUIaTHOPMbI
Skype, Zoom, Webinar, Google Hangouts, Jitsi Meet, Discord u .11
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[Iponomxkast pasroBop o TepmuHosnorudeckoir koppektHoctu, H.FO. CesepoBa
YTOYHWJIA, YTO B JUAAKTHKE TOJPA3yMEBACTCS TMOJ IWCTAHIMOHHBIM, YIAJIEHHBIM H
cMelaHHbIM oOyueHrneM. OHa HamOMHUJIA, YTO JUCTAHIIMOHHOE OOydeHHue Mpearoyaraer
B3aMMOJICHICTBIE Ha PACCTOSHHUM MEXIy oO0ydaeMblM M OOydJalomuMucs (a TakKe
B3aUMOJICUCTBUE MEXKIY 00YUAIOIIUMHUCS) C UCIIOIH30BAHUEM 00Pa30BaTEIHHBIX TEXHOJIOTHI
U TIpU MOAJIEPKKE MHPOPMAIIMOHHO-TEIEKOMMYHUKAIIMOHHBIX ceTedl. ToT Bua oOyueHwus,
KOTOPBIiA pean3yeTcs CEroIHs By3aMH Ha Tutat(opmax Uit OHJIaitH-KOMMYHUKALIUY SBISIETCS
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ynanéHuaeiM oOyuenueM. (CinoBo «ypanéHka» yKe 3aUMCTBOBAHO HEMEIKUM s3bIkoM.) K
«yHanéHkey» MpuoOerarT B KPU3UCHBIX CUTYalUsAX, KOT/1a BOZHUKAET CPOYHAas HE0OX0JMMOCTh
MPOJOKUTh YUEOHBIN MPOLIECC HA PACCTOSIHUM M OTCYTCTBYIOT JPYTrH€ BO3MOXKHOCTH. UTO
Kacaetcs cMerranHoro ooydenus (blended learning), mpencrasisiromiero co0oii CHHTE3 OYHOTO
U JMCTaHLUMOHHOTO OOy4YeHHs, OHO MOXET OCYIIECTBISATHCA B YCIOBHUSX HWHTErpallu
TPaAMLMOHHOTO OYHOrO0 OOydYeHHUs, MyJIbTHMEOUa W HHTEpHET-TexHoJorui. CmellaHHoe
o0y4yeHHEe MOXHO MPOBOJUTH KaK B MHAWBUIYAIbHOM, TaK U B IPyNIOBO# (opme.

Ilepexon k ynanéHHOMY OOYYEHHUIO IPOJEMOHCTPUPOBAN, C OJHOW CTOPOHBI,
HEJOCTAaTOYHYIO0 TMOJrOTOBJICHHOCTh MpEnojaBareieil By30B K HCIOJIb30BAaHUIO HU(POBBIX
TEXHOJIOTHI, a ¢ Jpyrod CTOPOHBI, TOTOBHOCTh OOECHEUYUTHh HEMPEPHIBHOCTH y4YEOHOTrO
nporecca. Pe3ynpraThl  aHKETHPOBaHUS  MPO(ECCOPCKO-TIPENOaBaTeIbCKOTO  COCTaBa
MI'MMO (centsa6ps 2019 1. u anpens 2020 r.), npencrtasieHnsie E.B. BoeBoga u O.M.
KoukuHOH, NpOIEeMOHCTPUPOBAIM, YTO OJHOW U3 OCHOBHBIX MpoOJeM Ha MyTH K
UHTETPUPOBAHUIO OHJIAIH-KYpCcOB B 0Opa30BaTEIbHYIO CpPELy YHHUBEPCUTETA SIBISIETCS
TICUXOJIOTHYECKUH O6aprep. [lo BBEACHUS pexuMa caMOU30JISIITUU TOIBKO 10,2% ONpomIeHHbIX
CUMTAIM, YTO WX JMCUUIUIMHY MOXKHO OCBauBaTh B OHJIaliH-(popmare, a mocie BBEACHUS
KapantuHa Toibko 10,1% mpenogaBareneil OLEHWIN AMCTAaHIIMOHHBINA (OpMaT 3aHATHN Kak
HeapdexTuBHBIN. HeoOxomumocTs nepectpanBanus ¢opMaTa yueOHBIX 3aHATHM 3acTaBuia
mpenojaBaTeNeil HayuyuThCS IOJIb30BATHCS HMEIOIIUMUCS MIaTgopMamMH Ui OHJIAiH-
KOMMYHHKAIIMM M HAXOJUTh ONTHUMAaIbHBIN AJ1s1 ce0si BApHAHT WX Hcroyib3oBanus. Hanbomnee
MOMYJISIPHOM MO pe3yJibTaTaM aHKETUpOBaHUs MNpu3HaHa Mmiuatdpopma Zoom (78%), co
3HAYUTENbHBIM OTphIBOM OT He€ uayT miardopmel Skype (32,2%) u Google Hangouts
(15,5%), a mnatpopmoit Webinar, koTopast H3HauaJIbHO IJIAHUPOBATACH KaK 0a30Bast IJIsl BCEX
kapenp MI'MIMO, mnome3ytorcs Bcero 5,8% mpemomaBarencii. boiee dem B Tpm pasa
YBEJIMYWIIOCH KOJIMYECTBO IEJaroroB, wucnoisb3yromux miargopmsel Moodle, Google
Classroom ju1st pa3MelieHus: yueOHbIX MaTepHaioB M MPUCTYNHUBIIUX K CO3JaHUIO IPOrpaMMm
cMenIaHHoro ooydenusi. Cpeau IOMOTHUTENBHBIX PECYpCOB HAWOOIBIIEH MOMYISIPHOCTHIO
nosb3yeTcs BuaeoxocTuHr YouTube — 57,89%.

I'maBueiii cnenuanuct HMuctuTyTta cuctemHoro ananuza OUI[ MUY PAH AA.
UyraHckasi mpoaHalIu3upoBajga METOJOJOTUYECKUE ACIEKThl BO3MOXKHOCTH HCIOJIb30BAHUS,
MEPCIIEKTUBBI U 11€1ecO000pa3HOCTh MHTErpallii OHJIAH-KypCOB B 00pa3oBaTeNbHYIO CpeLy
By3a. OmnaiiH-oOpa3oBaHue, HE OrpaHHMYEHHOE KOHKPETHBIMH IlapaMeTpaMM MecTa |
BPEMEHHU, H3MEHSET METOJOJIOTHIO TOIy4YeHHUS 3HAaHUKW B paMKax Mpo(hecCHOHAIBHOTO
oOpazoBanus. Ilponecc dpopmupoBanusi npodhecCHOHATBFHOM KapTHHBI MHpa CYLIECTBEHHO
U3MEHSeTCs, IPEBPAILasiCh B KOHCTPYKTOP MOTy4YeHUs 3HAHUH B HOBOM, IIM(PPOBOM 0OIIIECTBE.
B 3THX ycnoBuAX HOBbIE TpPeOOBaHUS MPEABSABISIOTCS K TaKMM Oa30BBIM ICHXHUYECKUM
GbyHKIUSAM, Kak MBIIUIEHHE, Bocnpusatue uMHpopManuu, BooOpaxeHue. Iloka HemsBecTeH
OTJAJICHHBIN 2P PEKT MoTyueHus: 3HAaHUI B HOBOM PeKUMe 00yUdeHUsl, U TPYAHO TOBOPUTH 00
HKOHOMHYECKON I1eJIeCOO0Pa3HOCTH OHJIAWH-00y4YeHMs, OIHAKO €CTh BCE OCHOBAaHUS
YTBEPKIaTh, YTO OHJIAWH-KYPChI TOT'O MJIM HHOTO TUIA CTAaHYT HEOTHEMJIEMOM COCTaBIISAOLIEH
00pa30BaTeIbHOM Cpe/ibl BHICIINX YUECOHBIX 3aBEIACHHI.

PazBuBasg MbICIb O COYETAHWU OHJAMH- W OQIIAHH-KYpPCOB B YHHBEPCHTETCKOM
obOpazoBanuu Oymymiero, H.E. Psa3anoBa ormerwna, uyto mudpoBas SJKOHOMHUKA BBIJIBUTAET
cBou TpeboBaHMsl BO Bcex cdepax xku3Hu. HoBbIM mpaBuiiam OyayT COOTBETCTBOBATH T€
YHMBEPCHUTETHI, KOTOpPbIE MpEAo’kaT PBIHKY TpyAa HOBbIE 00pa30BaTelbHBIE MPOIYKTHI,
HOBBIE TEXHOJOTMH OOyYeHUS W HOBBIE TpaBWiia UX OCBoeHHUs. OpUTHHANBHBIE W
BOCTpEOOBaHHBICE B aKaJEMHUYECKOHW Ccpele OHJIAWH-KypCchl OyayT CIocoOCTBOBAThH
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MIPOABIKEHHIO OpeH/1a By3a U MIPUBJICYCHUIO A0UTYPUEHTOB U MOTEHUUATBHBIX MATUCTPAHTOB.
B T0 %€ Bpems, IpoucxoauT TpanchopMalus poJiu rpenoaaBaress B 00pa3oBaHUM OyAyIIEro:
€ro BpeMsi CTaHOBUTCS TOpa3io 0oJiee [IEHHbBIM, YeM IPEeXk/ie, U UCTIONb3YeTCs sl IPOBEACHUS
TBOPYECKUX 3aHATUH, TUCKYCCHIA, MOJCITUPOBAHUS U JETIOBBIX UTP B pEKUME OIIaifH.

Takum oOpa3zoM, 1uppoBoe oOpa3oBaHME MpeEAIoaracT HENPEPhIBHOE JTUYHOCTHOE
pa3BUTHE, TOCTOSHHOE OOHOBJEHHE 3HAHMH M TEXHOJOIMH, LHU(POBYIO COIMATIM3ALMIO,
¢dbopmMHupoBaHHE CETEBOW KOMIETEHLUMH U IUPPOBOH HMIEHTHUYHOCTH  YYAaCTHUKOB
oOpasoBarensHOro mnpouecca (T.B. AcnamoBa). TexHOIOTMH MEHSIIOT MHCTPYMEHTAJIbHBIE
BO3MOYKHOCTH CyObEKTa JAEATENbHOCTH, MOSBIISAIOTCS HOBBIE NPEAMETHl JESATEIbHOCTH,
KOTOPbIE U3MEHSIOT 00pa30BaTEIbHYIO CPEy.

Ilo oxoHUaHMM IUIEHAPHOIO 3acelaHMs padoTa MPOAOJDKHIACH B JIBYX CEKLUAX:
«@opMBI pEJCTaBICHUS y4eOHOro MaTepuaja U METOJuKa paboThl B AUCTAHIIMOHHOM
¢dopmare» u «llcuxornoro-nenarornyeckrue nNpooieMbl AUCTAHIIMOHHOTO 00yueHus». ['oBops
0 IIperMyIIecTBaxX 00JauHBIX CEPBUCOB B paboTe npenozaasatens, M.O. MaTBeeB OTMETHII UX
(YHKIIMOHAIBHOCTB: JIOCTYIHOCTh C JIFOOOI0 YCTPOMCTBA, UMEIOLIEro BbIXoA B MHTepHeT;
rMOKOCTh HACTPOEK U YCIIYT; BO3MOXXKHOCTb MHTErPAllMM PA3IMYHBIX CEPBUCOB Ha OJIHOU
iatgopme; 6€30MacHOCTh — 3a CUET 00SI3aTENBHBIX AJTOPUTMOB MIHU(PPOBAHUS U PE3EPBHOTO
KONUPOBaHUA JaHHBIX. OOJauHble TEXHOJOTUHU TIO3BOJSIOT XPAaHUTh TEKCTOBBIE, ayIHO-,
BUJI€0- U (hoTO(ailsbl, MPUIIOKEHUS, KOHTAKTHI U MEPENUCKY BCEll IpyMIbl MIM HECKOJIBKUX
CTYJEHUECKMX TIpyIN; BECTH >XypHaJl yCIEBAEMOCTH TpYINIBI M ILEIoro kypca. A.A.
JlenensimeBa u T.B. 3aen nmpoaeMOHCTpUpPOBAIM yYaCTHUKAM CEMHHAapa BO3MOXHOCTHU
pasNUYHbIX NPUIIOKEHUH, paccKas3aB, KaKk OHM MOTYT OBITb MCIIOJIb30BaHbl IPU OHJIANH-
oOyuennn. Tak, ncronb3oBaHue pacumpeHuss Kami mo3BousiseT ajanTupoBaTh HMPHUBBIYHBIC
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¢opMBI pabOTHI C TEKCTOBBIM MaTepHalioM K yCIOBHSM BUPTYAJIbHOM Cpelbl: BO3MOXKHOCTD
BBLIETIATh, NOMYEPKUBATh WJIM OOBOJUTH OTPHIBKM B TEKCTE, JAeaTh JONOJHUTEIbHbIE
HaJIUCH, KOMMEHTapuu M T.I. OTO AAa€T BO3MOXKHOCTh IPENOJABATENI0 IMPOBEPATH
CTyIeHYeCKHE pabOThI B OHJIAH-(hopMaTe U ONEPAaTUBHO OTIIPABIISATH UX CTYJICHTAM.

Baxnoil cocraBnsromell yuyeOHOro Impolecca SBISETCS KOHTPOJIb  YCBOEHHUS
Marepuana. HemoanenbHbld MHTEpEC ayAMTOPUU BBI3BAIM BBICTYIUICHUS, MOCBSILIECHHBIE
0COOEHHOCTSIM OpraHM3allid KOHTPOJS 3HAHWH, YMEHHH M HaBBIKOB B YCIIOBHSIX OHJIAWH-
oboyuenus (T.A. Imutpenko, M.O. MarseeB, A.H. [1aBnosa). [IpenogaBaTenu moaemivch
OTBITOM HCIIOJB30BaHUsl paznuyHbiX ¢Gopm KoHTpois (Google Forms, LearningApps,
Socrative) B UHTepHET-cpele, MNPOAEMOHCTPUPOBAB, 4YTO MCIIOJIb30BaHUE LU(POBBIX
TEXHOJIOTUH [103BOJISIET IPOBOAUTE TECTHI HE TOJIBKO Ha MHOKECTBEHHBII BHIOOD, HO U C OoJiee
CJIOKHBIMM 33JaHUSIMU.

OtkpeiBasg Cekiuto 2, E.H. MaxmyroBa B moknane «O TpaHchopManuu CHCTEM
HeBepOabHON Tepeaayr HHPOPMaIlMd B COBPEMEHHOM IIH(PPOBOM 00pa30BaHUMY IMOHSIIA
nmpoOJeMy CEHCOPHOM IOCTOBEPHOCTH U Tepeiaddn y4dyeOHOW HHGOpPMAIMH B YCIOBHUSIX
uudpoBoil 00pa3oBaTeNbHONW CpeAbl By3a, OTMETHB, 4YTO 4enoBek mnoiydaer 60-70%
uHpOpMALIUK  TIOCPEACTBOM  HEBEpOAlTbHON KOMMYyHHMKauud. B 3aBucumMocTH  OT
pacnosoxeHus: BeO-KaMepbl U MOHUTOpa Ha paboyeM MeCTe MpernojaBaress U CTY/AEHTa,
MIPOUCXOIUT OOJIbIlIeE UITH MEHBIIIee HapyIIEHNE 3pUTEIBHOI0 KOHTAKTa MEKAY HUMHU. JKeCThI
U TEJIOIBWKEHUS, TEMOP roJ10ca, TEMIT PEUH U May3allys TaKKe MOTYT CITY>KUTh IPENsSTCTBUEM
npu nosiydeHun uHpopmanuu. OcoOoro BHUMaHUS TpeOyeT pa3paboTka TpeOOBaHMM K
CO3/IaHUIO TPOCTPAHCTBEHHOM yueOHOM Cpe/ibl, K KOTOPBIM OTHOCATCS OpraHu3aius padbodero
MECTa, OTCYTCTBUE IOCTOPOHHMX JINL, KOPPEKTHAS OJIEXK/1a, HEIOIYCTUMOCTb ITIOCTOPOHHUX
nectBuil U T.m. TakuMm 00pa3oM, C TOUKH 3pEHUS AUJAKTUKH, CYIIECTBYET HEOOXOIUMOCTh
[0-HOBOMY BBICTpauBaTh cpely uH@poBoro oOydeHus. Tema Oblla NPOAODKEHA B
BBICTYIUICHUSIX ydacTHUKOB cemuHapa (E.A. Conoaxunoit, E.J. [llunuiosoit, C.B. MiBaHoBOii,
O.B. JIunaroBoil), pacCMOTPEBILNX BIUSHUE BO3pacTa, MOTUBALIMM, U3y4aeMOI0 MPEAMETa U
y4eOHOM CHUTyallMM Ha CIOCOOBI MHTEPAKTUBHOTO OOIICHUS U B3aUMOJICHCTBUS B YCIOBUAX
JMCTAaHIIMOHHOT'O O0YYEHHS.

Hcnons3oBanne udpoBBIX TEXHOJIOTHN B HAYYHO-HCCIICIOBATEIIbCKON ACITeTbHOCTH
CTYIEHTOB U cIlloco0ax OpraHU3alliy THUIOJOTUU HCTOYHUKOB HH(GOpMAIMU B YCIOBHUAX
JMCTAaHIIMOHHOTO 00y4eHus ObUTM MpoaHaau3upoBaHsl B BeicTyIuieHusax JI.I1. Koctukooit u
A.A. KysnenoBa. BimsHue goctymHOCTH 1MGPOBON  Cpelapl Ha  CTAHOBJICHUE
JIMHTBOKYJIBTYpPHOMU JINYHOCTH CTY/AEHTA cTaiu npeaMeroM uccienosanus E.JO. Bapiamosoii.

B 3axmouenne T.H. Kanyruna mnpoBena CpaBHHUTENbHBIM aHAIW3 TPAJULIMOHHOTO
3a0YHOT0 U COBPEMEHHOTro oHnaitH-oOyudenus. I.H. Mytad u E.B. I'puneBuu pacckazanu o
MOATOTOBKE IpEnoiaBareyied W OopraHU3aliu OHJaiH-00y4yeHuss B Pecmybmuke MomnaoBa
(Farayzus) u Pecnybnuke benapych. PabGora cemunHapa 3aBepuiuiach OKHUBIEHHOU
HedOopMaTIbHON AUCKyCCUel, B KOTOPOH y4acTBOBalIM BCe COOpaBIIMECS.

B HayyHOM MepompusTHH, OpraHM30BaHHOM KadeIpol MeJarorukd M MCUXOJIOrHu
(mogepatop E.B. BoeBopa), mpunsinu yvactue mpeactaButenu neBatu kadheap MIMIMO
(xadeapa HeMenKoro sI3bIKa, Kadeapsl anruickoro s3bika NeNel, 2, 3, 8, kadenpa pomMaHCKUX
S3BIKOB, Kadeapa pycCKOro s3bika, Kadeapa MeXIyHapOJHBIX KOMIUIEKCHBIX MpoOIeM
MPUPOAONOIB30BAHUS M JKOJIOTUH, Kadeapa NeAaroruku M IMCUXOJOrHH), MOCKOBCKOTO
MIE€ArornYeckoro rocylapCTBEHHOIO0 yHHMBepcutTera, (dunHaHcoBoro VYHuBepcurera IpU
IIpaBurensctBe Poccuiickoit denepanun, MOCKOBCKOTO MOJIUTEXHUYECKOIO YHUBEPCUTETA,
AkaneMuM TpyJla U COUMAaIbHBIX OTHOLIEHUW, PA3aHCKOTO rocy1apCTBEHHOIO YHUBEPCUTETA
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nmenu C.A. Ecennna, ["'ocy1apcTBEHHOTO MHCTUTYTA pyccKoro si3bika uMeHu A.C. Ilymxkuna,
Benopycckoro  rocymapcTBEHHOTO — yHHBEpPCHTETa, KOMpaTCKOro  rocyIapCTBEHHOTO
yHHUBepcuTeTa, IHCTUTYyTa cucTeMHOro aHainu3a OenepanbHOro UCCIEA0BATENbCKOTO IIEHTpa
«udopmaruka u ynpasinenue» Poccuiickoit Akagemun Hayk. Brieuatiisier Hay4HbIi ypoBEHB
YYaCTHHKOB CEMHHAapa: 4eThIpe JJOKTOpA U CEMHAANATh KaHAWIATOB HAyK (B TOM 4YUCIE, TPU
JIOKTOpPAHTa), CEMb aCITUPAHTOB.

C Bu€03anKChi0 CEMUHAapa MOKHO 03HaKOMUThCS Ha YouTube:

Onnatin-kypest 6 8yzosckom npenooasanuu — https:/fyoutu.be/AAVBAWIKIIs;

Dopmvl  npedcmasnieHuss  y4ebOHo20  mamepuara U - Memoouka pabomsl 8
oucmanyuonnom gopmame — https:/lyoutu.be/yffOZbgU4ro;

Icuxonozo-neoazozuueckue npobnemul OUCMAHYUOHHO20 06yueHus -
https://youtu.be/yEOh51plAgc
u Ha CTpaHUIIE Kageapsl [IE€JarOTUKH 51 IICUXOJIOTUH MI'IMO

(https://mgimo.ru/about/news/departments/onlayn-seminar-tsifrovaya-didaktika-tekhnologii-
i-praktiki/).

DIGITAL DIDACTICS: TECHNOLOGIES AND PRACTICES

Elena V. Voevoda
MGIMO University (Moscow, Russia)

On April 25, 2020, MGIMO University held the inter-institutional scientific and practical
seminar (with international participation) “Digital Didactics: Technologies and Practices”
organized by the Department of Pedagogy and Psychology. Educators and researchers from
Russia, Belarus and Moldova met in the wake of the COVID-19 pandemic, which sent students
and professors online, to discuss the problems related to teaching and learning from home and
share the immediate experience of the first month in quarantine conditions. MGIMO welcomed
colleagues from Moscow Pedagogical State University, Financial University under the
Government of the Russian Federation, Moscow Polytechnic University, Academy of Labour
and Social Relations, Esenin Ryazan State University, Pushkin State Russian Language
Institute, Belarusian State University, Komrat State University (Moldova), Federal Research
Centre Computer Science and Control of the Russian Academy of Sciences. The participants
of the seminar discussed the place and role of online courses in university education, ways of
presenting teaching material and teaching methods as well as pedagogical and psychological
problems in online education.

Keywords: digital didactics, online courses, digital technologies, education space, professional
communication, distance education.
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